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Indie Latin Publisliers Face Influx Of Majors 



BY JOHN LANNERT 

MIAMI— The 'Mn Ixwni in the U.S. 
Latino record industi'y ha.** .spawne<i 
a ruiiring state.siile His|janii.' publish- 
ing liu.sine.s.s that ha,'< pilled eslab- 
li.shed indie publi.shers again.st their 
reeently arrived major counlen)artj<. 
The fought-mer prize is a portion of 
an ever-growing mu.sic sector that 
was worth an estimated $70 million- 
ST.*) million in performance and 
mechanical royalties last year. 



Retailers Debate 
Online Tax Issue 

BY DON JEFFREY 
and BILL HOLLAND 

NKW VOKK— While a con- 
gressionally created commis- 
sion of U.S. business and gov- 
ernment leaders has tegun to 
debate the thorny issue of levy- 
ing taxes on goods sold over 
the Internet, a 
clear divide has 
developed on the 
^^^^ question between 
traditional music 
retailers and their online com- 
petitors. The former ai-e saying 
products should be taxed now, 
while the latter are saying 
maybe later. 

Bob Higgins, chairman of 
Trans World Entertainment 
Corp., which operates about 
1 .000 music and video stores, 
.says, "I do Ix'lieve Internet com- 
merce should he taxed. I've 
always felt that all methods of 
mail-(jnier should he taxed; oth- 
erwise, they have an unfair 
advantage. If you want to make 
fCoittiiiuf'fl oil payc lli7) 



Catherine Schindler, Latin cre- 
ative manager of San Francisco- 
ba.sed iwermusic, the largest and old- 
est indie in the Latino publishing 
business, recalls that 
when she first began 
working for peermu- 
sic in 1908, "people 
were not aware of 
Latin publishing, and 
it was easy to work 
the market. Now you 
have to .struggle a" lit- moraswe 
tie bit harder to get a piece of the 
pie." 

And it may get ever more difficult 




for indie publishers as lliey altem|)t 
to compete for artists with the pul> 
lisher majors, most of which have 
entered the domestic Latino publish- 
ing industry within 
the jxist five years. 

"It is going to be 
difficult to start an 
Hispanic indie pub- 
lishing company, 
unless the comixmy is 
affiliated with a Latin 
FOHTiER record label," says 
Diane Almodovar, a former publish- 
ing executive who now is senior direc- 
tor of Latin music for BMI. 



Vivino Comes Alive late Nights' 

TV Show Among H.l Blues Scene Mnstifs Eelebntei Eigs 



BY JOHN SWENSON 

By day, .linimy Vivino is the 
arranger and guitarist in the Max 
Weinberg Seven, house band for 
"Late Night With 
Conan O'Brien." By 
night he leads the 
most sought-after 
session blues band in 
New York, anchored 
by the rhythm section 
of Michael .Men'itt on 
bass a n f 1 .lames 
Wormworth on drums. 

But the day/night worlds of Vivino 
and his fellow players share a com- 
fortable symbi<)sis nxrted in a revolv- 



ing series of club gigs that liegan in 
the early 1980s and have brought 
them a dedicated following. When 
Weinberg took a leave of absence 
recently from "Late 
Night" to re-enlist 
with liruce .Spring- 
steen's E StJ'eet Band 
for a tour. Worm- 
worth t(K)k his place. 

Vivino. .Merritt, 
and Wormworth are 
known alternately as 
the .Jimmy Vivino Band, the Vivino 
Brothers, the ,I-Band, the Black Ital- 
ians, and the IteKooperators. When 
(Co-Hlintied on page lOJi) 
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Similarly. Schindlei' .says, peermu- 
sic is lofiking to sign writer/artists 
with the [lotential to cut recortl deals, 
becau.se that provides an immediate 
outlet for their songs. 

Still, despite the increasingly hos- 
tile terrain for indie publishers, 
.Almodovar notes that most of the 
publisher winners of BMI's sixth 
annual Latin Awards, held ,lune 20 in 
nearby Coral Gables, were indie pub- 
( Colli ill lied (III ptifje lU.i) 
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Work Regroups 
After Key Exits 

BY MELINDA NEWMAN 

LOS A N(j K 1, KS — E|)ic 
Records Group chairman David 
Glew .says it will be bu.sine.ss as 
usual at the Work Group follow- 
ing the departure of the Epie- 
affilialed label's 
co-presidents, ! 
.lordan Harris 
and -Jeff Ajeroff, 
.lune 22 (Bill- 
hanTAIiulletin, 
.Iune2:i). 

"Work arti-sts and projects are 
an imixirtant comixmenl of Epic 
Kecoi-ds Gi'oup, and in terms of 
meeting the needs of its artists 
and supporting the releases, the 
label will continue to o|)erate at 
fuU ,s|)eLKl and won't skip a beat," 
sa>'s Glew. 

"The Work moniker will con- 
tinue, and the label will be an 
important A& R .source for the 
comi>any. Since Fipic Records 
Group had already overseen 
sales, promotion, and interna- 
tional marketing functions for 
fCoiitiinu'd on tmge ILii 
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U.K. Folk Excellence: Rusby Never 'Sleeps' 



"An unchanging tradition is a dying one," saj's 25-year-old York- 
shire, t^ngland, foli< .singer Kate Rusbv, whose two hauntingly 
heartsore .solo album.s ai*e among the tine.st expressions in the last 
quarter-century of the fast-reviving English folk tradition. Her 
stunningly saturnine "Hourglass" appeared to \'ast acclaim in 1997 
on the Pure label, run by Rusby's parents, and it was issued last 
August in the U.S. by Nashville-based Compass Records. The 
mu.sically ravishing "Sleepless" (Pure/Compass) appeared in May 
in the U.K. and will reach American stores Aug. 17. The second 
album builds subtly on the elegant au.sterity of its forerunner, 
while banishing any hint of mere by-the-note readings with its 
penetrating emotional proximity. 

The dark-hue .1 tremble of flusby 's rich alt*) voice lends it a tone 
just one calm breath above the confidingly conversant, its effect 
abruptly warming or chilling tho.se nearby, like a sudden hand at 
one's shoulder Meanwhile, piano, harp, tin whistle, and squeeze- 
box ru.stle around her words as if they were wafts of breeze fn>m 
a door, or a heart, that's been left ^jar. 

This is music w'hase -small moments touch deeply, 
whether it's Ru.sby's aching re-envisioning of the 
ancient "Wild Goose," who.se hushed flight signi- 
fies a Im'er wounded "full sore o'," or her own rural 
fable called "Cowsong" (only added to the 
U.S. "Sleeplea.s" from a '97 U.K. EP), wherein ardor 
in the high gra.ss goes awry. In each tenderly tex- 
tured tale, Rusby inhabits the untrammeled story- 
toUing persona of a young person considering child- 
hood, work, romance, and death, each test drawn 
from a cyclical menu unaltered since Yorkshire bat- 
tled from the humbling Wars of the Ro.ses (lir^i- 
1487) to the sooty 17th-century boom of its coal 
fields. 

"Young people today think of folk musicians as 
people with a finger in their ears, wearing heavy 
wool .sweaters," she concedes, her crystal-clear gig- 
gle cutting through her hazy Yorkshire burr. "But 
I find I can step into other people's shoes hundreds 
of years past when I play this music. Back then, peo- 
ple weren't afraid to show their emotions, and I have a pa.s,sion for 
their passion." Plus a kindred gift for sharing such communion. 

Ru.sby also has a blunt-spoken pluck to match her proud roots, 
hailing from the largest county in England, whose rugged brand 
of local patriotism .still moves many to brand the region as a sep- 
arate British nation in custom, accent, and indomitable spirit As 
she enthuses over her recent move out from under the family r<x)f 
to rent "a three-bedroom semidetached with vanished floor- 
boards," .she mentions she's been "hopping" around her home base 
of Barnsley, an ancient market town whose weekly midtown 
bazaar of meat, fish, and produce stalls dates back to 1249. Rusby 
broke her left foot several weeks ago and lately must manage her 
shopping, appointments, and concerts on crutches. 

"I had far too much red wine to drink at a wedding," she 
explains with mounting glee, "and some tunes were being played 
too well, so I Joined in singing and dancing and wound up with a 
cast from my toe to my kneel" Rusby says the fe.sti\'e betrothal 
fete was for the sister of John McCusker (renowned Battlefield 
Band fiddler and the producer of Ru.sby's .solo records) and jokes 
that "I think 111 break my feet more often, so I can get a rest." 




Her career has taken on a taxing wlocity since 1993, w'hen studio 
sessions with vocalists from the Barnsley area (Kathleen and Ros- 
alie Deighton, Pat Shaw, .lulie Matthews, and singer/stepdancer 
Kathryn Roberts) surfaced on Fat Cat Records as "Intuition." 

By 199.5, Ru.sby had cut a much-admired duet album with Roberts 
("Kate Rusby & Kathryn Roberts," available on Pure/Compass) 
and replaced singer/guitarist Sally Barker in the Scottish/English 
-string band the Poozies, -sharing lead \wals on the female quartet's 
1998 "Infinite Blue" set. But nothing that Rusby's been a-s-sociated 
with matches her uncannily mature solo works, both miracles of 
understated perfection and shaped by a natural intimacy that 
-scarcely seems performed. As on Ru.sby's original, elegiac "A Rose 
In April" cut from "Hourgla.ss," hers is a per.sonal recasting of 
ancestral Yorkshire music, alKie with a rainyniay feel for its natives' 
inextinguishable inner fire. Each track is ripe with everyday reve- 
lations and ]»ignant in its calm universality. "Karnsley's an old coal- 
mining town," says Rusby. "All my family on my mum's -side were 
miners. The mines closed 10 years ago, and there 
was a lot of unemployment at first. For us, story- 
telling Ls a form of escapism, -songs of death or loss 
telling us our lives aren't so bad comirared to anoth- 
er poor -soul." 

Poised hard ag-ainst the sapphire sky mer Barns- 
ley is a worn obelisk with a bronze angel, the 
winged figure holding a wounded miner while graz- 
ing down Doncaster Road. The monument com- 
memorates a dreadful coal pit disaster in 1866, 
when lethal mine explo-sions and the heroism they 
sparked culminated in the rescue of only a single 
survivor. ImpHcit in the memorial's symbolism is 
the community's faith that one unbeaten South 
Yorkshire citizen is sufficient to carry on its ways. 

"I'm not on a mission to win people to folk 
music," Rusby in.structs, "but to -suit my tastes. I'll 
change small words of old ballads to have them 
make sense to me, or write new music to a tradi- 
tional song like "The Unquiet Grave,' which us based 
on a Celtic myth that if you sit on a lover's grave 
for a year and a day, you'll .see their spirit rise. The new album has 
got a 'sleepless' moixl to it" she notes, "since I went through weeks 
of not sleeping well, feeling I was only person in the world who's 
wide awake." 

Born Dec. 1, 1973, to dedicated musicians Steve and Ann Rusby 
(who met while frequenting the region's folk clubs), Kate is the 
middle sibling of three, her younger brother .loe and older sister 
Emma joining her in the family ceilidh (party) band. Though Kate 
was fiddling by the age of.') and prmed as fond of the Del McCoury 
Band's bluegrass and 10,000 Maniacs' pop/rock as she was of York- 
shire folk legend Dave Burland, she found herself "floating with 
no plan" after sister Emma left music for graphic design ("I was 
ahvays in her shadow," says Kate). The teenage Kate was invited 
to take her new solitary piano- and guitar-based sound to the 
Holmfirth Folk Festival in the late '80s and never looked back. 

Highlighted by her cautionary "Cowsong" saga of a lass who 
sleeps with a market-bound lad in order to steal his cow, his pants, 
and his shoes, "Sleepless" stirs with the 'true, pure human feeling" 
Rusby intends. Like "Hourglass," it makes listeners feel that they, 
w ith Kate, are the only people in the world who are wide awake. 



MORE 'CROSSTALK' ABOUT IS. MONK 

I wanted to take a moment to thank you 
again for your support of my artist 'T.S. 
Monk ("T.S. Monk Aims For A Wide Fan 
Base With N-Coded Release," by Chris 
Morris, Billboard, May 15). Billboard and 
its columns continue to educate, to enter- 
tain, and to enlighten me on many topics. 

Ed Keane 
Ed Keane Associates 
Boston 

SCOTTY DESERVES MORE 

Recently, the guest on my radio show on 
BBC-GLR London was guitarist Scotty 
Moore. When Scotty made those ground- 
breaking records with Elvis Presley, first 
at Sun Records during 1954-55 and for the 
next two years at RCA, he was classified 
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simply as a "session musician" who was 
paid on a time basis. But there must be a 
strong argument for instituting a system 
of allocating royalty shares to session musi- 
cians Hke Scotty. RCA is in.stead combing 
its vaults and issuing alternate versions and 
previously unissued songs by Elvis for 
which Scotty was never paid a session fee 
in the first place. 

Charlie Gilletl 
London 

GEORGE: 'PORTRAfr OF A LEG END'— GET tf? 

Re: the "White Paper" on George Harri- 
son ("A New 'Yellow Submarine Songtrack' 
Due In Sept.; Harrison Reveals Fab Set, 
Solo Plans," Billboard, June 19). 

Just finished reading Timothy White's 
interview with George Harrison. We all 



kno«' his contributions to music and pop cul- 
ture. Thanks to your interview, we also see 
a decent, spiritual man who is concerned 
w ith beauty and ugline.ss and humanity's 
potential for both. Mr. Harrison is an inspi- 
ration for the conscience in us all. 

Kirk Wentzell 

Universal International Music Publishing 
Los Angeles 

ALISON KRAUSS: A MEMORABLE EAR' FULL 

I wanted to drop Billboard a sincere let- 
ter of thanks for Timothy White's recent 
article ("Alison Krauss: An Unforgettable 
Force," Music to My Ears, Billboard, June 
5) on Alison Krauss. As always, White's 
view is broad and insightful. All the best 
Jim Caparro 

Chairman, Island/Def Jam Music Group 
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6 Four Canadian music-indus- 
try vets launch indie-oriented 
Oasis Entertainment. 

AniiTi a Mwc 

1 n Fin mttwi TlinrtnhiA- t^vi 

Alexenburg is named setiior VP 
tor PWlodelpfiia International 
Records in New York. 
14 Mocy Groy's olDum debuts 
in August otter monttis ot pre- 
release marketing. 
1 4 TliB Biwt- Ani niPmnm''; 

Righteous Babe label takes on 
other artists. 

1 8 Boxscore: Ttie Rolling 
Stones gross more ttwn $2 mil- 
Ikjn at their June 20 show In 
Koln, Germany. 
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1 0 Soundtrncki nrxl Him 
Score News: Lisa Slansliek) 
records most of the 'Swing' 
soundtrack. 

20 Popular Uprislnq»: Aus- 
tralion singer/songwriter Marie 
Wilson set sights on U S. 

21 Reviews ft Prgvlews: The 

spotlight is on Brent Jones & the 
T.P MoW) and Hart) Alpett & Colois. 

24 RtB: Chcnlgy Sovoge hps 
a new record due otter a Itiree- 
yeor hiatus. 

25 Tlie Rtiyltim Section: Male 
R&B artists are singing about 
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love and aftectton In their hit sin- 
gles, even it the women aren't. 
20 PancB Tnn: PertnrmnncHS 
by Kim English and Goelle will 
kick otf the three-day Billboard 
Dance Music Summit. 
32 CountTY: Shem^ Austin's 
second album explores new 
emotional territory. 

36 Closslcol/Keeplng Score: A 
new album by MuzslkOs exam- 
ines tolk sounds that inspired 
Bart6k. 

37 In ttie Spirit: Noncey Jock- 
son's tioly hop' style Infuses hip- 
hop and gospel. 

37 Higher Oround: The News - 
boys put out a live concert video. 

38 Jaz2/Blue Notes: Tenor 
saxophonist Javon Jackson 
releases his lltth album, "Pleasant 
Volley.' 

40 SonawfttOT > PuMMnfs: 

Music Soles Group acquires large 

collection ot hit oklies. 

52 Pro Audio: Dutch entrepre- 

neur Eckart Wintzen buys port ot 

historic recording studio the 

Plant. 

54 Liitln Motm: RMI hosts n 
successful Latin Awards night. 
IHKllUnillM 

56 German songwriters and 
publishers object to new royolty- 
collection system. 
&0 HtHofttwWOridr .lnmlrn- 
quoi's "Synkronized" album Is No. 



I in Germany, the U.K., Austrollo, 
ond Itoly. 

61 OlolMl Music Pulse: Thft 
Free People's Concert was a 
highlight ot South Africa's Youth 
Day festivities. 

MttCTMiTi a Mmmiie 

63 An expanamg number ot 
music-related projects are using 
merchandise licensing. 

66 Retnll Track: PfirsnnnlDLsn 
plans to mari<et custom CDs at 
kiosks iri malls. 

67 Declorottons ot Indepen- 
dents; Sub City Records spear- 
heads the Take Action charity tour, 

68 Child's Ploy: The 'Muppets 
From Space' soundtrack features 
classic '70s funk tracks. 

71 SUBS -I- jiniiiwO- Whnf^ in 

a name? Everything when It 
comes to Internet branding. 

73 Home Video: AAF Home 
Video releoses 'Monty Python's 
Flying Circus' episodes for the 
30th onnlversary of the series. 

74 Sh«H Talk: The Virien Snlt - 
wore Dealers Assn.'s 'Pledge To 
Parents' program is ottered as an 
dlfemaflve to legislotton regulat- 
ing vkieo content. 



1 00 Airwaves: Teen snlnist 
Billy Crawford competes in 
crowded top 40 Held. 

99 The Modem Age: Splender 
gives new meaning to the phrase 
'yeah, whatever.' 

101 Music Vldao: The I ni inch 

Red-Eye Network sees a surge in 
growth otter just three months. 




97 Some top 40 stotions ore 
targeting younger audiences. 




76 Updote/Utelliies: MIDEM 

Americas and the University of 

Miami team to raise funds for 

dkibetes. 

94 ftlasslfliiil 

107 Hot 100 Singles Spot - 
liglrt: Destiny's Child rockets Into 
the top 15. 

Bockstreet Boys and Ricky Martin 
continue their respective holds on 
the No. 1 and 2 spots on The 
Billboard 200. 

113 This Week's BlllhaarJ 
Online 

1 1 4 fthnit BAirt- Phil fVillins 

swings into the Hot 100 at No. 
M with 'Tnr7nn' trnck 

114 Market Wotch 

114 Hometront: RFT nn Jn77 
has introduced countdowns 
based on Billboard's Top Jazz 
Albums and Top Contemporory 
Jazz Albums charts. 
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Digital Distribution: A Globai Solution? 



BY JOHN PRESTON 

The explosive growth of the Internet 
and E-commerce is now affecting every 
country in the world. While it is true 
that adoption rates and particularly 
broadband availability in the U.S. are 
higher, everywhere predictions for the 
growth of the new medium are con- 
stantly being revised upward. 

Meanwhile, the music industry is con- 
sidered slow to respond to the new op- 
portunities of digital trading because of 
the risks it faces in an insecure envi- 
ronment. Yet music as a consumer 
desire in the electronic world appears 
second in popularity only to sex. 

The realization that government will 
not respond as fast as technological 
change — and that, in any case, govern- 
ment may not share our fears — means 



the music industry has had to respond 
to protect itself through the best 
defense possible: by taking the initia- 



M^^fi 'The old adage 
MHi 1 "think global, act 
LyW J local" has never 
I '1^- I been more true 
Pj, y I than In the world of 
^«<f I the Internet' 

John Preston, a tanner chairman ot tt\e British 
Ptionographic InHusiry and ot 8MG U.K.. is a 
director of European online distribution compsrty 
Music on Demand iMODE) tntematiortal. 



live. That must be not just the techno- 
logical one represented by the Secure 
Digital Music Initiative, but a commer- 



cial one driven by music makers them- 
selves. 

Some of the security problems are 
now being adequately addressed by the 
technologists, as are issues of sound 
quality. However, securing the assets 
alone is only part of the solution. Secu- 
rity does not immediately unlock the 
door to some global online world where 
everyone can access everything from 
anywhere. Unless the music industry 
wants a complete restructuring of its 
global trading base, it must migrate 
intelligently from today's traditional 
model, which is organized territorially. 

Global access online may not be 
immediately desirable or attractive for 
managing music rights from a number 
of points of view — commercial, legal, 
(Continued on page IS) 
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CopyrighlCL 



Oasis Starts Up In Canada 

Co. Sets Sights On Indie Music ii/laricet 



BY LARRY LeBUVNC 

TORONTO— With an estimated $15 
million Canadian ($10.2 million) in 
start-up capital, four Canadian music 
industry veterans have launched 
Oasis Entertainment Inc. 

The company is seeking to cap- 
ture a healthy chunk 

of Canada's indepen- 
dent music business, 
which, according to 
Brian Robertson, 
president of the 
Canadian Recording 
Industry Assn., rep- . am 

resents 10% of the 

country's $1.4 billion 

Canadian ($951 million) music retail 

market. 

Principals in the company are 
Allan Gregg and Jake Gold of the 
Management Trust, which handles 
such acts as the Tragically Hip, Big 
Wreck, and the Watchmen; Bill Ott, 
former president of PolyOram Group 
Distribution (Canada); and Alexan- 
der Mair, president of the Toronto- 
based Attic Music Group. Ott is pres- 
ident of the new company, while the 
other founders will not have execu- 
tive roles. 

Oasis is handling Canadian distri- 
bution of Attic Music Group, Navarre 
Canada, and the newly formed Page 
Music, all in Toronto, and Montreal- 
based MaGaDa International Inc. 

Oasis has opened its head office 
and distribution center in the Toron- 
to suburb of North York, vacated by 
Page Music Distribution. Within the 
month, Oasis will open offices in 
Montreal; Calgary, Alberta; and Van- 
couTCr By the end of July, the com- 
pany, according to Ott, will have 38 
employees nationally. 

"We want to be the sixth msyor in 



'We want to be 
the sixth major 
in Canada' 



Canada," says Ott, who had been 
with A&M Records for 15 j<ears prior 
to the label being purchased by Poly- 
Gram in 1990. He will operate Oasis 
on a day-to-day ba.sis. 

Gregg, who is also president of 
Viacom Canada Ltd. until Dec. 31, 

has been pivotal in 

setting up the infra- 
structure of the com- 
pany, which, he says, 
will go public this fall. 

"This is part of a 
much larger tran.sac- 
orr- ' been 

working on for the 

past seven months," 
says Gregg. "We'll announce more of 
what we're doing in three weeks. By 
[acquiring] a rea-sonable .share of that 
[independent distribution] market, 
we will have a \iable business. When 
combined with other existing busi- 
(Contin ued on page IIS) 



Euro C'rigiit Issue Moves To Finland 




BY KAI R. LOFTHUS 

HELSINKI — Senior music execu- 
tives report they are encouraged by 
the Finnish government's re.sponse 
to its concerns about the European 
Union's forthcom- 
ing Copyright 
Directive. 

Senior figures 
from European 
majors met repre- 
sentatives of the 
Finnish govern- 
ment here June 17 (Billboard£ki/- 
letuit June 18) in anticipation of 
Finland assuming the six-month 
rotating presidency of the EU on 
July 1. 

'There are hopes that the direc- 
tive could become law by the end of 
the year 

At stake is a potential loophole in 
the forthcoming copyright legisla- 
tion that could allow private copying 



of both legal and illegal music files 
via the Int£meL 

Progress on the legislation — 
which incorporates the terms of 
two 1996 World Intellectual Prop- 
erty Organisation (WTPO) treaties 
into European law — has been slow, 
not least because of the resignation 
of all European commissioners in 
March (Billboard, March 27). 

The key concern of the Interna- 
tional Federation of the Phono- 
graphic Industry (IFPI) is that 
amendments protecting music 
rights holders that were made to 
the directive by the European Par- 
liament were removed by commis- 
sioners in its current draft- 
Currently, article 5.1 allows for 
temporary copies to be made of 
material and would exempt tempo- 
rary copies made over computer 
networks from being covered by 
copyright protection. This would 



apply, for example, to "cache" 
copies of music or other material 
that are automatically da« nloaded 
into a user's machine while brows- 
ing the Web. However, concern was 
expre.ssed that in the onHne envi- 
ronment, no distinction is made 
betw'een temporary and permanent 
copies. 

IFPI would like to see the 
exemption narrowed or closed com- 
pletely. 

Another exemption is for private 
copying. IFPI's \new is that a digital 
copy — whether for private use or 
commercial gain — is effectively a 
clone and as such infringes copy- 
rights. 

In a June 17 meeting with Cul- 
ture Minister Suvi Linden and For- 
eign Trade Minister Kimmo Sasi 
here, IFPI stressed in a briefing 
document that "present provisions 
(Continued on page 112) 





Diamond's Rio To Upgrade 
MPS Storage, Seeurity 



Just Arrived. Newly signed Capitol Records group Dexter Freebish won the 
John Lennon Songwriting Contest with the song "Leaving Town." Congratulating 
the group is Grammy Award-winning artist Wydef Jean. Shown, from left, are 
band members Scott Romig, Rob Kyle, and Chris Lowe: Jean; and band mem- 
bers Rob Schilz and Charlie Martin. 



BPI Comm. Adds U.K.'s J. Wliitaiter & Sons 



BPI Communications, parent 
company of the Billboard Music 
Group, has acquired J. Whitaker & 
Sons Ltd., a U.K.-based information 
and communications company ser\^- 
ing the worldwide book-publishing 
industry. 

BPI executive VP Howard Lander, 
who is president of the Billboard Mu- 
sic Group operations, will assume the 
additional responsibility of oversee- 
ing the new acquisition. Under Lan- 
der, Whitaker will continue to oper- 
ate its two major divisions, Whitaker 
Business Publications and Whitaker 
Information Services, through its 
existing management structure led 
by group managing director Martin 
Whitaker The terms of the acquisi- 
tion were not disclosed. 

Whitaker was founded in 1858 
with the creation of the trade maga- 
zine The Bookseller, which it contin- 
ues to publish along with other pub- 
lications. The company expanded its 
business through the development of 
the Bibliographic database system, 
which provides directories of all 
books in print in the U.K.; Tele- 
Ordering E-commerce, which allows 
book retailers to replenish stock 
from a multitude of publishers 
through one central ordering service; 
and most recently BookTrack, which 



electronically captures data on retail 
book sales in the U.K. 

The acquisition allows BPI, a 
subsidiary of VNU USA, to extend 
its market focus while comple- 
menting its current leadership role 
covering the worlds of film, music, 
theater, and media. "This is a great 
fit for BPI and VNU," says John 
Babcock Jr., president/CEO of BPI. 
"It increases our footprint in the 
U.K. and strengthens our manage- 
ment there. It complements VNU's 
point-of-sale data and chart busi- 
nesses. Whitaker's database sys- 
tems and Bookseller magazine's 
news coverage will enhance our 
Internet offerings. I could not be 
more delighted." 

Adds Lander, "We are excited 
about the new opportunities Whitak- 
er's position in the book publishing 
industrj' adds to our portfolio and the 
global strength of its brands. Ad- 
ditionally, Whitaker mirrors our 
strategy of commercially merging 
data with traditional publishing prop- 
erties and the e.xploding world of the 
Internet and E-commerce. I'm look- 
ing forward to utilizing both their tal- 
ent and information resources to 
broaden the business domestically 
and overseas." 

Whitaker says his company, which 



employs approximately 160 people, 
had been considering a number of ap- 
proaches and acquisition opportuni- 
ties but was impressed with BPI's 
history of creative thinking. He 
pointed to BPI's creation in 1993 of 
the U.S. radio trade publication Air- 
play Monitor, which combined Bill- 
board's editorial expertise w ith elec- 
tronic radio data provided by its 
sister company Broadcast Data Sj's- 
tems. 

Whitaker says, "BPI is a growth 
company, and we look forward to 
making a significant contribution 
to that growth in the future. There 
is amazing synergy between our 
core businesses as providers of 
information and communications 
seniees, and we hold similar views 
on the importance of integrated 
services." 

BPI also publishes Adweek, The 
Hollywood Reporter, Back Stage, 
Amusement Business, and Music & 
Media. Its parent, VNU USA, in- 
cludes VNU Marketing Informa- 
tion Services Inc., Bill Communi- 
cations, and Standard Rate and 
Data Service (SRDS). VNU USA is 
a wholly owned subsidiary of 
Netherlands-based VNU, an inter- 
national publishing and information 
company. 



BY EILEEN FITZPATRICK 

LOS ANGELES— The next genera- 
tion of Diamond Multimedia's popu- 
lar but controversial MP3 player, the 
Rio, promises to double the unit's 
music-storage capacity and, possibly, 
assuage music-industry concerns 
about piracy via inclusion of some 
security features. 

Announcement of the new product 

came as Diamond 

revealed it is being 
acquired by Santa 
Clara, Calif.-based 
computer-graphics 
company S3 Inc. in a 
stock-swap deal, 
which is expected to 
close in October 
mmoarABuUelin, 
June 23). 

"The easy way to 
look at it is that we've 
had parental changes, 
but our strategy 
remains the same," says David 
Watkins, president of Diamond's Rio- 
Port division. "S3 has a lot more 
financial resources to implement our 
strategj' faster." 

In August, Diamond will introduce 
the Rio 500 pla,ver, which will retail 
for $269 and be backed by a launch 
promotion that includes a tie-in to the 
Vans Warped tour. 

The player downloads content four 
times faster than the current Rio 
PMP300, according to the company, 
and holds two hours of music, dou- 
bhng the existing machine's capaci- 
ty The Rio 500 also holds up to 32 
houre of spoken-word programming. 
A player upgrade adds another 30-45 
minutes of music programming. 

Another new Rio player, expected 
by the end of the year, will incorpo- 
rate Microsoft's Windows Media 
Audio advanced technology, which is 
already available in Casio's Pia ElOO 
handheld computer device. 

The new Rio 500 player will be the 
centerpiece of Diamond's RioPort 



'We believe in 

legitimate 
distribution of 
music, and we 
can provide 
security' 

- DAVID WATKINS - 



division, which also will encompass a 
new Web site designed to offer con- 
sumers advanced MPS search 
options, among other functions. 

Watkins says that RioPbrt's strat- 
egy will be to "build a platform" that 
includes hardware, software, and 
Internet elements to deliver secured 
content. 

Under partnerships with Inter- 

Trust Technologies 

Corp. and Reciprocal, 
the new player will be 
equipped with 
Inter'Trust's Meta- 
Trust Utility applica- 
tion, which encodes 
the content to enable 
digital rights man- 
agement. Recipro- 
cal's technology 
offers content pro- 
viders management 
capabilities to collect 
royalties. 
While Watkins says the MPS for- 
mat, and the Rio player, hsve thus far 
received "a bad rap" in the business, 
the environment for MPS may be 
changing — in part because of the 
company's recent court victory 
against the Recording Industry 
Assn. of America (RIAA). 

In that ruling, a federal judge 
determined that Diamond's original 
Rio player did not violate the 1992 
Audio Home Recording Act. The 
RIAA had protested that the player 
violated the provisions in the act, 
which prohibits the sale of digital 
recorders not equipped with anti- 
copying devices (Billboard, June 26). 

"We believe in legitimate distribu- 
tion of music, and we can provide 
security," says Watkins. "MPS is 
broadly accepted, and what will hap- 
pen is that others will support what- 
ever becomes successful, but you 
hare to have a platform." 

Watkins says that one of the rea- 
sons the company chose to partner 
(Continued on page lOJ) 
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"WEIRD ALl 



Y A N R 0 V I C 

IT BEGINS JUNE 29TH 
1 



*His last album, "Bad Hair Day," 
sold nearly 2 million copies .... 
Total catalog sales have topped 
the 10,000,000 mark ... 

- 2 Grammy awards ... 
1 Major motion picture ... 

1 1 Network series ... 
7 MTV specials ... 
1 Disn^ Channel special ... 

* 1 Showtime special ... 

*8 North American tours ... 

... SO FAR 



Just in time 

for the millennium ... 

a new studio album, 

"RUNNING WITH SCISSORS,' 

and a North American Tour! 



04223201-2/4 





THE SAGA CONTINUES 

6/24: Radio single ships to 

multi-formats 
6/29: Album Street Date 
7/04: VH-l's "Behind The Music" 

premieres 
7/19: Year-k>ng concert trek 

Touring With Scissors" 

commences i 



Check out the new video at: wwwiagi 


ibegins.com 










Featuring the first single "The Saga Begins, " 
Al s re-working of "STAR WARS - The Phantom Menace" 
set to the tune of "American Pie." 

Plus new parodies of hit songs by: PUFF DADDY, BARENAKED LADIES, THE OFFSPRING and more! 



www.weirdcil.com 



Oantact your local BMG Representative for more details. 
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■ MARC ANTOINE> KENNY BARRON> DAVID BENOIT> GEORGE BENSON> CHRIS BOTTI> MICHAEL BRECKER> DEE DEE 
BRIDGEWATER> CLARENCE GATEMOUTH BROWN> TERRY CALLIER> VINICIUS CANTUARIA> REGINA CARTER> MATT 
COOPER> ROBBEN FORD> DAVE GRUSIN> CHARLIE HADEN> HERBIE HANCOCK> ROY HARGROVE> DONALD 
HARRISON> JOE HENDERSON> SHIRLEY HORN> BOBBY HUTCHERSON> INCOGNITO> AL JARREAU> DIANA KRALL> 
KOMBO> ABBEY LINCOLN> RUSSELL MALONE> CHRISTIAN MCBRiDE> JOHN MCLAUGHLIN> MARCUS MILLER> 
MIGHTY MO RODGERS> NICHOLAS PAYTON> DANILO PEREZ> LUCKY PETERSON> COURTNEY PINE> ERIC REED> 
LEE RITENOUR> KURT ROSENWINKEL> PHILIPPE SAISSE> JOE SAMPLE> JOHN SCOFIELD> WAYNE SHORTER> 
HORACE SILVER> JIMMY SMITH> TERI THORNTON> JOE LOUIS WALKER 
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THE VERVE MUSIC GROUP 



JAZZ, BLUES, AND WORLD MUSIC 

Experience our new supersiie al www. vervemusicgroup.com 
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MEM, Fox Make Film Pact 

Distribution Deal Effective Outside U.S., Canada 



BY SAM ANDREWS 

LONDON— The Lion and the Fox. 
Movie giants MGM and Fox 
Filmed Entertainment have 
signed a three-year international 
distribution agreement that will 
see Fox handle MGM cassette, 
DVD, and theatrical releases out- 
side the U.S. and Canada from 
Feb. I, 2000. 

The deal means that News Corp.'s 
Fox \vill begin distributing MGM 
pi'oducl w ith the video release of 
"The Thomai Crown Affair" in Feb- 
ruary, then move on to the latest 
James Bond xideo — "The World Is 
Not Enough" — in May. 

MGM and Fox have ended 
months of speculation about 
MGM's new international distrib- 
ution partner following the deci- 
sion last year to end its video deal 
with Warner Home Video and its 
recent announcement that it will 
not renew its theatrical distribu- 
tion agreement through United 
International Pictures. 

The deal al.so follows thus year's 
decision by MGM's owner. Kirk 
Kerkorian, to put in place a new 
management team led by MGM 
chairman/CEO Alex Yemenidjian, 
who has a brief to trim costs. MGM 
reportedly told .staff that the new 
distribution arrangements will 
saw about $15 million a year. 

Both the video and theatrical 
agreements run through ,Ian. SL 
2003, with provisions for axtension 
beyond that date. MGM and Fox 
also announced that they would 
jointly explore cable and .satellite 
distribution \=entures worldwide. 

Yemenidjian says, "This is a 
milestone for MGM. We have 
clearly charted a compelling 
strategic advantage by combining 
MGM's unparalleled library with 
Fox's international distribution 
assets. In addition, our perfor- 
mance and cash flow will benefit 
significantly once the new agree- 
ments are in effect." 

MGM vice chairman/COO Chiis 
McGurk, who was recently lured 
from Univ'ersal Pictures, adds, 
"MGM now can fully realize the 
global potential of its unparalleled 



collection of films by penetrating 
what we believe arc previously 
underdeveloped markets and by 
building even greater demand for 
its vvorld-cla.ss brand." 

The studio .says it will maintain 
full control of all release dates and 
schedules, sales, marketing, man- 
ufacturing, and other commercial 
aspects related to international 
video and theatrical distribution. 
"These agreements afford us the 
opportunity to participate in a 
meaningful way in managing and 
marketing our product," accoi-ding 
to McGurk. 

Bill Mechanic, chaii-man/CEO of 
Fox Filmed Entertainment, says, 
"Over the ["wst few yeai's. Fox ha.s 
distinguished itself international- 
ly, and this deal recognizes that 
fact. We are particularly pleased 
to be a part of MGM's bright new' 
future with Alex and Chris and, in 
the video area, a part of its illus- 
trious past." 

Bruno CarLson, managing direc- 
tor of MGM in the U.K., says the 
aiTangement is .slightly different 
in Britain, where MGM will keep 
control of the sell-through side. 

"We will have a direct involve- 
ment in sell-through sales," he 
says. "We will have a full market- 
ing team for both sell-through and 
rental and our own sales team that 
will work closely together with 
Fox, but we will ensure that we 
maintain direct contact with the 
key accounts." 

When asked if this arrange- 
ment would apply anyw'here else 
in the world. CarLson responded. 
"We wouldn't exclude that possi- 
bility in the future . . . Our overall 
mission is to take control of our 
own product." 

The three-year agreement 
reflects MGM's desire not to be 
tied down in the long-term way it 
was with Warner Home Video, 
which was seen as a major obsta- 
cle to pos.sible .studio sale. 

Intiiguingly, the deal allows Fox 
a ringside seat to look at MGM's 
business that some observ^ers 
believe could lead to a stake in the 
studio or acquiring it outright. 



BMI Honors Latin Writers, Poll. Cos. 



BY JOHN LANNERT 

CORAL GABLES, Fla.— Noted 
songwriter Kike Santander and 
the publishing company for which 
he writes. Foreign Imported Pro- 
ductions and Publishing Inc., were 
the top honorees at BMI's sixth 
annual Latin Music Awards, held 
June 20 at the Granada Ballroom 
in the Biltmore Hotel here. 

By dint of winning a record-sel- 
ting five Citations of Achieve- 
ment, Santander was named 
songwriter of the year. Five of 
Santander's songs were published 
by Foreign Imported Productions 
and Publishing, which was named 
publisher of the year. The Miami- 
based publisher, owned by Emilio 
Estefan Jr. and his w ife, Gloria, 
won a total of six citations and 
bested all other contenders. 

Mario Quintero, who earned 
four citations, headed up the list 
of other songwriters who were 
multiple winners, including dou- 
ble awardees Armando Man- 
zanero Canche, Tiny Morrie 
Sanchez, and Teodore Hello 
Jaimes. 

Both Emilio Estefan Jr., who 
accepted the publisher of the year 
citation, and Manzanern Canche 
were greeted with standing ova- 
tions upon taking the stage to re- 
ceive their honors. 

Multiple publisher winners 
included Mas Flamingo Music and 
four-time publisher of the year 
peermusic, each of w'hich took 
four citations. EMI-Blackwood 




Music Inc., SER-CA Publishing 
Inc., and Tigres Del Norte Edi- 
ciones Musicales won three 
awards apiece, while D'Nico 
International, Gran Caiman 
Songs, Sony/ATV Latin Music 
Publishing LLC, and Striking 
Music Co. snared two each. 

Hosting the dinner gala was 
BMI president/CEO Frances W. 
Preston. Preston handed out cita- 
tions to writers and publishers of 
the most-performed Latin songs 
on U.S. radio and 
television sta- 
tions during the 
eligibility period 
that ran from 
Julv 1, 1997, to 
June 30, 1998. 
Following is a 
list of winning compositions, along 
with the composers and publish- 
ing companies. 

"Acabo De Enterarme," Martin 
Ruiz, Mar Y Sol Music Publishing; 
"Amiga Mi'a," Alejandro Sanz, Ego 
Musical SA, EMI-Blackwood Music 
Inc.; "Amor A La Mexicana," Mario 
Agustino Pupparo, peermusic; 
"Amor Narcotico," Jandy Feliz, 
Gran Caiman Songs; "Canci6n Del 
Preso," Marfre Music. 

Also, "Comprendeme," Carlos 
Javier Castillon, Gary Hobbs Mu- 
sic; "Corazon Prohibido," Gloria 
Estefan, Kike Sar.tander, Foreign 
Imported Productions and Pub- 
lishing Inc.; "Despacito," Jose 
Alfred{) Jimenez Sandoval, peer- 
music; "Dile A Ella," Gil Francis- 



Victoires Face More Pullouts 



PARIS — France's showcase a- 
wards, the Victoires de la Musique, 
have plunged deeper into crisis 
with the withdrawal of indies body 
UPFI and the allied producers' col- 
lecting society SPPF. 

The decision, made June 18 at the 
Victoires board meeting (Bill- 
bo&rdBulletin, June 18), leaves the 
show with no label representation 
on the board since the departure of 
the major-heavy society SNEP 
(Billboard, June 12). 

Now, both major and indie bodies 
have announced their intention to 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. Ron Alex- 
enburg is appointed to senior VP 
of Philadelphia International 
Records in New York. He was 
president of the National Record 
Co. 

Columbia Records names Josh 
Zieman VP of product marketing 
in New York and Lisa Gray Sail 
VP of product marketing in Los 
Angeles. They were, respectively, 
VP of product development at 
Mercury Records and senior 
director of product development 
at Atlantic Records. 

Atlantic Records promotes Lou 
Plaia to VP of marketing admin- 
istration and Jack McMorrow to 
senior director of sales. They 
were, respectively, senior direc- 




ALEXENBURG ZIEMAN 

tor of marketing administration 
and director of sales/special mar- 
kets. 

Paula Greenleaf is appointed 
director of planning and adminis- 
tration for Sony Music. She was 
associate director of financial 
planning and analysis. 

Marnie K. Nieves is named 
director of business and legal 



affairs for MCA Records. She was 
an associate at the music law firm 
of King, Purtich, Homes, Pater- 
no, and Berliner. 

PUBLISHERS. Roger Faxon is 

appointed executive VP/CFG for 
EMI Music Publishing. He w'as 
senior VP of business develop- 
ment and strategy. 



work together on a new pop awards 
show. 

Observers suggest it will be 
impossible for UPFI and SNEP to 
produce a separate show if the Vic- 
toires survive. Yet the Victoires 
association has voted unanimously 
to continue, inviting the Ministry of 
Culture and Communication to 
mediate. Possible candidates for the 
role of mediator include current 
Culture Minister Catherine Traut- 
mann and former Culture Minister 
Jack Lang. 

"The mediator will have to unite 
the industry," says Enrico Delia 
Rosa, Victoires de la Musique GM. 
"But we have to find a solution, 
because this problem extends right 
through the music industry," he 
adds. 

The remainder of the Victoires 
board, comprising authors and 
artists, has decided to go ahead 
with the classical Victoires but 
remains undecided on the pop 
awards. Both shows are scheduled 
for February 2000, but it is unclear 
if public-service channel France 
Television will broadcast — and pay 
for — the classical show if the pop 
Victoires are canceled. 

Another board meeting July 6 
will deal with this issue and the 
financial problems arising from a 
judgment in a case brought about 
by Victoires founder Claude 
Fleouter concerning the use of the 
Victoires name. 

RE.MI BOUTON 



CO Perez, Nelia Music; "Donde 
Estas?," Eduardo Alanis, SER-CA 
Publishing. 

Also, "El De Los Ojos Negros,** 
Tiny Morrie Sanchez, Striking 
Music Co.; "El Rejol," Roberto 
Cantoral Garcia, peermusic; "El 
Tucanazo," Mario Quintero, M4s 
Flamingo Music; "En El Jardin," 
Kike Santander, Foreign Import- 
ed Productions and Publishing 
Inc.; "Eres Mi Droga," Miguel 
Mendoza, Edimonsa; "Es La 
Mujer," Alberto Chavez Mora, 
EMI-Blackwood Music Inc. 

Also, "Es Verdad," Mario Quin- 
tero, Mas Flamingo Music; 
"Gitana," Alejandro Gonzalez 
Trujillo, Fernando Olvera Sierra, 
Warner-Tamerlane Publishing 
Corp.; "Guantanamera," Jose Fer- 
nandez Diaz, Julian Orbon, Pete 
Seeger, Fall River Music Inc.; 
"Haeemos Bonita Pareja," Mario 
Quintero, Mas Flamingo Music; 
"Huele A Peligro," Armando 
Manzanero Canche, D'Nico Inter- 
national; "Juliana," Kubaney Pub- 
lishing Corp. 

Also, "La Copa De La Vida," 
Robi Rosa, A Phantom Vox Corp.; 
"Le Pedire," Mauro Javier Munoz, 
SER-CA Publishing Inc.; "Luna 
De Miel," Jaime Farias, Pyramid 
F Publishing; "Manecumbe," Juan 
Antonio Castro. Tun Tuns Pub- 
lishing; "Me Ha Llegado El 
Amor," Guillermo L. Gonzalez, 
Catnico Publishing. 

Also, "Motivos," Jose Felipe 
Barrientos Rodriguez, Luis 
Manuel Lozano, Fonohits Music 
Publishing Inc.; "No Quieren Que 
Te Quiera," Lorenzo Antonio, Tiny 
Morrie Sanchez, Striking Music 
Co.; "No Se Olvidar," Kike San- 
tander, Foreign Imported Produc- 
tions and Publishing Inc.; "No Se 
Si Es Amor," Luis Gomez Escolar, 
Per Gessle, EMI-Blackwood Music 
Inc.; "Pero Te Amo," Ernesto So- 
lano, Ernesto's Musical. 

Also, "Pi'deme, Ruegame," 
Javier Galvin, Jos(5 Rosario, Pig 
Haus Music; "Por Debajo De La 
Mesa," Armando Manzanero Can- 
che, D'Nico International; "Quiero 
Volar Contigo," Jesus Armenta 
Minjarez Tigres Del Norte Edi- 
ciones Musicales; "Rezo," Freddy 
Pinero Jr., Carlos Ponce, Foreign 
Imported Productions and Pub- 
lishing Inc.; "Sahor A Mi," Alvaro 
Carrillo Alarcon, peermusic. 

Also, "Secuestro De Amor," 
Mario Quintero, Mas Flamingo 
Music; "Sentimientos," Martha 
Alicia Villareal Esparza, Golden 
Huina Publishing Co. Inc.; "Si Te 
Vas," Pedro Fernandez, Canciones 
De PolyGram; "Si Tu Supieras," 
Kike Santander, Foreign Import- 
ed Productions and Publishing 
Inc.; "Sol De Verano," Chichi Per- 
alta, Gran Caiman Songs. 

Also, "Suavemente," Elvis Cre- 
spo, Sony/ATV Latin Music Pub- 
lishing LLC; "Te Llevas Mi Vida," 
Ramon Gonzalez Mora, Seg-Son 
Music; "Vivir Sin Ellas," Servan- 
do Angel Cano, SER-CA Publish- 
ing Inc.; "Voy A Pintar Mi Raya," 
Jose de Jesus Navarro, De Luna 
Publishing Co.; "Yo Naci Para 
Amarte," Kike Santander, For- 
eign Imported Productions and 
Publishing Inc. 
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Universal Music Publishing Group 



proudly celebrates our roster of talent and all 

their success in Latin Music over the past year 



Desmond Child 



"Livin' La Vida Loca" with the most successful 
crossover artist in the history of Latin IMusic! 



ASCAP's 1998 Latin Writer of the Year. 
Now celebrating 20 successful years in the music industry! 




1998 ASCAP Winners 



Chien Garcia Alonso • Fernando Arias • Catarina Leos • Alfredo IVIatheus 
lose Luis Pardo (Los Amigos invisibles) • Al Primera • IVlyriam Valentin 



Additional Active Roster 

Alejandro Lerner. lose Manuel Figueroa. King Chango, Aterciopelados. Derek Lopez. Bloque, Danny Rojo, Armando Larrinaga, 
Roberto Morales, Mario Patino. Apolinaris, Gustavo Santaolalla, KC Porter Baroni/Peguero, Lali Carrizo. Raul Navaira, 
Danny Daniel. Marcus Quintanilia. Moiotov, Surco Music, Insignia Music. Rock & Pop, Manny Music. Ahi Nama 





Thanks for making us ASCAP's 
Latin Music Publisher of the Year. 






Universal Music Publishing Group 

Latin America 1425 Collins Avenue Miami Beach. Florida 305 604 131 
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Argentina 



Brazil 



Chile 



Colombia 



Ecuador 



IVle,\ico 



Peru 



Venezuela 





CLOSING 
JUNE 28 



specials 



Native American 
Music 



CALL NOW! 



JAPAN 



This in-depth rojioi t will locus on wliat's hai)pc'niii«* to tlie major hibcls in tlie 
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on labels, distributors and publishers. Don't uiiss \our opportunity to showcase 
— ~ your product to tiiis Important market. — — '■ — I — l 
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' Contact: ' - 

Aki Kaneko 323.525.2299 
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5™ANNI\ERSARY 
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siifli topics as till' iiicicasiiifi 
po|)iilai'itv of coiiipilarions and 
"\aiioiis Artists" projects, 
restnictiiriiig of labels. tar<<etin!< 
the youth market, and crossover 
hits and misses, (iet Gosi)eI in 
IVonI of the eves of Hilll)oar(l's 
l;~i().()()() leaders in I It) coimtricH. 

ISSUE DATE: JULY 31 
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Hollie Adams 
615.321.4287 



ISilllMiai il JiiiMN ill cclcliial iii^ llie 
iitli anniversary of Channel \'. 
.\sia's •J4-liour music channel. 
I'^ditorial reviews C'hainiel V's 

growth and features a QiVA with 

Steve Sniitli. iiianatiiiif; director. 
I'liis, sideliars on ( liaiiiiel \ s 
strength in reachiiifi mainland 

China, India, Australia and other 
markets. Channel your ads into 
this anniversary celeliratioii. 

ISSUE DATE: AUG 7 
AD CLOSE: JULY 13 

Linda Matich 
612.9440.7777 



liilllioard spolli<>lits the iniisical 
developments from Hoiifi Kong, 
South Korea. Taiwan. Indonesia, 
Thailand, Malaysia. Singapore and 
the Philippines. I'lus we look at 
the significant shift from 
Cantonese to Mandarin repertoire 

in Taiwan by .\sian music 
companies using the market ns » 
gateway into China. Call today to 
take advantage of this opportunity. 

ISSUE DATE: AUG 7 
AD CLOSE: JULY 13 



Aki Kaneko 323.525.2299 
Linda Matich 612.9440.777' 
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Naked Reveals Creative Strides 

Lava/Atlantic Aim To Build On Rock Artist's Following With New Set 



BY LARRY FLICK 

NEW YORK— As the Aug. ;i 
I'clease of Bif Naked's "I Bificus" 
approaches, Lava/Atlantic is 
pleased that the Vancouver-based 
rocker's marketing strategy won't 
require a high degree of imaging. 

"It's so rare that an artist 
arrives fully formed," says Vicky 
Germaise, senior VP of marketing 
at Atlantic. "Normally, you have to 
invent some part of them. Bif not 
only knows precisely who she is, 
but she also has a realistic vision of 
how she wants to be presented." 

To that end, Germaise says, the 
label is working in a "comfortable 
partnership" with the artist, who 
comes to Atlantic after building a 
cult following with a self-titled 
1994 Aquarius release. 

"1 Bificus" was released in 
March in Canada on Naked's own 
label. Her Royal Majesty's 
Records, At this point, Lava/ 
Atlantic has worldwide rights for 
the project but is initially issuing 
the album in the U.S. Other release 
dates are still to be confirmed. 

From the outset, the label will 
focus heavily on lifestyle market- 
ing for "I Bificus." 

"We're not going to just sit and 
pray for radio airplay," Germaise 
says, noting that the label started 
soliciting airplay for the guitar- 
driven "Moment Of Weakness" on 
.lune 21. "We're aggressi\'ely hit- 
ting the street with this record, 
and we're e.xploring as many 
avenues that will put Bif in front of 
people as possible. She's her own 
best promoter" 

For starters, Naked will 
appear with her band on ESPN's 
"X In Concert" program in early 
July. She'll also be performing 
during the network's X Games. 

The artist, who was signed to the 



label by Lava president Jason 
Flom, has also just signed with the 
Wilhelmina modeling agency. She's 
taking meetings to make acting 
appearances on several TV shows 
on the WB network. 

"We started out trying to get 
her music placed in several pro- 
grams," says Germaise, adding 
that Naked will likely appear on 
the TVT soundtrack to "Buffy The 




Vampire Slayer." "And the network 
execs just fell in lo\'e with her. So, 
we're seeing what develops." 

On a more traditional tip, Naked 
will spend much of the summer 
touring the U.S. She'll begin with 
four Lilith Fair dates and finish 
with a string of club gigs booked by 
Marty Diamond. 

Added exposure will come from 
the arti.st's inclusion on an Atlantic 
new-artist sampler that will be cir- 
culated at OzzFest all summer. 

All of this activity is beginning 
to resonate with some indie retail- 
ers. "She hasn't been a barn-burn- 
ing artist for us, but it's hard to 
ignore the amount of time and 
money Atlantic is putting into this 
project," says Marlon Creaton, 
manager of Record Kitchen, a shop 
in San Francisco. "The good thing 
is that the music is good enough to 
warrant such an aggressive push 



from the label." 

For the artist, moving from an 
indie to a major label has provid- 
ed many welcome changes. "1 feel 
like I'm living a double life," she 
says with a laugh. "I'm on my 
skateboard going to get a Slurpee 
one day, and then I'm a fairy 
princess the next. It's a little over- 
whelming, but it's great to be in 
such a nurturing environment. 
[The label] is giving me plenty of 
room to play and do the things 
that matter to me." 

Among Naked's pet side projects 
is "Little Bif Girl," a comic book 
she drew. "It's raw, but it's a per- 
fect complement to the album," she 
says. The comic will be offered 
with "I Bificus" at indie retail. 

Produced by Glenn Rosenstein, 
John Webster, and Peter Carroll, "I 
Bificus" comes sereral years after 
an eponymous disc that Naked saj's 
"gave me the best education in the 
world. I learned everything about 
the business of making records — 
all the right and wrong things you 
can do. It was invaluable." 

That project, like "I Bificus," 
was a whiplash blend of punk- 
inflected rock anthems and intro- 
spective, pop-leaning confessionals. 
She spent mast of the time between 
recording the two albums touring 
and building an audience. "It was a 
slow process, but it was fun," she 
says. "If we saw the record w'as 
getting a little attention in one cor- 
ner of the world, we'd go there and 
play a slew of gigs and try to con- 
nect with the kids." 

It was an arduous process that 
Naked says paid off handsomely. 
"There's nothing like seeing an 
audience sing along to your songs," 
she says. "It's shocking at first. But 
it makes me want to work harder 
and write better songs." 



Max! Priest's Virgin Set 
Boasts Maximum Talent 



BY ELENA OUMANO 

Maxi Priest's seventh album, 
"CombiNation," shows the depth and 
diversity of a throwback to the days 
when pop artists wrote and sang 
without concern for genres or demo- 
graphics. 

"People can't pigeon- 
hole my ass, and I'm so 
crazy that there's never 
one theme that runs 
through my situation 
apart from me," says 
the U.K. -born singer. 
"And I don't try to limit 
my singing. I get bored 
easily, and variety is the spice of life 
anyway." 

The 16 tracks on the album, 
which bows July 13 on Virgin 




MAXI PRIEST 



Records, were helmed by a gifted 
international crew that includes 
Priest; .Jamaican soul/reggae's Han- 
del Tucker; riddim twins Sly & 
Robbie; R&B vocalist Joe; early 
Soul II Soul mixing boardist Simon 
Laws; U.K. R&B/pop 
producer Livingston 
Brown; Robert Liv- 
ingston (Shaggy's 
manager/producer); 
and top .Jamaican 
dancehall track mas- 
ter Danny Browne. 

"I think the whole 
album as a piece is a 
development, a step forward from 
what I've been doing," says Priest. 
"It's not different; it's just a lot better- 
(Conlitnu'd on page 17) 



'Popera'OnltsWayToU.K. 

EMI:Chrysalis Leads Way For France's Shapplin 



BY CECILE TESSEYRE 
and DOMINIC PRIDE 

PARIS — Gold and platinum certifi- 
cations have followed French soprano 
Emma Shapplin as she has intro- 
duced her unique "popera" style to 
continental Europe, 
South America, the 
Middle East, and 
Southeast Asia. 

Yet only now, some 
1.3 million album sales 
into her career, is she 
taking tentative steps 
across the English sh; 
Channel. 

EMI France has licensed her 
debut album, "Carmine Meo" 
(ancient Italian for "my ferry- 
man"), and has released it in more 
than 40 territories. The combina- 
tion of smooth, modern production. 




Shapplin's pow'erful voice, and her 
theatrical image has helped w in 
sales where her album has been 
released (Global Music Pulse, Bill- 
board, May 9). 

EMLChrj'salis in the U.K. is cur- 
rently assembling a 
TV-led campaign to 
break the telegenic 
soprano in that notori- 
ously orercrowded and 
style-conscious mar- 
ket. The album is due 
for British release 
'LIN Sept. (). 

Her management is 
also talking to several U.S. labels 
about a separate deal to bring her to 
the world's No. 1 and No. 2 markets, 
the U.S. and Japan. 
"We are in advanced negotiations 
(Cotiti lined on page .19) 




MARIE WILSON 



3^IJ JA3a 



REAL LIFE 



the American debut 
featuring 

"Next Time" 



"One of the most instantaneous hooks 
we've heard in ages... it couldn't be any 
cotchier or accessible to the masses." -Billboard 



Produced by Joe Hardy 

Track 8 produced by Joe Hardy and Arif Mofdin 

Monagcment; loanne Thompson for M£JM Promotions 

www.mariewi lson.com 
www. atlantk-reconU-com 
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Macy Gray's 'Life' Is Set To Debut 

Epic Readies Album Witli Intensive Pre-Release Campaign 



BY LARRY FLICK 

NEW YORK— When Macy Gray's 
sterling Epic debut, "On How Life 
Is," bows Aug. 3, it will haw already 
undergone seven months of inten- 
sive pre-release marketing — with 
an eye toward dewloping a fan base 
within both the rock and R&B sec- 
tors. 

"This isn't an easily categorized 
album or artist," says Ceci Kurz- 
man, VP of worldwide marketing, 
East Coast, at the label. "It's 
unique, refreshing, and ultimately 
universal. Macy is precisely the 
kind of artist the industry needs 
right now." 

In order to ensure maximum 
exposure, the label issued a 12-inch 
pressing of the single "Do Some- 
thing" to tastemaking DJs and col- 
lege radio programmers in January. 

"Just to get some under-the-radar 
feedback," Kurzman says, adding 
that snippets of that tune, along 
with several others, were also 
placed on the Epic and the Giant 
Steps Club Web sites around the 
same time. "It generated the early 
w ord-of-mouth action that we were 
hoping for" 




In February, Gray did a mini-res- 
idency at the Viper Room in Los 
Angeles. It wa.s an outgrowth of the 
artist's popular after-hours club, 
We-Ours. "It did wonders for devel- 
oping a local following, as well as 
sharpening her live show," Kurzman 
says. "The crowds went mad for 
her." 

Actually, the reactions to Gray's 
Los Angeles shows were so strong 
that the artist played a string of 
gigs around the U.S. that included 
New York; Atlanta; Washington, 
D.C.; San FVancisco; and Chicago. 

"Seeing people respond so favor- 
ably to the music has totally blown 
me away," the artist says. "We're 
not exactly kickin' typical sounds. 



Punk Band Shownff Makes Its 
Majnr-Label Debut On Maverick 



NEW YORK— On its self-titled ma- 
jor-label debut, due Aug. 3 on Mav- 
erick, Chicago outfit Showoff is gun- 
ning to rejuvenate punk rock's 
mainstream image — without losing 
sight of the band's underground 
roots. 

Produced by .John Feldman, the 
project was launched June 22 with 
the radio-only single "Falling Star," 
for which the label is soliciting air- 




play from modern rock and college 
stations. 

"This entire process has been so 
educational," says front man Chris 
Envy. "It's cool to be on a label that's 
working so hard on our behalf. At the 
same time, the hardcore punk peo- 
ple look at us on that same label and 
they feel rejected. They can't see 
that it's cool to make a living doing 
what you love." 

To that end, the band — which has 
just signed with Creative Artists 
Agency — is actively promoting the 
project and will be spending much of 
the summer gigging in clubs around 
the country. 

"Actually, they're going to tour for 
as long as they can hold up," says 



Russ Rieger, GM of Maverick. "This 
is how you lock in the kids who will 
follow them for a long time." 

Rieger adds that the group will do 
a variety of performances that will 
showcase its music in both its typical- 
ly aggressive, guitar-heavy sound and 
in more .spare, acoustic arrangements. 

"That's the beauty of their mater- 
ial," he says. "At the core are very 
strong song.s that work well inside 
and beyond their intended musical 
element." 

The Internet will be heavily fac- 
tored into the marketing of Showoff, 
whose lineup also includes Chris' 
brother Dave (bass), Dan Castady 
(drums), and Graham .Jordan (lead 
guitar). Maverick has set up an area 
of its Web site that will allow view- 
ers to see the band backstage at all 
of its gigs. 

"We've given them a camera that 
they'll carry on the road," Rieger 
says. "It promises to be an interest- 
ing venture. No doubt, the footage 
will be wild." 

Chris Envy thinks the tour, like 
recording the album, will be 'intense." 

"We spent two months in the stu- 
dio, which felt like a lifetime for us," 
he says. "It got maddening after a 
while. We're not used to trying to get 
everything to sound perfect" 

Initially, the band wasn't keen on 
the album sounding so smooth. "But 
then we saw how the process tight- 
ened us up as players," Envy says. 
"We're much better players now — 
and that will make this tour cool." 

I.\RRY FUCK 



There is an important message to 
be found in the fact that the gener- 
al public seems to like something 
that's left of center." 

Produced by Andrew Slater, "On 
How Life Is" unfolds with the raw 
vibe of a club gig. The tunes range 
in tone from romantic to self- 
empowering, with the groov^es slid- 
ing from rock-infused hip-hop to 
old-school funk a la James Brown. 
Slater masterfully moves from 
turntable scratches to brassy live 
horn flourishes. At the center of the 
mu.sical commotion is Gray, flexing 
a voice that, by turns, has the grav- 
elly texture of an old blues belter 
and an innocent, childlike squeak. 

(Cmdinued on page 19) 




Maximum Metal. Metal Blade quartet Six Feel Under is about to embark on a 
summer tour to promole its third album, "Maximum Violence," a project pro- 
duced by the band with the label's president, Brian Slagel. Shown, from left, are 
bandmates Terry Butler, Greg Gall, and Steve Swanson. Seated is front man 
Chris Barnes. 



DiFranco's Righteous Babe Label Taking On 
Other Acts; Boxer Steps Into Recording Bing 



Righteous babe expands: Although Ani 
DiFranco modestly proclaims, "I'm just a folk .singer," 
.she's turning into a mini-record mogul, as the focus of 
her Righteous Babe Records is shifting to include releas- 
es from other artists. . 

"It's always been our dream to put out records by 
actual other humanoids," saj's DiFranco. "Being such a 
homespun operation, it's taken years to get us on fu-m 
footing." 

This fall, the 9-year old label will release albums from 
.spoken-word artist Sekou Sundiata and avant-garde 
Brazilian-American musician Arte Lindsay. 

While Righteous Babe has put out two DiFranco col- 
laborations with Utah Phillips, 
these albums mark the fu^t releas- 
es by the label that do not invoh'e 
DiFranco as an artist 

Both releases came about by 
organic means. DiFranco first met 
Sundiata when she took poetry and 
creatK'e classes from him at New 
York's New School for Social 
Research. "He's an amazing per- 
Sion. He's got such a beautiful pres- 
ence and is such a poetic being; he's 
a big hero of mine," says ISFVanco. 

Sundiata had already released an album, "The Blue 
Oneness Of Dream.s" on another label, but he had a sec- 
ond album languishing on the shelf. "We heard about the 
second album and were like, 'Hey, we should put this 
out' " says DiFranco. 

Righteous Babe is also releasing a book of poetry by 
Sundiata in conjunction with the album's release. 

Lindsay's landing on the label was similarly low-key. 
"I saw Arto play in a bar in New York, and afterwards 
we ended up chatting, and his manager mentioned they 
were looking for American distribution for a new record 
he wanted to start working on," recalls DiFranco. "I 
said, 'Shit, I'm a huge fan of his. Well do it' He's in the 
studio right now working on God knows what" 

While mixing business with pleasure is a mistake for 
some, for DiFranco it's the only way. "I've done that all my 
life. I do what I \<j«e to do; I work with my friends. It's the 
only «"ay to work. You have to wwk with the ba.sis of \aK, 
respect and admiration, and you can weather all the dif- 
ficulties better" 

Releasing albums by artists other than herself means 
coming up with marketing strategies far different than 
those used for her releases, DiFranco admits. 

"I'm a touring hound," says the singer. "Righteous 
Babe has done very little promotion and marketing for 
me. All the marketing was live touring for the first 10 



by Melinda Newman 



years. Sekou and Arto aren't on the road as much 
heretofore, so we'll have to take different strategies. 
Someone like me is a difficult case because I refuse to 
do in-stores or radio visits because they don't feed me 
spiritually, whereas I think Sekou is interested in pos- 
sibly doing a Borders Books tour that would feature in- 
stoi-c readings and appearances. We'll have to do dif- 
ferent things, depending on the person." 

True to form, DiFranco is currently on a U.S. toiu; 
w ith legendary saxophonist Maceo Parker as an open- 
ing act Working with such a monumental musician is 
both "great and terrifying," says DiFranco. "I tell you, 
my band is just shaking in their boots." 

Fbllowing the end of the tour in 
.July, DiFranco says, she will 
return to the studk) to work on her 
next album. She says there is no 
set game plan for signing more 
artists to the label. 

Meanwhile, she is thrilled to be 
helping Sundiata and Lindsay get 
their mu.sic out 

"It's a great feeling that maybe 
wie can be a place where people can 
go who are releasing unconven- 
txmal records," says DiFranco. "It's as yet unseen as to 
what we do commercially with records, but we have the 
lo\« and dedication and excitement about the music, and w« 
can defmitely bring that to the taUe." 

My HOW QUICKLY THINGS CHANGE: Last issue 
\N'e wrote about Ric Ocasek's work on the new Hanson 
album. It seems things weren't going as smoothly as we 
thought The pnxhicer and brotherly trio hav^ parted 
ways. No word on whom the band is now working with 
or how this will affect the release of the album. 

On another note, as we wrote in the previous week's 
column, Elektra Entertainment is providing marketing 
and promotion for Squint act Sixpence None The Rich- 
er's self-titled album and its new single, "There She 
Goes." However, distribution of the album will continue 
to go through Warner Music Group's indie distribution 
arm. Alternative Distribution Alliance. Squint's deal 
with Elektra lasts through the first quarter of 20(X). 

We KNOW HOW WELL HE CAN BOX, now we'll 
see how well Oscar de la Hoya can sing. While it 
seems like every athlete these days is starting his own 
label, de la Hoya has actually been signed as a record- 
ing artist to EMI Latin. His deal with the label also 
includes an imprint, named, appropriately. Golden Boy 
Records. 
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After Soul-searching, I43's Hart 'Screams' For Sophomore Success 



BY CARRIE BELL 

LOS ANGELES— Evolving is not 
always an easy task. It's a lesson 
that Beth Hart, a former street 
performer whose bar-band rock 
and raw, outspoken nature made 
David Foster, Lava's Jason Flom, 
and Atlantic Records come knock- 
ing, learned from experience. 

In between the release of the 
Beth Hart Band's debut, 199.5's 
"Immortal," and the upcoming 
bow of her follow-up solo album, 
"Screamin' For My Supper," Hart 
explains that she went to hell and 
back. 

"You just assume when you get 
signed that the re.st of life will be 
a fantasy. Instead, I was a miser- 
able bitch because we weren't 
ready," she says. "We had buzz to 
live up to. I kept getting com- 
pared to people who I couldn't live 
up to. Then, we shipped out on 
Lollapalooza, which was fun but 
stressful. That's the thing about 
expectation. You psyche it all out 
and are so worried that you end 
up fucking it all up. In the begin- 
ning, it was great. But we hit the 
road and started fighting. It was 
such a heavy ride that the band 
needed time apart. I spent a good 
year and a half in a state of heavy 
depression. I got such a severe 
sense of failure." 

To recuperate, the Los Angeles 
native headed for Birmingham, 
Ala., where she had made friends 
during the tour. She says, "I didn't 
want to face home, so I didn't. I 
was partying a lot. But eventually 
I realized lots of other people in 
the world have it worse than me 
and I could either kill myself or 
try again. In doing that, I was 
ready to try again, and a lot of 
songwriting came about." 

"Screamin' For My Supper," 
due Aug. in the U.S. on 143/ 
Lava/Atlantic, is what came out of 
that soul-searching session. On 
June 15, it was released interna- 
tionally. 

"Instead of thinking what I 
wanted to do, I did it. I wanted to 
have more balls. I decided I'd 
rather wake up in the morning 
with no money in my pocket and 
have something to look forward 
to than be a rich woman and feel 
like a fucking slave," the 27-year- 
old says. "I spruced up the studio 
with candles, rugs, and flowers. 
We drank some W'ine and had a 
big party in there for three 
months. Instead of being nervous 
like the first time, I had a fuck- 
ing good time, and I think it 
shows." 

The desire to produce also sur- 
faced in this "find myself" period. 
Hart, whose publishing is through 
Jezebel Blues (BMI), explains, "I 
did a few songs wMth Oliver Liebcr 
and realized I wanted to try and 
capture myself instead of some- 
one else interpreting me. So I 
asked, and I didn't get any funk 
from anyone." 

It's a lot of trust to grant an 
artist who is, for all intents and 
purposes, new and whose debut 



sold only 13,000 copies, according 
to SoundScan. 

"Beth isn't just any artist. She 
is an unbelievably gifted singer/ 
songwriter. She is the reason why 
many of us get in the bu.siness," 
says 143 president Larry Frazin. 
"She is a throwback to the days of 
Joni Mitchell and Bob Dylan. And 




live she is completely electrify- 
ing." 

He admits there's a long road 
ahead to make Hart a household 
name. "It will take time for her 
audience to discover her. It prob- 
ably won't be an immediate hit," 
Frazin says. "But it isn't about 
hits. We are trying to break a 



career artist. All three labels are 
prepared to work hard together to 
build her credibility from the 
ground up." 

This includes working the auto- 
biographical single "L.A. Song" to 
triple-A, modern AC, and possibly 
top 40. An accompanying video has 
(Continued on next page) 



eric Glaplon blues 

Clapton's most compelling blues performances 1970 - 1980 



Specially priced double CD and cassette 
contains 25 tracks with 2 1/2 hours of 
digitally remastered music including 
botli studio and live recordings. 

features 4 previously unreleased studio 
recordings and 1 unreleased live recording. 

20 page deluxe CD booklet 

witli rare photos, essay and full credits. 

These performances provide the most 
comprehensive overview! ot Clapton's 
blues recordings to date. 
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Hannibal's 'Kulanjan' Unites Bluesman Taj Malial Witii Maiian Kora Music 



BY CHRIS MORRIS 

LOS ANGELES— Rykodise's 
Hannibal Records imprint will 
unveil a unique cross-cultural 
music project Aug. 3 when the 
label releases "Kulanjan," a col- 
laboration between blues singer/ 
guitarist Taj Mahal and Maiian 
Icora master Toumani Diabate. 

The album arrives only eight 
days before Mahal and Diabate 
play the first of Ifi U.S. dates on 
the Africa Fete '99 tour, on which 
the duo and their Maiian band 
will be joined by Senegalese star 
Baaba Maal, who is signed to 
Hannibal's sister label Palm Pic- 
tures, and Zimbabwean per- 
former Oliver Mutkudzi, who 
records for Putumayo World 
Music. 

Hannibal founder and Rykodisc 
senior VP of A&R Joe Boyd co- 
produced "Kulanjan" with ethno- 
musicologist Lucy Duran, who 
produced the recent Hannibal 
release "New Ancient Strings," 
an album of instrumental duets 
performed on the kora — a 21- 
string African harp-lute — by Dia- 
bate and Ballake Sissoko. 

Boyd says, "1 threw at [Mahal] 
the idea of doing something with 
Toumani and some other musi- 
cians . . . It's sort of grown out of 
conversations I had with him and 
his enthusiasm for the kora and 
things like that. He was very en- 
thusiastic, and we set out trying 
to make it work." 

Mahal, who first visited West 
Africa 20 years ago, originally he- 
came acquainted with kora music 
through "Ancient Strings," a 1970 
album recorded by Diabate's and 
Sissoko's fathers, Sidiki Diabate 



and Djelimadi Sissoko. 

Mahal says, "For me, the origi- 
nal 'Ancient Strings' was the one 
that got me to know Toumani's 
style, because I really heard his 
father Sidiki's style. Sidiki is who 
I really listened to a lot." 

Mahal — who notes that Tou- 
mani Diabate is the 71st genera- 
tion in his family to play the 
kora — was drawn to the ancient 
weight of the instrument. He says, 
"I've been trying to connect with 
ancestors who are moving about in 
this time zone but not in this 
flesh. It's the spirit world that you 
connect to, when you go off and 
play this music. These guys are in 
possession of that, in an unbroken 
line from their traditions when 
they started." 

The recording of "Kulanjan" 
presented certain problems of 
timing and logistics, since Mahal 
was committed to live gigs in the 
U.S. early this year, while Boyd 
wanted to release an album prior 
to the kickoff of Africa Fete '99. 

It was decided that the project 
had to be recorded in the U.S., 
rather than in Mali, but Boyd was 



stumped about a location until 
Mike Mills of R.E.M. — whose 
1985 album "Fables Of The 
Reconstruction" was produced by 




Boyd — and the band's manager, 
Bertis Downs, suggested John 
Keane's studio in Athens, Ga. 

"It was perfect," Boyd says. "It 
was just great. It was a very re- 
laxed session . . . People drove by 
[the house where the band was 
staying] in cars and on bicycles. It 
was a very quiet street. 

"At first, sometimes, they'd do 



a complete double take, because 
here was this white frame house 
with a front porch and a front 
porch stoop, and here's a black 
man with a steel-bodied guitar 
sitting on the front steps. Then 
they'd come by the next time and 
they'd do even more double takes, 
because there were more men on 
the porch, in robes, playing the 
kora." 

Mahal contributed such blues 
and folk pieces as "Queen Bee," 
"Catfish Blues," and "Take This 
Hammer," while Diabate, Sissoko, 
and the five other African musi- 
cians on the date brought in such 
Maiian songs as "Kulanjan" and 
"Tnkaranke." Mahal says he and 
Diabate locked in on each other 
completely. 

"We're never at any point 
where we're not hearing each 
other," he says. "It's a different 
way of playing. It isn't like a lot of 
notes go by and then you catch up 
and [say], 'Oh yeah, that part of 
the stuff you really played good.' 
You're constantly on-point when 
you're playing, without it being an 
uptight situation." 



The release of "Kulanjan" will 
be preceded on July 13 by the 
Rykodisc/Palm Pictures collec- 
tion "Africa Fete '99." The eight- 
song CD featuring the touring 
festival's stars, budget-priced at 
$6.98, will include previously 
unreleased tracks by Mahal and 
Diabate and by Maal and a cut by 
Maal's kora player Kauwding Cis- 
sokho. 

Sponsored by the Kennedy 
Center and American Express, 
with funding by Palm Pictures, 
Africa Fete '99 "kicks off Aug. 11 
in Detroit and concludes Sept. 4 
in Seattle, after stops in 17 mar- 
kets. (Mahal is managed by Jay 
Wilson of Bill Graham Manage- 
ment and booked by Paul Gold- 
man of Monterey International.) 

Boyd says, "We're expecting 
that we'll attract a wider audience 
than Africa Fete has had before, 
because you've got Taj's blues 
fans, and then you've also got the 
Putumayo connection, because I 
think they reach a world music 
audience that's different from the 
one we reach." 



AFTER SOUL-SEARCHING, 143'S HART SCREAMS' FOR SOPHOMORE SUCCESS 

fCoiiiimtfd fnini piri'ioits ptitjc) 

also been shot. Information about 
and music by the Dave Wolf-man- 
aged singer can also be found on 
www.143.com and www.atlantic 
records. com. 

There will also be major 
emphasis on touring, although 
concrete plans have yet to be 
made. They will, however, be 
formed around the July Chicago 



run of "Love, .lanis," a play in 
which Hart portrays Janis 
.loplin. She held the role last 
April during the show's run in 
Cleveland. 

"Beth is a hard worker, and this 
play is just one more avenue for 
visibility," says Ron Shapiro, 
Atlantic's executive VP/GM, of the 
William Morris-booked singer. 



"We will try to work in concerts 
between play nights, and she will 
go out either as an opener or solo 
on a small club tour in the fall. If 
having the total backing of David 
Foster and Jason Flom isn't 
enough to convince you to check 
her out, then hearing her live 
will." 

Frazin says the recent onslaught 
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of women singer/songwriters on 
radio and in the charts might make 
now a better time for Hart to 
introduce herself to the public ear 
than it was in 199.5. "It is the time 
of the woman, which people like 
Sheryl Crow, Sarah McLachlan, 
and Shania Twain have ushered 
in," he says. 

Shapiro isn't as convinced but 
believes you can't keep a good 
artist down forever. 

"When I go back to Jewel and 

'You just assume 
when you get signed 
that the rest of life 

will be a fantasy 
. . . Instead, I was 
miserable because 
we weren't ready' 

-BETHHAHT- 



trying to break her, I remember 
that the successful music at the 
time was all male-based angst 
bands, and here we had a folk- 
pop singer singing about things 
of the heart. What we had going 
for us was an artist with extra- 
ordinary stamina, resilience, and 
talent. In Beth we have the same 
thing, except today's market is 
ruled by young pop music, hard 
rock, and hip-hop. But we will 
fight to show people there is 
something else worthwhile. You 
can't let artistic brilliance go 
away just because the time 
doesn't seem right." 
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MAXI PRIEST'S VIRGIN SET BOASTS MAXIMUM TALENT 



executed in writing, production, 
thought, and effort on everybody's 
part." 

The set's bouncy lead single, 
"Mary's Got A Baby," is an eclectic 
pastiche made up of reggae dancehall 
king — and new Virgin artist — Bee- 
nie Man's riddimic chat. Priest's 
soaring "baby mother" plaint that 
"brothers got problems too," and 
samples from Diana Ross & the 
Supremes' "I'm Gonna Make You 
Love Me." 

Both album and single have Virgin 
optimistic about fViest's prospects. 

"From Vu^'s perspective, this is 
among his strongest albums of all 
time, creatively and commercially," 
says Virgin co-president Ray Cooper 
"The public's knowledge of Maxi is 
broad, and ewn though the music has 
strong reggae influences, he's creat- 
ed substantial pop .'dngles in the pa.st" 

Priest's 198.5 debut on Virgin sub- 
sidiary Ten Records, "You're Safe," 
spun off three hit singles. "Inten- 
tions," hLs '86 .sophomore set, includ- 
ed his hit cover of Van Morrison's 
"Crazy Love," while '97's "Maxi" 
yielded another hit cover, of Cat 
Stevens' "Wild World," as well as the 
chart-topping reggae original "How 
Can We Ease The Pain," a duet with 
roots balladeer Beres Hammond. 

"Bonafide," released in 1990, boast- 
ed the smash "Close To You" single. 
The following year, he released his 



"Best Of Me" set, commemorating a 
decade in music. The 1993 "Man With 
The Fun" set included his hit "That 
Girl" duet with Shaggj; 

"The company is very strongly 
committed to the (new album's] first 
single, not ju.st in the U.S., but in the 
rest of the world as well," Cooper 
says. "It has a lot going for it. It's cool, 
contemporary, and sounds very hip, 
and the \(ks\ interplay between Maxi 
and Beenie is really s&ong in both the 
original version and the Ncptunes' 
remix," which closes the set 

That rinyl remix shipped to record 
pools for all club DJs and to reggae 
and dancehall clubs at the end of May. 
The original version goes to R&B and 
pop radio around the album's relea.se 
date, says Cooper, while top 40/ 
rhythm crossover received the track 
June 21. 

The entire set will be ser\nced to 
radio two weeks before release date, 
and the label is currently setting up 
promotional appearances. 

Virgin al.so is planning national co- 
op programs and listening stations at 
retail chains and co-op programs at 
independent reggae accounts. 

"Maxi Priest has always been a 
consistently good seller for us," says 
HMV's New York-based director of 
U.S. purchasing, .Jim Freeman. "The 
timing on this project could not have 
been better Summer has always 
been a good time of }"ear for this type 



of crassover reggae artist, and Maxi 
Priest is one of the leaders in that 
format for us." 

Virgin is targeting TV perfor- 
mances, says Cooper, "and there will 
be print ads in mainstream and 
urban press. We will also distribute 
the ["Mary"J video for in-store play." 

The video, directed by Ke\in Bray, 
will go to MTV VHI, BET, and the 
Box, as well as regional outlets. 

In between bouts of studio work, 
Priest has been one of pop music's 
most consistent touring perform- 
ers — and he will put that ethic to 
work in promoting his latest project. 

"I've been all over the place — 
Africa, Brazil, Europe, Asia, 
Caribbean, Au.stralia, New Zealand — 
from one end of the earth to the other," 
he says. "When ytm put out an album, 
you ha™ to work it around the world." 

The album w-as released in .Japan — 
"one of Priest's strongest markets," 
says Cooper — in late April, where 
"Back Together Again" was the lead 
single. Other international territories 
will match the U.S. release date. 

Priest flew to Japan for three 
weeks of concert dates and promo- 
tional appearances the first week of 
June, after which he began rehears- 
ing for the Tera Spirit of Unity pack- 
age tour, which cm'ers the U.S., South 
America, and the Caribbean. It kicks 
off in late July and ends Oct. 2-3 in 
Barbados. 



'CombiNation' Of Sounds 

Priest Set Marked By Diverse Tracl(s 



The .shifting, indefinable quality 
of Maxi Priest's "CombiNation" is 
announced by the taut and s%ving- 
ing lead track "We Tomorrow's 
People." A call for the next millen- 
nium's leaders to refuse "ism and 
schism," it's produced by Priest 
with Jean-Paul "Bluey" Maunick 
and Simon Cotsworth. 

Next up is lead single "Mary's 
Got A Baby," which features label- 
mate Beenie Man. (ieneral Degree, 
another to|) .lamaican I).I (nijijier), 
joins Priest for "She Wants To 
Dance." a wired celebration of reg- 
gae dancehall's nubile ladies. Red 
Rat, from the same Main.street 
label crew, joins Priest on "Tell 
Your Man To Take A Walk." 

Hot U.K. dancehall DJ Glamma 
Kid guests on "It's A Lady's 
Night," an adaptation of Kool & 
the Gang's "Ladies Night" pro- 
duced by U.K. remixers Clarkie 
and lilakey. 

But Priest mostly chooses 
crooning soft and low to deliver 
lyrics latiies want to hear. 

The urgent, fevered "What A 
Woman Needs," co-written by 
Prie.st and American R&B singer 
Joe, "is one of my best songs," 



Priest .says. Joe and Priest collab- 
orate for another voluptuous bal- 
lad, "Here We Go," while the 
sunny "Back Ti^thcr Ag-ain," fea- 
turing Elisha La'Verne and Ryan 
Elliott (Priest's son) of Ultimate 
Chaos, paints an ideal scenario of 
romantic iove. "The One" features 
the U.K.'s powerhouse soul singer 
Ali. "I love that track," Priest .saju 

"So What If It Rains." written 
by Priest and .Josh Thomas, Ls "a 
cla-ssic for me," Priest says. "It's 
like one of those second-to-last 
tracks on \inyl albums that wasn't 
the front-runner but everyone 
went straight to them any wa.v." 

Virgin A&R executive Jema 
Caufield suggested the cover of 
Stevie Wonder's "Goklen Ljuly." "I 
didn't even know it," says Prie.st. 
"And that's especially why I want- 
ed to do it. Like everyone else. I'm 
a big Stevie Wonder fan, and I was 
shocked that someone pulled out a 
song like that on me." 

Among the other d-acks ai'e "G<xi 
Watehas Orer Us." "From da.v one, 
I grew up in church." Priest sa,\'s. 
"My mother was a missionary in 
church, and the real .spiritual side 
of me conK's out in that .song." 
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GUEST COMMENTARY 

(Continmd from page i) 

and cultural. The old adage "think 
global, act local" has never been 
more true than in the world of the 
Internet. 

People want to trade in their own 
language. It may be OK for early 
adopters and experimenters to 
access their music on a completely 
international basis, but even today's 
online traders recognize that their 
share of the market is infinitesimal 
compared with the potential offered 
by mass-market adoption. The ma.ss 
market is dependent on the medi- 
um's attraction to local populations. 

The amazing potential of one-to- 
one marketing will only be an undif- 
ferentiated ma.ss of data unles.s real 
marketing intelligence, based on 
knowledge of local differences in 
taste and culture, can sort through 
the data to ma.ximize the wealth of 
available information. 

Moreover, what will happen to 
local repertoire, which is increas- 
ingly important around the world? 
Only local market knowledge can 
take advantage of local-repertoire 
opportunities in the electronic 
world. 

There is also a financial issue for 
record companies as worldwide 
rights owners. How should revenues 
generated from Internet sales be 
allocated to rights owners and local 
selling territories, notwith-standing 
whether these deals will transgress 
existing license arrangements? 
Very few licensees or subsidiaries 
will look as profitable without their 
international repertoire income. 
That will depress local repertoire 
investment. 

Then there is the question of local 
retail relationships. While the 
Internet is still a potential rather 
than a real commercial opportunity, 
relations with traditional partners 
are of paramount importance. Local 
licensees and subsidiaries must be 
able to control those relationships 
according to local trading conditions 
but will not be able to do so if the 
Internet is treated simply as a way 
of trading from a global single 
source. 

In legal terms, of course, copy- 
right is exhausted on a territorial 
basis. From this has evolved the 
complex web of relationships that 
bind the business together. This 
may not work for the future, but it 
cannot be ignored for the present. 
Copyright operates differently in 
different territories, giving differ- 
ent precedence to various rights 
owners. 

For example, in countries where 
a tape levy exists, some measure of 
copying Ls authorized. Where it does 
not, no such permission is implied. 

Some countries have a right to re- 
muneration for broadcast revenues. 
How are Web broadcasters to be 
authorized and treated in this envi- 
ronment? Most important of all, 
rates of remuneration differ between 
territories. So the complex tangle of 
existing relationships between 
licenser and licensee, parent and 
subsidiary, must be addressed for 
the digital future. 

Artists and writers, too, will have 



'The music 
industry must 
migrate intelligently 

from today's 
traditional model, 
which is organized 
territorially' 

- JOHN PRESTON - 



something to say. Local government 
will be involved. Tax issues will 
arise if significant revenues are 
diverted out of the control of local 
tax regimes. Cultural issues will 
arise concerning the local effects of 
diverting money from local revenue 



earners to an international center. 

Local gm'ernment will not stand 
by silently at such a threat to local 
culture, never mind the matter of 
prejudicing the development of local 
repertoire when it is so successful 
around the world. 

This is not to deny the enormous 
opportunities offered by the econ- 
omies of a digital future, nor to pre- 
dict or dictate that future. Record 
companies know they must act 
swiftly to ensure their role. But the 
message is, "Look before you leap." 

Just because the technologists 
say something is possible does not 
make it desirable. An orderly tran- 
sition from a thriving territorial 
environment to an exhilarating 
electronic marketplace, full of 
potential, is possible. In fact, in a 
business built on the quality of its 
creatiw relationships between part- 
ners, it is essential. 



amusement 



business 



BOXSCniE 
^TOPIOCONCBn 



ARTISUSI 


VeiiM OsleU) 


Gcosi An«ndanc« 

■ Fri[t,-: CaC'i'^'i 


Piwwtei 


THEROLUHGSnMa 
UP 


UuntBrulorier- Jim ZO 

sudn* 

Koln. Gcnnaiijr 


S2.1C1.T5> 39.T4S 

t4,0eS.ll9m«'lil) i\m 
1763M31S8 


Group, Conccrl 


THE R0UJH6ST0Na 
R0NWERHE2C 


MeEiland lunr IS 


$2.M1.8M 44.151 

n,;n8:5guii(jefs; is.ooo 


lU Gioup. Uno 
Concerts 


UVEIUITtlEWSBMIDl 
GOTTMULf 


WoTid MuiJC Theaire Ivne U-IS 
IiniRr Park. II 


%\mm 40,000 

itllouti 


Tirvey Pjtli )sn 
Corp 


B-M SUMMER BUSH: -K 

smcmorriufmiiiiisTA 

l»ffllES.nMEITHSMIl 
ITRESCVKIBOrS. 


Hou'D (i6 Rac«itiT lunt 19 


SUIUM 


B-96 RsliD. CBS 
l(>£ , InfiMy 
Broadcajtmg 


NELOUMOND 


WnlpacTrusI Ontie Juw 12-16 

Chfittcfiurch, 
He* Zealand 


ll.tS3.t7C 35.1TT 
((3.069 183 Mm »,S1B 
2Bai3Dd doltan! tour shm 


DainT) Con&olidaM 
EiTtfrtainiT»nl 


TIUTM FREEDOM cm- 
cm THE BEASTIE NTS. 
EOMVEI»ER.IL0NDIC 
LnrtTEttTGIUPttUl 
TKCUUTHEROOa 

omuionsnsiLW 

HMKItRW-IUUX. 
CMMUmiUMISOHE 
MRMOOCLMSCHOOt. 
CRMBMI-n 


AlpMe Valley Muiic lum 13 

Iheatie 

[ajllror, Wii 


iunm Vim 

S;S/t38 50 MOcirt 


Tinier 
Cmp 


FESTmLPRCSIIOfTEK 
MUSICA lATHUL SKMSA. 

OWLOS PONCE, EHRKWC 
IGIiSUS.CIUTUH£. 

wRc mmx £ivis 

CRESPO. TCMO ROSARia 
IHO BOWS. VICTOR 
WNUELU. FERNANDO 
VIllAlOMA. NEK. 
IliGAUS. TOROS BAND. 
TTOVDaSOL, RAUUII 
ROMKUEZ 


\\u\r. pjtc Dusftt 
Doirirtiijn Repubic 


suttja vim 

(ir.920.Mpeunl lOSJM 
Slfi.Mb'llI that 

sA(nn.t«*o 


CardpniiiTtfnjndei 
& AuociatM 
La CervecBtia 

Nacional Dommi- 
canj 


TOH PETTY UIOHU 
WnilAKS 


P.-* Knob Mu!.c JuwlB-15 
Claikslon.Mich 


S1.D»^1T 30 4CC 


Cellaf Don. 
Balkx) Pcwli 


$HiuiunnM.LEMfr 


Uadison Squaie lun« 1 5 
NeMloili 


SLOlUtS 11371 


Delsener,'^ later 
Enttrpntci 


BOBDnJUlPMHSMM 


\ft Uuie June 13 
Gentge, Wjifi 


U3t,M5 icaac 


UrniefSfll ConcerlJ 



Copyrighied and compiled by Amusement Business, a publication of BdiDoara Music Group. 

Bo«5Core5 should be submitted tO: Bob AlleJi. Nashville, Phone: 615-321-917I, 

Fax: 615-321-0878. For research informatkin and pncing, call Bob Allen. 615-321-9171. 



18 



BILLBOARD JULY 3, 1999 



Artists & Music 




MACY GRAY'S 'LIFE' IS SET TO DEBUT 




BY CATHERINE APPLEFELD OLSON 

In THE 'SWING': The concept of a single artist performing all or most 
of the music in a film has been kicking around for a while with general- 
ly little support. In the past few years, it's been put to the lest a couple 
of times, as with Public Enemy's soundtrack to "He Got Game" and 
Shudder To Think's music for "First Lm-e, Last Rites." 

The latest artist to toss her hat into the ring is Lisa Stansfleld, who 
performs the majority of the music in the 
British film "Swing." The recording artist, 
who performs 10 of the soundtrack's 15 songs, 
also stars in the movie as the lead singer in a 
swing band. 

The songs are primarily ewers of swing clas- 
sics like "Blitzkrieg Bab>;" "Mack The Knife," 
and "Ain't Nobody Here But Us Chickens." But 
Stansfleld co-wrote four additional tracks, two 
of which are performed by Georgie Fame. 
Keeping "Swing" a true family affair, Stans- 
field's husband, Ian Do aney, wrote the score and plays on several songs. 

"I ahvaj's said I wanted to do a m<me at some point, but I said I'd never 
do a music movie," Stansfleld says. "So I guess I'm a complete h>pocrite." 

Stansfleld — who was enticed by the script about a group of working- 
class friends in LlTOqiool, England, who break free from their bleak lives 
when they form a band — says the plan for her to perform the film's music 
was set from the beginning. 

Stansfleld says she was heavily into swing when she was in her late 
teens. Although she took more of an R&B path with her own music, she 
says she has "always really eryoyed" swing, "and now it's become some- 
thing of a craze." Now that she's about to begin work on her next studio 
album, she says, those swing rhythms are still reverberating in her head. 

RCA Victor vnW release the soundtrack July 13, and Joe Mozian, VP 
of marketing, sa.vs the label is treating it largely as a Stansfleld project. 
Aside from the obvious bid to her longtime fans, there's another practi- 
cal reason for doing so: The film has yet to find a distribution home on 
this side of the Atlantic. RCA Victor is releasing the album purely based 
on what Mozian calls a "tremendous import buzz. We know of accounts 
that ha\^ taken in 800 to 1,000 units on imports already," he sa\^. 

"Since there is no movie distribution deal, we are looking at this as an 
artistic project by Lisa Stansfleld. Here's a great artist who's trying 
something out of her normal genre of music per sc," Mozian says. "There 
US no reason at this point for anybody here to know anything about the 
film. We tWnk the record is strong enough on its awn." 

Does the label have any jitters that a soundtrack so closely tied to one 
artist might backfire? 

"Perhaps if we were a full-fledged pop company, we wouldn't know 
how to market something like this," Mozian says. "But we feel we're the 
perfect company to handle it, since it is completely in the genre of what 
RCA Victor does." The label has had success with a string of swing 
albums, including "Fabulous Swing," its top seller in the genre. 

"Certainly we think we would do better with Lisa's name recognition 
and having her songs," Mozian says. "For a swing compilation viithout a 
movie, we would expect to sell 10,000 units. This could he upward of 
50,000 without the movie. If it comes out, it could be much bigger." 

Stansfleld sal's she initially was put off by the labor of performing so 
much music for the movie. "When you are doing the music yourself, it is a 
lot of hard work, especially when you're doing songs originally recorded 
by other people," she says. Nevertheless, she sajs, she enjoyed the chance 
to do a one-off project that's different from anything el.se she's recorded. 

Will her core fans be surprised to discover Stanslield's boppier side? "It 
actually fits nicely with what I do, because it Ls not so far removed from 
the R&B thing; it's got a lot of soul," she says. "I think people will get it" 

RCA Victor will build awareness for the album this summer via a cas- 
sette sampler it will hand out at various gay pride events, which attract 
a core Stansfleld audience. It is also distributing a video loop of Stans- 
fleld performing "Baby I Need Your Lovin' " in the movie to various retail 
accounts and is servicing the album to top 40, Rc&B, crossover, AC, and 
jazz stations. 

Production NOTES; BiUy Corgan co-wrote much of the score for 
"Stigmata" with compo.ser Elia Cmira] (Billboard, .lune 5). 

The TV soundtrack phenomenon seems to know no limits. The popu- 
lar animated children's series "Monkey Magic," which airs on the WB, 
UPN, and Fox netwx>rk.s, will go for its piece of the action with the release 
this month of an album that features an unusual mix of recording artists 
including Kitaro and Richie Sambora. 



"She has one of the most unique 
voices I've ever heard," Slater says. 
"You can detect elements of Eartha 
Kitt Tina Turner, and Billie Holiday 
Plus, she has an unconventional way 
of approaching a song that's quite 
compelling. I think it's brilliant that 
Epic has taken .such a strong inter- 
est in this project." 

According to Epic president Polly 
Anthony, the label's passion for Gray 
has been universal within the com- 
pany. She adds that the internal sup- 
port for the project has been buoyed 
by the initial response of people who 
have attended Gray's gigs. "She's 
made a record that invites hsteners, 
from all walks of life, to come to her 
party," Anthony says. 

With such active underground 
activity, Epic is now ready to take 
Gray to the mainstream. A videoclip 
for "Do Something," directed by 
Mark Romanak, has been serviced 
to MTV and BET. Her television 
agenda will also include an appear- 
ance on "Late Show With David Let- 
terman" in July. 

The press is also going to be a key 
element of the label's marketing 
strategy. Stories and reviews have 
already been secured in Newsweek, 
People, and XXL. A profile in the 
August edition of Vibe «ill be accom- 
panied by an album sampler. 



Of course, the remaining — and 
most vital element — of the label's 
campaign behind "On How Life Is" 
will be keeping Gray on the road. 
Although dates are still ijeing con- 
firmed, she will likely be gigging in 
clubs and possibly opening for a 
msyor tour throughout the summer 
and well into the fall season. All of 
this activity has contributed to re- 

'It's a record worth 
investing in, a real 
nice change of pace' 

-HENmr MONROE - 



tailors' optimistic forecast for the 
album's future. 

"It should be a very cool piece," 
says Dav>e Doyle, head buyer for the 
Record Exchange in Charlotte, N.C. 
"Our chain is going to do a promo- 
tion with her when [the record] 
streets." 

Radio programmers are also in- 
trigued by Gray, as evidenced by 
early feedback to "Do Something," 
for which the lai)el will begin solicit- 
ing airplay on Monday (28). 

"It's not an instant track, but once 
it grows on you, there's no letting 



go," savs Henrv Monroe, music 
director at WLLE Raleigh, N.C. 
"It's different from everything out 
there, which might scare a few peo- 
ple at first. But it's a record worth 
investing in. It's fresh, a real nice 
change of pace." 

When Gray's not on the road in the 
U.S., she'll be working in the U.K. 
and continental Europe, where the 
project is getting an equally enthu- 
siastic response. 

"The media has fallen in love with 
this record," says Steve Barnett, ex- 
ecutive VP of worldwide marketing 
for the label. 

Gray has already done an exten- 
sive amount of press and promotion 
in the U.K. In fact BBC Radio 1 has 
already picked up the single for air- 
play. 'The album has a staggered 
slate of European release dates 
throughout July, starting with a July 
5 retail date in the U.K. 

When the Los Angeles-bred Gray 
started writing the tunes that would 
make up "On How Life Is," she says 
she knew that they would trigger a 
strong reaction. 

"I didn't necessarily think people 
would lov<e my songs, but I knew that 
they would have to respect that I was 
doing something apart from the 
norm — and that I was trying to be 
true to myself as an artist." 



Yellow is a color, for all its (dramatic unalterability, with 
a thousand meanings. Easter is yellow. So is spring, 
and much of the beauty of autumn. It is redolent 
of southernwood^nd" the genej^uS^un. It is the 
color of buttA«fsenic, sponges, ^mdlelight, starving 
lawns, translu^i^gm^mber^id cai^iode transmission- 
emitters in electrical chassis wiring. In Egypt, it 
is the color of happiness and prosperity. Yellow 

-I, 



is the essence of the scent in room 608. 
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MUSSIE MARIE: Aus- 
tralian singer/songwriter 
Marie Wilson has already 
made a splash in her home- 
land, having been named 
best new artist at Australia's 
1998 Radio Industry 



Draining Experience. If 

Hole played heavy metal, 
the music would sound a 
lot like Drain sth. The 
Swedish band's latest 
album, "Freaks Of 
Nature," is set for release 
Tuesday (29) on Mercury/ 
Island Def Jam. Drain sth 
Is the only female act on 
the North American leg ot 
the OzzfesI tour. Tour 
dates include July 5 in 
Chicago. July 7 in St. 
Louis, July 13 In Dallas, 
July 1 6 in Vancouver. July 
18 in Seattle, and July 22 
in Phoenix. 



Awards. Wilson was also 
nominated for best debut sin- 
gle (for "Next Time") and 
best new artist for the 1998 
Australian Record Industry 
Awards, the Australian 



equivalent of the Grammys. 

Wilson's debut album, 
"Real Life," was released 
June 22 in the U.S. on At- 
lantic Records. Her music 
can be described as Melissa 
Etheridge meets Sheryl 
Crow, Atlantic product man- 
ager (U.S.) Lee Trink says, 
"Our approach to this record 
isn't going to be that much 
different to how it was 
worked in Australia. It's 
going to be done on a very 
grass-roots level." 

Prior to the re- 
lease of the album, 
Wilson did a pro- 
motional tour of 
WEA branches in 
the US. 

"This Time," the 
first single from 
the album, has been 
released. The 
singer is now doing 
a promotional tour 
of select U.S. radio 
stations. Trink 
adds, "She's going 
to go to pop, triple- 
A, and modern rock 
stations — basically 
anywhere that will be recep- 
tive to her music." 

"Free," one of the tracks 
on Wilson's album, will also 
be featured in the sound- 
track to "Anywhere But 
Here." The film stars Susan 
Sarandon and is due later 
this year. 

Tiink beliefs that Wilson 




Out Of The Blue. Jazz/blues 
guitarist Jeff Qolub has gone 
solo after spending time in the 
band Avenue Blue, which 
released three albums on 
Bluemoon/Atlantic. Golub's 
first solo album, "Out Of The 
Blue" (Bluemoon Atlantic), 
debuted at No, 21 on the Top 
Contemporary Jazz Albums 
chart. 
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is an artist who will "gradu- 
ally build an audience in- 
stead of exploding out of the 
Imx right away. We're going 
to be very patient in break- 
ing this artist. We did it 
before with Jewel and 
Edwin McCain, and we can 
do it again with Marie Wil- 
son." 

DaRRETT'S DEBUT: 
Montrel Darrett, the former 
lead singer of the gos- 
pel/inspirational 
group Commis- 
sioned, has gone 
out on his own with 
his first solo album, 
"Chronicles Of The 
Soul" (EMI 
Gospel). The set, 
which peaked at 
No. 23 on the Top 
Gospel Albums 
chart in the May 1 
issue, shows a vari- 
ety of influences. 

Darrett says, "I 
love everything 
from rock and folk 
to hip-hop and tra- 
ditional gospel. I've 
tried to show respect to 
those who came before me, 
without being imitative." 

P ROTEIN SUPPLE- 
MENT: San Francisco-based 
rock band Protein embarks 
on a U.S. tour July 5 in Mem- 
phis as the opening act for 
King's X. The tour is in sup- 



port of Protein's second 
album, "Songs About Cow- 
girls," set for release July 13 
on the Work Group label. 
Other Protein tour dates 
include July 8 in Atlanta, 




Boy Band Brigade. Hop- 
ing to follow in the foot- 
steps of the Backstreet 
Boys Is EYC. The L.A.- 
based group (whose 
acronym stands for "ex- 
press yourself clearty") 
has sold more than 
500,000 records outside 
ttie U.S., according to 
EYG's label, Red Ant. EYC 
also won the award for 
best new intematonal act 
at Australia's equivalent of 
the Grammys. EYC's 
North American debut 
album, "I Feel tt," features 
the title track, which the 
group performed in a Dr 
Pepper commercial. 



July 18 in Philadelphia, July 
25 in Chicago, July 26 in 
Minneapolis, July 30 in Seat- 
tle, and Aug. 9 in Los Ange- 
les. 
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^ THE PRETENDERS 
iVrva El Amor! 

PRODUCtRSr Stephen Haeuc, Skpltcn Streel 
Wamef Bros. 47342 

Latest album by Ihe Pretenders is a 
return to form after a string of studio 
rplea^fefi that didn't live up to the group's 
proven potential. Lead singer Chri&sie 
Hynde brings her immeasurable charisma 
to bear on a collection of tunes that ranges 
from hard, assertive rockers ("One More 
Time," "Nails In The Road." "Baby's 
Breath") to acoustic ballads ("FVom The 
Heart Down"); and from moody, atmos- 
pheric pieces ("Samurai," "Dragway 42") 
to an odd Spanish -language cut ("Rabo De 
Nube"). The album's focal track is "Hu- 
man," an irresistible rwker that should 
reposition the Pretenders at the center of 
the mainstream rock dial, much as 
"Maria" reestablished Blondie as a \ital, 
contemporan,' force. "IViva EI Amorl" — 
whose cover .'ihot was taken by the lale 
Linda McCartney — may not be "SOs-vin- 
tage Pretenders, but it's closer than many 
bands come these days to repossessing 
the spirit of rock'n'roll. 

•k RACHEL'S 
Setemgiiphy 

PRODUCER Roben Weston & Rachefs 
Quarteratick 55 

Titled after the study of the lunar surface, 
"Selenography" certainly has a moon- 
struck quality in its rapt play of in- 
strumental shadow and light. The fourth 
Rachel's album for Chicago's Quarterstick 
Records — following the lovely "Handwrit- 
ing," "Music For Egon Schiele," and "The 
Sea & The Bells" — "Selenography" finds 
leaders Rachel Grimes (keyboards), .Jason 
Noble (guitar/bass), and Christian FVeder- 
ickson (Wola) surrounded by a subtle cast 
of strings, brass, and percu.ssion, along 
with a bit of spoken word. Everything 
about the beautifully packaged disc shows 
great strides, with a new sophistication to 
the band's bittersweet minimalism. High- 
lights: the gorgeous opener "A FVench 
Galleasae," which evokes a sit-dowii 
between Erik Satie and Philip Glass, and 
"The Mysterious Disappearance Of Louis 
I^Prince," a ghostly score to some interi- 
or drama. The cinematic neoclassieism of 
Rachel's will resonate left of the dial all 
summer long, providing a fitting sound- 
track to bright nightii. Distributed by 
Touch and Go. 

PETER MINTUN 
Yours For A Song 

PRODUCER. f^lBf Mintun 
Prefniere 1065 

Peter Mintun usually holds forth as a pol- 
ished pianist in New York cabaret circles, 
with a debonair way that recalls the way it 
was back in the ':10s. As a vocalist, he 
acquits himself like a composer who 
doesn't sing for a living but knows how to 
put over his songs — on mateiial in which 
women have a played a role as creator of 
the w ords or the music or Ijoth. Most folks 
are aw"are of the brilliant lyrics of Dorothy 
Fields, but the American popular song has 
alH<i \tc*?n ^jvced with th(< like.s of Kuy 
Swift, composer of the tunes for "Can This 
Be Love?" and "C'an't We Be Friends"; 
Dana Suesse. writer of the melody for 
"You Oughta Be in Pictures"; Bernice 
Petkere. writer of the words and music for 
"Close Your Eyes"; Maljel Wayne, writer 
of the music for "It Hapi)ened In Mon- 
terey"; and Ann Roneil. the song%\riter 
behind a once welt-known charmer, "Rain 
On The Roof." Mintun gives credit where 
cix'dit due, with great appeal. 




BRENT JONES AND THE TP. MOfiB 

PRODUCERSr various 
Hoty Roller 7012 

One of the early explorers of the amal- 
gam of gospel, hip- hop. and contempo- 
rary R&B, Brent Jones has spent the 
better part of the '90s honing his 
chops, gathering his "Mobb," and 
building a strong fan base in his native 
Los Angeles. WTiile this explosive 
debut makes one w onder what took so 
long for .lunes to make it to disc, killer 
songs — coupled with razor-edged pro- 
duction and |>erformances — render 
the question moot Jones is sole writer 
or co-wTiter of all the material here, 
and even as he generously shares 
vocals, production, and instrumental 
chores with his 20-member-plus Mobb, 
his keen ear and understanding of 
gospel and the panoply of popular 
music idioms it birthed per\ ades this 
endlessly entertaining — occasionally 
e\'en brilliant — offering. "Goodtime" is 
quintessentially fiinky pop, and "Sit 
Back And Ride" is a multi-format 
smash -in -waiting. Hold on tight. This 
could be quite a ride indeed. Distrib- 
uted by Navarre. 



BOBBY SHORT 

You're The Top — Love Songs Of Cole Porter 

PRODUCER none l.slefl 
Tetarc Jazz 83463 

Bobby Short fans usually get what they 
came for from the New York cabaret leg- 
end, who often appears at the Cafe Car- 
lyle in New York. Short offers up sui)erior 
songs, usually from Broadway, in very 
tasteful jazz settings. With a program of 
Cole Porter, Short is, of course, even more 
at home with his repertoire of 16 .songs by 
the master of urban songs of another era. 
Short's band setting is a slick-sounding 
joy. And as one e.xpects from Short, there 
are some fine f\)rter rarities, including 
"We Shall Ne\'er Be Younger," a cutout 
from "Kiss Me, Kate." Also included are 
"Only Another Boy And Girl," from 
"Seven Lively Arts," and "So Near And 
Yet So Far." from the Fred Astaire film 
"You'll Never Get Rich." 




HERB ALPERT & COLORS 

PRODUCERS: Will Calhoon, Doug Wimbish, aixj 
HerbAlpert. ottiefs 
Ahno Sounds 80025 
It's not the first combination that 
would have come to mind: pop'jazz 
trumpet icon Herb Alpert and the 
rhvthm section best known for anchor- 
ing the guitar-heavy assault of hard- 
rock band LiWng Colour. Yet Aljiert 
and the unit of drummer Will Calhoun 
and bassist Doug Wimbish — brought 
together by AJmo Sountis A& R veter- 
an Howard Thompson— make a sur- 
prisingly good team on this mostly 
instrumental album made up of covers 
and originals. The material ranges 
from a rhythmically charged remake 
of Astor Piazzolla's "Libertango" to a 
cool cover of the Burt BacharaclVHal 
David pop hit "The Look Of Love" 
with vocals by I^ni Hall. Among the 
originals are "Think About It." which 
features graceful keyboard stylings by 
kindred soul Bernie Worrell; Cal- 
houn's propulsive "Dorila," led by a 
Spanish-language vocal by Bernard 
Fowler; AJpert's plaintive "Magic 
Man"; and the title track, written by 
producer/arranger Greg Smith. A col- 
orful album that merges Alpert's jazz>' 
pop stylings with a contemporary vibe 
bom of acid jazz and rock. 



KOOL KEITH 

Black ElviVLost In Space 

Rumwusc 52000 

You gotta love Kool Keith (aka Crazy Lou 
in Prince Paul's "A Prince Among 
Thieves" feature film), at the very least 
for his on-|>oint, hilariously deflating cata- 
log of hip-hop: "WTiy are you looking 
hardWcaring Timl«*rland boots/' And star- 
ing at me for an hour?A\'>iy? . . . Why are 
you making those mean faces in your 
videos with fish lens eflects?A^'hy?" (from 
"lntn»"). This original member of El 
Bnmx s Ultramagnetic MCs (perps of the 
'Sh classic "Critical Bealdown") woi'ks his 
impeccable BS detector throughout, even 



VITAL REISSUES 



JOE BARRY 

I'm A Fool To Catt: The Complete Recordings 

Hi ISSUE f'ROlJUCLR Aaron fudtt 
Nifht Train 2003 

A monumental effort, this two-CD col- 
lection brintrs together what seem to U' 
all nfihe recordings made by legendary 
tlulft 'oast music figure Joe Barry. Best 
knowT) for his IWl hit "I'm A Fool To 
Care." Barry melded a persuasive mix 
of Cajun, R&B, counli->', and gosjiel as 
one of the leatiing practitionei-s of what 
came to be callttd "swamp rwk." 
Recorrled at Cosmo Matassa's fiinky 
New (^ieans studio and domiiuite<l by 
the nightclub triplet sound ami Barry's 



thick accent, "I'm A Fool to Care" 
evoked Fats Domino, and Barry cut a 
French \'ersion, ".Te Suis Bet Pour 
T' Aimer," for European release. In a 
seesaw career over the next two 
decades, Barry recorded foi- the notori- 
ous Houston producer Huey Meaux on 
Smash and Crazy Cajun and cut some 
remarkable country sitles for hVed 
Carter Jr.'s Nugget Records in 
Nashville. His last recordings were for 
ABCyDot in 1977. He never again 
iX'gained his eaiiy success and can no 
longer pcrfonn. hut BaiTj' leaves a solid 
body of work in a remarkable musical 
form. Contact: 212-721-721.'). 



when spinning stream-of-consciousness 
flows studded with full-tilt acid concepts — 
future fantasies, MC braggadocio, record 
biz references, and whatever else crosses 
this very interesting mind. Keith's produc- 
tion keeps it basic, following rather than 
leafhng his rhiines with .solid, upfront 
drum beats teamed with discrete, post- 
apocalyptic F /X and future funk glim- 
mers. Yeah, he gets crazy — like a fox — 
and he's bringing a welcome element of 
personal freedom, keeping it really real by 
busting robotically macho attitudes and 
beha\iors, both within hip-hop and with- 
out 



COUNTRY 



•k GEORGE JONES 
Cold Hard Tnith 

PRODUCER, Keith Stegali 
Asylum 62368 

One of the cold, hard truths about this 
album is the fact that— at age 68 — George 
Jones' tracking vocals still beat the fin- 
ished product by almost any other Ii\ing 
country singer. Because of his recent, 
near-fatal car wreck, Jones had completed 
only tracking vocals for this, his first new 
studio album since leaving MCA three 
years ago. His voice still delivers the pow- 
erful, emotion-wracked sincerity that's 
been his hallmark for decades. Backed by 
such studio warhorses as Hargus "Pig" 
Bobbins on piano and Paul FVanklin on 
steel guitar. Jones runs effortlessly 
through 10 new songs by some of 
Nashville's finest writers. As ever, the 
slow, weeping ballads carrj' most of the 
freight: "Choices." "When The Last Cur- 
tain F^lls." "Day After P'orever," and the 
title song show that, despite the years and 
all the adversities, George Jones remains 
one of the greatest singers even The al- 
bum also includes more than two dozen 
photos from throughout his career 



-A- CHARLIE HADEN 

The Montreal Tapes; Liberation Music Orchestra 

PRODUCERS: Charlie Maden. Ruin Cameron 
Vervi 314 527 469 

Even with three momentous studio discs 
from Charlie Haden's Liljeration Music 
Orchestra over the vears (196^ on Im- 
pulse. 1 9K2 on EC m", and 1 390 on \'er\e), 
this live set is perhaps the ideal entree 
into the all-star gi-oup's unique sound 
world. The anthemic "La Pasionaiia" is 
quadrupled in length to stirring effect. 
"Silence" is given an impressively pensive 
reading, and "We Shall Ch'ercome" is a 38- 
minute sur\'ey of bluesy big-band stylings 
with few langiieiim. But the high point is a 
definitive turn on "Sandino," a beautifully 
baleful Haden tune with a nice solo from 
the bassist to close. Trumpeter Tbm Har- 
rell, saxist Joe Lovano, pianist Geri Allen, 
and drummer Paul Motian all make appo- 
site contributions to this, the fifth entry in 
a series recorded at a 1989 Haden festival 
in Montreal. Let's hope his duet concert 
with Pat Metheny is next on the agenda. 



LATIN 



-A- LA OREJA DE VAN GOGH 
Dile Al Sol 

PRODUCER Barty S.^jji- 

Sony [Huos 83244 

On the heels of selling more than 500.000 
units in native Spain, this fine melodic 
rock quintet — founded three years ago 
when the bandmates were still in college — 
s|K)rts a solid shot to make sales noise in 
the U.S. and particularly Puerto Kico, the 
market most ojwn to rock-flavored music. 
The quirky band name (which translates 
as "Van Gogh's ear") Iwlies the group's 
penchant for penning poignant, climactic 
testimonials — mostly about problematic 
amorous affairs — that allow plenty of 
elbow mom for lead .'linger Amaia Monlei"o 



to showcase a vocal personality that often 
mutates from angelic reserve to earthy 
aggression with astonishing ease. Classy 
pop and rock backdrops glazed at times 
with reggae, jazz, and blues prt>\ide per- 
fect sonic complement to Montero's emo- 
tive flourishes, most ntitably on the ballad 
and leadofi" single "Cuentame Al Oido" and 
on the driving, soulful rock entries "Que 
Puedo Pedir" and "El 28." 



CONTEMPORARY CHRISTIAN 



SUNDAY DRIVE 
Doors Open Wide 

PRODUCER. Matt Huesmann 
DiadenVProvklent Musk Group 00322 
This si.\-man ensemble follows its inde- 
j>endent \ WJ .self-titled disc with its Dia- 
dem debut- "Doors Open Wide" demon- 
strates these talented guys are in this for 
the long haul. The album is full of polished 
pop/rock songs with soaring vocals, lively 
arrangements, and encouraging, uplifting 
l.vrics. Made up of Buddy Mullins, Paul 
Lancaster. Joel Huggins, Mar\1n Sims, 
and brothers Wesley and Mark Willet, the 
band has hone<i its [lerforming chops 
opening for Jaci Velasquez and Clay 
Crosse. The time on the road seems to 
have solidified the group's tight har- 
monies and heightened iu^^ engaging musi- 
cal sensibilities. The title tune is already 
garnering attention at Chri.stian radio. 
Other standout cuts include the Beatle- 
esque "God Is (Jood," "Be A Bridge," 
"This Is Love." and a cover of the Tttila 
Paris classic "Lamb Of God." One of the 
best feel-good albums so far this year, and 
that's not to say it's not substantive. 



^ DERRICK STARKS & TODAY'S GENERATION 
He's On Time 

PRODUCERS: Deriick Staiks: Michael J. PdwHI 
Crystal Rom 20955 

Keyboard prodig>- Derrick Starks busts 
loose from his role as sideman for a host of 
gos[>el and pop luminaries with a dazzling, 
delicious debut. As writer or co-writer of 
the 10 songs here, co-producer, key- 
boardist, and arranger Starks leaves the 
lion's .ihare of the lead vocals to his ster- 
Ung 13-voice ensemble. Today's Genera- 
tion, with spine-tingling guest appear- 
ances by gospel legends Ranee Allen on 
"Choose Ye "The Day" (a rousing, radio- 
ready contemporary/traditional workout) 
and Vanessa Bell Armstrong, whose take 
on the steady gospel/funk of "\ever Let A 
Day Go By" should soon be rattling boom- 
boxes from coast to coast. With forays into 
hip-hop. jammin' contemporary R&B, and 
smooth, soulful balladry, Stiirks is immi- 
nently poised to assume a well-earned role 
among the small ehte of cutting-edge 
molders of modern gospel music. 



C L A S S I C A L i 



GALINA USTVOLSKAYA: An Introduction 
St Petersburg Sototsts, Oteg Maknr 

PROD;jCERS. Patrick de Cleteh, Rie J 8. U(mel 
Megadisc Cla&sks 78S8 

This collection sur\'eys hermetic Russian 
composer Galina Ustvolskaya's moat chal- 
lenging work, drawing from Megadisc's 
valiant six-disc series. Although excellent 
albums from Melodiya and Col Legno 
have apiJeareii recently, the Belgian label 
has traced in full this com|j«ser's avant- 
garde tones, which began in the shadow of 
her teacher Shostako\ich but have grown 
more inimitable with time. Pianist/'comluc- 
tor Oleg Malov has been one of the per- 
formers most in tune vvilh L'stvolskaya, 
and here he plays ofT senientine clarinet 
and violin in the afi'ecting IVio and solos in 
the massively dissonant Sonata No. 5. He 
also leads the Gothic S.vmphony No. 4 and 
the forbidding "Dies Irae" with iwrsuasive 
devotion. Megadisc is distributed in the 
U.S. by Albany Music. 



ALBUMS: 



SPOTLIGHT Reieases deemed tjy tf>e review editors to deserve special attention on the basts of musical merit ancl'or Billboanj chart potential. VITAL REISSUES: Rereleased abums of special artistic, archival, and commercial interest, and outstanding collec- 
tions of wtxks l>y one or nwre artists. PICKS ( ^ ): New releases fKCdided to hit the top hall of the chart in the corresponding format. CRITICS CHOICES (* ): New releases, regardless of chart potential, highly recomrrcndcd tiecausc of theit musical merit. 
r^USIC TO P.1Y EARS(J3): New releases deemed Picks which were featured in the "Music To My Ears" column as t»ing among the mostsignihcanlrecordsof Ihe year. All albums commercially available in the U-S. are eligible. Send review copies to Paul Vema, Billboard. 1516 
Bioadway, New York, N.Y 10036. Send country albums to Chet Fllppo, Billboard. 49 Music Square W-. Nashvilte, TN 37203. Send Latin albums to John Larwert, 181-1 Fern Valtey Road, Louisville, KY 40219. Other cofilnbutori: Irv Lkhtman (Broadway/cabarel'N.Y); 
Brad Bamberger [classical'N Y)^ Steve Graybow (jazz>'N.Y): Deborah Evans Price (contemporary Chnstiari'Nashvillc); Gordon Ely (gospel); John Dlliberto<newage). 
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ALANIS MORISSEHE So Pure (2 39j 

PRODUCtRS Glen Sallatd, Piann MonMelle 
WRrTERS A Mwii^ne, G BalUrO 
PUBLISHERS: MCA Music Putilt«iinft'I97d Mu^K^aero- 
iMion, ASCAP 

REMWER- Robert -Guido' CAmMio 
Mwertck 9750 <CD pro<no» 
There's no way to predict chan^ng tides 
al radio nor to always successfully avoid 
media overexposure — and that's bi^en 
haunting air.vaves darling Alanis 
Morissette since the release of her second 
album. "SupiMJsed I'ormer Infatiialinn 
Junkie." For one, her last single, the 
intensely beautiful "Unsent," was 
shunned by radio. The album — already — 
is nowhere to be found on The liillboai*d 
200. Maverick is hoping to beat the back- 
lash with this latest single. "So Pui-e" 
(which actually contains the title of her 
album in the lyriO. going so far as to offer 
a trancy dance mix from Itol>ei1 "Guido" 
D'Amico on the promo single. This mix. 
with keen, creative production and gi"acc- 
ful helpings of Middle Kasl^'m influence, 
is no sellout. Indeed, it may be just the 
trick to propel Morissette back to the 
upper reaches of the top '10 singleB 
chart — and. at last, we gel some real 
tempo from the perpetually slou-going 
artist. The "radio-friendly remix" is more 
apt for triple- As. adult top 4Q.s, and |)er- 
haps modern rock. It's important now 
that Morissette se[wrate herself from the 
angsK'hick cliche, from which main- 
stream pop station.s have distanced them- 
selves, in favor of more positive. uptemiK) 
material. She's got a good shot. 

-k ELVIS COSTELLO She 13061 
PRODUCtR: Ttevoi Joo« 
WRITERS C Afnsvcwr, H, KrrtJdtei 
PUBU5HERS: EsseK IntematKx^al lASCAP) 
Island 1024<CDcDnii>i 

Possessing an artful ambition foreign to the 
film from which it comes, Elvis Citstello's 
cliL-wy. string-laden cover of the ChaHe."< 
Aznavour tune "She" is from the soimd- 
track to the hit "Notting Hill." Costello 
sings this yearning numbt?r (a 1975 U.K. 
No. 1 ) as if to the manner horn, his bur- 
nished voice imbuing the brief jmp melodra- 
ma with something just a little deeper and 
more affecting. With Castello on his lonely 
World tour, accompanied by Atti"aetions 
pi:mi.'<t Sti'vc Nii've, "She" serves as a nice 
reminder of hi^ inimitable way with a song. 

JENNIFER PAIGE Always You o m 

PflOOUCER Anay Gddmart, 
WRITERS; A Goiflmafii, J D. Martm 
PUBLISHERS; New McxiipareH Musk;. BMI; Wflfnet- 
Tamerlao&'Lfriywilty, ASCAP 

REMIXERS The Gfoowe Bfothors, Mick Gwau Ski, Hex 

Heclor 

Edel AmericvHoltywood Records 10S&4 icu smir^y: 
.Jennifer Paige's Ia.< single. "Sober," failed 
to catch on with the fen'or of her debut hit, 
"Crush," and Edel/HoUywood has taken 
extra steps to give "Alwa>'s You" an added 
push, with both a remix of iCs original ballad 
version and uptempo muxes from the 
Groo\'e Rrothei-s and the ubiquitou.'^ Hex 
Hector. Wliile the ballad rembt does add 
effects to the CD version, it still sounds 
more like an album cut than a .-wng that 
radio might readily embrace, simply due to 
its tepid pacing and lack of any sort of emo- 
tional build as it progresses. More success.- 
ful is Hector's radio-friendly, beat-happy 
vei*sion, which does gi\'e it needed "umph"; 
however, due to the construction of the song 
itself, it still fails to re-ach the rooC much 
less raise it. None of thi.'* has to do with 
f^ge's fine vocal stylings. which would 
have been much Ix^tter demonsti-ated to 
radio with the mon? hitworthy i»allad "Let 
It Rain," found on her self-titled debut 
album. ThLs was a curious choice al l»esi. 



NO AUTHORrrV What I Wanna Do h id; 

PRODUCER Se*n ■■Barney' Tnonias 
WRIltHS H Ciichlow, S Tr»omas. K. Bech 
PUBLISHER Air Chtysalis Scarxluwvia. STIM 
MJJ Musk/Worti 42151 (CO piomo) 
Michael Jackson's MJJ Music enters 
the boy-band fray with this teenage 
foursome based in Los Angeles. But 
despite this act's backing force, at this 
point — with Backstreet Boys, 'N Sync, 
ys", Joey Mclntyrc, and Jordan Knight 
all making their marks on top 40— it 
seems unlikely that pop radio will risk 
burnout on the established acts by 
embracing another similar group, par- 
ticularly when it really offers nothing 
new to the youth-leaning sound. While 
"W'hat I Wanna Do" is fairly catchy, the 
vocals are indistinctive, the production 
is ultra-'SOs. and the melody strongly 
hints at Milli Vanilli's "Girl You Know 
It's Ti'ue" — not a factor likely to engen- 
der affection on radio's part. You'd like 
to think that a talented act with some- 
thing new to say will always have a shot, 
no matter who else is out there. But 
until \o Authority comes up with a song 
that truly stands out from the pack, it 
looks like it's .sadly destined to live out 
it.s name. A better track, "Girlfriend," 
can be found on the soundtrack to 
"TVippin'," in which the outfit skips the 
production gimmicks and shows off its 
real abilities, via a nice chugging groove 
and rich harmonies, proving that 
prornisf is present. 

THE COLUNS/PiCKELL PROJECT I Wanna Write 
A Song (For Celine Dion) (3 341 

PRODLfClR D»ve (Ifheli 
WRITER- J. Collins. D. Rckell 
PUBLISHER; not listed 
REMIXER Yj»fcoo 
Popular/EMI iCD (xa-nol 

This ultra-novel scoop of dance/pop 
kitsch talks about the rewards of writ- 
ing a "cliche and a hook about four min- 
utes long" for Celine Dion, where "I'd 
make a million dollars and still be 
unknown." For the verses, Canadian 
songwriters James Collins and Dave 
Pickell (the latter of whom has written 
for Dan Hill, Aaron Neville, and Anne 
Murray) cleverly string together dozens 
of Dion's song titles into a fairly con- 
nected series of sung statements (with 
vocals from Collins)— "I'd lake the next 
plane out if we could start over again" — 
along with lines like "Diane Warren 
needs a break, anyway." The most 
amusing part, however, comes from 
background vocali.st Amy Soloway; she 
provides scatting and scale-riding that 
are almost dead-on replicas of Dion's 
own. It's all in fun here — it's less about 
poking fun at the ai-tist than just finding 
a clever way to capitalize on her mam- 
moth success. This little gem is guaran- 
teed to stir phones for morning shows. 
Its production is simple, a slight hit 
twangy, and bouncy enough to work 
equally well for top 40 and country sta- 
tions, whose audiences are certainly 
familiar with the worldly Dion. Canadi- 
an label Popular/EMI is offering promo 
copies to interested L'.S. progi-ammers. 
Contact Popular: 90.5-»4H-«484. 



R & B 



TRACIE SPENCER It's All About You (Not About 

Me) ^3.:iy:. 

PRODUCtRS; Soulihock. KAih'i 
WRITERS C Sch*ck, Katlin, Heai/ynn 
PUBLISHER no( lisled 
Capitol 13S30 {CD p'mno) 
After nearly a decade out of the spotlight, 
the artist liehind smash .songs like "Tender 
Kisses," "This House," and "S>'mptom8 Of 
TVue Love" returns all grown up with her 
third album on Capitol. "TVacie," due June 
29. The fii-st single show» off what years of 
\ ocal growth can foster, much like the lat- 
est cfTort from her j>eer Shanice. Her adult 
debut, "it's All About You," a midlempo 
slam jam. makes u.se of a hatful of cunvnt- 
day R&B pnHluction elements, set against 
a l.yrie swearing off a man who didn't make 
enough time for his woman. This track 



should usher S|>eneer hack into the spot- 
light, whei-e her new project could fdl the 
airwaves for months Ut come. 

BABY DC FEATURING IMAGIN 
Bounce, Rock, Skate. Roll |4 47j 

PRODUCER, Ant Banks 

WINTERS J Bell, G BuHord, V. Mason. J. Coleman 
PUBLISHERS: Tarnotwf Mjivc, BMl^ Dopefiend, ASCAP 
Short Records/Jive 46605 (CD pwnxi) 
Not since the early days of New Edition 
have we heard the likes of such a youth- 
ful-sounding rapper. Backed by label- 
mate boy band Imagin on this cutesy 
track, 13-year-old Baby Dc is parent- 
friendly with a hip-hop-Iite anthem 
about getting a little bounce on — but 
only after spending the week in lichool 
working on his A's and B's. The stay-in- 
school message is backed by a rhrthm 
track that's reminiscent of the ubiqui- 
tous "Rapper's Delight" and should find 
favor on outlets like Radio Disney and 
Nickelodeon. In fact. Baby Dc is a fea- 
tured |ierformer in Nick's All That 
Music & More festival through the sum- 
mer, hitting markets like Atlanta, Dal- 
las. Los Angeles, San FVanciseo. and 
Washington, D.C. A full-length album. 
"School Dayz." featuring the cool kid 
with the likes of Snoop Dogg, Ice Cube, 
and Kid Capri, is slated for July 27. 
Keep an eye on this one. 

CHERRELLE Just Tell Me (^ 07) 

PROOUCtM Botby AntDioe 
WRITER: B. Antome 

PUBLISHERS: Silenl AssAUinsT^iver Music GrouD. BMl; 
Willie BfOrtn MuS'C. ASCAP 
Warner Bros. 9765 (CD pttxnDl 
KAB vet Cherrclle blows many of her 
contemporaries off the radar w ithin the 
first verse of this funky, tell-all tale of 
just how she intends to give it to her 
man. "Just toll me how you want iUDo I 
give it to you fast, give it to you 
slow/On the bottom or the top/Boy, I 
won't stop giving that feeling." The 
instrumentation is contemporary and 
sensual, guided by producer/song- 
writer Bobby Antoine; all that's miss- 
ing is the glow of soft light and crisp 
sheets gently folded back from the bed. 
Also included on the promo CD is a fre- 
netic house mix, which makes C'her- 
relle's plea all the more urgent and 
sassy — and appropriate for urban mix 
shows. Wouldn't it be nice for R&B to 
pay tribute to the roots of the dozens of 
clone acts out there by opening the 
door to this legendary performer, who 
certainly shows she's got the confi- 
dence and attitude to deliver the goods, 
both to radio and behind closed doors? 
tJive it a try. Taken from the movie 
soundtrack to "Dollar." 



NEW 8c 
NOTEWORTHY 

1 LIFE 2 LIVE (FEATURING TIMBALAND) 
Can't Nobody a 

PRODUCER: Mart- Prtts 
WRITER: not itsled 
PUBLISHER. t)ot Itslwl 
LaFace 4382 (CO pirmot 
Bronx native Red Handed is an avid 
i^oap ii|K'ni fun, hence the name of this 
iikilled trio. Suix-r-cutie Rammbo and 
the ultra-feminine (yet lyrically fiery) 
Babe Blue round out this deluxe, 
drama-loving rap threesome. Its first 
single, "Can't Nobody;" has Timba- 
land's signature sound stam|)ed all over 
it — but it's not just the producer of the 
moment that makes I Life 2 Live really 
hot. The memliei-s — an admittedly fine- 
kMjking bunch — manage to ha\ e fun 
\\ ith their catchy. money-hungi\\' Ivrics 
and still keep it real. Forget all forth- 
coming comparisons to the F^igees or 
Digabk' Planets and look past the two- 
guys-and-a-girl theme, allowing your- 
.'ielf to instead get lost ini^ide the playful 
melo<ly anil teasing bassline. This song 
is as infectious as the measles. 



COUNTRY 



SHANE McANALLY Are Your Eyes Still Blue 

(3 45) 

PRODUCER. Rich Herring 
WRITERS: S. McAn^lly, S. Maixiile, J. Wood 
PUBLISHERS: CurbSung^EMI Apnl Music. ASCAP; Fami- 
ly Style PuWtshingi'GlKier Park Music. SESAC 
Curb Records 1509 

McAnally began winning fans at country 
radio with his lively debut single, "Say 
Anirthing," which peaked at No. -U. His 
sophomore single is an appealing uplemixi 
number with a decidedly more country 
flavor Production is crisp and flatters 
McAnally's energetic performance. Co- 
written by McAnally, Steve Mandile, and 
Julie Wood, the song tells the story of a 
man still intiigued by his old flame and 
the transformation that has taken plai'e 
since their parting. His voice perfectly 
conveys the sense of longing and resigna- 
tion in the l.\iic. The light summertinie 
feel, the heartfelt emotional wnlent, and 
.McAnally's engaging [lei-formance make 
this a song that should attract progi-am- 
mers' attention. 

YANKEE GREY All ThinBS Considered C2:38i 

PRODUCERS. Ronme Tnomas. Josh Leo. Rotjert Ell's Orrall 
WRIIER r HunI 

PUBLISHERS; Ws«nef-TameTlane PuWfttiingrSrtirm Haven 
Music. BMI 

MoiMiment 42149 iCO CKomo) 

This great single grabs the listener by 
the ears from the the first word and 
doesn't let go till the last note. A pow- 
erhouse a cap[jella intro gives way to a 
great performance from singer Tim 
Hunt, who leads a vocally spirited 
attack as bandmates Joe ('averlee, 
Matt Basford. Jerry Hughes, Kevin 
(iriffin, and Dave Buchanan rip 
through this rollicking uptempo num- 
ber. There's a hint of Lynyrd Skynyrd 
in the powerful guitar riffs, but the 
fiery fiddle keeps this outstanding sin- 
gle firmly anchored in country territo- 
ry. The lyric paints the portrait of a 
survivor — a man who is hanging in 
there despite a slate of relationship-, 
auto-, and job-related problems. It's an 
energetic anthem with a hooky, harmo- 
ny-laden chorus that will have listeners 
singing along. This new group hails 
from Cincinnati, where it paid its dues 
playing the local scene before landing a 
deal with Sony. If this strong debut is 
any indication, look for great things 
from these guys. This act could be the 
male breakout band this year, following 
the "monumental" succe.*is in 1998 of 
labelmates Dixie Chicks. 



DANCE 



^ JUNIOR SANCHEZ FEAT. DAJAE 

B With U lb 

PRODUCER JurKwSar>:liez 
WRITERS: J SaiKt^u. K Gordon. I Mathetws 
PUBLISHERS: Nitebrned Music'K«ren D Gordort Music/ 
Bl»« BeU Niks Mine. ASCAP 
R-Senal Records 001 1 12-inch sing«i 
A divine uptempo R&B/house jam. "B 
With U" finds producer Junior Sanchez 
laying down a formidable foundation 
that brings to mind such glorious 
R& B/club jams from the '70s as South 
Shore Commission's "FVee Man," Ecsta- 
sy. Passion & Pain's "Ask Me," and Sha- 
lamar's "Right In The Socket." Dajae, 
who has graced many a contemporary 
clubland gem, including the anthcmic 
"Brighter Days," has never sounded so 
vocally refineil. No disrespect meant, 
but on earlier recordings she did (end to 
give new meaning to the word "raw." 
With "B With V" though, it appears 
that the Chicago-based singer has dis- 
covered the fine arts of subtlety, inflec- 
tion, and nuance — all of which bode well 
for her future. "B With U" is culled 
from Sanchez's forthcoming EP "2mor- 
row's I"\iture 2day" and is the first 
release from R-Senal Records. DJ/pro- 
ducer Roger Sanchez's new label, which 
is pressed and distributed by dance 
indie Strictly Rhythm. Contact: 212- 
G75-1259. 



ROCK TRACKS 



■k THE VERVE PIPE Hero o 34i 

PflOOUCER Micnael Bantiarn 
WRITtR Eiosn Vanuet Ark 

PUBUSHERS- LMNO Pop MumcTMI April Mu«, ASCAP 
RCA 65777 (CD prgnwl 

"Hero," the first single from the Ver\'e 
Pipe's new self-titled album, due July 27, 
shows the band returning to fine form 
after a two-year absence from the charts. 
The song is a bouncy, midtempo number 
that takes a self-deprecating look at the 
<lubious effects of stardom and hero wor- 
ship. Lead singer'songwriter Brian Van- 
der Ark craftily exposes the facade of 
celebrity in the iiresistible hook "I'm just 
a jerk, but a hero's what I wanna be." 
Already ha\ing been a favorite at radio — 
with nJitrs "The Fre.shmen" hitting No. 1 
on the Modern Rock Thicks chart — the 
Verve Pipe should have no pj-oblem find- 
ing a hearty place on the airwaves with 
this winning track. 

LUC1NDA WILLIAMS Joy i4 on 

PRODUCERS: ttif l*ai'i!tri,-st. L-jan<U Williami 
WRITER: L. Wiiliarre 
PUBLISHER: nol listed 
Mercury 10222 (CD ixnmo) 
Raw, gut.'ty, beautiful country^lues guitars 
introrluce this track, slinking above a 
groovy, slowpoke tambourine and hassUno, 
which kicks in to inch this track forward at 
a thoroughly Southern pace. Later in the 
song, the guitars are allowed to shine 
again, dueling between verses whose IjtHcs 
regrettably tlon't measure up. "You took 
my joy/I want it back" is the dominant sen- 
timent expressed — and although Williams' 
voice is pleasingly gi-uffand expressive, 
the atl-lib-style words sound strained with- 
in the meloflic structure. Next to such per- 
fectly matched guitar work, the vocals ulti- 
mately distract from the song's radiance, 
especially when Williams sings along with 
the lead guitar. Too bad there's no instru- 
mental-only B-side. 

VIRGOS MERLOT The Cycle 13 2&) 

PRODUCLHS: JAon LIgin, Biett Hestla. Virgos MerM 
WRITER: V. Metlol 

PUBLISHERS EMI QIackAOOd MuSKjVirgM Merlol Music. 
BMI 

Atlantic 8916 (CD promo) 
It's hard to sink your teeth into this 
track right away — so much is going on 
all at once that the melody isn't imme- 
diately discernahle. When a strand of 
music is finally grasped, it quickly 
takes an unexpected tonal turn and 
leaves the listtmer splashing in a 
morass of heavy guitar thrumming, 
thrashing bass, and droning, sawing 
feedback. The lyrics ("I wail for no 
oney'No one comes,'The cycle goes on") 
and the vocals aro appealing, but again, 
the background instrumentals are ulti- 
mately distracting rather than helpful. 
For experimentalism and a fine use of a 
bevy of influences (industrial, goth, 
plain old rock), this track gets an A. 
But when it comes to straight Hsten- 
ability, this one might be a tough sell at 
mainstream radio. 



RAP 



COVER U WantKtoney r3 37, 

PRODUCER: Cove* 
WRITER D. Miracles 

PUBLISHERS Leuus Publiar»r«SeM D. MiraclM Muuc. 
ASCAP 

Tommy Boy 489 icd prcfnoi 
Tbmmy Boy's 701 S<|uad is an amalgama- 
tion of up-and-comers most recently fea- 
tured on the "Black Mask" soundtrack. We 
predicted the offshoot*; of the Squad would 
bp venomous in their attack of the air- 
waves. And Cover proves us right^ — from 
the intro with gentle, pluckj* strings all the 
way to the rollicking, snare-heavy outro. 
Cover's money-hungrj' anthem blends 
seamlessly with mafiosu musicality, 
although the chorus (and theme) are 
awfully reminiscent of .hmior Mafia's "Get 
Money." 0\erall, "I' Want Money" should 
find a welcome home on both underground 
and mainstream rap stations. 



dUCI CO* PICKS (►>: New releases with Itie greatest chart potential. CRITICS CHOICE (*); New releases, regardlesso* potential chart action, which the reviewer hlghi^f recommerKls because of their musical meni, NEW AND NOTEWORTHY: Highlights new and 
HinDLCUa developing acts wofttry ot attention. Cassette, vinyl or CD singles equalty appropriate fw more than one format are reviewed in the category with the broadest audtence. All releases available to radio and/or retail in the U.S. are eligible lor review. Send 
coptes to Chuck Taytor, Billboard. 1515 Broadway, New York. N Y 10036 Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W.. Nashville, Tenn. 37203 Contributors; Dylan Siegler (N Y). Altya King (N Y), Michael Paotetta (N.YJ 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



BEST OF BAW VOLUME 1 

V/Wf Home Video 
75 minutes. S 14.95 

("able TV's "Raw" brings all the uth- 
letics. theatrics, pyrotechnics, and fab- 
ricated rage of the World Wrestling 
Federation (WWF) to fans who can't 
get enough of their antiheroes. In its 
first video release, hosted by Michael 
Cole. "Best Of Kaw" relives some of 
the most explosive momenLs of the 
sport's heavy growth during the 1997- 
98 season. The segments — starring 
many of the top ticket draws of the 
moment, including Stone Cold Steve 
Austin, the Rock, Sable, and D-Gener- 
ation X — are classic WWF all the way. 
The cover notes that the tape "con- 
tains humor some people don't "get," " 
such as a supposedly impromptu In- 
ring bully session between Stone Cold 
and WWF owner Vince McMahon. 
Guess who wins that one? Also new 
from WWF is "Backlash." featuring a 
Boiler Room Brawl between two more 
WW'F poster boys — Mankind and the 
Big Show. 

POETRY & SONGS OF THE CIVIL WAR 

0')|>c*i Home Enlrtainmctit 
42 minutM, $19.95 

Throughout time, music and poetry 
have served as some of the best chi-oni- 
clers of historic events, and the Ci\il 
War was certainly no e-\ception. This 
video features readings, re-enactments, 
and recordings of period pieces set 
against archival photographs and draw- 
ings, some of which are from the re- 
nowned Matthew Brady collection. 
Among the selections that paint a richly 
emotional picture of America during the 
years 1861-65 are Walt Whitman's dra- 
matic tribute to President Lincoln, "() 
Captain! My Captain!." "The Blue And 
The Gray," "Dixie," "When .lohnny 
Comes Marching Home," and "Battle 
Hymn Of The Republic." Contact: HlH- 

THE METHOD: JAB, KICK & BURN 

PPI Enterlatnmcnl 

48 minutes, S14.98 

It's a good thing PPI's target-focused 
series "The Method" features different 
instructors for each tape, because "Jab" 
host Tracey Mallett is just a little too 
hip and perky for most who exercise in 
front of the tube. The martial arts and 
dance expert, dressed as if she's ready 
to hit a nightclub rather than a health 
club, leads a small class of equally 
trendy women through a routine that 
primarily consists of kickboxing moves. 
L'sing the word "perfect" as often as 
she flashes her pearly whites, Mallett 
tries to be encouraging, but her style is 
Insincere. The workout itself is a decent 
one. but it's just hard to get past all the 
peripheral annovances. Contact: 800- 
272-4214. 

STRENGTHBANK 

Siay Wf^ai Ciiii-fiornca|ior»t 

49 mlnutn, S39.9S 

Another videotaped lecture that would 
he just as effective in a straight audio 
format, this video features go-getter 
and eternal optimist Sandra Shelton. 
Shelton's own term is StrengthBank: 
she makes sure to let her auilience 
know the term is trademarked within 
minutes of her program's opening. 
StrengthBank is all about increasing 
faith, love, and hope. Shelton relies 
heavily on anecdotes from her own 
experience transitioning from a teacher 
to corporate supervisor to enti-epre- 



neur to show viewers how healthier, 
.stremger professional and personal 
relationships can he attained. Shelton's 
recipe for peace of mind has merit, but 
she'll draw a stronger video audience 
next time around if she truly takes 
greater advantage of the opportunities 
the medium affords. Contact: Hll-'lfu- 
.%r>4. 

SURFING FOR SENIORS 

5(^niOfTi'cl\'Aiticnc*n Pfoductior Services 
65 ffllnutM. S19.9S 

With so much attention paid to young 
technology denizens nowadays, it's 
easy to overlook that older people are 
also drawn to the Internet. People 
older than .'iO are the target audience 
for this video, which trades trendy 
terms and quick camera cuts for slow, 
explicit directions of how to navigate 
around the desktop and use all the 
Internet functions. Created by a 
woman with a background in working 
with older people, the instruction is 
straightforward and demonstrated by a 
suitable peer. Even the background 
music seems tailor-selected for the sil- 



THE RED VIOLIN 

Ofrecled by Fran^wGirart 

Wniten try Don McKeilv Milh FfanQots Gkard 

SIstnng Jason Fiemyrtg, Oofi McKeliar, SamuH L. Jart- 

son. Greta Succhi. ana S^tvia Chang 

Lions Gate Fllms; in wide release 

Full of rich history, intrigu- 
ing characttf r.s, plot twists, 
and a captivating story line, 
"The Red Violin" is a film that 
is as superbly crafted as its 
namesake. 

While the fictional life story 
of an instrument might not 
seem worthy of a film bio (espe- 
cially one requiring subtitles 
for German, French, and Chi- 
nese dialogue), Canadian direc- 
tor Girard uses two clever and 
distinct plot-advancing ele- 
ments to carefully interweave 
the compelling stories about the 
violin's owners over 300 years 
and three continents. 

To drive the present-day tale, 
Girard begins the story at a 
high-priced art auction where 
music historian and curator 
Charles Morritz (Samuel L. 
Jack.son) is carefully watching 
the proceedings. Morritz has 
painstakingly traced the violin's 
long history for his auction- 
house employers and has become 
obsessed with preserving its 
rich heritage. 

But Morritz is just one of 
many characters in the saga, 
and the main story is told by a 
fortune teller on the eve of the 
birth of two creations of Nicolo 
Bussotti — his first child and the 
exquisite violin with its charac- 
teristic reddish hue. 

As Bussotti meticulously 
shapes and toils over the violin, 
his pregnant wife asks the for- 
tune teller to predict her future. 
Knowing her fate is headed for 
tragedy, she asks the fortune 



ver set. The video is comprehensive, 
but it's definitely aimed at those with 
little or no knowledge of computers. 
Seniors who have been using a PC (the 
program covers Windows only) at work 
or home might find the discussion a lit- 
tle loo basic, ('onversely. young com- 
puter novices who are confused by all 
the high-tech hype might find a friend 
in "Surfing For Seniors." Contact: 
.'.18-22! to. 

THOMAS THE TANK ENGINE ft FRIENDS: 
RACES. RESCUES & RUNAWAYS 

Antnof Bd» Enlefta n-nen! 
40 minutes, SI 2.95 

Alec Baldwin claims "Thomas" as his own 
in his second sitting as narrator of the 
series. The introduction of enhanced spe- 
cial effects and some dilTerent characters 
also highlight this installment, which still 
focuses primarily on the familiar "Thom- 
as" ground: how to get along with others 
when tensions are high. The theme is par- 
ticularly well carried out in one segment 
in which several of the engines' jobs are 
replaced by nasty trucks that think Uiey 
can do better and work faster. In the long 



teller to tell her everything. But 
what unfolds is the violin's long 
and fruitful life. 

With each turn of the Tarot 
cards, a new owner is intro- 
duced: an orphaned child w'ho is 
a prodigy and cared for by 
monks, a grouj) of Gypsies, an 
egotistical English musician 
who uses the instrument for 
erotic as well as creative expres- 
sion, and finally a Chinese 
scholar suppressed by Mao's 
Cultural Revolution. 

In another believable plot 
element, each of these charac- 
ters has a human link attending 
the auction. 

Each of the violin's stories is 
compelling and often tragic, and 
the instrument unleashes both 
genius and, in some cases, insan- 
ity for its owners. Its perfect 
pitch brings listeners to great 
ecstasy as well as tears, and its 
owners constantly tread be- 
tween good and evil. 

In the hands of less skillful 
filmmakers, the emotional highs 
and lows of the ensemble cast 
might appear tedious, or at the 
very least dull. But Girard pol- 
ishes each performance and 
story line to a high gloss that 
shines. No story line appears 
more important or greater than 
another, and each is allowed to 
play out in its entirety. 




Jean-Luc Bideau, left, and Christoph 
Koncz in "The Red Violin." 



mn, though, it tums out the trucks really 
can't slay on track. The tape ends with a 
bonus music \ideo, "Accidents Hapjien," a 
hilarious kaleidoscope of trains derailing, 
smashing through doors and walls, and 
getting into all sorts of other sticky situa- 
tions. The video lets viewers know that 
everyone makes mistakes sometimes. 



ENTER*ACTIVE 

BY CARRIE BELL 



LODE RUNNER 3D 
Nintendo 64 

"I..ode Runner" first hit the gaming scene 
back in the days of the ('ommodore (i4 and 
has been reincarnated sevci-al times since 
19KI. Big Ban^jinfogrames has taken the 
latest plunge Into the gold-greedy, hole- 
digging, level-exploring, puzzle-solving 
"Load" world. In this 3D vei-sion (which 
isn't totally -iU. as it still limits players to 
a path), there are five game worlds. Kill 
levels, mure than 1<S new devices, and bt?t- 
ler graphics. As in the original, each level 
is a challenging puzzle. Success comes 



The supporting cast of relative 
unknowns is excellent, especial- 
ly Jason Flemyng as the bril- 
liantly mad English composer 
Frederick Pope. Greta Scacchi. 
who was last seen in the televi- 
sion miniseries "The Odyssey." 
plays his love interest and 
expresses just the right amount 
of romantic abandonment and 
jealous rage to complement 
Flemyng's performance. 

In what could be the most dif- 
ficult part in the film, .Jean-Luc 
Bideau effortlessly switches 
between German and French in 
delivering his dialogue as 
Georges Poussin, the teacher of 
a child prodigy and the violin's 
first owner. 

Jackson, however, is the ugly 
American in the film and at 
some points blows his top a bit 
too easily. It is only after the 
pressure is off and he has com- 
pleted his mission that his soft 
side emerges. 

Retailers should stock up on 
the Sony Classical soundtrack, 
which is bound to attract movie- 
goers wanting another listen to 
the soaring score by John 
Corigliano. Solo violin perfor- 
mances are by Joshua Bell, and 
Esa-Pekka Salonen conducts the 
Philharmonia Orchestra. 

Clearly, "The Red Violin" will 
land on many top 10 lists at the 
end of the year, and Girard is 
bound to become a much- 
sought-after director. In this 
case, he's taken a complicated 
story and, using a few common 
threads, kept it simple. Simply 
put, "The Red Violin" is a 
remarkable achievement amid 
the sea of run-of-the-mill 
action/adventure fare typical of 
summer. 

EILEEN FITZPATRICK 



fn>m knowing the layout of each level, 
mastering the timing, and predicting the 
movements of the enemy monks. There is 
a lot of trial and error involved, and ex- 
tended play l>ecomes repetitive. Gamers 
interested in i-ole-playing would probably 
like a story, but you still know nothing 
about the character or why he wants the 
treasure. 

3XTREME 

989 Studios 
PlayStation 

Now. you can jump off a ramp on a 
skateboard, slide down a rail on skates, or 
3fiO on a mountain bike without worrying 
about asphalt burns or helmet laws. 
:lXtreme is an intense 3D [jolygonal rac- 
ing game that combines combat and com- 
petition. Players choose from 1.3 charac- 
ters, play in five modes (season, freestyle, 
time trail, head to head, and exhibition) 
on 27 tracks, and earn points for winning 
and mastering 270 tricks and spins, which 
can lie ii.nod to purchase better e<iui|)- 
iiiettl. It's all iulriiclive game thai can be 
played for a few (|uick minutes or hours. 
The pre-game movie is worth a wate h to 
see some awful real-life spills, although 
the constant reminders of !JH!t's long list 
of tie-ins (Slim Jim, Levi's Silver T^b, 
Billabong, TVek, Santa Cniz, and more) 
ai-e a bit of an eyesore. 



AUDIOBOOKS 

BY TRUDl MILLER ROSENBLUM 



LOST BOYS 

By James Gadjarino, Ph.D 
Read by Cotter Smith 

Simon 4 SchuMer Audio 
3 hours (brictged), S18 
ISBN 0-671 -04693-4 

In the wake of several recent high school 
shootings, concerned citizens everj-where 
are worrietl about teenage \-iolence. Psy- 
chologist Cai-baiino attempLs to explain 
the mind-set of \nolent youths, ba.sed on 
2a yeai-s of interviews and therapy with 
teen criminals. Unfortunately, many of 
his conclusions .seem obvious. For exam- 
ple, he repeatedly explains that young 
lioys whose parents abandoned or abused 
them are more likely to become violent 
teens — to which the reader can only 
resjjond, "No kidding." Garbarino also 
does a good job of getting into the minds 
of teens growing up in inner cities sur- 
rounded by a culture of violence. Bui he 
doesn't explain the greater mystery: why 
some teens fi-om seemingly secure, stable 
middle-class backgrounds suddenly snap 
and shoot their classmates. Garbarino 
does offer some useful suggestions for 
preventing teen violence, notably govern- 
ment-sponsored preschools. Head Start 
programs, visiting nurses to guide new 
parents, and other programs that can 
provide intervention for high-risk tod- 
dlers or those who already show signs of 
overly aggressive behavior. Cotter Smith 
does an excellent job as the reader, and 
his intelligent, concerned voice makes 
him an appropriate stand-in for the 
author. 

AS IT IS IN HEAVEN 
By Niall Williams 
Read by Scott Cleverdon 

Time Watrwf AjdiaBptwk'i 

3 hours (abridicd), $17.98 

ISBN 1-57042-703-8 

Scott Cleverdon's soft, compassionate 
voice, tinged with an Irish accent, perfect- 
ly complomenls Wlliums' bt-uutifully writ- 
ten, poetic prose about grief, loss, and the 
redemptive power of love. Lonely, reclu- 
sive si'hoolteacher Stejihen Griffin has 
never recovered from the childhood loss of 
his mother and sister in a car accident. 
But when he attends » concert and hears 
the transcendent music of violinist 
Gabriella Castoldi, he feels the music 
s|)eaking to him and falls in love with the 
musician. Williams shows great under- 
standing and sjTnpath)' for all his charac- 
teiv, and the story touches universal 
chonis of emotion. 
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Savage Takes Over 'This Time' 

Third RCA Set Reflects Her Increased Artistic Control 



A Coolio Sighting. At the eighth annual Hollywood Showcase Awards honoring 
entertainment newcomers and veterans (and benefiting the at-risl< youth organi- 
zation Children Rights Abuse. Funds & Trades). Grammy-winning artist Coolio, 
right, met Cameron Records R&B/hip-hop artist Juvon. The 1 7-year-old is the 
first artist signed by Cameron, which is headed by partners Greg Smith. Jeffrey 
Weber (a producer who's worked with Etta James, David Benoit, and Diane 
Schun^). and Glyn and Holly Robinson. 



BY GAIL MITCHELL 

LOS ANGELES— Three years be- 
tween albums can he a long time — 
especially in an industry where 
you're often only as hot as your latest 
release. 

But RCA Records artist Chantay 
Savage says the hiatus was a posi- 
tive move that helped her push the 
creative boundaries beyond her 
dance-diva image. The result is 
Savage's third album, "This Time," 
due July 13. 

"Between this album and the last, 
1 did a few shows overseas. But I 



Love Maestro Barry White's Got 'Stayiog 
Power' On Private Mnsic; 30 Years Of War 



The voice is back: Wlndham Hill imprint Pri- 
vate Music is on an adult R&B roll, further under- 
scoring its commitment to the genre (the Rhythm 
and the Blues, Billboard, May 1,5) with its latest 
signing: Barry White. The inimitable maestro of 
love returns to the scene July 27 with the world- 
wide release of the first album in the multi-record 
deal, "Staying Power" — a title that's certainly apro- 
pos of his nearly 40-year music career. 

Judging from the guest lineup, the romantic bal- 
ladeer and the Love Unlimited Orchestra are 
coming back in style — thanks to Chaka Khan and 
Lisa Stansfleld (who both duet with White on sep- 
arate versions of "The 
Longer We Make Love"), 
Gerald Albright, Glodean 
White, and Brenda Hol- 




Herculeez & Big Tyme 



Ritytftnt 
ana the 



by Gail Mitchell 



loway. Sean "Puffy" 
Combs engineered the 
remix of the track "Thank 
You" that appears on the 
album (and is a takeoff on 
Sly Stone's "Thank You 
[Falettinme Be Mice Elf 
Agin]"). There's also a 
cover of War's "Low 
Rider," plus eight new White-penned tunes. The 
first single is the erotically tinged title track. 

"We went in[to] this with a pretty fixed vision of 
who we wanted to sell records to and the kind of 
artists we wanted to work with, and we've been suc- 
cessful out of the box," says Windham Hill Group 
president Steve Vining. "Barry is a cultural icon." 

White joins a Private Music R&B roster that in- 
cludes Peabo Bryson, James Ingram, Jeffrey 
Osborne, Etta James, and Phil Perry. In addition 
to in-store appearances being planned now, he will 
guest on "Lat« Show With David Letterman" (July 
29), plus the "Today" show and "The View" (both 
July 30). A U.S. tour kicks off in August, followed 
by a two-month tour of Europe beginning Nov. 10. 
Prior to that, White will embark on a 10- to 15-city 
book-signing stint on behalf of his autobiography, 
"Love Unlimited" (Broadway/Random House), 
which will be in bookstores Oct. 5. 

The mastermind behind such hits as "Can't Get 
Enough Of Your Love, Babe" and "You're The First, 
The Last, My Everything" last made chart news 
with the multi-platinum 1995 A&M album "The 
Icon Is Love." Since then, he's done cameos on "The 
Simpsons" and "Ally McBeal." 

Double dose of FUN: Let's shift gears from 



the maestro of 
love to "Chunka 
Luv." That's the 
title of Hercu- 
leez&Big'Tynie's 
debut album on 
White Lable 
Music/BMG. 
The teenage Mix- 
on brothers — 
Jamal (Hercu- 

leez) and Jerod (Big Tyme) — are preparing to 
throw their weight around in the hip-hop MC arena, 
having made memorable 
impressions in such films 
as "The Nutty Professor," 
"Bulworth," and "How To 
Be A Player." 

Their July 20 release — 
which cm'ers the subjects of 
girls, cars, and, yes, food — 
features the fun-loving first 
single, "Hollywood," pro- 
duced by LaMarquis Jef- 
ferson of Jermaine Du- 
pri's So So Def camp. 
Additional producers on the set include Jodeci's Mr. 
Dalvin, Carlos Broady (Nas), L.T. Hutton (Snoop 
Dogg), and T-Phunk (Jay-0 Felony). 

During a PlayStation break, the brothers 
described the album as "tight and hot . . . we're rep- 
resentin'." 

"I realized that not only were they talented 
actors, they had great flow," says White Lable CEO 
Ken Wilson. "Wherever they go, people seem to 
embrace them." 

The single's video is being serviced to BET, the 
Box, and MTV; the siblings are also doing a radio 
promo tour with stops in New York, Los Angeles, 
and other cities. Look for the brothers to appear 
later this year in the comedy "The Rev. DoWrong 
Ain't Right!" and on the accompanying White Lable 
soundtrack. Big Tyme also has a role in Jim Car- 
rey's upcoming "Me, Myself & Irene," while Her- 
culeez is set to begin work in "Nutty Professor 2." 



H 



ISTORY LESSON: War is celebrating its 30th 
anniversary with a two-CD retrospective — 
"Grooves & Messages" — on Avenue Records. Disc 
one features 16 of the act's cla.ssics; disc two 
includes remixes of "Slippin' Into Darkness" and 
seven other hits. A new War studio album is slated 
for early 2000. 



mainly .s|)ent a lot of time writing," 
she says. "That and spending time 
with my family . . . the whole 
grounding thing. It 
helped me in terms of 
getting back into this 
again." 

Savage first ap- 
peared on the music 
scene doing studio 
session gigs as a 
writer/singer/musi- 
eian, working with 
CeCc Peniston and 
others. That led to a 
contract with RCA 
and her self-titled 
1993 debut album. 
Ne-xt up was 1996's "1 
Will Survive (Doin' It My Way)," 
which yielded Savage's hit take on 
Gloria Gaynor's disco anthem. 
According lo SoundScan, the "Sur- 
vive" album racked up 127,000 units. 

Now, three years later a new and 
improved Savage is still doing it her 
wa.y — with a little help from some 
friends. E.xcept for the first single, 
the love ballad "Come Around" (a 
noncommercial release produced by 
Keith Sweat), she wrote all the lyrics 
on the 12-track package. She also 




handled all the song arrangements 
and served as executive producer 
with Kevin Evans. (Her manage- 
ment is making ar- 
rangements for Sav- 
age to recover all of 
her publishing rights.) 

"I wanted to prove 
to RCA that I could 
do this album by 
myself," she says. 
"■That was really 
important to me 
because I'm at a 
stage in my life 
where I really know 
who I am, and I know 
what I want. To put 
my album in someone 
. you just never kno»- 
what's going to come out or how 
you're going to be represented." 

In addition to "Come Around," 
which was No. 63 on last Issue's Hot 
R&B Singles & Tracks, all the songs 
on "This Time" showcase Savage's 
musical influences (The Artist For- 
merly Known As Prince, Anita Ba- 
ker, Marvin Ga,ye, Patti LaBelle, 
Chaka Khan, and her jazz musician 
dad) and her resonating alto on 
(Continued on tm<je 28) 



else's hands . 



Bet Saul's On Tlie Case 
With Hit 'Cottversatian' 



LOS ANGELES— The Case defi- 
nitely isn't closed when it comes to 
this Def Soul artist. With a second 
consecutive hit single from his sopho- 
more album, "Personal Conversa- 
tion," Case has erased the one-hit- 
wonder tag some had 
pinned on him following his 
breakthrough 1996 duet 
with Foxy Brown, "Touch 
Me, Tease Me," which 
appeared on the "Nutty 
Professor" soundtrack as 
well as on his self-titled 
freshman album. 

"I never worried about c 
having just one hit," says 
Case. "There were people 
who said that, but I knew what I was 
capable of doing. It was really never 
a concern of mine." The album was 
No. 6 on last issue's Top R&B 
Albums chart. 

The set's second single — and bud- 
ding wedding anthem — "Happily 
Ever After" stood at No. 15 on last 
issue's Billboard Hot lOO. The first 
single — "Faded Pictures," featuring 
Joe — clocked in at No. 3 on Hot R&B 
Singles and No. 8 on the Hot 100. 

Ca.se co-wrote eight songs on "Pfer- 
sonal Conversation," which, as the 
title impUes, introduces listeners to 
the person behind the artist as he 
delves into various relationship issues. 
"This represents me much better 
than the first album," he says. 




"Everjlhing on the album relates to 
me or someone close to me." 

Several of the album's songs — 
namely "Another Minute" and "Tell 
Me" (which works in the Rufus hit 
"Tell Me Something Good") — are 
nods to Case's R&B/soul 
influences: the Gap Band, 
Stevie Wonder, and Guy. In 
fact, Guy's Teddy Riley and 
members of his camp 
worked with Case on the 
new album, which also fea- 
tures appearances by 
Cam'ron, lil' Mo, and Boyz 
E II Men's Nathan Morris. 

Interesting note: Case and 
Gap man Charlie Wilson 
were set to do a track together for the 
album, but scheduling got in the way. 

Slated to appear at various radio 
station summer jams. Case has 
already WTapped a national tour with 
Dm Hill, Total, and Faith Evans. He 
says another is in the works inwlving 
himself and Def Squad/DreamWorks 
artist Dave Hollister He's doing more 
writing, collaborating with Dm Hill's 
Nokio on songs for the group's new set 
Case also harbors a love for rock 
music, citing Black Sabbath, Led Zep- 
pelin, and Gims N" Roses. So is some 
rockin' soul/hip-hop in his future? 

"I wouldn't know where to begin," 
he says. "But if it could be done the 
right way with what I do, I'd defi- 
nitely do it" GAIL MITCHELL 
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So So Def 's Broussard To Deliver 'Love' 



BY ALIYA S. KING 

NKW YOKK— As she awaits the 
Aug. 10 release of her So So Def/ 
Cohimbia debut album, "Inside My 
Love," Trina Broussard is already 
anticipating lier longevity as an 
ai'tist. 

"I want people to pick up my 
album 10 years from now and still 
feel it," she says. 

The title track, a remake of Min- 
nie Riperton's 1975 classic, first ap- 
peared on the 1997 Columbia film 
soundtrack to "Love .Tones." Though 
that track helped create a fan base, 
Broussard wasn't sure about 
recording the song. 

"1 don't believe in doing things 
over that were done so well the first 
time," she says. "But I worked with 



(musician] Israel Embry, and I was 
able to do things my own wa.v, so I'm 
happy with the result." 

Prior to working on her solo al- 
bum, Broussard established herself 
as a songwriter and background 
vocalist. She co-wrote Aretha 
Franklin's 1998 single "Here We Go 
Again" and contributed background 
vocals for Bobby Brown, Pebbles, 
BeBe & CeCe Winans, and Usher. 

Fellow songwriter Trey Lorenz 
introduced Broussard to Jermaine 
Dupri, who began u.sing her to per- 
form demos of the songs he was 
w riting. After hearing her demo 
tape, he signed Broussard to his So 
So Def label — home to Xscape, 
Usher, and Da Brat. Dupri served 
as executive producer for "Inside 




UOOD AND BAD: It's funny that w'hen guys finally have something nice 
to say about the ladies, the feelings aren't exactly mutual. All of the bul- 
leted records by male artists at the top of the Hot R&B Singles & Tracks 
chart — Maxwell's "Fortunate" (Rock Land/I nterscopc/Columbia), enter- 
ing its eighth »-eek at No. 1, Case's "Happily Ever After" (Def 
Soul/IDJMG) at No. 3, and Tyrese's "Lately" (RCA), which springs 19- 
li) — are songs in which men talk of love and affection for women. A lot of 
times when people think of male R&B singers, they automatically think 
of the .sexual, rub-you-up type of .songs getting the most play these da.ys. 

Conversely, the biggest women's songs of the day — Destiny's Child's 
"Bills, Bills, Bills" (Columbia), which springs 15-2 after points from retail 
configurations affect this Lssue, WTiitney Houston's "It's Not Right, But 
It's Okay" (Arista), which moves 8-7, and Brandy's "Almost Doesn't 
Count" (Atlantic), which bullets at No. 18 — all down the guys. Even this 
issue's Greatest Gainer/Airplay, Missy Elliott's "All N My Grill" (Gold 
Mind/EastWest/EEG), which rockets 75-41 on Hot R&B Singles & 
Tracks, goes there as it amasses more than 7 million listeners in one week 
to accomplish the airplay award. Her previous title, "She's A Bitch," sits 
immediately beneath the new title at No. 42 after having only 12-inch 
\inyl available in stores. 

Second time AROUND: Two titles re-enter the Top R&B Albums 
h.st and get new lives after being rereleased to retail. The first, Aj dmd's 
"Twenty-Two: PA. World Wide" (Inner Soul/Elektra/EEG), broke out of 
the Houston market on a small indie label. Inner Soul, with the single "25 
Lighters," which garnered airplay on KBXX Houston. The album, also 
released independently, debuted at No. 67 on Top R&B Albums in Novem- 
ber, peaking at No. 28 a month later. As the single broke into other mar- 
kets, it spurred Elektra to pick up the project and re-service the single 
to radio while rereleasing the album to retail ,June 15. The set re-enters 
the albums list at No. 46 from that effort. 

Another group that w'as already signed to a major label, Roc-A- 
Blok/Ruffhouse/(3olumbia's Sporty Tluevz, took action into its own hands 
12 weeks ago when it independently released the track "No Pigeons" to 
radio. The label later joined promotional efforts and also released a retail 
single that now .sits at No. 1 on Hot Rap Singles; it's also No. B on Hot R&B 
Singles & Tracks. Cashing in on the hype, Columbia rereleased the act's 
debut album, "Street Cinema," June 15, and it re-enters Top R& B Albums 
at No. Ti. On the first go-round, the set bowed at No. 66 last September. 

Pretty fortunate: As Maxwell's "Fortunate" grabs its eighth 
week atop Hot R&B Singles & Tracks, it gains the distinction of having 
the longest-running stay at No. 1 this calendar year. It's also the longest- 
reigning No. 1 since Deborah Cox's "Nobody's Supposed To Be Here" 
(Arista) set the record earlier this year as the longest-lasting topper in 
the chart's history. "Nobody" went to No. 1 in last year's No\'. 7 is.sue and 
stayed in the seat until the Feb. 6 Billboard, a total of 14 weeks. 

Maxwell stands a good chance to notch a ninth week in the next issue 
but will Ukely fall short of Cox's record. 



My Love." 

Broussard admits that working 
with the well-known rapper 
required patience and understand- 
ing on both sides. 

"Considering the type of artist I 
am, it's great that Jermaine was 
able to give me the space I needed 
to make this album sound like me," 
she notes. "I made it clear in the 
beginning that I had to do things 
that were me. That's what makes an 




artist an artist — allowing them to 
paint their own canvas." 

In addition to co-w"riting si.\ 
songs on "Inside," Broussard enhst- 
ed the help of several top-notch 
writers and producers, including 
Commissioner Williams. Jamey Jaz, 
Warryn Campbell, and Rahsaan 
Patterson. 

"I formed a great partnership 
with liahsaan and all the other writ- 
ers," sa,vs Brou.ssard. "I didn't think 
about what was radio-friendly. Peo- 
ple said, 'Make .sure you have some 
guaranteed hits.' But I want my 
music to be timeless." 

According to Cynthia Harris, 
Columbia's VP of urban promotion, 
Columbia's awareness campaign 
included sending boxes of choco- 
lates and personal voice-mail mes- 
sages from the artist to radio PDs. 
The first single, "I Love You So 
Much," was released June 22. 

The single was shipped to clubs 
in late April, and a video is in pre- 
production. Broussard performed 
live at New York's Twirl as part of 
Hennessey's new-artist showcase. 
Later this summer, Broussard will 
perform several dates on the Ben- 
son & Hedges Live tour. 

"Trina has a very strong R&B 
record. There isn't a lot of R&B out 
there, so she's helping to balance all 
of the hip-hop that's out there right 
now," says Aaron Maxwell, PD of 
WCDX Richmond, Va. 

Select tracks from Broussard's 
album will be available at major 
retail listening posts. Columbia will 
offer the set via its Debut Artist 
Price Point incentive program: 
$13.99 for the CD, $11.90 for the 
tape. 

"This will allow us to price and 
position her at major retail," says 
Demmette Guidry, Columbia's 
senior VP of black music. "We're 
doing major campaigns for the one- 
stops and indie retailers as well. 
When people discover Trina at that 
(Continued on page .iS) 
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aflvJi caie, catalog numbet Is tor |C). CX). (Tl or <M) respectwiely. based en availaMity. C 1999. B'Hboanl'BPI Commuflicalons and SoundScan, Inc. 
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96 AUTOIUTK; (OrrntK BMl'Kaiam sKid ASCAPI 
to BABY COME HOME (Scoth^ille. BML'EMI eiachvNiod. BMI) 

HL 

S9 BAIY [Oesgnee. BMLThrty Bnh. SESACTomba. 
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MARC t»«S£Y UIVEI 




8 


4 


ITS NOT RIGHT BUT ITS OKAY 

WHIINET HOUSTON (ARISTA) 


44 


29 


12 


IWAHTU 

REEL IKJHT 1. Fljt.K.H£STLESS; 


7 


4 


8 


CHANTE'S GOT A MAN 

(XANTE UDORE 1/ '.(CA. 




49 


38 


11 


SITTING HOME 

TOTAL [BAD BOT(AfllSTA) 


1 


6 


13 


I^WE (TRACK MASTERMMLUMBIA) 






1 


RESTLESS 

WHITE OAWO (PAPER ClAASCnS) 


a 


; 


8 


WHERE MY GIRLS AH 

702 (MOTOWN) 


47 


43 


17 


I'M NOT REAOr 

KE)TH SWEAT )iFAIRA,EEG) 


10 


9 


12 


WHO DAT 

)T we FBI SOE ltW( l«TO«ffKMfUl««(filT»i 


41 


48 


2 


RING MY BEa 

(WJ (SO so DFF CQ( OMBlA) 


W 


12 


17 


HOUA HOLLA 

JARULE iT.(LM(jt..- /((( !;!( lAIA Kljt.'., 


49 


45 


7 


THE ANTHEM 

SAAT t aUj nu* FUT Di REYTAUIiaN INIESSaPEl 


12 


11 


5 


DID YOU EVER THINK/HOME ALONE 

R KELLY i.:'(F 


H) 




2 


MAKE IT IN LIFE 

GROUP HOME FEAT. AGALLAH iR(FIA>! 


13 


10 


4 


LET ME KNOW 

CAM'RON i ONIERTAINMFST.TPICI 


51 


41 


6 


GEORGY PODGY 

ERIC Bfr«T FEAT FAITH TrtMS ! AAHKFP BROS 1 


14 


13 


6 


WATCH OUT NOW 

THE EEATHurt TEAT (EliAAlAA d L»!gRC;IAltV.Tv 


52 


42 


2 


BREAKER. BREAKER 

GZA^INUS (WU TANGMCAI 


35 


- 


1 


SPEND MY LIFE WITH YOU 

ERIC BENET FEAT TAMIA WARNER fiBOS 


S3 


52 


26 


MORE FREAKY TALES 

TOO SHORT (&l<)ftT Jl^El 


u 


14 


16 


MV FAVORITE GIRL 

OAVEHOELISIER Llt' il.LAL! j(iEAM*U*IK5l 


B) 


63 


18 


PHD. (PLATA HATA DEGREE) 

TDWOFIA- KCISCAOLNF'lPECW^ElEPlOl'iEAJf 


i; 


16 


17 


IF YOU (LOVIN' MEJ 

S(LK iFlE.!..A!!(., 


55 


47 


14 


NO SCRUBS 

TIC IIAFACEVARISTAI 


u 


15 


8 


IDONT WANNA SEE 

LINK (RElATMTYl 


51 


53 


2 


LIFE'S A SCHEME 

BITDDHA MONK [EDCL AMERICAl 


IS 


17 


18 


IT AIN'T MY FAULT aiSOMEBODY UKE ME 

sm TK 3(cc».fii (Ti! u)sr("A! iM!' im^mtim 


57 


49 


II 


WHAT G'S DO 4 MONEY 

LIL' RACHETT FEAT, LV iBIG KIDLIGHTTEARI 


» 


19 


14 


WHAT'D YOU COME HERE FOR? 

IRINA £ lAf.(AHA ..(kliMBIAI 


Qt) 


61 


1 


COLO FEET 

in K rPf W (FRANCIS) 


3D 


21 


II 


PUYERS HOLIDAY 

IWO- lEA! LJJiMJ*!iWAC'.'iJ..I"LV-SrKEEl:i 


m 


64 


2 


PERFECT MAN 

NASTTBOT KLICK FEAT ANGELINA (UPSTAIRS) 


22 


18 


4 


BABY 

BEfOnE DARK (RCA! 




62 


3 


DOCK OF THE BAY 

THE (WHCfilDAS (SOJTHPAWiDEUOOUS VRm/TVTI 


3) 


25 


19 


1 Sna BEUEVE/PVRE IMAGINATION 

MHIMHyflETFEAT iflWEBOKElWEfiAT .(•(-; 


SD 


— 


1 


PARTY TONIGHT 

JFCSTWTEFU' ».( «N(ITl'5t»' "I ■ ■Jtl(''-((f' 


3) 


— 


1 


'nU HOMIES 

TRU(N0UA*!T(IT<I0H!TY1 


82 


54 


23 


WOOF 

SAOEPKCCFEtl »r(SrWLiJ(CEeeiliO-Vi(..-..Fi'. 


2S 


23 


7 


irS OVER NOW 

DEBORAH cox (ARISTA) 


S3 


SO 


5 


WHAT WE BE BOUT 

MOZAE isa-ASi'v'.Ei 


M 


22 


16 


MY FIRST NIGHT WITH YOU 

MVA ■. . ; •,- .)PLI 


64 


59 


4 


GETEM 

M J(J':.!!;i' ■ ■ l ' ' 1 : - 


27 


27 


M WHEN 1 CLOSE MY EYES 

SHA(.i(.L 




85 


57 


10 


BOUNCE. ROCK. SKATE. ROU 

BAHT DC FFA[ JHING IMAIIN (SHORT/JWEl 


21 


28 


15 
U 


VlTHAT'S IT GONNA BE?I 

EJ.f;H=~(Wt: ILS- ;iSt! ■'.CCE-lLi" (AAlLu 


tt 


56 


2 


PLAY AROUND 

..(1=^)' .- .u .-(•)3Eua(K'A(ai»e'Ae(6n/iic 


21 


ZD 


ONE MORE TRY 

OIVINF (PENDOlllM.Wf 0 ANT) 


87 


55 


4 


MOVE 

LOKD FEATUR'NG SAMMY SAM (BlC OOMP) 


30 


32 


7 BIG MAMA (GO BIG GIRL] 

' , BIACK OAVT 1TRIAD.R0ADRUNNER) 




— 


1 


CALUNG A SPADE A SPADE 

THEGUTSMEN (if - I rS(.. LUF...;?! 


31 


35 


12 


THESE ARE THE TIMES 

DRU HILL lOET S0U1)ID)MG) 


t> 


60 


4 


ANYWHERE 

1 12 FEATURING LIL'Z iBAO BOT.ARISTA) 


32 


34 


5 


BETTER DAYS 

Ta(aOCKW0RI(.'EP)C! 


70 


65 


10 

2 


SHE'S A BITCH 


2) 


40 


E 


EVERYONE FALU IN LOVE 

TANTO METRO * DEVONTE IPENTH0USt(VP) 


71 


E« 


MEMPHIS BLEEK IS... 

MEMPHISBLEEA ! .( ( i ilAlDJFAGi 


2) 


4S 


4 


COME GET IT 

DJMURRK^NE lOfF K., vl SOfNOTRAATYT) 


(2) 


72 


2 


F.A.Y.BJ1.N. 

SCREWBALL (TOMMY [50Vi 


3D 


39 


21 


HARD KNOCK UFE (GHEHO ANTHEM) 

JAY-? (ROC A-FCLUVIOJMGI 


(S) 


71 


19 


TRKF^^AOD! FEAT TR(NA M '. h. 'J >(f 


3t 


30 


7 


AUTOMATIC 

MC E)HT (HOO RAI,L.IN eftlQRIT*) 


74 


70 


40 


NOeoors supposed to be here 

DEBORAH COA M (d 


37 


33 


16 


ALL NKiHT LONG 

FAITH EVAAS FEAT PUfF OUtM IBAO 60¥.<(tRI$TA) 


7! 


58 


23 


ANGEL Of MINE 

MONICA lARlSTA) 
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PLAYERS HOUOAY (Badass. ASCAP/Zomba ASCAP/Rae 
Top, BM(/I SJrt! Em, ASCAP/Stiand, m\iOM K* 
BU/Colden Wllheis ASCAP/Unciuppe<l, BMI) HL/MBM 
QUET STORM (CaiBen-BMG. BMl/)uvenle Hell. 
ASCAP/BMG ASCAP-.'Si^^ll. BMl^mnrrNine BLack. 
BW) 

SHrSABITCH (^ssCailusini.AS»P/WB. 
ASCAT.Vifena Beach. ASCAPl WBM 
SHOULD I OaiTfibn BMtHoilaw Thi^. ASCAP/Irtes 01 
Hedai- ASCAP) 

SfTIING HOME (DsAoda House. ASCAP/Jusbn Gonitis. 



PolyGram Hanafival. UCItP/Motown, BMR HLWBM 
33 SO AMai»S(WB.ASCAP/V(rma Beach. 

ASCAP/Hwtpicwus. ASCAP/^loous. ASCAP/Bta* 

Fountain. ASCAPl 
W SOMEBODY UKE ME (B<e P. BMI/Mn Scott % BMI/J 

Rhone. BMlWrw 6Mll'nea(^ Ready. ASCAP/Uoomral>. 

ASCAP/Umverii^ASdPAJnictb. ASCAP) 
89 SPEHOITHONCyaoniba.MR.K^.BMl'Ausar. 

BMI/Jusbn Comta. ASCAP/IMI Aprit. MidAP/Stes«n A 

talan. ASCAP/The Pnce b Rigtil. BMIAJrwersal. ASCAPl 

HlvWBM 

» SPEND MV UFE WITH VOU (India 6 eMkUniveiul-Sones 
Of PqhOam littematand BMl/PuOy Tat. BMtDemcntes. 
BMI/Parsdise Fomer, BMI 
S3 STAR (EMI Apnl. ASCAP/Salaam Remi, 

ASCap,T L.G P P M , PRS/tMl Blackwood. BW-Unarl 
BMl-'ZoTtia. BMIl 
€8 STREET STMPHOtfT iO A ft P , ASCAP.IMI Apr* ASCAP) HL 
78 STREET TAUQN- (SIk* RkI>, mm. BMl-Bubba Gee. 
dMV^ Booty. ASCAfVOwYsaks ASCAP) 



iS SWSHRIEffiML __ . 

BMI/Eftm BMI/Frtd JMns M BMlWonder Wonm 

SnnJSCAP/WB. ASCAP) HUW6M 
28 SWmUffrWhmAtir, ASCAPL, ASCAP/SBtoA. 

ASCAP/Nahed Ifnder My CMhes. ASCAP/Chiysalis. ASCAP) 



24 TEU.MEirSREM.(EMIApnt,ASCAP/i:onjKay(a. 

ASCAPAto Bm Dowiii. ASCAP,? Big Prod ASCAP/nB 
ASCAP) Hi.WBM 

52 TRU HOMIES IWarrw lairvlanc BMI] WBM 

U VIVRAKT1HHKlZontia.ASCAP/lazz Merchant ASCAP] 

53 WANHABEABALLCRIStionieHan.BMI) 

30 WATCH OUT HOW <Pnchol«s.ASCAP/C Deep ASCAP) 
70 WECANlBEntlCMIS(Sh«>-Sta(i.ASCAP/Hudscn 

hMtJan ASCAP/Vftuw. ASCAfVFamooi, ASCAPl 
57 WHATX TDU COME HERE FOR? (Junliie Fur*. BMllean 

SUtn. m\K*t Pdw. BMia*m Cil BMI) 
29 mursn GONNA BETIdTiahs.BMlWamer-TamerUne. 

BMITOOO Watts. ASCAP/Tor* Rot* ASCAP,WB. ASCAP) 

21 WHAT YR WANT (BlondKRockwrt ASCAPj^ Gtfiw. 

ASCAPAwiw Boati. ASCAP) 
5 WHERE MV GIRLS AP (Mass Corrfuson.ASCAP/VrMua 

Beach. ASCAP/WB, ASCAP) iWM 
11 WHOMT tf«naut.ASCAP/TurHKOnIhiWiiHn 

msanl)!. ASCAP,Mo Better Grooves ASCAP/Rufflown, 

BMI/loin Mercedes, ASCAP/Xoney From Missoui. 

ASCAP/Hitco Soulh, ASCAP/IalHikKis, ASCAP) Hi 
17 WtU) WUI WEST arwbaH, ASCAPyBLack Bull. 

ASCAP/fcbelB. ASCAP/W. ASCAP,^ April. 

ASCAP/ZiOTba. BMO It/WBM 
47 YESTERDAY aBinnlB7.ASCAP)Wn]sweprPaafc 

ASCflP-^hanica 4 Yoo ASCAP/tMl April. feCAP/Hrtco BMI) 
27 YOU ARE EVERYTHING (Da ts^. ASCAP/Sorry^AWSongs. 

BMI.'MiisicKveiyoncC'Sws BMLljrlKm Wartaie. 

ASCJtf/We ASCAP) HI 
66 YOU WON'T SEE ME TONKHT (Zomfaa. ASCAPA WiN. 

ASCAP.WIJ flS(^;/Bgima Sea*. ASCAP,«ass Confusnn. 

ASCAPj 

lOO Y0U7 A GAMlCTA(Wj]y?Qi>.ASCAP/ProlDons ASCAPl 
20 YOU (tMl ApnI. ASCAP.'Ya DiEg. ASCAP/Chrys^ 
ASCAP.To The Itad Power ^1) HLWBM 
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1 


CD 


74 
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^^^W URcATcbT UAINcH ^^^^ 

MASE HAD .'M^'i'.'ARISTA (1 1 SR'l? 98) DOUBLE UP 


2 


iD 


2 


3 


9 


"T " , ^ iTi*iL " ■ 1 ■ ,„ """" fl^DERS: RVDE OR DIE VOL 1 


1 


O) 


NEW^ 


! 


m Hot Shot Debut ■ 

SOUNDTRACK ovesbrjwtom- i.tir;-"-: is;??*' wild VilLD WEST 


4 


5 


3 


2 


4 


TRU NO LH^lT 500:0-,P1?IOR1TV 112 98j DA CRIME FAMILY 


2 


(T) 


6 


10 


9 


CASE CtF 53'jl 6)897; • OIMG I8,9»12 981 PERSONAL CONVERSATION 


5 


LD 


NEW^ 


1 


702 >.':^-:\'K : J-, vtRSALaO,9a'16,9B> 702 


7 


t 


4 


4 


4 


SLICK RICK 3U JAM t>e>g936r'IDJMG<10-9a'l8 gS) THE ART Of STORYTELLING 


1 


(T) 


7 


7 


33 


JUVENILEA CASH MONEY 53162AJNIVERSALII0.9»16 98} 40O DEGREEZ 


4 




NEW^ 


1 


HEAVY D UPTOWN S3260fUNIVERSAL {10 9816.981 HEAVY 


10 


11 


9 


6 


5 


EIGHTBAU. ft MJ.G. SumEHOUSC Sa2Sl,'UNIV£RSAL llO.98T6.9ei IN OUR LIFETIME 


1 


CiD 


12 


8 


3 


JENNIFER LOPEZ WORK 69351/EP1C [11 98 EQ'IT 961 ON THE 6 


8 


13 


8 


5 


6 


SNOOf DOGG NO LIMIT SOOSZ-.l-RIORriYI 11.9*17.981 NO LIMIT TOP DOGG 


1 


14 


5 




2 


MC EIHT HOO BANGIN' 50O2r/PRIOmTY (10.9&16.98) SECTION 8 


5 


IS 


11 


12 


17 


TLCA' WFACE26055VARtSTAIll,9a'I7 981 FANMAIL 


1 


16 


10 


9 


12 


NASA COLUMBIA 6BT73' (11 98EaT7 98l 1 AM... 


1 


17 


15 


15 


14 


SOUNDTRACK A '^lx- lan090314','INTERSCOPEI11 9*17.981 LIFE 


2 


11 


13 


11 


4 


DAVE HOLLISTER ut ' SOUAQUBEAMWORKS 50047'INTEHSCOre II0.9ffl6.98) GHEnO HYMNS 


5 


(.19) 


23 


27 


14 


GINUWINE • 550MUSC69598',fPK:rll 93Ea'16 9Bl 100% GINUWINE 


2 


20 


16 


19 


8 


ERIC BENET WARNER BROS 47072 11 ft Ml A DAY IN THE LIFE 


6 


21 


13 


17 


17 


EMINEM A' WEa AFTERMAIH 90287MNTERSCOPE (11 9&17.9e) THE SLIM SHADY LP 


1 


22 


17 


13 


4 


JT MONEY TONV MERCEDES'FREEWORLD SOOeO'/PRIORITT 110 9*16.98) PIMPIN ON WAX 


8 


23 


14 


14 


4 


CHANTE MOORE Silas 11674^MCA no 9a')6.98l THIS MOMENT IS MINE 


7 


74 


20 


18 


9 


B.G. CASH MO^EY 53265AJNIVEBSAL 110 9*16 981 CHOPPER CITY IN THE GHETTO 


2 


C») 


25 


30 


13 


Lie TROY SHORT STO*>jREPUBLIC S3278AJNIVERSAL 110.9*16.98) ■ SITTIN' FAT DOVDN SOUTH 


25 


(26) 


26 


21 


13 


SILKttEL£KTRAe223AlEGI109*16 98l TONIGHT 


8 


27 


22 


20 


32 


112 A BAD BOY 73021VARISTAtlO 9816 981 ROOM 112 


6 


2t 


19 


16 


39 


TRICK DADDY • slip n-SLIOE 2B02)WARL0CK It0.9*16 9e)B WWW.THUG.COM 


7 


2$ 


27 


22 


43 


llijl,,BIA III 08 iQ)! HI THE MISEOUCATION OF UURYN HILL 


1 


(M) 


NEW^ 


I 


SWAY & KING TECH INTERSC0PE9O292* lo''^ lo 9B: El THISORTHAT 


30 


31 


21 


24 




VARIOUS ARTISTS ^ ^ RAWKUS PRESENTS SOUNDBOMBING II 


g 


32 


24 


23 


} 


BLAGUE TRACK MASTERS 6e987,a)LUMBJA 110 98 EQT6 96) BLAQUE 


23 


C33) 


30 


33 


34 


DRU HILLA- DCFSOUL S24S421DJMG (10 9*17.98) ENTER THE DRU 


2 


34 


28 


26 


27 


DMX A' Bcrr byoers 53B640-ioimg rll 9*17,9BI FLESH OF MY FLESH BLCOO Of MY 8L000 


1 


f35) 


32 


34 


38 


TYRESEA F'\-JV6690r ilD9&16.98)B TYRESE 


6 


(D 


37 


35 


8 


Mi*M°i'S77"l'ri 9M6^R^ NINETEEN NAUGHTY NINE NATURES fURY 


9 


37 


29 


32 


32 


R. KELLY A* JIVE 41625*(19-9a74.9ei R. 


1 


31 


31 


29 


31 


WHITNEY HOUSTON A- ARISTA 19037* (11.9*17.98) MY LOVE IS YOUR LOVE 


7 


39 


35 


36 


39 


JAV-ZA* ROC,A-FELLA558902MDJMG 110,9*16 96) VOL. 2... HARD KNOCK LIfE 


1 


40 


34 


31 


M 


BRANDY A' AT . AMK. mj[i.19- AC (10.9*17 96) NEVER S A Y NEVER 


2 


(«) 


39 


40 


34 


FAITH EVANS • -Xi BC 73016-,ARISTA no 98'I7,9SI KEEP THE fAITH 


3 


42 


33 


28 


7 


^'^^'^^^ CHRONIC 2000 SUGE KNIGHT REPRESENTS 


3 


(43) 


54 


» 


17 


m Pacesetter m 

BONEY JAMES .'.,VR1[R BROS 472831109*16,98) BODY LANGUAGE 


32 


(44), 41 


44 


9 


ANT BANKS PRESENTS T.W.D.Y. THUMPSTREET 998G 110,9*16,98) DERTYWERK 


41 


45 


38 


37 


25 


LES NUBIANS (»/tcwK'Hig»l» oc-«vt 45«7,vir(i v i;o 9*16 981 ■ PRINCESSES NUEIENNES 


25 


(D 




16 


DJ DMD AND THE INNER SOUL CLIQUE TWENTY-TWO PA WORLD WIDE 

INNER SOUbtASTWEST b2428-,EL(; (1 1 911 1 7 98) JB IWIN IT IVYU, Kfl, VYUKLL) WIDl 


28 



47 


36 


25 




BIG MIKE (vAP A LOT 5O104*(PRIORITY [10,9*16.981 


HARD TO HIT 


13 


4S 




41 


57 


DMX A' RUf F RYDERS 558227'/t07MG (1 1,9*1 7,96) 


irS DARK AND HELL IS HOT 


1 


(49) 


44 


43 


44 


THE TEMPTATIONS • MOTOWN 530937AJNIVERSAL (10,9*16 98 


PHOENIX RISING 


8 




47 


47 


30 


2PAC A' AMAPUDEAIH ROW 90301 'INTERSCOPE (19,9*'24 981 


GRFATFST HITS 


1 


51 


40 


39 


27 


BUSTA RHYMES A^ ^ , EITTINCTION LEVEL EVENT THE FINAL WORLD FRONT 


2 


52 


45 


45 


39 


KIRK FRANKUN • qospo centric 901 TBINTIRSCOPE [10 9*17 98) 


THE NU NATION PROJECT 


4 


(53) 


50 


48 


30 


JESSE POWELL • Silas 1 17e9<MCA (10 9*16 98) ■ 


■BOUT IT 


15 


54 


46 


46 


15 


SHANICE LACAa 26058','ARISTA (10 9*16 981 


SHANICE 


15 


55 


51 


49 


38 


DEBORAH COX»ARISTA19022(10,9*t6,98)n 


ONE WISH 


14 




57 


55 


45 


KELLY PRICEA tneckdee soul S2451&1DJMG no 9*16 981 


SOUL OF A WOMAN 


2 


57 


52 


51 


30 


DJ QUIK PROflLE 19034','ARtSTA 1109*16 981 


RHYTHM-AL-ISM 


13 


58 


43 


42 


11 


KRAYZIE BONE A mo ThJGi'ftuTHLESS ]6.':'fi£J)TlvirY (199*2398 


THUG MENTALITY 1999 


2 


59 


49 


50 


17 


THE ROOTS • MCA 11943- 1 10 9*16 98) 


THINGS FALL APART 


2 


GO 


58 


66 


51 


MAXWELL A CC^lIMBiA 68968- 110 98 £(^16 981 


EMBRYA 


2 




60 


70 


1 


JOE SAMPLE FEATURING LAUH HATHAWAY 

■■1 , ,■ :'95f..-VG . iMCO) 


THE SONG LIVES ON 


53 


62 


61 


52 


5 


REEL TIGHT G FUNK 7296&'HESTLESSI10 9*I6 98)IB 


BACK TO THE REAL 


32 


t3 


55 


63 


19 


GLENN JONES SAR lOOl [ll 9*1S 9B) 


ITS TIME 


51 


64 


56 


54 


u 


PASTOR TROY MADO society 8035 110,9*16,981 ■ 


WE READY 1 DECLARE WAR 


45 


65 


53 


38 


4 


NOUim'^^i*'^w.*wv n-altjai MASTER P PRESENTS; NO UMIT ALL STARS; WHO U WIT? 


22 


66 


48 


57 


17 


TEVIN CAMPBELL QWEST 470CM/WARNER BROS, (109*16,98) 


TEVIN CAMPBELL 


31 


67 


66 


59 


34 


98 DEGREESA Motown 53O956.'UNivERSAL[l09*16,9e) 


98 DEGREES AND RISING 


34 


6> 


62 


67 


20 


TEAR DA CLUB UP THUGS OF THREE 6 MARA 

HVPNOTI.^F MINOS 1 >, - ; ,)'l, 'Y ; ■'^\[; 


CRAZYNDALAZDAYZ 


4 


69 


63 




2 


C-BO'S MOB FIGAZ west (XJAST MAfIA 1501A5ITF«lDll09»15,9ei C BO-S MOB fIGAZ 


63 


(70) 


70 


75 


49 


MONICA A- ARISTA 19011* (10 9*16 981 


THE BOY IS MINE 


2 


71 


59 


53 


22 


FOXY BROWN A VIOLATOR 56a933'fl[)JMGIlO-9*16,98l 


CHYNA DOLL 


1 


(72) 


71 


72 


82 


WILL SMITH A' Colombia 63683' (1 1,96 E(Kl7,9ei 


BIG WILLIE STYLE 


9 


^ 


DE-EIITin 


4 


SPORTY THIEVZ ROC,A BL0K«UFf)«>7SE 63fi47'miJWIA(t0.9eEai&9S) 


■ STREET CINEMA 


66 


74 


64 


61 


33 


TOTAL • BAD BOV 73020*/ARISTA (10 9*16,96] 


KIMA. KEISHA t PAM 


9 


75 


67 


65 


38 


OUTKJ^STA U)FACE26O63'/ARtSTA(109*16,98l 


AQUEMINI 


2 


(76) 


RE-ENTRr 


10 


THE COUP POLEMIC 480aDOGOAY 110 9*14 961 ■ 


STEAL THIS ALBUM 


51 


77 


65 


60 


5 


BEELOW BALLIHPRIVATE 1 417093^1DJMG (10 9&a6,9ei ■ 


BALLIN A BILLIONS 


58 


(78) 


81 


64 


13 


BLACKSTREET lie man 90274*)1NTERSCOPE (I I,9*17,9B1 


FINALLY 


4 


(79) 


79 


78 


31 


MARIAN CAREY A' Columbia 69670* (11 96Eal7,9e) 


# rs 


6 


80 


68 


73 




MYSTIKALA v. . .iur4 ; - -,iiv-.(l, -i ;., 


GHEno fABULOUS 


1 


(81) 


NEW^ ! 1 


OLU GEE STREET 32519.V2(11 9*16 981 


SOUL CATCHER 


81 


(82) 


73 


71 


6 


BEENIE MAN shocking VIBtS 1S47*,'VP (99*14,98) ■ 


THE DOCTOR 


55 


13 


69 


68 


5 


JUVENILE WARLOCK 2809 ; 10 9816 98] 


BEING MYSElf (REMIXED) 


30 


84 


72 


74 


27 


DJ CLUE • ROC A FELLA 568891 *,10JMG (10 9*16,981 DJ CLUE' THE PROFESSIONAL 


3 


(85) 


88 


84 


36 


HOT BOYS lA^H MONEY 9614 I L0,9*17 98)H 


GET IT HOW U LIVE!! 


37 


86 


82 


87 




BIG TYMERS cash money 531 7CYUNIVERSAI (10,9*16 98) ■ 


HOW YOU lUV THAT? VOL 2 


17 


87 


77 


76 


10 


MARVIN SEASE jive 41674 I10,9*16 961 


HOOCHIE MOMMA 


75 


(88) 


95 


92 


10 


CHERRELLE P(7iVIR 200aT'LATINUM(ia9*16,98l 


THE RIGHT TIME 


55 


89 


76 


77 


23 


SILKK THE SHOCKER A NO UMIT 50003*>priority do 9*1 7 98 


MADE MAN 


1 


90 


83 


94 


13 


y,??"":' M*''^,^^^^,- TOM JOYNER MORNING SHOW OLD SCHOOL MIX 


64 


91 


85 


90 


95 


MASTER P A' NO UMIT 50559*ffRIOR)TY 1 10,9*16,981 


GHEno D 


1 


(92) 


92 


69 


7 


MEN OFVIZION MJ^W0RK66O12*itPK:(ll,9BEQ/l6 9e)H 


MOV 


50 


(35) 


94 


lOO 


31 


SOUNDTRACK • D£F lAU 55e925*,')0JMG (11 98 [(i 17,96) 


BELLY 


2 


94 


93 


80 


49 


TRIN-I-TEE 5:7 8 rite 90094j)NTERS<MPE (10,9*15 98) ■ 


TRIN I-TEE 5;7 


20 


95 


84 




3 


VARIOUS ARTISTS RHINO 75699 (1 1 9*16,981 MILLENNIUM HIP-HOP PARTY 


84 


96 


91 


81 


13 


COOL BREEZE CA:^U«2ED WHZLUM 90159*.WTERSaiPE(10 9*16981 


EAST POINTS GREATEST HITS 


11 


97 


87 


82 


31 


,1?^:^'-';'?^^, 1 1 5S1T 58 WAR 4 PEACE VOL, 1 (THE WAR DISCI 


2 


CD 


98 


99 


12 


1 TO^9 98! ™^ * ^l-""^ ' 198^-1998 


42 


99 


BE 1 89 


13 


VARIOUS ARTISTS^ i ■ o M 16 9bi WU-TANG RECORDS PRESENTS; WU-CHRONICIES 


16 


100 


96 


88 


16 


C -MURDER • NO UMIT 5O035*yPRI0AITY[l 1,9*1 7,981 


BOSSALINIE 


1 



OAlbums MMrth the grealest sales gains this week- •Recording IrxJuslry Assn Ot Amenca (RIAA) certilicalion (of net sMpmcnt of 500.000 album units (Goldt. ARIAA cwtilicstiOi> lo- ^il1 sMp- l-1 o( 1 million units (Platinum). ^ RIAA ceftiflcatwn fc* net shipmefit o( 10 mlllKJn units (Oia* 
nxMid). Mumefat Allowing Platinum or Diamond symbol indicates altium's mulli -platinum lewH. For bcucd sets, and douWe albums with a funnlng time of 100 minutes or more, the RIAA mu liolies shipfnerts by the numbef ot discs andi'oi tapes. *As.tensli Indicates LP is availaWe. Most tape 
prices, and CD pnces *w BMG and WEA labels, are suggested lists Tape pnces martied EQ, and all other CD pfKes. are equivalent prices. wh»cn afe projected from wholesale prices Greatest Gainer shows chart's largest unit increase. Pacesetter indicates btggest pefcenlage grcwlh. Heatseek- 
er Impact shows albums removed from Heatseekers this week. ■ indicates past or present Heatseeker title. C'1999, Billboard/BPl Communications, and Sour>dScan, Inc. 



SAVAGE TAKES OVER THIS TIME' 

(CrmtinuMfrom page 2^) 



"rooted-in-reality" lyrics. "I want- 
ed to show my audience totally who 
I am on this album," says Savage. 

Opening track "My Oh My" is a 
finger-snapping, jazzy R&B tune 
whose catchy refrain refers to a 
feel-good relationship. Other 
notable tracks include the Daniel 
Weatherspoon-produced "For 
Your Love" and the title cut, 
which talks about a woman gath- 
ering the strength to walk away 
from a going-nowhcre relation- 
ship ("Ain't no gettin' around 



goodbye"). 

"A maturation has taken place 
over the last few years, with Chan- 
tay finding her roots in contempo- 
rary R&B," says RCA's VP of urban 
marketing and artist development, 
Brett Wright. "She's retooled her 
image to get away from just being 
a dance diva. She's made a real 
competitive record." 

In support of the single and al- 
bum. Savage is in the midst of a 
radio promotion tour that will run 
through August. The single's 



accompanying video is playing on 
BET and the Box. In the planning 
stages is a tour that is tentatively 
set to start in September. In the 
meantime, the label is mounting an 
extensive print advertising cam- 
paign (including such publications 
as Vibe, The Source, Today's Black 
Woman, and Right On!), as well as 
a TV spot campaign. An interna- 
tional release date is still pending. 

EIroy Smith, operations manag- 
er/PD of WGCI-AM-FM Chicago, 
calls the single a "smash, smash. 



smash." On the retail front, Violet 
Brown, Whorehouse's director of 
urban music and marketing in Los 
Angeles, describes the single as 
"more accessible than some of her 
other material. It's a youthful sound 
that's right in pocket with what's 
coming out now." 

Undaunted by her absence from 
the scene, the keyboard- and drum- 
playing Savage is equally unfazed 
about stepping back into an arena 
bursting with new and established 
female vocalists. 



"On the one hand, they're my 
peers," she says. "But it's definite- 
ly not a competitive thing 
because — and I say this modestly — 
I know that I have a signature 
sound. R&B is starting to sound 
alike in a lot of ways, but I don't 
sound like anyone else out there 
now. And I'm not trying to be like 
anyone else." 

Savage is managed by Jeff 
Carter for Savage Productions 
Ltd. She has no exclusve booking 
agency at present. 
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Kim English Set To Heat Up Billboard's Dance Sommit In Atlanta 



BrEATHE: For the past several 
months, we've been planning and 
organizinfr Billboard's sixth annual 
Dance Music Summit, which will 
take place in Atlanta. Now, with its 
imminent arrival — .lulv 14-16, to be 




exact — we're simply waiting to 
exhale. Are we wildly nervous find 
wildly excited'? You betl Bui we 
wouldn't have it any other way. 

After weeks of nonstop meetings 
and phone calls, we're happy to 



report that Nervous Records record- 
ing artist Kim Knglish is confimie<l 
to headline the Summit's opening 
night event — ^Billboard Presents . . . 
Live and More — at the Kaya club. 

One of clubland's highly revered 
vocalists, English, who recently 
scored a No, 1 hit on the Hot Dance 
Music/Club Play chart with "Un- 
speakable Joy," will perform with a 
full band and background singers. 
Just thinking about this brings a 
smile to the face. It also makes 
inquiring minds even more inquiring. 

Like, what songs from her gor- 
geoas debut album, "Higher Things." 
will English spotlight? Will she sing 
early club hits like "Nitelife," "Super- 
natural," and "Time For Lm^"? And 
what about the disco-splashed "To- 
morrow," the gospel-spiced title 
track, and the timeless "Learn 2 
Luv"? Of couree. Girl had best do her 
sublime jazzy reworking of Anita 
Baker's "Been So Long." 

Opening for English will be one- 
named songstress Gaelle (pro- 




bji Micliael Paoletta 

nounced "guy-ell"), an Atlanta resi- 
dent who hails from South Orange, 
N,J. In the time since we faw'ned 
over her six months ago (Dance 
Trax, Billboard, Nov. 21, 1998), the 



Astralwerks' Basement Jaxx Creates Unlijue 'Kemif 



BY CRAIG ROSEBERRY 

NEW YORK— With the Aug. 10 
release of Basement .Jaxx's debut 
album. "Remedy," on .'\straKverks, 
Uie South London-hase<l duo is ix)ised 
to U|)Set the .>;tatus quo of the .some- 
what stagnant dance music commu- 
nity, injecting it with a surge of cre- 
atiw energj; 

The album will be preceded hj' the 
Jul.v IS release of the single "Red 
Alert," which sports remixes by 
Stere Gurley and the team of Erick 
Morillo and Harry "Choo Choo" 
Romero. 

An eclectic and dense sonic pano- 
rama, "Remedy" is Infused with 
hoiL^*. .soul, i"agga. samUi, and funk. 

Tlu' album miU'ks a new chapter in 
the ever-unfolding story of house 
music, with Basement Jaxx at the 
forefnint, occupying its own space 
l)etween .such dance-music innmatoi's 
■us Daft Punk, Armand Van Helden, 
and Underworld. 

Basement .Ia.xx — the duo of Felix 
Buxton and Simon KatclilTe — is man- 
aged worldwide by Andrew Mansi 
and Mark Pickin of London-based 
West Management. The two have 
been honing their musical skills for 
the past five yeiu-s ;ls UIs, pralucci's, 
remixers, and owners of the label 
Atlantic .laxx U.K. 

"Remedy" reflects Basement 
Jaxx's wildly energetic and eclectic 
DJ sets, in w hich, at any given mo- 
ment, a pumping hou.se track can 
glide effortles.sly into a Latin-tinged 
rhythm and then merge with an old- 
school hip-hop track. The duo also 
employ's this unorthodox approach in 
its sfjngwriting. 

"We had no set agenda when we 
went into the studio to Iwgin working 
on 'Remedy,' " says Buxton. "We just 
knew that w^ wanted to do .something 



dilTereiu, something uniiiue. Ix_'cau.se 
we View homl by a lot of the Ixni.se 
music that was coming out. This 
album came about as an attempt to 
recapture the feeling, energy, and 
soul of cla.ssic Chicago and New York 
hou.se music. Our songs e\i)hMl from 
there." 

Given the duo's diverse musical 
influences — Timhaland, Larry 
HeaiTi, George Duke, imd I»nnie Ii.s- 
ton-Smith, among othei's — it should 
come as no suq)rise that "Remedy" 




BASEMENT JAXX 

encompas-scs such a varied musical 
spectrum. 

From the initial strains of the 
album's opening flamenco-tinged 
house stomper, "Rendez-\'u." to the 
Parliament/Funkadelic-inspired 
"Red Alert" it is appai'ent that Bux- 
ton and Ratcliffe — who.se songs are 
published by MCA Music Publish- 
ing — have a penchant for creating 
original and exciting music without 
limitations. 

The iiair al.-«) knmringly tas.scs in 
wonderful curvie l)alls like the haunt- 
ingly soulful "Always Be There." the 
samba-<lriven "Bingo Bango," and the 
sexy lounge groo\T "Being With T ^" 
which features a .seductiw whLspcre'd 
wal by Buxton. 

"We w~anted to get the right nux of 
music and emotion on this album," 
sare Riiteliffe. "Sonically, 'Remedy' is 
all across the boards. We wanted to 



take a futuristic approach to mu.sic so 
that there woidd literally be some- 
thing for ewr>xme." 

Since its Mnj' 10 releiise in tlx" U.K. 
on XL Recordings, the label to which 
Basement Ja.\x is signed, "Remedy" 
lias been ceitified silver, selling ■S(),n(XI 
units, according to West Manage- 
ment. Afiditionall.v, the set's first .sin- 
gle. "Red Alert," has .sold 2.50,000 
units. 

"We are very excited about this 
pnyect" .sa.vs Jeff Siierber, product 
manager at Astralwerks. "Ba.sement 
•laxx is a mi<jor priority for the label. 
Tlie mu.sic tran.scends all categoiTzti- 
tion. all genders, and all races — this 
is our biggest asset. We intend to 
iiLstitule a long-term and aggix\s,si\v, 
multitiered marketing blitz firasing 
on the duo's stiMUg DJ and dub com- 
munity sujJixjrt, as well as their high 
profile in the U.K. 

"We will he releasing viuious multi- 
format radio singles." continues Sper- 
l«r. "We are .senicing all radk) with 
the single and iilbum, concentrating 
heavily on mix shows, commercial 
alternative radio, specialty shows, 
and, most importantly, rhythmic 
crossovra- radio." 

Booked by Sam Kirby of Now 
York-ba.sed Renais.sance Entertain- 
ment for North America and Peter 
Elliott of Ijondon-I)a.sp<l IVimary Tal- 
ent for all other mai'kets, the duo Ls 
scheduled to embark (»n a mini D.I 
tour in Septemtx'r and December 

"Honestly," says Buxton, "Simon 
and I l(x)k forward to tlie album's Ui5. 
relea.se. The \iei*y fact of having our 
music in the same marketplace as 
many of our mu.sical mentoi-s is the 
greatest reward. We just hope that 
people will focus on the sti-ength of 
the miusic and how it mo\Bs them indi- 
\iduallj; rather than on all the hjpe." 



genre-bending Gaelle has inked a 
deal w ith Atlanta-based Anunnaki 
Entertainment. 

A featured vocalist on many a 
Chris Brann/Wamdue Project 
track — most recently the sublime 
"Cascades Of Color" — Gaelle is a 
.singer/songwriter who seamlessly 
blends elements of deep house, 
drum'n'bass, electronica, and sultry 
soul into a hearty whole. Nowhere is 
this more apparent than on her 
debut album, "The Envelope," w-hich 
is slated for release in November. 

With EngUsh and Gaelle, we have 
an o|)ening night that wickedly |)airs 
a wteran with a newcomer. It's also 
an opening night that deftly explores 
clubland's direrse mu.sical landscape. 

Immediately following Live and 
More is Discotheque '99, a D.J-driven 
paiiy fueled by the .soulful .sounds of 
lave DJ "Little" Louie Vega of 
Masters At Work. 

For the artist .showcases on Thurs- 
day and Friday nights, the Summit 
has confirmed an artist lineup that 
is a who's who of clubland. On board 
are Tommy Boy's Amber, 'Velocity 
Recordings' Soul Dhamma, Strict- 
ly Rhythm's Duane Harden, So So 
Def/Columbia's Inoj, React U.K.'s 
Candi Slaton, Third Millennium 




Entertainment's Judy Torres, 

Twisted America's Celeda, Nervous' 
Charlotte and Byron Stingily, Trax 
Recordings' Erin Hamilton, Logic's 
Love Inc., and King Street Sounds' 
Kimara Lovelace. 

RCA diva Kristine W. will make 
a special appearance during FViday 
night's artist showcase at the club 
Backstreet. In addition to singing 
her hits, Ms. W. w ill preview a few 
tracks from her forthcoming sopho- 
more album. 

On the same bill is Lisa Lisa, who, 
in addition to ho.sting the night's fes- 
tivities, w ill treat us to a couple of 
her hits (did someone say "Let The 
Beat Hit 'Em"?). And Stuart Gard- 
ner, Backstreet's resident DJ, will 
provide the bountiful beats through- 
out the night. 

In addition to the artist showcas- 
es, the Summit will feature numer- 
ous international DJs, including 
Superchumbo (U.K.), Mucho 
Macho (U.K.), June Joseph (U.K.), 
Joe Claussell (New York), Bobby 
U'Ambrosio (New York), Steve 
"Silk" Hurley (Chicago), "Baby" 
Hec Romero (New York), Oliver 
Stumm (New York), Phillip Dick- 
erson (Philadelphia), Richard Les- 



lie (Atlanta), and Jask (TVnpa, Fla.), 
Staying w ith the Summit for one 
more hot second, wx''re happy to 
report that Michelle Crispin and 
Sevana Stone are the two lucky 
winners of the New Artist Discowr- 
ies of 1999 contest 
The Manhattan Beach, Calif.- 




ba.sed Crispin, who has been plying 
her wares on the L.A. music scene 
for the better part of this decade, 
completely won us over w-ith the 
groove-splashed "Superstar." A 
funky ode to DJs. "Superstar" is 
culled fi*om the singer's forthcoming 
debut album, "Superstar," on the 
newiy formed Lovegroove Records. 

For her first recording, a fierce 
cover of the Ritchie Family's "Give 
Me A Break," the Detroit-residing 
Stone comes across as the only diva. 
Working alongside producer Ralph! 
Rosario, she gives new meaning to 
the words "fierce," "ferocious," and 
"fiery" 

For more information about the 
Dance Music Summit, contact 
Michele Quigley at 21 2-.W(>.">002 or 
me at 212-536-5068. To make hotel 
reservations, contact the Sheraton 
Colony Square at 404^92-6000. 

IVIeN AT WORK: In their respec- 
tive back yards in Pembroke Pines, 
Fla., Ippocratis "DJ Grego" Bour- 

fCoutimted on uext page) 



Billboard. 

HOT 




ClUB PLAY 



1. CANNED HEAT JAMIROQUAI w,ib« 

2. A WOMAN'S GOT THE POWER 

JENNirCR HOLLIDAY jnivibsai 

3. IF YOU HAD MY LOVE 
JENNIFER LOPEZ iv«K 

4. ALWAYS YOU JENNIFER PAIGE loa wjisica 

5. LOOK AT ME GERI HALIWELL (-«Mt« 



MAXI-SINGLES SALES 

1. SOMEDAY CHARLOTTE NERVOUS 

2. RIGHT HERE RIGHT NOW FUZZY WUBeUZZ 

GHOOVILIQUJS 

3. DISCO INFERNO CYNDI LAUPER 

JELLYDWN 

4. BREAKFAST IN VEGAS PRAGA KHAN 

AMIFP SlJBWAy 

5. DREAM DRUMS LECTROLUV ocxtull 

BrealuHits: Titles with future chart potential, 
based on club play or sales reported this week. 
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Biboad HOT DANCE MUSIC 
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WEEK 
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WEEK 


2 WKS 
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o 1- 
0 


PI IID Dl AV 
LlUd rLAT 

COMPILED FPCM ^ NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS, 

TITLE ARTIST 

IMPRINT & NLIMBEFl'PROMOTION LABEL 




3 


4 


6 


—^m No. 1 m 

SING IT BACK LCH(VF.llH46a7.%VARN£& Brt_i ' I v.«k at I MOLOKO 


2 


2 


2 


8 


UNTIL WE MEET AGAIN '.K]an: 15626UJNIVERSAL DIANA ROSS 


3 


1 


1 


8 


BIG LOVE SUBLIMINAL laSTRICTLr RHYfflM t PETE HELLER 


4 


4 


7 


8 


SHARE THE LOVE ARISTA PI»UO ANDREA MARTIN 


5 


5 


10 


6 


LIVIN' LA VIDA LOC* C2 7915iC0LUMBlA f RICKY MARTIN 


(6) 


U 


28 


4 


WHAT YOU NEED STmCTir RmTHM 12570 1 POWERHOUSE FEATURING DUANE HARDEN 


7 


10 


16 


7 


ONE MORE CHANCE H 0.1 A 341084 ANGEL CLIVILLES 


(1) 


15 


26 


5 


COME LOGIC 65679 MARTHA WASH 


9 


8 


13 


9 


JUST DOIN' WHAT WE LOVE CHAMPION 333 CAROLE SYLVAN 


Qo) 


12 


19 


6 


FEEL GOOD BA* NERVE 1 008 SUSSEX HOUSE 


11 


11 


15 


8 


STOP & PANIC MOONSHINE 88458 1 CIRRUS 


12 


9 


12 


9 


LET THE JOY RISE INTERHIT 5403&'PRIOHnY ABK^AIL 


(13) 


16 


20 


5 


9PM (TILL 1 COME) RAOIUl 99004 ATB 


(14) 


19 


34 


4 


HOLD ON SUBLIMINAL 01 J-STRICTLY RHYTHU JOSE NUNEZ FEATURING OCTAHVIA 


15 


s 


3 


12 


SEXUAL (LI DA DIITOUMV BOY 374 AMBER 


Cm) 

ill 


25 


43 


3 


RED ALERT KLASTRALWERKS 6273«AR0tlNE t BASEMENT JAXX 


17 


18 


24 


6 


WE ARE IN THE DARK JELLYBEAN 2551 PLASMIC HONEY 


U 


7 


5 


10 


TESTIFY EPIC PROMO t M PEOPLE 


(19) 


21 


33 


4 


FEELING FOR YOU ASTRALWERKS 626aOR0LINE CASSIUS 




23 


32 


5 


(M>OD TO BE AUVE HIGHER GROUND 791B3COLUMBIA DJ RAP 




33 


46 


3 


^ Power Pick ^ 

1 WILL GO WITH YOU (CON TE PARTIROI [r r ;h r - DONNA SUMMER 


22 


17 


6 


12 


LET IT RAIN JELLYELAN 2550 SOUL SOLUTION FEATURING CAROLYN HARDING 


23 


13 


8 


11 


ALL NIGHT LONG BAD HOY J9206AR1STA t FAITH EVANS FEATURING PUFF DADDY 


TM 


34 


45 


3 


cnurrYAV > crji'^iM^ irj^'i PWADI nTTC 

sUMtUAY Tit^ < u Jj Jb ! UiYHnLUIIt 


(25) 


32 


39 


4 


BOOM, BOOM, BOOM, BOOM!! GROOVILIOOUS 089STRICTLY RHYTHM t VENGABOYS 


(26) 


31 


38 


4 


BRING MY FAMILY BACK CHEEKY PROMO'ARISTA FAITHLESS 


27 


24 


17 


9 


SHOW ME LOVE '99 i PlAY PROIM ROBIN S. 


® 


Ht\ 


»► 


1 


Hot Shot Debut 

BEAUTIFUL STRANGER f-'WtRJCK PROMCWAflNER BROS i MA[X}NNA 


(5) 


38 


44 


4 


YOU'RE A SUPERSTAR LOGIC 6701 1 1 LOVE INC. 


30 


28 


18 


12 


TEARDROPS rorSH IMPORT t LOVESTATION 


31 


22 


9 


12 


GOT THE GROOVE r.RUO'. ILlCIOlJS 07*SIR«TLY RHYTHM SM-TRAX 


32 


29 


25 


7 


PEOPLE GET DOWN G^::iOvlLX:iOUS 077,STRICTLY RHYTHM SCAPE 


(33) 


46 




2 


MOMENTS h » T , vJ.$IRICTLY RHYTHM JOHNNY VICIOUS FEATURING MYNDY K. 


34 


20 


14 


14 


GOT TO DANCE DISCO GHO0V11ICIOU5 07&STRICTLT RHYTHM H.O.G. PRESENTS GROOVELINES 


3S 


35 


27 


8 


MY FIRST NIGHT WITH VOU UNIVERSITY 97059IINTEKSCOPE t MYA 


(36) 


48 




2 


FACEPLAHTtLEMENTRELT 111 44667,'ntPRISE VIDEODRONE 


(37) 


44 


47 


3 


AFRIKA MEIROPClITAN iJNDERGftOUND lOOWETfiOPOUIAN PLASMIC HONEY 


38 


30 


23 


10 


WANNA GIVE IT UP AntSHOUBS 1 12/UC RALPH! ROSARIO WITH LINDA CLIFFORD 


39 


27 


22 


11 


MMlUuiQicTaiMaseYONO t blondie 


40 


26 


11 


12 


UNSPCMUtU JOY NERVOUS 20358 KIM ENGLISH 




NEW^ 


i 


ANGRY INCH ATLANTIC PROMO HEDWIG t THE ANGRY INCH 


® 


NEW^ 


' 


FBI TRIGGER IMPORT/BMG PIAMICA 


(43) 


50 




2 


FEEL IT...DANCE! CuniXO 441 TRAUMA FEATURING WILLIE NINJA 


44 


41 


36 


6 


GIVE IT TO VOU INIERSCOPE 97052 t JORDAN KNIGHT 


45 


45 


41 


7 


WORK 1ELLY8EAN 2548 CiR PROJECT 


46 


43 


42 


5 


FEEL MV DRUMS TOMMY eOY silver LABEL 37%TOMMY BOY SAL DANO 


CiP 


NEW^ 


1 


SPELLBOUND SM.IE PKMO RAE i CHRISTIAN 


4< 


47 


40 


9 


THE SOUND VINYL SOUL lOLWUSIC PUVNT TERRY HUNTER 


49 


40 


30 


13 


IT'S OVER NOW ARISTA 13656) DEBORAH COX 




NEW^ 


1 


BAILAMOS OVERDROO* PROMaiNTERSCDPE t ENRIQUE IGLESIAS 











MAXI-SINGLES SALES 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


Of- 

ii 


COMPILED FHOM A NAIIOWAL SAMPLE 0» RttAIL SIOHt, M«S MERCHAN1. AND INTERNET 
SALES REPOHTS COU-ECTED. COMPILED. AND PROVIDED 6> CniinHQi^ant 

TITLE ■■■fill ARTIST 

IMPRINT & NUMBERpOiSTRIBUTING LABEL 1 1 H ' ' ' 










m No. 1 /Greatest Gainer 




1 


3 


3 


IF YOU HAD MY LOVE ili MR\7'3;i,.'.EPii;i 2»i»ksitNr, . 


JENNIFER L0PE2 


2 


3 


2 




IT'S NOT RKJHT BUT ITS OKAY/1 Wia ALWAYS LOVE YOU IT) 1X1 ARISTA 1 3680 1 WHITNEY HOUSTON 


3 


2 




^ 


LIVIN' LA VIDA LOCA (Ml (11 IXI C2 7915i COLUMBIA t 


RICKY MARTIN 


4 


4 


4 


32 


BELIEVE 111 IX) WARNER BAOS. 44576 t 


CHER 


(-D 


6 


8 


29 


WE LIKE TO PARTY! IT: (X! GfiOOVILttlOUS 061,'STRKTLY RHYTHM t 


VENGABOYS 


6 


5 


5 


20 


BLUE MONDAY (Tl IX] ELEMENTREEjREPRISE 44555WARNER BROS, t 


ORGY 


7 


7 


7 


; 


STRONG ENOUGH (T) iXI WARNER BROS. 44644 t 


CHER 


8 


8 


6 


8 


IT'S OVER NOW [T! HI ARISTA 13656 t 


DEBORAH COX 










■ Hot Shot Debut ■ 


NEW^ 


t 


BILLS. BILLS, BILLS " i<l CCilUUBlA 79176 t 


DESTINY'S CHILD 


(10) 


9 


10 




SEXUAL (LI DA Dl) IT) IXI TOMMY BOY 374 


AMBER 


11 


10 


9 


17 


PRAISE VOU (T) (XI $KINT(ASIRALWERKS 6254CAR0UNE t 


FATBOY SLIM 


12 


12 


13 


9 


GIVE IT TO VOU m (XI INTERSCOPE 97052 t 


JORDAN KNIGHT 


13 


14 


14 


48 


THE ROCKAFELLER SKANK (T) (XI SKINT/ASTRALWERKS 6242CAROUNE t 


FATBOY SUM 


14 


11 


11 


6 


GEORGY PORGV IXI WARNER BROS 44612 t ERIC BENET FEATURING FAITH EVANS 


15 


13 


12 


3 


HEY BOY HEY GIRL III (X) FREESTYLE OUST ASTRALrtERKS 66267/VIRCIN 


THE CHEMICAL BROTHERS 


(16) 


17 


18 


jy 


MUSIC SOUNDS BETTER WTTH VOU 1X1 ROULE 3856IAnRGIN t 


STARDUST 


17 


15 


15 


14 


MARIA ITKXI IGGIC 78O4O,BEY0MO ( 


BLONDIE 


It 


16 


16 


~!!~ 


NOTHING REALLY MATTERS (Tl (X) MAVERICK 44613/WARNCR BROS, t 


MADONNA 


a?) 


25 


25 


18 


BODY (Tl 00 TWISTED 55528(MCA t 


FUNKY GREEN DOGS 


(20) 


NEW^ 




AM 1 SEXY? (Tl 1X1 ANTLER SUBWAY ]037jnevER 


LORDS OF ACID 


21 


21 


24 


fi6 


PUSSY IT) (XI ANTLER SUBWAY 1031.'NEVER 


LORDS OF ACID 


22 


18 


20 


26 


SKIN :T)iX] NERVOUS 20356 1 


CHARLOTTE 


23 


22 


21 


20 


1 STILL BELIEVE (Ml (Tl IX) COLUMBIA 79104 t 


MARIAH CAREY 


24 


19 


17 




OU^NED HEAT (Tl IX) WORK 7916ZtPlC t 


JAMIROQUAI 


(25) 


26 


30 




ROLLERCOASTER (Tl IXJ EPIC 79180 1 


B'WITCHED 


2< 


24 




2 


NO SCRUBS (Tl IX) STREETBEAT 050 


TOO LOVELY t CUTE 


27 


20 


19 


bl 


TME CUP OF UFE (THE OFFKAL SONG OF THE WORLD CUP. FRANCE 'WITI 1X1 COUIMSIA 7^32 1 nCKY MARTIN 


28 


23 


22 


12 


UNSPEAKABLE JOY ID (XI NtWOUS 20358 


KIM ENGLISH 


29 


29 


27 


22 


AU 1 HAVE TO GIVE iTi w itvE 42563 t 


BACKSTREET BOYS 


d) 


33 


23 


43 


SUAVEMENTE ITI a: SONY DISCOS 82795 t 


ELVIS CRESPO 


31 


28 


28 


30 


UP It DOWN (Tl (XI GROOVILIOOUS OBO'STRiaLV RHYTHM t 


VENGABOYS 


32 


32 


35 


24 


C'EST LA VIE (Tl IX) EPIC 79085 t 


B-WITCHED 


33 


34 


45 


20 


WHEN I'M GONE ill (x: RoBmt.r, .'?:)« 


ROCKEIL 


34 


30 


34 


1^ 


JACKIE'S STRENGTH ITi Hi AILAN!,C 844i2.AG t 


TORI AMOS 


35 


35 


31 


10 


MY FIRST NIGHT WITH YOU (XI UNIVERSriY 97059. INTERSCOPE 1 


MYA 


36 


31 


26 


3 


BE YOURSELF T) [X] TWISTED 5554fiWCA 


CELEDA 


37 


27 




2 


RING MY BELL(Tl(X)S0S0 0EF79l55CauMBWt 


INOJ 


38 


36 


37 


5 


STAR WARS THEME (T) W BULLETPROOF 38662.^IRG1N 


INTERSTELLAR FORCE 


39 


37 


32 


10 


WINDOWUCKER ixi WARP 35007.^|R£ t 


APHEX TWIN 


40 


39 


39 


46 


DO IT AGAIHlMEN BEAT THEIR MEN (Tl ix) GROOVlLIClOUSOOl STRICTLY RHYTHM RAZOR N' GUIDO 


41 


41 


36 


a 


IF YOU BUY THIS RECORD YOUR UFE WILL BE BETTER ITI in livt 42594 THE TAMPERER FEAT MAYA DAYS 


4Z 


43 


33 


72 


TAINTED LOVE ill :i, '.VISIEO 5553(iT4CA 


SOFT CELL VS. CLUB 69 


(43) 


47 


42 


61 


MV ALLIFLY AWAV (BUTTERFLY REPRISE) IMI IT) (XI COLUMBIA 78822 t 


MARIAH CAREY 


44 


44 


41 


58 


THE BOY IS MINE (Tl IX) ATLANTIC 841 l&AG T 


BRANDY i MONICA 


45 


38 


29 


22 


HEARTBREAK HOTEL ITI (XI ARYSTA 13613 t WHITNEY HOUSTON FEAT FAITH EVANS 4 KEUY PRICE 


l46) 


NEW^ 


I 


SING IT BACK (T) 1X1 ECHCXT l 1 1 44687,WARNER BROS t 


MOLOKO 


47 


46 


50 


52 


RAY OF LIGHT ll) Xl f/AVERICh 44523.'WAfiN£R BROS, t 


MADONNA 


48 


45 


44 


6 


MOIIEKTStCSTASY (TAKE YOUR SHIRTS Off) (I! HI 5«iniluOIXKI)6«IRi:tl> HHYTHM 


JOHNNY VICIOUS FEAT HYNDI K 


49 


42 


40 


5 


COME ITI (XJLCGIC 65679 


MARTHA WASH 


w 


RE-EHTm 


2 


YOU'RE A SUPERSTAR (Tl 00 LOGK 6701 1 T 


LOVE INC. 



CD Titles With the greatest sales or club play increases ttits week. Power Pick on Club Play rs awarded for the largest point increase 
anywhere in the lop 50. t Videoclip availability. Catalog number is tor vinyl maxi-single. or CD maKi-single if vinyl is unavailable. On 
Billboard/BPI Communlcat«)os. 



among singli 
Sales chart: 



les below the top 20. 
(M) Cassette maii-si 



Greatest Gainer on Maxi-Singles Sales is awarded for the largest sates increase among singles 
ingle availability. (T] Vinyl maxi-single availability. (X) CD maxi-single availability. 1999, 



DANCE TRAX 

(Continued from preceding page) 

nellis and Jason Klein TTiay not be 
household names. In Brazil, howev- 
er, the story is quite the opposite. 

Working under the "brolten Eng- 
lish" moniker Mans At Work Pro- 
ductions, Bournellis and Klein have 
created a niche for themselves in 
numerous Latin markets by remix- 
ing for the likes of Mariah Carey, 
Wyclef Jean, Chayanne, and Sav- 
age Garden, among others. 

We're especially impressed by the 
duo's additional production work on 



Carey's •^utterHy," "Mi Todo" (the 
Spanish version of "My All"), and 
"Theme From Mahogany (Do You 
Know Where You're Going To)." 
which Sony Brazil issued as a promo- 
tional-only 12-inch earlier this month. 

Culled from the international ver- 
sion of the singer's album "#l's" — 
that is, the version for all territories 
outside North America — "Theme 
From Mahogany" gloriously merges 
heated Brazilian rhythms and suave 
David Morales-styled beats. We can 



only hope that some .stateside A&R 
execs discover this talented duo. 
T'would be nice to have it re-tweak 
one of Carey's U.S. singles. Just a 
thought. 

Speaking of remixers, we'\'e been 
keeping a watchful eye on George 
Calle, whom many may recall as 
one-half of the production outfit 
Calle & Rizzo. The pair was respon- 
sible for last year's underground 
gem "Mind Playin' (Energy Buzz)" 
on Jellybean Recordings. 



Recently, Calle — Kann Rizzo — 
completed fab restructurings of 
Cher's "Believe," Brandy's "Have 
You Ever," and Deborah Cox's "It's 
Over Now." Unfortunately, Warner 
Bros., Atlantic, and Ari.sta have no 
plans to release Calle's remixes, 
commercially or promotionally. But 
that hasn't stopped WKTU New 
York from playing these melodically 
lush, pop-splashed restructurings. 

If it were up to us, these mixes 
would've seen the light of day months 



ago. Perhaps they'll appear as bonus 
tracks on upcoming singles. 

And then there's remixer/produc- 
er Warren Rigg, who has just com- 
pleted a "rough mix" of "Be Careful 
(Cuidado Con Mi Corazon)" by 
Ricky Martin and Madonna. Those 
who fell in love with Tony Moran's 
sweltering club reworking of Gloria 
Estefan's "I'm Not Giving You Up" 
will be falling in love all over again. 
Let's just hope the execs at C2/ 
Ckjlumbia give Rigg the thumbs up! 
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dance: music summit 




It's about music. It's about net^AforMng. t 
^ It's about turnin' it out all night iongi 

I _ _ 1^ ■ 16, , -f. t ■ 

^ ^ 'n July, hundreds of influential members of tfie dance music 

community will converge on Atlanta to discuss the state of 
dance music, and revel in the city's vibrant club scene. 

Yau awe it to yourself to be there. 

I Opportunities 




Hotel 



For Registration Bog inserts end 
other sponsorship opportunities 
contact Phyllis Demo 212.536.5299 



J 



Sheraton Colony Square 
188 14th Street, Atlanta GA 30361 
404.892.6000 
Summit Rate:$149. 



J 



Contacts 



Mlchele Quigley, Special Events Director 212.536.5002 

Michael Paoletta, Dance Music Editor 212.536.5068 
Richard Leslie, Executive Event Producer 917.681.5433 



J 



To register cut out form and moil to: Michele Quigley, Billboard Donee Music Summit, 1515 Broadway, New York, NY 10036, 
or fox to: 212.536-1400 Moke ctiecics poyoble to Billboord Mogozine. Confirmations will be faxed or mailed. 
Pleosa allow 10 business doys. Ttiis form may be duplicated. Pleose type or print cteoriy. 



REGUIAS 

— Cu i ly Li ii J ■ le ce i v e d by Ju ne 1 1 $275 — 
Full registration - including v/a\k up $350 
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& INTERNATIONA! RADIO 
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Company: 
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im- 

$225 

. Lost Name: _ 

. Title: 

. City: 
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$150 



NEW THIS YEAR!! 

iDtemationol & Radio 
RATES 



. State: , 



- Zip: , 



Fax: 



Poying by: 
Credit cord #: _ 
Cardholder's name:. 
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Exp. Date: 
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Cancellotion Policy: Concellotions must be submitted in writing. AtL REFUNDS WILL BE PROCESSED AFTER THE CONFERENCE. 
CanceltalkMu received between May 21 ond June 25 ore subject to %75 administrative fee. No refunds will be issued after June 25rii. 
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ARTISTS & MUSIC 



Austin Looks At Another Side Of Love On 2nd Arista Set 



BY DEBORAH EVANS PRICE 

NASHVILLE— Maturing as an 
artist invBh^es graduating to different 
lyrical subject matter, especially on a 
sophomore album. Such is the case 
with Sherrie Austin's "\Mve In The 
Real World," due Aug. 10 on Arista. 

The Australian co-wrote 11 of the 
12 cuts and explored different emo- 
tional territory. "On this album there 
are a lot more |xi8iti\v lo\'e songs," says 
Austin. "The first album was dealing 
wry much with first lo\"c and having 
my heart broken. That's why 1 thought 
'Lore In The Real World' was a great 
title, because it's more grown-up." 

Austin says the new collection of 
tunes deals with a v-ariety of themes 
listeners can relate to, from taking 
chances to a girl foUott ing her dream 
to become a singer. 

"1 think it definitely [expresses] 



growth, " Arista senior VP of mar- 
keting Fletcher Foster says. "To me, 
it's maybe one step ahead of what's 
musically going on now. It's a Httle 
visionary." 

Austin says she doesn't write with 
radio in mind. "I really believed in 
tho.se songs, and I believed in that 
first album," she says. "So I just went 
back in and wrote what was in my 
heart again. I figured if I do that I 
can't lase, but if I try to play the game 
of 'What will radio play?,' I could just 
be cha.sing that tail forever" 

Foster says Austin has a fan base 
that has been looking forward to this 
record. "With Sherrie's last reconl, it 
wa.s a very reactive consumer," he 
says. "We had three singles, and none 
of them went into the 20s, but by the 
amount of pieces we sold, we knew we 
had a very active consumer either 



Canada's Shirley Myers Has Her 
Eyes On U.S. With Stony Plain Set 



BY LARRY LeBLANC 

TORONTO— Snagging prominent 
pop producer Keith Olscn to produce 
her was a significant step in Canadi- 
an country singer Shirley Myers' 
campaign to take her music beyond 
Canada's borders. 

The next step, she hopes, will be a 
U.S. distribution deal. Cov- 
ering all bases, she has a 
French-language country 
album slated for an August 
release in Quebec. 

Her 12-song sophomore 
album, "There Will Come A 
Day," was released June 8 in 
Canada by Edmonton, 
Alberta-based Stony Plain m 
Records and distributed 
nationally by Warner Music Canada. 
Talks for a U.S. deal are ongoing. 

The albimi's leadoff single, "Forev- 
er In Love," a duet with Duane 
Steele, was shipped to Canadian radio 
May 18. It Is No. 31 on The Record's 
country singles chart in the Jime 28 
issue. 




"This single really fits our station," 
.says Billy William.s, music director of 
CISN Edmonton. "Shirley's an excit- 
ing artist." 

"Working with Keith was like a 
dream come true," says Myers. 
"Growing up, I had listened to Pat 
Benatar and Fleetwood Mac. I'd 
always told my manager 
Peter Leggett that I'd love 
to have a real producer pro- 
duce my songs some day. 
Sure enough, it happened." 

The linkup with Olsen 
came when he and Myers' 
manager, Peter Leggett, 
met last year in Nashville. 
IS Leggett played him Myers' 

debut album, "Let It Rain." 
"Peter phwd some cuts, and I said, 
'A Canadian budget, right?' " recalls 
Olsen. "However, I thought Shirley 
showed enormous talent." 

Coincidentally, Olsen had been 
looking for a countrj' act to produce 
but had run into difficulty convincing 
(Continued on page .14) 



Lunch At Hw Lonely Grill. BNA Records group Lonestar recently hosted a pub- 
lisher and songwriter luncheon to celebrate the success of Its new altHjm. "Lonely 
Grill." Shown, from left, are Lonestar's Michael Britt; BMG songwriter Aimee Mayo, 
who co-wrote the group's cunent single, "Amazed"; Lonestar's Richie McDonald; 
BMG Music Publishing country VP Karen Conrad; Lonestar's Dean Sams; BMG 
Music Publishing senior director Ron Stuve; and Lonestar's Keech Rainwater. 




through videos or touring. So we've 
.set this record up by going directly to 
the consumers." 

Arista's methods to accomplish 
that goal include in-store appearances 
in key markets and Internet promo- 
tions. "We have an E-mail database 
that we have actively sent material 
to," Foster says. "That's why, 1 think, 
we've had such great reaction on the 
single from a retail stand|xiint. Last 



week the single went up 156%, and 
this past week it was up 177%." 

The single, "Never Been KLssed," 
went to country radio May 10 and to 
retail as a enhanced CD .single the fol- 
lowing week. (The album will also be 
an enhanced CD.) Arista also plans 
to release an extended dance remix. 

Foster credits the video with being 
key to the single's sales success. "We 
have a video that is very reactive," 
says Foster "It's top 10 at the Box. It's 
No. 3 at Great American Country, and 
for the last three weeks it's been the 
most requested video at CMT. That's 
where we're seeing more of a corre- 
lation to single .sales." 

The single was deliwred to radio 
via E-mail through Liquid Audio, 
making Austin one of the first to have 
music delivered to radio in this for- 
mat. The E-mail also provided pro- 
grammers options that allowed them 
to view photos, a biography, song 
lyrics, and credits. 

"It was a way to draw people's 
attention," says Foster, "and we did 



receive some really good response. 
About a quarter to two-thirds of the 
reporting stations did take the down- 
load." 

One of Austin's supporters at radio 
is Chaz Malibu, PD at KRST Albu- 
querque, N.M. "She's been in the top 
five most requested since I added 
her," says Malibu. "She has so much 
spunk. That's probably the best word 
to describe Sherrie Austin, because 
when .she .sings, you can just hear the 
attitude, and it's great It's something 
the format really needs. When you 
throw on 'Nev^r Been Kissed,' noth- 
ing else on the radio sounds like it. 
Play the song, and it will light up the 
phones. I guarantee it" 

Austin also recently debuted her 
own lipstick shade, called Austin- 
tatious, to tie in with the "Never Been 
Kissed" theme. Foster says there are 
plans to develop promotional oppor- 
tunities around it. 

Austin is booked by the William 
Morris Agency, managed by Larry 
Fitzgerald, and signed to Reynsong. 




Fan Fair Retains Traditlnnal Appeal Despite 
Some Problems Coping With Change 




KMle 

Scene 



Pan FAIRING: Pan Fair has come and gone, ending 
in the usual flourish of debate over whether it's alive or 
dead. Ticket sales were down from last 
year's event by about 2,000, and the 
number of prominent artists taking 
I |)art was off a tad, but a week spent 
r on the fairgrounds convinced yours 
truly that its imique appeal — as a curi- 
ous mixture of music festival, trade 
gathering, and general good-time picnic and 
family reunion for the music community — has lost none 
of its luster 

In talking with Fan Fairgx)- 
ers, there is no doubt that the 
closing down of Opryland — 
and its bundled ticket oppor- 
tunity with Fan Fair — has 
.severely affected attendance. 
The absence of several super- 
stars — Garth Brooks, Sha- 
nia Twain, Dixie Chicks — 
was brought up by many fans 
as a factor in theii- future plans 
to attend or not And, country's 
emphasis on youth in recent years is finally driving 
away the RV crowd — the older and traditionally more 
loyal fans who are the core audience. 

One of the problems fans mentioned often was that 
Fan Fair's success in recent years has led to an over- 
load of attendant, spinoff activities that drain the 
essence out of Fan Fair itself. Fan breakfasts, concerts 
off-site, numerous in-stores and signings, intensive club 
appearances, and the like — all these, fans say, t<K)k the 
artists' attention away from the fair itself and meant 
less of the artists' time was spent at their booths sign- 
ing autographs and greeting the fans one on one. That 
was, remember, one of the main reasons for organizing 
this event in the first place. 

Tw o occurrences at this year's Fan Pair point up the 
event's traditional appeal and its difficulties in adjust- 
ing to the future. One of the more popular artist booths 
was devoted to Keith Whitley, who has been dead for 
10 years. And, in its first techno clash. Fan Fair and The 




Ifermessean newspaper here argued over Internet turt 
The Tenne-ssean, claiming that Fan Fkir's press pa.sses 
obligated it to link its Web site with the official Fan Kiiir 
.site, refu-sed pa.s.se.s and bought tickets. Country Music 
Assn. executive tUreetor Ed Benson saj's that the "news- 
paper wanted all media to be equal here. All media is not 
equal. We have our own Web site and hare to protect it" 

On THE ROW: RCA group Alabama has sold its 
three publishing companies to Sony/ATV Tree Pub- 
lishing for $18 million (BillboardOitt-fin, June 17). The 
acquisition of Maypop Music (BMI), Alabama Band 
Music (ASCAP), and Moun- 
tain Flower Music (SESAC) 
gives Sony/ATV Tree about 
3,500 new copyrights. 

Sony/ATV Tree pre-sident/ 
CEO Donna Hilley tells 
Nashville Scene that these are 
especially desirable copy- 
rights. "Many of these were 
songs that were recorded by 
Alabama, and basically they 
have not been worked in com- 
mercials or movies or TV or anj-thing like that So, it's an 
opportunity for us to fully exploit those songs. They've not 
been worked internationally either, and there are .some 
great commercial possibilities in there. The group Ahiba- 
ma itself Ls a legend, and I wanted to hare them here." 

The three songwriters in Alabama — Randy Owen, 
Teddy Gentry, and Jeff Cook — also .signed exclu.sire 
five-year writing contracts with Sony/A'TV Tree. 

People: Oolly Parton, Conway Twitty, and John- 
ny Bond will be inducted into the Country Music Hall of 
Fame at the Coimtry Music Assn. Awards Show Sept 22 
in Nashville. The Hall of Fame inductees now total 73. 

To update on those three Hall of Famers: Parton is 
working on a couple of movies for Lifetime ("Bluevalley 
Songbird" and "'Trouble In Jerusalem"), the late Bond 
has a new best-of album on Varese Sarabande, and 
Twitty's widow and daughters are still fighting in court 
over his estate, six years after his death. 



by Chet Flippo 
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THIS WEEK 


LAST WEEK 


2 WKS AGO 


WKS. ON CHART 


ARTIST TITLE 

IMPRINT 4 NUMBERDISTRIBUTING UflEL (SUGGESTED LIST PWCE 0« EQUIVALENT FOR CUSSEnWDI 


PEAK POSITION 




1 


1 


85 


No. 1 /Greatest Gainer m 

SHANIA TWAIN# t.'Etf:uftY 536X3il09ai738i 36weeteaifw ! COME ON OVER 


1 




2 


2 


73 


DIXIE CHICKS A' monument 6ei95.^m UO 98 E(V16 9B)H WIDE OPEN SPACES 


1 




3 


3 


7 


TIM MCGRAWA CURB 77942 ll0.9a/17 gB) A PLACE IN THE SUN 


I 


G? 


4 


4 


3 


LONESTAR EiNA677&Z'RLG(10.9a^l6 98l LONELY GRILL 


4 




NEW^ 


1 


Hot Shot Debut 

ALABAMA Pf:..~ ■::""■] t-.;,G !■: /3. ' ALNTILTM CCNTURY 


5 




5 


6 


61 


FAITH HILL A* WARNER BROS. 46790(10. 9a'16.9S) FAITH 


2 




7 


9 


6 


KENNY ROGERS DREAMCATCHER004 [11.9&16.9ei SHE RIDES WILD HORSES 


6 


UD 


9 


7 


16 


GEORGE STRAIT A MONASmvillE 70050(10.9*16,98) ALWAYS NEVER THE SAME 


2 


9 


8 


8 


66 


JO DEE MESSINA A CURB 77904 (10 98/16 98) I'M ALRIGHT 


6 


10 


6 


5 


4 


n *^^.i^!^fr'^jN.*^'*?f^^^dri ^^^^ FAVORITES 


4 




11 


11 


31 


GARTH BROOKS CAPITOL 97424 II9 9&26 98] DOUBLE LIVE 


1 


12 


10 


10 


It' 


KENNY CHESNEY BNA 6765E^G (10.98/16.98) EVERYWHERE WE GO 


5 


13 


12 


13 


95 


MARTINA MCBRIOEA RCA 67S1&RLG(10. 98^16961 EVOLUTION 


4 


14 


13 


12 


5 


DWIGHT YOAKAM 

SSsE tJ^B^WARfirR BROS ^ CHANCE FOR A THOUSAND YEARS: GRESTEST HITS FROM THE go's 


10 


15 


15 


15 


6 


SHEDAISY LYRIC STREET 65002.' HOLLYWOOD 18 98i' 12,981 THE WHOLE SHEBANG 


14 


16 


16 


16 


7 


STEVE WARINER CAPITOL 96139 (IO.9&I6 981 TWO TEARDROPS 


6 


17 


14 


14 


57 


SOUNDTRACK A' CAPITOI 93402 (10,9&17 98) HOPE FLOATS 


1 


IB 


17 


— 


2 


CHRIS LEDOUX CAPITOL 99781 (I0-98^]6,98l 20 GREATEST HITS 


17 


19 


18 


18 


59 


MARK WILLS A mercury 536317 (109&'16 98)B WISH YOU WERE HERE 


8 




27 


28 


42 


ALAN JACKSON A ARISTA NASHVILIE 16864 (lO Wie 981 HIGH MILEAGE 


1 


(2D 


21 


21 


92 


?J?5?.!lL^,.?f"^I!^!n QfLi^ions THE GREATEST HITS COLLECTION 

AKIblA fiASHVlLLt 18852 (10. 9^1 16.98) 


2 


22 


19 


20 


13 


LILA MCCANN asylum 62355/EEG( 10.98/16.98) SOMETHING IN THE AIR 


5 


23 


20 


17 


5 


CHELY WRIGHT MCA NASHVILLE 70052 (10.9&16.98)H SINGLE WHITE FEMALE 


15 




23 


24 


It 


MOMTRflMFRV RFNTRV cf\i iiMFua RQi<^fuv)Nv im on rnitt^ 4Ai TATTivi^ K. ^CAtK 


10 




24 


26 


43 


RCASram* 119 9&58.9ai ™^ "^^"^ """^ <"<E "'^S 


2 


26 


26 


27 


13 


PATTY LOVELESS epic 69809WNV no 96 EVI6.9S> CLASSICS 


6 


27 


22 


22 


10 


ANDY GRIGGS RCA 67S9&fiLG( 10.96/16.981 H YOU WON'T EVER BE LONELY 


15 


CD 


33 


42 


45 


VINCE GILL • MCA NASHVILLE 70017 (10 9&'I6.96] THE KEY 


1 


29 


32 


32 


45 


WILLIE NELSON legacy 69a22.<COLUMBIA 17.98 EaU.gS) 16 BIGGEST HITS 


29 


30 


29 


25 


10 


SAMMY KERSHAW MERCURr 538689 110.93117 981 MAYBE NOT TONIGHT 


7 


31 


28 


19 


4 


JOHN MICHAEL MONTGOMERY ATLANTice3ie5/AG(10.9a'16.98l HOME TO YCHJ 


16 


CD 


45 


46 


21 


^Jn wst^ l^sms 96, m "™ "'^""^ ' 


13 


33 


30 


33 


47 


DIAMOND RIO • arista nashviile I8e66(l0.9s/16.9B1 LJNBELIEVABLE 


9 


34 


36 


35 


55 


BHOOKStDUNNA Af r.. 'iKh,!! ■ !H..".i;,-.9»16 981 IFYOUSEEHER 


4 


35 


34 


34 


19 


EMMYLOU HARRIS. LINDA RONSTADT. DOLLY PARTON „ 


4 


QD 


50 


53 


11 


—^m Pacesetter m 

JOHNNY CASH Columbia 6973i*.-so'.> skca u 56; 16 BIGGEST HITS 


18 



THIS WEEK 


LAST WEEK 


o 

O 
< 

■2 

s 


WKS. ON CHART 


ARTIST TITLE 

IMPRINT h HUMB£R/DISTR16UTI^MJ LABEL (SUGGCSTED LIST PRICE OR EQUIVALENT FOR CASSETT^^CO) 


2 

5 

t/l 
O 

Q. 

1 


37 


25 


23 


3 


JOE DIFFIE EPIC 69815 (10 98 E(V16 96) A NIGHT TO REMEMBER 


23 


31 


35 


41 


95 


ISSiSTO"7''*?f!?wi6.9ei tSONOBOOK) A COLLECTION OF HITS 


1 


39 


44 


40 


16 


SAWYER BROWN CLKB 77902 (10.98(16 981 DRIVE ME WILD 


10 


40 


43 


44 


45 


THE WILKINSONS (ilANT 24699WAHNEfi BROS (10 9a'16,9a) H NOTHING BUT LOVE 


IE 


41 


40 


39 


49 


TRISHA YEARWOOD • MCA Nashville 70023 (10 9616 981 WHERE YOUR ROAD LEADS 


3 


42 


31 


31 


i; 


TRACY BYRD MCANASWILLE70048(l0 9a'16 9a) KEEPERS/GREATEST HITS 


5 


43 


39 


37 


34 


SARA EVANS RCA67653^LGI10 9ai6 98llB NO PUCE THAT FAR 


11 


44 


46 


45 


35 


TOBY KEITH • MERCURY 556962 (109K16.9ei GREATEST HITS VOLUME ONE 


5 


45 


42 


38 


39 


1 PP AMM \U(\MACtt ncrft TruuniurA mucuuii i c nn aann qui CAUC TUiltM^C ■ KMriu/ 

Lkb r^nn TVwniM^rV ULL^^ /UU'MJ/MLn nAonVILl^ 11U.3(VlD-»f OvmC ininuolWnuW 


20 


4< 


51 


51 


36 




16 


47 


38 


29 


3 




29 


41 


41 


36 


32 


SOUNDTRACK A 550 MUSIC 6697IjCPIC 11 1 99 E(V17 98) TOUCHED BY AN ANGEL- THE ALBUM 


3 


49 


49 


50 


49 


VARIOUS ARTISTS ARISTA NASKYILLE 18850 (10.98/16.98) ULTIMATE COUNTRY PARTY 


12 


50 


37 


30 


10 


LORRIE MORGAN BNA6776mGn0 9&16.9at MYHEART 


8 


51 


48 


48 


93 


n^^i^'^i.i?'^v.>i* ^Jl^ LIGHT UP MY LIFE — INSPIRATIONAL SONGS 


1 


52 


59 


59 


82 


GARTH BROOKSA' CAPIT0L5«599I109*16 98I SEVENS 


1 


53 


65 


71 


18 


GEORGE JONES -pic 693I5V50NY [7 98 tQ/U.9%] 16 BIGGEST HITS 


50 


54 


47 


43 


13 


JESSICA ANDREWS Of?CAMW0flKS501O4^NTERSCOP£l8.9a'12.9BtH HEART SHAPED WORLD 


31 


55 


64 


69 


86 


"^T. R". ,'''5?^^'' „ HOW BIG'A BOY ARE YA? VOLUME 3 

VIRGIN 21144 17 'JH IJ "b: fgBl -■ 


31 


5« 


52 


47 


54 


ULAf »¥r\Lr\tI\ 9 UlAn 1 ^£4 /UUiVrAniNcn DilUO- liU-TK3rIo-9oJ unLA r f HI 1 o 


g 


57 


58 


58 


12 


BROOKS & DUNN ARtSTA NASHVILLE 18S82 14 9Eb9 96) SUPER HITS 


43 


5S 


70 


68 


61 


RnV n MFRPFR 

virgin"; "mgS" «ii m ""^^^^^ 


19 


59 


55 


54 


61 


STEVE WARINER • CAWTOL 94482 1 10.9afl6 981 BURNIN' THE ROADHOUSE DOWN 


6 


n 


62 


62 


51 


GEORGE STRAIT A MCA MASHVILLE 70020 (10.9&16.98) ONE STEP AT A TIME 


1 


61 


60 


57 


11 


ALAN JACKSON arista HASHVILLE 18886(4.98/9.98) SUPER HITS 


44 


62 


57 


63 


52 


junn utrivcK mai;ai,t 4/3U i9,wv/.>t)l 1 nc. dlo i ut junn uc,rivc,n 


38 


63 


63 


65 


55 


REBA MCENTIRE A mca naskv lle 70019 (10.98(16 981 IF YOU SEE HIM 


2 


64 


54 


55 


88 


JOHN MICHAEL MONTGOMERY • ATUtrniC83060«G (1098716 981 GREATEST HITS 


5 


65 


56 


49 


57 


TERRI CLARK M-f^:uf(T ^;,!yi 1 1 lo 9itl6 981 HOW 1 FEEL 


10 


dD 


RE'EHIRT 


«~ 


JEFF FOXWORTHY WABVIB BROS 4(iS61 110.98(16.981 TOTAUY COMMITTEO 


8 


67 


53 


52 


35 


S(™L*2nS^* 98. EVERYTHING'S GONNA BE ALRIGHT 


6 


61 


68 


61 


59 


LEANN RIMESA curb 77901 (10 98(17.9«1 SITTIN' ON TOP OF THE WORLD 


2 


69 


66 


64 


9b 


JSi-fw ™r^^ m oe r,v THE BEST OF COLUN RAYE - DIRECT HITS 

EPIC f>lai±"Mh1 1 10 9fi tQ^lo.98) 


4 


70 


61 


60 


19 


*^f^*^i^^.^SNUTT lie na !6 981 ' ^^'^"^ "^^^^ "'^ ^^'^^ 


6 


71 


67 


56 


37 


AARON TIPPIN LYRIC STTIECT 65003ft10lLYWO0O (10,96/16.98) WHAT THIS COUNTRY NEEDS 


23 


72 


72 


73 


17 


MERLE HAGGARD IEGACY69321/EPK;(7 98EQ/U 98) 16 BIGGEST HITS 


69 


73 


71 


66 


59 


GARTH BROOKS CAPITOL 94572 (44.96 CD) THE LIMITED SERIES 


1 


Oi) 


NEW^ 


1 


MARTY STUART MCA NASHVILLE 70057 (I09a'16.98) THE PILGRIM 


74 


75 


69 1 67 


101 


KENNY CHESNEY • 8NA6749afiLG(10.98'16.98l 1 WILL STAND 


10 



(3 Albums with the greatest sales gams if^is week. • Recording Industry Assn Of America (R1AA) ceflification for net srilpmenC of 5(!X).000 album units (Gold). A RIAA certification fof net stiipmem of I million units (Platinum). ^ RiAA ceftiflcation lor net shipment of 10 million units 
(0>amo<>d). Nunwal folfowtng Platmum or Diamond symtiol indicates alt>um'^ multi platinum levd For boxed sets, and double aibunn with a running time that exceeds 100 minutes or more, Ihe RiAA multiplies shipments t>y the number of discs and/or tapes 'Astensk indicates LP is avail- 
able. Most tape prices, and CD prices for BMG artd WEA latiels, are suggested lists. Tape prices marked EQ, and all other CD pnces, are equivalent prices, which are protected from wholesale prices. Greatest Gainer shows chart's largest unit inctease. Pacesetter indicates biggest percentage 
growth. Heatseeker Impact shows albums removed from Heatseek^r^ f^is week ISB ndicales past or present Heatseeker title, c 199^, Sillboar(l<'BPI Communications, arid SoundScan, Inc. 
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THIS 
WEEK 




ARTIST TITLE 

IMPRINT i NUMBER/DISIRiauTING mBEL (SLJGGESTEO LIST PRICE OR EQUIVALENT fOH CASSETTE/CD) 


is 

ii 




1 


SHANIA TWAIN mercury 522886 (10 9&.17.98) B 


67 weeks at No 1 THE WOMAN IN ME 


228 




2 


TIM MCGRAWA'CURB 77686(10.98/1696) 


EVERYWHERE 


107 




3 


ALAN JACKSON A' (WISTA MSHVILLE 18801 (10 96(16 9 


1 THE GREATEST HITS COLLECTION 


191 




4 


GARTH BROOKS*'^ (^LPITOl 29689(10,9*15.961 


THE HITS 


200 




10 


GEORGE JONES A EPC usmma (5.96 E(M.9SI 


SUPER HITS 


404 




7 


PATSY CLINE A* MCA Nashville 12(7 98(12.98) 


12 GREATEST HITS 


639 




5 


HANK WILLIAMS. JR. A' CURB 77636 (6.98,9.96) 


GREATEST HITS. VOL 1 


263 




8 


CHARLIE DANIELSA EPIC 6416^.S0NY 16.98 EG.9 98) 


SUPER HITS 


231 




9 


JOHNNY CASH • Columbia 6677iS0NY (5 98 E(19 98) 


SUPER HITS 


107 




11 


WILLIE NELSON • COLUMBIA 64184,.SONV (5.98 E(».98 


SUPER HITS 


250 




6 


TIM MCGRAWA' CURB 77659 (9 9&15.98) 


NOT A MOMENT TOO SOON 


273 




19 


HANK WILLIAMS MERCURl' 53602917 9611 98] 


20 OF HANK WILLIAMS GREATEST HITS 


88 




12 


SHANIA TWAIN A mercury 51A422 (7 9811 98) 


SHANIA TWAIN 


138 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRIM & NUMBERrtJISTRIBUTING LABEL (SUGGESTED LIST PRICE OR E(JUIVALENT FOR CASSETTWD) 


is 


14 


13 


GEORGE STRAIT A^ MCA NASHVILLE 42035 (7.9*12.98) 


GREATEST HITS VOLUMES 


582 


IS 


21 


PATSY CUNE MU NASHVILLE 20265 (2 9&'5 98} 


HEARTACHES 


27 


le 


15 


ROY ORBISON CaLUUBUl(i7297(SO*(T (5 98 EQ(9 9a} 


SUPER HITS 


78 


17 


14 


GEORGE STRAIT A'' mca nashville 10651 (10 98(15 98) 


PURE COUNTRY (SOUNDTRACK) 


348 


18 


24 


ROY D. MERCER virgin 54781 (7 98,'12 98)B1 


HOW BIG A BOY ARE YA' VOLUME 1 


109 


19 


16 


DEANA CARTER A' CAPIIOL 37514 (to 9a 15 9h; D 


DID 1 SHAVE MY LEGS FOR THIS? 


146 


20 


25 


VINCE GILL A ' mca Nashville 11394 no 96.16 98) 


SOUVENIRS 


169 


21 


17 


TRAVIS TRITT A WARNER BROS 46001 11098(16.96) 


GREATEST HITS — FROM THE BEGINNING 


189 


22 


23 


VINCE GILL A' MCANASrtVlLU 11047(10.98.15 961 


WHEN LOVE FINDS YOU 


253 


23 




VARIOUS ARTISTS COLUMBIA 64 185)(S0NV (5.98 E0)9.98l 


COUNTRY SUPER HITS 


1 


24 


18 


KENNY ROGERS A* CAPITOL 46106 (9 98(15.981 


TWENTY GREATEST HITS 


198 


23 




PATSY CLINE A MCA NASHVILLE 4036 (7.98/12.96) 


THE PATSY CUNE STORY 


225 



CalilD( ilbumi Bra 
lilication tor nel 
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ARTISTS & MUSIC 



Alabama's 'Twentieth Century' Opens Big 



OOUTHERN LOVIN': During the 
the Academy of Country Music's 1989 
awards ceremony, Alabama was 
handed the artist of the decade honor 
Althougli the trophy for the '!X)s went 
to another act this spring, Alabama's 
Randy Owen, Teddy Gentry, Jeff 
Cook, and Mark Herndon are 
apparently priming themseh'es for an 
encore, as "Twentieth Century" 
(RCA) bows with the group's biggest 
first-week sales in the SoundScan 
era, which began in May 1991. 

The new set scans 33,000 units to 
blast onto Top Country Albums at 
No. 5, Alabama's highest opener with 
a set of new material since "The 
Closer You Get" entered at No. 2 in 
the fall of '83. "Twentieth Centurj'" 
hits The Billboard 200 at No. 51, out- 
selling new albums by rapper Heavy 
D and pop stylist Edwin McCain, 
which enter the big chart at Nos. 60 
and 72, respectiwly. 

"God Must Have Spent A Little 
More Time On You," the lead single 
from "Twentieth Centm'y," rises 11- 
8 on Hot Country Single.* & Tracks, 
up 179 detections. WRNS New Bern. 
N.C., is the weekly airplay leader, 
with 46 plays. 

Like family with the attention- 



grabbing opening-week success of 
Alabama's new album and the big 
splash by Kenny Rogers' new set, 
"She Rides Wild Horses," six weeks 
ago, all eyes are upon George Jones, 



COUNTSY 



by Wade Jessen 

the man known alternately as "coun- 
try's greatest living singer" and "the 
Rolls-Royce of country singers," who 
will bow next issue with "Cold Hard 
Truth," his debut release for Asylum. 

Like Alabama's, Rogers' new set 
scored his biggest first-week sales 
since we began publishing point-of- 
sale charts in 1991 and his highest 
chart debut since 1983 (Billboard, 
May 29). The similarities thus far are 
so striking that tongue-wagging has 
accelerated among Mu;;ic Row insid- 
ers and industry observers about a 
potential renaissance for older, more 
established, and familiar country 
artists. 

What exactly that could mean for 



country radio is yet to be seen, but at 
least for now there's an air of opti- 
mism about a measurable return of 
country's disenfranchised core hs- 
teners, who were sent packing by the 
early-'90s "Hot Country" period and 
the en.suing onslaught of sound-alike 
artists. 

Fan the FLAMES: Country 
album sales are up more than 25% 
over the previous issue following Fan 
Fair June 13-19, which drew about 
22,000 fans and droves of media rep- 
re.sentatives from around the globe 
to Nashville. The event is kicked off 
by the TNN/Mu.sic City News Coun- 
try Awards, which lauds artists 
based upon fan voting and, beginning 
this year, other factors such as tour 
grosses and chart activity (Billboard, 
June 26). 

Shania Twain's cover .story in the 
June 14 People helps "Come On 
Ov^r" (Mercury) take Greatest Gain- 
er honors on 'Top Country Albums, 
and Johnny Cash's "16 Biggest Hits" 
(Columbia) earns {)ur Pacesetter 
award after Cash was named enter- 
tainer of the year at the Golden Voice 
Awards show during Fan Fair. Cash's 
set gains 72% and scans more than 
4,000 units. 



CANADA'S SHIRLEY MYERS HAS HER EYES ON U.S. WITH STONY PLAIN SET 



(Continued fmm ixxqe .12) 

managers to let him. 

"A lot of [Nashville-based] company 
presidents were for the idea, but man- 
agers weren't," says Olsen. "Man- 
agers told me to experiment with 
another act, and I can't really blame 
them. So I figured I had to find a 
[newcomer] country act with their 
own deal to prov« my point." 

Leggett hopes that Olson's pro- 
duction will open doors for Myers in 
Nashville. "We're pushing for a U.S. 
deal, and there's no question that 
Keith is a l)ait." 

Adds Stony Plain president Holger 
Petersen, "Shirley's songwriting 
makes her distinctive, and Keith's 
production is absolutely .sterling." 

Petersen signed Myers following 
the airplay success of her indepen- 
dent single "Let It Rain," which 
peaked at No. 9 on The Record's 
country chart in 1997, a significant 
feat for a virtual unknown without a 
label deal. Warner Bros. Canada 



CEO/president Garry Newman sug- 
gested to Petersen he sign Myers. 
Produced by Myers, her steel gui- 
tarist Rod Nicholson, and engineer 
Troy Lancaster, the "Let It Rain" al- 
bum was released in 1997 in Canada 
on Stony Plain Records. 

"I felt more confident with this new 
album working with Keith and be- 
cause the songs are stronger," says 
Myers. "I ended up recording all the 
ti-acks in one day. I didn't expect that 
I thought it'd take three or four days. 
I just felt really good that day. I had 
all this energ>'." 

"Shirley can sing like crazy, and 
she's a real musician," says Olsen. 
That made it quick. I kept it as sparse 
as humanly possible." 

Myers knows country music from 
growing up in Moncton, New Bruns- 
wick. Her father, singer/guitarist 
Gerry Myers, has been a well-known 
figure for decades throughout Cana- 
da's East Coast as a member of the 



Bunkhouse Boys, who recorded in the 
1950s. The group's enormous regional 
popularity was bolstered by its highly 
rated "The Bunkhouse Boys" show, 
which ran on Moncton radio station 
CKCW from 1942 to 1951 and on affil- 
iated CKCTV-TV from 1952 to 1964. 

As a bonus track, Myers' album 
features a rendition of "The French 
Song," which was popularized by 
Lucille Starr internationally in 1964 
and had been recorded a decade ear- 
lier by the Bunkhouse Boys. 

Myers will release a French-lan- 
guage album, "En Frangais." inde- 
pendently in August It will be aimed 
at the French-language country mar- 
ket in Quebec and New Brunswick 
and will feature five songs from 
"There Will Come A Day" and three 
tracks from "Let It Rain," as well as 
"Oh Ma Mere," penned by her father 

"Shirley will certainly do some in- 
stores and tour dates in Quebec to 
support the album," says Leggett 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publtsrwi Licensing Ore,) Stteet Musk Disl 

€7 ALBUQUERQUE (Sortss Of Nasriville OreamWonts, 
BMi/Cherry Rivet. BHI/Windswept Pacific. eUl^arney 
BuildintL BMI) 

73 ALLTHIH&SCOHSIDEREO(WarnHTamDnane. 
eML^milh H8v«n, BMI) WBM 

31 ALMOST HOME (Wtiy Walk. ASCAP/Almo.ASCAP/BNC. 
ASCAP/Aflwa, ASCAP) WBM 

3 AMAZED OMariHi-TaiTiMlane. BMI/GoUmi WtwaL 
BMl/C3reets-BUG. BMI/Siluertiiss. BMI/Sonss Of 
Nastiville DreamWorks, BMI/Clwiry River, BMI) 
CLH/HL/WBM 

fiG AHGaSOONTnY(Q«PASCAP/Earworhi,ASCAP) 
SS ANGELS WORKIMG OVERTIME IMichaellwuse. 

BMi^nsien, GML/WB. ASCAP/lun<imu$ic, ASCAP) 

HUWBM 

23 AHrONE ELSE (Univefsal-PolyGfam Inteinatioiut. 

ASCAP/St Julien. ASCAP) ML 
63 BANG BANG BAHG (AJ Andtrsongs. BMI/Mighty Nice. 

BMVAIriKi, ASCAP/Daddy Rabbit ASCAP) HlyWBM 
7S BOr OH BOT (Gohltn Phoenix. SOCAN/lUayasongs, 

SOCAN/Amandasones, SOCAN^Ounk-lt, ASCAP1 WBM 
37 CHOICES (Music Cwpoiation Or Aniercia, BML/So 

Biziy. BMI/>^il]Dillion. BML^Boar>dock$. ASCAP/Wakin' 

friejids. ASCAP/'Hac Wadhrns, ASCAP) HL 
IG CRAZY LiniE THING CAUEO LOVE (Oueen. 

l3Ml..'B«icMwooi], BMII HL 

32 FOOL. I'M A WOMAN (Sony/AIV Tree, BM[/Windsv«ip1 
Pacdtc, BML'Wedgewwd Awnue, BMI/HiHtHllith, BMI) 

5G FROM YOUR IWEES (EMI ApnI. ASCAP/Sixind Island. 
ASCAPl HL 

51 THE GIRLS OF SUMMER lOcean Bwrnl. BMMnsign 
mm\yc Cvitb. BMl,'lliaI s a Smasri. BMI) HU/WBW 

52 GIVE MY HEART TO YOU (Rick Halt. ASCAP/Vfaler- 
towti, ASCAP,''Soiiy,.'AIV tree. BMI) HbWBM 

I GOO MUST HAVE SPENT A LITTLE MORE TIME ON 
YOU (Musii: Carparatwn Of Amercia, BMI/Bajun Beat. 
BMI) HI 

74 GOOSPEED (SWEH DREAMS) (Universal F^lyGram 
IntemaliorjI.ASCAP./St )ul«en, ASCAP) 

27 THE GREATEST (New Don. ASCAP/New Hayes. 
ASCAP) WBM 

17 HELLO L.att. (WiniJsweflt Pacific, BMlffly Life s 
Work. BML/lrving. BMI) WBM 

44 HER (W'ndsmipl Pacific, BMI/MyLfe'sWarh. 
BMl/Alrrw. ASCAP/Baddy Rabbrt. ASCAP) WBM 

70 HOME IN MY HEART (NORTH CAROLINA) (Sooy/ATV 
Cross Keys, ASCAP/SmaJI Town Girl. ASCAP/Cnteoon, 
ASCAP) HI 

22 HOW FOREVER FEELS (Warner Tamerlane, BMI/T(ew 
Works. BMI/WB, ASCAP) WBM 

33 I KNOW HOW THE RIVER FEELS (Farruus 
ASCAP.-lsland Bound. ASCAP^Powers That Be. ASCAP) 
HL 

29 rU STILL LOVE YOU MORE (Realsones, ASCAP) 
WBM 

61 I'M ALREADY TAKEN (Fleetside, BMIOII. BMI/Steve 

Wanner. BMI} 

SO I'M IN LOVE WITH HER CWaciSSa Riutf, BMI/MRBl, 
BML^Buitl On Rock ASCAP/CMI, ASCAP) 
5 LESSON IN LEAVIN' (Chapp«ll « Co . ASCAP/Sailmak- 
er ASCAP.'Sony/ATV Cross Keys, ASCAP/Blue QuHl, 
ASCAP) HL 

69 LET 'ER RIP (Univeisal- Series Of PofyGtam lotema- 
tKin»l, BMI/Squmtly Shirley, BMI/Suite Tno 0 Five, 
BMLilfDyune. BMI/Lawyet's Wrfs. BMI) HL 

71 LIFE IS A HIGHWAY (BMG Canada, BMl/Fallmg Sky. 
SOCAN/BMG. ASCAPl HL 

40 LIGHTNING DOES THE WORK (McSpadden, 

BMI/Bluesabitly. BML/Sory/AIV Tree, BMI/lohn Hadley, 
BMt) HL 

12 LITTLE GOOD-BYES (WitfKHJt Anna . ASCAP/Maerulia 
Hill, ASCAP/Rushing Water, ASCAP/Colone* R«bal, 
ASCAP^-Kentucky Thunder. ASCAP/KG, 
ASCAP/Sony/AFV Tree, BMI/Kent Breen, BMI) HL 

2G LITTLE MAN (VTB, ASCAP/Yee Haw, ASCAn WBM 
39 LONELY AND GONE (House Of Intesnty. VmAjim lor- 
iiadMS, BMI/Nomad-Noman. BMIAJrMV«n«^$cin(S 01 
PolyGom International. BMiyWainer-TamsrIane. BMI) 
HLWBM 

62 LOVE IS FOR GIVING (tMI April. ASCAP/JKids. 
ASCAP/lnloWisn-n. ASCAP) HL 

3G MAKE UP IN LOVE (Universal. ASCAP/O-Iex. BMI) HL 

13 MANr I FEEL LIKE A WOMAN! (Universal- Songs 01 
PotyGram IntErnaliorial, BMI/lmxi Echo, BMI/Zomba, 
ASCAP) HLWBM 

45 MAYBE NOT TONIGHT (Smash Veeas. BML/Bie Picture. 
8M1/Kaveint>er One Sones BML/11 Dreants H»d Wings. 
BMI) WBM 

34 MY KIND OF WOMAN/MY KIND OF MAN fViiuiie Mae. 
BMI) WBM 

42 NEVER BEEN KISSED (Reysong. BMl/lucfcy Lady Byg. 



BMI.''BayQu Boy. BM|/V«renson£, BMI/Ctirysalis. 
ASCAP/Audacrty, ASCAP) HUVrBM 

11 ANIGHT TO REMEMBER (Curb. ASCAP/Hiiwtic Dia- 
mond II, ASCAP/Ttob 'N Riley. ASCAP/Song 01 Peer 
ASCAP/'Gra'nify. ASCAPl HUWBM 

35 (HOW YOU SEE ME] NOW YOU D0N7 (Famous, 

ASCAP/Iwin Creelis, ASCAP/Iess Brown. BMHton-Ien, 
BMDHUWBM 

7 ONE HONEST HEART [StBr3tnicl> Angel. BMI/Malloy's 
Toy^, BMI/TJixie Stars, ASCW/Zomba, ASCAP/Swear 
By TlK Musk, ASCAP) HL/WBM 

57 OMEINAMiaiON(Almo.ASCAP/Anwa.ASCAP/BM:. 
ASCAP) WBM 

4 PLEASE REMEMBER ME (SonyMTV Cross Keys, 
ASCAP/Blue Sky Ridef, 8Ml/ln/ing. BMI) Hl^BM 
19 THE SECRr or UFE(Sony/ATV Cross Kays, 
ASCAP/Puipto Ciayon. ASCAP) HI 

64 SEVEN BRIDGES ROAD (Irvng. BMI) WBM 

19 SHE'S ALWAYS RIGHT (Sony/ATV Tree. BMl^ulfef In 
S'lence. BMI.'CaFeers-BMG, BMI/Vusk Hill, 
BMI/Hope-N-Cal. BMl/Frve Cowboys, BMI/Cal IV, BMI) 
HL 

43 SHrS IN LOVE (EMI rowef Street BMI/litUe Cayman, 
BMI/TMI Blackwood. BMI/lf Dreams H^d Wmgs, 
ASCAP) HL 

41 SHE WANTS TO ROCK (Sony/ATV Tree, BMI) HL 

14 SINGLE WHITE FEMAU (Blakemore Avenue. 
ASCAP.^'Wind swept Pacific, ASCAP/tMl Blackwood. 
BMI/Wdrk Alan Sprmeer BMI) HL/WBM 

24 SLAVE TO THE HABIT (UntverSAl-Songs 01 PotyGram 
International, BMI/Sevan Angels, BMI/toheco Tunes, 
BMiyWacissa RMt. BMIAffiSI. BMI) HL 

46 SOMEONE ELSTSTUM TO on (Sony/ATV Tree. 
BMI/WB. ASCAP/Good Apple, ASCAP) HiyWBM 

72 SOMETHIH- -BOUT A SUNDAY (Almo ASCAP/Oaddy 
Rabbit. ASCAP/EMI Blackwood, BMI/Ty Land, BMI) 
HL^'BM 

68 SOMETHING LIKE THAT (Mr rtaise. BMI/We Mthe 
Miivc. 8M(,.'En«irB Entertainment. BMI/Bud Dot 
ASCAPyFolla™ ASCAP) 

65 SOUTH OF SAKTA FE ISony/ATV Tree. BMI/ButlalO 
Praine, BMI/Ienlee. BMVSony/ATV Cross Keys. 
ASCAP) HL 

38 STRANGER IN MY MIRROR (Acutf-Rose, 

BMt.'Sony/ATV Cross Keys. ASCAP/Kjm Williams. 
ASCAP) HL-WBM 

58 SURE FEELS REAL GOOD (Warner Tanmlane, 
BMlTned Pomts, BMlHigh Falutin, ASCAP) WBM 

47 THAT'S THE TRUTH (Pollywog. SOCAN.'Windswept 
Pacilic, ASCAP/ln Ihe Fairway, ASCAP) WBM 

28 THIS HEARTACHE NEVER SLEEPS (EMI Blackwood. 

BMI/Buig-Isle, BMl'Tim Johnson. BMI) HL 
54 THISTIMEfUnrvefsal-PolyGramlntaniitianBL 

ASCAP/Sondancekid, ASCAP/IUail Train. ASCAP/Fwi 

Attic, ASCW/Owsley. ASCAP/Kevm Morris, ASCAP) HI 
6 TONIGHT THE HEARTACHE'S OH ME (Music City, 

ASCAP.'EMI Ap.li ASCAP^'Southern Days. ASCAP) HL 
53 TROUBLE IS A WOMAN (Warnei-Tame^lane. BMIfii£ 

Giant BML/StarstJUCi Angel. BML/Matloy s krys, 

BMI/Sony/ATV Cross Kqrs, ASCAP/Kim Williann. 

ASCAP) HUWBM 
10 TVra TEARDROPS (Mr. Bubba, BMI/Sony/ATV Tree. 

BMI/StmBWarioK. BMI) HUWBM 
49 IHSUNG HOiO (Positive Draam Pty.. BMI/EMI Black- 

wood. BMl/Down In Front SOCAN/Dieaming In Public, 

SOCAN/EMI ApnI. ASCAP/lnb Wishin'. ASCAP/Nimby. 

ASCAP) HL 

59 WATCHING MY BABY HOT COMING BACK (EMI Black- 
wood. BMI/Montcrest, BMI/tMl April, ASCAP) HL 

2 WHATEVER YOU SAY [Hamslein Cumberland, 

BML'^aby Mae, BMl/New Haven. BMI/MusK Hill, BMI) 
HljWBM 

20 WHO NEEDS PICTURES (EMI ApnI. ASCAP/Ttaid 
Paistey, ASCAP/Catlie Call. ASCAP/Sea Gayle. ASCAP) 
HL 

25 WISH YOU WERE HERE (Acufl-Rose.BMI/Sory/ATV 
Tree. SMI/Mr Bubba. BMI/Beltnn Uncle. BMII 
HLAVBM 

9 WITH YOU m. ASCAP/Dreamin' Upstream, 

ASCAP/Big Red Tractor, ASCAP) WBM 
1 wnrTC THIS DOWN [Neon Sky, ASCAP/lrving. 

BMI/Cofl»r Bay. BMI] Hb'WBM 
ZI YOU HAD HE FROM HELLO lAcuff-Rose. BMI) WBM 

48 YOU'RE LUCKY I LOVE YOU (Rio Bravo, BMl/Major 
Bob, ASCAPl WBM 

60 YOU'RE STIU BEAUTIFUL TO ME (Zomba, 
ASCAP/Sony/AIV Cross Keys, ASCAP) HiyWBM 

» YOU'VE GOT A WAY (Universal-Songs Of PDlyGiam 
Intemational, BMIAoon Ecki, BMI/Zomba, ASCAP) 
HL/WBM 

15 YOU W0N7 EVER BE LONELY (Sony/ATV Tree. 
BMI/Mo Fuzzy Dice. ASCAP/Famous. ASCAP) HL 
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iboad HOT COUNTRY S 



COMPILED FROM A HAIIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE 154 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. mVS 



THIS 
WEEK 




2 WKS 
AGO 


^1 


TITLE 

PRODUCER [SONGWRITER: 


IMPRINT 


ARTIST 

ti TiUMBt-R PflOMOI 'Of> LAtitl. 


PEAK 

POSITI: 
















1 


1 


1 


17 


WRITE THIS DOWN 3n«l...iNo l 

T BfiOtVN.G STRAIT (D HUNT.K M ROBBiNSi 




GEORGE STRAIT 

(V) MCA HASF^IELE t 


1 


CD 


3 


5 


18 


WHATEVER YOU SAY 

» WORLE^.M t>CBR D€ :T MARTiS.t HILL! 




MARTINA MCBRIDE 


2 


CD 


5 


8 


13 


AMAZED 

;i ■- ■! " v.:vr . [I-OSEY; 




LONESTAR 


3 


4 


2 


2 


16 


PLEASE REMEMBER ME 

•■■ .LiAWfRCROMLl.W.JENNINGSI 




TIM MCGRAW 

ICl '.31 IVl CC'RB ^30B0 t 


1 


CD 


6 


11 


10 


LESSON IN LEAVIN 

.liRUM.RMAHER 




JO DEE MESSINA 

Curb albup.1 c J' 


5 


CD 


1 


7 


14 


TONIGHT THE HEARTACHE'S ON ME 

- -'iC 5 J ViCRAE.B MC-sP SO'. 




DIXIE CHICKS 

MON JMEM ALB J'.' C JT 


6 


(D 


10 


10 


16 


ONE HONEST HEART 




REBA 

:vi MCA \AiH'.'ILU ■?Da4 


7 


CD 


11 


12 


10 


GOD MUST HAVE SPENT A LITTLE MORE TIME ON YOU 

D ■:0^J^,ALA3AMA IC.STURKEN.E ROGERS) 


ALABAMA 

iC! iDl (V)fiCA 65759 1 


8 


9 


9 


9 


23 


WITH YOU 




LILA MCCANN 

IC; iDl ASYILM MOF>r' t 


9 


10 


4 


3 


20 


TWO TEARDROPS 




STEVE WARINER 


2 


OD 


13 


14 


17 


A NIGHT TO REMEMBER 

[: LUJh L iVltior. iM 1 BAR\ES,T HALE 




JOEOIFFIE 


11 




14 


19 


19 


LITTLE GOOD-BYES 




SHEDAISY 

ICl :0:iLTRlC STREET bS'J2b T 


12 


13 


8 


4 


18 


MAN! 1 FEEL LIKE A WOMAN! 




SHANIA TWAIN 


4 










MERCURT ALBLi'.l COT t 




® 


16 


20 


17 


SINGLE WHITE FEMALE 


■;c 


CHELY WRIGHT 

iDI IVi MC^ NASHVLLE TCcy^ T 


14 


15 


12 


6 


30 


YOU WON T EVER BE LONELY 




ANDY GRIGGS 

:C] 10) R:A bbbih T 


2 




IS 


21 


10 


CRAZY LITTLE THING CALLED LOVE 




DWIGHT VOAKAM 

REHRISEALBJF.tCJ' T 


16 


17 


15 


15 


15 


HELLO L O V E. 


JOHN MICHAEL MONTGOMERY 

ATuAT.TiC ALRO'.tCUT T 


15 


18 


17 


16 


2D 


SHE S ALWAYS RIGHT 

, , .. . • '."Air S M'U M MCDD'.A.D 




CLAY WALKER 

G.A',T ALHUT.' CUT REPP t 


16 










■ AlRPOWER 






QD 


22 


26 


9 


THE SECRET OF LIFE 

RGAlLlt."C*?E F l-lLl GPf-FPS 




FAITH HILL 

WARf;ER =R:!- Ate JM CUT t 


19 


(D 


23 


25 


?! 


WHO NEEDS PICTURES 




-,-■■.! 1 -,'.;■: ELY 


20 


QD 


24 


27 


12 


YOU HAD ME FROM HELLO 

■ I.LV.S EWINGl 




ftENr.V CHESNEY 
v'l aNA6E?J5 


21 


22 


20 


18 


3D 


HOW FOREVER FEELS 

burl WUU.NS) 




KENNY CHESNEY 

:Ci :d: ivi B^At^btt T 


1 


23 


19 


13 


23 


ANYONE ELSE 

.■f- JR C RAYE IR FOSTIRI 




COLLIN RAVE 

[PIC AE5JM CUT T 


4 


® 


25 


24 


17 


SUVE TO THE HABIT 

: 1 ' - !•!-.■ f.-rjoM 




SHANE MINOR 

iCi;Vi MERCURY a70H18T 


24 


25 


21 


17 


24 


WISH YOU WERE HERE 

■■ ■, - , ....... d fmore. 




MARK WILLS 

..'1 MERCJ-'T EE-EiTE' 


1 


(D 


29 


40 


6 


LITTLE MAN 




ALAN JACKSON 

i;; ARISTA NASHVILLE 13K'j T 


26 


QD 


26 


29 


12 


THE GREATEST 




KENNY ROGERS 

DREAATCATCHEH ALBUET CUT T 


26 


QD 


27 


32 


11 


THIS HEARTACHE NEVER SLEEPS 




MARK CHESNUn 

ViMCA 'lAShVlLLE TC090 


27 


(D 


28 


33 


9 


I'LL STILL LOVE YOU MORE 

■ 1 ■ .■..'.i.Mi.Ni 




TRISHA YEARWOOD 

i\: l«.A rLASPV.ui ;:cfi^ T 


28 


(D 


40 


61 


3 


YOU'VE GOT A WAY 




SHANIA TWAIN 

MEPCUR- ALSCET CUT T 


30 


QD 


3! 


39 




ALMOST HOME MARY CHAPIN CARPENTER 

.1 -ANOE- iMC CARPEr.TER.B M;HAP)AAK,A RCMFFj ICI Ij, CC.LMBIA T^fiAg t 


31 


QD 


32 


36 


14 


FOOL. I'M A WOMAN 

.'. i ■. . , f.-BERGi 




SARA EVANS 

VI RCAfcSTAA f 


32 


QD 


33 


35 


15 


1 KNOW HOW THE RIVER FEELS 

M II ■ . - ::i'.£S,A PCAERS 




DIAMOND RIO 

IViARISTA f.ASHVIL.E IS-lEi 


33 


(D 


34 


42 


6 


MY KIND OF WOMANi'MY KIND OF MAN VINCE GILL WITH PATTY LOVELESS 

iv: i.v^ rMSf-v.iu.EPic ;.J lo; t 


34 


CD 


36 


47 


5 


(NOW YOU SEE ME) NOW YOU DON'T 

■!..-.,■' ■ J Ltt J BfluV.\ 




LEE ANN WOMACK 

;ViMCA'.ASHViLEE 


35 


QD 


37 


43 


11 


MAKE UP IN LOVE 

.■. .'. L ■:■'-■.! ,.i ^RlOt. I hAMty 




DOUG STONE 

ATLA.MIC ALBUF.TCJT 


36 


QD 


39 


45 


9 


CHOICES 

^ ?.T-GA,l \e YA'FS 1.' CIJR-IS 




GEORGE JONES 

ASVL,JMOLBUTACJT 


37 


3S 


30 


22 


18 


STRANGER IN MY MIRROR 

J STRCXJO.B GALLiMOR- R TRAVIS IS EWtNG.K WILLIAMSi 




RANDY TRAVIS 

CREAM/.'CRAS ALBUTACJT 


16 



THIS 
WEEK 


3 S 


2 WKS 
AGO 


? ^ 


TITLE 


ARTIST 

IMPaiNl i NUMBER'PRO'.'OriON LABtL 


PEAK 
POSITION 


QD 


45 


56 


5 


LONELY AND GONE 

j.SCAlfE iG.CfiOWf r r:ii-'-. i-. ■ '-.'iTti 


MONTGOMERY GENTRY 

'jOl ^fMBI* ^1 BUM CljT t 


39 


CD 


41 


46 


7 


LIGHTNING DOES THE WORK 

N WILSOr<.BCANIvC\ < . .. .St.K GAfiftETT; 


CHAD BROCK 

: iDi vi WAR'LER BRCS ;C98J T 


40 


d) 


43 


49 


6 


SHE WANTS TO ROCK 

. 1 .. ■ ."tN.f* STONEYl 


THE WARREN BROTHERS 

HNA ALBUM .L;T T 


41 


QD 


44 


50 


7 


NEVER BEEN KISSED 

.■■ ' Ii ■'...j'INGeARFJHIEv.WRAMBEALIK) 


SHERRIE AUSTIN 

^CFfO; IV] ARISTA NASFiVILlE i3:A0 t 


42 


QD 


51 


65 


3 


SHE'S IN LOVE 

.. ... -'.'I..-L.-. ■. 1'. STEGAIL DRIEEI 


MARK WILLS 

iViMERCJRr S6ti7.lG t 


43 


<S) 


53 


58 


5 


HER 

P MCFAAMr^,A T-PPIN SIEELE.C WKMANJ 


AARON TIPPIN 

LTRIC STREET ALBUM CUT 


44 


45 


35 


28 


19 


MAYBE NOT TONIGHT SAMMY KERSHAW & LORRIE MORGAN 

^ ;.::i;a.. .K ■■•tuA: r-i.i. iv: e.NA'VlERCcRT 65.'?o T 


17 


d) 


49 


51 


12 


SOMEONE ELSE'S TURN TO CRY 


CHALEE TENNISON 

Cl . CF ASTLUM t.JCA.l T 


46 


47 


48 


48 


12 


THAT'S THE TRUTH 

CFARRt'. . ■ ■■•'i.U. 


PAUL BRANDT 

iCi ID'. ...".REPRISE lb985 t 


47 


CD 


52 


54 


6 


YOU'RE LUCKY 1 LOVE YOU 

f .jCH! Y . r ',1 CANTtON-GOOOUAN) 


SUSAN ASHTON 

CAPiTClAlBUMCUT t 


48 


49 


47 


52 


6 


UNSUNG HERO 

:i TTSCiR.OMCTAGGARTl 


TERRI CLARK 

IVI MERCuRv i;2n< 


47 


QD 


55 


62 


5 


1 M IN LOVE WITH HER 

I, ... |. . ii.^...Li . 1. "SCut. A SHAMBlIN,. 


SAWYER BROWN 

CLRB ALBUM CUT 


50 


QD 


57 


63 


4 


THE GIRLS OF SUMMER 


NEAL MCCOY 

ATLATIC ALBUM CUT 


51 


52 


42 


41 


13 


GIVE MY HEART TO YOU 

■. T .. ■ „■ ... .. ci^ic.GE.BOIPIEF^D) 


BILLY RAY CYRUS 

V. '.lEfiC.JF^t BF.FUP^ I 


41 


QD 


59 


66 


4 


TROUBLE IS A WOMAN 

1; -E-lL.Ri.'.i ' .lO"'tSl..'( C F.'ALLOT K WLLIAMS: 


JULIE REEVES 

V.RGIN ALBUM CUT t 


53 


(if) 


58 


60 


4 


THIS TIME 

P V/Ofl.E- .Gf.ENf.[DT,P MADERIA.rt OA'SLE'T; 


SHANA PETRONE 

EPIC ALBUM CUT t 


54 


55 


46 


38 


14 


ANGELS WORKING OVERTIME 

.'.-.i -'.M ll.TtT. 


DEANA CARTER 

V F:aPITC; SFF-FA T 


35 


56 


56 


57 




FROM YOUR KNEES 


MATT KING 

ATLAF.TIC ALBCy CUT 


56 


QD 


M 


59 


4 


ONE IN A MILLION 

.1 .. LHAPUAT. 


MINDY MCCREADY 

b'.A ALBUM CUI 


57 


QD 


66 




2 


SURE FEELS REAL GOOD 

H I c^~R.... " ■ ■ r, PISI li 


MICHAEL PETERSON 
REPRISE ALBUM CUT 


58 


59 


54 


53 


10 


WATCHING MY BABY NOT COMING BACK 


DAVID BALL 

C'FFT iv; FVARF.ER BRC^ :n982 T 


47 


QD 


62 


69 


3 


YOU'RE STILL BEAUTIFUL TO ME 

n wurr r ,. ■ ., .■■..if .■.!.. ..ms 


BRYAN WHITE 

A^FF JMAFBUM CUT T 


60 










-^m Hot Shot Debut m 




CD 


NEW^ 


1 


I'M ALREADY TAKEN 

£ WARtNER (T RYAN S WARINERl 


STEVE WARINER 
CAPIIOt ALBUTJ CUT 


61 


QD 


70 




2 


LOVE IS FOR GIVING 


JOHN BERRY 

LFRIC STREET ALBUM CUT 


62 


QD 


65 


72 


3 


BANG BANG BANG 

1 : .1. -ri iAA.NDLRSON.CW'S£MAM 


THE NITTY GRITTY DIRT BAND 

DREAMWORKS ALBUM CUT t 


52 


64 


61 


55 


11 


SEVEN BRIDGES ROAD 


RICOCHET 

COLUt/BIA ALBUM CUT T 


48 


65 


50 


44 


10 


SOUTH OF SANTA FE 

F F--.. R pjnn.;k BROOKS.PNELS0N.L B0OF.Ei 


BROOKS & DUNN 

(Vf ARISTA F.ASHVILLE :3'.64 T 


41 


CM) 


75 




2 


ANGELS DON'T FLY 

■ IF.TA1F.,W ./.EBB) 


JAMES PROSSER 

EARNER BROS ALBUM CUT 


66 


QD 


69 




2 


ALBUQUERQUE 

1 ■ ..SEtKEL 


SONS OF THE DESERT 

(CFiO) IV! EPIC ;9!99 


67 


QD 


RE-EHIRV 


2 


SOMETHING LIKE THAT 

BGALLIMCiFi . S1R3UU T MCGRAW iR FERRtlL.K fOLLESE) 


TIM MCGRAW 

CURB ALBUM CUT 


6< 


69 


64 


67 


5 


LET 'ER RIP 

P .VCRLET B r.'A'ICEy IBCRAIN.S RATAOSi 


DIXIE CHICKS 

MORUMENT ALBUIfT CUT 


64 


70 


63 




2 


HOME IN MY HEART (NORTH CAROLINA) 


CLAUDIA CHURCH 

iC. iCl IVI REPRISE T 


63 


QD 


66 


70 


8 


LIFE IS A HIGHWAY 


CHRIS LEDOUX 

CAPITOL ALB-JM CUT t 


64 


QD 


67 


71 


i; 


SOMETHIN' 'BOUT A SUNDAY 

R E OF^RA'.L .1 LE.1 'f VjISEI^A'F T NICHijLSI 


MICHAEL PETERSON 

FCiFDM-vT REPR'SE 16995 


45 


QD 


73 




2 


ALL THINGS CONSIDERED 


YANKEE GREY 

MOF.FjMENT ALBUM CUT 


73 


(H) 


NEW^ 


1 


GODSPEED (SWEET DREAMS! RADNEY FOSTER 

. ;^'■|..Vr. .H I.. WLP. ARlST* AUSTIN ALBUM CJT.Afi.STA NASHVlllE 


74 


QD 


74 


68 


15 


BOY OH BOY 

T FlASL.CEN.o .'AViTSON D JOHNSON !S WfLKiNSOW A Wl LKINSON 


THE WILKINSONS 

lCHDi(V) GIANT :t>e96R£PRISE T 


50 



C^f^wo'tJs s/wwirigan increa^ i" detections ovef Ihe prewioas week, reganlless ol chart mowment, Airpowef awarded to songs appearing in the 
top 20 on both the BDS Airplay and Aud»efy:e c*iarts for tne tirst time with mceases in txXh detections and aixlience. Titles tietow the top 25 are 
remtwed f foni tf» chart atlet 20 weel<s. t Videoclip availauility. Catalog number is lot CD single, or vi nyt single d CD single is unairailable, (C) Cassette 
si-^gle avaiUbitity. IDI CD %<ng\e avaiiabiiit)'- (M) Cassette ma»i-sinRle ai/flriatxliiy (T) Vmyi rfa«i-sif>t!te avaiiatiility, (Vl Vinyl siogte avaitabiiity, (X) 
CD (ttdxi-&i[]gle arwatlabality. i> 1 999. BilJbodribBPI ConiiiiiM)ication&. 



Biliboatd Top Couiitpy Singles Sales 



TM JULY 3, 1999 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
STORE. MASS MERCHANT AND INIERNEI SALES 
REPORTS COLLECTED, COMPILED. AND PROVIDED BY 
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m 
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m 

a 

a 

10 

11 

M 

13 



TITLE IMPRINT 4 NUMBER'DISTRIBUTING LABEL 



No. 1 



THAT DON'T IMPRESS ME MUCH ■ 



FiANIA TWAIN 



PLEASE REMEMBER ME/FOR A LITTLE WHILE CURB 7JC«0 



TIM MCGRAW 



GOD MUST HAVE SPENT A LITTLE MORE TIME ON YOU RCA iSTSmG 



ALABAMA FEAT. 'N SYNC 



NEVER BEEN KISSED arista nasnviele 131W 



SHERRIE AUSTIN 



WITH YOU ASYLUM 64062(CEG 



SINGLE WMTE FBMLE mca nasfwieee 72D92 



CHELY WRIGHT 



A NIGHT TO REMEMBER epic ;9IiaFS(WY 



HILLBILLY SHOES columb a 



MONTGOMERY GENTRY 



I WILL BE THERE FOR YOU DREAMWORKS 59021F1NTERSC0PE 



JESSICA ANDREWS 



WHO NEEDS PICTURES AIIISTA tIASHVIlEE I31S6 



BRAD PAISLEY 



LITTLE GOOD-BYES lyric STREET 6402!vHOlLywOOO 



HOLD ON TO ME Atlantic aAig7/AG 



JOHN MICHAEL MONTGOMERY 



ALMOST HOME COlUMeiA 7914a/SONY 



MARY CHAPIN CARPENTER 



THIS 


UST 
WEEK 


5„ 
^§ 


z 

O 1- 

s5 


TITLE imprint & WJM6£RFDISTRIBI/TING LABEL 


ARTIST 


(14) 


14 


13 


107 


HOW DO 1 UVEA' CURS 73022 


LEANN RIMES 


(15) 


16 


21 


4 


LIGHTNING DOES THE WORK wabnir b«s livu 


CHAD BROCK 


(16) 


18 


17 


24 


MEANWHILEnrOU HAVEN'T LEFT ME YET MCA nashvilli 72aM 
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Bartdk's Ethnomusical Explorations Inspire Fresh Investigations 



For an AKTISr, it is not only right 
to have his roots in the art of some for- 
mer time, it is a necessity." So wrote 
BelaBartokin referring to the 
mutation of Italian themes by Handel 
and old Russian ones by Stravinsky, 
as well as to the use of traditional Hun- 
garian material in his own composi- 
tions and those of compatriot Zolt^ 
Kodaly. Of course, for all Bartok 
took from folk sources, he gave 
back many times over, since he 
helped pioneer modem ethnomu- 
sicologj' early in the century by 
making the field recordings and 
transcriptions that documented 
thousands of age-old melodies 
from Hungary, Romania, and the 
Arab world. 

The profound blurring of 
excavation and invention in 
Bart6k's art receives a prismatic 
twist with "The Bartok Album" by 
the Budape.st folk quartet Muzsikas. 
Just out in Europe and due Aug. 24 
in the U.S., the lovingly annotated 
Hannibal/Rykodisc set sees Muz- 
sikas — along vrith star vwal partner 
M&rta Sebestyin — examining the 
Eastern European sounds that 
directly inspired Bartok. Muzsik:is 
also juxtaposes .some of its interpre- 



across Europe, including a historic 
concert at Romania's National The- 
ater in Bucharest "It always seemed 
like it would be easier for Hungarian 
and Romanian musicians to play on 
the moon than together on a Bucha- 
resit stage," Hamar says. "There Ls a 
lot of nationalistic, anti-Hungarian 
sentiment in Romania, and we were 
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barhJk 

tations with raw Bartok field record- 
ings, and Muzsikas violinist Mihaly 
Sipos teams with classical violinist/ 
composer Alexander Balanescu 
(who left his raSwe Romania for Eng- 
land as a youngster) to play a few 
items from Bart6k's heavily folk- 
accented "44 Duos." 

Evocative and uncompromising, 
the pungent melodies and hairpin 
rhythms of the East course through- 
out the bulk of Bartok's output — 
from the Rhapsodies, "Hungarian 
Sketches," and "Rumanian Dances" 
to the String Quartets, Concerto for 
Orchestra, and "Cantata Profana." 
Although most of what Muzsikas has 
played for the past 26 years has had 
some connection to the sounds Bar- 
tok collected on his forays, the group 
first performed Ea.stern European 
folk music alongside the composer's 
concert works at the 1995 Bard 
Music Festival in New York. (The 
event also provided the impetus for 
the valuable Princeton compendium 
"Bartok And His World," edited by 
Peter Laki.) 

"The response at that Bart(5k fe.sti- 
val was fantastic," recalls Muzsikas 
bassist Daniel Hamar. 'Although the 
Times critic said what we played 
couldn't have been real folk music, 
because it sounded too good. We took 
that as quite a compliment!" The 
group has played with Balanescu 



by Bradley Bambarger 

nervous. But that night we felt love 
right away. The audience was up and 
shouting, demonstrative and emotion- 
al — very rare for Eastern Europe." 

Balanescu adds that the Bucharest 
event proved how much social — as 
well as musical — reswnance there is 
in Bartok. "That concert underlined 
how symbiotic these neighboring cul- 
tures are — which is what Bart6k was 
always trying to show," he says. 
"Also, we played at the Liszt Acade- 
my in Budapest — which is a very 
clas.sical place, full of the tradition of 
Bartok and Kodaly. And Muzsikas 
playing traditional mu.sic there was 
important. A professor came up to 
me and said, 'Only now do I really un- 
derstand Bart6k.' " 

Although Balanescu performed 
items from the "44 Duos" back in his 
Juilliard days, he too was able to dehe 
more deeply via Muzsik^. "It was a 
challenge, but Mihaly and I gained so 
much from each other's styles," he 
says. "Perhaps he learned more about 
sound production from me, which you 
can hear on the slow duo 'Sorrow.' 
And thanks to Mihaly and the others, 
I play these pieces much differently 
than I used to — I'm closer to their 
source. Now, I really feel the folk 
rhythms that are so implicit in 
Bartok, and I am able to see the true 
meaning of the pieces from their 
roots in songs." 

Hamar is quick to point out that 
Muzsikas wasn't bom to its countrj''s 
folk tradition. The city natives 
learned their craft from Transylvan- 
ian village musicians as part of Hun- 
gary's Dance House movement in the 
'70s, which saw young urban musi- 
cians rediscovering the allure of the 
rural mother tongue. Hamar is also 
keen to empha-size the fresh flawr of 
the Bartok project. "Alex is playing 
very contemporary improvisations 
with us, and there is nothing contra- 
dictory about it" he .says. ""That's be- 
cau.se this material still sounds mod- 
ern. The phonograph recordings, 
Muzsikas playing the same songs, 
Bartok's compositions, Alex's impro- 
visations — all four elements speak 
the same, and they speak for today. 
This music expresses basic human 
emotions and in a strong wa.v." 

Muzsikas — Hamar and Sipos 
joined by violini.st I.,aszl6 Porteleki 
and violist/guitarist Piter Eri — 



plays festiv"als in Budapest Sweden, 
and Tunisia this summer with Bal- 
anescu. A U.S. Bartok tour will come 
in the fall, although Sipos will be 
playing the duos with Porteleki on 
this trek. Balanescu's schedule is 
packed as a soloist, composer, and 
leader of the Balanescu Quartet. 
His group has made its name inter- 
preting works by the likes of 
Gavin Bryars and Michael 
Nyman for Argo, as well as 
with two forward-minded "tech- 
nophonic" discs for the rock 
label Mute: 1992's Kraftwerk 
homage "Posses.sed" and a '94 
set of original material, "Lumi- 
nitza." The quartet is currently 
collaborating with pop artisan 
David Byrne; an album could 
appear on Luaka Bop by this 
fall, with a U.S. tour next year. 

Balanescu is also a film composer, 
with an affecting minimali.st sound- 
track to 199o's "Angels And Insects" 
(on Mute), as well as new scores to 
French and Australian films. Ventur- 
ing onstage, he is adapting "The 
Tragedy Of Man" by Imre Madach 
with librettisfdirector Paolo Magel- 
li for a winter Budapest Operetta pre- 
miere. Then there are the pieces that 
Balanescu has in his head for Muzsi- 
kas, as well as his newest venture: free 
arrangements of numbers associated 
with great '50s Gypsy cabaret 
songstress Maria Tanase. He has 
been airing these with singer Sanda 
Weigl, a childhood friend (and Ber- 
tolt Brecht's niece). "I've tried to get 
into the intimate nature of her songs, 
which are bound up in Romanian cul- 
ture in that most of them are quite 
fatalistic and death-haunted — the 
happiest ones are about drinking." 




BALANESCU, FAR LEFT. AND MUZSIKAS 

In his work to enliven classical 
formulas with vernacular spirit, 
Balanescu sees in Bartok a model. 
"He managed to do on a very high 
plane what I'm trying to do so much 
more modestly," he says. "That is, 
absorbing traditional music and 
creating an original, personal lan- 
guage from it, something that 
crosses many borders." 

Remarkable czech fiddler/ 

vocalist Iva Bittova has completed 
her own Bart6k project, which has 
been released by the Rachot label in 
the Czech Republic and is due out in 
the West via Nonesuch in October. 
Nonesuch Issued Bittova's self-titled 
solo bo«' last year, w ith the disc spot- 
lighting her riveting brand of simul- 
taneous playing and singing on a set 
of original .songs. Her Bartok album 
has her playing (and singing) her own 



highly individual arrangement of the 
composer's "44 Duos" (plus improvi- 
sations and related folk material) 
with violinist Dorothea Kellerova. 

Bittova also appears with the 
Skampa Quartet on a new disc of her 
music and pieces by Jan&£ek and 
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Milos Stedron, released by the Czech 
Supraphon label. (Supraphon is newly 
distributed in the U.S. by Qualiton 
Imports.) She plays with the Skampa 
Nov. 14 in Washington as part of a con- 
cert marking the 10th anniversary of 
her country's Velvet Revolution. 
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by Deborah Evans Price 

Newsboys live: The Newsboys recently complet- 
ed their successful 120-city Step Up to the Microphone 
tour with a show in Nashville, but for those who didn't 
catch the guj's on the road, there's a consolation prize — 
a new longform video. "Newsboj-s Li\'e: One Night In 
Pennsylvania" was filmed at a show in Hershey, Pa. 
Av'ailable at both Christian and mainstream retail, the 
85-minute video includes such longtime New.sboys 
fawrites a-s "I'm Not Ashamed" and "Shine," as well as 
many of the great tunes from their current album, "Step 
Up 'To The Microphone," including "Believe," "Woo 
Hoo," "Entertaining Angels," and the title cut. The 
Newsboj-s know how to affect an audience, and the ener- 
gj' and intensity they deliwr live is captured here. 

It's a fitting reprise to a very successful outing. All 
involved with the Newsboys' tour have been pleased 
with the results. Not only did nearly half a million fans 
see the group over the course of the tour, but the News- 
boys also partnered with Teen Mania and World Vision 
for some ministry efforts. Teen Mania sponsored youth- 
leader receptions, which included presentations by Teen 
Mania president/CEO Ron Luce and other Teen Mania 
speakers. The receptions resulted in more than 15,000 
teenagers committing to service in some capacity, 
including short-term missions. World Vision also bene- 
fited greatly, as approximately 2,500 children were 
sponsored as a result of the Step Up to the Microphone 
tour Also, 1,200 teenagers signed up to participate in 
World Vision's 30-Hour Famine event. 

Newsboys fans have also been healing their favorite 
group during New York Yankees baseball games. It 
seems Yankee Scott Brosius, last j-ear's World Series 



most valuable plaj'er, is a Newsboys fan and has request- 
ed that their music be played each time he goes to bat. 
"Shine," "Woo Hoo," and "Breakfast" are among the 
Newsboys tunes being plaj'ed during the games. 

News NOTES: After months of sometimes heated 
negotiations with Nashville's American Federation of 
Musicians (AFM), EMI Christian Music Group, Word 
Entertainment, and Provident Music Group have all 
become signatory to the AFM Phonograph Record 
Labor Agreement . . . Geoff Moore has signed with the 
Ambassador Agency for management. After having 
recorded and toured for j-ears with his band, the Dis- 
tance, Moore is set to release hLs first solo album Sept. 
21 on ForeFront. The project is being produced by 
Monroe Jones . . . Look for new Christmas projects 
this holiday season from Amy Grant, Point Of Grace, 
Kathy Troecoli, and Dallas Holm . . . Though Fan Fair 
Ls generally regai-ded as a .strictly country music ewnt, 
attendees were introduced to one of the Christian com- 
munity's finest new acts when Selah performed on the 
Curb Records show before more than 20,000 fans. The 
trio performed tvvo songs, "Wayfaring Stranger" and 
"The Blood," in between sets by Curb country main- 
stays LeAnn Rimes and Sawyer Brown. Selah mem- 
bers Alan Hall and brother and sister Todd and Nicol 
Smith w ere excellent, and, though unfamiliar with the 
group, the crowd re.sponded enthusiastically. We hope 
their stunning vocal gifts will prompt coimtry fans to 
check out the Christian music scene. 

Another Fan Fair note: Congratulations to countrj'/ 
rock/gospel great Charlie Daniels, who received the 
Lhing Legend honor during the TNN/Music City News 
Awards. A surprised Daniels thought he was attending 
the erent to perform a niunber with Lee Roy Pamell, 
Deana Carter, and Steve Wariner. He joined them 
onstage for a rousing rendition of "The South's Gonna 
Do It Again" before accepting his accolade. In his 
speech, he acknowledged his wife of more than 35 years. 
Hazel, and thanked the Father, Son, and the Holy 
Ghost. I can't think of anyone else I'd rather see .so hon- 
ored. His music and heart are continually a source of 
inspiration. 
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OLY HOP: That's how Harmony Recoi*ds recording 
artist Nancey Jackson characterizes the hip-hop/R&B 
gospel hybrid style that is fast gaining her entry into 
an elite group of up-and-coming artists whom gospel 
programmers and announcers are beginning to take 
notice of Her sophomore release, "Relationship" — due 
in stores Tuesday (29) — is likely to keep her there. 

The album — ^which offere a full range of gospel, from 
contemporary to traditional, with a distinctively hip- 
hop and jazz flavor — counts among its producers Fred 
Hammond, Tonex, J. Moss, Michael J. Powell, and 
Frankic Cutlass. 

The upbeat single "Crazy Praise," which went to 
radio June 3 and was recently remi.xed, was produced 
by labelmates Anson and Eric Dawkins. 

"I love that song because I'm a worshipper and it cel- 
ebrates God," Jackson sare. "WTiat we tried to do with 
the album is to include all of the elements of a relation- 
.ship with Christ. Each song deals with such things as 
prayer, woi-ship, intimacy with Chii.st. I want to intro- 
duce and encourage those who do not know Christ to 
develop a relationship. For those who already know- 
Christ, I want to encourage to celebrate the relation- 
ship." 

Jackson is particularly pleased with the project. 



which she says is more reflective of her xwal and spir- 
itual core. And despite the set's youthful and hip-hop 
flavorings, the \'ocals are a dead giv-eaway of her tradi- 
tional church roots. The 10-year singing veteran has 
performed backup for the likes of Mariah Carey, Ash- 
ford & Simpson, Dorothy Norwood, BeBe Winans, 
and Albertina Walker and .sang lead vocals on a 
GMWA Women Of Worship cut — "He Is Lord" — from 
"The CrowTi Collection" (Aleho International). 

Coming on strong: with the success of Juanita 
Bynum's "Morning Glory Volume One: Peace," Brook- 
lyn, N.Y-based Shckinah Records — led by John Boyd — 
is coming on strong. The label says BjTium's debut pro- 
ject has sold about 170,000 units. A new release from 
Valerie Boyd, "Back Home," is enjoying moderate suc- 
cess. The label hopes to beef up its industry profile at 
events like the forthcoming Gospel Music \Vorkshop of 
America, which runs Aug. 7-14 in New Orleans. The 
label will not only play host to a key luncheon reception 
but will also service radio announcers w ith Bynum's 
sophomore release, "Morning Glory: Be Still." 

Briefly On July 13, air Gospel hopes to make 
gospel history with the release of Dottie Peoples* 
"God Can & God Will" on DVD. (The CD was released 
March Zi.) The project is believ^ to be the first go-spel 
DVD . . . Larrj' Blackwell has resigned his longtime 
post as GM of Centi-al South Gospel to accept a post 
at Verity Records as director of national gospel sales 
. . . Myrrh Records will celebrate the life of the late 
O'Landa Draper with the July 22 relea.se of "The Col- 
lection Of O'Landa Draper." The collection includes 
key selections from the four releases that Draper and 
the Associates (his famed Memphis-based backup 
choir) recorded during their tenure at Word Records. 
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(S) 


23 


93 


LEANN RIMESA- 

CURB 77aai'CHORDANT YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 


26 


19 


17 


SONICFLOOD GOTEE 2a02,t:H0RDANT B SONICFLCXID 


(S) 


34 


30 
5 


FFH ESSENTIAL l049a'PROViOENT 1 WANT TO BE LIKE YOU 


2! 


22 


VIRTUE VERITY 43122JPROVIDENT ■ GET READY 


29 


28 


77 


AVALON SPARROW lesftCHORDANT B A MAZE OF GRACE 


30 


24 


35 


BURLAP TO CASHMERE sauwriAAM 65e2.WRD B ANYBODY OUT THERE? 


OD 


31 


9 


VAIWUS ARTISTS STifiscilGSPalWWazSdCHCiawiT PASSION BETTER IS ONE DAY 


32 


21 


49 


TRIN-I-TEE 5:7 B RITE 0072WORD B TRIN-I-TEE 5:7 


d) 


38 


2 


CLAY CROSSE 

:!i - - ^ f: : ,<KV 1 SURRENDER ALL (THE CLAY CROSSE COLLECTION VOL 1) 


34 


27 


9 


ANOINTED MVRRH 5gs2/W0RD B ANOINTED 


QD 


RE'ENTRV 


VARIOUS ARTISTS 

S=P':;H31JSE "-.'I'U.- FAVORITE HYMNS FROM THE HOMECOMING FRIENDS 


36 


25 


55 


JACI VEUSQUEZ • mvrrh 702€mORD JACI VELASQUEZ 


37 


29 


68 


JENNIFER KNAPP GOTEE 3a32/WORD B KANSAS 


QD 


NCW^ 


STEVE GREEN 

SBWIIOW l«93.tHORD»NT MORNING LIGHT: SONGS TO AWAKEN THE DAWN 


39 32 


60 


MICHAEL W. SMITH • reunion 10007/provioent LIVE THE LIFE 


in .« 


Q 


THE BROOKLYN TABERNACLE CHOIR i." ■■•n - i-.;fr :n5=:<v bb HiGH J. LIFTED UP 



Rftfcrti w!M trie pMlesi wlei gaira iha • f>*ccrflirf inauslry Aiio. Of AmWca cciificalon y>i oet shcwienl 

5CG.0C0 album 'jn'tt (Gctili A RIAA ::ert''iGM>ar "q' -vt s.*iiprT>ert :il 1 mIKcn uniti IPWnum) # RIAA cnlificailKxi tur nd ihiFrTrerTt d 
10 trillon jnib (Dianxnd) SLfnercf Mtjivrf Platinum cr Diaxcnd t>TnM indicala abum't miA pbCrium )evtl. Fat bcned sell trf] 
tile altNjfTn avDr a njnmng time iOO rnruin cr mcv Ifw RIAA rnultipin ihfXTvrAt by (he nurrrber cfdncs a^c taon- AJl aburr^M*!- 
Xile on cKsene md CO. 'Astensk <noca(M vinyi miMm B| indUK past v wese^ HeanKtur ntle. C 1 999. 8»bUTdQP! Communla- 




Malaco's newest release, 
"The Other Part Of Me" 
is a tribute to the part of 
her that was a lead singer 
with the award winning 
Mississippi Mass Choir 
but it is also the 
manifestation of the truly 
great solo artist that is 
"All" Lillian Lilly. 
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Jackson's 'Valley' Journey Revisits 'BOs Snul 



Little bit of soul: "i try to 

take the listener on a journey," says 
tenor saxophonist Javon Jackson. "A 
lot of great artists, like Aretha 
Franklin, take you on a journey aver 
the course of a single record. In the 
same «'ay, I try to take the music in 
different directions, so as to keep the 
listener off balance. Not just for the 
sake of doing so, but for a fun kind of 
curiosity that keeps you wondering 
what will come ne.\t" 

"Pleasant Valley," Jackson's fifth 
Blue Note release, is due Tuesday 
(29). It's an expression of the sa.xo- 
phonist's desire to trj' something new 
on each recorded outing and a jour- 
ney through the sounds that have 
inspired him since his youth. In the 
past, Jackson has gone beyond stan- 
dard jazz convention by covering a 
Frank Zappa composition, as well as 
by adding the sonic muscle of gui- 



"as well as musicians like B.B, King 
and Jimi Hendrix. Playing with him 
allows the music to move in different 
directions and helps me broaden my 
o«'n horizons." 



BLUE 

?\OTES 





tarist Vernon Reid to the straight- 
ahead jazz of 1997's "Good People." 
For "Pleasant Valley," the saxophon- 
ist looks back at the organ-driven 
sounds of '60s soul/jazz while keeping 
an eye firmly on the present. 

"I like the different moods that the 
organ gives to the music," explains 
Jackson. "The organ is the heartbeat 
of the ensemble. It can give the music 
a rock feel or a jazz feel. The sound I'm 
hearing in my head, at this point in my 
life, is that of a soul band, like [those 
led by] King Curtis." On "Pleasant 
Valley," Jackson's cohorts are organ- 
ist Larry Geldings, longtime drum- 
mer Billy Drummond, and guitarist 
Dave Stryker, whose constantly mor- 
phing tones are integral to the album's 
textural di^'ersity. "Dare is into a lot of 
great jazz guitarists," says Jackson, 



by Steve Gmyboiv 

From the stirring opening notes of 
Duke Ellington's "Sunswept Sun- 
day" through intei"pretations of com- 
positions by Joe Zawinul and Sie\'ie 
Wonder (along with a handful of Jack- 
son originals), "Pleasant Valley" is 
equal parts jazz and 19()0s-style soul, 
with judicial doses of rock and psy- 
chedelia added for good measure. 
Recorded in just one daj' in January, 
it's the sound of four improvisers 
thinking on their feet, encouraging 
one another's creativity, and, quite 
noticeably, having fun with the music. 

"If you think about John Coltrane 
recording 'My Favorite Things,' that 
was a pop song in its day," notes the 
33-year-old Jackson. "When Lee 
Morgan recorded 'Yesterday' in the 
1960s, it was a brand-new Beatles 
song. These were compositions that 
influenced these musicians, in their 
time. I don't think it's disrespectful to 
not want to play the established jazz 
standards. I want to play music that is 
a part of my life, of the lives of people 
in my generation. It's an acknowl- 



edgment that there is a lot of music 
out there. It's a matter of sticking 
your foot out and going a little further 
into the water" 

For Jackson, bringing new ideas to 
the jazz canon provides little in the 
way of a safety net. 

"There is no blueprint for covering 
a contemporary song," he explains, 
"so it forces me to come up with my 
own scheme. It helps me discover my 
own individuality." Jackson points to 
his cover of the Al Green classic 
"Love And Happiness" as "a natural 
choice for me to incorporate, because 
I grew up listening to that song as a 
child. These are influences that I 
can't turn my back on." 

Viva JAZZ: Jazz will come to Las 
Vegas in May 2000, when the Blue 
Note club franchise opens a vienue in 
the Aladdin Hotel and Desert Pas- 
sage Entertainment Complex. The 
club will have its own entrance and 
will seat 600. 

SiGNINGS: Pianist/composer/ 
arranger Ramsey Lewis and his 
Urban Knights group have signed 
with the Narada Jazz label. Lewis' 
first release, a trio date featuring 
bassist Larry Gray and drummer 
Eamie Adams, will be in stores Sept. 
II. It will spotlight Lewis' jazz 
arrangements of classical and operat- 
ic compositions . . . Trumpeter Dave 
Douglas signs a four-record deal with 
RCA Victor Douglas will record a self- 
produced sextet session for the label 
this summer, with release anticipated 
for the winter of 2000. 



SO so OEF'S BROUSSARD TO DELIVER 'LOVE' 

(Continued from page 25) 



price, they'll want to discover who she 
is. We want to construct a core audi- 
ence among females and then cross 
over into the mainstream." Sonja 
Askew, urban music buyer for Music- 
land, plans to stock Broussard's title. 
"The masses don't know about Trina 
yet, but I think she has enough people 
who know who she is and are antici- 
pating her music," says Askew. 
"Broussard is a very talented musi- 



cian who can definitely achieve 
national exposure." 

Columbia sent a three-song, spe- 
cially packaged CD sampler to the 
press and various tastemakers, along 
with a bio and pictures. Postcards 
and cassette samplers were sent to 
hair .salons, day spas, and restau- 
rants. In addition, promotions will be 
offered in conjunction with Hype 
Hair, Sister II Sister, Vibe, and Es- 
sence magazines. 

"We're planning an aggressive 
campaign — mainly through print ad- 
rertisements," saj's Guidry. "We also 
want her to do residencies [repeat 
performances at one venue) at cei-tain 
clubs around the country." 

Broussard hopes her bluesy soul- 
ful sound will appeal to all ages. 
Among the highlights on the album 
are the wistful "Losing My Mind" 
and the free-spirited "Sailing." 

"When I sing, there's a combina- 
tion of so many people," saj's Brous- 
sard. "I love Faith, Mica Paris, Chaka 
Khan, Stevie Wonder, Deniece 
Williams, and Minnie Riperton and 
mu.sic that's soothing. When you get 
off work and you're driving in 5 
o'clock traffic, my album can take you 
on a relaxing journey." 

Broussard is managed by Millicent 
Hunt Entertainment in Atlanta. Her 
songs are published by Real Mu- 
sic/Croon Tunes (BMI). 
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TOP WORLD MUSIC ALBUMS. 


s 

£ 


LAST WEEK 


z 


COUPIlEDFROMAMTIOKItLSAMPlEOfREtMlSTOfit, MASS MERCHANT. SamSsffl* 
»«D INTERNfT SAIIS REPOIITS COUECIEO, COMPITED, MO PMUDEO BY 

TITLE 

IMPRINT & NUMBER'DISTRIBUTING LABEL ARTIST 


CD 


1 


12 


SOGNOA ANDREA BOCELLI 

f>OLYDOR 547222 12 wwks al X-o ! 




2 


91 


PHILIPS 539?07[;g 


3 


3 


2 


WOWLO CIRCUIT 79532.'AG 


CD 


4 


92 


BUENA VISTA SOCIAL CLUB 8UENA VISTA SOCIAL CLUB 

WORLD 1 ^ ■ -i^-fa'Acn 


5 


5 


15 


THE IRISH TENORS OHN MCDERMOTTi'ANTHONY KEARN&'RONAN TtNAN 
MMTtRTCNt.- ■. EH 


CD 


7 


10 


SUENOS (WITH SPANISH TRACKS) ANDREA BOCELLI 

UNIVERSAL LATINO 347224 


7 


6 


17 


TEARS OF STONE THE CHIEFTAINS 
RCA VICTOR 6B968 


8 


8 


90 


THE BOOK OF SECRETS ▲ LOREENA MCKENNITT 

QUINLAN ROAD ifcTig.WARNER BflOS. 


9 


9 


21 


UNIVERSAL LAT'NO 639633 


10 


10 


5 


REAL WORLD J7324 


11 


12 


3 


UUdA VAKIUU9 An Ms lb 
PUTUMAVO 149 


12 


11 


4 


BRASILEIRO VARIOUS ARTISTS 

PUTUMAYO 150 


13 


13 


51 


INTRODUCING... RUBEN GONZALEZ RUBEN GONZALEZ 

WORLD CIRCUIT/NONESUCH 79477;AG 


05) 


RE-EHIRY 


LEAHY LEAHY 

NARADA ^■:^}^^L■\ ^GlNJB 


15 


IS 


5 


PURE HEART II PURE HEART 


TOP BLUES ALBUMS. 


1 


1 


13 


THE REAL DEAL CRWTEST HITS VOtUME 2 STEViE RAY VAUGHAH iWD DOUBLE TTtOUBLE 
LEGACY 65873.XPIC : i « at No 1 


CD 


3 


35 


WANDER THIS WORLD • JONNY LANG 

AiM ■ - ■■■ : C^E 


3 


2 


59 


JUST WON'T BURN SUSAN TEDESCHI 
TONE-COOLffOUNDER 471 164/IOJMG B 


4 


4 


8 


TAKE YOUR SHOES OFF THE ROBERT CRAY BAND 

RYKOOISC 10479 


5 


5 


89 


TROUBLE IS... A KENNY WAYNE SHEPHERD BAND 

REVCi.i- ON ^^ ■ ■' /:arner BROS, 


6 


6 


35 


BLUES ON THE BAYOU B.B. KING 

MCA U879 


CD 


14 


e 


BEST OF B.B. KING THE MILLENNIUM COUECTION B.B. KING 

MCA 11939 


CD 


NEW^ 


BUDDY'S BADDEST ■ THE BEST OF BUDDY GUY BUDDY GUY 

SILVERTONE-l.'O^^J-'.'E 


CD 


11 


85 


DEUCES WILD* B.B. KING 
MCA U711 


10 


7 


24 


BLUES BLUES BLUES THE JIMMY ROGERS ALL-STARS 

ATLANTIC 8314a'AG 


11 


8 


43 


SLOW DOWN KEB' MO' 

-■- MUSIC - ■ruEPCin 


12 


12 


72 


BLUES BROTHERS 2000 • SOUNDTRACK 

UNIVERSAL 53116 


13 


13 


43 


GREATEST HITS B.B. KING 

MCA 11746 


14 


9 


5 


CALL TYRONE TYRONE DAVIS 

MALACO 7496 


IS 


10 


35 


BEST OF FRIENDS JOHN LEE HOOKER 


TOP REGGAE ALBUMS. 


1 


I 


5 


REGGAE COLD 1999 NO. 1 y^p|Q^g ^p^^i^yg 

VP 1559- 5*«teitNo. 1 


2 


2 


6 


THE DOCTOR BEEME MAN 
SHOCKING VIBES 1547.VPHi 


CD 


3 


10 


EVERYONE FALLS IN LOVE TANTO METRO & DEVONTE 

PENTHOUSE i543.'VP 


CD 


4 


32 


STRICTLY THE BEST 21 VARIOUS ARTISTS 

VP 1539- 


CD 


12 


79 


BEST OF BOB MARLEY BOB MARLEY 

MADACY 7420 


6 


5 


13 


LABOUR OF LOVE III UB40 

virgin 46469 


7 


7 


51 


DJ. REGGAE MIX VARIOUS ARTISTS 

BEAST 5423.S1MITAR 


8 


G 


7 


GENERATION COMING THIRD WORLD 


9 


8 


3 


FACE OFF VOLUME 2 VARIOUS ARTISTS 

PLATINUM OROO^'E 502 


10 


9 


49 


PURE REGGAE VARIOUS ARTISTS 

POLYGilAM ■'V &65122.1DJMG 


11 


10 


7 


DANCE HALL XPLDSION *99 VARIOUS ARTISTS 

JAM DOWN 40013 


12 


11 


57 


REGGAE GOLD 1998 VARIOUS ARTISTS 
VP 1529* 


Cn);NEW> 


DJ REGGAE MIX 2000 VARIOUS ARTISTS 

BEAST 5704,^IMITAR 


14 


14 


6 


REGGAE XPLOSION '99 VARIOUS ARTISTS 

JAMCOWN 400U 


15 


13 


3 


ROOTS MUSIC - REGGAE HITS FROM HAWAII AND THE WORLD VARIOUS ARTISTS 

OUIET STORM IO06 




38 
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'POPERA' ON ITS WAY TO U.K. 

(Continued from mpe 



with various labels," confirms Jean- 
Patrick Capaevielle, Shapplin's 
mentor and producer, who says he 
has had meetings with senior exec- 
utives at three U.S. labels. 

The release in the U.K. is the last 
but crucial hurdle in breaking Shap- 
plin in the territories where EMI 
holds rights. 

Iteleased in France in December 
1997, "Carmine Meo" went gold 
there, with over 100,000 units sold 
in less than two months. 

"I didn't quite believe in it," says 
Olivier Carle, music product man- 
ager for France Loisirs, France's 
longest-established mail-order 
retailer. "But ShappHn's mu.sic fit in 
with the mood for an operatic 
revival and was backed up by a 
clever marketing strategy." 

Alongside an advertising cam- 
paign that started in January 1998 
on national TV networks TFl and 
M6, EMI launched a marketing 
plan targeting an audience of 
women aged 40-.')0. The label also 
struck a partnership campaign with 
leading radio station RTL. 

But according to RTL's head of 
programming, Alain TlboUa, "Emma 
Shapplin is not a marketed one-off 
If that was the case, RTL would 
never have joined this great adven- 
ture that went beyond our national 
frontiers." 



The certifications that "Carmine 
Meo" has racked up include triple- 
platinum in Israel; double-platinum 
in Turkey; platinum in Argentina, 
Belgium, Canada, the Netherlands, 
and New Zealand; double-gold in 
France; and gold in Chile, Greece, 
Portugal, and Spain. 

The Turkish and Middle Eastern 
sales can be chalked up to the 
enthusiasm of the local companies, 
says London-based EMI interna- 
tional product manager Isobel 
Sclater. "The Israeli and Turkish 
companies picked up on her early in 
the project and ran with it," Sclater 
says. 

In Israel, ShappHn's music was 
used to back a TV commercial for 
national daily newspajwr Maariv. In 
Turkey, EMI's joint venture, EMI- 
Kent, has .sold 1 1,5,000 units to date, 
it says. 

shapplin has already seen .some 
success in North America with the 
album's release through Canadian 
indie Coeur de Lion (Billboard, Nov. 
21, 1998); sales there are 140,000 to 
date, says EMI. 

At 25. Emma Shapplin finds it 
hard to come to terms with her 
sudden fame. "I'm still in the mid- 
dle of it with no perspective," she 
says. "All I know is that I'm work- 
ing a lot travelling and singing to 
promote it." 



Until Saturday (3), Shapplin is on 
a promotional trip to Taiwan, Thai- 
land, and New Zealand. She returns 
July 18 to France for more promo- 
tion. EMLChrysalis in the U.K. is 
now looking to book key TV slots 
that will appeal to a broad audience. 

'We're looking at a 

big crossover 
audience for Emma 
with the big variety 
shows' 

-MXRKCOOEM- 



Says EMLChrysalis managing 
director Mark Collen, "We're look- 
ing at a big crossover audience for 
Emma with the big variety shows. 
That's been tried and tested. Once 
we have some confirmed dates, we'll 
build the plan around that." 

The leadoff track is expected to 
be "Spente Le Stelle" (Break the 
Stars), and EMLChrysalis is stand- 
ing by to activate a street team tar- 
geting rush-hour traffic with sam- 
pler cassettes if TV picks up on 
Shapplin. 

At EMI France, Sophie Cayre 



says that TV — both shows and 
advertising — has broken Shapplin 
in every key market. "People stop 
and listen to her," she says. "It's not 
an easy record for radio." 

MOZART WORKS HIS MAGIC 

Born Marie-Ange Chapelain 
(Emma is the phonetic pronuncia- 
tion of her initials M.A.) in a south- 
ern suburb of Paris, Shapplin was 
not a music lover, let alone an opera 
fan, until the age of 11, when she 
heard an e.xcerpt from Mozart's 
"Magic Flute" "in a rice commercial 
on TV" she says. 

"I was struck and decided to take 
singing lessons with an old opera 
teacher," she continues. But lacking 
support from her family, she gave 
up at 15. She left school to escape 
what she calls "the boring future of 
a secretary" and joined hard-rock 
combo North Wind. 

A friendship with Jean-Patrick 
Capdevielle's son Jonathan led to 
her current success. Capdevielle, a 
former journalist and rock artist, 
recalls, "I met Emma in a restau- 
rant where she handed me a tape. I 
was not convinced and told her to go 
back to her singing lessons. We ran 
into each other at a party a couple 
of years later where she sang and 
impressed me." 

Capdevielle offered Shapplin a 



deal on his label, Pendragon, and 
she asked him to write an album. 
With the help of his longstanding 
partner Vic Emerson, of lOcc 
fame, Capdevielle worked for a 
year and a half to tailor-make a 
musical style that would suit her 
operatic voice. 

To meet ShappHn's love for opera, 
he created what he describes as 
"popera." 

"I would not sing in French and 
felt uneasy with English. As I stud- 
ied Italian in my singing classes, a 
Latin language felt natural," says 
Shapplin, who sings her whole 
"Carmine Meo" in ancient 14th cen- 
tury Italian. 

The album is filed under "var- 
ietes Frangaises," or French pop, at 
the Virgin Megastore in Paris. But, 
says France Loisirs' Carle, 
" 'Carmine Meo' could have just the 
same been filed under 'world' or 
■classical ambient.' I believe this mix 
of modern and ancient is also a key 
to the album's succe.ss, like it [was] 
for [Mercury France project] Era 
two years ago." 

As for future direction, "I don't 
see myself rerecording 'Carmine 
Meo' over and over again," says 
Shapplin, stressing the point that 
she is not an opera singer. "All I 
want is to move on and keep learn- 
ing about my art" 



right as >'cii"To*»A.v 

THE ROCK'N'SOUL MASTERPIECE FROM * ^/ 

♦ Weekly appearance on N BC-TV's O | |^|^^ 
"Comedy Showcase" ^^^^^^l^jl I ^^^r 

♦ Strong Soundscan sales - 6 weeks on 
Billboard's Blues Chart 

♦ Radio Airplay on over 75 Triple-A stations, 
including WXRT, KFOG, KQRS, and KJCZ 

♦ # 1 on Living Blues Radio Chert 

♦ Featured on CNN's "Showbiz Today" television program 

♦ Charted at Gavin, Album Network, & FMQB 

♦ Appearing on "Late Night With Conan O'Brien" July 22"" 




"Worshiped in San Francisco for his guitar virtuosity. Tommy Costro 
throws rock and soul into his basic blues mix. He has the voice, 
the bond and the guitar to pull it off."- Playboy 

"He's the King Midas of blues-to-pop crossover, developing a huge 
following of listeners who moy not otherwise be blues fans." * 6/ues Revue 

TOURING NATIONALLY NOW - COMING SOON TO A CITY NEAR YOU! 
"right as roin", BPCDS051, avoiloble on Blind Pig Records 

Retoil inquiries: Luke Welsh 773-772-0043 
Medio inquiries: David McKie 415-550-6484 

BUND PIG RECORDS 

e-mail; blindpig@sirius-Com 
www.blinclpigrecords.com 
Tommy Castro Bond info: www.tcband.com 
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Songwriters' Hall Hosts '99 Awards 



The Songwriters' Hall of Fame 
hosted its SOtJi annual a\rar(ls dinner 
June 9 in New York to induct new 
writer members and present other 
awards. More than 700 attended the 
e\'ent, at which Hall president Bobby 
Weinstein reported that Howie Rich- 
mond, a co-founder of the Hall and 
founder of the major independent 
publisher the Richmond Orjjaniza- 
tion, tt'hieh is celebrating its 50th 
anniversary this year, had made a 
gift of $1 million to help fund a (X'l - 
manent museum and a Hall Web site. 
(Photos by Chuck Pulin.) 




ASCAP chairman/president Marilyn 
Bergman, left, is shown with Stephen 
Sondheim, winner of the Johnny Mer- 
cer Award. 




Billy Joel, left, presents Columbia Rec- 
ords president Don lenner with the 
award for Bruce Springsteen, a 1999 
writer inductee who could not attend 
the event. 




Robert Mondavi, president ot the Napa 
Valley's Robert Mondavi Winery, was 
presented with the patron of the arts 
award. Shown, from left, are Mrs. Mon- 
davi, presenter Joel Grey, and Mondavi. 




BMI president Frances Preston, left, 
presents the Abe Olman Publishers 
Award to veteran publisher Bill Lowery. 




Kenny Rogers, winner of the Sammy 
Cahn Lifetime Achievement citation, is 
shown with the evening's host. Naomi 
Judd. and singer Collin Raye, who 
performed a medley of Rogers' hits. 
Pictured, from left, are Rogers. Judd, 
and Raye. 



"Mill 



Nicki Lee Foster, left, daughter of 
Peggy Lee. a 1999 writer inductee, 
and Lee s granddaughter. Holly Fos- 
ter-Wells, accept the award on Lee's 
behalf. 




Bobby Weinstein. left, and Mali man- 
aging director April Anderson hold up 
an enlarged version of Richmond's 
$1 million check. 




Sir Tim Rice, a 1999 Hall inductee, is 
shown with his award parchment. 



9 



Bart Howard, winner of the 1 999 Tow- 
ering Song Award for his "Fly Me To 
The Moon," is shown, at left, with Jose 
Feliciano, who performed the song. 




Tony Bennett, left, presents the Hall's 
Hitmaker Award to singer Natalie Cole. 



Atlantic Records co-chairman Ahmet 
Ertegun presents an award for 1999 
writer inductee Bobby Darin to Darin's 
brother. Gary Walden. Shown, from 
left, are Walden and Ertegun. 
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THE HOT 100 

IF YOU HAD MY LOVE • Rodn»y Jerkin*, UShawn DanMs. Cofy Roonay, Frad Jarfclns III • EMI 
Blackwood/BMI. Rodnay Jarklns.'BMI. EMI April'ASCAR LaShawn Danlala,'ASCAR Cori Tlffanl BMI. 
Sony/ATV Songi'SMI. Fred Jarklna IIMBMI. En»lgn,'BMI 

HOT COUNTRY SINGLES & TRACKS 

WRPTE THIS DOWN • Dana Hunt, Kent M. Robblns • Neon Sky, ASCAR IrvlngBMI. ColtM- Bay/BUI 

HOT RftB SINGLES 

FORTUNATE • R. Kelly • Zomba.BMI. R. K»Hy 'BMI 

HOT RAP SINGLES 

NO PIGEONS • K. Howell. S. Ford, M. Bryan, Kevin Briggs. Kandl Burgess, Tamlka Cottle • 
Sporty.'ASCAP Steal Burg, ASCAP, Commando BrBbdo>'ASCAR Sole Cracker/ASCAP, Shek 'em 
Down.'BMI, Hitco'BM). Tam ASCAR Air Control'ASCAP 

HOT LATIN TRACKS 
NO ME AMES • Glancarto BigazzI, Aleandro CIvai Baldi, Marco Waglani - 8M0 Song«/ASCAP, 

Warnar-Tamarlana.' BMI 



Music Sales' Purchases Bring In 
Wealtli Of Hits; Waiden LPs Reissued 



OTOCKIN" UPON HITS: Agootl- 
ly number of iildie.s. including mas- 
ter ownei'ship, are nmv part of the 
New York-ba.ie(l Music Stiles Group. 

The Maureen Mu.sic and Old 
Tow n masters catalogs have teen 
acquired from their longtime mvner, 
Hy Weiss, who is joining Music 
Siiles a.s a consultant. Music Sales 
acquiix's .-iuch early rocli'n'roll cla.s- 
sics as "Dear One." "Dream Girl." 
"There's A Moon Out Tonight," and 
"We Belong Together." as well as 
master recordings hy the likes of 
Billy Bland, the Capris. the Cleit- 
ones, Ted Curson, the Earls, the 
Fiestas, Robert & Johnny, the 
Solitaries, and Sonny Terry and 
Brownie MrtJee, among others. 

Another publishing catalcjg pur- 
chase Ls that of Ben Kaleigh, with 
songs recorded 
by Lesley Gore 
( "I Don't Wanna 
Be A Loser," 
"She's A Fool." 
"Tlwt'sTheWay 
Boj's Ai^;"); Lou 
Riiwls ("Dead 
End Stixjet" and 
"htKe Is A Hur- 

tin' Thing"); Elvis Presley ("How 
Would You Like To Be"): Ray Ptter- 
son ("Tell Lsiura I Low Her"): ami 
Gene Pitney ("Not Responsible"). 

A final catalog deal is the acqui- 
sition of Ramsey Lewis' Ramsel 
catalog, which includes his 19(i6 hit 
"Wade In The Water" In addition, 
Music Sales has woi-ked out a .i09f 
ownei-ship of futui'es with Lewis, 
starting with a new Lewis album, 
"Dance Of The Soul." 

Also, Music Sales has made deals 
on individual songs, including oO^'f 
of "Wooly Bully," the 1965 hit by 
Sam the Sham & the Pharaohs, 
and -jtJ'r of Barbara George's 19()1 
li&U hit "1 Know (You I>m't Love 
Me No More)." No purchase price 
was announced for any of the deals. 

Back from the golden 

PAST: During its brief history in 
the early '.")0.s, Walden Recoi-ds was 
a classy way of discovering the 
world of show music, with vocai per- 
formances true to the intentions of 
the great show writers. A memo- 
rable graphic of each album was a 
cover drawing of each songwriter 




by Iir Lkhtman 



as rendered by Al Hirschfeld. 

More than 40 rears later, a New 
York-based label. Harbinger, has 
.started to issue CD «'i'sions of LPs 
pr{)duced by the label, with the 
Hirschfcld di'awings intact. Har- 
binger was forme<l by the late I>eon 
Seidel and Edward Jablonski, who 
is also one of the great chroniclers 
of Broadway musical history. 
•Jablonski and the late Stanley 
Green were the albums' annotators. 

"Wo didn't get a salary Ix'causc 
there wa-sn't any," ,Jablon.ski iwallefl 
at a ix-cent reunion luncheon hosted 
by the label's owners/producers. 
Ken Bloom and Bill Rudman. 
■lablonski also noted that .such giant.s 
as Cole I'orter and Harold Arlen 
w'ere consulted on the sessions, 
often unearthing a rare song or two. 

"Ira (Gersh- 
win) helped 
select some of 
the material on 
his album and 
thought that we 
recorded the 
definitive ver- 
sion of 'Soon.' " 
WhUe the la- 
bel, lasting but a few years after 
starting in 19!>2, produced .some folk 
and classical LPs, it's be.st known 
nmv for its surveys of Rodgers and 
Hart, Porter, George and Ira 
Gershwin, Arthur Schwartz, 
Arlen, and Jerome Kern. 

The luncheon, at which Walden 
veterans, including singers Bob 
Shaver and Ka.ve Ballard and 
musical dii-ector John Morris, were 
on hand, also served to introduce 
Hai-binger's second Walden release, 
a combination of the Rodgers and 
Hart and Cole Porter LPs. The 
Arlen project, originally a two-LP 
set, was previously released. Koch 
is the distriljutor of the line. 

Print on print: The follow- 
ing are the best -selling folios from 
Hal Leonard Publications: 

1. Shania Twain, "Best Of Shania 
Twain." 

2. "Tansan," soundtrack. 

3. Dixie Chicks, "Wide Open 
Spaces." 

4. Goo Goo Dolls, "Dizzy Up The 
Girl." 

5. Sublime, "40 Oz. To FVeedom." 
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The Ellington Century ^ 
The Great Compilation Controversy 
Jazz Through June: Year-To-Date Charts 
Summer Means Jazz: Star-Making Festivals 



li 




p 



lor one evidentiary week this past 
April, the top four slots on Bill- 
board's Top Jazz Albums chart 
were held by compilations 
issued by the 32 Jazz label as 
part of its "Jazz For" series. Four 
additional titles on the chart were also 
compilations. It was both a coup for 
the N.Y.-based label and a barome- 
ter of the climate seen at jazz retail, 
where budget-priced compilations are 
selling in increasingy large numbers. 

The ohginal 32 Jazz compilation, 
"Jazz For A Rainy Afternoon," origi- 
nated as a lifestyle record targeted 
toward the readers of E//e magazine. 
Featuring an eye-catching photograph 
of a woman walking in the rain, the 
disc is comprised of a solid mix of 
substantial jazz artists and music. "We 
wanted to use real jazz, great musi- 
cians, but music that was accessible, 
that could be appreciated by both 
novices and jazz fans," explains Joel 
Dom, co-president of 32 Jazz. "The original compilation was 
sold through an 800 number, and we eventually took it to tra- 
ditional retail. We got a discretionary listening post in a store 
in the Northwest, and the record sold out, mainly to women in 
the 25-to-45 demographic. You don't have to be a genius to 
figure out that if it works in a listening post in Portland, the 
success could be replicated around the country." 

Dom is quick to note that the quality of the music is as 
important as the budget price and sexy packaging. The bot- 
tom line is that the music is good," he says. In fact, several 
copycat titles have hit retail in the past few months; none have 
duplicated 32's success. Dam allows that he's "been really 
lucky," but adds that "sometimes you can make your own luck. 
In the end, it's a serendipitous combination of a photograph 
that draws attention, a title that evokes a mood and music 
that delivers on the promise of the title." 

TWO TYPES OF JAZZ CONSUMERS 

To date, 32 has issued five "Jazz For" compilations, all of 
which boast a consumer-friendly retail price of $8.98. Dorn 
does not believe that the sale of compilations will hurt the 
sales of new jazz artists and albums. "In the end, the record 
buyers benefit, because they get to hear the music in new 
combinations that make it fresh to them. There are a lot of 
great catalogs out there," he says, noting the illustrious history 
of labels such as Concord and Verve, "and compilations are a 
way to bring them to the public." 

With so many compilations on the market competing for rack 
space alongside a substantial number of new releases by 
established and upi-and-coming artists, it can be hard for stores 
to keep all of the product in stock and current. 

Cliff Preiss, jazz-and-vocals buyer for the Virgin Megastore in 
New York's Times Square, notes, 
"People have said there is a glut 
of product for as long as I can 
rememtier. In jazz, there is a bot- 
tomless pool of material that 
can be reissued, and there's a 
large pool of young musicians 
who want to have their say in 
what's happening." Preiss' solu- 
tion for choosing what to stock is 
a pragmatic one. "Anything that 
I consider important, I cany. The 
guide I use is that if I would want 
to own it myself, I carv it." 

Preiss explains that he sees 
two main types of jazz con- 
sumer: "One wants an exact, 
specific recording of a single 
artist, no matter how obscure. 
The other hears something on 

the radio or TV commercial, and they come in humming a 
melody and ask where they can find the song. I don't think 
that there is too much product out there in the sense that it 
confuses people, but it can take a little longer to find exactly 
what they are looking for." 

THE STOGKINO CONUNDRUM 

"Right now, everyone is jumping on the 'Jazz For' bandwag- 
on," says Preiss. "But I don't see compilations as cutting into 
sales of original jazz albums or albums by new jazz artists." 





Budget anthologies are 
among the jazz market's 
hottest items. Do they 
help or hinder sales of 
individual-artist sets? 

BV STEVE GRHVBON 



Preiss notes that the initial "Jazz For" compilation 
was stocked in Virgin's pop section, rather than 
the jazz department. "It definitely crosses over 
to a different audience," he says. "I wouldn't be 
surprised if a lot of people who bought that com- 
pilation have no other Jazz CDs in their collec- 
tion. And, since it's a compilation, a person could 
hear an artist and develop enough of an interest 
that they would buy a whole album by that artist. 
So it's not a bad thing at all." 

Chris Osborne, jazz-department manager at 
New York's Tower Records at Lincoln Center, 
agrees that compilations can 
be an effective way for con- 
CPnoon sumers to discover jazz. "If a 
collection is the only way that 
a person is going to discover 
. a Ben Webster, then it's bet- 

^ ter than not discovering him 

at all," she says, adding that 
^ "just maybe, these con- 
sumers will eventually go out 
and buy a Ben Webster disc. " 32 Jazz's Dam 

Still, labels feel the crunch 
for retail space when the market becomes 
saturated with product. "While I respect 
what 32 has done, there are unfortunately 
a tot of copycat compilations of lesser qual- 
ity that are filling the mart<et," states Adri- 
;o«KL an Mills, director of worldwide sales at 
Telarc, whose jazz schedule encompasses 
approximately 12 releases throughout the 
year. The dilemma of the jazz buyer is that he is constantly 
wading through bad product. It makes his job that much hard- 
er, and it makes it harder for a label like ourselves. We get 
penalized, because there is less retail space and fewer con- 
sumer dollars for us." 

ADVANCE PLANNINO 

To remain competitive in the marketplace, Telarc "solicits key 
records far in advance," explains director of mari<eting Rob 
Saslow. "Nearty every CD we are putting out is ready, with fin- 



ished product, 60 to 90 days 
I^^HH ■ H before the street date. We need 

I B B ■ I H B to get it to crucial accounts 
I B BB l^tl early, so they can hear the 

I B B B B ^BB record and judge for tfiemselves 
I B B B B Isl whether or not to stock it. For- 
I B B B B 1^1 ward thinking is the only way to 
I B B B B B ^1 get proper positioning in this 
I B B B B B H type of retail climate." 
I B B I f "If you look at our release 

■ schedule, we've tried to do what 

B B the industry's been asking, 

B B B B which is to avoid putting every- 

B B B thing out in the fourth quarter," 

^Ltf adds Mills. "We also make cer- 

tain to keep our pricing in line 
B B with the major labels, and we 

■ B B offer discount programs 

B throughout the year. We have to 

be aggressive with our pricing, 
on both our catalog and our new 
releases. These methods allow a 
smaller label like ourselves to 
stay ahead of the game." 
Tower Records' Osbome feels that there are two ways that 
labels can help the retailer support new artists. "First, they 
can provide us with play copies, so consumers can hear them," 
she says, noting that she often puts developing artists in her 
store's discretionary listening posts. "The other is sale pricing. 
It's hard for a customer to pick up a Stefon Harris or Geri Allen 
recording for $17.99, as wonderful as those artists are. If the 
customer sees them for $13.99, it's going to make a big dif- 
ference in their willingness to try them." 

OVERBURDENED USTENINQ POSTS 

Osbome feels that "there are way too many compilations 
coming out, and it's impossible to stock them all. You can't 
support every collection with a listening station, so they end 
up sitting in a rack with other compilations. I don't see the 
public picking those things up unless they hear them." 

Osborne does, however, feel that 'the pendulum is swing- 
ing towards people buying jazz recordings. There are people 
in their 30s and 40s who have a longing for something that 
sounds real in our busy worid and 
are discovering jazz." According to 
Osborne, "the downside of these 
people buying compilations is that 
it is a move away from hearing a 
complete recording date, which 
documents an actual session, an 
actual musical climate. 

"That's why I like things like Blue 
Note's remastered Rudy Van 
Gelder albums," she says, noting 
that Ven/e has done equally good 
work in bringing the sound quality 
of older recordings up-to-date in 
well-conceived packages. "If the 
sales pitch to the consumer is 
improved sound, it becomes a 
good vehicle for exposing the 
music to a new audience." 
Osborne points out that 
Legacy/Columbia's recent reissue 
of Duke Ellington's 1957 release 
"Such Sweet Thunder," coinciding 
with the Ellington centennial, is 
both timely and important, 
because "up to now, we could only get that title sporadically, 
as an import from Japan. Tying it in with the centennial makes 
it widely available to be found by a new audience who might 
just now be discovering Ellington." 

WAVES AND WATER 

"The whole compilation thing is a sign of tougher times," 
says Telarc's Saslow. "Consumers have limited funds, and they 
don't always have the time to search out specific records or 
artists. Compilations are an easier concept for them to digest" 

32 Jazz's Dom remains realistic about the situation. "Like 
anything else, this too will run its course," he states, adding 
that "years ago, no one in the industry wanted to put out 
soundtracks, because they never made money. Now they're 
the hottest thing on the market, but that fad will run its course 
as well. There's an ebb and flow to everything. Consumers, 
like water, will seek their own level. They'll tell you when they've 
had enough." ■ 
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Concord's Sarros 



Jazz-specialist indies find there 
are benefits as well as disadvantages to the 
continuing consolidation of major labels 
and retailers. For many, limited budgets go 
hand-in-hand with high expectations. 

BY DON JEFFREY 



It's a time of uncertainty in the jazz business. Major record 
companies, trying to improve profitability as costs rise, 
have pared their jazz offenngs. Compounding the problem, 
the mega-merger of PolyGram with Universal resulted in 
the consolidation of two jazz companies into one, with 
executives laid off and rosters expected to be cut. 

But consolidation at the majors 
has created opportunities for 
independent jazz labels, both in 
signing and developing talented 
artists and in securing the ser- 
vices of experienced executives. 

"The merger of GRP and Verve 
Group [at Universal] is definitely 
creating a big hole, and there'll 
be a big fallout through It," says 
Glen Barros, president of Concord 
Records. 

Rob Saslow, director of mar- 
keting for Telarc International, 
whose jazz roster includes such 
greats as McCoy Tyner and Dave 
Brubeck, says the majors have "cut back on their commitment 
to being full-sennce jazz labels. Certain jazz artists with cachet 
a major label will still hang on to. But it's hard for the majors, 
with their economics, to stick with artists over their develop- 
ment." 

FRUITS OF CONSOUDATION 

The race to find and sign talent could get easier for the small 
or indie jazz label, now that the majors are focusing efforts and 
resources on the hits. "It's much more of a buyer's market 
than it was a year or two ago," 
says Saslow. "The deals we're 
able to offer artists — it's not huge 
money upfront. The artists will 
entertain these offers that they 
wouldn't have before, except as 
leverage. Now we're a player. 
We're not afraid to go out and 
talk to anyone. There's not the 
expectation of the huge money 
upfront." 

There are many artists at the 
end of their major-label rope," 
says Mike Landy, president of 
New York-based modern jazz/ 
worid-music label Siam Records, 
adding, "I launched my label as a result of consolidation. We 
saw it happening and saw an opportunity." Landy had been 
with GRP Records, owned by Universal, Siam bought GRP's 
recording studio in New Yort<. 

"Some great artists have been ignored. They're all too happy 
to come to an independent and build a catalog," says L^ndy. 
■They understand the majors seem to be focusing more on quan- 
tity — the number of releases, the number of units — rather than 

Continued on page 50 




Siam's Landy 



Ellington is everywhere. 
He is being celebrated 
in the nation's capital, 
where he was born on 
April 29, 1899, and 
where his father was a 
White House butler. 
Ellington himself was 
honored with a 70th 
birthday celebration at 
the White House, courtesy of its 
profoundly unhip resident, 
Richard Nixon, The Pulitzer Prize 
committee has awarded Elling- 
ton a posthumous "Special Cita- 
tion" for "musical genius," hop- 
ing to redress the injustice done 
by denying him the award in 
1965, causing two of the three 
judges to resign in protest. He 
Is now being called America's 
greatest composer. But for half 
of this century, he was hidden 
in plain sight, disguised as a 
bandleader. It is perhaps no 
accident that he was born six 
days after that other great mas- 
ter of misdirection and obfusca- 
tion, Vladimir Nabokov. Now, 
with tributes coming from every- 
where, even from the classical 
pianist Jean-Yves Thibaudet, 
Ellington has gone on a cultural ^ 
journey much like that taken by 

Raymond Chandler, from 35? paperbacks to tvwj volumes In the 
Library Of America. 

But no one played Qlington like Ellington. He is the greatest 
figure in jazz history. Born only seven months after George 
Gershwin, he lived twnce as 
long — I learned of his death 
while listening on the car 
radio to John Dean testify- 
ing in the Watergate hear- 
ings—and was never 
thought of as a period musi- 
cian. To use his own highest 
term of praise, he was 
beyond category. He record- 





A spate of 
reissues fetes 
the birthday 
of jazz's 
greatest 
figure. 




ed for a bewildering number of 
labels, many of them gone. And 
several CD collections have 
been put together to honor him. 

1W0 DOZEN DISCS OF 
DUKE 

First and foremost is "The 
Duke Ellington Centennial Edi- 
tion—The Complete RCA Victor 
Recordings 1927-1973," a 
remari^able, visually striking 24- 
CD set produced with superb 
sound by Orrin Keepnews, with 
Steven Lasker. There are any 
number of small miracles here, 
some of them previously 
unavailable, centering on the 
band from the early '40s — 
when, as Gunther Schuller once 
said, Ellington seemed to pro- 
duce a masterpiece every 
week — but stretching from 
"Black And Tan Fantasy" and 
"East St. Louis Toodle-Oo," on 
the first CD, co-wntten with the 
great growl trumpeter Bubber 
Miley, through Johnny Hodges, 
Cootie Williams, Barney Bigard, 
Jimmie Blanton and Ben Web- 
ster, past the three sacred Con- 
certs to Billy Strayhorn's final 
composition, "Blood Count." It 
is impossible to imagine any- 
thing else winning next year's Historical Grammy. 

QONSALVES SOLO RESTORED 

The only company that can match BMG's RCA holdings is 
Sony, with its Okehs and Columbias. They have, however, cho- 
sen instead to release four single CDs and one double, with a 
three-CD compilation by Henry Renaud called "The Duke" due 
in August. Every bit of matenal recorded seems to have been 
included, and the notes lean heavily toward arcana about the 
production process. But you get "Black, Brown And Beige" with 
a magnificent a cappella Mahalia Jackson, "Such Sweet Thun- 
der," inspired by the Stratford Shakespeare Festival, a mano a 
marto with the Basie band, the music written for the film 'Anato- 
my Of A Murder" and a two-CD set including "Ellington At New- 
port," The latter put Ellington on the cover of Time in 1956, 
largely because of a 27-chonjs blues solo played by tenor sax- 
ophonist Paul Gonsalves as an entr'acte between the two parts 
of "Diminuendo And Crescendo In Blue" that had people danc- 
ing in the aisles and neariy caused a riot. Now we learn that, 
because of bad microphone placement, parts of the set were 
re-created in the studio with fake applause added. The real arti- 
cle has been added to the phony stuff for this release. 

"Ella And Duke At The Cote D'Azur," a two-LP set from 1966, 
when both artists were represented by Norman Granz, has 
been expanded to the eight-CD "Ella Rtzgerald And Duke Elling- 
ton C6te D'Azur Concerts On Veree," 
with the two of them separately and 
together. The last CD is an illuminating 
look at the Ellington orchestra in 
rehearsal. 

THE CHAIRMAN AND THE DUKE 
TOOETHER 

"The Complete Capitol Recordings 
Of Duke Ellington," five CDs from the 
1953-55 period, are available from 
the invaluable mail-order firm Mosaic 
and in stores from Blue Note. Includ- 
ed is a rare Ellington trio date, the 
exquisite "Piano Reflections." 

In the late '60s, Frank Sinatra signed Ellington to his 
Reprise label, both as artist and producer. The two 
teamed in 1968 for "Francis A. & Edward K.," which 
was reissued eartier this year. The remainder of Elling- 
ton's work at the label will be released this fall by Mosa- 
ic, in a five-CD boxed set, "The Complete Reprise 
Recordings," produced by Matt Pierson. Included are a 
set of other bands' theme songs, music from "Mary 
Poppins," "The Symphonic Ellington" and hits from 
1965 and '66. Have you heard Ellington's "Blovnin' In 
Tfie Wind"? 

Edward Kennedy Ellington said of James R Johnson 
what I will say of him: "There never was another." ■ 
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BY GEOFF HIAYFIELD 

Itoiny G sits in his accustomed tnrofie alop the Contemporaiy Jazz categMy of this Spotlight's 
chart recaps, but the mainsoeam's Top Jazz Albums lists bid welcome to a new empress. Diana 
Kjall. The lists also sport some surprises in the supplier categories. For eight consecutive ^fear In 
Music issues, soprano saxophonist G has been the No. 1 artjst in the Contemporary Jazz field, also 
holding the No. 1 album for each of those eight years. The Spotlight's year-lo-date progress report 
shows he is on course to continue that monopoly in 1999. 

WHEN DIANA MET HARRr 

Krall's "Love Scenes," the best seller of her young-but-prolific recording career, unseats Many 
Connick. Jr's "To See Vbu." which was No. 1 on Top Jazz Albums tn both the >fear In Music and Jazz 
Spotligtit recaps of 1998. The cumulative sales of three Krall albums also make her the category's 
top album artist, again replaang Connick, who had ended a four-year reign by veteran Tony Bennett 
Krall's total units sold pracbcalty grve her a 2-to-l lead o^r runner-up Hert3ie Hancock. 

Based solely on l^nny G's prolific sales. Arista is usually the leading impnnt and distnbuting label 
in contemporary jazz, but Wamer Bros, is threatening to end that streak. Successes by Boney James. 
KirK Whalum and Fourplay put the WB team on top among impnnts; additional sales from affiliated 
labels— particulady Quincy Jones'— secure Warner Bros.' standing m the label camp. Bugs Bunny's 
jazz team is also pnnanly responsible for giving WEA a substantial lead in the distnbution category. 

nfOOUNQ NABS FUQ 

The success of its vanous-artist compilaliore places fledging 32 Jazz on top of the mainstream 
jazz imprint and label categones. The latter category will change by the end of the year, as Verve 
Group officially merges the output of No. 2 label GRP and No. 3 logo Veae. At the time these recaps 
were completed, corporate attorneys had not yet waved their hands over the merger of the jazz 
groups that resided at Universal Music Group and its acquired PolyGram holdings. The 32 Jazz label 
helps independent distributors get at least a temporary lead in the distnbution categoiy; again, the 
UnwersalPolyGram merger cooW change that picture by the time our year-end issue is published. 

The recaps in this Spotlight offer a year-to-date took at the jazz categones that will appear in the 
Vfear In Musk issue and covers charts fiom the Dec. 5. 1998. issue (which starts the cunent chart 
year) through the June 5 issue. Recaps for Top Jazz Albums and Top Contemporary Jazz reflect sales 
units for each week a title appeared on the pertinent 25-position chart, including the weeks these 
bi-weekly chaits are not published. ■ 



Po«. ARlin (No. Of Chartad ABums) 
Inprint/UlNl 

1 DIANA KRAU. (31 lmpulse!/GRP 

2 HERBIE HANCOCK (1) Vene 

3 CASSANDRA IMLSON (II Blue 
Note/Capilol 

4 MILES DAVIS (2) Legacy/Columbia 

5 VINCE OUARAUM TRIO (1) Fantasy 
S HARRY CONNICK, JR. (1) Columbia 
7 LOUIS ARMSTRONO (11 GRP 

(1) Verve 

S MONICA MANCINI 11) PBSiWamer 

Bros. 

• MICHAEL FEINSTBN (1) Concord 
Jaz^oncord 
10 PAT METHENY (1) Concord 
Jazz/Concord 

(II Telarc 



Poa. TITlE^Ajtlst— Imprtirt/laM 

1 LOVE SCENES -Diana Krail- 
Imoulsel/GRP 

2 GERSHWIN'S tWORLO—Herbie 
Hancock — Verve 

3 lAZZ FOR A RAINY AFIERMOON^ 
Vanous Artists 32 Jazz 

4 TRAVEUNQ MILES^assandra 
Wilson— Blue Note/Capitol 

5 JAZZ FOR THE QUIET TIMES- 
Vanous Artists — 32 Jazz 

« JAZZ FOR THE OPEN ROAI>— 

Vanous Artists — 32 Jazz 
7 YULE B' SWINQIN' Vanous Artists 

Hip-0 




8 JAZZ FOR WHEN YOU'RC ALONE 

Vanous Artists — 32 Jazz 

9 HAVE YOURSELF A MERRY LITTLE 
CHRISTMAS- Diana Krall- 
lmpui5€!A3RP 

10 FASULOUS StWINO COLLECTION 
Vanous Artists— RCA Victor 

11 LOVE SONOS-Mlies Davis— 
Legacy/t^iumbia 

12 PRICELESS JAZZ SAMPLER— 
Vanous Artists— GRP 

13 CHARUE BROWN'S HOUDAY 
HITS— Vince Guaraldi Jno — Fantasy 

14 TO SEE YOU— Harry Connick. Jr.— 
Columbia 

15 UKE MINDS Gary Burton/Chick 
Corea^t Metheny/Roy Haynes'Dave 
Holland — Concord Jazz/Concord 



Po*. LABEL (No. Of Ckntod 

1 32 JAZZ (5) 

2 ORP (91 

3 VERVE (11) 

4 COLUMBIA (7) 

5 CAPITOL IS) 



Tnp l«TT Imprinto 



Pos. IMPRINT (No. Of Ctiartad 

1 32 JAZZ 15) 

2 IMPULSEI (7) 

3 VERVE (10) 

4 BLUE NOT! (8) 

5 RCA VICTOR (6) 



Tap l«»T ni«trihii«nr« 

Pos. DISTRIBUTOR (No. Of Chartod 
AMmjihs) 

1 INDEPENDENTS (23) 

2 UNIVERSAL (10) 

3 SONY (9) 

4 POD (11) 

5 EMD(9) 
a BMO (101 
7 WEA (5) 



Tap 1^ CataIng Album* 



Pos. TITLE— Artist— Imprbrt/Labol 

1 MIRACUS-THE HOUDAY ALBUM— 

ttenny G — Ansta 

Continued on page 50 



THE HIGHER OCTAVE MUSIC GROUP: 




CRAIG CHAQUICO 

Four CctpcYs 



"Best Pop Instrumental Giiitarlsl 
- Guitar Player Magazine 



^ Jhe fornfer Jfifferson Slarship giiitarisI 
li^/hik passion foi' jfelive American 
culture Iq rellecUatls on Ws own Hie - i- 
i,-\^anil more universal l|ienies,with the / v,i 
^V-.' gfoovesmafnship exbrfftisffoHop / i/J 
■^^-^^producers William Aura (3rd ForCe),)L*.;t 
V'<j;.'^^r''. , Buss Frefeman, gj^^ 
' Paul Brown and hick Braun. 



// force field 

"All-Star." -Jazziz 

I'lirw Field intensifii's the irin'- 
<-<iiil<i<!iiiiisl\ ii{iliriin>; nitltiirlr will) an 
iill-.-^tiir liiii'iip of SiiiDDili .In// iroii^ - 
I'liiil Tii\ lor. .Iiilm KicmiiiiT. 
(inii;; ()liii(|iii('(). (iiiinl (>ri^ninaji, 
Urimi llii!iiii'> and Ur\jiii Siivagf. 



dancingfantasy I 

Dancing Fantasy ± 

Popular German txim composers ~ 
Curtis McL^ arxl Chns Wiiams ■ 
ot Dancing Fantasy » 
continue the Bxopean based A 
atniosphenc groove muse tradition ^ 

with a seductive, melodic and 
hypnotic soundtrai* to itie nnarry |^ 
mocxls of day and night. 





Various Artists 

Higher Octave is... Smooth Grooves 

A glimpse into the past, present 
and future of the immensely 
popular Smooth Jazz genre 
featuring .3rd Force, 
Craig Chaquico, 
Bryan Savage, Grant Geissman, 
Brian Hughes 
and many others. ^H^^ 



Coming soon: Eliades Ochoo, Hevio, Buiketheod, Brion Hughes, Douglos Spoiled Eagle, Goelii Storm, CUSCO, Chorlie Wotis, PIS, Eric Fernondei, SergenI Gorcia and TKomos Often. i 
WWW.higheroCtave.COni Higher Octave Music 23852 Pacific Coast Hwy., Suite 2C Maiibu, CA 90265 310/589-1515 310/589-1525 Fax ^ 
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LONDON— star names and young 
pretenders will be out in equal mea- 
sure this year on the ever-expanding 
European festival circuit, as sum- 
mertime concert stages remain a piv- 
otal promotional device for the jazz 
labels. 

It's no surprise that most jazz labels 
have chosen the approaching millen- 
nium as a convenient mar1<eting hook 
to tempt consumers to sample jazz 
greats of the past. "People are natu- 
rally looking back and taking stock," 
says Adam Sieff, division head at 
Sony Jazz U.K. "It's an excellent 
opportunity to get them to explore our 
rich back catalog, much of which, 
back to Louis Armstrong and Billie 
Holiday, has incredible longevity.' 

But, as both major and indie jazz 
labels prepare to tap into the selling 
potential offered by the growing 
round of European jazz festivals— 
Montreux. Glasgow, Vienna, Istanbul, 
Umbna, The Hague, London, Molde, 
Vitona-Gasteiz — there's a retrospec- 
tive feeling, too, about many of the 
show lineups. Among the highlights. 
New 'Vork's Lincoln Center Jazz 
Orchestra (LCJO), led by artistic direc- 
tor Wynton Marsalis, will be bnnging 
its Duke Ellington tribute show to 
European stages in line with the cen- 
tennial of the jazz maestro's birth, 
while a star-heavy Montreux festival 
will feature a tribute to Jimmy Rogers 
night, presented by Ahmet Ertegun 
and featuring Van Morrison, Jeff 
Healey and others. 

For Wulf Muller, VR jazz marketing 



Summer Neons Jozz 

Europe's seasonal touring circuit provides a promotional 
springboard for both younger artists and established stars. 

BV CHRIS FULLER 



at Universal Music Intemational, while 
the Euro festivals invariably offer a pro- 
motional spnngboard for established 
stars— John McLaughlin, Ornette 
Coleman, Dee Dee Bridgewater, Her- 
bie Hancock and Al Jan'eau all have 
busy schedules this year the career 
push offered to younger artists is 
"probably the most valuable aspect." 

VERVE-NIGHT MIXERS 

Through the now-traditional "Verve 
Nights" — this year at Montreux (July 
2-17), Holland's North Sea Jazz Fes- 
tival (July 9-11), Italy's Umbha Jazz 
99 (July 9-18) and Spain's Vltoria- 
Gasteiz (July 10-16). plus other big 
events in Austria and France -Uni- 
versal is seeking to mix "big stars and 
the up-and-coming." says Muller. 
"Festivals allow us not only to reach 
a core audience but also the more 
casual jazz fan. Whether big names 
or not. if the artists perform well on 
the night, then they stand to sell a 
fair amount of CDs on-site." 

Universal, since absorbing Poly- 



Gram, has now fashioned a four- 
pronged Verve Music Group compris- 
ing Verve (mainstream), Impulse 
(catalog, avant-garde), GRP 
("smooth" jazz, AC) and Blue Thumb 
(blues, world music). The company 
will have a total of 28 acts on the 
road in Europe this summer. Among 
the newer names, the company has 
high hopes for Latin pianist Danilo 
Perez. Brazilian bossa-nova stylist 
Vinicius Cantuana, violinist Regina 
Carter and Norwegian techno- 
influenced jazzer Bugge Wesseltoft. 
"It's going to be some year," says 
Muller. 

Claude Nobs, founder of the Mon- 
treux jazz festival and a longtime 
Warner Music executive, appears 
particularly enthused by this year's 
event. "Jazz," says Nobs, "has a 
tremendous influence within all the 
new lines of music... across hip- 
hop, acid jazz, even drum 'n' bass: 
all those guys love Miles Davis and 
John Coltrane. Montreux has and 
always will explore these new musics. 



But, at the same time, jazz is the 
thread that binds it all together." 

AUDIENCE OF 1 BILUON 

Like the smaller North Sea Jazz 
Festival, Montreux has unquestioned 
value as a media-friendly event, 
attracting dozens of broadcasters 
each year and offenng artists poten- 
tial worldwide exposure. "Japan's 
NHK— a great supporter of jazz- will 
be out in force again," says Nobs. 
"We're also very excited that CNN is 
planning a one-hour special from the 
event, which offers a potential world- 
wide audience of 1 billion.' 

Given the limited media outlets for 
jazz, says Adam Sieff at Sony Jazz 
U.K., the value of the summertime 
jazz circuit "gets ever more important 
in promotional terms." While Sony 
does not go in for sponsonng specif- 
ic events — and also avoids promoting 
CDs on-site, in order not to upset the 
traditional retailers — Sieff says the 
company "pulls out all the stops, 
from affiliate to affiliate, in garnering 



as much media support as possible 
to back up the live shows." 

Sony's big guns on the circuit this 
year will include the aforementioned 
Lincoln Center Jazz Orchestra, the 
new Stanley Clarke/Lenny White 
music collective Vertu (descnbed by 
Sieff as "the second coming of 
fusion"), trumpeter Mark Isham and 
Venezuela-born percussionist Orlan- 
do Poleo. Helped along by the mil- 
lennium effect. Sony will continue to 
strongly market its back catalog, but, 
for Sieff, "This can never be to the 
detriment of our frontline artists. 
What we are most excited about is 
where the music is going." 

There will obviously be some sad- 
ness that Ronnie Scott, founder of 
the legendary London Soho jazz 
venue that bears his name, is no 
longer around to share in the 40th 
anniversary celebrations of what is 
arguably the most famous jazz club 
in the world. But, according to Pete 
King, Scott's longtime partner and 
the club's co-founder, "We're deter- 
mined to party hard anyways. ..as 
Ronnie would have wanted it." 

A highlight within a series of Ron- 
nie Scott's concerts and residencies 
is a chanty gala at London's Barbi- 
can Centre on Oct. 2, featuring, 
among others, George Benson & The 
Count Basie Orchestra, Elvin Jones, 
Dee Dee Bndgewater and the Peter 
King Quartet, with proceeds going to 
Nordoff-Robbins Music Therapy and 
the Ronnie Scott Bursary Fund for 
young jazz musicians. ■ 
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THE LITTLE GUY 

Continued from pase 44 

on long-term artist development." 

Jeff Gauthier, musician and co- 
founder of Los Angeles-based year- 
old Ciyptogramophone label, says, "I 
started the label to fill a need in the 
LA. jazz community, to find homes for 
projects having trouble getting picked 
up by other labels, especially sNith tfie 
consolidation. A lot of artists are 
scrambling to grab hold of a dimin- 
ishing piece of pie. Because of that, a 
lot of musicians and entrepreneurs are 
starting their ovun labels." 

Some of those musicians and 
entrepreneurs are people who were 
forced out of the majors by consoli- 
dations, and their current availability 
is viewed as a boon to smaller labels. 
"There's a great pool of executive tal- 
ent." says Landy "Our GM was GRP's 
VP of international. We're both broth- 
ers in arms. So many great people 
have been squeezed out." 

FUNDING FOR GROWTH 

Joshua Feigenbaum, co-founder of 
NYNO Records with Allen Toussaint, 
agrees. "We're always looking for good 
people. But we have limited budgets 
and high expectations," he says. 

But Michael Dorf, head of Knitting 
Factory Records, the 10-year-old 
label that grew out of the New York 
venue of the same name, says the 
label "has completed some fundrais- 
ing and is going to be growing quick- 
ly We've got our 'Help Wanted' post- 
ed. There's a lot of great talent out 
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lAZZ THf LIVING CONCEPT IS 
BLOOMING AT )A22 CORNER. 
NY-S NUMBER 1 TV JAZZ SHOW 
AND WINNER OF THE 1998 BETA 
AWARD FOR BEST LOCATION SERIES 
DELIVERS THE REAL THINC IN 
THE HEART Of MID-TOWN 
MANHATTAN. JAZZ CORNER CAN 
BE SEEN ON A VARIETY OF 
CHANNELS. FOR MORE INFO AND 
BROADCAST SCHEDULE CALL: 

(917) 806-)065 
E-MAIL: 

JAZZWORKtleAOL.COM 



there." Knitting Factory Records is, 
in fact, a product of consolidation. 
Dorf explains that in 1989 he had a 
deal with A&M to release four com- 
pilation albums. "When PolyGram 
bought A&M, we got dropped," he 
says. "We were called their 'Special- 
Olympics' project. We took those four 
titles and looked for disthbution in 
Europe and became, effectively, a 
record label. Then, in a few months, 
we put out releases ourselves." 

A CAU TO WORK HARDER 

As Knitting Factory did, smaller 
labels are seeking ways to finance 
their operations. Telarc's Saslow says 
that the growth of smaller jazz labels 
will encourage the flow of new capi- 
tal into the music business. 

"What I expect to see is some peo- 
ple who weren't in the music business 
getting into the business," he says. 
"Some of these companies have 
money to bum, and record labels can 
certainly use the capital." He men- 
tions technology companies like 
Microsoft and entertainment compa- 
nies without labels like Viacom. 

But some small-label executives 
see formidable challenges in consol- 
idation. 

"It creates a responsibility for a 
label like ours," says Concord's Bar- 
ros. "We don't consider other jazz 
labels our competition. We consider 
other genres our competition. Retail 
and other areas of the industry tend 
to focus on other genres. Retail is 
consolidating, and jazz is getting 



squeezed more. I look at the loss of 
one major powerhouse in jazz [Poly- 
Gram] as a real loss for all of us. 
Moving the artform fonward is good 
for all of us. It's a call to us to work 
that much harder" 

Saslow echoes the notion that 
"the retail side of things is a huge 
challenge. The space at retail is still 
very limited. We can do all the mar- 
keting and create demand through 
radio, press and touring, but, if the 
product's not positioned, it just 
doesn't sell. We spend money at 
retail, but that doesn't necessarily 
get you the space all the time." 

Dorf agrees that retail consolida- 
tion has "made it tougher for inde- 
pendents to get that shelf space to 
get those brick-and-mortar cus- 
tomers." So Knitting Factory has 
turned to the Internet and found 
some success. "We're seeing a dra- 
matic percentage shifting monthly- 
more people wanting to buy on the 
Internet, especially deep catalog," 
says Dorf. 

The Internet has, for some inde- 
pendents, evened out the playing field 
with the majors a little. "The Internet 
has created ways to promote the 
artist," says Landy "It's poetic justice. 
I can announce news at Siam all over 
the world without worrying about the 
baniers the majors have put up. The 
majors have cut off A&R, which is like 
R&D for a label. They're putting out 
samplers, reissues. But that's old. 
Independents are the ones that have 
their finger on what's going on." ■ 
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2 KINO OF BLUE Miles Oavis— 

Legacy/Columbia 

3 BREATHIESS Kenny G Arsta 

4 AU nMi OREATEST HITS— Lous 
Armstrong — MCA 

5 TIME OUT Dave Blubeck— 
Legacy/Columbia 

6 SKETCMES OF SmiN Miles Davfi— 
Legacy/Columbia 

T BLUE TRAIN-John Cottrane— Blue 

Not&Capitoi 
S MUSIC FROM WHEN HARRY MET 

SAUY... Many Connich. Jr. 

Columbia 

» AU. FOR YOU (DEDICATION TO THE 
NAT KING COLE TRIO) Diana 
Krall - -lm(Hiise!/GRP 

10 THE BEST OF THE BONOBOOKS— 

Elia Ficgeraid Veae 

11 GREATEST HnS Louis Annslrong- 
Curtj 

12 SWING KIDS-Soundtrack— 
Hollywood 

13 THE MOMENT-Kenny G— Ansta 

14 MTV UNPLUOOED Tony Bennett 
Columbia 

15 GREATEST HITS^Miles Davis^ 
Legacy/Columbia 



Top Cnntomporary Iktt Artl««« 

Pos. ARTIST (No. Of Chansil Albums) 
Imprlirt/Label 

1 KENNY G III Ansta 

2 80NEY JAMES (2) Warner Bros. 

3 quiNCY JONES ID <>est/Wamer 
Bros. 

4 NAIEE (II Capitol 

1 1) Verve Forecast/Verve 

5 KIRK WHALUM 111 Warner Bros. 
Ill Warner (kJspelWamer Bros. 

6 PETER WHITE ill Columbia 

7 DOWN TO THE BONE (II Nu Groove 
S GEORGE BENSON (1) GRP 

T9 WIU DOWNING li Verve 

ForecasWoae 
T9 GERALD ALBRIGHT (1) Vene 

Forecast/Ven« 



Tnp Contmnporary i«tt AlhmM 

Pd*. TITLE— Artist — ImprlntyLalml 

1 KENNY Q GREATEST HITS Kenny 

G— Arista 

2 FROM Q WITH LOVE^}uinoy 
Jones— Qwest/Warner Bros. 

3 BODY LANOUAGC-Boney James- 
Wamer Bros. 

4 PLEASURES OF THE HKIHT Will 
Downing & Gerald Albrigtil— Verve 
ForecastVerve 

5 MORNING TENDERNESS^Najee— 
Verve Forecast'Veae 

6 PERFECT MOMENT-Peler Wbite- 
Columbia 




Kenny G 



7 FOR YOU— Kirk Whaium— Wamer 
Bros. 

8 FROM MANHAnAN TO STATEN 

Down To The Bone — Nu Groove 

9 STANDING TOGCTNER^eorge 
Benson GRP 

10 FULL STRIDE Rick Braun- 
AtlantHVAG 

11 4 — Fourplay — Warner Bros. 

12 SWEET THING-Boney James— 
V.'arner Bros. 

13 INSIDE— Oavid Sanborn— Elektia/EEG 

14 COMBUSTICATION—Medeski Martin 
& Wooa— Blue Note'Capitol 

15 MADRID l^arc Antoine NYCrGRP 



Top Cnntninporllry I ihjtlo 

Pos. LABEL (No. or Chartsd Albums) 

1 WARNER BROS. 1 10! 

2 ARISTA (Ij 

3 VERVE 131 

4 GRP 14) 

5 ATLANTIC GROUP (6) 



Top CnntampnriirY Inn Imprints 
Pos. IMPRINT (No. Of Chartod Album) 

1 WARNER BROS. (8 1 

2 ARISTA li 

3 VERVE FORECAST (21 

4 QWEST (li 

5 ATLANTIC (Si 



Top Contemporary Jazz 

DIstrliiutors 

Pos. DISTRIBUTOR (No. Of Ctiartori 
ARMims) 

1 WEAdS) 

2 BMG (9) 

3 INDEPENDENTS (16) 

4 PGO |4I 

5 UNIVERSAL (41 
S EMO 16) 

7 SONY (2) 



CDRNEI 

SCHEDULE 



- THE ALEX LAYNE QUARTET 
-THE JACOB DRAZEN QUARTET 

■ PECOY CONE AND HER GENTLEMEN QUARTET 

- CAMILA BENSON S. FRIENDS 

- BARITONE SAXOPHONIST CLAIRE DALY 

- 'WE RE FRIENDS INC. 

- JASMIN 

- WARREN SMITH AND THE COMPOSERS WORKSHOP ENSEMBLE 

■ THE ROLAND ALEXANDER QUINTET FEATURING KIANE ZAWADI 

- VOCALIST MARI TOUSSAINT «. HERITAGE 

- THE MIKA POHJOLA QUARTET 




jazz is timeless 

AU/ tiXAZ "jdSCZ^... Art, Bill, Chet, CkrU, Liend, 
Viacy, MiuJiitt, WyxtaH,, tMiL Huuiy mert ui their primt ex, TuneUss Kturdt. 
Tuneless Records available wrorldwide in ¥rell assorted 
jazz CD stores, at concerts and festivals. 

FOR INFORniATION AND FREE CATALOGUE: 
WRITE, FAX, E-MAIL 




TIMELESS RECORDS 
P.O.BOX 201 6700 AE WAGENINGEN HOLLAND 
PHONE +31-317-413440 

FAX +31-317-411148 
e-mall: riwire@antenna.nl 
tittp;//www. wwmmic.c om/time less 
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Dutch Entrepreneur Wintzen Helps Frager Grew The Plant 



The plant started UTe 26 years 
ago as the Bay Area branch of the 
Record Plant family of recording 
studios, which consisted of world- 
class facilities in New York and Los 
Angeles. 

Since then, its walls have been 
"burned in" with some of the most 
recognizable music of our times: 
Fleetwood Mac's "Rumours," Ste- 
vie Wonder's "SJongs In The Key Of 
Life," Crosby, Stills & Nash's "Deja 
Vu," Huey Lewis & the News' 
"Sports," and numerous tracks by 
the likes of Metallica, Santana, 
Van Morrison, Aretha Franklin, 
The Artist Formerly Known As 
Prince, Ozzy Osboume, the Dave 
Matthews Band, Primus, and 
Third E.ve Blind. 

Considerable as its track record is, 
however, the Plant cannot pay its 
bills with its laurels. Like other big- 
ger-than-life studios around the 
world, it must continually invest in 
new equipment, try new design con- 
cepts, and explore new directions. 

When Plant owner Arne Frager 



mapped out his 
e.\pansion and 
upgrade strate- 
gy recently, it 
included such 
projects as 
building a new 
surround-sound 
mix room, pur- 
chasing a top- 




by Paul Vema 



of-the-line Solid State Logic (SSL) 
9000J console, opening a two-studio 
mastering wing, and developing the 
label and management sides of the 
business. 

Although they made .sen.se for the 
long-term health of his business, 
Frager's plans were prohibitively 
expensive to undertake. 

Enter Eckart Wintzen, the Dutch 
software entrepreneur whose latest 
venture into the U.S. recording scene 
was the Ex'pression Center for New 
Media, a sprawling educational com- 
plex in nearby Emeryville, Calif, run 
by pro audio education pioneer Gary 
Piatt and Dutch music veteran Peter 
Laanen (Studio Monitor, Billboard, 



Jan. 16). 

Wintzen has 
taken a "sub- 
stantial owner- 
ship position" in 
the Plant, ac- 
cording to a 
.June 9 state- 
ment from 
Ex'pression. 
Frager declined to reveal the amount 
of the inrestment, other than saying 
it was ".sewral million" dollars. 

Although the investment was 
made by Wintzen's Ex'tent invest- 
ment group, not Ex'pression, it lets 
the Plant and Ex'pression take 
advantage of important synergies. 

For the Plant, the relationship 
means a steady supply of qualified 
interns and second engineers from 
Ex'pression. 

"We hire, on average, 10 interns a 
week," says Frager "We're always 
looking for qualified interns that 
have been trained at a place like 
Ex'pression. Also, our second engi- 
neers are constantly being hired by 



producers who want firsts. Since 
we're always losing our seconds, this 
is an opportunity to get interns from 
Ex'pression and move them up to 
seconds." 
For the school, the affiliation gives 



students an opportunity to glimpse 
the real world of recording, as 
opposed to the theoretical realm of 
the classroom. 
Other synergies include lectures 
(Continued on next page) 




Former President Rides Bicycle. Capricorn Records act Bicycle tracked its 
self-titled debut album at Ironwoods Studios in Seattle, with former Presidents Of 
The United States Of America singer Chris Bellew producing four tracks. Shown 
at Ironwoods, from left, are Bellew and Bicycle front man Kurt Liebert. The 
band's album is scheduled for release July 1 3, with dates at the Knitting Factory 
in New York and the Mint in Los Angeles to follow. 



Sessiaa Mem Bairn HatfKaaws Haw Jo Pull Strings la The Studio 



BY BEN CROMER 

Dann Huff says people always told 
him that he played guitar "like a pro- 
ducer." 

While some might resent such a 
statement. Huff takes it as the ulti- 
mate compliment He is, after all, a 
session guitarist who made his mark 
in the IjOs Angeles rock scene in the 
"SOs and has since moved to Nash\Tlle, 
where he thrives as a hitmaking pro- 



ducer. 

Huff produced Lonestar's new 
BNA/BMG album, "Lonely Grill"; 
Shane Minor's self-titled Mercury 
Nashville release; the latest Sony 
Nashville album by Lisa Brokup, 
"When You Get To Be You," co-pro- 
duced with Paul Worley; five tracks 
on Faith Hill's late.st Warner Bros, 
project, "Ruth"; and two projects for 
Lyric Street Lari White's "Stepping 
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Stone" and Shedaisy's "The Whole 
Shebang." 

Moreover, Huff showed his versa- 
tility by producing Megadeth's Capi- 
tol/EMI album "Cryptic Writings." 
"Basically, it's all pop music now," 
Huff says about his diverse portfolio. 

"It's the attention you give to parts 
and to performance," he adds. "I call 
it 'pop \'alues.' It takes a little longer, 
but I think you come out with a better 
product" 

Huff says Na.sh\ille used to play lit- 
tle brother to Los Angeles, but that 
is not longer the case. "I remember 
when I moved to Los Angeles in the 
early '80s it was a 
big deal to make it 
there," he muses. 
"Now, it doesn't 
matter, because the 
talent here [in 
Nashville] is second 
to none." 

Huff's session 
work includes lead 
guitar on such hits 
as Clint Black's 
"The Shoes You're Wearing," Martina 
McBride's "Happy Girl," Mindy Me- 
Cready's "Ten Thousand Angels," 
and Shania Twain's "From This 
Moment On." 

"I always try to make the tracks I 
play on sound like hit tracks," Huff 
says. "As a re-wlt, the more hits you 
play on, the more sessions you get 
asked to play." 

Huff says working with Twain and 
her producer and husband, Robert 
.John "Mutt" Lange, on Twain's multi- 
platinum albums, "The Woman In 
Me" and "Come On Over," was espe- 
cially illuminating because of the 
method Lange used to track the ses- 
sions. 
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"It was a bit grueling because Mutt 
had everybody sit there — he basical- 
ly sequences with humans — for the 
sessions. He feels more comfortable 
with machines because he can artic- 
ulate his ideas with each part, but he 
used people as sequencers and got the 
same result." 

Lange's hands-on, every-note-is- 
monitored style of production con- 
trasts with that of other producers 
Huff has worked with, who he says 
take a hands-off approach. 

"As a musician, I tend to be hands- 
on as a producer," Huff explains. "But 
I've worked for sevieral producers who 
hire who they want for the job and 
then stand back and say yes or no. 
Some people will say, "That's not pro- 
ducing.' Well, that is producing: A 
great producer Ls someone who gets 
results, and I don't care how it's 
done." 

Huff's move into production was 
the result of friendly persuasion by 
Lange and producer .James Stroud. 

"I did a lot of sessions with James 
for four or five years, and he encour- 
aged me," says Huff. "Also, Mutt had 
been telling me for years, 'Dann, stop 
playing and produce records, becau.se 
you have too many ideas.' Actually, it 
was Mutt and Shania who recom- 
mended to Faith that she try me as a 
producer" 

Huff, .searching for material for the 
project, discm'ered "Just To Hear You 
Say That You Love Me," Hill's duet 
with her husband, Tim McGraw, in a 
stack of demos by Diane Warren. 
"The demo of 'Just To Hear You Say 
That You Love Me' w^as Diane .singing 
with an electric piano. It was rough, 
but I remember thinking, 'This is a 
m^or song.' I played it for Fiiith one 
morning, and we cut it that afternoon. 



It wasn't even intended to be a duet, 
but Tim said, 'I'd love to sing on 
that.' " 

Huff's roundabout return to Nash- 
ville took several twists and turns. 
When he headed to Los Angeles in 
the early '80s at the request of his 
friend and fellow session pkyer Rob- 
bie Buchanan, he was unsure of the 
reception he would get. Luckily, he 
arrived in town just as red-hot gui- 
tarist Steve Lukather started to 
reduce his session workload, so Huff 
wound up on sessions for Michael 
.Jack.son, Kenny Loggins, Madonna, 
and Michael Bolton. 

"I jumped out of playing demos in 
Nashville to being a double se.ssion 
player sL\ months after I moved to 
L.A.," Huff remembers. "I lost a lot 
of sleep that first year, but everything 
worked out fine." 

Huff, however, got itchy feet and 
decided to form a band. Giant "I fig- 
ured if other session guys could do it, 
then so could I," he says. "It was a big 
musical education, but when rock 
music started to change drastically 
around 1990, 1 didn't feel like chang- 
ing with it, so I started getting 
hooked up with country masic." 

Returning home. Huff quickly 
established himself in Nashville by 
demonstrating a keen understanding 
of the big picture, i.e., generating 
hits. 

"I don't go into the studio thinking 
that I'm going to play something that 
would turn a guitarist's head," he 
says. "Becau.se I'm playing melodies, 
even with my rhythm guitar parts, I 
try to in.sert sub-melodies so every- 
thing becomes a counter-melody to 
what's going on. Production is just an 
extension of that — you've weaving 
together the whole picture." 
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STUDIO MONITOR 

((^aniiin/ed fitntl prevpdiitg IHifjej 

bv Plant clients to Ex'pression stu- 
dents and hands-on training on the 
SSL !K)()O.J— a console that Ex'pres- 
sion does not haw. 

The state-of-the-art school — 
which opened in January ISMK) with 
an investment from Wintzen esti- 
mated at between $16 million and 
$20 million — features three full 
audio recording studios with 5.1- 
channel monitoring, a digital mix 
room centered around a !(fi-input 
Studer D950 console, and a large 
tracking area that feeds .six identical 
control rooms. 

The Plant's surround-.sound mix 
room, dubbed the Garden, was 
designed liy Krager and Manny 
LaCarruba, with visual design by 
Rose Greenway. To the left of the 
con.s()le — a Wi-input SSL board with 
Ultimation — a window looks out onto 
an exotic garden with a hot tub and 
£1 waterfall. On the opposite wall, 
another wimlow allows vLsual contact 
between the control room and an iso- 
lation b4H>th. 

"We decorated all three areas to 
he like a garden," .says Frager. "The 
iso booth is a night garden; the stu- 
dio has (juite a bit of gardeny vibe; 
and the outside is a garden, with all 
the kind of ca.sual .stuff you'd want if 
you were going to walk right out 
there." 

The control room is "a radical 
departure from almost every control 
room I've ever seen," says Frager. 



"It's elliptical, and the speakers are 
not soffit-mounted, and they have no 
horns, .just cones and domes. Anoth- 
er thing that makes it unconwnlion- 
al is the lighting. We decided not t« 
decollate it with colors on the wall 
and fabric as much as with light, sft 
it has a sophisticated lighting control 
sy.stem that allows you to in.stantly 
change the environment in the ixxtm 
to any feel you want." 

The first project undertaken in 
the Garden was a combination .steroo 
and surround mix session for an 
upcoming Primus album on Inter- 
scope Records. Engineer Toby 
Wright mi.\ed the material, which 
features contributions from Metalli- 
ca, Tom Waits, Tom .Morcllo of 
Kage Against The Machine, and 
former Police drummer Stewart 
Copeland. 

Upcoming Garden projects 
include material i-ecorded by Me- 
tallica with the San Francisco 
Symphony Orchestra and an album 
by Third Eye Blind. 

While it fine-tunes the Ganlen and 
continues to host tracking and mixing 
sessions in its other rooms, the Plant 
has just begun working on its miLs- 
tering division, a two-room wing in a 
newly acquired, 2,000-square-foot 
space within the studio's building at 
2200 Hridgeway in Siuisalito, Calif. 

The Plant Mastering will open 
this fall with a high-quality stereo 
room and a state-of-the-ai"t surround 



suite, according to Krager. He sa.vs 
it's too early to reveal sjiecific plans 
for the mastering rooms, including 
de.sign and staffing. 

Also in the fall, the Plant will 
install its SSL SKIOOJ, which it is in 
the process of ordering from the 
Oxford, L'.K.-based manufacturer. 

With the recording, mixing, and 
mastering sides of the business — 
what Fi-ager calls the "service com- 
pany" — on firm footing, Frager is 
focu,sing his attention on expanding 
the arti.st-devx'loi)ment o|K!ration. 

Frager 's ai'tist-oriented business, 
comprising A&R Management and 
the PopMafia inde|>en(lenl label, is in 
"growth and acquisition" mode, 
according to the statement. 

Expected releases on PopMafia 
include albums by Klueland and 
Slorm, both due later in 1999, ac- 
cording to the statement. On the 
management side, Frager will con- 
tinue to head A& It Management, 
with Ex'pression CEO Laanen and 
Ex'tent senior finance partner 
Bram Zwagemaker joining the 
A&K board. In addition, existing 
A&R board members Greg Gilbert 
and Greg Shaw will continue to 
serve, according to the statement. 

"This is all alxiut the bu.siness hav- 
ing fun using new media," says 
Wintzen in the .statement. "Ex'pres- 
sion and the Plant can Ix)th help each 
other extend the frontiers of the 
entertainment business." 
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CATEGORY 



TITLE 
Artist 
Producer 
(Label) 



RECORDING 

STUDIOIS) 

Engineer(s) 



RECORDING 
CONSOLEIS) 



RECOR DERIS) 



MASTER TAPE 



MIX DOWN 
STUDI0(S1 
Englneerlsl 



CONSOLEIS) 



RECORDERIS) 



MASTER TAPE 



MASTERING 
Engineer 



CDjCASSETTE 
MANUFACTURER 



HOT 100 



IF you HAD MY LOVE 
Jennifer Lope^ 
Rodney Jerkins 
(WORK) 



SONY MUSIC 
(New York) 
Franklyn Grant 
Rol>b Williams 



SSL 9000 



Sony 3348 



Quantegy 467 



HIT FACTORY 
(New York) 
Tony Maserati 



SSL9000J 



Sony 3348 HR 



BASF 900 



R&B 



FORTUNATE 

Maiwell' 
R. Kelly 

(Rockland;lnterscope) 



CHICAGO TRAX 
(Chicago) 
Joey Donateilo. 
Stan Wood 
Anthony Kilhoffer 



SSL E series 
Wi'G computer 



Studer A800 



Quantegy 499 



HIT FACTORY 
(New York) 
Tony Maserati 



SSL9080J 



Sony 3348 HR 



Quantegy 467 



COUNTRY 



RAP 



MODERN ROCK 



WRITE THIS DOWN 
George Strait 
T Brown, G. Strait 
(MU Nashville) 



NO PIGEONS 
Sporty Thievz Feat. 
Mr Woods. 

IRoC'A'Blok'Columbial 



SCAR TISSUE 
Red Hot Chili Peppers.' 
Rick Rubin 
(Warner Bros.) 



OCEANWAY 

(Nashville) 
Chuck Ainlay 



Neve 8078 



Sony 3348 HR 



Quantegy 467 



OCEANWAY 

(Nashville) 
Steve Marcantonio 



New 8078 



Ampo ATR 102 



BASF 900 



D&D 

(New York) 
Dejuana Richardson 



MCI 



Sony API 124 



Amper 499 



D&O 

(New York) 
Dejuana Richardson 



MCI 



Sony API 124 



Amper 499 



POWERS HOUSE OF 

SOUND 

Herb Powers 



Sony 



BERNIEGRUNDMAN GEORGETOWN i SONY MUSIC 

Brian Gardner MASTERS Will Quinell 

Denny Purcell 



UNI 



UNI 



Sony 



OCEANWAY 

(Los Angeles) 
JimScolt 



custom Neve 8038 



Ampei ATR 124 



Ampei 499 



THE VI LUGE 
(Los Angeles) 
Jim Scott 



Neve 8048 



Studer A800 



SONY MUSIC 
Vlado Metier 



WEA 



t 1 999. Billboard.'BPI Communications. Hot lOO. RAB & Country appear m (his reatute each time; Mainstream I^ock. Modern Rock. Rap. Adult 
Contemporary. Club Play, and Dance Sales rotate weekly. Please submit maleiiaf tor Production Credits to Warlt Marone. Telephone 212.536.5051. 
Fax 212.382-6094. mmafaneObiliboard.com 
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With Che Alesis AOAT they can happen anywhere. 
The M20 now brings AOAT hits to professional studios... 
like yours. 
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BMI's Latin Awards Mix Energy, Eiegance 



BmI does it AGAIN: It's not easy 
to pull off a successful awaixls show 
with gi'ace. panache, and a few warm 
moments. 

But the U.S. performance right 
society BMI seems more than up to 
the task each year that it presents its 
Latin Awards. The latest edition, 
which took place June 20 at the Gr<ma- 
da Ballnxmi in the Biltmoi-e Hotel in 
Coral Gables, Fla., (lemon.<trated once 
again that when it comes to award 
sho«'s, BMI's is one of the Ix'st. 

As awanlees and guests arri\^'d in 
the elegantly decorated ballroom, a 
-screen .slxAMed a blend of slitkw of jwst 
winnei-s with .shots of honoi-ecs arnv- 
ing at the hotel and U\e .shots of atten- 
dees mingling and dining. 

Graeiou.sly ho.sted by BMI presi- 
dent/CEO Frances W. Preston, who 
was ably assisted by BMI's senior 
director of Latin music, Diane 
Almodovar, the crisply paced, 80- 
minutc pi-ogram featiu'ed a jwrade of 
award presentations complemented 
neatly by occiisional bi-eaks in which 
Preston would make intixKluctions of 




Studio Action. Epic recording artist 
Gloria Estefan. left, points out a verse 
to Alexandre Pires, lead singer of Ano- 
la/BMG Latin recording act So Pra 
Contrariar. during the recording of 
their duet "Santo Santo," the leadoff 
single of So Pra Contrariar's July 27 
release 'Juegos De Amor" 



esteemed guests in attendance, 
including top executives from pub- 
fehing grou|)s from Latin Ameinca. 

Songwriter of the year honoree 
Kike Santander headed up a list of 
highly regarded awardees, including 
multiple winners Mario Quintcro. 
Tiny Morrie, Teodoro Bello, and 
Armando Manzanero, the latter of 
whom garnered a .spontaneous, heart- 
felt ovation fnim the audience. 

As befitting his exalted stature in 
the Latino record industry. Emilio 
Estefan Jr. also \va.s greeted with a 
standing ovation upon receiving the 
publisher of the year honor for his 
publishing company. Foreign Im- 
ported and Pnxluctions Inc. 

Ultimately, the success of BMI's 
Latin Awards may call for a new 
liK'ale. The Granada Ballnxm, while 
apijealingly coz\' as a place to .social- 
ize and dine, was too snug for the 
awardees, who often struggled to 
maneuver around tables arranged a 
bit too tight for ceremonial comfort. 

iVIlDEM LINKS WITH U. OF 
MIAMI: MIDEM Americas and the 
University of Miami's Diabetes 
Research Institute are teaming to 
host an annual fund-raising event, the 



Notas 




bji John Lannert 

Ho|)e Sl Harmony Award Dinner: 
Uniting the World of Mu.sic Against 
Diabetes. The inaugural dinner is 
scheduled to tiike i)lace .lune 1 1 . 2(KK). 
On the event's host committee, called 
the Entertainment Industry Council, 
ai-e chairman Edward James 01 mos, 
Man'a Conchita .Alonso, Willy 
Chirino, Barr>' Gibb, Enrique Igle- 
sia.s, India, Lis.sette, Jennifer I.,<ipez, 
La .Maria, Tito Nievcs, Rudy Perez, 
Carlos Ponce, Jerry Rivera, Jon 
Secada, and Jimmy Smits. 

Getting caught up: Fonomu- 

sic has signed Rafael P^rez-Botija 
— an honoree at Billboard's Latin 
Music Awards last year — Enrique 
Franco, .Manoln Marroquin, and 
Jessie .\rmcnta. 

Sony Discos' regional Mexican divi- 
sion ha.s named Eva De Alba nation- 
al press and pubUc relations manager. 
The label has appointed Eva Mufioz 
promotion and marketing assistant. 

In September, Jordi — whose late.st 
FonovTsa disc, ".Joitli," contains a cover 
of a song by his father. Universal Lati- 
no artist Dyango — is scheduled to 
kick off an extensive promotional trip 
that will take him to Puerto Rico, the 
U.S., Central America. Chile, and 
Sjwin. The 20-year-old singer sa.ys he 
exixfts to cut duels in the future with 
Dyango and his brother, Universal 
Latino artist Marcos Llunas. 

Mexico's famed Kanda El Recodo 
Is set to drop in ,luly "Banda El Reco- 
do Presenta A Paty Navidad" (Koiio- 
visa). Member German Lizarraga 
says Paly Navidad may be better 
known for her formidable physical 
atti-ibutt^s, "but she has u raspy voice, 
the kind that goes well with bnnthi" 
El Recodo is cutting a new di.sc. as 
well as apiieaiing in a movie based on 
a biography written by Don Cruz 
Lizarraga, the gi-oup's founder and 
German Lizarraga's father 

Brazil's fourth annual CD Ex|io is 
slated to take place July 20-2.5 in Sao 
Paulo. Brazil. For more information, 
contact Rebel Prate at lH'l)elprates('/ 
oix^nlink.com.br or Betina Dowsley 
at l)etina(" inf.puc-roi.br 

Dominican singer and talk show 
host Char>lfn Goyco. known as "La 
Ruhia De Ameiica." has signed on 
with the U.S. Spanish radio network 
Radio Unico as hast of the radio show 
"Charytin. Unicamente De Novi^las." 
She will interview Latin soap stars 
and field telephone calls. 

[VI EXICO NOTAS: Just out on Sony 
Mexico is "Ave Vagabundo" by the 
popular TV host Veronica Castro. 
Praluced by her buddy and latelmate 
.\na Gabriel. Castro's new album 
blends a variety of danceable 
rhythms, including salsa and ciiiiihkt. 
Though Castro has declined TV offers 
.since her rle|)arture from Televisa a 



couple of years back, .she is eager to 
undertake a teleinnvhi project with 
Azteca Mu-sic's Lucia Mendcz. 

Duiing Mercurio's May 2!) pel for- 
mance at the Acapulco Milenio Festi- 
v al, group member Poncho surpris- 
ingly bid farewell to his fans and 
introduced a new member named 
Mike. Eai lier that da.v. Mercurio 
manager Toiio Bermunen had dis- 
mis.se<l another memtor, Danny. Per- 
hajis the group's late.st Sony album, 
"Tiemix) De Vivir," which hasn't sold 
as well as previous albums, .should be 
titled '"Remix) De Moiir" 

BMG Mexico's revered chanteuse 
Rocfu Durcal is booked to tour the 
US. in September, after which .she 
will play a slate of shows in Ncnfmlwr 
and Decemlier in Mexico. One of Diir- 
cal's backing vincalLsts is her lil-j'ear- 
old daughter. Sheila, who may cut a 
Spanish- or English-language disc 
sometime next ,v"ear. 

With his debut set, "Under My 
Eyes," just released in Mexico cm 
Son.v, Julio Iglesias Jr. kicked off a 
three-month promotion that will take 
him to 29 countries in Latin Ameii- 
ca, Europe, and A.sia. Iglesias, who 
studied acting at Televisa's acting 
academy, says he doesn't plan to 
embark on thespian-relateel ))rojects 
in the near future. 

In Septemlier, Universal miicliem 
iCuntiuiied on iiai page) 

LATIN TRACKS A-Z 



29 AMOR PLATONICO (Flamineo. BMI) 

2 BAILAMOS i Ri'.^ Droite ASCAP/PRS, ASCAP) 

20 DAME UN POCO MAS IVcmuta. ASCAP) 

21 DEHOTEHAOELANTElRubelASCAP/UruvefUl. 
ASCAPI 

17 DIME (Mi1ei)«. ASCAP) 

31 EL DISGUSTO <Revn3 Musical) 

5 EL NIAGARA EN BICICLETA iRedomi. BMt> 

12 EL PEOR DE MIS FRACASOS (Cr.sma. StSAC) 

25 EHTREGA TOTAL tFMIBUawDod BMI) 
n ESTABA SOLO (ADC SESAC) 

33 HIELO V FUEGO {Fl PP. BMI) 
27 IHFIDELIOAD (BMO, ASCAP) 

13 LAGRIMAS (TN Ediciones, BMI/Fofiomustc. BMI) 
37 LEGUSTA QUE LA VEAN(Ca»nan. ASCAP) 

4 LIVIN' LA VlOA LOCA lA Pluntom Vo>, 6MI/Vraiitei 
Tamfjflane, BMI.DFSWOPHOBIA, ASCAP.-PDlvGram, 
ASCAP) 

7 LOCO {Nat Lisledl 

5 MEESTOTACOSTUMBRAHDOATI(RiKh(sor>g.BMI) 
19 ME HACES NUCHA FALTA illamingD BMI) 

40 ME VAS HA LLORAR (Ed.masa ASCAP) 

14 ME VOY A GUITAR DE EN MEDIO ( Warner Tametiane. 

bMi^ 

3 Ml VIDA SIN TU AMOR (Fl F^. BMII 

10 NECESITO DECIRTE (Seg Son. BMI) 

1 NO ME AMES (BMC Songs, ASCAPmarnet-Tamerlane. 

am 

24 PASIOH (Atui Sntems) 

6 PINTAME (Soitr/AIV Labn. BMUIIvis, BMI) 
35 POR MUIERES COMO TU (Vandei. ASCAP) 

32 PURA SAKCRE i Cancionn Dal Mundo, 
BMI.'rt'jriw CttayoBil. BMI) 

34 QUECAHTEELAMOIXNolLislMl) 

3ft QUE TE VAS iZninba S'K«t Sands. BMI) 
23 SALOME l iSorld De«p Music BMI) 

11 SE ME OLVIDO OTRA VEZ (Hot Usted) 

30 simefaltaras;fipp au\) 

26 SITEPUDIERAMENIIRICrisma. SFSAC) 

9 SI TU QUISIERAS IWairwfA:riapf>ell. ASCAP) 
16 SUBLIME MUJER (PeermuM:. SMI/-Promaaan8s 

Musicaifs HR.SA.BMl} 
39 TOCO U LU2 (Lucas, BMI) 

22 TUSABESBIEH (Don CsL ASCAP) 
TU(WDHd Oeeo Miis<, BMI) 



JULY 3* 1999 



Hot Latin Tracks . 


THIS 
WE£K 


LAST 
WEEK 


2 WKS. 
AGO 


WKS, ON 
CHART 


CX>MPILEO FROM A NATIONAL SAMPLE Of AIRPIAY SUPPLIED BY BROADCAST 
DATA SVSTEMS' RADIO TRACK SERVICE 96 LATIN MUSIC STATIONS ARE ELEC- 

TRONICALLV MONITORED 6 AM TO 12 MIDNIGHT. 7 DAYS A WEEK 
ARTICT TITLE 

Mn 119 1 III Lb 

IMPRlNT.'PROMOTiON LABEL PROOXER (SONGWRITER) 


CD 


I 


2 


g 


No. 1 

JENNIFER LOPEZ WITH MARC ANTHONY NO ME AMES 




2 


4 


3 


ENRIQUE IGLESIAS BAILAMOS 






3 


g 


CHRISTIAN CASTRO Ml VIDA SIN TU AMOR 


4 


3 


1 


12 


RICKY MARTIN LIViN' LA ViDA LOCA 




i| 




10 


JUAN LUIS GUERRA 440 EL NIAGARA EN BICICLETA 

1 I. GULSSA L GUffRA' 


< ^ J 


7 


6 


10 


ELVIS CRESPO PINTAME 

R :gRA E CPfSPijft CRESPO. 


CT) 

V ' ^ 


6 


7 


9 


ALEJANDRO FERNANDEZ LOCO 

■ ■,■ 1 PRftMlfiET'MASSIASi 


8 


g 


9 


20 


PEPE AGUILAR ME ESTOY ACOSTUMBRANDO A Tl 




11 


12 


8 


LUIS FONSI SI TU QUISIERAS 


10 


9 


g 


24 


CONJUNTO PRIMAVERA '.■ t i' ' IE 


(TTi 


13 


18 


3 


MANA SE ME OLVIDO OTRA VEZ 


(M) 


21 


26 


5 


m Greatest Gainer m 

MARCO ANTONIO SOLIS EL PEOR Dt M • OS 


13 


12 


10 




LOS TIGRES DEL NORTE LAGRIMAS 




18 


14 


49 


VICENTE FERNANDEZ ME VOY A QUITAR D£ EN MEDIO 


(IS) 


IS 


19 


18 


NOELIA TU 

■ ,-, - i.i A.'f .iD'i f.5Tef*r.o. 


vIE/ 


19 


20 


1 J 


VICENTE FERNANDEZ SUBLIME MUJER 

SOHV DISCOS l'KAM|i>t: iP.' t TDSL-.ANO) 


2j 


16 


15 


g 


YOLANDITA MONGE DIME 

.■-■■■Ii-IA -'.'..LATIN IJZ< MARTINEZ G un-'.' lA,. KiYl5 


18 


10 


13 




DLG VOLVERE 


19 


17 


17 




LOS TUCANES DE TIJUANA ME HACES MUCHA FALTA 


20 


14 


11 




MDO _ ^ i)AME UN P'.-hYi r.'AS 


{MJ 


24 


33 


4 


MILLIE OE HOY EN ADELANTE 

:"r: ■ - -LKl: ~ J't-L! 


r^5^ 


22 


29 


4 


EDNITA NAZARIO TU SABES BIEN 

tMI irl 'i D.Oa INFAME.i SWAfi'O :L A MAR^iuEJ' 


23 


20 


21 




CHAYANNE SALOME 

JiiL:S ( ES7E-1\0>ESTE-'A\0 




38 




-J 


LIMITE PASION 

= ::r'vE\ ONVERSAl L5-T\-C, J :.ARRILL3 .A i-lL.ARLAL. 


fin 


25 


28 


18 


TIRANOS DEL NORTE ENTREGA TOTAL 

. ■ ! ; MAPTlNE/iA ^^J^![X|■> 


26 


27 


16 


23 


MARCO ANTONIO SOLIS SI TE PUDIERA MENTIR 


KMJ 


NEW^ 




JUAN GABRIEL INFIDELIDAD 




31 


27 




LOS TEMERARIOS ESTABA SOLO 

■ .-.1 . . . A J AL-::" ,A A f^.UA 




29 


22 




LOS TUCANES DE TIJUANA AMOR PLATONICO 

<V\\ --.'IN ; G FELI« 'jll'jrnn 




34 


38 


5 


ANA GABRIEL S! ME FALTARAS 


QD 


30 


35 


4 


JULIO PRECIADO Y SU BANDA PERU DEL PACIFICO EL . i . 


CD 


32 


37 


3 


JARABE OE PALO PURA SANGRE 

:l."ir."i-j JDWORMAK 'ARAcE DL PALL- 


QD 


35 


31 


4 


OLGA TANON HIELO Y FUEGO 

r.:-'. 1 AI H PER^Z it< SAM*N!>[R,' 


34 


23 


30 


5 


RAYITO COLOMBIANO QUE CANTE EL AMOR 

; r ! '.' ■■'1'. NOT iisTrr' .'iOT ustedi 


3S 


2C 


23 


12 


TITO ROJAS POR MUJERES COMO TU 

. " ipi ;gundamerced -ah.' 


® 


NEW^ 


1 


AMANDA MIGUEL 5 DiAS 


(D 


36 1 — 


4 


TITO NIEVES LE GUSTA QUE LA VEAN 

f-M'.i «iA'. - ■ 


(D 


NEW^ 


1 


GEORGE LAMOND QUE TE VAS 

^'hiii ciNf E'iiCOS • Mr" Mir- ■ i:.'!->..t 


(D 


37 




3 


NOEUA TOCO LA LUZ 


40 28 


24 




LA MAKINA ME VAS HA LLORAR 

; ^A'.'A'.J.i.VA.MHA: 



POP 


1 TROPICAlySALSA 


1 REGIONAL MEXICAN 


21 STATIONS 


17 STATIONS 


64 STATIONS 



1 ENRIQUEKaXSIAS - • V • 

2 JENNIfEU VOm rtlTH WAftC imO- 
NY . -■ . ■■.!!. 

3 CHRISTIAN CASTRO a-^ii: 

I A , ..vr. i.'t VIDA SIN, . 

4 LUIS FONSI JNiVEHSALlATI 
r. b 'U QLISitRAS 

5 RICKY MARTIN czsc^j* Dis 

LIVIN' LA VIDA LOCA 

6 YOLANDITA MONGE arid 
lABMGlATIN DIME 

7 MANAWFAlATI'lA 

SE ME OLVIDO OTRA VEZ 

8 MDO y:\v cisuus 
DAME UN PiXO MAS 

9 EDNITA NAZARIO emi laiin 
ru SABES BIEN 

10 NOELIA FosovtSA 
TU 

11 JUAN LUIS GUERRA 440 

- -.-I : - M.-.', [L N -'iG'.KA , 

12 ALEJANDRO FERNANDE2 

13 PEPE AGUILAR MUSART.'BAL I 

EOA ME ESTOY... 

14 CHAYANNE ';o\^ DISCOS 
SALOME 

15 JARABE DE PALO iv M '. ' 



1 JENNIFIR LOPEZ WITH kUUtC IWTHO- 

NV , -■ . NOMt-AMES 

2 ELVIS CRESPO SLiNf DISCOS 

i'lr.'.v.'L 

3 JUAN LUIS GUERRA 440 

KAfitrvCAiMAN EL NIAGARA. .- 

4 ENRIQUE IGLESUSaifnenD^nTHn 

SCCPUUVtiSAl lAIiNO SAIUWCS 

5 DLG SONY DISCOS 

VOLVERE 
G RICKY MARTIN Cl'SOW Di^ 

ros LIVIN' LA VlOA LOCA 

7 MANA V(tA tATINA 

SE ME OLVIDO OTRA VEZ 

8 LUIS FONSI LMVERSAllATl- 
NC SI TU QUISIERAS 

9 CHRISTIAN CASTRO ARKXAflMC 
L-Tir, MIVICASIN... 

10 TITO ROJAS M P.SOMY DISCOS 
POR MUJERES COMO TU 

1 1 JARABE DE PALO EMI uriN 
PUHA SANGRE 

12 TITO NIEVES RMM 

LE GUSTA QUE LA VEAN 

13 LA MAKINA i^VSONr DtSCOS 
Mf VAS HA LLORAR 

14 GEORGE LAMOND i^ESriGiasONr 

QJ£IE.;S 

15 CHAYANNE DISCOS 



1 CONJUNTO PRIMAVERA 

irj-;j'.i:.A NLClSirO DECiRTE 

2 LOS TIGRES DEL NORTE 
FOr..j.v b/. LAGRIMAS 

3 MARCO ANTONIO SOLIS 

vir.- ;lPF3RDFMIS'^RACASCiS 

4 VICENTE FERNANDEZ s;:n> 
nii.i os SiJBllME MUJER 

5 LOS TUCANES DE TIJUANA 
tMiiAM, ME MACES . 

6 ALEJANDRO FERNANDEZ 
S(>*iV HI jCc-s LOCO 

7 LIMITE (f3DVE'*. UNIVIRSAl 

lATiND PASIGN 

8 JUAN GABRIU aRIOLA'BMG 
lA'iN INnDFUDAD 

9 LOS TEMERARIOS For^vlSA 
ESTABA SOLO 

10 LOS TUCANES DE TIJUANA 
EM LAiri AMOR PLATONICO 

1 1 JULIO PRECIADO Y SU aUCU POU OQ 
PICinCO;;Afiv:,,i-iN f . [>S3U;T: 

12 PEPE AGUILAR MUSAfT BAL 
BOA WEESTOV... 

13 RAYITO COLOMBIANO 
D-3AEM L1TIN QUE CANTE... 

14 CHRISTIAN CASTRO ARxXAflMC 
LA" ■. M' /ID/. SIN 

15 VICENTE FERNANDEZ SONY 



IS 

la VOLVERE (SGAE) 
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%2 2000 international ^ ^ 
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Over 3,000 listings from 19 countries: 

record company executives, music 
publishers, wholesalers and distributors, 
latin music radio stations in the U.S., 
clubs, artists, managers, agents, 
songwriters and much more! 

To order your copy call toll-free 800-344-7119. 
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rates call Mike Fouratt at 21 2-536-501 7. 
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NOTAS 

(CtniliiutffI fntm i>nT('<li)ti/ fHif/e) 

star Pedro Fernandez Ls schcrliJed to 
launch a U.SyLalin America tour. 

Chart notes, retail: Thanks 
to a strong Father's Day weekend and 
an iinpressiw chart-topping debut by 
Santana's "Su|)ernatural" (Ai-i.^ta), 
sales of titles apix'aring on The Bill- 
board Latin .")() zoomed to 278,.500 
pieces this issue. 

"Supernatural," which moved 
72,.'j(H) units, also rules the jHjp gem"e 
chart. The critically extolled title 
debuted at No. 19 on The BilllK)ard 
200 as well. "Suix-rnatui-al" not only 

Santana's first title to .scale The BiU- 
boiu'cl Latin .50; it is also the fii^t title 
by the legendary guitarist to ap|ieai° 
on the chart. 

Though knocked from its perch 
atop The BilllKKn d Latin 50, Selena's 
"All .My Hits— Todos Mis Kxitos" 
(EMI Latin) retains top billing on the 
regional Mexican chart for the 15th 
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Studio Break. Producer/songwriter 
Kike Santander. left, smiles broadly for 
the camera after wrapping up a recent 
session with Ariola/BMG Latin record- 
ing artist Christian Castro for his just- 
released set "Mi Vida Sin Tu Amor." 



successiw week, with .sales of 10,000 
)iieces. Elvis Crespo's "F'intame" 
(Sony Discos) reclaims the throne on 
the tropical/salsa genre chart with 
11,000 units. 

Chart notes, radio: "No Me 

Ames," the hit duet by Jennifer 
Ltipez and Marc Anthony on Work/' 
Sony Discos, iTmains atop both Hot 
Latin Tracks and the tropical/salsa 
geiu'e chart for the second week in a 
i-ow. 

"No Me Ames" notches 20 million 
audience impressions on Hot Latin 
Tracks. It also sniuvs 13 million on the 
tropieal/sal-sa genre chart. 

For the second week running, 
Enrique Iglesias' "Bailamos" (0\^?r- 
brook/Interscope/Universal Latino) 
tops the imp genre chart, with 13 mil- 
lion audience impressions this issue. 

Sales STATFILE: The Billboard 
Latin 50: this issue: 278,500 units; last 
is.sue: 156,000 units; similar issue last 
year: 124.000 units. 

Pop gem-e chart: this issue: 141,000 
units; last issue; .55,500 units; similar 
issue last >'ear: 51,500 units. 

Tropical/salsa genre chart: this 
issue: 68.000 units; last issue: 54,500 
units; similar issue last j'ear: 42.000 
imits. 

Regional Mexican genre chart: this 
issue: 46.000 units; last issue: 39,000 
units; similar issue la-st year: 26.000 
units. 

Assixtmice in preparing this cobmm 
ivaa provided by Terem Agiiilera in 
Mexico City mid Karl Rons i« San 
Jvttn, Puerto Rico. 
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ARTIST iMPOIMiMlUSEf .-,l'T=:BjTNr,IABEl TITLE 


CD 


NEW^ 


No. 1/HOT Shot Debut 

SANTANA : 1 ■ - SUPfHNATURAL 


CD 


2 


i 


-^^U Greatest Gainer 

ENRIQUE IGLESIAS > i ai. T BAILAMOS 




4 


7 


ELVIS CRESPOsoi.< DISCOS e29l 7 PINTAME 




5 


2 


iBfUHIU FERRQ) nWD l}CCJI'<<ritSir:>i f^-iilc 9UtW VISTA SOCIAL CLUB PIISSEMS IBRAHIU FERRER 


CD 


3 


62 


ELVIS CRESPO • smv Discos 82e3< ■ SUAVEMENTE 


( 


I 


16 


SELENA • EMI u>TiN ALL MY HITS TODOS MIS EXITOS 


/■"^~\ 

CD 


7 


91 


BUEIUVISnSOCULCUa«»icCKUiTmua<T»li>sH BUENA VISTA SOCIAL CUJB 
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6 


71 


RICKY MARTINA SONY DISCOS a26U VUELVE 


CD 


to 


20 


LOS TRI-0 ARiLift 59J36HMr. lA'tN B NUESTRO AMOR 
CHRISTIAN CASTRO . : 1 . ' . , i i ■. Ml VIDA SIN TU AMOR 


10 


8 


3 


11 


9 


39 


SHAKIRA • su!.. I. .1 i.. 5, . sg DONOE E5TAN LOS LADRONES? 


12 


11 


6 


ALEJANDRO FERNANDEZ ic'n Discosuis^BB Ml VERDAD 


(13J 


IS 


13 


AB. QUINTANILLA V LOS KUMBIA KINGS EMi lim AMOfi. FAMILIA Y RESPETO 


QD 


18 


10 


T0NNyTUNTUNcAiUAii?98Bgi MMINANOO 


IS 


13 


17 


NOELIA Fc'ic^i5..x BB NOEUA 


u 


12 


5 


VARIOUS ARTISTS iiMr discos 83231 BILLBOARD LATIN MUSIC AWARDS 


17 


14 


9 


DLG s.,t.Y i: 1 .1 .. 4 SB GOTCHA! 


11 


17 


39 


ENRIQUE IGLESIAS • roNOVtSA OS0002 COSAS DEL AMOR 


QD 


38 


14 


EDNITA NAZARIO iui LAiin 69936 ■ C0RA20N 


20 


21 


V 


JUAN LUIS GUERRA 440 -.t^l'. .il'ir.: BB Nl ES LO MISMO Nl ES ICUAL 


<RJ 


49 


6 


UnNNT KIVtKA ARlul A <i.j, 7&1^Kiri I AT IS |H LN VI VU Ut^Ut LL LAKINLUIt nALL 


22 


23 


10 


LA MAKINA JAN i^ioj J SONY DISCOS IB PARA EL 8AILAD0R 


23 


22 


21 


MJVRCO ANTONIO SOUS roNOvl&A 06]6 n TROZOS DEMI ALMA 


® 


35 


12 


JOSELUSROaiKICIWiliOSPIIMHOSmYDKisijnia imLVIMBLEIlEIMnSMIOOETI 


2S 


24 


18 


TITO ROJAS II r tezsasoNY oiscos ■ ALEGRIAS Y PENAS 
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25 


51 


VICENTE FERNANDEZ SOMV DISCOS 82713 H ENTRE ELAMOR Y YD 


(D 


29 
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LUIS FONSI LM.Ti-sjiL LATINO JOl 19 COMENZARE 


21 


19 


57 


PEPE AGUILAR MUSART 1S19>8AL«M CON MARIACHI 


29 


27 


3 


ANA GABRIEL «)N» D SCOS 8J12J SOY COMO SOY 


30 


2fl 


6 


INDUSTRIA DEL AMOR CNOviSA 9777 RECUERDOS DEL AMOR 


31 


28 


33 


LOS TEMERARiOS i r.sviSA «)78 BB 15 EXITOS PARA SIEMPRE 


CD 


47 


13 


CONJUNTO ALMA NORTENA COM 1037 ALMA 


33 


26 


45 


SOUNDTRACK rp r r,R90!,'S0NV DISCOS DANCE WITH ME 


34 


34 


20 


PEPE AGUILAR J AW 20177BAIBOA PGR EL AMOR DE SIEMPRE 
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30 


37 


CHAYANNE : .'L : i::>B2B69gB ATADOATUAMOR 


36 
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VARIOUS ARTISTS vires j;i92 THE BEST UTIN PARTY ALBUM IN IK! ^OTLO , EVER! 


37 


31 


89 


MANA • Y/tA LATINA 2OA30 SUENOS LIQUIDOS 


38 


36 


85 


MARC ANTHONY • BAM 821S* CONTRA LA CORRIENTE 


39 


32 


53 


OZOMATU Al MC SOUNDS 80020riNTEBSCC*t QB OZOMATLI 


40 


33 


V 


CONJUNTO PRIMAVERA FONCvisA 96*3 BB NECESITO DECIRTE 


® 


RE-ENTRY JARABE DE PALO h i i-asB DEPENDE 


« 


37 


i 


PRISCILA Y SUS BALAS DE PLATA FONOVISA 9688 TODO POR Tl 


49 


45 


5 


CONJUNTO PRIMAVERA FONCaiSA 07KI EN VIVO 


44 


48 


9 


TITO NIEVES I MM - A CLASE APARTE 


45 


40 


5 


CHRIS PEREZ BAND HOLLYWOOD 62149 RESURRECTION 


4« 


39 


3 


VARIOUS ARTISTS niTtMAYO 1A9 CUBA 


c® 


RE-EMTRy 


RAMON AYALA Y SUS BRAVOS DEL NORTE FAtcciE ; 770 20 EXITOS GIGANTES 


41 


42 


44 


LOS TEMERARIOS • fonoiisa 06:sbB COMO TE RECUEROO 


49 


50 


16 


ENRIQUE IGLESIAS • c -lOVISA 6076 REMIXES 


(50) 


RE-ENTRT i LOS TUCANES DE TIJUANA rui iatim 93618 ■ AMOF! PLATONICO 



1 SANTANA A«isiA 
SUPERNATURAL 

2 ENRiaUE IGLESIAS Fortov'SA 
BAILAMOS 

3 RICKY MARTIN SONY DtSCOS 
VUELVE 

4 CHIttSTUNCASTfl0jR^;;iA3u^ M'i 
Ml VIDA SIN TU AMOR 

5 SHAKIRA SONY CKSCOS 
DONO€ ESTAN IDS LADRONES' 

6 AA aUintMUTLOSIIUIIM KINGS 
£wi Liins AMOR. FAMILIA V RESPETO 

7 NOELIA FONOVISA NOELIA 

8 VARIOUS ARTISTS -MW ;; V-LS 
BILLBOARD lATIN MUSIC AWAflDS 

9 ENRIQUE IGLESIAS FO^Ov^SfA 
COSAS DEL AMOR 

1 0 EDNITA NAZARIO Lui lat in 
CORAZON 

1 1 OAMNY fllVERA 'Riixa^mi^ lAr|^ 
£N VIVO OESDE EL CARNEGIE HALL 

12 MARCO ANTONIO SOUS rciso, !-^ 
TROZOS DE Ml ALMA 

13 JOSE LUIS RODRIGUEZ CON 
LOS PAHCHOS SONY DISCOS 
iNCtVIDABLE ll-EM(LMDflADO DE Tl 

14 LUIS FONSI UNIVERSAL latino 
COMENZARE 

15 ANA GABRIEL SONY LMSCOS 
SOY COMO SOV 



TROPICALySALSA 



1 ELVIS CRESPO SONY Discos 
PINTAME 

2 IBRAHIM FERRER rtORiD CBC.t 
-.-fiF-- .CKi.-. BUENA VISTA SOCIAL 
CLLE PRESENTS iRRAMIM FERRER 

3 ELVIS CRESPO S0n» OISCOS 
SUAVEMENTE 

4 BUENA VISTA SOCIAL aUB 
WORLD C:H?CU I-NONESUCK«; 
BUENA VISTA SOCIAL CLUB 

5 TONNY TUN TUN caiman 
CAMINANDO 

6 OLG SONY DISCOS GOTCHA! 

7 JUAN LUIS GUERRA 440 
«A.RfSi'UN.'i/rRSAl LATINO 

Nl ES LO MIS'^O Nl ES lOUAL 

8 LA MAKINA i&N<$ONY OiSCOS 
PARA EL BAILADOR 

9 TITO ROJAS M P.'SONY Chscos 
ALEGHIAS Y PENAS 

10 SOUNDTRACK lFiOSOHY DISCOS 
DANCE WITH ME 

11 MARC ANTHONY RMM 
CONTRA LA CORRIENTE 

12 TITO NIEVES fiWM ClASE APARTF 

13 VARIOUS ARTISTS PhTuuatOCJBA 

14 VAflious ABTiSTS -■■■^mj^s\ c<&:a 
MERENGUE EN LA CALLS 8 "99 

15 RUKNGOiaufZ'Ki^JDO'VJ^Sjch'c 
l>iTJfOD;,CiNG RUBEN GOflZAlEZ 



REGIONAL MEXICAN 



1 SELENA EMI LATIN 

ALL MY HITS TDCQS MIS EXITOS 

2 LOS TRI-O ARiQi«6'BMG LATIN 
NLIFSTRO AMOR 

3 ALEJANDRO FERNANDEZ 
s( w ]• -1 1 1-: m; VERDAD 

4 VICENTE FERNANDEZ SONY 
DiLCOSLMREELAMORYYO 

5 PEPE AGUILAR MLSAHTBALfiCA 
CON MARIACHI 

6 INDUSTRIA Da AMOR f DV^.nSA 
RECUERDOS DEL AMOR 

7 LOS TEMERARIOS FONOVISA 
W: tXllUS PAKA SIEMPRE 

8 CONJUNTO ALMA NORTENA COM 
ALMA 

9 PEPE AGUILAR ML,-SAfllflALeOA 
POH El AMOR DE SIEMPRE 

10 CONJUNTO PRIMAVERA rov;MiSA 
NECESITO DECIRTE 

11 fKCUTSUSBAUSOEPUncwrSA 
TODO POR Tl 

12 CONJUNTO PRMUVERA 'ONAiSa 
EN VIVO 

13 RMHWATUAVSUSBUVOSDElHOfin 
fREMJif ?0 EXITOS GIGANTES 

14 LOS TEMERARIOS fqnqvisa 
COMO TE RECUEROO 

1 5 LOS TUCANES DE TUUMA EUi ljI'ik 
AMOR PLATONICO 



(^Albums with me greatesi uiesfams tti» w«eh •Recardnvi induttrr Am'i. 01 At^iecca IRIAA) cettiricaKin net slip- 
menl of 500.000 atium units lOold). ARIAAcerlilicat'On fix net jn<()ni«nl of 1 mill«n units IP)dt;nuini. ^RIAA certificMion 
ror AM sltipmcfli ot 10 mlUlon unds IDiftmoftdl Numeral toilooing Plitii>um o' Didmund lymooi (ni]<catn album's mulli-pitl- 
iftum level. For btned sets, ltd double Albums intn a lunnmc lime ol 100 minutes « more, the RIAA mul1<piiM shipnwnts fry 
th« numt>ei of discs and/w tapes Greatest Gamer sfwws cnal's largest unit incfease. BB "xmies past and ptoent HeMwetw 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



German Royalty System Attacked 

Songwriters, Publishers Unliappy Witii New Payment Mettiod 



BY WOLFGANG SPAHR 

MUNICH— Changes to the way Cat- 
many's 47 million euro ($54 million) 
live-performance revenues arc allo- 
cated have unleashed protests from 
many authors and puhlishers. 

German authors' and composers' 
society GEMA last year introduced 
PRO, a new system for rights pay- 
ment for music performances. Now- 
pop, rock, and niche repertoire com- 
posers are complaining that their in- 
come is dmra hy more than 8()<^ this 
year, and many small publishers — 
especially those specializing in jazz, 
rock, and folk — are claiming that 
their continued existence is at risk. 

To date, the major publishers have 
not yet expressed any objections to 
the new accounting system. GKMA 
reports that only 150 comj)laints have 
been receivwl out of its 30,000-strong 
membership. 



Publishei" Siegfried Loch of Act 
Music in Feldafing, formerly presi- 
dent/Europe at Warner Music Inter- 
national in London, reports that he 
has lodged a complaint with the Ger- 
man Patent and Bi-and Office stating 
that decisions have hocn made about 
the new calculation .system without 
consulting members. 

GEMAs Supervisory and Manage- 
ment Board has .since announced that 
.sixicial arrangements will be made to 
address any undue hardship. Mem- 
bers whose performance royalties 
hav? dropped by more than half undei' 
the new system will have their income 
topped hy up to half. The following 
yeai', their income will be made up by 
a quarter of the original amount. 

In Germany, there was a total of 1 
million performances for which 
GEMA collected royalties of 47 mil- 
lion euros (,$,'>4 million). 



Stockholm Records, 
Universal Seal Pact 



BY KAI R. LOFTHUS 

STOCKHOLM— A mixture of conti- 
nuity and change has been promised 
as a result of a new long-term pact 
between Universal Music Interna- 
tional (UMI) and Ola HSkansson. 
managing director of "semi-indie" 
Swedish label Stockholm Records 
(Billboardftittp/in, June 17). 

Stockholm Recoi-ds was originally 
set up in 19i)2 as a joint vent\n-e be- 
tween HSkansson and PolyGram 
International, and the new deal con- 
tinues that a.s.sociation. In the wake 
of the Universal/ PolyGram merger, 
UMI has increased its equity in the 
label and its publishing unit. Stock- 
holm Songs, although HAkan.sson 
retains a sizable share. 

Administration of the Sonet and 
Polar labels — both acquired by Poly- 
Gram in 1991, and .since 1992 part of 
the Stockholm Records group — will 



Tal<ing stock of Stockholm, from left, 
are Gert Homfred, managing director. 
Universal Music Sweden; Ola HSkans- 
son. managing director. Stockholm 
Records; and Tim Bowen. executive 
VR Universal Music International. 



now l)e handled by Univei'sars Swe- 
dish affiliate. HSkansson will report 
to London-ba.sed l.'MI chairman .lor- 
gen Larsen and executive VP Tim 
Brtwen. 

.Simultaneously, the Stockholm 
managing director has announced a 
break with the label's policy of only 
signing English-language acts with 
an eye to international (ieveliipment. 
"The Stockholm Records label will 
become ewn more stand-alone and 
have an even clearer image by re- 
moving the Sonet and Polar labels," 
.says HSkansson. 

Says Bowen, "Stockholm has gone 
from a stantling .stiu-t just a few years 
ago to the prwerhouse of the Swedish 
music industry that it is to<lay. Sw'e- 
den has always produced music that 
has appealed to a global audience, 
and with Ola's team at Stockholm 
and I Universal Music .Sweden man- 
aging director) Gert Holmfred's at 
Universal, we now have two &xcellent 
A&R .sources in the country." 

Only minor organizational changes 
are expected at Stockholm; three 
staffers affiliated with Sonet and 
Polar have transfeiTed to LIniversal. 
Key Stockholm label acts include the 
Cardigans and Swedish chart-top- 
pers A Teens. Other acts on the label 
are Antiloop, Mendez, and Mine. 

H&kansson says, "It was crucial to 
me to keep on working with my ar- 
tists and take them a step further. 
There's a lot more to be accomplished 
with many of them." 



GE.MA's Suix?m.s()ry and Manage- 
ment Board has rejectetl the criticism: 
"GEMA sought to calculate actual 
performance numbers as accurately 
as possible," says a statement "How- 
ever, programs are only l<Hlged for 
roughly one out of seven of all music 
concerts, and this has been the situa- 
tion for decades. This means that 
GEMA does not receive any program 
for six out of seven performances." 

Until now, the concerts for which 
programs were received were evalu- 
ated in full and aswumed to be repre- 
sentativie of all concerts. E\ery work 
whose performance was proved was 
assumed to have been performed 
seven times as often. The new system 
sought to addre.ss this, jwrticularly in 
the ca,se of pop perfonnances where 
the artist is also the composer and 
lyricist of the works performed. 

Under the old system, ".standard" 
or "ewrgreen" hits, which are pla.ved 
frequently by session bands in bars, 
music halls, and dance clubs, were 
underrepresented, as few programs 
are submitted for their performance. 

(Ciintiilned (III iHUir tij) 



Halliwell Spices Up Visit 

Birtli Control Issue Raised In Philippines 



BY DAVID GONZALES 

MANILA— As her EMI/Chrysalis 
debut album "Schizophonic" entered 
the U.K. charts at No. 4, foi-mer Spice 
Girl Geri Halliwell was putting the 
issue of conti-aception under the .sixit- 
light during a visit to the 
Philippine.s, 

Halliwell was on her 
first official field trip since 
being chasen as the Unit^ 
ed Nations Population 
Fund goodwill ambas- 
sador la.st October. 

Her thi'ee-day trip .June 
1 4-1 C took in a visit to a clin- 
ic near Manila operated by hau 
Marie Slopes Internation- 
al, a London-bascHi organization pro- 
moting v\i)rld»ide reprodiKtiv^ health. 

During her visit, Halliwell met clin- 
ic ijei-sonnel and discussed |)opulation 
is.sues. She reportedly asked about the 
chances of the Philippine law iKmning 
abortions being overtimied. 

The Catholic Church has a strong 
presence in the Philippines and 
adamantly discourages the ase of arti- 
ficial birth control. Philippine Presi- 





Uvlng In The Future. Jettiro TuH's Ian Anderson reunites with Chrysalis Group 
executives in preparation for the launch of the company's new label, to which his 
band recently signed (Billboard, June 26). The first release from the yet-to-be- 
named imprint will be the album "j-tull dot com." due in August. Pictured, from 
left, are Roy Eldridge, joint managing director of the new label; Chris Wright, 
Chrysalis Group chairman; Anderson; Steve Lewis. CEO of the Chrysalis Group's 
music division; and Mike Andrews, joint managing director of the new label. 



dent .Jo.sejih Estrada, however, has 
.stated that the Philippines must seek 
to control its rapid jwpulation growth 
if ix^CTty is to be alleviated. 

Halliwell's visit upset the Catholic 
Church here. Monsignor Pedro 
Quitorio, spokesman for 
the Catholic Bishops 
Conference of the Philip- 
pines, is re|)ortcd as say- 
ing, "We want her to stop 
campaigning for contra- 
ception, which ultimately 
leads to the promotion of 
abortion methods." 
Adds Quitorio, "Halli- 
vELL well was speaking half- 

truths when she talked 
about population problems in the 
Philippines. Contrary to what Halli- 
well is claiming, the Philippines does 
not suffer from overpopulation. It only 
has a problem with the redistribution 
of wealth." 

He compares the United Nation.s' 
sending of Halliwell to a Catholic 
country to the body "sending Salman 
Rushdie to a Muslim country as a 
goodvrill ambassador" 

The vi.sit at such a crucial time was 
a .sign of where the singer places her 
emphasis. "At the end of the day;" says 
Halliwell, 'the U.N. is a lifelong pro- 
ject It doesn't matter if I'm 26 or 50. 
I really want to be part of that. [A.s 
for) a pop career, I can't see myself 
jiggling around when I'm .50." 

"Schizophonic" debuted on the U.K. 
chart for the week ending June 19. It 
.stands at No. 15 for the week ending 
June 26 and entered at No. 10 on Mu- 
sic & Media's Top UK) Albums chart 
on the basis of its performance in 
charts across Europe. The set was 
issued by Capitol Records on June 15 
in North America. 

AKxintmice hi jrreparing thisstorywas 
piut'ided by Christian Loreiiz and 
Uuiimk Fride hi LondoiL 



M. Cbarlty Iveiit To Hmr Mn Barrj 



LONDON— Composer ,Iohn Barry 
will be this year's honoree at the 
annual British Music Industry Trusts 
(BMIT) dinner Oct. 22 in London 
(BillboardA/Z/cfin, June 21). The 
charity fund-raising event benefits 
Noi-doff-Robbins Mu.sic Therapy and 
the Brit Trust, for which it has ratied 
more than $1..5 million since li)92. 

The music career of British-born 
Barry, 65, .spans more than 40 years. 
Among his three dozen-plus movie 
scores are 13 of the 17 MGM/United 
Artists' .laines Bond movies, as well as 
Oscar-winning masic for "Bom Free," 
"The Lion In Winter," and "Dances 



With Wolves." His first non-film pro- 
ject nus last year's "The Beyondness 
Of Things" (Dec'ca). 



Barry was honored in mid-June in 
the Queen's Birthday Honours List, 
as an Officer of (the Order) of the 
British Empire (OBEX He will recent 
the OBE July 14 at Buckingham 



Palace, as will his colleague, lyricist 
Don Black. 

Previous recipients of the BMIT 
Award include Sir (5eorge Martin, Sir 
Andrew Lloyd Webber, and British 
PhonograjJiic Industry (BPI) directrar 
general John Deacon. Deacon will join 
BaiTj' and Black at Buckingham f^ace 
July 14; he has bc>en designated a Com- 
mander of the (Order of the) British 
Emjiire (Billboard, June 26). 

The Oct. 22 dinner is organized 
under the auspices of the BPI and w ill 
be .sponsored by Andersen Consult- 
ing. The venue is London's Grosvenor 
House Hotel. 
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Songs' Selling Power Examined 

Panel Explores Ways Music Is Best Used In Advertising 



BY THOM DUFFY 

The power of pop music to sell 
soap or cellular phones or automo- 
biles or what-ha\'e-you is undeniable 
and increasingly important in the 
Asian region, in the view of both 
music and advertising executives. 




Yet the relationship between these 
two creative industries in this 
region is often marred by awk- 
wardness and misunderstandings. 

"Music and advertising — it's a 
natural relationship," said Keith 
Reinhard, chairman/CEO of DDB 
Needham Worldwide, in a video pre- 
sentation and introduction to a dis- 
cussion in "The Selling Power Of 
Song" panel. Panelists on-site were 
Susanna Ng, regional managing 
director for EMI Music Publishing 
Asia; Dave McCaughan, consumer 
insights director for McCann Erick- 
son in Thailand; and Chris Kyme, 
chairman/executive creative direc- 
tor for FCB Singapore. Moderator 
was Harry Hui, a former Warn- 
er/Chappell Music publishing exec- 
utive who is now senior VP and 
managing director of MTV Man- 
darin. 

Reinhard offered several exam- 
ples of how, as he described it, "a 
snippet of a song gives just the right 
payoff." With a sample of McDon- 
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aid's commercials from around the 
world, he displayed how regional 
artists can give a local touch to a 
multinational ad campaign. 

"The advertising industry offers 
the music business a wealth of 
opportunities," said Reinhard, urg- 
ing record executires to get to know 
broadcast producers at ad agencies, 
who often select music for cam- 
paigns, and the strategies of ad 
campaigns. At the same time, he 
offered a challenge: "Could more of 
your artists write original songs for 
us?" 

The original jingle is one of four 
business models for the use of music 
in advertising, noted Hui. Others 
are the use of an existing hit .song in 
an ad; the direct endorsement of a 
product by a pop star (such as Leon 
Lai's appearances in TV ads for 
Hutchinson mobile phones); or the 
creation of custom CDs, such as a 
Blue Note jazz sampler sold in the 
U.S. exclusively through Starbucks 
coffee shops. 

Whatevier method advertisers use 
to harness the selling power of song, 
the amount of consumer research 
they conduct into music's impact is 
notable — particularly when com- 



pared with the paucity of such con- 
sumer analysis done by record com- 
panies themselves. 

McCaughan described how 
teenage behavior can be affected 
through four areas: "belonging, 
sources of cool, hanging out, and 




McCaughan 

language." Said McCaughan, "You 
can access all these things through 
music. You must know the audience. 
Not just the style of music, but the 
mood, tone, and needs" it conveys. 
Increasingly, advertising agen- 
(Contimied on page 76) 



Net Benefits Detailed 

Web's Value In Breaking Acts Biscussed 



BY OWEN HUGHES 

How can the recording industry 
use the new technologies to find, 
sign, and develop to- 
morrow's hit-makers? 

These opportunities 
and challenges formed 
the basis of the Asian 
Music Conference ses- 
sion titled "new mu- 
.sic.com," featuring as 
panelists Tony Fernan- 
des, ASEAN regional 
managing director for 
Warner Music; Johan 
Nawawi, managing di- w 
rector and co-founder of 
Malaysia's Cyber Music Asia; An- 
drea-s" Wuerfei, GM of Billboard Tal- 
ent Net; and Paul Meyers, GM of 
MTV Asia Online and COO of Singa- 
pore-based Internet content provider 
Tricast. 

Wuerfei noted that 
Yahoo!, the largest 
worldwide Web site 
directory, lists nearly 
36,000 artist sites in 48 
genres. The bulk of 
these promote new and 
industry-independent 
artists, potentially 
reaching the entire 
A&R community but 
also millions of homes 
around the world. Thus, 
he said, the Internet's challenge to 
the industry is not only a matter of 
free downloadable mu-sic but also the 
unprecedented opportunities it of- 





fers for new bands and acts to mar- 
ket them.selves. 
"As a result, will the next genera- 
tion of artists ignore the 
often disappointing 
A&R filtering 
process?" Wuerfei 
asked. He raised the 
prospect of bands being 
signed by labels not 
because of their sound 
but becau.se of the num- 
ber of visits to their 
Internet sites. 

Fernandes suggest- 
iwi ed that such artists will 

need more to succeed: 
the timeless qualities of talent and 
desire as well as marketing, follow'ed 
by persistence, passion, and belief, 
topped off with a generous slice of 
luck. 

The development of 
new technologies has 
not changed the basics 
but added qualities of 
s|)ee(i and information, 
said Fernandes. "The 
key point is still to get 
yourself noticed." "The 
executive said that he 
had not yet seen a single 
artist break through via 
the Net. 

FEL Yet the potential is 

enormous, the "new 
music.com" panelists agreed. The 
Ultimate Band List Web site has 
60,000 acts, each vying for attention. 

fConthiucd on paffc 76} 



Freston Sees New 
Media Aiding Music Biz 



BY STEVE McCLURE 

Nothing to fear but fear itself? 

Addressing a theme that was on 
the minds of many Asian Music Con- 
ference delegates, MTV Networks 
chairman/CEO Tom Freston de- 
clared in the conference's opening 
keynote speech that the music indus- 
try — as ttiell as radio and mu.sic tele- 
vision — has nothing to fear from the 
Internet 

Recalling a magazine headline 
that asked, "Will the Internet kill the 
video star?," Freston assured his 
audience, "Video nev-er really killed 
the radio star. Video expanded and 
prospered, but good old-fashioned 
radio .sure a4justed." 

Despite all the hj'pe, he said, "the 
Internet is not going to kiU the video 
.star or the radio star, and most fre- 
quently in this business, it's thought 
to be gunning for the music retail 
'star' or the even the recoi-d compa- 
ny 'star.' " 

Freston said that instead of killing 
off older media, new media such as 
the Internet help expand the music 
industry as a whole. "It's a revolu- 
tionary medium, viral in its impact 
and it's loaded with opportunity once 
we figure out how to use it" 

M'ry he added, has done that in 
the past, aiming to determine "the 
next logical step for us in this new 
medium." 

The MTV chief said that many 
people in Asia may see the Internet 
as an American phenomenon, noting 



that two-thirds of the world's Web 
sites are American. Its slower devel- 
opment in Asia can be attributed to 
lack of infrastructure, tax Issues, and 
political considerations, he added. 

"But this is changing as the rest of 
the world catches up. The Internet 
will soon affect your businesses, if it 
ha-sn't already." 

Freston went on to outline four 
waw in which the Internet will do so: 

• Untold convenience. "You don't 
have to leave your house to buy mu- 
sic." However, he cautioned, "I don't 
believe the Web w ill ever replace 
the record store — shopping is a 
social experience." 

• A sense of community. "Kids 
love to connect with other people 
who love the same kind of music." 

• More choice. "The Internet 
allow s consumers to listen to the 
mu-sic they like when they like." 

• Fostering creativity. "New gen- 
res [of music) will be created by 
people getting together through the 
Internet." 

The biggest challenge the Inter- 
net poses to the music industry is 
digital downloading, Freston said, 
while expressing confidence that 
secure copyright-protection stan- 
dards will be developed and 
employed. 

Other potential problems are 
controlling the timing and pricing 
of releases. "But what looks like a 
problem is often an opportunity in 
disguise," he concluded. 



ffMfi Im: hsm Iniustry 
Must Make Major Changes 



BY ADAM WHITE 

As one of the conference's "Re- 
Inventing The Future" keynote 
speakers, Michael Smellie, BMG 
Entertainment International's senior 
VP in the Asia Pacific region, called 
on the regional music industry to 
change radically in order to assure 
its future. 

"Record companies must under- 
stand the consumer much more than 
ever," he said, and must strive for 
greater creativity in three key areas: 
A&R, where so much music is cur- 
rently image-driven and derivative; 
marketing, where so much business 
practice is based on "who you know; 
rather than what you know"; and dis- 
tribution, where wholesalers are so 
dominant. 

Smellie said there was no reason 
why Asia should not set internation- 
al music trends ("drum'n'bhangra, 
for instance?"). He added, "Our 
music can be accepted throughout 
the world for its intiinsic value. We 
as a record company think of our- 
selves as creative, but if we don't 



become totally focused on creativity, 
or have creativity become a defining 
feature, we v*'ill render ourselves 
obsolete." 

The indusstry's empha.sis miLst be 
on long-term artist development as 
opposed to "<|uick-buck bundling," 
said Smellie. "I can count on the fin- 
gers of one hand the number of dis- 
cussions I've had about real artist 
development during the time I've 
been in A.sia." 

Referiing to the topic of an eariier 
conference panel, the BMG executivie 
said, "A brand is inanimate, but an 
artist is a person. We need to go from 
packaged music to pas-sionate mu.sic." 

Smellie noted that music markets 
around Asia remain heavily de- 
pressed for the most part. "Some are 
still falling, some are bottoming out 
But it's highly unlikely that our 
recovery over the next three to five 
years w ill be as rapid as the [pre-eco- 
nomic crisLs] grow'th." 

He concluded, "So Asian business 
must change for its survival — and we 
need to do it damned quick." 
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Video-Making faces Cliallenges 

Panel Examines The Questions Of Cost And Creativity 



BY OWEN HUGHES 

Prmwatiw and different, or nor- 
mal but interesting? Big budget and 
extravagant, or low-cost but imagi- 
native? 

Widely differing approaches to the 
music \ideo mwlium were offered and 
analyzed during "Get The Hcture," 
the Asian Music Conference panel 
designed to present updated Asian 
de\«lopments in the field. 

Moderated by Anders Nelsson, 
who heads the production, licensing, 

'It's easy to be 
provocative and 
different. It is 
harder to be normal 
and interesting' 

- SAW TEONG H(N - 

and publishing activities of Hong 
Kong's Media Bank group, the ses- 
sion featured Tom Barnes, director 
of Hong Kong's Big Fish Produc- 
tions; Saw Teong Hin, director of 
Malaysia's Renaissance Films; and 
.Jeremy English, a lecturer at the 
Academy for the Performing Arts in 
Hong Kong. 

They debated whether Asian- 
made videos should be more creatiw 
and avant-garde, and whether re- 
gional customs and mores made this 
an unrealistic vision. What also 
emerged is that one man's idea of a 
tiny production budget is untold rich- 
es to another. 

Barnes, who has shot videos for 
Western and Chinese artists and 
worked for both MTV Asia and 
Channel V, started the creativity 
debate. "We need more ideas. Ideas 
are free, and inspiration flows from 
a passion for life, culture, and peo- 
ple, not from watching other mu.sic 
videos and imitating those." 

But while ideas are free, expens- 
es arc another matter, Barnes said. 
The lowest budget he's teen given? 
.$10,000. Yet while budgets are tight, 
given the effects of Asia's recesssion, 
and can never match American ones, 
he said, there can be a greater real- 
ism about the costs of doing produc- 
tion, and doing it well. 

When it comes to techniques, 
Barnes believes videos in Asia 
overemphasize the cute factor. 
"Ewrj' situation refjuires a riifl'erent 
creative direction. But a few more 
risks could be easily taken, even with 
mainstream artist-s." 

Local sensitivities are of para- 
mount importance, with sex, vio- 
lence, and politics out of bounds. The 
Big Fish director had to re-edit a 
series of videos for a mainland Chi- 
nese arti.st, filmed in I/js Angeles, to 
remove an American flag in the 
wake of the Chinese Emba.ssy bomb- 
ing in Serbia. 

"In Malaysia," said Saw Teong 
Hin, "we err on the side of caution." 
Armpits, blue denim, and tattoos all 



cannot be shown in locally made 
music videos. Budgets, too, are 
pared to the bone, with the average 
clip expected to come in at just 
$4,000. Saw descrited it as "trying 
to work with (me arm behind your 
back and .vour feet tied together." 

For directors, the.se constraints 
are unforgiving. Saw said. "No one 
is going to .sa.v, 'Oh, you have a small 
butiget.' They are going to .sa.v. 'Why 
is [that artist] wearing that dumpy 
dress?' " 

.Jeremy English pointed out that 
most film coulees stai'ted with a sec- 
tion on making mu.sic videos becau.se, 
culturally, the form has assumed 
iconic status. It is almost universally 
known, he said, and .since enthusias- 
tic amateurs can buy all the techni- 
cal equipment needed to make "a 
half-decent music video," w-hat now 
separates the good from the indif- 
ferent is ideas. 

English cautioned again.st think- 
ing that budgets in Asia are ahva.vs 
going to be small, because students 
might assume that is the only w^ay 
they can make videos. "There needs 
to be a range of product approach- 
es," he said. 

Asked by moderator Nelsson W'hat 
he would seek from a client with lim- 
ited funds, Barnes replied, "If you 
don't have the money, then give me 
the time. And more vision." He went 
on, "I don't want to have an over- 
controlled product. The joy of music 



videos is they arc IcreativelyJ freer." 

Saw countered by claiming that 
he, too, wanted more time to shoot a 
video but that he doubted a radical 
image change for artists in Malay.sia 
would mean anything other than 
reduced record sales. "People have 
expectations [of artists], and if you 
do not meet that, then you will suf- 
fer. You have to accept that." 

Only the bigger bands can push 
the envelope because of their clout in 
the industry, he said, citing Ma- 




la.vsia's KRU as an example. 

Saw went further, and in a plain- 
tive comment to the conference 
about the difference between video 
production in his country and other 
parts of the world, he .said, "It's ea.sy 
to be provocative and different. It is 
hai'der to be normal and interesting. 
That is the hardest thing about mak- 
ing videos in Malay.sia." 



Artists' Heeds Seen As Key 



In a videotaped keynote address, 
Billboard editor in chief Timothy 
White told the conference that the 
music industry is, indeed, at a turn- 
ing point as a result of the develop- 
ment of the Internet. 

"However, we need to keep in 
mind that we are all here in the serv- 
ice of artists and their visions. If you 
understand and even accept this, it's 
easier to grasp the true agenda at 
hand, which is not one ofmiitwl, as 
many think, but rather of contribu- 
tions." 

White said that the industry's task 
is to offer goods and services per- 
taining to the lively arts to the wi- 



dest possible audience, "but partic- 
ularly to the audience that each 
art kt seeks to reach, the way they 
want to reach them." 

He called music a very "intimate" 
medium, "and the artists I speak 
with see worth and advantages in 
onHne sales and promotion because 
it can help put them back in touch 
with theu' listeners. 

"Also, they want to do business 
with those companies that can best 
facilitate that process in the most 
original, engaging, and efl'ective way. 
This has always been the ideal for 
artists, and we need to reawaken to 
that reality." 



MiM's Eramm firm On Tap 



BY THOM DUFFY 

When Grammy Entertainment 
was founded in "Thailand in 1983, 
its origin was similar to the start- 
up of Apple Computer by entre- 
preneurs in California. "E.xcept 
we have no garages in Bangkok," 
quipped president/CEO Visit Tan- 
tisunthorn. 

In the 16 years since, Grammy 
Entertainment has come to domi- 
nate the Thai music .scene. Its 12 
record labels have a 70^ share of 
Thai music market, according to 
Tantisunthorn. It now produces 27 



TV programs per week, leases and 
operates four FM radio stations, 
and distributes music through 
2,000 retail channels, including 70 
outlets that it owns. 

And it is looking ahead ambi- 
tiously, said Tantisunthorn, one of 
the industry leaders who spoke as 
one of the Asian Music Confer- 
ence's "Reinventing The Future" 
keynote speakers. Grammy's fu- 
ture plans, he said, offer guide- 
lines for any company as it looks 
toward regionalization, product 
(Coiitiinu'd on fxtifc 76} 




Sweet Talk. Universal Music Asia Pacific chiaimian Norman Cheng, center, and 
MTV Networks Asia president Frank Brown show their appreciation to members 
of tfie Honeyz. Ttie Mercury Records U.K. act performed at the closing reception 
of the MTV/Billboard Asian Music Conference May 21 at Singapore's Chijmes 
nigfitclub. The reception was sponsored by the U.S. National Music Publishers' 
Assn., and the showcase sets by the Honeyz. KRU. and Code Red became MTV 
Asia's first live Webcast. 

Act Branding Has Value, 
But Problems Can Exist 



BY STEVE McCLURE 

With thousands of albums released 
in the world's major markets every 
year, it is more cnicial than ever for 
recording lU'tists to develop a brand 
image. 

But the process is fraught with |x^r- 
ils, as Stuart Watson, chairman of 
SWAT Marketing, the independent 
mai'keting firm with offices in the UK. 
and Singapore, txild conference dele- 
gates. 

W^atson was taking part in the 
"Building A B(r)and" panel, with Dick 
Lee, Sony Music Asia A&R VR and 
Norman Halim, a member of Ma- 
laj'sian dance/rap act KRU. Billboard 
Hong Kong correspondent Owen 
Hughes was the moderator. 

"What we're trying to establish in 
the music business, as in any other, is a 
credible and undamaged brand," said 
Watson. "We're trying to create a 
brand out of a band or out of an artist 
And in the procei^s. let's lx» very, wr>* 
careful. Because any blemish in the 
public's ijerception of the quality or the 
image of oiu' brand is potentially dam- 
aging. This is our collectivie responsi- 
bility" 

It is particularly important to show 
responsibility when sponsorships, 
product associations, and endorse- 
ments are involved, as they often are 
in Asia, to launch new artists or to pro- 
mote new releases by established acts. 

"In the cun^ent climate, as never he- 
fore," said Watson, "comparues ai« con- 
stantly kK)king at wav-s to defi"ay casts 
and to add value to their prnthict And 
with the reduced nimiber of live tours 
to tills part of the world, there ai'e a lot 
of willing partners out there wanting 
to participate in .such promotions." 

Watson illustrated his points v\ith 
video footage of product associations 
featuring edel's Aaron Carter and 
Jivie's Britney Spears, tailored specifi- 
callv for Asian markets and brokered 
byS^VAT 

While corporate sponsorship has 
many advantages for the artist Wat- 
.son noted that "it opens up a can of 
worms in terms of corporate and man- 
agement approval. As the market con- 



tinues to mature in countries such as 
Thailand, India, and the Philippines, 
we've been attempting to help local 
comjianies come to terms with the fact 
that reconling rights rlo not, unfortu- 
natel.y, extend to merehandising, club 
tours, and sponsorship, in the true 
.sense of the woixl." 

KRU's Halim pointed out that in 
music, branding also means forging a 
link between artists and their audi- 
ence, and he emphasizetl the impor- 
tance of videas, live appeai"ances, and 
commercial endorsements in defining 
a pop music brand. He stressed that 
KRU's handling of its production work 
and having its owti label enables it to 
exert more control over its public 
image. The band has seiwrated those 
business aspects, too: It is signed to 
EMI, while BMG handles its labeL 

Dick Lee, a celebrated Singapore- 
ba.sed artist, composer, and producer 
as well as an A&R e-xecutive, put the 
region's artists and music in the con- 
text of t he pa.st 40 vears. The postwar 
era was characterized by the huge 
influence of American pop music on 
Asia, he said. "Although it w~as a kind 
of modernization of Asian pop culture, 
I don't think it was exactly progressive 
for Asian pop mu.sic in genei"al." 

In must of Asia. Lee continued, it 
wasn't until the liMiOs that a sti-ong sense 
of s|)ecifically Asian pop masic began to 
emerge. The .Japanese teen-klol boom of 
the late 'fiOs and 70s pl^«l a msgor role 
in defining that he said. 

"This has led to a lot of what is hap- 
jjening in the Chinese music world, in 
Japan, and in Koi-ea today," Lee said. 
"The idol .sj^tem is still very strong, 
although there is now a stronger em- 
phasis today on talent rather than 
looks." 

This s,\^tem has also created a new 
wave of marketing and promotion oi>- 
portunities, which companies inside 
and outside music have shrewdly 
seized. "We are seeing the birth of a 
new Asian pop cultui^?," Lee conclud- 
ed. 

Thus, brand-building opportunities 
synchronized for .Asian consumers 
appear to be greater than ever Ix'fore. 
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Singapore Conference 'Reinvents' Asia's Foture 



iff 



The second annual MTV/Bill- 
board Asian Music Conference 
(AMC) drew about 220 music in- 
dustry* professionals to Sin^pore^s 
Ritz-Carlton Millenia Hotel May 
20-21 for a program of keynote 
speeches, panels, social events, and 
artist showcases. The business 
program began with a speech by 
MTV Networks chairman/CEO 
Tom Freston (Billboard, June 5), 
and the event closed with a recep- 
tion sponsored by the U.S. Nation- 
al Music Publishers' .Assn., featur- 
ing performances by Malaysia's 
KRU and the lI.K.'s Code Red and 
the Honeyz. Rock Records co- 
founder/president Sam Duann was 
presented with the 1999 MTV/Bill- 
board Pioneer Award for outstand- 
ing contribution to the music in- 
dustry in Asia. 



MTV executives pause for a photo 
opportunity. Pictured, from left, are 
MTV Nelworl<s chairman/CEO Toin 
Freston; Bill Ready, president of MTV/ 
VH-1 International; and I^TV Net- 
works Asia president Frank Brown, 






Billboard Talent Net GM Andreas 
Wuerfel poses a question from tfie 
conference floor. 



From tile perspective of an indepen- 
dent Asian company, Grammy Enter- 
tainment president/CEO Visit Tanti- 
suntfiorn tells of a reinvented future. 



Multifaceted Singapore composer, 
producer, and artist Dick Lee puts tfie 
development of Asian music in con- 
text during "Building A B(r)and." 



"Ttie Selling Power Of Song" was one 
of tfie event's liveliest panels, and pic- 
tured fiere, from left, are participants 
Chris Kyme, chairman of FCB Singa- 
pore, and Harry Hui, senior VP of 
MTV Mandarin. 






During the "Building A B{r)and" panel, 
KRU's Norman Halim explains how 
taking full career control was impor- 
tant to the memtsers of the t>and. 



New developments in the making of 
music videos were the subject of "Get 
The Picture." Pictured, from left, are 
video producers Jeremy English, Saw 
Teong Hin, and Tom Barnes. Modera- 
tor Anders Nelsson is at right. 



Rock Records co-founder/president Sam Duann. right, is honored as recipient 
of the MTV/Billboard Pioneer Award for contributions to the Asian music indus- 
try. Making the presentation is Universal Music Asia Pacific chairman Norman 
Cheng, left. Also pictured are MTV Networks Asia president Frank Brown, in 
back, left, and Billboard international editor in chief Adam White. 




EMI Music Publishing Asia regional 
managing director Susanna Ng 
speaks up during the AMC panel 
titled "The Selling Power Of Song." 




Stuart Watson, chairman of SWAT Marketing, makes a dynamic point during the 
AMC session titled "Building A B(r)and." 
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CELEBRATIONS FOR South Africa's Youth Day 
on June Hi undei'lined the pi'owinp impoi'- 
tance of local acts here. The public holiday, 
commemorating the 197fi Soweto uprisinR, 
also saw the inaugiu'ation of President Thabo 
Mbeki as Nelson Mandela's succes.snr. I!oth 
put in an appearance at the Free People's 
Concert, held on the lawns of Pretoria's 
Union Buildings. Dubbed Famiioiii (a Vcnda 
word meaning "join hands"), the Pi-etiiria 
concert gathered together African music 
superstars that included South Africans 
Hugh .Masckela, Johnny Clcgg, Lucky 
Uube, M'du, and TKZec. Dow n the i"oad in 
Jiihanne.sburg. .South /\frica's finest pop and 
1-ock acts were gi\ing it up for young South 
Africans at the annual State of the Nation 
concert. Platinum-selling rock act Just 
Jinger, South African Music Awaid pop al- 
bum winner Karma, newcomers Sunways 
and Boo!, and others showcased a range of 
mu.'^ical styles Ijefore a dedicated j'oung audi- 
ence. Young people's buying pmer is moving 
domestic pi'tHluct into unpi-ecedented sales 
figures. DUNE COETZER 

INXS OPENED the $1.G miUion Stadium Aus- 
tralia, site of the 2000 Swlney 01.vm|)ic.s. The 
nationally televised event .June 12 was the 
band's fir.st engagement since the death of 
singer Michael 
Hutchence in 
Novcmbei" 1997. 
The Sjilney show, 
tefore a cravd of 
88,000, featured a 
one-off front-man 
performance by 
Hutchence "s gixxl 
friend. Terence 

Trent DArby. Befoi e the show, D'Arby said, 
"This will Ix' a cathartic ex|>erience to ti'.v to 
heal the pain |of Hutchence's death). It was an 
opportunit.v that something deep inside told 
me to take." IXXS' apiK'arance wius pai't of a 
program featuring Men At Work, Wendy 
Matthews singing the national anthem, and 
Mike Brady |x;ifoniiing the unofficial anthem 
of the Sydney Olympics. "Courage In Their 
Eyes." CHRISTIE eliezer 

SATIRICAL SINGAPORE rock act the Bored- 
phucks has been banned from performing 
at gigs organized by the National Youth 
Council (NYC), and its .songs have been 
restricted on broadca.ster Perfect 10. The.se 
recent cen.sures grew out of the band's per- 
formance at the Perfect lO-organized 
Localpalooza. held in April at the NYC's 
Youth Park. In May, the band was 
approached liy the police after a member 
of the public complained about the vulgar 
content of its lyrics. The Boredphucks have 
now discovered the complainant will not 
pre.ss chai'ges. "We were wry disheartened 
and depressed by the censure," says the 
band's guitarist/songwriter. Sanjeev 
Veloo, "because we worked very hard on 
the 'Revolution (i9' CD [their debiit album]. 
It seems that satire is ju.st lost on many lis- 
teners here." The band will be recording 
again in July, and its new album, tentative- 




D'ARBY a INXS 



ly titled "No Vulgarities Allowed," will be 
released in September. niii.ii'ciiuMi 

MAORI CULTURE from New Zealand is about 
to be brought into the mainstream through 
"Oceania." a collaboration between poet, 
.singer, and former T\' presenter Hinehewi 
.Mohi and fomier Killing ,loke frent man Jaz 
Coleman. Universal classical label Point 
Music (a joint venture with Philip Glass' 
Euphorbia Pnxluctions) intnxluced the pro- 
ject to worldwide affili- 
ates June 23 in London. 
Mohi, of Eurojiean and 
Maori descent, teamed 
up with Coleman while 
he wius com|Xkser in rc.si- 
dence for the .Auckland 
Philharmonia. A|)art 
from Coleman and the 
orchestral airangements, 
all music on "Oceania" is by Maori. "It's not 
until Maori have gone ovei-seas and |)eople 
have been blown away by their uniijuene.ss 
that |KH)ple have i-ealizcxl how special [being] 
Maori is," says Mohi. A remix of the lead 
ti-ack, "Kotahitanga" ( Union ), will be featuixid 
on the official album of the World Cup. It will 
he released by Decca and Universal TV 
before the tournament, which liegins in Octo- 
Ix'r. Univei'sal is Iwking to release "Oceania" 
wiirldwiile in Septemlier rxiMIN'K' I'RIDE 

ECLECTIC POLISH singer/song\vriter Slanis- 
law Soyka is aiming for a Europe-wide 
release of his new album, "Soyka Sings W. 
Shakcs|)earc's Sonnets." I'elcased .May 22 
on Pomaton-E.\1 1 . The album is Soyka's sec- 
ond e.xcui'sion into Shakespeare; the first, 
released in 19^t.^. contained the same son- 
nets in Polish translation. "Peojile who were 
listening to the Polish translations were 
asking, 'Why don't you do the originals?' " 
explains the arti.st, who hiis sung in English 
throughout his 20-year career Polish sales 
of the latest album stood at .'»40 units on 
June 17, according to the I'ecord company. 
The reason for the low figure is partly due 
to the CD-only release in a counti-y where 
cassettes still dominate and partly becaiLse 
many people have already bought the Pol- 
ish version. The original set, "Soyka, Sone- 
ty Shakespeare," released on Ixith CD and 
cassette, has sold 42,000 units, according to 
the record companj'. Copies of the album 
have been sent to EMI offices across 
Europe. b.vrx.\by iiarward 

"ABSOLUT HITS" is one of the first releases 
from Universal Russia and hints at pos.si- 
ble synergies between two Seagram sub- 
sidiaries. The CD compilation contains 
tracks from such Swedish acts as .\rmy Of 
Lovers, Vacuum, and E-Type, and it al.so 
promotes the Seagram-owned vodka brand 
Absolut. The set is a premium for pur- 
cha,se]-s of the drink, a luxui'.v product cost- 
ing the equivalent of .500 rubles (S20), 
whereas local vodka starts at less than 70 
rubles (.$2.80). Universal will repeat the 
promotion with the album on cassette. 

KRKIN TOrZ.MOllAJI.M.M) 
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Borders Breaking Bigger In U.K. 



BY TOM FERGUSON 

LEEDS, U.K.— Ahead of the first 
anniwrsai-y of its first store opening, 
Borders (U.K.) Ltd. chairman/CEO 
Richard Joseph is looliing bacl< on 10 
months of trading that have "more 
than e.\ceeded" expectations and pre- 
dicting a future in which the U.S. 
merchant is at the forefront of intc- 



ROYALTY SYSTEM 

(Continued frum mae 56) 

GEMA's claim that the new system 
is fair and representative is refuted 
by VUT. the association of indepen- 
dent record companies that claims to 
represent 500 record companies and 
200 music publishers. Its chairman, 
Thorsten Wesel of rocl< indie L'Age 
d'Oi; .says GEMA has not been able to 
properly calculate concei-ts that had 
been reported to it. He adds that asso- 
ciation members ha\ti complained that 
accounts for entire tours were either 
not settled at all or settled with many 
errors. 

Wesel notes the imbalance between 
the fees GEMA collects from venues 
and the royalties dLstributetl, with the 
result that the author receives, he 
claims, only 209f of the amount to 
which he or she is entitled. 

Says Wesel, "If GEMA is not able 
to come up with a fair distribution 
model, a consirlerable number of copy- 
right holders and publishers will lie 
asking whether they are forced to 
transfer performance rights to 
GEMA or if it is pos.sible for them to 
exercise these rights themselves. 
Wesel calls GEMA's new PRO .system 
a "catastrophe." 

Wolfgang Holzbaur of heavy metal 
publLsher Wmtrup in Detmold, in cen- 
tral Germany, cites the axample of a 
band he took on tour Whereas GEMA 
collected some 2,5,000 euros ($24.2 
million) from venues for the whole 
year for the act's performances, "the 
copyright holders and publishers 
recei\"ed less than half of this amount 
after a delay of .sewral months." 

Holzbaur adds that the introduction 
of PRO will again reduce the incomes 
of these copyright holders and pub- 
lishers substantially, cutting them in 
some cases to one-seventh of their 
previous amount, "something which 
cannot be tolerated." 

The chairman of GEMA's Supen'i- 
sory and Management Board, Chris- 
tian Bruhn, has reaffirmed that the 
German Patent and Brand Office, the 
regulatory body responsible for 
GEMA, has confirmed that the new 
system is fair. 

A letter written by Norbert Haugg, 
its president, states, "Inevitably, the 
introduction of the new system will 
mean that those members who previ- 
ously benefited from the distortion 
c'auiid by the old system, to the extent 
that their works were assumed to have 
been performed more frequently than 
they actually were, will have to toler- 
ate some losses. However, the German 
Patent and Brand Office takes the 
view that this is no reason to maintain 
the old system and the distortion 
which it caused in some cases." 



grating E-commeree into traditional 
U.K. retailing. 

Joseph was speaking in Leeds at 
Borders' newly opened fourth U.K. 
store, a 32,500-,square-foot, three- 
story .site that was formerly a Virgin 
Megastore. Borders' first U.K. store 
opened Aug. 1, 199H, oppo.site HMV's 
flagship store in Oxfoi-d Street, Lon- 
don. 

"We're coming up for 10 months 
trading, and our expectations have 
been more than exceeded," Joseph 
says. "One alwa.ys wonders when 
bringing in a new retail concept to the 
U.K. how the public are going to take 
to it, hut it's been really good." 

Bonlei-s' online plans for the L'.K. 
include taking the chain's "retail con- 
vergence" strategy to the British 
market and offering online access in- 
store. " 'Retail conwrgence,' " .Joseph 
explains, "is all about bringing ret<iil 
into the Internet, and the Internet 
into retail. We hope to be in the fore- 
front of incorporating E-commeree 
elements into 'bricks and mortar' 
business. We're mm ing very quickly 
tmvards that." 

Although reluctant to give a time 
scale, .Joseph says customers w ill 
"soon be able to browse through the 
Borders. c{)m Web site at home and 
look up whether an item's in -stock at 
their local store. Thev can then ask 




Senior management from Borders are 
shown outside the merchant's latest 
U.K. store in the city of Leeds. Pic- 
tured, from left, are Richard Joseph. 
chairman/CEO of Borders U.K.: John 
Monk, managing director of Borders 
(J.K.; Vin Altruda. president of Borders 
International; and Phil Downer, opera- 
tions director of Borders U.K. 



for it to be put aside so that they can 
look at it the following morning, or 
they could say, 'Send this to my aunt 
in Melbourne' — or to a cousin in 
Hawaii — and also have a couple of 
books delivered to their own office. 
And if they don't like one of those 
books, they can just drop it back into 
a Borders store." 

.Joseph al.so promises that in-store, 
online links w ill give Borders cus- 
tomers access to a huge database of 
titles. Music accounts for some 25% 
(Cnntiniied on page 69) 



Kings' Linden Goes Nonstop 

Time Spent In Producing, Writing, Session Worl( 



TORONTO— After Colin Linden 
finished mixing Blackie & the 
Rodeo Kings' "Kings Of Love" 
album a few' months ago, he 
pushed back from the mixing 
board at 6 a.m. and announced to 
his fellow trio members, Tom Wil- 
.son and Stephen Fearing, "Well, I 
start Bruce's album in 12 hours." 

Not only did Linden, who also 
records as a solo act for Columbia 
Records in Canada, co-produce 
Bruce Cockburn's 25th album, 
"Breakfast In New Orleans, Din- 
ner In Timbuktu," due this Sep- 
tember on the True North label; 
but in recent months he has pro- 
duced other Canadian acts. They 
include David Wilcox and the 
Rhythm And Truth Brass. 

"I've had five days off this 
year," says the 39-year-old pro- 
ducer/guitarist/songwriter, who 
has toured » ith Cockburn since 
1991 and co-produced Cockburn's 
"Charity Of Night" album in 
1997. For the past 18 months. 
Linden and his keyboardist wife, 
Janice Powers, have divided their 
time between working in Toronto 
and Nashville, where he has writ- 
ten with such top songwriters as 
Kostas, Gary Nicholson, Billy 
Block, Adam Mitchell, and 
George Ducas. 

A highlight of Linden's career 
came earlier this year when "A 
Tribute To Howlin' Wolf" (Telarc), 
for which he was associate produc- 
er, w-as nominated for a Grammy as 



best traditional blues album. 

"What was really cool was going 
to the Grammys and sitting next to 
(Howiin' Wolf guitarist) Hubert 
Sumlin," says Linden. "Even 
though we didn't win, I was so hon- 
ored to be there w ith him and 
those guys for that record." 

For more than two decades, Lin- 
den has been one of Canada's most 
in-demand producers and session 
players. He has produced 32 al- 
bums — including six of his own — 
working with Hans Theessink, 
Brooks Williams, Fearing, Colin 
James, Lori Yates, and Linda Mc- 
Rae. 

As a session man, he's played 
with the Band, David Poe, Zora 
Young, Keb' Mo', and Rita Chiarelli. 

"The first session I did was 
backing [Toronto singer] Donna 
Green when I was 18," Linden 
recalls. "That was the first time I 
worked with Daniel Lanois, who 
engineered." 

Last year. Linden recorded part 
of his Columbia album "Raised By 
Wolves" at Lanois' Kingsway Stu- 
dios in New Orleans. 

"As a producer, I look to Daniel 
Lanois, T Bone Burnett, and Ben 
Mink," says Linden. "Those guys 
have really helped me out a lot. For 
inspiration, I don't think there's a 
better blueprint for making great 
records than Willie Dixon's pro- 
ductions for Chess Records with 
Howlin' Wolf and Muddy Waters." 

LARKY LeBLANC 



newsline... 



FRANCE'S FUND FOR MUSICAL CREATION (tXJM) has a new president. Poet- 
Music France CEO Rene Boyer. He replaces Gerard Davoust, presi- 
dentyCEO of publisher Editions Raoul Breton, who was recently elected 
president of French authors' rights society SACEM. FCM was set up in 
1985 by the French government's Ministrj' of Culture as a nonprofit orga- 
nization repre.senting all the country's music industry collecting bodies. 
Money contiibuted by those bodies is distiibuted by FCM to labels, artists, 
concert promoters, and other applicants seeking fimding for music-relat- 
ed projects. To date, FCM has distributed 25 million euros ($26 million). 
According to Davoust, "While (French awards show] Victoires de la 
Mu-sHiue is the venue for a msyor split between producers and mu-sicians 
(Billboard, June 12). the VVJA is still a place where all the professionals are 
working together" r(:.mi iioiton 

LED ZEPPELIN is the U.K.'s most bootlegged act, according to the Anti- 
Piracy Unit (APU) of the British Phonographic Industry. Some 'iiU boot- 
leg recordings of the band have now been logged by the APU. The Beat- 
les, with 320 recordings, are in second place, just ahead of the Rolling 
Stones (317). The Stones' latest U.K. dates sparked swift bootleg activi- 
ty: On June 13, police officers arrested a trader at Camden market in 
North London and .seized sewral hundred illcg-al tiw videos of numerous 
acts, including the Stones' "secret" London concert performed June 9 
(RiWbmrAUiUetui, May 14). Al.so on June 13, the Mechanical Copyright 
Protection Society's own anti-piracy unit joine<l [xJice on raids in Hud- 
dersfield in the north of England, which resultetl in three arrests and the 
seizure of several thou.sand CDs and cassettes, along w ith duplication 
eiiuipment. t()M fercuson 

GERMAN-BASED INDIE LABEL Rough Trade Records is changing its name, 
effecti\'e Thursday (1); henceforth, it will be known as Zomba Records 
GmbH. The move is part of the strategy of Rough Trade's parent, 
U.KyU.S. labels and publishing group Zomba, to re-brand all its sub- 
■sidiaries with a single identity. Rough "Tratle's sales and distribution arm 
is also changing its name, to Zomba Distribution. It will operate as a divi- 
sion of Zomba Records GmbH. ED .MEZA 

MOSCOW MAYOR YURY LUZHKOV has introduced a stamp tax and licensed 
wndor system in an attempt to regulate the sale of prerecorded miLsic and 
\ideo on the pirate-infested city .sti-eets. It is estimated that 80% of t he $1 
billion-$2 billion Moscow video busine.ss alone is pirated. Luzhko\''s .scheme 
is the first to ban the sale of music iuid rideo from the streets. It went into 
effect .June 1. Starting Thursday (1), between three and five special mar- 
kets will be set up where licensed vendors will be able to pitch stalls to .sell 
records, videos, and computer software. The liceasing and stamp scheme 
is expected to add 10-12 cents to the price per unit; a paper marker will be 
manually attached to each unit at the point of produetfon. More than 100 mil- 
lion markers have reix)rtedly been pro<hiced. sam a.ndrews 

UNIVERSAL MUSIC INTERNATIONAL (UMI) has appointed Lee EUen New- 
man to the newly created London-based position of VP of promotion and 
artist relations. Newman, who takes on the new role in Septemt)er, is cur- 
rently director of press at East West LI. K. : she has been with Warner Masic 
U.K. .since 1987. Her newjob will reunite her w ith Max Hole, UMI's senior 
VP of marketing and A& R and former managing direc-tor of East West, to 
whom .she will report tom fer<;i;s<>n 



FRANCES GEORGESON has been appointed VP of mar- 
keting for tlic A.sia Pacific region at BMG Entertainment 
International, based in Hong Kong. Effective Thursday 
(1 ), she will oversee and implement marketing campaigns 
for regional and international artists signed to the BMG 
group of companies. Georgeson, formerly a marketing 
director at Universal Music Australia, will assume many 
of the duties previously held by Stuart Rubin, BMG's georoeson 
regional VP of A&R and marketing. Rubin is relocating 
to New Zealand as managing director of the BMG affiliate there. In her 
new role, Georgeson reports to Asia P^icific senior VP Michael Smellie. 
She previously worked at BMG in Australia from 1994-96. 

FRENCH COLLECTING SOCIETY SCPP in 1998 coUected 26.22 million euros 
($27.79 million)— an increase of 2.55% from 1997— and distributed 23.32 
million euros ($24.72 million), according to its annual report. The fig- 
ures were released at its recent annual general meeting. SCPP mem- 
bers, representing all the m^ors and a number of independent labels in 
France, also approved the sharing with independent labels' collecting 
society SPPF of various costs and resourees in the areas of collection, 
distribution, and databases. "Improving the connection with SPPF w ill 
allow both collecting societies to make scale economies," says SCPP GM 
Marc Guez. Rtm boiton 
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Cassette Campaign Relaunched 

Retail Execs Give Testimonials In Ad About Format's Value 



BY STEVE TRAIMAN 

NEW YORK— With the full support 
and vital input of the National Assn. 
of Recordin); Merchandisers 
(NAR.M), the International Record- 
ing Media Assn. ( IRM A) Audio Cas- 
sette Coalition kicks off a 16-week 
advertising campaign in July. 

"Smart Music Retailers Say . . . 
We've Got Cassettes" is the tag line 
for the relaunch of a successful 1997 
advei'tising campaign by IRMA that 
significantly slowed the decline of 
prerecorded cassette album sales 
(Billboard. Feb. 7, 199S). 

Mike Shalett, COO of SoundScan, 
the tracking service for audio sales 
at retail, gives the leadoff testimoni- 
al — in an advertisement that will 
appear in Billboard — followed by 15 
retail executives who extol the 
importance and vitality of the audio- 
cassette and how they succes.sfully 
merehanduse it. 

Among the retail executive.s tai'- 
geting theii" message to other mer- 
chants are Jerry Kamiler, division 
merchandise manager/music of 
Trans World Entei tainment; cur- 
rent NARM chairman and Tower 
Records executive VP/COO Stan 
Goman; George Daniels, owner of 
George's Music Room in Chicago; 
NARM chairman-elect and Wax- 
Works president Teri-y Woodward; 
and Carl Singmaster, owner of 
Manifest Discs & Tapes in Colum- 
bia, S.C. 

"The audiocassette format is still 
robust and viable," says Charles Van 
Horn, IRMA executive VE "It is iilso 
extremely profitable and pro- 
motable. Some retjiilers have some- 
how gotten the wrong message that 
record labels aren't supporting the 
format and consumers are shying 
away from cassette listening. 

"■That's anything but the case," he 
empha.sizes. "Unanimous support by 
the m^jor record distribution com- 
panies emphasizes the industry 



commitment to the cassette foi'mat. 
while consumer research shows how- 
much album buyers want to be able 
to buy the format." 

SoundScan research through May 
indicates that the 20-year-old audio- 
cassette format still represents 
about 16% of total album sales — one 
of every six full-length recordings 
sold. And, according to SounData 
research, about 45^? of consumers 
buy only CD albums, 10'^ buy only 
tape albums, and 4o% buy both. Two 
out of every three cars have tape 
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players rather than CI) pla.vers. the 
survey show's, and 94% of all music 
consumers have cassettes in their 
collections. 

"Many con.sumers are coming into 
.stores asking for cassettes and are 
very frustrated when they can't find 
them," Shalett says. 

"The new ad campaign could not 
be more timely," he observes. "After 
several years of a significant slow- 
down in the sales decUne of cassette 
albums following the 1997 'Where'd 
Ya Hide The Ca.ssettes?' campaign, 
it is now accelerating." 

Album cassette sales dropped 
19% in 19it6 from the previous year, 
but in 1997 they fell only 12.5% and 
in 199S only 10.4% . But, from .Janu- 
ary through May this year, Sound- 
Scan figures show a drop of almost 
15% from the same period in 1998. 



In VJ'M. a total of million cas- 
sette albums were sold. 

"NARM is pleased to once again 
be playing a role in IRMA's cassette 
campaign," explains Jim Donio, VP 
of communications and events for 
.NIARM. "Two years ago we helped 
the Ca.ssette Coalition get the mes- 
sage out through oui' conferences 
and publications that eas.settes were 
still a vital component of the music 
bu.sines,s. Our joint KARM/|I{ecord- 
ing Industry A.ssn. of America] Mer- 
chandising Committee — which helps 
promote the various televised mu.sic 
awards shows — certainly saw an 
increase in the [point-of-purchase] 
items ordered to include cassettes in 
these promotions. 

"This year," he adds, "NARM and 
the committee have worked closely 
with the coalition to ensure that the 
campaign's message and the sup- 
porting in-store materials make 
sense for retailers and their cus- 
tomers. We're also pleased that a 
number of our active retail members 
have agreed to take piu t in the tes- 
timonial advertising campaign." 

The coalition is providing retailers 
with a full range of in-store P-O-P 
materials, including window and 
door slicks, shelf talkers, banners, 
and posters. 

Lou Vaccarelli, VP of producti(m, 
manufacturing, and purchasing for 
BMG Entertainment, is chairman of 
the 14-member coalition, which 
includes representatives of all miyor 
record distribution companies, tape 
duplicators and suppliers, and 
NARM. 

"Consumer demand for the cas- 
sette is simply too large to ignore," 
Vaccarelli says. "With proper pro- 
motion at retail and the impact of the 
new ad campaign, the format will 
actually continue to satisfy the needs 
of millions of music buyers who oth- 
erwise are not buying prerecorded 
music." 



More Music-Related Projects 
Using Merciiandise Licensing 



BY STEVE TRAIMAN 

NEW Y'ORK — ^An expanding number 
of music-related projects are power- 
ing the fast-growing licensing and 
merchandising markets. 

Manufacturers uf all lyiKf of prcxl- 
ucts paid a recoi-d Ifii.o billion in roy- 
alties to rights ownei-s last year. 

"This projects to approximately 
.$110 billion of retail sales of licensed 
pmlucts," .says Charles Riotto, exec- 
utive director of the International 
Licensing Industry Merchandisers 
A.ssn. (LIMA). The tJ-ade gix)up ^Kn- 
.sored Licen-sing '99, held June 8-10 in 
New Y'ork. 

In the masic field, .some new licens- 
ing pn^p^ams include the fii-st endeav- 
or by the Country Music Assn. 
(CMA); Gibson Guitai-s' Spider-Man 
Wehslinger One .signature model; and 
World Wrestling Fe<ieration (WWF) 
sujjerstiir "Stone Cold" Steve Austin's 
hand-])icked country compilation 
album. 

After more than 40 j'ears of shun- 
ning what previous boards deemed 
"over-commercialization," the CMA 
selected the licensing firm Pittard 
Sullivan to create a new logo and set 
up a full licensing and merehandising 
program. CMA executive dii-ector E>l 





Shown announcing the "Stone Cold 
Country" album project from the 
World Wrestling Federation (WWF), 
from left, are WWF senior VP Steve 
Bell, Aida Gurwicz of publisher Cherry 
l^ne Music, and WWF star "Stone 
Cold" Steve Austin, who conceived 
the idea, (Photo: Sieve Traiman) 



Shown celebrating the new logo and 
licensing push for Itie Country Music 
Assn, (CMA), from left, are Ed Benson 
and Rick Sullivan from the CMA and 
Bob McCoy and Ed Sullivan from the 
licensing firm Pittard Sullivan, (Photo; 
Steve Traiman) 

Ben.son and Pittard Sullivan co- 
founder Ed Sullivan announced the 
deal on the ere of Licensing '99. 

"Talks related to our need for a new 
branding image led to the licensing 
launch," Benson explains. "Our cur- 
rent lM)ard is much more recepti\Te to 
the concept than erer before, and we 
hope to kick ofT the new logo and cam- 
paign at the annual CMA Awards 
show in early 2000. It will build on our 
10-year slogan, America is sold on 
country,' and will be fully supported 
b,v our www.countrycool.com Web 
site, which links to other consumer 
country sites and highlighted our 
CMA Awards and Pan Fair this j^ear." 

Sullivan sees publishing, children's 
programs, promotional tie-ins, and 
business-to-business premiums w ith 
radio stations and labels as among 
CMA's prime licensing opiwrtimities. 

Gib.son Guitars Custom Shop in 
Nashville is almost .sold out of the first 
75 limited-edititm Wehslinger One 
guitars featuring authentic artwork 
from Marvel Comics' Spider-Man 
archives, Gibson's Kevin Van Pamel 
confirms. With their pick guards 
.signed by Spider-Man creator Stan 
Lee, the custom models are going for 
(Continued on next page) 
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newsline... 



IMAGE ENTERTAINMENT, a laserdisc and DVD distributor, reports net 
income of $1.7 million for the fiscal year that ende<l March 31, comj)ared 
w ith a ln.ss of $9.6 million the year before. The company attributes the 
turnaround to a li<2'7< ri.se in DVD rerenue and a resulting improvement 
in pi-ofit margins. Net .sales were up to .S76.7 million from S7.5.5 million 
a ycai- earlier. Image has exclusive DVD deals with a number of .sup- 
pliers, including Universal, Orion, and Playboy. For the fourth quarter, 
the company posts a net profit of $1 million, compared with a net loss 
of $!(!.:{ million in the same period a year ago, as net .sales rose 45% to 
$2;? million from $15.9 million. 

BEST BUY says that net earnings more than tripled in the first fiscal 
1 {uarter to .'M7.2 million from $15.7 million a year ago on a 13.3'^ increa.se 
in sales from stores ojwn at least a .vear. Revenue rase to .$2.4 bil- 
lion from $1.9 billion. The company operates 314 stores that sell full 
lines of music, video, and multimedia. 

NAVARRE, an independent distributor of music, reports two new exclu- 
sive distribution agreements with labels. It has signed deals with Ulti- 
matum Records, a Los Angele.s-based label started 
by the William Morris Agency, and with the New 
York-based ,jazz label .SIAM Records. The first re- 
lease [mm Ultimatum will l)e Moke's self-titled debut 
on Aug. 3. Also on Aug. 3, the fii'st four CDs under 
the SIAM deal — from Erik Friedlander, Armsted Christian, Bakithi 
Kumalo. and .Steve Kahn and Rob Mounsey — will be released. 



CIRCUIT CITY STORES, the electronics retailer that recently announced 
it was pulling the plug on its investment in the digital movie format Div.x. 
has Ixioked an after-tax charge of $114 million for the di.sposal of this 
hu.siness. The charge resulted in a net loss of .$88.2 million in the fii'st 
fiscal quarter for the company, compared w ith net earnings of $12.5 
million in the same period a year ago. .Sales rose 199! to .$2.(i9 billion in 
the (|uarter from $2.27 billion a year ago. Circuit City operates .546 
superstores, two eonsunier-electronics-only stores, anci 4K mall-ba.sed 
Circuit City Expre.ss outlets. 

SONY MUSIC has .signed a deal to provide music videos to Intertainer 
Inc., an on-demand service for TV and computers. Viewers may direct- 
ly pui*cha.se the Sony albums that feature the .songs in the videos. Valley 
Media is fulfilling orders. Intertainer also has a deal with Warner Music. 



DMX, a digital music programmer, has signed a one-.vear 
deal with Discovery Channel Retail that will ])ro\ ide 
DM.X subscriber li.steners with programs liitsed on mu.sic 
played in The Di.sc(n'ery Channel stores and The Nature 
Company stores. DMX and Di.scovery will create shows 
featuring blues, swing, jazz, new age, and world music. 



CHANNEL ONE NETWORK, the programmer uf an udvertiser-supporled 
TV news program foi' public and private schools, is under fire by the 
.Southern Baptist Convention, which has approved a re.solution urging 
the removal of the program from schools. The religious organization — 
tlie largest Protestant denomination in the U.S., with IK million mem- 
liers — says Channel One "has bTOadca.st mu.sic groups known for their 
\-iolent and se-\ually explicit lyrics, such as the Satanic rock band Mar- 
ilyn Man.son." A s|>okesman for New York-bai^d Channel One .says, "We 
have never bi'oadcast music that is inappr<»priate to childi'en, and W'e 
never will." ( "haimel One is in 12,()()0 schools in the U.S. 

HASTINGS ENTERTAINMENT, the superstore i-etaUer based In Amarillo, 
Te.xiis, has formed a strategic alliance with Fonnovie.s.com, a subsidiary 
of Rentrak, to provide Hastings' customers with information about 
r ental videos in Hastings' 131 .stnres. The deal also includes Movie Wiz- 
ard — a movie-recommendation service that utilizes customers' tiiste.s — 
and Movie Infoi'mant. a weekly E-mail Ii.st about new video releases. 

K-TEL INTERNATIONAL has announced three deals to .sell its products, 
which include reconled music, through Web sites. The alliances are with 
BrandsForLess.com, Looksmart.com, and Prodigy Internet. Prior to 
the.se deals. K-tel formed an alliance with Women.com that allows visi- 
loi-s to that W'eb site to buy K-tel products. 

CHECKOUTCOM. the new E-commerce \-enture between Michael Ovitz 
and the Yiicaipa C'os., has entered an exclusiw co-marketing agreement 
with Internet chat and event site TalkCit.v. Checkout. coin will be the E- 
commerce provider for music, movie.s, and games on TalkCity, and the 
two .sites will co-host live events. 





Marvel Comics' Spider-Man strums a ctiord on the limited-edition Webmaster 
One guitar for Gibson Guitar Custom Shop's Kevin Van Pamel and Lisa Picciotto. 
{Photo: Steve Traiman) 



MORE MUSIC-RELATED PROJECTS USING MERCHANDISE LICENSING 

(Cniititiitfd fitDii pffvt'd'inti jnufej 

$,S,500. The second 76 guitars w ill 
probably be signed by .John Romita 
Sr., one of the original iUusti-ators. 

Featuring the shape of the leg- 
emlary Les Paul model, the guitars 
have an ebony fingerboard with a 
hand-inlaid imitation-pearl web 
design, and the volume and tone con- 
trols feature an arachnid pattern. A 
longtime Spider-Man fan. Van Pamel 
pursued the idea I'm- several years 
before getting Marwl's approval. 

The WWF and Mars Entertain- 
ment wiU Ix-'come tag-team licensing 
partners with the debut of "Stone 
Cold Country," 14 tracks of Austin's 
hand-picked favorite country songs 
and artists. Mars will distribute the 
album. The album features lenticular 
packaging on the cover with Austin 
morphing into a rattlesnake. Inside 
packaging will include multiple 
images of the WWF star in action and 
a lO-by- 14-inch ixkster. 

"The album will feature some kick- 
ass country music," says .lim Bell, 
WWF senior VP of merchandising 
and licensing. Aida Gurwicz, presi- 
dent of Cherry Lane Music, WWF 
Records' publisher, is clearing the 
rights for AiLstin's selected songs with 
a number of leading country artists. 
The album is targeted for a Septem- 
ber release at a $17.98 suggested 
retail price. 

The Wiggles, said to be the most 
successful children's group in Aus- 
tralia, officially launched their U..S. 
licensing and merchandising cam- 
paign with an impromptu show for 
about 100 kids invited to the Aus- 
tralian consulate in New Y'ork on the 
ev^ of the licen.sing expo. 

Three preschool teachers— Antho- 
ny Field. Murray Cook, and (ireg 
Rige — formetl the group in 1991 with 
.Jeff Fatt. They added costumed actor's 
playing the character's Doi'othy The 
Dinr)saur, Henry The Octopu.s, Wags 
The Dog, and Captjiin Feathersword. 
To date, the act has .sold more than 2 
million videos and almost 1 million 
(-'Ds and cassettes in Australia, in 
addition to having a top-rated kid.s' 
TV show and playing an average of 
.500 concerts a .vear. 

Toronto-ba.sed Nelv-ana is handling 
the U.S. licensing campaign. Lyrick 
Studios is among the fii-st comixmies 
to make a major deal; it will release 
two viderjs and two alliums in (Jctuljer. 

The gi'oup ofricially kicked off its 
U.S. invasion with a new 26-episode 
TV series that debuted May 3 on the 
F'ox Family Channel. A multi-city 



Wiggles Acro.ss America tour started 
May 22 at Sea WoiJd in Orlando, Fla., 
and includes Bu.sch Ganlens jiarks in 
Tampa, Fla., and Williamsburg, Va., 
as well as Sea World parks in San 
Antonio and San Diego. 

"We .see a great opportunity for the 
Wiggles in America and expect their 
audio and video products to equal 
their success in Australia," says 
Lyrick CEO Tim Clott 

At Viacom's MTV Networks, Lisa 
Silfen, W of con.sumer pi'oducts for 
MTV and VHl. .says, "|Thel licensing 
progi-am is growing in a manageable 
way for both MTV and VHl." 

Among the newer MTV licen.sees 




The Wiggles, the top-rated Australian 
kids' group, are launching a U.S. inva- 
sion. Shown, from left, are Lyrick Stu- 
dios CEO Tim Clott; Wiggles Murray 
Cook, Anthony Field, Jeff Fatt, and 
Greg Page; and Nelvana executive VP 
Sid Kaufman. {Photo: Steve Trarman) 




Showing off an array of licensed MTV 
and VH1 products are senior VP Don 
Silvey and VP Lisa Silfen. (Photo: 
Steve Traiman) 



are NCT, with a line of flat-grill tech- 
nol(^' MTV S|)cakers in 12 fashion 
acce.'i.sory designs, and Motion S,vs- 
tems. with a variety of audio carrying 
ca,scs for portable cas.sette and CI) 
players, CD wallets, and tape ca.ses. 
There are also more MTV film .sound- 
tracks, including "Election" on the 
Sire label and "200 Cigarettes" on 
Mereury, plus the continuing "Ptirty 
To Go" album .series, now in its 10th 
year with Tt)mmy Boy Records. In 
addition, a new line of computer 
sports games from MTV w ith THQ 
will debut next .vear. 

For VH 1 , there's a creatKi; "R)p Up 
Video" series of trivia games with 
Pressman and a line of collegiate 
api)ai-el with Team Ixlition. The first 
three CDs in the "Behind The Music" 
series, distributed by BMG, feature 
Motley Criie, Shania Twain, and 
Blondie, with others in the works. 

Elvis Pre'sley Enteipiises has more 
than 1(H) active licensees in the U.S. 
alone, with "our agents working hai-d 
to find jast the right partners," says 
Carol Butler, director of worldwide 
licensing. "For 1998. our ro.yalty 
income was up 15'J-20'^ overall. It 
was a really gorxl vear w ith the intro- 
duction of slot machines thi-uugh IGT. 
an Elvis NASCAR and Elvis Funn.v 



Car auto racing piDgram with Action 
Figtu-es, and a real surprise: Russell 
Stover's collectible cand.y tins that 
play ElvLs' masic." 

The newe.st Ehis licensees? — with 
first products out later this .year — 
include Anheu.ser-Bu.sch w ith col- 
lectible beer steins, Scoipio Posters 
with movie posters. Blue Ridge 
DesigTLs with an animated music bear 
playing "Teddy Bear," and Gemmy 
Indiustries ith an animatronic figure 
plajing "Blue Chiistmas." 

Meanwhile. Liberty Mint Market- 
ing reports increasing demand for its 
&x|)anding line of gokl and silver coins 
for music .stai-s. 

"QVC sold 1,500 'Elvis: Artist Of 
The Century' coins at $17.04 in just 
four minutes," sa.vs president John 
Pennington. 

Other new artist releases for 
coins — through a joint renturo with 
Sony Signatures that began in l!)!Mi — 
include coins commemorating the 
Gi-ateful Dead and the Beatles' "Y'el- 
low Submarine," joining previous 
series for Ki.ss, .John Lennon, Michiiel 
Jackson, and Ozzy Osbourne. The 
newest additions include Celine Dion, 
Alan .Jackson, and Le.\nn Rimes. Col- 
lectible prices start at $2.99 for junior 
trading coin cai'ds to a top figure of 
$299.95 for a limited, framed gold edi- 
tion for the Ki.ss album "F^i.vcho Cir- 
cas." The coins are available at more 
than 1,400 rctiiil locations, including 

800 Musichmrl Group stores and 
S|X!ncer Gifts. 

And, a new technologj' fi-om Coloi-- 
Ironics — trademarked Brillion — has 
led to new interactive licensing oppor- 
tunities for artist T-shirts, among 
other product categories. With this 
technology, flexible, coloird conductive 
inks are activated by nibbing a special 
area linkwl to a small "wicc Ixix" that 
provides brief .song lyiics in the artist's 
own voice. Music initially available 
includes Elvis' "Hound Dog," Jimi 
Hendiix's "Purjile Haze," and Kissf's 
"Rock And Roll All Night." According 
to Colortronics representative Ale.xis 
Konner, "We've had great traffic — a 
lot of intei-est fi-om both artist man- 
ager's and twoifl labels." 

The Internet site Bikini.com is 
working with Madacy Enlertiiinment 
a division of Handleman, on a CD 
series IjiLsed on the jxjpulai' Bikini.com 
Web site, which the compan.v sa.vs 
receiws up to 20 million hits a week. 
The fu'st two compilations are of sum- 
mer classics that reflect the site's 
beach-party atmosphere; they're 
called "Summer Groovin' " and "More 
Summer CJnxivin' " and are due in late 
.Juneat$10.!»to.$ll.!)!l. 
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New Orleans Proves Fertile For Moshroom 



BY PATRICIA BATES 

NEW ORLEANS— Mushroom Rec- 
ords began with a student protest 
during the Vietnam W'ai' in Api-il 1970 
at Tulane University, and it's still 
countercultura) nearly 30 years later 
The store was named by the radi- 
cal undergi-aduatcs of the Tulane Lib- 
eration Front (TLF) after the plant 
that provided a popular hallucino- 
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Tim Hummel stands at the entrance of 
Mushroom Records, the music store 
he owns in New Orleans. (Photo; 
Patricia Bates) 



genie drug. 

The store's story started on April 
7, 1970, when TLF actj\isU report- 
edly set fire to a building on campus 
and took o\'er the university center 
for six days in a demonstration 
against ROTC training at Tulane, as 
well as for a student bill of rights. 
Later that year. Country Joe & the 
Fish did a benefit show for the TLF. 

After intense negotiations with 
faculty, the TLF was granted its own 
co-op, known as the Mushroom, 
inside the uniwrsity center so that it 
could trade books and albums. There 
were 10 directors, including a few 
from the graduate school of business 
administration. 

"The hippies began Mushroom 
Records, and they sold it once they 
became yuppies," says current store 
owner Tim Hummel. 

The university eventually sold 
Mushroom to All South Music EHs- 
tributing in New Orleans — owned by 
Warren Hildebrand — and Hummel 
acquired it from him in November 
1989. 

Mushroom Records held an an- 
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niversary celebration May 24 featur- 
ing .si.N hands, including Acid King 
and Altamont, which are on the indie 
label Man's Ruin. Nearly 200 fans 
received 30% discounts on CDs and 
offers such as two T-shirts for $30. 

The countcrcultural record store 
uses the same far-out toadstool logo 
— proclaiming "It's worth the ti-ip" — 
that it displayed three decades ago. 
But while fashion appears to be little 
changed since the 1970s — with reti-o- 
looking bell Ixittoms, double-knit tops, 
and platform shoes in vogue now — 
much has changed in music. 

The store's inventory U about 10% 
alternative rock, 10"^ local acts, 10% 
rap, and 5% each of jazz and blues, in 
a .3,000-square-foot site just two 
blocks from Tulane University and 
about a half-mile from Loyola Uni- 
versity. It sells 10.000-12,000 new 
titles and 30,000-40.000 used CDs. 
And its competitors are outlets of 
three national chains: two Block- 
hu.ster Mu.sic stores, a Virgin Mega- 
store, and a Tower Records in the 
dowTitown's French Quarter 

"Every year, we get a new popula- 
tion with the freshman class," says 
Hummel. Total enrollment is now 
11,600 at Tulane and 5,500 at Loyola. 

Close to age 30, Mushroom 
Records looks as if it's in a 1970s time 
\v-arp. There ai-e neon airbnished .vel- 
low. gi-een, orange, and pink gi'airiti 
murals outside at the entrance, and 
black-light .smiley-face posters and 
tie-dyed Grateful Dead T-shirts 
upstaii-s. 

Customers hav^ gone to the same 
location — at 1037 Broadway, w ith a 
view of the Univei-sity Center — .since 
1972. They still debate the artistry of 
rock'n'roll at Mushj'oom Records just 
as their predecessors did 30 years 
ago. 

"The kids who work here liv^ and 
die music," .says Hummel, who has 
about 12 full-time and part-time 
employees. 

The store's normal hours are 10 
a.m. to midnight sev^en days a week 
from August Ihi-ough May, with more 
flexibility in the summer 

New Orleans people ai'e open about 
their likes and dislikes, saj^ Mushixwm 
Recoi-ds manager Sean Motola. "They 
follow the top 40 charts to a point," he 
e.\plains, but he adds that customers' 
taste varies widely. "They come in 
often to ask for something rague on an 
independent label, and then we'll get 
the average requests for CDs on the 
Dave Matthews Band or Phish." 

He adds that much mu.sic in New- 
Orleans "is an extension of Professor 
Longhair." tracing the party sounds 
of current local acts such as the 
Metei-s. the Rebii-th Brass Band, Ker- 
mit KutTms, and Hlackula to the rev- 
olutionai-y Henry "Professor Long- 
hair" Byrd. 

The original Tipitina's nightclub is 
an institution in New Orleans; it was 
named after Longhaij-'s 19J>S hit "Tip- 
itina." Byrd also did two carniral clas- 
sics: "Go To The Mardi Gras" and 
"Big Chief" 

Mushroom Records has for years 
been a ticket outlet for Tipitina's, 
which now has four New Orleans 
(Continued on jMye TO) 
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RETAIL 
TRACK 

by Ed Chrlstman 



I HE INDUSTRY is still sorting out 
how it will sell music in the Internet 
age. One of the issues that needs to 
be resolved is whether the industry 
will continue to push for albums to 
be sold in their entirety and/or 
whether they will allow songs to be 
sold on custom CDs. 

While EMI appears to be moving 
in the direction of selling songs 
piecemeal, others have yet to make 
that decision. In the meantime, a San 
Jose, Calif.-based company appears 
to be betting 

that all the i^^^^^— 

majors will be 
moving in that 
direction. That 
company, Per- 
sonalDisc Inc., 

has just signed 

a letter of intent 
for multiple 

leases with the Simon Properties 
Group, the largest owner of retail 
space in the U.S. 

PersonalDisc plans to locate 
kiosks, dubbed EntertainMart, in 
the common areas of malls. The 
kiosks will allow up to eight cus- 
tomers to sample and download 
songs to make their own custom 
CDs. According to the company 
press release, PersonalDisc kiosks 
"integrate a royalty and copyright 
secure, high-tech, multimedia envi- 
ronment for the purchase of 
. . . music, video games, and software 
titles." 

The kiosk is manned by two 
staffers, and the company has tar- 
geted up to 50 locations for its initial 




rollout, .No word yet on whether the 
company has signed up licensing 
deals with labels. 

Ch-CH-CHANGES: Pete Stocke, 

WEA VP for the Northeast, has an- 
nounced he will retire. Stocke — ^who 
always took Retail Track',*; phone calls 
but would never divulge anvlhing to 
me other than "US,»24187-lpfc tem- 
porary," his dog tag numbers from 
when he was in the Amiy during the 
Korean War — confirms that he is 
"heading for his 
street date, July 
27. It's a Tues'- 
day, of course." 

Stocke, 
whose music 
industry career 

began in the 

summer of 
1956, will con- 
tinue on as a consultant for WEA for 
two years. As for his replacement, 
naturally, after repeating his dog tag 
numbers again, he directed all 
inquiries to the WEA home office, 
where executives were unavailable to 
comment because they were visiting 
WEA .sales offices for a roadshow. 

But according to souires, with the 
closing of the Cleveland sales office 
at the end of May and the upcoming 
retirement of Stocke, WEA has been 
doing a little shuffUng of responsi- 
bilities within the organization. 

After WEA closed down its Clew- 
land sales office, mainly due to the 
acquisition of Camelot by Trans 
World Entertainment, the responsi- 
fCoHfiiiKf'd OH iMUjr lis) 
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Sub City's Punk Philanthropy Hits The Rnad; Merge Turns ID 



Taking action; sub city 

Records, a philanthropic sub- 
sidiary of the Van Nuys, Calif.- 
based punk label Hopeless Rec- 
ords, has stepped to the plate for 
several national charities by 
mounting its current Take Action 
tour. 

The tour, which features a 
rotating slate of Hopeless and 
Sub City acts, concluded the 11- 
date first leg of the tour .June 21. 
The National Coalition Against 
Domestic Violence, the National 
Coalition for the Homeless, and 



k^SUBCITY(^ 



LlFEbeat will split 5% of the 
proceeds from the dates. 

Additionally, Sub City has 
released "Take Action!," a sam- 
pler CD featuring such Hope- 
less/Sub City acts as Fifteen, 
Scared Of Chaka, the Weak- 
erthans. Against All Authority, 
Kid Dynamite, and Damnation. 
The package retails for only $4; 
.5^ of the proceeds (or 70 cents 
per CD) will be contributed to 
the Foundation Fighting lilind- 
ness. (The compilation is distrib- 
uted by Caroline, Rotz, Choke, 
Revolver. Smash, and other bou- 
tique rock indies.) 

.According to label head Louis 
I'osen — who founded Hopeless in 
December 1993 with a 7-inch 
release by Guttermouth — Sub 
City was founded as "a way for us 
to take what we've built up and 
do something positive with it." 

The Take Action tour, which 
features a low door price of $8- 
$10. won't be a financial bonanza 
for the charities involved, Posen 
notes. 

"The money is not going to be 
huge, because the price is so low 
... I think it's more effective on 
the [building of] awareness than 
on the subsidizing." 

At the tour dates, speakers 
address the crowd between band 
sets about the social issues 
involved, and Sub City has pro- 
duced a free tour magazine, 
which incorporates features 
about the touring bands and 
information about homelessness, 
AIDS, and domestic violence. 

Posen says he hopes the Take 
Action tour will grow as a fund- 
raising tool over the .years. 

"It's our first .vear," he says. 
"We may raise a few thousand, 
and ne.\t year we may double 
that, and the .vear after we may 
double that. It's a building thing." 

One of the main points of the 
tour may be that music is a force 
for the betterment of society. 

"Doing something is better 
than doing nothing," Posen says. 
"Punk rock can be a positive. It's 
not all about anarchy and rebel- 
lion ... If people see what we're 
doing, it's going to change the 
outlook about what this music's 



DECIAKAHONS 








mmmi 





by Chris Morris 

all about." 

The second leg of the Take 
Action tour, featuring Fifteen, 
Scared Of Chaka, the Weak- 
erthans. Falling Sickness, and 
FYP, began .lune 22 in Detroit 
and continues through Tuesday 
(29). The third leg runs .lune 30- 
.luly 11, wrapping up with dates 
in Southern California. 

A BIG 'CHUNK 0' MERGE: It 
doesn't seem possible, but Chapel 
Hill, N.C. -based Merge Records 
and the band that founded it, 
Supcrchunk, both turn 10 years 
old this year. Not bad, considering 
that the pop/punk act penned the 
original slacker anthem, "Slack 
Motherfucker." 

To celebrate this milestone, the 
company is issuing a retrospec- 
tive album, "Oh Merge," .luly 6; 
the album features cuts by 
Superchunk, Lambchop, the 
Rock*A*Teens, Rocket From 
The Crypt, Seaweed, the Third 
K.ve Foundation, Neutral Milk 
Hotel. East River Pipe, the 
Magnetic Fields, and other 
groups that have gained exposure 
()n the label. Superchunk's ambi- 
tious new album, "Come Pick Me 
Up," produced by Jim O'Rourkc, 
arrives Aug. 10, as does our 



beloved East River Pipe's "The 
Gasoline Age." 

Merge will mount a live 
anniversary celebration, drolly 
named mlOk, July 22-24 at the 
Cat's Cradle club in Chapel Hill. 
Five Merge bands will perform 
each night; Superchunk, Sea- 
weed, Lambchop, the Rock'A* 
Teens, the Magnetic Fields, Por- 
tastatic. Versus, and the Karl 
Hendricks Knck Band are 
among those appearing. 

Flag waving: .lust one listen 
to "Love's Hell," the fir:'t track 
on "Mind Reader." the debut 
pairing of guitarist Danny Angel 
and vocalist Bo Galigher, will 
have discriminating Southern 
soul fans asking. "Where have 
these guys been hiding?" 

The album, released by Birm- 
ingham. Ala. -based Vent Records, 
is old-school R&B in the classic 
mold. Pushed along by a smooth 
but shouting horn section and 
Angel's punchy Albert King- 
insi)ired ])icking, "Mind Reader" 
throws a brilliant spotlight on 
Galigher's captivating singing. 

The 48-year-old vocalist, who 
lives in Auburn, Ala., and grew 
up in nearby Macon County, says. 
"I started (singing) in church. 
Mama brought me up in it." He 
cites (he Mighty Clouds Of Joy 
as an early inspiration; "1 used to 
love to li.sten to tho.se gu.vs." 

However, Galigher also got a 
chance to hear such formidable 
R&H singers as Bobby "Blue" 
Bland, B.B. King, and Sam 
Cooke on the .jukebox of the 
restaurant his family operated. 

Over the years, Galigher man- 





Danny Angel, left, with Bo Galigher. 



aged to cut a self-released .single 
("People liked it, but I didn't have 
much promotion on it," he says) 
and found work fronting Ihc Syn- 
dicate Band, a group headed by 
William Terrell, the former 
leader of Clarence Carter's 
touring unit. Galigher says, "I 
worked with them on and off for 
a couple of years." 

Two years ago. Galigher joined 
an Auburn group called the Soul 
Champs. A gig in Panama Cit,y, 
Fla., attracted the attention of 
Vent Records, which was looking 
for a vocalist to work with Mont- 
gomer.v, Ala. -based axeman 
Angel (whose real name is Danny 
English). 

The chemistry proved to be 
winning. Angel brought to the 
table eight tough original tunes, 
co-written with his brother, co- 
executive producer Ed English, 
while Galigher contributed four 
fine originals of his own. "Mind 
Reader" is. in short, an excep- 



tional excursion in contemporary 
Southern soul, with an abundance 
of smokin'-hot Hcks, rocking band 
arrangements, and Galigher's 
forceful vocals, which bear com- 
parison to the work of his models 
Hland and King and such lop 
practitioners as Mighty Sam 
.McClain. Chock the title cut, 
"Someone Who Will," and the 
powerfully moving "When The 
Bluesman (Jets The Blues" for 
examples of the group's best 
work. 

Summing up the band's accom- 
plishments, Galigher sa.ys, "It's 
today's sound, but it still reminds 
you of the older stuff." Yes 
indeed. 

Galigher and Angel have per- 
formed shows recently in Mont- 
gomery and Atlanta, waiting for 
their break to come. 

"We've been doing stuff on the 
weekends," Galigher says, adding 
that some more gigs "wouldn't 
hurt." 
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'Muppets From Space' Soundtrack Ready To Touch Down 



UlVE VP THE ?'UNK: The moth- 
ership will land this month, when 
Sony Wondw. Epic Rcconls, and S<m.v 
Music Soundtrax release the '70s- 
funk soundtrack to the upcoming 
movie "Muppet": Fi'om Space." 

Featuring classic tracks, cover 
tunes, and a |)air of .songs performe<l 
by Muppets Gonzo & the Alien 
Gonzos, "Muppet.s From Space" 
arrives July 13 (the film premieres 
.luly 14). 

Sony's marketing campaign is 
expected to benefit from the film's 
cross-promotions with Wendy's fa.st- 
f(x)d chain and Ti-arekxlge motels. 

Classic cuts include "It's Your 
Thing" by the Isley Brothers, James 
Brown's "Get Up Offa That Thing," 
the Commodores' "Brick House," 
and "Outa-S|)ace" by Billy Preston. 
As for cwrrs, many involve collabora- 
tions: the Dust Brothers and Jcyracs 
do a take on Earth, Wind & Fire's hit 
"Shining Star" (Jeymes is Seal's 
younger brother); George Clinton 
and Muppet Pc|x> mio Clinton's own 
Parliament cla.-isic "Flashlight" (heiv 
called "Sijaceflight"); G. Love & Spe- 
cial Sauce interpret Brick's "Dazz "; 
and Norwegian combo the Getaway 
People render another Earth, Wind 
& Fire number, "Getaway." 

According to Laura Sullivan, 
senior \T of marketing at Sony Won- 
der, it was the movie's director, Tim 
Hill, who came up with the concept of 
using classic funk tracLs for "Mup- 
pets From Space." 

"He a.sked the members of the ere- 
atiw team from the movie to compile 
a list of their 100 favorite '70s funk 
tracks," she says. "They pared it tkuvn 
a bit, then sent the fet to artists they 
wanted to contribute to the sound- 
track. 



by Moim McCo nidck 

"The artists themselves got to 
choose which .songs they wanted to tb. 
This kind of music hasn't been .seen in 
a film in a wliile," Sullivan sa.vs. "We 
think (^ople are going to iove it." 

The soundtrack will be tagged on 
the theatrical trailers for "Muppets 
From Space," as well as on theatrical 
consumer media. National tele\ision, 
radio, print, and outdoor adv^ertising 
will push the product as well. Plus, 
plans are under way for a national 
radio promotion. 

"We also haw the ability to cross- 
promote the soundtrack with other 
'Mu|)pets From Space' licensees," 
says Sullivan. "Jim Hen.son Enter- 
tainment has put together a full-scale 
publishing program, and since we 
share many retail accounts with 
I "Muppets From Space" publisher) 
Golden Books — book chains like 
Barnes & Noble and Bor(lei"s B<K)ks & 
Music, mass merchants — cross-pro- 
motions are a natural. 

"We can do a 'buy the txjok, get a 
discount on the soiindti-ack' thing, etc., 
as well as use the soundtrack in in- 
store merchandising and for give- 
aways," .she sa.vs. "And Coliunbia Pic- 
tures is doing .so much marketing for 
the film, we'll benefit from that." 



Uf 



IPDATE: Children's singer/song- 
writer Dave Kinnoin. one of the 
gem'e's most .successful practitioners, 
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hiis been particularly industrious of 
late. His skills as a songsmith are reg- 
ularly utilized by name pi-oducei-s of 
children's audio, video, and interactive 
product, including Disney and llen- 
.son. In fact, he's contributing to Buena 
M.sta Home Entertainment's upcom- 
ing music video "F'lik's Musical 
Adventui-e: On Safari." 

Los Angeles-based Kinnoin contin- 
ues to relea.se his own music as w^ll, 
on his Song Wizard Records. 

His sixth and latest release, "The 
Dust Of Kindne.ss," is a song-and- 
story project that benefits A Special 
WLsh Foundation, a charitable organi- 
zation that grants wishes for termi- 
nally ill children. Co-written by Kin- 
noin and longtime collaborator Jimmy 
Hammer, "The Dust Of Kindne.ss" 
features a gosjiel choir singing in "an 
R&tVpop/gasjiel .st.vle," .says Kinnoin. 

He's been collaborating with other 
notable kids' artists as well, including 
Jonathan Sprout and the .\nimal 
Band's Jim Moore. 

'Jonathan and I were locked up in 
my studiti for five days. We wrote 
eight tunes for an upcoming pro.ject," 
says Kinnoin. 

In addition, Kinnoin is WTiting and 
praluciiig for a sLvtitle series of phon- 
ics videos called "Phonics Court," 
which is put out by Partnerehip Pro- 
duction Associates of Orange, Calif. 

"Instead of just collecting writers' 



RETAIL TRACK 

(CoutDiiit'tl (iiiin pdf/f llti) 

bilities handled from there were .split 
between the Detroit and Phil- 
adelphia branches. With most of 
those Cleveland sales office repre- 
sentatives now working out of their 
homes, the ones covering Cleveland 
report to Ron Hewlett, the WEA 
Detroit sales manger, who in turn 
reports to Denny Schone, the WEA 
Midwest VP 

The rest of the sales representa- 
tives, cmering western Pennsylvania, 
upstate New York, and West Vir- 
ginia, now report to WEA's Philadel- 
phia sales office. Meanwhile, .sources 
say Dale Hill, the Cleveland sales 
manager, was offered another posi- 
tion within WEA but in.stead left the 
company. Patti Fullard, w ho was the 
Cleveland field sales manager of 
black music, will now handle those 
responsibilities from the Detroit 
olTice. And about four or five .staffers 
lost their jobs with the closing. 

Now, with the retirement of Stocke, 
Ray Milanese, the Philadelphia re- 
gional VP who ov ersaw Phill.v, Wash- 
ington, D.C., and Baltimore, will 
become the Northeast regional VP 
for WEA, also picking up the New 
York and Boston offices. Sue Costel- 
lo, recently made sales manager in 
the Philadelphia office, ovei'sees the 
territories picked up from the Cleve- 
land office, as w'ell as the Philadelphia 
office's traditional area; New Y'ork 
sales manager Fred Barsuglia will 
oversee the New York area; and 
Dann Cotter, the Baston sales man- 
ager, rctiiins his respon.sibilities. The 
three of them report to Milanese. 



checks, I'm investing my time in pro- 
jects that I really believe in, where I 
can get in on the ground floor and 
share in the profitabilit.v." 

In September. Kinnoin will be one 
of the headlinei-s at the three-day fes- 
tival Pepsi Kid-Around, an annual 
fund-raising event for the Family 
Place, an organization that fociuses on 
domestic violence. 

"It benefits children's ai*ti.sts, too," 
he sa.vs of the event. "I sing for chil- 
dren, and I meet children w ho are in 
rough .situations — extremely sad sit- 
uation.s — and I want to he there in any 
event that will benefit them." 

Kinnoin exhibits that rare combi- 



3illboard. 



nation of business savvy and social 
acti\i.sm, and he sti'addles the line as 
a working parent as well, being the 
father of two .TOung boys. 

"I'm ;is much a dad as I am in the 
mu.sic bu.siness," he saj-s, "with being 
a dad the most important thing. I do 
manage to squeeze in a good 40-.50 
hours a week writing and producing." 

In general, Kinnoin .sa.vs, he is tr.v- 
ing to "do what's best for children, and 
for what's in my heai't. Y'ou don't need 
to .sell 2.i0,000 units; .vou can sell 
.50,000 and make a gootl living." 

AKsnttaiicc ill pn'/KiriHfj ////.s coluntii 
ims provided by Kan Cm. 
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^^^^ nu. 1 ^^^^^ 


1 


3 


5 


READ-ALONG TARZAN 

WALT DISNEV 60427 (6.98 Cassette) 


2 


1 


7 


READ-ALONG STAR WARS EPISODE 1: THE PHANTOM MENACE 
KID RHINO 75642/RHINO (7.98/11.98) 


3 


5 


5 


READ & SING ALONG TARZAN 

V/ALT Dlsr.F' r i^'l i ; .^,98 Cassette) 


4 


2 


14 


MANNHEIM STEAMROLLER MANNHEIM STEAMROLLER MEETS THE MOUSE 

AMERICAN GRAMAPHONE 60641,'WALT DISNEY (10,9e,'15.98) 


S 


6 


132 


CEDARMONT KIDS CLASSICS • TODDLER TUNES 
BENSON 84056 13 98/5.981 


E 


4 


10 


VARIOUS ARTISTS RADIO DISNEY KID JAMS 
WALT DISNEY 60642 (9.98/16.98) 


7 


8 


63 


VEGGIE TUNES VEGGIE TUNES 

BIG 1 c E A F v'F R 1 AND 6936W0RD (6.98/1 0.981 


8 


10 


35 


READ-ALONG A BUG'S LIFE 

■,v»,LT [i!;r,Et t.0289 (6.98 Cassette) 


9 


9 


19 


VEGGIE TUNES VEGGIE TUNES 

LVRICK STUDIOS 9451 (6.9a'10.981 


10 


7 


181 


VARIOUS ARTISTS A" DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 

WALT DISNEY 6D6D5 (6.961/13.98) 


11 


11 


34 


VARIOUS ARTISTS TODDLER FAVORITES 
MUSIC FOR LITTLE PEOPLt'KIO (*HINO 75261/RHINO (3.98/6-98) 


12 


12 


149 


CEOARMONT KIDS CLASSICSA ACTION BIBLE SONGS 

BLPJSON H?2l- ya.-b 98) 


13 


13 


139 


CEOARMONT KIDS CLASSICS • SUNDAY SCHOOL SONGS 

BF\;.TI - ^ i3 98/5 981 


14 


15 


2O0 


VARIOUS ARTISTS A CLASSIC DISNEY VOL- 1 - 60 YEARS OF MUSICAL MAGIC 

V/ALT DISNEY (>086b 110 56 15 981 


15 


14 


116 


CEOARMONT KIDS CLASSICS • SILLY SONGS 

BENSON 82220 { j m b 981 


16 


16 


18 


BLUE'S CLUES BLUE'S BIG TREASURE 

KID RHINO 7562(i' RHINO (9.98/13.98) 


17 


24 


152 


REAO ALONGA- THE LION KING 

WALT DISNEY 60254 (6.98 Cassette) 


18 


17 


14 


BARNEY 1 LOVE TO SING WITH BARNEY 

BARNEY MUSIC 9463/LYRICK STUDIOS (9 98/14.98) 


19 


13 


146 


VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 
WALT DISNEY 60897 (8.9B'1 1.98) 


20 


22 


50 


VEGGIE TUNES VEGGIE TUNES 2 

BIG IDE/VtVERLANO 5a74,W0RD 16,98/10 981 


21 


20 


190 


BARNEY A' BARNEY'S FAVORITES VOLUME 1 

BARMLy MUSIC/SBK27115'EMI (9.98/15.98) 


22 


21 


15 


BEAR BEAR IN THE BIG BLUE HOUSE 
WALT DISNEY 60640 (9.98 Cassette) 


23 


23 


113 


CEOARMONT KIDS CLASSICS • BIBLE SONGS 

BFI/irit, fi.-;-;f. a 98/5 98) 


24 


19 


54 


VARIOUS ARTISTS MORE SILLY SONGS 

WAIT DISNEV 60632 (10.98/16981 


25 


RE-ENTRY 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 

WALT DISNEY 60819 (9 9813 98) 



Cfiildren's rtcaiawp-. Cfigmal molion piciute wuncJltacks enclixled. • Reccfding Influstry Assn 0' Atnenca iR'AAl cMifieat'on 
totsaiesof 500,000 unirs. ARlAA ctrtittcatan loi sales of ] milkmurits, wWrTiulImlta>5eJte'srtatalO¥anur^ 
syrrtial. Fcf Dowd iels. anc dcuBe albums wiiti a ruimrtg nme thai fiiceefls xm notrs, he RIAA muittDlies ifitpmefils D> the rufraei 
ol aiscs ard'cr lape^ Mcsl aiaums avai able an cassette and CO. 'Aslerisli inQtcales virf. LP is avBiiatile UmI tape (xicn. and CD 
Bficeilc* BMG and WEA lati«. arE iueoJetl lists. Tap* prrces marked EQ, and all ottier CD piiCtt. are «|u«aient oree. *tiicti 
af* p-c-w^w) tr:n 'rtfvjlBMlB 311:^ i !999, Bi Marfl.'BPl C^mufucatnifis. ard Sot-tflscafi, Irt. 
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TOTAL CHART 
WEEKS 


1 


1 


NO. 1 

JIMMY BUFFETTA 


SONGS YOU KNOW BY HEART 

b at No 1 


435 


2 


2 


MATCHBOX 20 A' YOURSELF OR SOMEONE LIKE YOU 


120 


3 


3 


METALLICA * 


METALLICA 


410 


4 


4 


BOe MARLEV AND THE WAILERS*'" 

luM ,,ijf,.. H.;h^ I nipjMCi ! ;o .Jft 1 7 161 


LEGEND 


522 


i 


8 


SHANIA TWAIN*" 

iJKY '.fl.HviLlE; 522836 (10.9a'17.98i 


THE WOMAN IN ME 


225 


C 


5 


DEFLEPPARDA VAULT 


— GREATEST HITS 1980.199S 


139 


7 


7 


GUNS N' ROSES*" 


APPETITE FOR DESTRUCTION 


420 


8 


6 


DAVE MATTHEWS BANOA' 


CRASH 


164 


9 


9 


TIM MCGRAWA 


EVERYWHERE 


107 


10 


10 


BOB SEGER & THE SILVER BULLET BAND A' GREATEST HITS 


243 


11 


12 


TOM PETTY AND THE HEARTBREAKERS A" GREATEST HITS 

MCA :i09a'U98} 


273 


12 


13 


PINK FLOYD* ' 


DARK SIDE OF THE MOON 


1161 


13 


II 


SUBLIMEA> 

GASOtiNF AiiFv ] f.ir.A -iTwlf. ^w: 


SUBLIME 


149 


14 


25 


CREEDENCE CLEARWATER REVIVALA' CHRONICLE VOL. 1 


305 


IS 


21 


SOUNDTRACK AUSTIN POWERS; INTERNATIONAL MAN OF MYSTERY 

HOuvwooc -i; : ij i 


7 


U 


14 


BARRY WHITE • 

MERCURV ■ : ■ " • . ''S' 


ALL TIME GREATEST HITS 


10 


17 


2? 


JAMES TAYLOR* 

WARNER BROS 3113M7 ^r. H 


GREATEST HITS 


451 


11 


18 


QUEEN A 

1 L . h;265 aD-9a'17-98) 


GREATEST HITS 


316 


19 


2i 


PINK FLOYD* 


THE WALL 


532 


M 


19 


BEASTIE BOYSA' 

oil ■■ '■ ■ ;m 


LICENSED TO ILL 


403 


21 


15 


DAVE MATTHEWS BAND A' UNDER THE TABLE AND DREAMING 


191 


22 


16 


THE OFFSPRING A' 

EPITAPH fl.-4v - 1-1 ^eiB 


SMASH 


132 


23 


17 


METALLICA A 


...AND JUSTICE FOR ALL 


480 


24 


20 


THIRD EYE 8L1NDA' 

ELEKTRA 620:2-;EEG 11 L9&17.96IBB 


THIRD EYE BLIND 


115 


25 


31 


AC/DC*" 

EiSTWE^ T :c-i : a-EEG ; 1 1 ^ -.M 


BACK IN BLACK 


266 


2t 


29 


VAN MORRISONA' 

POlVDOftiMl ' ; .i-i .1 M i 


THE BEST OF VAN MORRISON 


432 


27 


22 


KORNA 


KORN 


119 


21 


41 


ALAN JACKSON A' THE GREATEST HITS COLLECTION 

ARI;. -. rif- h . , , ■ : HHOl 1 1 n 16,98) 


183 


29 


32 


CELINE DION* 

L - ■ ■ . ^ L 10-98 EQ 17.98) 


FALLING INTO YOU 


171 


30 


28 


AL GREEN A 

t- I ■ RIGH'f.TUF' ^,^0&CAPrTOl[109&I69B 


GREATEST HITS 


54 


31 


47 


FLEETWOOD MACA' 

e-.:. . -.-.j; .0'jai748i 


GREATEST HITS 


354 


32 


24 


BARRY WHITE A 

CASAP.ANCA ■ - =i 11.981 


GREATEST HITS VOLUME 1 


18 


33 


26 


SAVAGE GARDEN A 

COLUr.)B>A 6'954 11 9B [ , :7 :- 


SAVAGE GARDEN 


114 


34 


30 


KORNA 

)MMORTAL ' ^.1 i^^C :10 »EG 16 9i*i 


LIFE IS PEACHY 


82 


35 


« 


GARTH BROOKS*" 

' 1 , 29689 ( in 'ja i'j 9m: 


THE HITS 


189 


3t 





ERIC CLAPTON A 

-•.!.■ ■ ... M.LfrtiSL 1, ;ij -iB'l^ 58 


THE CREAM OF ERIC CUPTON 


73 


37 


43 


EAGLES A 

GtrFEN 2i •■-■< 1.-, : 114 2 1 7 


HELL FREEZES OVER 


22i 


3« 


42 


MILES DAVIS A 

COLUMBIA ';4315 ',7 98 'j'l . 1 9^ 


KIND OF BLUE 


38 


39 


36 


JOURNEY* 

J! ■ ' . ..i i Q 1 7 qrti 


JOURNEY'S GREATEST HITS 


47? 


40 




THE BEACH BOYS A' 20 GOOD VIBRATIONS - THE GREATEST HITS 

r.A^- lOL 29418 1.1, V'b, 


11 


41 


35 


TOOL A 

V01CANO31OB7' li t,-,U.*i: 


AENIMA 


138 


42 




MARVIN GAYEA 

■,'iJIiJWN vLRSAL (7 9a'Il,96l 


EVERY GREAT MOTOWN HIT 


76 


43 


50 


AEROSMITH A' 

GEfF-l-i -'.r ', .i'17 9B:i 


BIG ONES 


142 


44 




BRUCE SPRINGSTEEN A 

coLUf.'B a';7'>:.:j- ,c 98 l . ,7 '^di 


GREATEST HITS 


62 


45 


39 


RAGE AGAINST THE MACHINE A 

EPIC 52959' : F- If, -'^ BB 


RAGE AGAINST THE MACHINE 


190 


4t 


34 


METALLICA A' 

ELEF^TFJA t j.iiLitLG (11 91i 1 7 'JB 


MASTER OF PUPPETS 


445 


47 


« 


AC/DC A' 

EAS™EST'a7,il5EEGill 981798) 


LIVE 


82 


4« 


ERIC CUPTON A' TIME PIECES 

F'l.UVLVff aOOCl 1 UN't'tRSAL Ife 9il'1 1 9b) 


- THE BEST OF ERIC CLAPTON 


317 


49 


3/ 


SUBLIME A 

GASOUNE ALLEY 1147-! )/CA 1 10 9&'16 98lB 


40 02. TO FREEDOM 


109 


50 


48 


AEROSMITH A> 

LULLF/BIA-j.'jfc; I7 9B £^11.98' 


AEROSMITH'S GREATEST HITS 


315 



CoUtoe albums arc Z-ycar-oid titles lh«t have tallen below No 100 on The Biiltwarij 200 or r^lssyes o' okter albums 
Total cKart Weeks column rellecls combined weeks title has atxwared on The BiliiwanJ 200 ant! Top Pop Catatae 
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units (DiamofwII. Numeral toikwing Pl»tinum ot Diamond symbol ifidicales album's muiti pialiiom level. For bo«ed sets, 
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BORDERS 

(Coiitiniierl fmiii /mge 62) 

of floor space and turnover at all of 
Borders' U.K. sites, while video 
accounts for "around 1'^ to 7.5%" of 
floor space. The rest is giren over to 
books, stationery, and the Borders in- 
store cafe business. 

What .Joseph calls the "slightly dif- 
ferent bias" regarding the chain's 
music business means that, as in the 
U.S., the merchant is targeting an 
older buj-er than most miL'sic special- 
LsLs do. "We don't haw IolkI miLsic blar- 
ing out at ym, and we feature the not- 
so-ob\-ious alongside the obvious titles," 
explains .Joseph. "We're reiy much a 
back-catalog music retailer." 

Boixlei's has tdloral its approach to 
fit the sjiecifics of the U.K. market, an 
approach that .Joseph calis "the key to 
success. Borders bought |26-outlct 
chain] liooks. etc. [in 1997]. They rec- 
ognized you couldn't just take a U.S. 
retail concept and plonk it as it Is in the 
U.K. They wanteEi to get the lienefit of 
local peojile and local knowledge." 

In addition to the four stoi^ opened 

'We don't have loud 
music blaring out at 
you, and we feature 
the not-so-obvious 
alongside the 
obvious titles' 

- RICHARD JOSEPH - 

ti) dale, Bonk-rs has announce<l plans 
for another .sexen I '.K. openings. They 
include the flagship Books, etc. store 
in London's Charing Cross Koad. 
which is umlei^iing an cxten-sivie ren- 
ovation and will open as a Borders 
B(M>ks & Music Cafe later this year. 
Ho«ie\er. the other Books, etc. sites will 
continue to trade undei' that name. 
B(K>ks, etc. (k)es not .stxK.'k music at ])i*e- 
sent. 

The complexities and cost of acxjuir- 
ing pro|)erty in the U.K. is lai-gely dic- 
tating the pace of expansion, notes 
Joseph, although he emiihaifizes that 
"we're qfuite pleased with tlie pregi'ess 
we'w maEfe to dale. The givatest chal- 
lenge to our ability to open .stores is 
iHiikling the riglit team of i)oople The 
bricks iuifl nioi-tiu' b tlie ea^y \mt — the 
flesh and bkxxl b the real challenge." 

On the .sub.ject of further oiwnings, 
Joseph plays his cards close to his 
chest, noting simply that "w'e have lots 
of .stuff in the pipeline." Sourees .sug- 
gest that a building in Edinburgh. 
Scotland — on tlie city's main shqjping 
thoroughfare'. Princes Stixsit — lias al- 
ready been eai-marked by the compa- 
ny as a flagship site. 

He declines to confirm that a sizable 
Bonlers store in the Scottish capital Ls 
planned, but he "couldn't agive nvire" 
with the suggestion that Kdinburgh 
has the perfect cre-dentials to support 
a Boi-dere .store. 

The forthcoming expansmn of Bor- 
ders' U.K. business Ls a key part of the 
chain's ambition of becoming a global 
retail brand. Says Joseph, "We've 
already started; it's a «?ry big job." 

.Joseph adds that, although hewouW 
"not be happy" predicting the upper 
number of potential Boixlers stoiies in 
the U.K., "preliminai-y re'sults after 10 
month.s' trading .show as that we haw 
an excellent opportunity in the U.K." 
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o 
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COMPILCO f ROM A t«ATIONAL SAMPlt OF RfTAJl STORE. MASS MCRCHANr. AND INTFLRNCT 
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TITLE, Imprint Principal 
Distributing l^bel, Catalc^ Number Performers 


H 

h 




1 


g 


HOMECOMIMC-UVEIN^LAn'IS?" ^ *" 0,ck,.,«lBo^ 




c 


3 


32 


"N THE MIX WITH 'N SYNCA' 

BMG Video 65000 


■N Sync 




3 


2 


g 


LIVE 

PDt^fam Video 4S0S9955 


Shania Twain 




4 


5 


5 


SO GLAO 

Spting House Video Oiorojnt [><M. Group 44369 


Bi'l & Gloria GaittKr And 
Their Homecoming Friends 




c 
tj 


4 


14 


KENNEDY CENTER HOMECOMING 

Spring House Video Cnoroanl Disl. Group 42902 


Bill & Gloria Gai(t>er And 
Theit Homecoming Friends 




c 

D 


6 


8 


AROUND THE WORLD 

Columbia Music Video Sony Mus/c Video S01S4 


Mariah Carey 




/ 


7 


12 


FAMILY VALUES TOUR '98A 

Epic Minic Video Sony Miak Video 501&B 


Various A/lists 




B 
0 


NEW^ 


THE LAST SUPPER 

tpm *AiAtc Video Sony Mu%k Video 0187 


Black Sabbath 




fl 

a 


8 


55 


ALL ACCESS VIDEO A' 

Jiva'ZomDa VtOeo 41689-3 


Backstreet Boys 




in 


13 


170 


HELL FREEZES OVER A' 

Geflen Home VidM UniwrMi Mittic Video DisJ 39548 


Eagles 




11 


12 




32 


NIGHT OUT WITH THE BACKSTREET BOYS A ' 

Mv^'lamba V^ieo 4l6!i7 


Backs Ire et Boys 




19 

XL 


11 


5 


MEETING PEOPLE IS EASY 

Capitol Video 77860 


Radiohead 




11 


NEW^ 


FIVE INSIDE 

8MG V^teo 5741 


Five 




11 


14 


28 


CUNNING STUNTS A 

tieWr* tMrrtainiufnt 4020? 


Melailica 




IR 

19 


19 


16 


VHl-BEHIND THE MUSIC A 

PDlyGram Video 440599^3 


Shania Twain 




lit 
ID 


18 


79 


A NIGHT IN TUSCANY A 

POIyGram Video 4400553973 


Andrea Bocelli 




17 


2D 


24 


ONE NIGHT ONLY: LIVE 

Caiie Rock Enlcnammont Image Eriief1«inm«n1 5474 


Bee Gees 




Id 


16 


19 


SINGING IN MY SOUL 

■HJ'i"h,- Li-.r-v.!- L ■■][.;.; It Disl. Group46440 


Various Artists 




1Q 
19 


9 


32 


ATLANTA HOMECOMING • 

Spiing rvxi&e Video Ltwrddtt Disl. Group 44369 


Various Artists 




9n 
zu 


17 


15 


THE VELVET ROPE TOUR-UVE IN CONCERT 

Eag«e Rock L ■: n 'i ■ i i image Entenainrnenl 5517 


Janet Jackson 




91 

Li, 


21 


17 


LIVE AT THE FILLMORE EAST 

MCA Wu^ic Vidro Univrr&al Mu^ic Vidra Oist 1 1931 


Jimi HendtlJi 




22 


15 


5 


THUG TV 

ReiJtiuily Video 1 1 735 


Mo Thugs 




23 


22 


5 


LIVE; ONE NIGHT IN PENNSYLVANIA 


Newstwys 


14.98 


24 


30 


3 


VOICE OF AN ANGEL-IN CONCERT 

Sully Ctd&^ical •iiOeo Sony Music Video 61 770 


Charlotte Church 


199$ 


25 


23 


95 


THE DANCE A 

Wamer Repnse Video 3-36486 


Fleetwood Mac 


19 9B 


LO 


NEW^ 


THE PARIS CONCERT FOR AMNESTY INTERNATIONAL 

Image Enlerlainment 5635 


Various Artists 




97 
Li 


10 


32 


ALL DAY SINGIN' AT THE DOME • 

Spring House Video Cuordant Dist. Group 44360 


Varaus Artists 




9B 
Lo 


25 


80 


RAGE AGAINST THE MACHINE 

Mi;.. S -. VidfO 19V50160-3 


Rage Against The Machine 




90 

La 


RE-ENTRY 


DOWN BY THE TABERNACLE A 

StKitit H.v.M- '.'iil.M (-'MiCM-ir DisI Griiup 104 


Bill & Gkjna Gaither 






33 


31 


BRIDGES TO BABYLON: 1998 UVE IN CONCERT 

- <■■ Rock Entenainnenl .■■ Entefiainnwi»t 4734 


The Rolling Stones 
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LIVE FROM AUSTIN, TEXAS A 

Epii^ UaUC. Vidto Sony Uus^. Viiteu 50130 


Stevie Ray Vaugftan 
And Double TrDUt)le 
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Epic Music Video Sony Mus>c Video 50175 
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LADIES & GENTLEMEN-1HE BEST OF GEORGE MICHAEL 

r.ii , ■■!. M r. . ■/nJcoSony Music VmJoo 50183 


George Michael 
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SECOND COMING A 

PolyGtam ViOeo 80O6300591 7 


Kiss 
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STAY THE SAME 

ColumtM Music Video Sorry Music Video 79138 


Joey Mclntyre 
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THE ROYAL ALBERT HAU CELEBRATION 

PofyGiam Video 440D5739 


Andrew Uoyd Webtjer 


19.9S 
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WELCOME TO THE VIDEOS 

Geffin Honv Video MCA Music Video 39557 


Guns N' Roses 
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SHOCKUMENTARY • 

PWyGram Video 57595 


Insane Clown Posse 


1998 
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WHO THEN NOW? . 

Epic Musk Video Sony Music VNleo 50153 


Kom 


1998 
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LIVE 

BMG Video 25738 


Usher 


11.95 



J RIAA gold cert, lor sales ol 25,O0a units lor video smgles: • RIAA gold cert, tor sates of 50,000 units 
for SF or LF videos^ A RIAA platinum cert, tor sales of 50,000 units for video singles; A RIAA platinum 
cert, for sales of lOO.OOO units for SF or LF videos: RIAA gold cert, for 25.000 units for SF or LF 
videos certified prior to April 1, 1991: # RIAA platinum cert, for 60,000 units for SF or LF videos certi- 
fied prior to April 1, 1991, fM999, Bilitwafd/BPl Communications. 
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If you want to reaoii the world 
of music and video, you need the 
International Buyers Guide. 
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Over 16.000 current and updated 
listings worldwide - complete witii 
key contacts, phone & fax numbers, 
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website listings. 

Record labels Music distribution companies 
" Wholesalers & Distributors ' Video companies 

■ Music publishers • CD, CD-ROM & Video 
disc manufacturers ' Equipment manufacturers 
■ Accessory companies ■ PR companies 
• International listings ' Associations and 
professional organizations • Performing and 
mechanical rights organizations 
• Music libraries ° Entertainment attorneys 
• Importers/Exporters ' Replicators ° Duplicators 
• And much more! 
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funds only. All sales are final 

FOR FASTEST SERVICE 
CALL (800) 344-7119. 

Outside the U.S. (732)363-4156. 
Or fax your order to (732) 363-0338. 
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For rates call Mike Fouratt at (212) 536-S017. 
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NEW ORLEANS PROVES FERTILE FOR MUSHROOM 

(Coiitin/iL'd fmiti paf^e 65) 

locations: Tipitina's Uptown, Tipiti- 
na's French Quarter, Tipitina's Ware- 
house, and Tipitina's Ruins. 

The store has also supported 
Louisiana acts like Galactic (Capri- 
corn Records), Better Than Ezra 
(Elektra Records), and Cowboy 
Mouth (MCA Records) since their 
careers began in New Orleans. 

"The artists we carrj' hav^ more to 
do with who's headlining in the local 
bars," says Hummel, who has more 
than 200 CDs on consigTiment. New 
Orleans' hot spots besides Tipitina's 
include the ytory\nlle District, Howl- 
in' Wolf, Maple Leaf, House of Blues, 
Jimmy's Mu.sic Club, and Zeppelin's, 
says Motola. 

He assures fans that they can get 
the latest CDs around the show times. 
"We're a one-stop buyer, and we order 
domestic pnxluct from Valley Media, 
Woodland, Calif.," says Hummel. 
"They Ked-Ex our shipments to us, so 
we get them the na\t day." 

But Hummel notes that the store 
can't always get free in-store copies 
of albums by street dates "unless we 
call them for one." 

He adds, "We'd like to work with 
the major labels, but we need their 
assistance, too. We're think we're 
going to receive more co-op money, 
but it's not there yet." 

The store used to be serviced by 




Mushroom Records carries a large selection of indie recordings and displays 
them in a clearly marked area of the store. (Photo: Patricia Bates) 
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DISTRIBUTORS. Mark Funder- 
burg is promoted to president of 
Word Distribution in Nashville. He 
was VP/GM. 

HOME VIDEO. Craig Galanti is pro- 
moted to VP of direct retail plan- 
ning and category management 
for Universal Music and Video Dis- 
tribution in Universal City, Calif. 
He was director of direct retail 




college sales reps three years ago, 
"and now the m^jor labels don't haw 
them," he says. "We're basically mar- 
keting by ourselves." 

To market itself and make extra 
income. Mushroom Records sells T- 
shirts, jewelry, posters, buttons, hats, 
and stickers at between i5 and 50 fes- 
tivals in North America during the 
.year, including those of radio stations 
"like WHFS Washington, D.C. How- 
erer, there aren't any CDs on those 
merchandise tables. 

"We've increased our revenues by 
50% to 60% at [festivals]," says Moto- 
la, "and we're hired by practically 
every alternative rock station that has 
one in the U.S." 

In the store itself, besides music. 
Mushroom Records has a total of 
9,000 stickers (sold for Si each), 800 
varieties of embroidered patches ($4- 
$5), and 10,000 buttons ($1 each). It 
has more than 1,000 posters ($5 and 
up), including collectible posters from 
the 1970s such as those of Farrah 
Fawcett and "Star Wars." It also sells 
hemp jewelry, which has replaced the 
love heads of the 1970s. 

As for the Tulane students who 
frequent the store, one insider says 
they are "well-behaved patriots who 
love their school." 

Mushroom Records places ads in 
the college newspaper, The Tulane 
Hullabaloo, and on its alternative rock 
station, WTUL. Every year. Hummel 



donates to fund-raisers for student 
organizations, who got the money 
generated from Mushroom Records 
until the early 1980s. 

"I think they are more intellectual 
about the acts now," says Hummel of 
the students, "because they are 
exposed to so much online." 

They can also shop onhne. "I think 
where the Internet affects us most is 
the suburbs, because a 20- to 30-year- 
old won't necessarily drive in to New 
Orleans to pureha.se a CD," says 
Hummel. "I'm interested to see what 
Amazon.com and the Web will do, 
even though we know we can't com- 
pete with them." 
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FUNDERBURG GALANTI 

planning and category manage- 
ment. 

RETAIL. Carl Palumbo is named 
VP of planning and allocation and 
Denise Treco is appointed direc- 
tor of public relations for The Wiz 
in Edison, N.J. They were, re- 
spectively, senior VP of merchan- 
dise planning and allocation for 
BOB's Stores and senior manager 
of corporate communications at 
Scholastic Inc. 

NEW MEDIA. Kenton Low is named 
senior VP of corporate marketing 
and Universal Studios Online for 
Universal Studios in Universal 
City, Calif. He was VP of synergy 
for the Buena Vista Internet 
Group of the Walt Disney Co. 



Shown in front of the poster carrying 
Mushroom Records' logo and slogan, 
"It's worth the trip," from left, are 
staffers Eric (^rl, manager Sean 
Motola, Jason Goux, John Scott, and 
Amber Bowen. (Photo: Patricia Bates) 



JULY 3, 1999 



Top Internet Album Sales. 


5 

X 




ii 


COMPILED FROM INIERNr SALES REPORTS SsjmffSr 
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TITLE 

IMPRINT & NUMBER-DISTRIBUTING LABEL ARTIST 
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MIRRORBALL SARAH MCLACHLAN 
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RICKY MARTIN A- RICKY MARTIN 

C2 69891VC0LUMBtA 
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CALIFORNICATION RED HOT CHILI PEPPERS 

WARNER d - J. 47386' 


4 
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MILLENNIUM A BACKSTREET BOYS 
JtvE 41672 
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NEW^ 


AUSTIN POWERS: THE SPY WHO SHAGGED ME SOUNDTRACK 
MAVERICK 4734awARNER BROS. 
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EUPHORIA DEF LEPPARD 

MERCURY :-'.<'.?V ICHMC. 
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NCW^ 


ASTRO LOUNGE SMASH MOUTH 

INTtWSCUI't ^JJlb 


8 


NEW^ 


LIQUID TENSION EXPERIMENT 2 LIQUID TENSION EXPERIMENT 

MAGNA CARTA 


9 
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2 


WHEN 1 LOOK IN YOUR EYES DIANA KRALL 

VERVE ^OJ-VG 


10 


NEW^ 


SUPERNATURAL SANTANA 
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MusiCGom's Rise Proves It's All About Locatloo 

As Web Fills Up, Labels And Retailers Scramble For Desirable Domain Names 



I HE NAME GAME: As a child of 
two real estate agents, I was taught 
that only three things really matter 
in determining the value of property. 
As any decent real estate agent will 
tell you, it's all about location, loca- 
tion, location. 

The same is true on the Internet 
Just ask the folks behind music.com 
— a site that has managed to grab a 
ton of traffic with a mere $500 in 
advertising. 

"When it comes to branding, we 
don't have to start at square one," 
says Theresa Czarnecki, executive 
producer of Music.com. "We get a lot 
of traffic from Web users w ho type in 
the URL because they are looking for 
music on the Web." 

The valuable domain was regis- 
tered prior to the explosion in popu- 
larity of the World Wide Web in 1993. 

The site began as a 
home page for Music 
Semiconductors, which 
has since moved its home 
page to www.music-ic. 
com. Music Semiconduc- 
tors is a subsidiary of Philippines- 
based holding company Music Corp., 
which now runs and operates 
music.eom. 

"The site was originally used for 
technology products, but we kept get- 
ting requests for concert tickets and 
music-related questions from ai'ound 
the world," says Czarnecki. "At firet, 
the company responded politely to 
the inciuiries. However, by late 1997 
there just were too many to deal 
with. We also started to get some 
mean E-mails that strongly suggest- 
ed that we should put the domain to 
better use. One even told us to burn 
in belli Then, the offei-s .started com- 
ing in — some eren exceeded a million 
dollars for the domain. At thLs point, 
we realized that we couldn't afford to 
ignore this anymore." 

The company debated whether to 
sell, rent, or use the domain name. 
Ultimately, it decided to create a new 
business to take advantage of the 
valuable domain, which is referred to 
internally as "the Park Place of the 
Internet." 

As with most music sites, music, 
com contains news, reviews, and E- 
commerce. The site will soon offer 
digital downloading both in MPS and 
in other label-friendly, secure for- 
mats, according to Czarnecki. 

One of the more popular features 
of the site is its free E-mail ser\ice, 
which grants music fans vanity E- 
mail addresses with the music.eom 
name. 

While acknowledging that mu.sic. 
com has a great competitive advan- 
tage with one of the hottest domain 
names on the Internet, Czarnecki 
says that its MorrLstown, N.,J. -based 
staff will be a bit more aggressire in 
its branding campaign and content 
offerings later this year. 

"We may have a head start," she 
says, "but we do know that we haw 
to build something that makes peo- 
ple want to return." 

The name game iparttwo): 
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The major music and entertainment 
companies have not been shy about 
staking their claims to sewral lucra- 
tiw domain names on the Internet A 
recent peek into the ownership of 
some key Web site names revealed 
some interesting findings. 

As reported recently (Billboard, 
June 19), the major labels are 
attempting to assume more control 
over their acts by taking ownership 
of Web site addresses for the acts 
that they sign. 

Of the five majors, Sony Music 



holds the largest number of artist 
domain names, like aliceinchains.net, 
barbra-.streisand.com. bobdylan.com, 
billyjoel.com, branfordmarsaUs.com, 
fugees.net indigogirls.com, michael- 
bolton.com, offspring.com, savage- 
garden. com, soulasylum.com, and 
will.smith.net 

The company has al.so registered 
misspelled rariations of some famous 
musicians. For example, Sony Cana- 
da has registered domain names of 
sevei"al spelling variations of CeHne 
Dion, including celinedeon.com. 

EMI has registered belinda- 
earlisle.com, babylonzoo.com, 
benharper.com, iggypop.com, 
mansun.com, robbie-w illiams.com, 
sneaker-pimps.com, thechemical 
brothers.com, thesmashingpump- 
kins.com, uh40.net, marcyplay- 
ground.com, and sineadoconnor.com. 

Among the artist domains owned 
by Warner Bras, are janesaddiction. 
com, grantleebuffalo.com, theb52s. 
com, and cornershop.com. 

In addition to artist domain 
names, the major entertainment 
companies have all staked their 
claim to some curious names for 
future Web sites. 

For example, MTV has reserved 
the Web site BigOrange.com. Is that 
a promotion surrounding the futore 
color of Jesse Camp's hair'? The 
music-video giant has also claimed 
TechJam.com for unkno«'n reasons. 

And what on earth does Time 
Warner Cable Broadband Applica- 
tions plan to do w ith Heaven.com'J 
Maybe the company figures that 
Heaven.com ls a more user-friendly 
name than FatPipe.com, which it also 
owns. 

Is CDnow planning to expand 
beyond the sales of music? While 
CEO Jason Olim has been quick to 
point out that music is the main focus 
of the E-tailer, the company appar- 
ently is looking to the future by hold- 
ing the domain names BookNow.com, 
HookStoi'cNow.com. AifiideNow.com. 
GaineNow.com, FunNt»\v.cum. Cine- 



maNow.com, MovieNow.com, and 
MoviesNow.com. A logical new name 
for the company w-ould be Now.com, 
but that site has been taken by a 
Canadian entertainment magazine. 

Buy.com has taken the domain 
name game to the extreme by regis- 
tering more than 50 Buy-related 
domains, including BuyMusic.com, 
BuyBooks.eom, BuyToys.com, 
BuyFlowers.com, and . . . well, you 
get the idea. 

A clever student at Drexel Univer- 
sity in Philadelphia has laid claim to 
a shagadelic Web site tied to the 
super-hot "Austin Powers: The Spy 
Who Shagged Me" soundtrack. The 
student quickly registered the Web 
site www.shhh.com.org upon receiv- 
ing an advance copy of the Maverick 
Records .soundtrack to the hit film. 
The oddly named Web site, which 
was meant to be a joke, is 
listed in a graphic con- 
tained in the CD packag- 
ing. The site had regis- 
tei-ed more than 6,000 hits 
at press time. 

Online awards: with tw^o nods 

each. Public Enemy, The Artist 
Formerly Known As Prince, and 
Eurythmics founder Dave Stewart 

top the li.st of nominees for the sec- 
ond annual Yahoo! Internet Life 
Magazine Online Mu.sic Awards, set 
to take place July 19 at Studio 54 in 
New York. Nomination categories for 
the aw~ards show are best overall site, 
best artist site, best label site, best 
reference site, best news site, best 
Internet-only single, and best Inter- 
net-only album or ER Public Enemy 
and The Artist each earned nods for 
best ai-tist .site and best Internet-only 
single ("Swindler's Lust" for Public 
Enemy and "The War" for The 
Artist). Stewart was nominated for 
best Internet-only single ("Sour 
Cream") and best Internet-only 
album ("Sly Fi"). Billboard OnUne 
received a nod for best news site. 
Public Enemy, Seal, and Wyclef 
Jean & the Refugee All Stars will 
perform at the awards show. The 
Artist is also scheduled to make an 
appearance. 

The comedy team Penn and 
Teller will host the event which will 
have a live Webcast on Broadcast, 
com, ZDNet (w'ww.zdnet.com), and 
the Yahoo! Internet Life magazine 
Web site (www.yil.com). 

Amazon and on and on: a 

new voice will soon be heard in this 
space, as this is my last Sites + 
Sounds column for Billboard. By the 
time you read this, I will have relo- 
cated to Amazon — ^the E-commerce 
site, not the rain forest. (Though 
there is a lot of rain in Seattle!) I 
hope this column has been as fun to 
read as it has been to write. I'm cer- 
tain that the dizzying developments 
of the Internet will keep my succes- 
.sor bu.sy for quite .some time. 

Assktaiice hi jireparimj tliii column 
mm provided by Carlo Hay in New 
York. 




Music Exchange automates the sales and 
licensing of music on the Internet. It provides publishers, 
artists, record labels and other music owners a simple, 
secure mechanism for creating, promoting, selling and 
licensing digital music on-line. Additionally, it offers new 
opportunities for secure music distribution via physical 
media such as CD, DVD or pre-instailation on new PC's. 

Complete m-commerce MusicX is a 

complete software solution for the recording industry 
and its consumers. It allows the creator and/or publisher 
of the music to securely deliver and license on-line music 
and CD's to a consumer. The process is simple and 
effective, and ensures appropriate compensation for the 
music owner while providing music buyers with simple 
and legal access to high qualir^' music. 
For a free MusicX CD e-mail music(g)jriver.com 

For more information visit 
wvvw.jriver.com, music 
oroiil 612.677.8200 

MUSIC EXCHANGE' 

complete @' commerce" 

jriver.com/music 
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• LOWER ATTENDEE PRICES 

• FLEXIBLE REGISTRATION i 

• EXPANDED CONFERENCE PROGRAMS 

• CONVENIENT LOCATION J| 

• 3 DAY SHOW 1 .mL 



NATIONAL VIDEO WEEK 
IN LOS ANGELES ^ 

Los Angeles Convention Center ^ 

July 8 - 10 ^ 

$199 AU Inclusive • $149 VSDAMember • $79 Exhib^sOnl 

X 4^ J 

THE WEST COAST VIDEO SHOWT;''^ 
VSDA CONVENTION 
THE ADULT ENTERTAINMENT EXPO 

IT'S A WHOLE NEW BALL.GAIVii^.. 

For attending please call (888) 778-8892 FoJ^exhibiting pleajse'call Janet Cillisi«14) I! 

For Travel & Hotel arrangeniefits please call TTG (82.7) TZflsSlS 
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A&E Prepares For Healthy Retail Bite With 'Python' Series 



BY SETH GOLDSTEIN 

NEW YORK— The boys are back, 
and A&E Home Video thinks they'll 
be worthy successors to "The 
Avengers," the British caper series 
that has topped 1 million cassettes 
since arriving at retail last year. 

A&E's newest best-seller: 44 half- 
hour episodes of another British cult 
favorite, "Monty Python's Flying 
Circus," created and performed by 
five Oxford University cut-ups, 
including .John Cleese and Michael 
Palin. First entries of the series, cel- 
ebrating its 30th anniversary, ship 
Sept. 28 on cassette and DVD. 

The numbers should be strong. 
"We think 'Python' has more poten- 



tial" than "The Avengers," says 
David Walmsley, director of home 
video for A&E Television Networks. 
"The audience is broader." Walmsley 
adds, "Our initial feedback from 
retailers is very strong. We've had a 
lot of excitement from wholesalers." 

It has been a long time between 
bouts of "Python" fever Paramount 
Home Video offered the series in the 
'80s. but for more than a decade, 
there has been nothing to satisfy 
fans of the show considered the pre- 
cursor to "Saturday Night Live." 

New York-based New- Video will 
distribute the line, as It does all of 
A&E's video releases. The partners 
are expecting close support from 



another quarter, A&E's popular 
cable netw'ork. It will air "Monty 
Python's Flying Circus" every Sat- 
urday from 11 p.m-midnight ET, 
starting .luly 10. There will be two 
series ads per telecast, plus pitches 
spotted throughout the A&E sched- 
ule, which reaches 70 million homes. 

A&E has used the tube before to 
promote cassette titles but never 
with this intensity or .scope. "All the 
marketing forces of A&E are being 
brought to bear on maximum expo- 
sure for the series in 1999," Walms- 
ley maintains, touting media "con- 
vergence" for what A&E calls "The 
Year Of The Python." 

New Video and A&E are promot- 



Incentive Prngrams Arise As Video Mari(et; 
Eagies Soar As Mosic DVD Sales Taite Off 




THIS 



InCENTIVIZED: The New York Premium Incentive 
Show, held in May, w-as an ej^e-opener for ev^nt director 
Peter Edmunds. Video has emerged as a significant 
giveaway to emploj'ees or customers who've done some- 
thing worth rewarding. "People love being recognized," 
says Edmunds, an executive with show manager Bill 
Communications. Prerecorded cassettes and DVDs are 
just the thing, he suggests. 

Edmunds counted nearly 20 video exhibitors offering 
incentivie deals, up dramatically since mid-decade. "Five 
years ago, we w^ouldn't 
have been close to it." 
The biggest name — and 
biggest surprise — was 
Blockbuster, which took 
booth space to seek cor- 
porate buyers of movies 
meant to be distributed 
as premium awards. 
Blockbuster has a huge 
inventory of used tapes 
that would fill the bill. 

Also on hand, says 
Edmunds, were MVP Home Entertainment, with its 
line of "reality" programs, and online retailer Reel.eom. 
Edmunds does not have a dollar value for video premi- 
ums. "We're a year away from getting it," he says. 

But the trend he's spotted seems pointed in the right 
direction, according to a 1997 study commissioned by 
the Incentive Federation. Data, the first collected in five 
years, indicate that American businesses spend close 
to $25 billion a year on so-called motivational merchan- 
dise and travel. That's only 26% of the estimated poten- 
tial, suggesting there are ample video rewards down 
the road. 

An EARFUL: Sales of music DVDs will top 1 million 
units in 1999, double the number sold last year, says the 
DVD Video Group, which ranks the Eagles' "Hell 
Freezes Over" on the Geffen label as the current best 
seller. Music DVDs, including some classic pop perfor- 
mances, account for 10% of 3,000 releases. 

Pioneer Entertainment has shipped two complete 
episodes (with outtakes) of the 1963 "Judy Garland 
Show," never before available in a home format; the 
shows also feature Garland's daughter Liza Minnelli 
(then 17 years old) and Mickey Rooney. Selections 
include "Come Rain Or Come Shine" and "Old Man 
River," considered a defmitive moment of Garland's 45- 
year career. The disc retails for $24.98 suggested list 




by Seth Goldstein 
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ELPING OUT: Net sales of rackjobber Handleman's 
North Cos&i Entertainment unit jumped 38% to $151 



million in fiscal 1999 from $110.7 million in the previ- 
ous year. Anchor Bay Entertainment and Madacy, each 
with extensive video lines, were re.spon.sible for mo.st of 
the gain. Handleman says it was helped by "a resur- 
gence in the horror video category," an Anchor Bay 
strength, and a 75% ownership of itsy bitsy Entertain- 
ment, U.S. licensor of Teletubbies programming. 

North Coast operating income improved to $18 mil- 
lion, from $12.1 million. Handleman, which exited video 
wholesaling last year, posted overall sales and profit 
gains in fiscal 1999. 

ViDBITS: The Vision 
Fund of America's annu- 
al awards dinner, held 
June 17 at the Grand 
Hyatt in New York, 
raised $400,000 for 
Lighthouse Internation- 
al, bringing its total 
since the early '80s to $2 
million. The honorees 
were David Bishop, 
MGM Home Entertainment; Lanny Raimondo, Tech- 
nicolor; and Lambert Dielesen, Tooltex International. 

Universal Studios Home Video has begun source-tag- 
ging all DVD releases, including "Babe: Pig In The 
City," "Out Of Sight," "Primary Olors," 'Affliction," 
and "The Mummy." Replicator Panasonic Disc Services 
apphes the tags to the inside wall of the disc package, 
beneath the UPC stripes. Studio adoption of source tags 
should be completed soon (Billboard, Feb. 20). 

Computer problems have hobbled Image Entertain- 
ment's brand-new Las Vegas warehouse and distribu- 
tion center, delaying DVD deliveries in May and June. 
Image expects to correct the situation this summer and 
begin shipping within 48 hours of receipt of an order. 
Meanwhile, DVD sales soared 192% to $45.9 million, or 
69.8% of the total, for the year that ended March 31. 
Image's 400 Uties represent 13% of all releases. 

Rentrak may have an E-commerce gusher on its 
hands: Internet revenue increased to 6% of its total fis- 
cal fourth-quarter revenue of $31 million, up from 1 .4% 
during the same period a year ago, a threefold gain. The 
revenue-sharing specialist earlier had struck a deal with 
a Comallianee subsidiary that provides Internet fulfill- 
ment, order processing, and inventory-management 
services. Rcntrak's basic business has been hurt by the 
studios' own copy-depth plans and the number of titles 
priced to sell. As a result, fiscal 1999 earnings were $2 
million, vs. $4.7 million in the previous year. Sales 
increased marginally to $123.8 million from $122.8 mil- 
lion. 




The "Flying Circus" consisted of Michael Palin, front and center, and, from left. 
Eric Idle, Terry Jones, the late Graham Chapman, and John Cleese. 



ing two different configurations: cas- 
sette three-packs with two segments 
on each tape at .$29.95 suggested list 
and DVD two-packs with three 
episodes per di.sc at $44.95. Beyond 
the initial three or four titles, the 
timing is unknown. "We haven't 
worked out the schedule for the rest 
of the series," Walmsley says. DVD 
will be integral, now and later. 

He con.siders the "Python" sketch- 
es and the decidedly non-Disney ani- 
mation used to separate segments 
"perfect" for the format. "We can 
take advantage of the attributes" 
that allow segments to be seen out of 
their original order. 

The discs will include a sing-along 
section for the various Python songs. 
In addition, the original animation is 
being used to enliven the DVD 
menus and in ways that gently jolt 
viewers. "It will look slightly differ- 
ent each time," Walmsley says. "The 
differences will be noticeable. There 
should be a lot of surprises." Author- 



ing house Crush Digital Video in 
New York, which has worked previ- 
ously for A&E and New Video, is 
preparing the images. 

"It will be organic and seamless," 
promises Crush president Jeff 
Stebenau, who is working w ith a 
slide collection of drawings by 
troupe member Terry Gilliam. "I 
think they're going to do well with 
it." A Web site, offering books and T- 
shirts as well as videos, will carry 
some of the sales load. 

A&E plans to lay out its strategy 
July 8-10 at the Video Software 
Dealers Assn. show in Los Angeles, 
where the series will be "a big focus 
for us," Walmsley adds. None of the 
four surviving members of the "Fly- 
ing Circus" — Graham Chapman 
died several years ago — will be pre- 
sent, however. 

"They've been very cooperative 
about giving us material," he says. 
"But they're very busy. They're 
spread all over the globe." 



THE EARS HAVE IT 




When it comes to entertainment, no one does it like Playboy 
Home Video. From Mdeo to D\T) to CD-Rom. it's a winning line- 
up. Playboy really delivei-s, so that your customers can have it all! 

V 

PLAYBOY HOME VIDEO 

wvvw.playboy.Gom/entertainment 

IHtfit 1'bvtH.v Knt<-(t.iiniiU'i)l liiuup. liK'. 
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COMPILED FROM * NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 








THIS Wl i K 


i 
t— 

3 


WKS. ON C 


TITLE 


LaM 

Distributing Label, Catalog NumtKr 


Principal 
Performers 


Year of 
Release 


M 

C 

'O 
K 


Suggested 
UstPrfce 










No. 1 ^ 










1 


1 


68 


AUSTIN POWERS: INTERNATIONAL 


New Line Home Video 
Warner Home Video N4638 


Michdel Meyers 
Elizabeth Huilev 


1991 


PG-13 


199! 


2 


4 


7 


YOU'VE GOT MAIL 


Wam« Home Video 16954 


Tom Hanks 

Meg Ryan 


199S 


PG 


22.96 


3 


10 


2 


ALIEN RESURRECTION 


foxVideo 0032530 


Sigoumey Weaver 
WifMxia Ryder 


1997 


R 


14.9! 


4 


13 


4 


RADIOHEAD: MEETING PEOPLE 


Capitol Video 77860 


Radiohead 


1999 


NR 


19.9S 


5 


3 


9 


A BUG'S LIFE 


Walt Disney Home Video 

Buena Vista Home Entextainment 15653 


Dave Foley 
Kevin Spacey 


199S 


G 


2699 


e 


( 


O 


TAE-BO WORKOUT 


TiK-Bo Retail 

vcniura Lyiaivinuiion i o£c i *t 


Billy Blanks 


1999 


NR 


39,9S 


7 


7 


7 


BACKSTREET BOYS: 
HOMECOMING-LIVE IN ORLANDO 


Jiva2omba Video 41675-3 


Backstreet Boys 


1999 


NR 


1991 


8 


2 


2 


BLADE 


New Line Home Video 
Wafncr Home Video N4685 


Wesley Snipes 


1998 


R 


19.98 


9 


5 


7 


BABE: PIG IN THE CITY 


Universal Studios Home Vkleo 83607 


James Cromwell 
\'agd3 Szubanski 


1996 


G 


22.98 


10 


16 


24 


ALIENS 


FoxVideo 1504 


Sigoumey Weaver 


1916 


R 


19.98 


11 


23 


2 


LETHAL WEAPON 4 


V/arner Home Video 16075 


Mel Gibson 
Samuel L. Jackson 


199! 


R 


19.38 


12 


9 


6 


PLAYBOY: 1999 PLAYMATE 

AC TUP VP AD 

Or Tnt tlAR 


Playt)oy Home Video 

Univefsai Music Video DIst. PBV0842 


Heatt>er Kozar 


1999 


NR 


19.38 


13 


12 


6 


PUYBOY'S HOT CITY GIRLS 


Piaytxjy Home Video 

Universal Musk: Video Dist. PBV0843 


Various Artists 


1999 


NR 


19.98 


14 


14 


4 


DEEP IMPACT 


Paramount Home Video 330827 


Morgan Freeman 
Robert Duval 1 


1938 


PG-13 


14.9S 


U 


11 


7 


MARIAH CAREY: 
AROUND THE WORLD 


Columbia Music Video 
Sory Music Video 50164 


Mariah Carey 


1999 


NR 


19.98 


IS 


21 


31 


•N THE MIX WITH *N SYNC A' 


BMG Vkleo 65000 


'N Sync 


1938 


NR 


19.95 


17 


20 


5 


GEORGE MICHAEL: LADIES 


Columbia Music Video 

^u-iy MUSIC viueu ?uioo 


George Michael 


1999 


NR 


19.98 


11 


8 


3 


HOW STELLA GOT HER 


FoxVideo 2767 


Angela Bassett 

Whoopi GoldDei^ 


1998 


R 


19.98 


19 


15 


4 


SHANIA TWAIN: LIVE 


PdyGram Video 45059935 


Stiania Twain 


1999 


NR 


19.35 


20 


32 


2 


OUT OF SIGHT 


Universal Studios Home Video 83408 


George Clooney 
Jsoniter Lopez 


1998 


S 


19.98 


21 


29 


20 


MULAN 


Walt Dtsney Home Video 

Buena Vista Home Entertainment 4773 


Animated 


1938 


G 


26.99 


22 


36 


3 


ALICE IN WONDERLAND 


Hallmark Home Entertainment 
Family Home Entertainment 91015 


Tina Majorino 
Wtioopi Goldbeig 


1999 


NR 


19.98 


23 


30 


6 


THE AVENGERS '65 BOX SET 2 


A&E Home Video 

New Video Group 117250 


Patrick Macnee 
Diana Rigg 


mi 


NR 


29.95 


24 


19 


11 


FAMILY VALUES TOUR '98 A 


Epic Music Video 

Sony Music VkIco 50188 


Various Artists 


1939 


NR 


1995 


25 


34 


12 


THE RUGRATS MOVIE 


Nickelodeon Video 

PsrafTtouril Home Video 33399 


Animated 


1991 


G 


26.55 


2e 


25 


3 


BATMAN BEYOND: THE MOVIE 


Warner Famity Entertainment 
wamoi nome viaeo i / 


Animated 


1938 


NR 


14.95 


27 


22 


3 


BASEKETBALL 


Universal Studios Home Video 83658 


Trey Parker 

UbH Qliu\a 

Man sione 


1938 


R 


14.98 


21 


lE-Elcm 


CAODYSHACK: SPECIAL EDITION 


Warner Home Video 17215 


Clwvy Chase 
Rodney Dangerfield 


1990 


R 


19.91 


23 


24 


5 


TAXI DRIVER: COLLECTOR'S 
cut I ixjn 


Columbia TriStar Home Video 03480 


Robert De Niro 


1975 


R 


19.95 


30 


18 


13 


POKEMON: THE MYSTERY OF 


Viz Vkleo 

Pioneer Entertamment 0O02D 


Animated 


1999 


Ml 


14.98 


31 


31 


2 


ALIEN COUECTOR'S FOUR-PACK 


FoxVideo CX169230 


Sigoumey Weaver 


1999 


R 


54 98 


32 


NEW^ 


ALIEN 3 


FoxVideo 0559330 


Sigoumey Weaver 


I9SZ 


R 


14.98 


33 


REEKTRT 


THE WEDDING SINGER 


New Line Home Vkleo 
Warner Home Video N4659 


Adam Sandler 
Drew Barrymore 


1997 


PG-13 


1498 


34 


K-Eum 


ALIEN: ZOTH ANNIV. ED. 


FoxVideo 0109030 


Sigoumey Weaver 
Tom Skerritt 


1979 


R 


14.98 


35 


NEW^ 


THE ADVENTURES OF ICHABOD 
AND MR. TOAD 


Wall Disney Home Video 

Buena Vista Honw Entertainment 15659 


Animated 


1949 


G 


22.99 


38 


17 


110 


SCARFACE 


Unrversal Studios Home Video 80047 


Al Pacino 


1913 


R 


19.38 


37 


35 


2 


THE NEGOTIATOR 


Warrwr Home Video 6692 


Samuel L. Jackson 
Kevin Spacey 


193! 


R 


19.38 


38 


NEW^ 


SLIDING DOORS 


Paramount Home VkJeo 335763 


Gwyneth Paltrow 
Jack Hannah 


199! 


PC-13 


14.95 


39 


40 


16 


EVER AFTER: A CINDERELLA STORY 


FoxVideo 0392 


Drew Barrymore 
AnjGlicd Huston 


199! 


FG-13 


19.9! 


40 


28 


9 


PUYBOY'S TALES OF EROTIC 

FANTASIES 


Playlwy Home Video 

Universal Music Video Dist. PeV0841 


Various Artists 


1999 


NR 


19.9! 



^"'^ Home Video 
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VSDA Proactive With 'Piedge' 



rSDA GOES TO WASHINGTON: 
While the entertainment industry 
claimed a victory with the defeat of 
two amendments to a juvenile-jus- 
tice bill that would have required 
labels and other federal 
regulations on movies, 
music, and games, the 
fight isn't over. 

The bill now goes to a 
conference committee, 
where final legislation 
will be developed al a 
later date (Billboard, 
June 26). An already- 
passed Senate version of 
the bill contains several 
amendments that call for 
the creation of a com- 
mittee to in\«stigate vio- 
lence in the media by the 
Federal Trade Commission and the 
Justice Department. 

In an effort to head off the go\'- 
ernment and legislators, Video 
Software Dealers Assn. (VSDA) 
president Crossan "Bo" Andersen 
met with President Clinton's 
domestic policy adviser, Bruce 
Reed, recently to explain VSDA's 
longstanding "Pledge To Parents" 
program. 

The 6-year-old program en- 



SHELF 
TALK 




by Eileen 
Fitzpatrick 



coiu^ges video stores to have par- 
ents decide if they want minor chil- 
dren to rent or buy R-rated videos 
or violent video games. The infor- 
mation is kept on file at the outlet 
for clerks to check when 
a kid wants to take out 
"Basic InstirKt" or some- 
thing else unsuitable for 
children. 

Since both Reed and 
the president probably 
haven't been in a video 
store lately, the adminis- 
tration wasn't aware of 
the program. "He really 
had no idea the industry 
was doing so much to 
enforce ratings," says a 
VSDA spokeswoman. 
"We think the meeting 
helped defeat the amendments." 

Now that the entertainment 
industry has once again become 
the scapegoat for school shootings 
and other forms of teen violence, 
VSDA has begun re-emphasizing 
"Pledge To Parents." 

In addition to reminding stores 
about the program, the trade group 
is assembling a free kit with 
posters explaining the familiar 
(Continued on next page) 
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• RIAA goW cert- for sales ot 50,000 urtits or SI million in sales at sucgesied retail. A RIAA platinum cert, tor sales of 100.000 units or $2 million in sates at suggested 
retail. # IRMA golO certiltcalion (or a minimum o( 125.000 units or a dollar volume of S9 million at retail tor ttieatricalty released programs, or of at least 25.000 units artd 
SI million at sugsested retail for nonttteatrical tittes. O iRMA platinum certification tor a minimum sale of 250,000 units or a dollar volume ot S18 million at retail lor 
theatrically released programs, and of at least. 50,000 units 3r>d $2 million at suggested retail tor rtontheatrlcal titles. C 1999. Biltlx>ar(VBPI Communications. 
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Top DVD Sales 



!WEEK 1 


r WEEK 1 


S 


COMPILED FROM A NATIONAL SAMPLE OF l/^^ 
RETAIL STORE AND RACK SALES REPORTS wK'- 'i 
COLLECTED. COMPILED. AND PROVIDED BY 't' , 




f 


s 


i 


TITLE IHjtiru) (Puce) 


Libel 

OlstrttNiting Label, lUtaloc Number 


Pertormers 










No. 1 




1 


NEW^ 


ENEMY OF THE STATE (R IM 99I 


Hen* Erle-lain-er; GOlt 


Will Sintth 


2 


NEW^ 


THE FACULTY (R) (29 991 


Mirama;i Hone £.ntertainmenfrBuena 
Vttta HyT>e Entertainment 0022 


Josh Hartr>ett 

E- Ifll 'fiZOZ 


3 


1 


24 


AUSTIN POWERS IPG-13) (24 98) 


iNew Uinu Home Vi<]«i/Warnei 
Home Video 34577 


MicFiHl Meyers 
Elizabeth H^rir, 


4 


3 


6 


STAD TKEK: INSURRECTION (Pia (29 991 


Paramount Home Video 335887 


Pstrich Stewart 
j&nairLan Frahes 


5 


6 


4 


WHAT DREAMS MAY COME (Rl (34 99) 


PolyGram Video 440058275 


Robin WWiams 
Cuba Gooding, jr. 


6 


11 


16 


RUSH HOUR IPG- 13) (24 91) 


New Line Home VWeoiWMner 
Home Vioeo N4717 


jKiiie Chan 
Oins Rock 


7 


5 


4 


TRUE LIES (R) (29 98) 


FwVldeo 21105 


Jamie Lee Curtis 


1 


4 


7 


YOU'VE GOT MAIL (FC) (2498) 


Wamer Home V^Jeo 16954 


Ibm Hanks 

Meii R^an 


9 


NEW^ 


TAXI DRIVER (R) (24.95) 


ColumbiB TriStar Home Video 0348 


Robert DeNiro 


10 


2 


3 


ALIEN COUEaOR'S FOUR.MCK IR) (109 911 


FoKVidw 41 10439 


Sigoumey Maver 


11 


8 


9 


A BUC'S UFE (G) (34 99) 


Walt Disney Home Vide<yBoefM 
Vista Home Entertainment 10018 


Dave Foley 
Kevin Spacev 


12 


7 


4 


EUZA8ETH (Rl 134 95) 


PotyGram VkIco 440058273 


Gate Bianchett 
iwtfrey Rush 


13 


13 


14 


THE WATERBOy IPG-13) (29 99) 


Touctutone Home VidecvBuena 
Vista Hone Entertainment 10016 


Adam Sandler 


14 


NEW^ 


nSTS OF FURY (R) 112 981 


Madacy Video 0355 


Biuce Lee 


15 


NEW^ 


THE PATRIOT (R) (29,99) 


TouctsforM Home Video'Buena 
Vista Home Entertainment 0020 


Steven Seagal 


16 


15 


26 


BLADE (R) (24 9!) 


New Une Home Videc^mer 
Home Video N4&85 


Wesley Snipes 


17 


14 


9 


THE SIEGE (R) (31 981 


FoKVideo 4111053 


Deniei Wtahin|ton 

Acnetle 6en:rf 


18 


9 


3 


AUENS: SPEUAL EDITION IRl (29 981 


FoxVideo 41 10431 


Sigoumey Weaver 


19 


RE'EMlm 


ARMACEDOON (PG-13) 129.99) 


Touctistone Home VidecvBuena 
V ^ta Home Entertalnrwit 10008 


Bruce Willis 
Ben Affleck 


20 


16 


11 


MEH JOE BLACK (PG-13) (2( 98) 


Univeful Studioi Home Video 20531 


BrKlPrtt 



e 1999. BillboanVBPI Cotnmuricatlons and VideoSun. Inc. 
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(CoiUimted from preceding ^mgej 

Motion Picture Assn. of America 
(MPAA) ratings and the Interactive 
Digital Software Assn.'s Entertain- 
ment Software Ratings lioai'd game.i 
cocJes, also covered in retail handouts. 
A flier and parental consent form, 
"Pledge" checkout signage, and a 
sign announcing that the stoi-e checks 
I.D.s are i>art of the kit. 

To further emphasize self-regula- 
tion, VSDA Ls sending the kit to state 
and federal leadei-s. Observers say 
that in this season of finger-|M)inting, 
dealers should be grateful for the 
proactive .stance. 

VSDA excels at lobbying in Wash- 
ington and fighting legal battles, as 
the recent "Tin Drum" victory over 
Oklahoma censors demonstrates. 
Together with the MPAA, VSDA has 
a solid ti-dck i*eco!xi of defending Fii^it 
Amendment rights when ovcrzealous 
lawmakers want to ti-ample them. 

Having clerks strictly enforce the 
"Pledge" is one way of thanking 
VSDA and MPAA lobby ists— and the 
only way to get the federal govern- 
ment off retailers' backs. 

'AnASTASIA' 2: The new direct-to- 
video .sequel to "Amistasia" will have 
little to do with the CzarLst princess. 



iillbcard. 



Instead, it will focus on the sidekick 
character, liartok, who appeared in 
the 1997 20lh Century Fo.\ movie. 

"Bartok The Magnificent" is due in 
stores Nm'. 16 on tape and DVD. The 
animated feature stars the fast-talk- 
ing bat who, with the evil Ra.sputin, 
tjied to ruin Anasta.sia's reunion with 
her ntyal gi-andniothei: The dat<? coin- 
cides with the DVD debut of "Anas- 
ta.sia." Both di.scs are price<l at $29.98. 

The .spinoff prejwrty, S19.98 on Ciis- 
.sette, features Hank Azaria return- 
ing as the voice of Bai'tok. Kelsey 
Grammer. Jennifer Tilly. Tim 
Curry , Catherine O'Hara, and five 
new songs. It will he supported by a 
slew of cross-promotional partners, 
each offering rebates and assorted 
discounts. 

International House of Pancakes 
(IHOP) is offering two different Har- 
tok Beanie Babies for $2.99. In addi- 
tion, a coupon for a free IHOP kids 
meal will be tucked inside each "Bar- 
tok" ca.ssette. The t wo-month pi-omo- 
tion liegins Nov 1 . Meanwhile, Q-Tips 
cotton swabs and Rayorac will offer 
rebate programs when consumers 
purcha.se the video and multiple uniLs 
of their products. 

Consumers get a $2 mail-in rebate 

JULY 3. 1999 



Top Video Rentals 



1 THIS WEEK j 


t 
§ 


1 WKS. C« CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS, 

TITLE IfotoiK) Principal 
Distributing Label. Catalog Number Performers 


1 


1 


3 


SAVING PRIVATE RVAN IRI 


No. 1 

OreiftiVWrks Home Entertfltfiment 
83735 


Tom Hanks 
Matt Damcn 


2 


2 


6 


YOU'VE GOT MAIL (PC) 


Wamet Hsme Video 16954 


Tom Hanks 

Ufg Ryan 


3 


NEW^ 


GODS AND MONSTERS (NRl 


Univeraal Studios Home Vxteo 
84142 


Ian McKellen 
Brendan Fraser 


4 


4 


7 


EUZABETH (R) 


PoiyGram video 440058273 


Cale eianctwtt 
Osftrev Rush 


5 


6 


10 


AMERICAN HISTORV X (Rl 


New bne Home Video 
Warner Home Video K4739 


E<tMard Norton 
E<tnard Furlot'g 


6 


3 


8 


THE SIEGE (R) 


F(nVHleo0173 


Oenzel Washington 
Annette Bi=iiik 


7 


NEW^- 


PSIfCHO (Rl 


Univ«nai Studios Home Video 
83935 


Anne Hectie 
Vince Vaugfin 


S 


14 


2 


WAKING NED DIVINE (PGI 


FoxVideo 0389 


Ian Banner 
David Keiley 


9 


7 


10 


MEET JOE BUCK (P(M3I 


Universal Studios Home Video 
83377 


BradPrlt 

AnlMnv HOEhiiiS 


10 


8 


12 


PtEASAHTVlLLE CPG-IS) 


New Line Home Video 
Warner Home Video Wd72a 


Tobey Maguire 
Reese 'iVitl^ferapxi" 


11 


5 


7 


SIEPM0M(PC-13) 


Columbia TnStar Home Video 
02700 


Julia Robeds 
Susan Sarandon 


12 


9 


5 


STAR TREK: INSURRECnON (PC) 


Paramouni Home Video 35883 


PatricK Stewart 
Jonathan Frakes 


13 


10 


4 


VERY BAD THINGS (R) 


f^iryGram Video 440058277 


Oinstian Slater 
Cameron Dtaz 


14 


13 


13 


BUL1W0RTH (R) 


Fox Video 0511 


Warren Beatty 
Halle Be^^y 


IS 


11 


4 


HOLY MAN (PQ 


TouchstDne Home Video 

ft«na Visia Hnnw ttxfAmwt 1 356803 


Eddie Murphy 
Jeff GoUblum 


le 


16 


12 


t«ATtRB0Y(PC131 


Toocwioot Home Video 

9u(iy Vsta Home Entertjmwil 169703 


Adam Sandler 


17 


12 


7 


HAPPINESS INRl 


TrimarV Home VOeo 6999 


Jane Adams 

Pi p S*,'-T>3.- Hjffman 


11 


17 


7 


AT FIRST SIGHT (PC 13) 


MGWUA Home Video 
Wamw Home Video 907181 


VM Kilmer 
Mira Sorvino 


19 


20 


8 


ASUG'SUFEU) 


Wan Dsney Horre Vkfeo 

Sbenj ViiU Home tntefUinment 1 5653 


Ojwe Foley 
Kevin S&acev 


20 


lE-gmiv 


RONIN (R) 


WGWUA Home Video 

WjTi..-' M1J.T1.. V jr-j M^07439 


Robert De Niro 



from Q-Tips when they purchase one 
300-count or larger package. The 
money-back offer will be advertised 
on 2.5 million Q-Tip taxes and a Bar- 
tok-themed ad included in a Norem- 
ber free-standing insert. Rayovac 
refunds with puivhase of the \ideo 
I)lus any two of the comijany 's Ma.\i- 
mum battery line. 

The new Legoland California is 
al.so getting into the Bartok act via a 
sweepstakes. Videos will include an 
entry form for the sweei)stakes and 
a coupon worth $24 off the pi-ice of 
admission to the theme jiark. Kach of 
10 winners will receive a trip for a 
family of four to the |)ark in t'arkbad. 
Calif, near San Diego, including 
hotel, air fai-e, and rental car 

The contest and park discount 
offer will be advertised in Lego 
Mania magazine, which has a circu- 
lation of \.h million. Con.sumers have 
from No\'. 1 to April .30, 2000, to enter. 

Fax Home Entertainment will also 
offer an $8 rebate with purcha.se of 
the title and the upcoming BBC Video 
relea.se "Mouse House." 
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2 Elvis Concerts Get State-Df-Art 
Treatment With Release Dn VHS 



BY SETH GOLDSTEIN 

NKW YORK— The King has re- 
ceived royal treatment, finally. 

On Aug. 31, New York-based 
Lightyear Entertainment will re- 
release two VHS versions of best- 
selling Elvis Presley concerts, 
"Aloha From Hawaii, Via Satellite: 
The Historic 1973 Television Spe- 
cial" and "Elvis: The Alternate 
Aloha Concert." 

Each title, priced at $19.98 sug- 
gested li.st, has received .state-of-the- 
art digital audio and video enhance- 
ment supei"vised by the Presley 
family, according to Lightyear CEO 
Arnie Holland. For the fii'st time, he 
adds, consumers can purchase tapes 
engineered primarily for the home 
market, not as an afterthought to a 
TV broadcast. 

Holland says "Aloha" and "Alter- 
nate," which offer rich, high-contrast 
images and .'>. I Dolby surround 
.sound, are at the pinnacle of VHS 
production. "It's as good as the for- 
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♦ IRMA gold cerli'icatior lor 3 minimum ot 12b.000 units or a dollar volume o1 S9 nillfon at retail 
for ltieatfif:ally released programs, or o1 at least 25.000 units and $1 million at suggested retail lor 
nontheatrit:at titles. '. IRMA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatncally released pfograms. and of at least. 50,000 units and 
$2 million at suggested retail for nonttieatrical titles. ^ 1999. BMItioard/BPt Communications. 



mat can got," he maintains. "I'm 
amazed by the imprm'ement in qual- 
ity" 

Not incidentally, the shows are 
now ready for DVD replication, 
scheduled to begin next year 

Distributor Warner Home Video 
should drum up significant business 
for the new versions even from Elvis 
fans who "already have the old ones," 
Holland believes. The cassettes have 
sold more than 100,000 units since 
their intriHluction. Howe\"er, old and 
new aren't exactly alike in content, 

'Aloha" ha.s the song "No More," 
never before included on any telecast 
or video release. But because of 
clearance problems, it lacks "I'm So 
Lonesome 1 Could Cry," "I Can't 
Stop Loving You," and "Johnny B. 
Goode." 

Lightyear had to delete "I'm So 
Lonesome I Could Cry" from "Alter- 
nate," a full-dress rehearsal record- 
ed two days before the telecast. 
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Top Special Interest Video Sales. 


THIS WEEK 


s 


1 WKS. ON 
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RECREATIONAL SPORTS. 




HEALTH AND FITNESS . 


1 


1 


2 


MICHAEL JORDAN; Hi?aiRNESS 

PijiyGrair Vi3.^j -;ly.;9 


ISM 




1 


1 


25 


BILLY BLANKS: TAE^O WORKOUT 

'A-nlj'd Di-.t'i:i'.ti'j' TB227.1 


3995 


2 


2 


30 


WWF: AUSTIN 3:16 UNCENSOREO 

World Wrestling Federation Home Video 213 


14.95 




2 


2 


17 


CRUNCH: TAE BOXING WORKOUTS 

Anctior Bay Entertain.ment 10313 


14 98 


3 


3 


30 


WWF: CAUSE STONE COLD SAID SO 

Wor'iJ W.'^JstlinR Federution Home Video 210 


U.9S 




3 


3 


4 


DENISE AUSTIN: POWER KICKBOXING 

Parade Video 832 


H 98 


4 


4 


30 


WWF: BEST OF SURVIVOR SERIES.1987-1997 

World Wmstling Federation Home Video 215 


1495 




4 


E 


27 


A8S AND BUNS: 2-PACK 

UAVEnter1ainment60115 


995 


5 


5 


30 


WWF: WRESTLEMANIA 14 

Worid Wrestling Federation Home Video WWF143 


14.95 




5 


4 


10 


KATHY SMITH'S KICKBOXING WORKOUT 

Sony Music Video 51570 


U98 


6 


3 


< 


NBA'S GREATEST PLAYS 

PolyGram Video 59957 


14.9S 




6 


7 


30 


DENISE AUSTIN: SIZZLER 

Parade Video 909 


12.98 


7 


NEW^ 


WWF: THE ROCK-KNOW VOUR ROLE 

World Wrestling Federation Home Video 234 


14.95 




7 


S 


26 


PAULA ABDUL: CARDIO DANCE 

ArKhOf Bay Entertainment 861 1 


14.95 


8 


7 


3 


WCW: KEVIN NASH 

Turner Home Enlertainrrwnt 97142 


14.95 




8 


9 


244 


YOM JOURNAL'S YOGA PRMJKX FOR BEGMNERS 
Htaling Arts 1088 


1498 


9 


6 


3 


WCW: NWO 4 LIFE 

Tli iu- HijifL- ^rtL-tanment 97143 


1495 




9 


12 


30 


A.M. YOGA FOR BEGINNERS 

Healing Arts 1071 


9.98 


10 


MEW^ 


WWf: HELL YEAH STONE COLD'S SAGA CONTINUES 

World .', . -1, V, Federation Home Video 233 


U.95 




10 


14 


29 


YOGA FOR BEGINNERS: ABS 

Heali-^-i Arts 1 188 


9.91 


11 


19 


3 


BABE RUTH: THE LIFE BEHIND THE LEGEND 

HBOIIai-ic ViiJeo91559 


14.95 




11 


5 


30 


KICKBOXING: KNOCKOUT WORKOUT 

Anchor Bay Enlenainment 29700 


999 


12 


NEW^ 


WWF: BEST OF RAW VOL. I 

World Wrestling Federation Home Video 236 


14.95 




12 


15 


20 


POWER YOGA FOR BEGINNERS 

Heating Arts 60017 


9.98 


13 


NEW^ 


WHERE HAVE YOU GONE JOE DIMAGGIO? 

HBO Home Video 1485 


1495 




13 


16 


10 


YOGA: STRESS RELIEF 

Healing Arts 60014 


998 


14 


9 


30 


WWF: UNDERTAKER THE PHENOM 

World Wrestling Federation Home Video 216 


14.95 




14 


10 


28 


lUTHV SMITH: nMESiVER^lFT WEIGHTS TO LOSE WEIGHT 

Sooy Music Video 51565 


14 98 


IS 


12 


4 


THE UNREAL STORY OF PRO WRESTLING 

A&E Home Video 11712 


1495 




15 


17 


27 


RM. YOGA FOR BEGINNERS 

HealinRArts 1186 


9.91 


16 


10 


30 


WCW: STING UNMASKED 

Turner Home Entertainment 97105 


1495 




16 




TOTAL YOGA 

Healing Arts 1080 


9.9t 


17 


IS 


28 


WWF: BEST OF WRESTLEMANIA l-XIV 

World Wreslling Federation Home Video 214 


14.95 




17 


13 


96 


PAULA ABDUL'S GET UP AND DANCE! 

Artisan Fntertainment f.O.^U 


9il 


18 


13 


15 


WCW: GOLDBERG 

Turner Hone Entertainment 91708 


1495 




18 


19 


4 


DENISE AUSTIN: 30 MINUTE TARGET TONER 

Parade Video 32 


14 98 


19 


20 


2 


GOLF'S GREATEST SHOTS: VOL. 1 

FojiVideo (CBS/Fox) 25556 


S98 




19 


K-emtr 


DENISE AUSTIN: FAT BURNING BLAST 

Parade Video 1933 


1299 


20 




MICHAEL JORDAN: THE ULTIMATE COLLECTION 

FoxVideo (CBSi'Fox) 4101090 


2498 




20 


11 


3 


THE METHOD: TARGET SPECIFICS 

Parade Video 30S40 


12 9! 



^IRMA gold certification far sal« of 125,000 units or a dollar volume of $9 million at retail for ttieatrically released programs, 25,000 units and SI million at 
suggested retail (or nontheatncal titles. .'IRMA platinum certification for sale o( 250.000 units or a Oollai volume of SIS million at retail (or theatrically released 
programs, or 50.000 units or S2 milimn at suggested retail (or nontheatncal titles. £'1999, Billtioard/BPI Communications and VideoScan tnc. 
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Update 



CALENDAR 



JUNE 

June 24, Artist Rights In Tlie Digital Age Panel, 

sponsored by Recording Artists' Rights Orpnization. 
Sam Ash Musk, Hollywood, Calif, 310-274-4188 

June 25-28, DocKers Classically Independent 
Film Festival. Writers Guild Theater. Los Angeles, 
212-477-1555. 

June 26. Sports t Celebrrty Awards Dinner, 
Hollywood Park Race Track, Los Angeles, 818-528- 
3270, 

June 28-28. City Of Dreams Serninar, New Yoiti. 
212-391-5755 

June 27-29. Entertainment Real Estate Fonim. 
Bellap. Us Vegas. 88«-987-8686. 

June 28, 1999 Music Industry "Good Scout" 
Award Reception, honoring Ibny Bennett. Sony Qub, 
New ftrk. 212-242-1100. ext. 216. 

June 28. Songwriter Network Meeting, pre- 
sented by tlie Songwnters' Hall of Fame and the 
National Academy of Popular Music, Downtime, New 



GOOD WORKS 



Ne 



lEW DINNER FOR DIABETES: 
MIDEM Americas and the Univerei- 
ty of Miami Diabetes Research Insti- 
tute have partnered to host an annu- 
al fund-raising event called Hope & 
Harmony Awanl Dinner: l.'niting the 
World of Music Agaiast Diabetes. The 
first dinner, show, and celebrity auc- 
tion are slated for June 11, 2000, in 
conjunction with the MIDEM Amer- 
icas Conference in Miami Beach. The 
event will honor an accomplished 
member of the mu.sic indu-stry. Con- 
tact: Lori Weintraub at 954-9&1-4040. 

Poetry with pizazz: Gii 

Scott-Heron. Sekou Sundiata, Jes- 
sica Care Moore. Carl Hancock 
Rux, and Nikki Giovanni headlined 
a free svTnposium on the .spoken word 
June 24 at Sony Plaza in New York in 
honor of Black Mu.sic Month. It was 
broadcast live at www.gopoetry.com; 
more information can tie found at 
wwwjionyTnusic.com. It kicked off the 
Sony Music spoken woi-d scholarship 
contest for U.S. college students. 
William Morrow is also a sponsor. 
Contact: Isisara Bey at 212-833-7912. 

Olympic gold: On Saturday (26), 
Kirk Franklin, Sugar Ray, and 
Morgon Heritage are to |)erform at 
the opening ceremonies of the 1999 
Special Olympics at the Cartcr-Fin- 
ley Stadium in Raliegh, N.C. Billy 
Crj'stal will host the event, and the 
Rev. Billy Graham will provide the 
invocation. It will air Thursday (1) on 
ABC. Contact; .Michael Pagnotta at 
212-226-1050. 



He 



lONOR ROLL: Little Richard was 

honored June It's by the American 
Society of Y'oung Musicians, which 
aids young artists with mentor pro- 
grams and financial assistance, at the 
Los Angeles House of Blues. Al Jar- 
reau and Guitar Center CEO Larry 
Thomas were also honoi-ed. Contact: 
Mark Lcmdon at 310-285-9744. 



tork. 212-957-9230. 

June 29. NATPE ETC: New Media Road Tour. 
CNET Shidios. San Francisco. 323-965-1990 

June 29. Strategies For Survival And Success 
In A Shrinking Record Industry Job Market" 
Panel, presented by National Assn, ol Record Indus- 
try Professionals. Hotel Sofitel, Los Angeles. 323- 
904-4700; lnfoiS>narip.com. 

June 30. Die Best 0< The Los Angeles Women 
In Music Soiree, Genghis Cohen, Los Angeles, 213- 
243-6440: www.lawin.org. 

JULY 

July 6. Songwriters In The Round With Raul 
Maki Of The Mavericks And More, D Habito, Miami. 
305-899-7346 

July 711. Hip-Hop For Jesus National Christ- 
ian Rap Conference. Radisson Star Plaza Hotel, 
MerrllvillE. Ind. 219-885-3787. 

July 8-10. 18th Annual Home Entertainment 
Conference, sponsored by ttie Video Software Deal- 
ers Assn., Convention Center. Los Angeles. 818-385- 
1500, 

luly 10-16. 1999 Management Development 
Seminar For Televiskin E»eciithes. Northwestern 

University, Evanston, III. 202-429-5347. 

Ju^ U. 12th Annual Magic Johnson Sports Star 
Dinner And Auction For Muscular Dystrophy 
Assn.. honoring DreamWorks Records head of urban 
music Jheryl Busby, Beverly Hilton Hotel, Beverly 
Hills, Cal^. 310-450-9032. 

July 12. Children's Hospital Of Los Angeles 
Celebrity Golf Classic. North Ranch Country Club. 
Westlake Village, Calif 323-669-5972, 

July 12. 1999 American Civil Liberties Union 
Torch Of Liberty Awards, honoring Maitn Scorsese 
and Lava Records president Jason Flom, Beverly 
Hilton Hotel. Beverly Hills, CaW. 213-977-5252. 

July 14-16. Billboanl Dance Music Summit. 
Sheraton Colony Square, Atlanta 212-536-5002. 

July 17-18, Playboy Expo, Pacific Design Center, 
Los Angeles 310-550-7776, 



July 19-20. Fourth Annual Plug.ln '99 Fonim. 
Mamott Marquis. New York. 800-611-2350. www. 
jup.com/eventsyforums/plugin. 

July 24, Summer NAMM 1999 VHl Save The 
Musk; Concert, Tennessee Peifoiming Aits Center 
Nashville 714-522-9011. 

July 31-Aug 1. 1999 PBS/TCA Summer Press 
Tour. Ritz-Cartton Hunfington Hotel, fSsadena, Calif. 
703-739-5074. 

AUGUST 

Aug 6-7. Fourth National Entertainment In- 
dushy Conference On The Technokigy, Art 1 Busi- 
ness Of Music, produced by IMMEDIA'. ABC Radio 
Centre, Sydney. 61-2-9557-7766; www.immedia. 
com.auAab, 

Aug 9, Ninth Annual IJ. Martell Team Cup 
Challenge Golf Tournament, Ridgewood Countiy 
Club, Paramus, N.J 212-980-6600 

Aug. 13-15. Rhino RetroFesl. sponsored by 
Rhino Records, Santa Monica Civic Auditonum, Santa 
Monica, Calif 310-474-4778, 

Aug IS, The Source Hip-Hop Music Awards, 
Pantages Theatre, Los Angeles. 310-248-6140. 

Aug 19-22, Popkomm. Cotogne. Gemiany. 49- 
221-91655-0; www.popkomm@musikkomm-de. 

Aug 25-29. Seventh Annual Cutting Edge Mu- 
sk Business Conference And Roots Music Gath- 
ering, ConlempoiaiyAits Center. New Orleans. 504- 
945-1800. 

Aug 29, Watts Renaissance, a fund-raiser to 
launch the Wattstar Theatre and Educational Com- 
plex. Paramount Pictures Lot. Los Angeles. 323-566- 
7934. 

Aug 31-Sept 3. 1999 National Assn. Of Broad- 
casters Convention, Orange County Convention 
Center, Orlando, Fla 202-775-3511, 

SEF^EMBER 

Sept 2-5, Audio Engineenng Society Intema- 
honal Conference. Villa Castelletti. Signa, Italy. 49- 
9131-776-303. 



LIFELINES 



BIRTHS 

Girl, Lucia Helen, to Kaila Flexer 
and Mike Marshall, May 30 in Oak- 
land, Calif. Mother and father are 
instrumentalists and recording 
artists for Compass Records. 

Boy, Cole Daniel, to Cissy and Pfete 
Rosenblum. June 9 in New York. 
Father is senior director of alterna- 
tive and rock promotion at Arista 
Records. 

DEATHS 

Jo Lustig, 74, of cancer, May 29 in 
Cambridge, England. Lustig was 
born in Brooklyn and fell in love with 
show business at 12 when he snuck 
into a club to hear Billie Holiday. He 
started as a journalist before becom- 
ing an apprentice to Broadway press 
agent David Lipsky. HLs early clients 
included Mel Ferrer. Gloria Swan- 
son, and a young Mel Brooks. He 
went solo and handled publicity for 
Chet Bakei', Miles Davis, and Dave 
Brubeck. He toured America once 
with Louis Aj-mstrong. He moved to 
the U.K. in 1960 ami managed acts 
like Julie Felix, Nico. and the Chief- 
tains. He went on to produce docu- 
mentaries, including lOSl's "I 
Thought I Was Taller" and profiles 



of Nat King Cole, John Cassawtes, 
and Frank Sinatra, as well as fea- 
tures like "S4 Charing Cross Koad" 
and "The Last Romantics" for the 
BBC. At the time of his death, he was 
working on a trilogy of films about 
1950s blonde bomb-shells Diana Dors, 
Anita Ekberg, and ,Iayne Mansfield. 
He is .sur\ived by his wife. 

Hilary Stagg, 41, after a short ill- 
ness, June 6 in Rough And Ready. 
Calif. Stagg was an electric hai-pist, 
composer, and performer of new age 
music. He recorded for Real Music 
and has sold more than a million 
copies of his six albums, including 
"Dream Spiral." He also provided 
the background music for the under- 
water PBS video "Real Sanctuary" 

Friedrich-Carl "FriU" Coch, 57, of 

a heart attack, June 15 in Roetgen, 
Germany. Coch joined WEA Ger- 
many in 1972 and helped set up its 
manufacturing facility in Alsdorf in 
1975. He became the fu-st managing 
director of the facility in li>76 and, in 
1990, was named president of Warn- 
er Music Manufacturing Europe, 
w'hich makes discs, cassettes, and 
vinyl foi' all of Warner's European 
companies and affiliates. 



SONGS' SELLING POWER EXAMINED 

(CoMintiert fnmi imiie r>7) 



cies will seek inspiration in a pop 
song for the direction of a cam- 
paign, rather than design the cam- 
paign and then seek a song to fit, 
said Kj'me. "Creative agencies may 
begin the process with songs or 
videos." 

He stre.s.sed how arlwrtising cam- 
paigns can help promote songs and 
drire mu.sic .sales. But he challenged 
the music industry to be more flex- 
ible in the financial terms it seeks 
for the use of its repertoire. In one 
ca.se, Kyme noted, a music compa- 
ny quoted a Western rate per coun- 
try for the use of a song in an Asian 
ad campaign, a rate that was twice 
the available budget. "Music pub- 
lishers should come forward with 
special rates for Asia." 

Ng countered that advertising 
agencies often seemed unaware of 
the financial and copyright realities 
of using music in their ad cam- 



paigns. 'Advwtisers misunderstand 
why it costs so much money to use 
a song or why you can't have per- 
mission overnight," she said. "We 
need a lot of help on copyright 
clearance." 

But the most fundamental differ- 
ence between the recording and 
advertising industries in how they 
pereeive mu.sic was cited later in the 
conference in an address by 
Michael Smellie, senior VI! Asia 
Pacific, for BMG Entertainment 
International. He stressed the need 
for the Asian music industry to 
favor "long-term artist dewlopment 
vs. quick-buck bundhng. We need to 
go from creating packaged music to 
creating passionate music." 

And in a comment that resonated 
against the music-driven ad cam- 
paigns shown during the confer- 
ence, Smellie said, "A 'brand' is 
inanimate. An artist is a person." 



NET BENEFITS DETAILED 

(CoHtlHtlCll frOHl fHlffC -'>7i 

"Record companies are getting 
younger, more savvy, and switched 
on with regards to access to new 
hands, as well as the latest market- 
ing and management trends," said 
Fernandes. "It will only be a matter 
of time before the Web becomes a 
full-time reference for the A&R 
guys." 

But, he added, "persistence, pas- 
sion, belief — the.se are the essence of 
the music industry. Time and tech- 
nology will never change this." 

Cyber Music Asia's Nawawi, who 
doubles as a performer, arranger, 
and -songwriter, outlined the Inter- 
net's slow beginnings in Mala.ysia — 
just .50,0(X) subscribers in 1996, com- 
pared with now, when his company's 
Web .site racks up as many as 2.4 mil- 
lion hits in a day. 

'All of us must become involved in 
the Internet or say goodbye to the 
music industry," he predicted. 

There are plenty of positive uses 
for the technology, according to 
Nawawi. One use for Cyt>er Music 
Asia is as a vehicle to help perform- 



ei's who have retired or faded from 
view to come back and introduce 
their catalog to a new generation. "If 
they have substance, they can do it" 

Equally, Web .sites are an instru- 
ment for fans around the region to 
get in touch w'ith artists and hold 
chat sessions, Nawawi said, a theme 
continued by Meyers. The purpose 
of the mtvasia.com site, which made 
its debut during the conference, is to 
become the top content destination 
for music fans in the region, he said. 
"The .site is building bulletin boards 
for groups and fan clubs to use and 
compare." 

Customizing such sites linguisti- 
cally is clearly another important 
step in rolling them out to diverse 
audiences. "Asia and our audience is 
not monolithic," said Meyers. "We 
are bringing out mtvasia.com in 
English first, but we want to localize 
it and build communities." 

From Augu.st it will be available in 
simplified and traditional Chinese 
characters, followed by Korean and 
Indian sectors in subsequent months. 



THAILAND'S GRAMMY FIRM ON TOP 



(CoiitinHpd from pm/e 5S} 

e.\pansion, and future marketing 
.strategies. 

Within five years, Grammy 
e.xpects to expand into the 
Greater Asian region as a major 

independent music 

company, beyond its 
base in Thailand. As 
it does so, it will 
expand from music 
into educational and 
"edutainment" soft- 
ware, both audio and 
video. 

"This generation 
can never have 
enough music and 
entertainment 
news," said Tan- 
tisunthorn. 

He outlined what 

he called "classical 
marketing strate- 
gies" for consumers; "Go get 
them, work to keep them, try to 
get more of them, feed and grow 



'This 
generation can 

never have 
enough music 

and 
entertainment 
news' 

-VISIT TANnSUMTMORM - 



them, give [them] something new, 
and find 'another them' [more con- 
sumers]." 

He added, "Put quality first. 
Adapt quickly to trendy trends." 

In its quest to 

become a regional 
company, Grammy 
will put new empha- 
sis on English-lan- 
guage repertoire 
and invest in Inter- 
net ventures such 
as E-commerce and 
audio and video 
streaming. 

"The changes are 
inevitable," said Tan- 
tisunthorn, comment- 
ing on the challenge 
of finding and retain- 
ing loyal customers in 
the Internet age. 
"Reaching out to consumers is no 
longer a problem," he says. "Keep- 
ing them at bay is." 
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ARNER Home Video 



WARMLY CONGRATULATES 



JACK EUGSTER. 




LEADER. 



FRIEND. 



VIDEO PERSON OF THE YEAR. 



©1999 Warner Homo Video. All Rights Reserved. 



Jack 

EUGSTER 

The Billboard Interview 



After stints at Target Stores and the Gap, Jack Eugster 
joined Pickwick in 1980 to run what he calls "the retail 
side" of the 1970s music conglomerate. 
Pickwick is long gone. The retail side, meanwhile, became the 
Musicland Group, with currently more than 1 ,300 stores under 
the names Sam Goody, Suncoast Motion Picture Co., Media Play 
and On Cue. All four chains carry VHS and DVD. Botli formats — 
accounting for about 20% of Musicland's total sales — as well as CDs, 
games and books help make the company the leading specialty 
retailer of prerecorded home-entertainment products in the U.S. 

Video sell-through has been a significant component since Eugster, 
now Musicland's chairman, CEO and president, decided 
in 1985 to open Suncoast, the first national chain 
devoted to the sale of cassettes. It's still sui generis. 

We caught up with Billboard's Video Person Of 
The Year at Musicland headquarters in 
Minnetonka, Minn., the day after he presided over 
the annual meeting. The big news: "Musicland 
Takes Internet Plunge," according to the May 1 1 
headline of the Minneapolis Star Tribune. Four Web 
sites, one per chain, are launching soon. 

Brick-and-mortar sales in the first half have been 
better than expected, but e-commerce remains the 
wild card. "It's hard to say whether it has hurt us," 
says Eugster, who thinks Web buyers are a flighty 
bunch. "I know they have clicky fingers." Music- 
land foresees a healthy and growing video 
business with DVD, in particular, however it 

Continued on page 82 

The Head Of Musicland 

Is A Leader In The Evolviny 
Home-Entertainment Market 
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Jk Combo, 

Crunch 

Retailers Are Shuffling Space And Clearing Shelves 
For A Plethora Of Formats 



BY CATHERINE APPLEFELD OLSON 



CD-ROM, DVD Video, DVD Audio, 
DVD-ROIVI... Never before have so 
many new formats been marching 
to retail shelves in such short suc- 
cession. And, although merchants are 
unilaterally hailing the triumph of DVD, 
the steady stream of titles— poised to 
keep swelling— has caused more than a 
few traffic jams in stores that are already 
tightly packed with product. 
The success of DVD already has 
prompted mass merchandisers such as 
Best Buy and Kmart to scale back their 
VMS displays. And it looks like several 
combo chains are on the same path, 
juggling space and design conditions to 
make room for and best display the 
rapidly growing format. 




Retailers hove had 
success with DVD 
music singles by 
such artists as 
Mickey Hart and Sly 
and Robbie. 



LASER'S FALL 

At Tower Records, VP of video John Thrasher says lhai DVD 
now is primarily eating up space the chain had earmarked for 
laserdisc. "Becaiist- the laserdisc configuration we were so heav- 
ily invested in lias dropped precipitously. DVD is taking over a 
lot of the space we haci allocated to laser," he says. While the 
chain has not yet hammered the final nail in la.ser's coffin, that 
day is not too lar off. "We have certainly reduced laser. We are 
in a close-out niodt- for the next six months." Thrasher says. 
.\nd the writing may be on the wall for some chiseling away 
of \ HS retail space, as well. "\Ve are taking a close look 
at different areas of stores that might be 
candidates for reconfiguring and will 
make an evaluation based on how they 
are performing." Thrasher says. "At this 
point, we are fairly happy with the 
amount of space we have on the VHS 
side. But I've seen a couple elements of 
cannibalization by DVD sales, particularly 
on VHS widescreen releases. When a com- 
pany puts out two versions of a movie on 
VHS, most of the customers who were buy- 
ing the widescreen VHS have moved over 
to DVD." 

The chain is also having success with the 
DVD music single, the under-$8 shortform 
DVD Video program Rykodisc launched in 
February, with tides featuring Mickey Hart 
and Sly & Robbie, among others. Several 
other labels are rumored to be considering 

Omtmned on fxjfre 91 



"We are certainly looking to place it in very key traffic 
areas. DVD is something we want the consumer to be 
looking at as much as possible. It has been the most 
successful entrant format I can recall, so we really want 
to get it front and center " 

— John Thrasher, Tower Records 
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CONGRATULATIONS 



Jack Eugster 

ON BEING HONORED^ 




s billboard's 1999 



"video person of THE YEAR" 




UNIVERSAL MUSIC & 
VIDEO DISTRIBUTION 




THE BILLBOARD INTERVIEW 

Cmilmnril /turn Ijggr T) 

reaches customers. 

Was video discussed during 
the annual meeting? 

Yes. people asked about <nir 
DVD business specifically and also 
how the market overall is growing. 



Our annual video sales are north 
of" $.")00 million — ail sell-through, 
no rental. DVD's share of video 
sales in the first quarter was just 
shy of 20'/t, double that of the 
same time last year. 

DVD Is now two years old. 
How has It developed at 
Muslcland? 




"Jack Eugster is the retailer most responsible for getting sell-through uideo off 
the ground. His creatiue uision in deueloping the Suncoast coocept started luith 
one store and led to the $8 billion business that exists todag. Rll of us uiho iJUorl< 
in the uideo industry oaie Jacl< an enormous debt of gratihjde." 

-Warren Lieberfarb. preslilent. Ulamer Home Uideo 

"Hauing foUoujed him ouer a cliff, literallg, I mould not do the same again. Hoiueuer, 
I can thinl< of no one I'd rather follouj or be associated mith in the retail enulran- 
ment. He is not afraid to tal^e ristis, nor is he so egotistical that he is unable to 
admit mistal<es. Thraugh it all, he's a minner." 

-Paul Culberg. executlue UP, Columbia TriStar Home Uiileo 

'Jacl< Eugster is a man of honor and integritg and has a keen sense of business 
acumen. The turnaround that he and his team orchestrated at Musicland uias noth- 
ing short of spectacular. On top of that, he is a great partner and friend of Buena 
Uista Home Entertainment." 

-Dennis Maguire, senior UP, sales anil distribution, Buena Uista Home Entertainment 



We were dedicated to 
it very early. Our run 
started in the spring of 
'97, and we rolled out 
with the Warner Home 
Video program that 
August. DVD account- 
ed for \{)7t of video 
sales in 1998. There is a lot of 
grctwth ahead, if you listen to the 
various prognosticators who .say 
demand is just beginning. We 
could do more than $100 million 



USICLAND GRDUPL!I£ 



in D\'D volume this year. 

Are you at all surprised by 
the quick takeoff? 

It has been a little stronger than 



we thought. The wild 
caid is the number of 
people who do not 
own DVn players and 
who buy discs. They 
have computers with 
DVD-ROM capability 
and are using those 
machines to watch movies. Kids' 
rooms and college dorms are two 
logical hxaiions. 1 met a woman in 
one of our stores recently whf) had 

Conlmited on page ti-f 
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THE BILLBOARD INTERVIEW 
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three DVDs and one of our cou- 
pons, but no sel-lop player — ;jusi a 
new DVD-compatible computer. 
This is the first time we've had the 
introduction of a new configura- 
tion that doesn't rely solely on the 
sale of the player to tlrive business. 
Millions of computers have DVD 
capability — that's pretty exciting. 

What Is Muslcland doing to 
promote DVD sales? Ob- 
viously, it's more than just 
riding the wave. 



displays, as opposed (o having the 
spines out. enabling us to take 
advantage of the cover artwork. 
It's a nuich stronger presentation. 
Oin- operating committee re\'iews 
new product releases every week. 
It used to be imisic, video and 
hooks. Now it's music, video, 
books and DVD. W'c look at the 
new titles very carefully. 

How large Is the title selec- 
tion? What's the pricing sit- 
uation? 

We have more than 1.800 titles. 
.Media Play has the biggest .selec- 
tion, although Suncoast, which has 



"Jack has proued to be a formidable retailer aod ouercome all ttie ctiallenges ftie 
market has presented mitti professionalism and a great sense of tiumor." 

-RiGhard Cottrell, preslilent and CEO, EMI klusic Distribution 

"lllith the exception of an absolutely horrible sense of humor, I loue him for 
euerything else-his professionalism, his integriti/, his uision and, most of all, his 
friendship." 

-Hennj Drs;, president, Unluersal Music $ Uideo Distribution 

"Jack Eugster embodies the kind of leadership, dedication and humanitg that sets 
the highest standard for our industry. It is a pleasure to do business uiith him, and 
we salute this uiell-deserued recognition." 

-Craig Kornblau, president, Unluersal Studios Home Uldeo, 
and BKBGutiue UP/GM, Unluersal Music $ Uldeo Distribution 
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iUIOTION PICTURE COMPANY 
W» Know Movies 



MUSIC » BOOKS » MOVieS 



We've clone a number uf things, 
including cross-proniolional rela- 
tiunships with Sears and the (iaie- 
way Cj)unliy slores. Our stores 
started with a good selection of 
titles, and that has been enhanced. 
Suncoast anti Media Play outlets 
have as strong a selection as you'll 
lind anywhere and more catalog 
than most. We've gone to browser 



404 stores, mi>vcs more video — 
aljoui r>99{ of the company total. 
DVn and VHS are SWA of its busi- 
ness. I think we're a little concerned 
that list prices are Ix-ing chosen at 
higher levels than we'd really like. 
We'ie not overly enthusiastic al>out 
really low price points, under 
$14.90. but we'd rather not see the 
$29 and the $34 titles. We think the 



cusiomer ncccls to understand the 
prcxluct is a vcit good value, and 
$24.9.") is closer \o that — even if it 
means a few less bells and whistles 
ill the product. 

DVD options are hot. Are 
your customers asking for 
them? 

They're learning, i talk to cus- 



tomers in stores, and 1 lind they're 
struggling a little bit with the 
fancier add-(tn features. People 
will need time to discover the 
value of some of the more esoteric 
features. I personally like to watch 
movies both in widescreen and 
pan-and-scan and look forward to 
(he possibilit) of jumping from 
one to the other depending tm the 



scenes — if and when that devel- 
ops. Still, options are nice, but 
they're not a g(Mxi reason U) raise 
prices. It's iinporiani dial, ulti- 
mately, this business l>e priced like 
sell-through VHS. That was the 
original plan. 

DV'O is a really wonderful prod- 
uct. It should be given every 
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Why is this man smiling? 

A. Just cast as the lead in the new series "Doogie Howser, The CEO Years." 

B. Just introduced a new line of books none of which contain a chapter XI. 

C. Just ordered his favorite meal of plain white bread and hot water with lemon. 

D. Just found out he was named Billboard's "Video Person Of The Year." 

E. All of the above. 

if you didn't answer "E", you don't know Jack. 




Congratulations, Jack. 

We are proud to join the rest of the industry in honoring you for your leadership and partnership— 

You are simply the best! 

All your friends at Sony Music Distribution 



® 1 999 Sony Music Entertainment Inc. 




THE BILLBOARD INTERVIEW 
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chance to blossom. 

There's been a lot of talk 
lately about the need for 
source-tagging. What's your 
position? 

VVi' need it badly and immedi- 
ately. DVD shrinkage is a serious 
problem that's already bt-ginning 
to result in decisions designed to 
keep the discs from being stolen. 
Marketing will be injured if we 
don't get industry-wide source- 
tagging xtry soon. There's no rea- 
son not to do it right now, this 



year, today, 'iheft is triple to 
quadruple the VHS rate and is 
almost llucatening the economics 
of the format. Without source 
tags, the only way is to put prod- 
uct in plastic trays, soinelliing no 
one wants to do. Or even worse: 
you go non-live and put the disc 
behind the counter. But that 
breaks down the sealed vendor 
package. Some retailers will make 
the decision to quit selling DVD if 
they can't get source-tagging. And 
the tag has got to be applied inside 
the box. On the outside, it can be 
removed. 

But I thought retailars w«re 



"Jack is a true industrv| leadGr and a great partner to Nem Line. He brings a common- 
sense appraacti to the daily challenges uie face in our industry and aluuags mith his 
trademart^ smile. UJe congratulate Jack for this uiell-desemed honor." 

-Stephen Einhom, president, Netu Line Home Uideo 

"Jack has made a significant impact on the groiuth of the sell-through business 
and continues to set new standards for our industry. Jack and his team haue 
alujays shoiun tremendous innouation and resolue in their approach to the euer- 
changing retail enuironment." 

-Oauid Bishop, president, MGM Home Entertainment 

"Jack has demonstrated cLass, prafessionalism and strategic uision that is unpar- 
alleled in retail management today. His personal style has been engrained 
thraughout the Musicland Group, mhich is a major reason for its ongoing success." 

-Bill Sondheim. president, USN Home Entertainment 




applying pressure. Hasn't 
Wal-Mart demanded tags be 
applied soon? 

You can say that it must be 
tagged, but that doesn't make it so. 
All DVD suppliers have to do it. 
and I'm not sure there is broad- 
based commitment. There's loo 
much of "it sounds like a good 
idea; we'll be there at the right 
lime." 1 don'l want to hear that. 1 
want to hear they'll he there by 
Sept. I. 1 can tell you we are being 
forced into decisions that will hurt 
sales. PJasiic trays block cover art 
and make DVDs mf>re diHicult to 



shop. I don'l want to mince words: 
It's a very serious problem, and 
Hollywood needs to know. We're 
at the point of no return. The 
trays are ordered; the question is 
how (juickly wi: get iheni. VI IS has 
all ihe same problems, except it's a 
bulkier item and it isn't a new 
tiling. With DVD. people arc steal- 
ing something new for which 
there is hot demand. We saw the 
same thing when (IDs were new. 
Ihe solutions were about the 
same — less shopability and so 
forth. Ultimately, supply met 

(jmlittmti nil fkifif iS'iV 
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THE BILLBOARD INTERVIEW 
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demand, and theft lessened some- 
what. We'd just like (o shorten the 
decision-making cycle this cime. 

What*s the impact of the 
Internet on your opera- 
tions? 

We're inii oducing Web sites 
under eadi ol our store names. 
Hopefully, we'll do tliat in the next 
couple of months for music, video 
and entertainment-related prod- 
ucts. Tliis is noi a central activity of 
Musicland, alihovigh it can get 
blown out of proportion. Our stock 
has done p<M)rly under llie cloud of 
the Internet, so it's a problem that 
needs to sort itself out. 

These days, record (ompanies 
aren't paying niucli attention to 
conventional retailers as they talk 
about (heir downloading plans, 
rhal is hurling om* st<K:k price, 
which hurts giowth, which ultimate- 
ly also luiris thcni. Tlie record com- 
panies tell us privately that retailers 
will be fully embraced. "I"hey should 
say that publicly. One thing that's 
always impressed me about the stu- 
dios is that they recognize that their 
cashflow derives from rental and 
sell-through stores and, thus, are 
careful to protect diose markets for 



"Jack is deseruing of any aiuard luith 'person 
of the Lfear' in it. He is an aU-around great gug 
and a credit to any industrg." 

-Jim Urie. executiue UP/GM. 
Uniuersal Music $ Uideo Distribution 

"fill of US here at Plagbog Home Uideo are uerg 
fortunate to be luorking luith one of the most 
respected and reuered men in our business. 
Under Jack's guidance, the Musicland Group has 
become a major force in the home-uideo and 
DUD marketplace, lile look formard to continuing 
our uerg successful relationship luith Jack and 
the Musicland Group and helping us keep the 
bunng hopping ujell into the next millennium." 

-Barnj Lestrtz. senior UP/GM, 
Playboy Home Uideo 



their products. Video will Ix; pari of 
our e-comnierce sites and at prices 
competitive with Ania/on.coni, but 
not at giveaway prices. Market share 
can lie fleeting — for someone to 
steal it, all that's needed is the click 
of a mouse. 

So you're opening stores... 

We are in a step-up growth mode, 
We went thi ough some tough limes 
in 1995-97, when we closed a couple 
hnndretl stores. Now we're back to 
normal, cautious expansion, open- 



ing 50 stores and closing 20 this 
year. The On Cue chain, mostly in 
small towns, is getting much of the 
atieiilion. Mall stores like Sam 
(^Kxiy andSunctKist pn>\ide the high- 
est returns. Superstores like Media 
Play are more price-competitive, 
especially with the Internet. 

Do you buy direct, and does 
this help the bottom line? 

We do buy almost all om' prml- 
ucl direct from the manufacturer. 
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THE BILLBOARD INTERVIEW 

Cmliiuied f rom fxi^r ^V.V 

About 957r of all prodiict flows 
through the 7l5,()0()-square-fool 
Musicland distribution center in 
Franklin. Ind.. as opposed lo 
going directly to stores. About 
99^ of all video product moves 
through the distribution center. 
We like the stores to focus on cus- 
tomers, so Franklin handles ticket- 
ing, sorting, pricing and the like. 
Freight-wise, it's the optiiiuim 
location li;)r us. We've put in a lot 
nf computerized and mechanized 
systems and have been able to 
reduce labor content. 

What Is the status off VH$ 

these days? 

1 don't think there's much 
growth, and we fully expect DV'D 
to cannibalize VHS. We aren't sub- 
stituting titles, but rather copies. If 
a VHS release had live pieces, now 
it has lour, or 50 pieces might Ix; 
reduced to 35, to make rtMim for 
DVD. Fhe computer does this 
automatically. 

One of the negatives alfecting 
VHS is revenue-sharing. From the 
point of view of sell-through, 
revenue-sharing is bad — so many 
copies are placed for rental, more 
than are needed. The result is a 
flood of cassettes repriced by the 
rental stores to sell, before ilie stu- 
dios have oilicially repriced the 
title for sell-through. I've seen 
huge quantities available at lower 
prices and earlier than sell- 
through and. in some cases, in 
their original rental packages. 

'ITils lias degraded the value of titles. 
Ilie dynamic of revenue-sharing is 
negative to the sell-through busi- 



"Jdck built the biggest and best music-and- 
uidea retail chain in the ujorld and has aliuags 
made doing business a fun eHperience." 

-Jim Canjuiell, GKecutiue UP, North flmericd, 
lUdmer Home Uideo 

"Jack has been a true pioneer in both the music 
and uideo industries. His leadership in recogoiz- 
ing and supporting the potential of DUD as the 
future of uideo is euidence of that. He has 
aliuags approached our relationship as a true 
partner. Most importantly, he is a great person 
to knouj. For all of these reasons, me salute 
Jack as Billboard's Uideo Person Of fhe Vear." 
-John Quinn, senior UP, sales, UJamer Home Uideo 



ness. Short-term gains have to be 
evaluated carefully — there's some- 
tliing alxmt the goose and the gold- 
en egg. Revenue-sharing docs make 
sense for the studios, so what we'd 
like the studios to do is to lake die 
copies back. H they did that even- 
where, 1 think we'd all l>e belter off 
when it comes to sell-through. 

Are enough titles going 
direct to sell-through? The 
studios seem to be shifting 
more hits to rental revenue- 
sharing. Can VHS be im- 
proved? 



The studios generally have been 
pretty wise about releases. I 
wouldn't challenge their view. ,-\s 
lor improvenienis, additional dat- 
ing, discounts and rebates would 
be helpful. Of course, we're 
thrilled about "Titanic" coming to 
DVD, and we hope Fox does some 
"Star Wars" marketing fairly soon, 
such as releasing "Star Wars" on 
DVD. We are at a little bit of a 
deficit in DVD sales because the 
first purchases lend to come with 
the player. But our future is l>cltcr 
than our past: Software buyers 
generally return to the stores 
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they're used to patronizing. 

Minneapolis Is the home of 
three dynamic retailers: 
Musicland, Target Stores 
and Best Buy. What's in the 
water here? 

There's a long history oi music 
and video distribution here, 
including J.I.. Marsh, our prede- 
cessor company, Lieberman, Pick- 
wick, K-tel and Navarre. This part 
ol the country has always been 
central to distribution, and, for a 
number of years, Minneapolis has 
had a to 259f national share 
of music and probably the same 
for video scll-lhroiigh. For Music- 
land, video was a logical exten- 
sion. At the time we opened the 
first Suncoast store in late 1985, 
the leap of faitli was not video bul 
sell-through — whether there was 
enough product. We had to 
scrounge for lilies at first, bul then 
it came ver>' fast. This has been a 
fun business. ■ 



COMBO CRUNCH 

( .iiiilonifii lit'fii fifif W 

rolling oui a similar product line. 
■ I hey had a healthy presence in 
February, when they were re- 
leascti," Thrasher says. "We are 
treating them as music-video prod- 
uct, but we did a special counter 
feature will) the titles when they 
were first released." 
Given ihe rapid rate at which 




Tower's John Thrasher 

Unlike the indus- 
trywide uptieaval 
thiat followed the 
decision to rid 
audio CDs of their 
cardboard long- 
boxes earlier this 
decade, many 
stores are making 
existing bins work 
for DVDs. 



Tower customers are migrating to 
DVD, Thrasher says the company 
is altering store designs to give the 
fornuit maximum visibility in 
stores. "We are certainly looking to 
place it in very key traffic areas," 
he says. "DVD is something we 
want the consumer to be looking at 
C.onlimifd on fxige 92 



How do you spell 
"Special Features?" 

B-A-R-N-E-Y-D-V-D 
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as nuich as possible. It has Ix't'ii 
(he mosi siKTfssliil (.-iitrani toniKil 
I can recall, so we realh wan! to 
^et il fnuii and center." 

I jke niosi oilier chains. Tower is 
still al|>halK'lt/in^ HN'O lilies hul 
s(M)n may nu)\e lo a jrenre ap- 
proach. " Vs more and more (itles 
become available, it may be appro- 
priate lo create genre categories." 
i'hrasher says. 

Thrasher says Tower has gone 
back and iorlh on designing fix- 




Trans WoHd's Jim Litwak 



"We are very cre- 
ative with how we 
use space. We 
are lool<ing to 
gain every last 
inch we can, taf<e 
out the dead 
space in stores 
and turn it into 
productive mer- 
chandise space. " 

— Mark Stone, Musicland 

tures (hat would take advanlage of 
D\'D's uniniie packaging. "We've 
looked at clittei'ent types of end- 
caps and at modifying some of onr 
existing CD browser racks to han- 
dle the taller DV'l) package, and 
we are still looking at liinlicr 
modifications." he says. 

FIXTURE FIXATION 

Most other coiiiIm) chains are 
taking a good |{K>k at tixtming. as 
well. 'I he good new-s is that, tinlike 
the industrywide upheaval that 
follo\ve<t the decision to rid audio 
(IDs of their cardboard longlx)xes 
earlier this decade, inanv stores 
are making existing bins work. 

"We are trying to C(mie up with, 
hopefully, one fixture that can 
accommodate a tot of formats, and 
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we think iIkiI fixtiiri' is ilie CD 
bin," says Jim Litwak. irans World 
executive VP, inert liandise and 
niarkecin^. "Tliar bin tan tarry 
('O product and IWH product. In 
stores where we are rolling out 
more l)\'D fixtures, we are plan- 
ning to gt) wich the bins." 

For siDfes that cannot accom- 
modale additional Ci) bins. Lit- 
wak says Trans World will eniploN 
books helf-type fixtures wilh 
angled bottoms ft>r DVD. The 
chain will complete its redesign in 
most stores by September. "We 
are working on the fixtures as we 
speak," says Litwak. 

Will Trans World be shaving 
space devoted to any product cal- 
egon- to make room for DVD? 
"We are looking at space devoted 
to V'HS and challeiiging ourselves 
in terms of the deeper catalog," 
Litwak says. He notes that some 
stores already have begun poach- 
ing their VMS inventory, and an 
ongoing store-by-store analysis is 
being conducted. 

Litwak says Trans World also is 
looking al the space it devotes to 
cassettes, "but that's something we 
I<X)k at every year." Altht>ugh tlie 
chain has remained relatively sup- 
portive of cassettes thus far, lu- 
says the next year or two may 
bring some decline in dedicateci 
space, depending on siiles. 

When DVD Audio rolls around. 
Litwak says. Trans World will again 
Ux)k to the (;D bin. "We are wait- 
ing to see the final package," be 
says, "I hope to still be able nt fit it 
into the (ID bins; that's where I 
would like to meichandise it. 
Hopefully, they will devise a pack- 
age that attracts altenlion and is 
different from the C:D but still fits 
the same fixture." 

CREATING SPACE 

Musicland is also pinning its 
near-term space and design hopes 
to existing fixtures. Mark Sttme. 
directfir of visual merchandising 
and stt>re planning, says the key to 
maintaining a stable level of exist- 
ing inventory is "being clever with 
fixturing." 

Being clever means cutting cor- 
ners wherever possible. Whereas 
llie store used to slock three or four 
of a given VHS title, these days it 
often carries just two. Stone says the 
addition of one or two rows of dis- 
play space lo existing CD and video 
fixtures also is making a big differ- 
ence in some stores. "We are very 
creative with how we use space. We 
are l(M)king to gain every last inch 
we can, take out the dead space in 
stores and turn it into productive 
merchandise space," he says. 

.And altht)ugh lx*sting space con- 
straints certainly was not the pri- 
mary reason the chain jumped on 
the DVD source-tagging band- 
wagon, Stone says the security 
measure does offei a nice sec- 
ondary benefit. "We are a big pro- 
ponent of source-tagging." he 
says. "It allows us not to have to 
use security trays, which will defi- 
nitely help in terms of space." ■ 
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DUPLICATION/REPLICATION 



CD Replication 



CD's $1170.00 

MIRROR MGE 

color print * 5''*^^*''*' 

Division of UAV Corp. 

Video Duplication and Digital Audio Cassettes also available 
DESIGN • FILM • Customer Supp/ies 

PRINTING & FUFILLMENT CDR MasterlFltm 



Bulk CD's $0.65 • CDR Copies $2.25 
and up • Blank CDR .88 



wmw.uavco.com l-S0Q-4t8-VyBt col/ today Fox: l-800-488-6y8> 



DUPLICATION/REPLICATION 



CD Replication 

• Retail-Ready Packages with Graphics 

• Bulk Replication (only 100 Min. Order!) 



Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Why deal with brokers when you can work directly with our factory'.' 
Best Service... Best Price... Period. 



Free Catalog or quote: 

(800) 455-8555 



http://www.europa(lisk.com 

Major credit curds accepted. 




We Anticipite Your Every Need 

CD REPLICATION 

Cassette Duplication 
Graphic Design & Printing 
Digital Editing & Mastering 



1-800-527-9225 

(7 1 6) 6» I -763 1 • Fax (7 1 6) 69 1 -7732 



COMPACT DISCS • 75 C EACH 


■it s a better dealiI 


Complete CD & Cassette Packages! | 


1 "add it up" I 


CALL FOR QUOTE 


1.000 CDi 750.00 
1 ,000 J>w.l/Wrap 300.00 
1.000 2 -Pg Book/Tray 240,00 
S 1.290.00 

Fmm your CO-ff*ody Moitar t 
frini nwfy Film 


NATIONAL TAPG-iilSC 


1-800-874-4174 

I n0-48lh A<«nu« Norlh • NoihvllU, TN 37209 





(212) 252-9300 

Feel the POWER of Excellence 



niriTQi Ci^orC 
uiOi I nu I uKLC 



~ \MMM 



TOTAL CD, 
CO-ROM, DVD.S 
CASSETTE PRODUCTION 



www.digitalforce.com 
J49 MADISON AVENUE NT, NY 1001«> 



1000 CD's 
$799"00* 

MaMcriiiK fruiii l>.\l Invlaikil; 



DELUXE CD PACKAGES 
500 CD'S w/4 panel color..$1095 
1000 CD's w/4 panel color. $1495 
CD Rom A CaiMtt* Mrvlcas avallabt* 



Full graphic aarvlca aa low aa S20S 
CD CABS" 



(eiB) 505-8581 ..(800) 4 CD LABS 
www.cdlabs.com 
Serving lha Induatry alnca 1957 



COIUIPI.ETE PACKAGCS, REAOY-TOGOl 



• CO-Audfo & CO-ROM Replicotion 

• Pre-Mostenng / Shorf-Run CD-R 

• Wny/ Press/ng 'Cossefte Dup/i'cotion 
• Design /Fi/m/Prinfi'ng 

NaxDish 



Call for free caUlofue/custom quotel 

I •800 -681 •0708 

http://www.maxdisk.coiii 





LISTENING STATIONS 



WORLD CLASS QUALITY CD i DVD REPLICATION 



• lr« Web pige w/so«nd iiiuf If Cd tatiy fn a FffiE catalog 

■ I'" r. (BOO) WAVE CD-I 

' Im ikird (oloi «i CD ivi* Ihitllwavemtilia com 

' lr« dear lfi|f _ ^ 

' Irx DtUEX III ' B : - !■ 




Low Cost 10 Play 
CD Listening Station 

Call for more information: (510) 770-9991 



. Plays 10 CDs 
. All tracks 

. Rugged case and player 
. Change CDs anytime 
. Pushbutton operation 



. Speaker or headphones 
. High quality sound 
. Studio quality headphones 
. Automatic programming 
. Low cost!! 



Vostech Cotp. Fremont, CA FAX (510) 770-9992 




ASSEMBLED AND SHKINKWRAPPED YOU SUPPLY PRINT. LABEL FILH/I, MASTER | ANNOUNCEMENTS 
(800) 423-2936 • FAX (818) 569-3718 • sa/es@a/s/iire com 



FOR SALE 



FAX BILLBOARD AT 212-536-8864 



46 PRODUCTIONS 

2'iCI)Rs-$IOO/WCDIts-SI75 
l(KtCDRs-$250/:()()CDUs-W25 
$5.lK)OFFWnH TIIISAD 
InMnCUtwCUHniJftlcf.lKkMksrDHic^clhM 
w/kn[inniiaf:caCUlit>i:LAik]11''lLWOihcr(lipial 
RUUcr. t?3 liw iMtu^ muii;! , ( Mini imiu hcpi tpuJ. 

Tcl (SnO)8W»-5423 [.mail: infofn 46p,com 
Visitciur Web Page al hllp:,'','w'ww,46p.com 



BEST QUALITY-LOWEST PRICESI 
Warner Media - CDs: $.54 eo. 

Creative Sound 
^ (800) 323-PACK 

http://csoundcorp.com 



TH E CHESS FAMIiy IS B ACK 

"miRAu mmi 

mm THROUGH ADA SEPTEMBER 21,1993 



21 




mi 

mm 



WORLD FAMOUS 
RECORDING STUDIO 
FOR SALE 

Celebrity Owned. 2 Studtos/Offices. 
GreatyConvenient L A. location Currently 
operalin^good income. Owner moved lo 
East Coast 
Serious Inquires only/ 
CALL MARK: 323-660-5976 
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PUBLICITY 



STORE 
SUPPLIES 



0 



FREE 
CMalog « S«mptw 



B&W 
8x10's 
500 - '80 
1000 - '108 
B&W 
POSTCARDS 
500 - '65.00 



■> I <' T I' R E S 

1067 E Florida St , SuHe BB 
SprmatwM MO 65tK13 
(417)869-3456 Fax (417) 86S-S1BS 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVE! 

W^iie olfier people are ra-Sing Iheir pi-ces- we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50C. Youf choce from the 
fTwsl extensrve Isimgs available. For free 
catalog call (60fl) a»040O0. 

Fax (609) 890-0247 Of write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 0S691-0020 



ZMACHARS, INC. 

musk: MERCMAN[)ISE one stop iSstnbumr tor 
posters, t-shtrts. sttcKers. rials, heyw^, Dutwns, 
irvense. n^ts. jewelry, sunflasses. tapesmes. 
and rnudi rnofe... We are a service t>3sed com- 
pany with alt ot the latest merciiandise avaiiaOiie. 
Gel tl ai witn just o^e ca':,.. 
KQ MIKIMUH'^ME DAY SHIPPING, daalire oaly 
call for iiKo: t-SO0-24l-223S Fjx: 305-UI-1I24 
«nrw,zRiae}tart@aol.coin 



THE WORLD'S LARGEST SELECTION 

of "Vintage & Oldies" titles on CD at 
tfie lowest prices. FREE catalog! 
Wholesale only. Conlact Cfiaz. 



GOTHAM DISTRIBUTION CORP. 

1-80IM-G(mUM • FAX:|610|I4»«1S 
2324 Hmitord RMd ' Ardmre. P« 19003 



PUBLICITY PHOTOS 



FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
info ^ discmakers.com 



^ DISC MAKERS 



PROFESSIONAL 
SERVICES 



OWED ROYALTIES? 

Check out our wobsile: 
www.robinhood-en1-lftgal-acct.com 

We are an aggressive legal and 
accounting consultancy exclusively lor 
recording anists and songwriters. 



REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1 -800-3S0-1 489 
OR 

21 2-93S-905G 



PL>\STIC: 

DIVIDER CARDS 

BL>^NK OR PRINTED 

800-883-9104 

AU MAXM OtEDtT GUOS *CCimO 



NOTICES/ 
ANNOUNCEMENTS 



Bur^czyz^iii 

^ BECDBBS ^ 

OEDICATtD TO UTISTRV t PERFDRMtNK 



HELP WANTED 



COMPUTER/SOFTWARE 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of counter, wall, and floor displays. 




Call or write today lor FREE sample Pak 



Browser 

DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC. 
401 WctI Suptflor . Ch4e»90. IL 60610 
PtKWW 312«a.'0iM . TcHKr.. WO 6?2 4416 



VSSSSSi milj^-^ 
^^^^^^ ^^^^^ 



WANTED TO BUY 




WE BUY CDs! 

OPENor SEALED • ANYQUANTITY • ANYGENRE 
TOLlrFREE: (877) TURNITUP 
e-mail: info9turnltup.com 



COMPUTER/SOFTWARE 



888-222-4767 (toll free) 
Fax (919) 828-4485 

e-mail SALES.glOCSOFT.COM 

WWVyiDCSOFTCOM 




COMPUTER/ 
SOFTWARE 



The Computer and POS Solution 
for the Music & Video Induslr>' 

L young 

(888)658-7100 

'Chains 'Independenis -One-Stops 



RecordTrak 



tnvtfUOfy ¥vi*grm*nl 
For ftKord 5lor«s 

800-942-3008 



BUSINESS 
OPPORTUNITIES 



CONCERT VENUE FACIUTir 

Lwe mitsJc venue. nigtTtdi* for satel 
Establistted ref)uialK>n. excetleni 
locatcn. solid clientele. Natwnal, 
regiofwl & local acts sfrowcased. 900-1000 
capacity. PrKed to sell. Tiimkey operation. 
CALL: (804)971-6140 



HELP WANTED 



SR. DIR. OF MEDU RELATIONS & DIR. OF ARTIST DEV. 

The #i name in Christian Music has the foliowing two openings.- 
Sr Director of Madle Ralatk>nB - Rssponsibilrties ara to over&es & direct all aspects of the 
Media Dept, provide toadsrship to publicists, structure dept time accordingty with i^ard to 
both artists' projects and media contacts. Mi;st have 5+ years in Publicity and cuneni, 
extsnstve media relations^ps. 

Director of Artist Devalopnr>0nt - Responsibilities are to oversee & (^rect all aspects of the 
artist development and marketing of each assigned aitist/project. identify priorities and 
opportunities, artist imaging, product packaging, music video production and to secure 
strategic touring opporrunities. Must have 5+ years record marketing experience. We offer 
an outstanding benefit and compensation pkg. If you qualify for either position, send your 
resume ar>d cover letter with salaiv requirements to: 

EMI Christian Music Group 

Attn: HR Director 
PO Box 5085 
Brentwood, TN 37024-50B5 
FAX: 615-371-6535 



NATIONAL SALES 
DIRECTOR 

Chicago's Ingest Irvjependent Record 
l^el, Vtclory Records, is seeking a 
carxjidate to fill its National Director of 
Sales position. Required: Word, Excel 
or Lotus 123, Netscape. Stror^ Vert>al/ 
Written Communication Skills. At»lily to 
Create, Present, Carry-Out and Follow 
Up on Retail Marketing Plans. Strong 
interaction abilities with our U.S. Dis- 
tributors a must as well as relocating lo 
Chicago. Would be a plus: previous 
record label retail sales experience, Col- 
lege Degree, Strong Computer Skills, 
Music Industiy Contacts. 

Email your resume & salary 
requlrnnents to: 
retallsaIes@vlctoryrecords.com or 

FAX: 312-666^665 (Attn: Tony). 
Check us out at: vlctoryrecords.com 



LEGAL ASSISTANT 



Major record latiel seeks organized, de- 
tail-oriented individual with experience 
to work for two bust Attorneys. Wsiiity to 
multi-task & handle projects with mini- 
mum supenrlsion desired. You wilt gen- 
erate letters & memos, revise contracts, 
update weekly status & expense reports 
including heavy copying, filing & 
phones Strong PC skills wrth profi- 
ciency in WordPeilect, Microsoft Word, 
Excel & Microsoft Outlook programs re- 
quired, record label exp a plus. Must 
type min 60 wpm 

SEND resume to: Sky Box #116 
235 Park Ave South, 
IWC. NY 10003. EOE. 



POSITIONS AVAILABLE 

Fast growing Westchester. NY based 
independent distributor is seeking: 

• Director of Sales and Marketlng- 

5 years lat>el or dislrstjution expenerKe 

• Warehouse Shipplng/Operatlons- 
Computer litarate & 3 years experience 
required 

• Exp'd Executive Assistant to CEO 

• In-tKMJse nalfonal telemarkeler- 

2 years exp required 

SEND resurrve with salary 
requirements to: 
Box 9023, Billboard ClassHled, 
1515 Broidway, NYC, NY. 10036 



ASSOCIATE PUBUSHER/ 
ADVERTISING DIRECTOR 

One of America's t>ast selling consun>ar 
guitar magazines has an immediate 
opening for a self-starting, aggressive 
individual with knowledge of the Ml in- 
dustry. Magazine ad sales exprience and 
ab4lity to play guitar are necessary for 
success. Success includes a great 
salary and bonus with outstanding bene- 
Tits. Advancement to Publisher level is 
wide open. Located in NYC. 

FAX resume to: Howard Oeft @ 

212-251-0840 



GENERAL MANAGER 

Big City Radio is seeking a General 
Manager for Phoenix, Arizona, The 
qualified individual will possess Top 20 
market experience, working knowledge 
of all aspects ot radw, minimum 3 yrs 
experience in radio management with 
ability to lead/manage large group and 
attract talent. 

Fax resume: Human Resources 
602-263-4844 



MARKETING MANAGER 

Independent music distribution com- 
pany seeks a MARKETING MANAGER 
for the Southern region, based in 
Atlanta. Responsiblities include 
administrative upkeep ol all coop 
paperwork as well as development & 
implementation of creative retail and/or 
consumer companies. Work ctosely 
with regional staff. Red HQ and latjel 
personnel. Some travel involved. Good 
benefits. 

FAX resume to: Doug Wiley @ 
404-679-60B2 or email to: 
REDMUSIC@S0NYMUSIC.COM 



PROGRAM DIRECTOR 

Phoenix Alterrulive KEDJ is seeking a 
Program Director. Must have Top 20 
market programming experience in 
Altemative, Top 40 or Rock with the 
ability to lead/lrain/motivate pro- 
gramming & promotions staff, "ARB- 
smart, working knowledge of strategic 
music and radio research. Possibility 
of air shift, 

FAX resume: Human Resources 
602-263-4844 



BOOKING MANAGER 



Experience in dealing w/ agents & 
music groups for major national 

outdoor concert events. 

CALL 612-897-1844 



SALESPERSON NEEDED 

Est independent label in Los Angeles 
seeks experienced salesperson. Part 
or full-time. Domestic & Foreign sales. 
SEND resume to: David, P.O. Box 
39439, Los Angeles, CA 90039. 



CONTROLLEB/CASB NNGR 

Small, prrvate Music PutHishtng Co on the 
verge ol becoming large. Needs Controller/ 
Cash Manager, Low payj'Great atmosphere. 
Bonuses based on perlormance, Need ag- 
gressive, se.l-motwated person 

SEND resume to: Box 9024, Bilboard 
Classified, 1515 Broadway, NYC, NY 10036 



BILLBOARD SEEKS 
EDITORIAL/RESEARCH 
ASSISTANT 

BA in journalism or Engleh, strong typing 
skills req'd- Familiarity with Mac, Quark, 
Microsoft Excel prefd. Duties include heavy 
phones, processing invoices, filing, fact 
checking & research for busy NY edrlorial 
dept. Reporting experience, interest in 
music & home entertainment prefd. 
SEND cover letter, resume, clips to: 
Billboard, Dept SN, 
1515 Broadway, NYC, NY 10036. 
No phone calls please. 



REACH FOR THE STARS! 
MOVING? RELOCATING? 

BE SURE TO READ THE AOS IN 
THE REAL ESTATE 
TO THE STARS 
CLASSIFIED SECTION 
EVERY WEEK IN 
BILLBOARD MAGAZINE. 
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In less than 2 years 

Billboard Bulletin 

has become a daily 
ritual for thousands of 
industry professionals 

around the world. 



Two pages daily, plus a 3rd chart page on Thursday. 



Q YES! I need the latest music industry news every day! 
Please start my daily fax service for one year as indicated: 



J us/Canada $49S 
J UK/Europe £385 
_l Asia/Other $795 



J Bill me J Payment enclosed (US$ only except Europe) 
J Amex J Visa J Mastercard/Eurocard 

Card No. Exp.Date 

Signature (required) 



Name: 

Title: 

Address: 

Phone No. : 



e-mail address: 



Company: 

City/State/Country/Code: . 
Fax No.: 



FOR FASTEST SERVICE FAX TO (212) 536-5294 or mail to: Billboard Bulletin, 
Attn:K.Ducheine, 1515 Broadway, NY, NY 10036. In Europe, tax to 44-1 7 1-63 1-0428 or 
mail to: Bilboard Bulletin, Attn:! Freeman, 23 Ridgmount St, London WC I E 7AH UK. 
(Please note; Delivery time will vary depending on local time zone). 



to subscribe or e-mail: kducheine@billboard.com 
You can also subscribe via our website at 
www.billboard.com or fill out and 
mail/fax the attached coupon. 
For bulk licensing opportunities via email or intranet, 
call Howard Appelbaum 212.536.5023 
happelbaum @> billboard.com 

NEW! 

Available worldwide online 
only $34.95 a month. 
www.billboard.com 
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RADIO-PROMOTIONS-NETWORKS'SYNDICATION'AIRWAVES'MUSIC VIDEO'VIDEO MONITOR 



Some, But Not All, Top 40 Statioos Are Targetiog Younger 



This story was pivjxtred byJeffSil- 
bermwL, imnaguig editor of Top iU 
Airplay Muititon 

LOS ANGELES— As top 40 revs up 
for another uptempo summer, it does 
so from an undeniably strong foun- 
dation. 



Fueled by a series of improving 
ratings performances, programmers 
now find themselves the beneficia- 
ries of a wealth of uptempo hits, 
many from a growing number of 
teen-based pop and hip-hop acts. 
And there's a very receptive audi- 
ence for that music, as the opening 



two-week total of 1 .9 million Back- 
street Boys records vividly attests. 

It raises an interesting question: 
Should top 40s skew their targets 
younger or still go for the mother/ 
daughter double playV Two stations 
that hare aimed younger are WHTZ 
(ZlOO) New York and WHYI (YlOO) 
Miami. 

"Although the core of my station Ls 
and will remain 25-34, what we've 
done over the past year is spend 
more time focusing on 18-24 rather 
than 25-;}4," WHYI PD Rob Roberts 
says. "We'd rather have people lov- 
ing the station for being active and 
young-minded than thinking we're a 
thirtysomething station." 

Halfway through the winter book, 
ZlOO PD Tom Poleman made a con- 
scious effort to go younger. 

"It's really a matter of narrowing 
the focus to broaden the results," he 
says. "I think a lot of top 40s tried 
too hard to balance young and older 



7 think a lot of top 
40s tried too hard 
to balance young 
and older appeal 
and end up serving 
neither as well as 
they could' 

- TOM POLEMAN - 



appeal and end up serving neither as 
well as they could. We found that 
when we focus on being the youngest 
radio station in the market, we actu- 
ally improved our ratings 2.5-54 be- 
cause the older demos who want to 
feel younger, or want to listen with 



their kids, understand the ZlOO 
brand that much more cleai'ly." 

While a majority of PDs agree 
with the concept of narrowing the 
focus to broaden the target, they 
actually haven't shifted their focus 
off 25-34 at all. "We aren't relying 
any less on 25-plus listeners, but we 
certainly realize that 18-24 is the 
cream of a top 40 station," KKRZ 
(ZlOO) Portland, Ore., PD Tommy 
Austin says. "We're currently No. 1 
in 25-54. We certainly don't target 
that high, but we couldn't get it un- 
less we were true to the 18t?4s." 

ADULT-LEANING TOP 40S 

Predictably, PDs of more adult- 
based top 40s, such as KRBE Houston 
and WSTR (Stai- 94) Atlanta, hawn't 
changed their interest in appealing to 
2o-plus at all, while stations like WIOQ 
(Q102) Philadelphia and WQZQ (the 
Party) Nashville have rarely placed 
(Continued on next page) 




IN I C H A E 



It's probably not on your map, but there's a new highway running 
through Grand Rapids, Mich. It promises no construction zones and no 
traffic jams — plus a ton of free money. 

Top 40 WVTI Grand Rapids' Web site, known as 1-96, is the latest 
radio station creation to hit the digital domain. PD .leff Andrews notes, 
"People visit wvti96.com for a variety of reasons: contests we're run- 
ning, seeing what the DJs look like, up-to-date weather and news, and 
to simply find out what's going on. Plus, we offer free E-mail." 
1-96 uses CNN.com for news, Chartbytes.com to post its playlist 

(allowing Netizens to 
purchase CDs direct- 
ly from Amazon.com), 
Broadcast.com to 
stream WVTI's FM 
signal on the Inter- 
net, and weather.com 
for forecasts. 

"Our site is main- 
tained by the Radio 
Data Group," says 
Andrews. "But we 
update the basics in- 
house. Keeping the 
site fresh is one of the 
biggest obstacles 
we're facing. The 
more [local elements] you can do in-house, the better off you're going to 
be for a quick turnaround." 

Andrews also belieres that today's radio station Web sites should focus 
on conquering the fundamentals of going online before tackling the more 
complex projects. "Keep the site clean and build it with the basics first. 
Answer your E-mail and keep it fresh." 

1-96 plans to expand its onUne offerings soon with a live chat room 
called (iraffiti, as well as some interactive games to hold browsers cap- 
tive while listeners tune in via RealAudio. 




Top 40 Pragramers Warji Bt BajiBanil Bmlaai 



Top 40 programmers hold a pro- 
found variance of opinion when it 
comes to the subject of playing boy- 
band [Kjp records. 

"The tests have been there for 
Britney, 'N Sync, and Backstreet 
Boys," says WFLZ Tampa, Fla., PD 
Dom Theodore. "We don't need to 
hide from the hits. We're a youth- 
appeal industry. The format made a 
mistake by denying that a few years 
ago. Better yet, top 40 can ovsm these 
records." 

Newrtheless, sensitivity to teen- 
record overload remains high. "We're 
a lot more afraid of playing them now 
than before," says KZQZ (Z95.7) San 
FrancLSCo PD Mark Adams. "I think 
the whole boy-band pop phenomenon 
has pretty much peaked, but individ- 
ual songs are transcending the genre. 



We are addre.s.sing the ones v.v have 
to address, which, at this point in 
time, means Backstreet Boys and 'N 
Sync and 98". 

"But we're conspicuously absent 
from C-Note and are extremely re- 
luctant to play Boyzone," Adams 
adds. 'All these up-and-coming new 
boys bands are riding the coattaiLs, 
and anyone over 12 doesn't really 
care about them." 

"Too much of anything isn't good, 
be it modern rock or rap," notes Jon 
Zellner, PD of KMXV (Mix 93.6) 
Kansas City, Mo. "Any flavor of the 
month has to be dealt with intelli- 
gently, moderately, and carefully. 
Music trends should dictate the 
direction of the format, but not to 
the extent where they overtake it" 

"Top 40 has always been a format 



that's most successful when playing 
a variety of sounds," says Chris She- 
bel, PD of WKIE (Kiss) Chicago. 
"Whenever one sound takes total 
control, it kills the format We play a 
lot of teen bands but still have a 
maximum number of slots for them 
in any given week. If we're maxed 
out, we won't put a new one on until 
another goes away." 

"It has been a long time since top 
40 had to worry about playing teen 
records," says Rob Roberts, PD of 
WHYI (YlOO) Miami. "Program- 
mers just have to do it in moderation. 
I'm very cautious in that for every 
Britney and Backstreet Boys I play, 
there's a Third Eye Blind and Goo 
Groo DoUs, as well as a Shania Twain 
and Faith Hill." 

JEFFSILBEKMAN 



The power of 
infoimation... 
ri^ht at your 
fingertips! 




www.billboard.com 



The 1999 Radio Power Book contains all the 
information to make your job easier. 

I nr^ta Thniic^nr1<; of '-f^ffPTc In P. -?>n30." 
Comprehensive listings of radio stations in all 15 formats covered by 
Airplay Monitor Consultants: ♦ Complete Label Promotion Directory 
♦ Arbitron Ratings and History for Top 1 00 Markets ♦ BDS and How 
It Works 

Order your copy now for $95 (plus $6 shipping and handling) by calling 1-800-344-7119. 
Fax your order to (732) 363-0338 or mall this ad with check or money order to: 
Billboard Directories. P.O. Box 2016, Lakewood, NJ 08701 

Please add appropriate sales tax tn NY. NJ. PA, CA. TN. MA. IL. OH. VA & DC. 
Orders payable in U.S. funds only. All sales are final. 
To advertise call Alyse ZIgman (323) S2S-230S 
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Adult Contemporary 








is 


TITLE 


ARTIST 












CD 


1 


1 


II 


rOU'LL BE IN MV HEART 

WBi' r/ -.r- , -rL^'WlXjD t 


PHIL COLLINS 
6 weeln at No 1 


2 


2 


z 


15 


KISS ME SIXPENCE NONE THE RICHER 


CD 


3 


6 


8 


1 WANT IT THAT WAY 


BACKSTREET BOYS 


4 


1 


4 


27 


(GOD MUST HAVE SPEMTl A UniE MORE TIME ON YOU 'N SYNC 


CD 


7 


7 


9 


1 WILL REMEMBER YOU (LIVE) 

AftriTA ^IfiUW CUT I 


SARAH MCUCHLAN 


6 


6 


5 


33 


ANGEL 

.vapNEfi SJNSET ISMli-REPRISE t 


SARAH MCLACHLAN 


7 


5 


3 


19 


BELIEVE 


CHER 


t 


8 


10 


43 


FROM THIS MOMENT ON 

VI- : • t 


SHAN lA TWAIN 


(D 


9 


13 


9 


THE HARDEST THING 


98 DEGREES 


10 


11 


9 


12 


THAT DON T IMPRESS ME MUCH 


SHANIA TWAIN 


11 


10 


8 


23 


ANGEL OF MINE 


MONICA 


12 


12 


11 


77 


TRULY MADLY DEEPLY 


SAVAGE GARDEN 


13 


13 


12 


14 


LET ME LET GO 


FAITH HILL 


14 


14 


14 


73 


YOU RE STILL THE ONE 


SHANIA TWAIN 


15 


15 


15 


41 


I'U BE 

AriANIK: 84191 t 


EDWIN MCCAIN 


16 


18 


18 


21 


Aa 1 HAVE TO GIVE 

JIVE A2'ji^ f 


BACKSTREET BOYS 


17 


16 


16 


25 


WRITTEN IN THE STARS ELTON JOHN & LEANN RIMES 

• 1 ■ • ■ ■■ ![ I 


IS 


17 


17 


37 


I'M YOUR ANGEL R, 


KELLY & CELINE DION 


(W) 


19 


26 


4 


A STEP TOO FAR ELTON JOHN, HEATHER HEADLEY 8, SHERIE SCOH 

HuC'-T AL3UM CUT iDJMG 


(D 


20 


29 


4 


LIVIN' LA VlOA LOCA 


RICKY MARTIN 


21 


21 


19 


23 


1 STILL BELIEVE 

COLL't,-b.A ; -.-.I t 


MARIAH CAREY 




27 




2 


1 COULD NOT ASK FOR MORE 

LAvA ALPijM r .r a-LANTiC t 


EDWIN MCCAIN 


QD 


24 


25 


6 


DESTINY 

WlN:it-A'.i HI'^L A.b'J.' Lur 


JIM BRICKMAN 


24 


23 


23 


7 


8t8V. DONT m BREAK My HEA«TS10W WHO* SHEPARD WTH EMIEV SALVERS 


25 


22 


20 


25 


LOVE OF MV LIFE JIM BRICKMAN FEAT MICHAEL W. SMITH 








Adult Top 40 












m 


1 


1 


II 


LIVIN' U VIDA LOCA 


RICKY MARTIN 


2 






35 


KISS ME SIXPENCE NONE THE RICHER 

^:,,:M 1 .■JU.'.'IJIA r 




2 


2 


28 


EVERY MORNING 

lAVA H4AA? Ari ANTiC t 


SUGAR RAY 








40 


SLIDE 


GOO GOO DOLLS 








8 


1 WILL REMEMBER YOU (LIVE) 

AAiblA i_:,'_V' •.. : ^ 


SARAH MCLACHUN 


(D 


g 


g 


7 


ALL STAR 

lUV.fr:!^:-:^'. AlfiUf.' CJT t 


SMASH MOUTH 








38 


BACK 2 GOOD 

LAVA ALPJM riiT.AlLAMIC t 


MATCHBOX 20 


g 


7 


g 


14 


THAT (XIN'T IMPRESS ME MUCH 


SHANIA TWAIN 


8 


9 




20 


WHAT IT'S LIKE 


EVERLAST 


19 


10 


10 


49 


SAVE TONIGHT 


EAGLE-EYE CHERRY 


(in 


15 


20 


9 


SHE'S SO HIGH 


TAL BACHMAN 


12 


13 


13 


13 


LIFE IS SWEET 


NATALIE MERCHANT 


QD 


17 


24 


4 


1 COULD NOT ASK FOR MORE 


EDWIN MCCAIN 










■ AlRPOWER 




(M) 


19 


22 


12 


OUT OF MY HEAD 

tKil.m'KO ALBUM ru! t 


FASTBALL 


15 


12 


12 


31 


FLY AWAY 


LENNY KRAVITZ 


16 


1 1 


11 


19 


ANYTHING BUT DOWN 

A4U f- ; ■ I !!.--n-.r,OPf t 


SHERVL CROW 


(if) 


20 


23 


9 


BETTER DAYS (AND THE BOTOM DROPS OUT) CITIZEN KING 

WARVLR BROS l^'>j-j t 










■ AlRPOWER 




QD 


24 


31 


4 


BEAUTIFUL STRANGER 

tMVTRCK SajNLlTRACR CUI,"WARNER BROS, t 


MADONNA 


19 


14 


14 


23 


BELIEVE 


CHER 










m AlRPOWER 




(D 


22 


21 


7 


1 WANT IT THAT WAY 

JiVl ALBUM CUT 1 


BACKSTREET BOYS 


QD 


23 


21 


14 


PRAISE YOU 

MAL.TRAL.'-LR-L' -;^;'L-:- VIRGIN 1 


FATBOY SLIM 


22 


21 


17 


22 


RUN 

RL_.-,-. ' J i._ J-._ t-'ALK CUTATLA.NIIC t 


COLLECTIVE SOUL 


(D 


28 


29 


8 


CALL AND ANSWER 

Rrr-i: - .■. 1,1 " - 


BARENAKED LADIES 


24 


25 


26 


13 


I'M NOT RUNNING ANYMORE 


JOHN MELLENCAMP 


25 


26 


25 


10 


MILLENNIUM 

CAPITOL ALEIJ" 


ROBBIE WILLIAMS 



Radio 

'Heart To Heart' Gonoects Listeoers, Judd 



BY WADE JESSEN 

NASHVILLE— From a single 
mother of two to fashion model, 
country music songwriter, superstar, 
author, lecturer, and outspoken advo- 
cate for mind-body healing, the 
invariably tireless Naomi Judd says, 
"I guess I'm just too enamored with 
the different flavors of life, and I'm 
such a gadabout." 

Judd's new four-hour syndicated 
show airs Sunday evenings (8 p.m.- 
midnight ET) and originates from 
her home south of Nashville in near- 
by Franklin, Tenn. In a sea of syn- 
dicated shott-s from which program- 
mers select much of their specialty 
programming, "Heart To Heart 
With Naomi Judd" is not your ordi- 
nary call-in show. 

"This show was designed exclu- 
sively for me. I'm communicating 
with people in all 50 states, and it's 
totally personality-driven," says 
Judd. "It's my personality for sure, 
but I've been gi\<en free reign to take 
the show wherewr it goes." 

The show will include both live and 
recorded music and celebrity inter- 
views, and it will rely heavily upon 
Judd's brand of humor and interac- 
tion with callers. 

Judd says the show, which is spon- 
.sored by Big KMart, is helping her 
to "celebrate the week I've just had 
each and every Sunday night," and 
her ultimate goal is to create a com- 
munity with her callers and discuss 
everything with them. Judd is a 
spokeswoman for Big KMart, which 
is also sponsoring the long-awaited 



Judds Reunion concert on New- 
Year's Eve in Phoenix. 

Although the show was created 
and conceptualized prior to the 
shootings at Columbine High School, 
Judd touches on a broad topic that 
zooms in on the recent tragedy. 

"Look at our young people and the 
frightening, disposable world they 
liw in. They all have a deep yearn- 
ing for cohesiveness and a sense of 
belonging. They'll be an important 




part of this show," she says. "I want 
to hear their stories and offer them 
my experience and insight on [such 
topics as] relationships, home, the 
workplace, loss of loved ones, 
HIV/AIDS, health and medical 
issues, and to give them a sense that 
they are smarter than they think 
they are." 

"Heart To Heart" will not be 
entirely serious, says the multiple 
Grammy winner, but will encourage 



lots of belly laughs and fun music. 

"I also want to use this show to 
stimulate listeners' memories by re- 
enacting something that they heard 
on the show. I want to dig deep into 
the subcultures in this country and 
make them feel bigger than they 
were." 

As you'd expect, the music will be 
country, and the feel of the show will 
be completely down-home. Judd 
says, "I'm going to be in my living 
room with 100% cotton clothes, a 
ponytail, and no makeup. Well have 
country music royalty calling in and 
stopping by the house to chat with 
callers. It will be colorful and rich. 
Wynonna is building a house right 
next door, so I expect her to pop in 
from time to time, too." 

In a prepared statement, Tim 
Kelly, executive VP/director of pro- 
gramming for Premiere Radio Net- 
works, says, "Naomi brings a rare 
and much-needed perspective to 
country radio. With her gift for com- 
municating and her lo\^ of the music, 
I believe 'Heart To Heart' will 
become a Sunday-night family-and- 
friends tradition, much like the great 
shows of yesteryear." 

Since its May 2 debut, "Heart To 
Heart" has featured such celebrities 
as Rosie O'Donnell, Andy Griggs, 
Natalie Maines of Dixie Chicks, Sara 
Evans, Judd's actress daughter Ash- 
ley Judd, and Steve Wariner. Brad 
Schmidt, a gossip and entertainment 
columnist from Nashville morning 
newspaper The Tennessean, is a reg- 
ular guest on the show. 



SOME, BUT NOT ALL, TOP 40 STATIONS ARE TARGETING YOUNGER 

(Coiitin ited from, preceding page) 



much emphasis on 25-plus. 

"[Staying young-skewed] is even 
more important since we signed on a 
modern rock sister that sen-es males 
25-34," notes Cromwell VP of pro- 
gramming Brian Krysz, who over- 
sees WQZQ. "Yet top 40 has always 
been a heavy teen format, as today's 
teens are tomorrow's 18-34s." 

For stations like KMXV (Mix 93.6) 
Kansas City, Mo., strategic program- 
ming is the only reason to age down. 
"We'w always had an adult lean and 
have been able to perform in the top 
three 25-54, while still being No. 1 in 
teens," PD Jon Zellner says. "We 
may have dropped it a couple years 
because of new AC competition, yet 
well continue to target 25-34 women. 
From an advertising standpoint, it's 
more important to protect the 25-34 
franchise, as long as we don't turn 
ourselTOS into an AC station." 

CAN I GET A . . . CONSENSUS? 

The varied perspectives on skew- 
ing younger are best illiLstrated in the 
staUons' power rotation playUsts and 
how or if they've changed since the 
beginning of the year. Poleman and 
Roberts cite Jay-Z's "Can I Get A . . ." 
as a record that has gone from being 
dayparted to a 24/7 power. Yet even 
with its anthemic quality, several pro- 
grammers are hesitant to open it up. 

"Although Jay-Z te.sts really huge 
with 25-34, we still think it's an after- 



4 p.m. fringe because it's not as mel- 
odic as 'Mo Money Mo Problems,' " 
Austin says. "You still have to be 
very careful, as we were with Lau- 
ryn Hill's 'Doo Wop.' Once it tested 
through the roof, as a consistent top 
five, we put it in power." 

In fact, most programmers haven't 
changed the make of their powers. 
Even at an active top 40 like WFLZ 
Tampa, Fla., "our powers are differ- 
ent [than before] only because the 

'Top 40 has always 
been a heavy teen 
format, as today's 

teens are 
tomorrow's 18-3 4s' 

- bumn Knrsz - 

available product is different," PD 
Dom Theodore says. 

"We're enjoying an influx of up- 
tempo music from the likes of Ricky 
Martin and TLC," he adds. "The 
Smash mouth looks to be a No. 1 
record, and the K-Ci & JoJo is also 
doing really well. The quality runs as 
deep as the new Christina Aguilera, 
but have we intentionally adjusted 
our powers? No, we always play the 
hits, and the product is really hot 



right now." 

SUBTLE CHANGES 

When it comes to rotations and 
dayparting, those changes that have 
been made at top 40 seem to be sub- 
tle. WKIE (Kiss) Chicago PD Chris 
Shebel notes that he cut his powers 
down from 100 spins a week to about 
80. Zellner and WBLI Long Island, 
New York, PD J.J. Rice have 
changed dayparts on night hits to 
late afternoons. 

"We've made a couple of changes, 
but we didn't turn the clocks upside 
down," Rice says. "We moved the 
Jay-Z up from 7 p.m. to 4 p.m. Even 
though we focus on women 25-34, we 
throw that out the window after 7 
p.m. because they're rarely listening 
at night" 

The closest thing to a consensus 
centers on the use of gold, as not one 
PD is playing more of it now. At best, 
their gold ratio is on the low side. 

"YlOO has had a tradition of doing 
a top 300 greatest party songs over 
Memorial Day weekend," Roberts 
says. "But we didn't do it this year 
because we have Ricky Martin, the 
Backstreet Boys, and Goo Goo Dolls, 
and their records ciurently play bet- 
ter than Black Box's 'Strike It Up' or 
Baltimora's 'Tarzan Boy.' The cur- 
rents are so strong that top 40 is able 
to fall back on currents instead of 
oldies and recurrents." 
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'"eah, whaUix"er." In any variety of conviersa- 
tion, it's a good bet that this overused 
hraae will pop up to symbolize ambiva- 
lence. But when Splender guitarist/lead singer Way- 
mon Boone spits it out in the chorus of "Yeah, What- 
ever," we hear the venom of a man scorned. 

"It is a real 'fuck you' song, and the title really 
represents the situation I was in at the time," he 
explains. "I wn>te it at the tail end of what start- 
ed off as a beautiful thing and went horribly, hor- 
ribly wrong. I'd say it is definitely reactionary." 

As mast of his songs are, Boone admits. "Unfor- 
tunately, because a lot of them are angry or sad, 
my songs come from the heart It seems like the 
darker the space I'm in, the brighter the light, as 

Billbcxjtd. 



far as inspiration. But I'm praying for the day that 
I will be able to write songs fn)m a happier place." 

Because of the strong emotions that back the 
Todd Rundgren-produced song — this issue's No. 




'It KV<rfnH likcr Ihc 
darker die .■*pac«? 
I'm in, tho l>rif;htc 
ill IT liulil. uM Tu r u K 



— Viofvnon Boone, Splender 



40 on Modern Rock Tracks — the album version 
contains .some profanity that Boone has edited out 
for concerts. Splender Ls on a club tour now and 
will be heading out with Kula Shaker later. "We 
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do the PG version live, and that is also what the 
radio plays," Boone says. "I used the words 
because they explained the way I felt when writ- 
ing, but I think it is fair not to subject kids to it." 

And Boone is aware that radio play is translat- 
ing into bigger record sales and well-attended con- 
certs. "Radio is very new for us, and it is pretty 
wild to watch its effect" Boone sajn?. "The listen- 
ers are starting to show up at gigs, and people are 
singing the songs. We couldn't be happier with 
how things are turning out. It was a long journey 
to start over again at radio. Playing live is a craft 
we've always had, but we had to learn the art of 
recording. We are out there collecting fans one at 
a time. That's our motto." 
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Mainstream Rock Tracks . 


a: 








TRACK TITLE ARTIST 


CD 


1 


2 


5 


-^Mi No. 1 

PROMISES ..«™.v.iNoi DEFLEPPARD 

MEfiCURY 'iDJMG t 


2 


2 




15 


LIT UP BUCKCHtKHY 




4 




5 


SCAR TISSUE RED HOT CHILI PEPPERS 

CJiL fORN'CAT WARMReRDS t 


4 


3 


7 


; 


AMERICAN WOMAN LENNY KRAVITZ 

5 MAvtfl ::K'Viw:in f 


CD 


7 


9 


e 


LAST KISS PEARL JAM 

'iO Sv-JL\r;fiRIE5 EPIC 


6 


5 


3 


20 


WHY I'M HERE OLEANDER 

■LtKJ.M-:- jL\ RfPUBLIO'LI'ilVERSAL 


(D 


9 


11 


4 


GET BORN AGAIN ALICE IN CHAINS 

\urHi*jLi SAf £ - THE BEST OF THE BCl COLUMBIA 


t 


6 


4 


29 


ONE CREED 

M' Orti\ P=ISCN WIND UP 


9 


8 


8 


IS 


MV OWN WORST ENEMY LIT 

A PLACE l^ THE E:.N RCA t 


10 


10 


5 


24 


HEAVY COLLECTIVE SOUL 

:'r\-.-- AIIAWTIC 


11 


11 


12 


37 


WHATEVER GODSMACK 

■.' ■ -P'J?;IC.UMVEPSAL t 


12 


12 


10 


23 


LIVING DEAD GIRL ROB ZOMBIE 

.,Ef-E\.lMLRiCJ-E T 


OD 


15 


16 


14 


BAWITDABA KID ROCK 

riV . .VI-'.JUT A CAUSE TOP DOGU'.'A'ATLANTIC T 


14 


13 


13 


24 


WHISKEY IN THE JAR METALLICA 

CA.'A.it f^C ElEKTRAEEGT 


15 


14 


14 


20 


FREAK ON A LEASH KDRN 

FOLLD'tV THE LEADER iMTASfiTAl. EPIC * 


CS) 


18 


34 


3 


NOOKIE LIMP BIZKIT 

SGNITICANT OTHER FLIP' tilERSLJPE t 


17 


16 


19 


7 


CARS FEAR FACTORY 

CKOLETE RCAORUNNER 


(D 


19 


21 


9 


-^^fl AlRPOWER W^^^ 

KEEP AWAY GODSMACK 

GOPSV^v 1'. REPUBllfUNIVERSAL 


OD 




2S 


6 


WHAT'S MY AGE AGAIN? BLINK !82 

£-Jt'.'- OF T--; ;-"iE tMlA t 


(D 




30 


3 


NO MORE, NO LESS COLLeCTIVE SOUL 

:i"'"-'.",f j,:iiNi : 


CS)' 


25 


9 


MEET VIRGINIA TRAIN 

^■^ ^ AtVAI^LCCUJMH-A ♦ 


QD 


30 




4 


THE KIDS AREN'T ALRIGHT THE OFFSPRING 

COLUMBIA 


(D 


32 




2 


SHAG SAMMY HAGAR 

. '.'O'l ':■ MCA 


24 


2G 


27 


4 


GO FASTER THE BLACK CROWES 

B'r VC'..= j::iE At/E^JICAN'COLuVfEiA 


2S 


25 


28 


4 


HAMMER OF LOVE BAD COMPANY 

THE ORIGINAL Bt-0 COMPANY aNTHCiOGV •LEKRJ.'EEG 


26 


17 


17 


16 


FLY LOUDMOUTH 

LClT'MOl.r-t HCLL^^-OOD 


27 


28 


22 


11 


ROOM AT THE TOP TOM PETTY AND THE HEARTBREAKERS 

tCHO .VARNH! SROS * 


28 


22 


18 


13 


ENDS EVERLAST 

iVMITL' IdL SINGS 'hi HtUES. TOMMV BCY * 


CD 


31 


32 


5 


DIE, DIE MY DARLING METALLICA 


30 


29 


24 


B 


JESUS OR A GUN FUEL 

f I'.- 'ni^n F.iij=.icrHr. » 


31 


20 


20 


11 


UPSIDE DOWN POUND 

l5l./'\Di:i.Mi3 


(D 


NEW^ 


1 


YOU WANTED MORE TONIC 

- >■ ■ 1 ■.■niKACK bN'VERSAv » 


33 


21 


15 


17 


MAS TEQUlU SAMMY HAGAR 

=LL vCAt 


34 


33 


31 


7 


VALENTINE SHADES APART 

E*'EW.-N£;S UMVEfiSAL 


35 


36 


29 


24 


BLUE MONDAY ORGY 

CAT.t^'AS; ELEMENTREL REPRISE f 


36 


34 


33 


9 


TIME TO BURN JAKE ANDREWS 

r -n F y"U JtRICMQS'RE 


CD 


38 




2 


BLED FOR DAYS STATIC-X 


38 


37 


39 


3 


ROCK ME RIGHT SUSAN TEDESCHI 

]'.'■;■ .\C''. - ^:L"f. TONE COOLRDJH[)ER1D,MG 


CD 


NEW^ 


1 


UNDER IT ALL NEW AMERICAN SHAME 

M-'imrA"-! i-i/lMi. WILLLflVa.AUANTIC 


40 


35 


26 


14 


JUST GO STAIND 

CJV:ifi.irjCT,::\ rLIP'ELEKTRAEEG t 



Modern Rock Tracks 










1 nHUn 1 1 1 LC An 1191 

iMfi.iV Till :i A.r.- lUPRINL'PROMOTION LABEL 


CD 


i 


2 


5 


^r&R IF - . L= It M - ■ RFfl WnT full 1 PrPPFDC 
s^.«n iioduc . WW'S ji N.. ncu nui v^niLi rtrrtKa 

CALfORMCATIOt. WARNER BROS, t 


2 


? 


3 


10 


LAST KISS PEARL JAM 

nc-bound^tR'E-; cpic 


CD 


4 


4 


9 


ALL STAR SMASH MOUTH 

AE-TfiALOLNGE NTERS^CE t 


4 


3 


I 


21 


MY OWN WORST ENEMY LIT 


CD 


5 


5 


9 


WHAT'S MY AGE AGAIN? BLINK 182 

■ i'l- MCA 1 


CD 


6 


8 


20 


CDCAU r\U A 1 CACU vnDM 

f"i 1 i= il.WORIALEP 1 


(D 


9 


11 


12 


DATXI C CI A^ 1 r\ ClPfcCI ITV Al 4 CTAQC 

BAI 1 Lt rLAb LU HULLI 1 Y ALt-SIAKa 

HCV. OPERATE /.'ITH A Bl.0/.'4 WiNt SK'M'SLB "OP LCi.JMH A * 


CD 


16 


21 


4 


NOOKIE LIMP BIZKIT 

S 3N!-ICANT C'ThER U IP INTtRSCaPE ^ 


9 


7 


7 


14 


ENDS EVERLAST 

't i iORC "hF BLUfS TOMMi ' 


CD 


11 


15 


6 


AMtnlCAN WOMAN LLNNY KRAVnZ 

MA^'tRiCK'Vi^r. \ » 


11 


8 


6 


23 


PRAISE YOU FATBOY SLIM 

iO... .1 CCf.'t A '..OtiG 'A'A' 5ABr SMNT.ASTRanVEfi-^SiVi^G'ri t 


12 


10 


9 


18 


BETTER DAYS <AND THE BOTTOM DROPS OUT) CITIZEN KING 

■- A .."■■■!■. A'ARNER bRC-i, » 


OD 


12 


16 


4 


GET BORN AGAIN ALICE IN CHAINS 

'.01- \^ ML rL';.I _- '"L H. ■ CC.JMe A 




15 


i; 


13 


^ AiHPOWER m 

DAWI 1 UAoA ML/ KULr\ 

3EVIL WiTHC'JT A CAUSE TC- POa.iAWA AIlANTIC t 


15 


14 


10 


28 


ONE CREED 

W -■■.V\ PRi'iC'i Wi'JO-LF 


OD 


i; 


19 


6 


THE KIDS AREN'T ALRIGHT THE OFFSPRING 

0M[= ::j%a cc.umsa 


17 


13 


12 


24 


HEAVY COLLECTIVE SOUL 

DKAiit ;.t:a\tk- 


QD 




37 


3 


m AiRPOWER m 

dUMtUAT oUuAK KAi 

lA'vAAIii'niC f 


(D 


20 


23 


13 


WHATEVER GODSMACK 

■j!. ;m,-..- ^tt-JaLIC.-J'Jlve.RSAL t 


20 


13 


18 


31 


BLUE MONDAY ORGY 

-J.- ■ ELEWtMHttfitPRtSt t 


CD 


31 




2 


BLACK BALLOON GOO GOO DOLLS 

.'I - . V.AH*tER BRQi t 


CD 


25 


28 


6 


WHY I M HERE OLEANDER 

■Ir ■■■ ■ ■. lUruisLIC JMVEP-SAL 


CD 


29 


32 


6 


STEAL MY SUNSHINE LEN 

■ .v. - .1. : --^ ■M.<: - ISI- /lOR-,£'^G I 


24 


24 


26 


10 


WHEN 1 GROW UP GARBAGE 

■.'ERSI0\ J C AIMO SOUNDS.'INrERSCOP£ t 


25 


18 


13 


12 


AWFUL HOLE 

C£L£6RlI I ?,KIN OGC IMlRSr^C^'E t 


28 


23 


20 


17 


NEW NO DOUBT 

-GO- Sr-JNCIRAC '.'-OR-. EfT'G ' 


27 


30 


27 


8 


JESUS OR A GUN FUEL 

->L'.?i.R-. 550 MUSICvR(; t 


28 


21 


14 


11 


FALLS APART SUGAR RAY 

i-i LAVMlLA'tTIC 


(D 


NEW^ 


1 


YOU WANTED MORE TONIC 

' ■ ■ JPilViRiAL 


CD 


35 


31 


7 


ALL THAT YOU ARE 1X3} ECONOLINE CRUSH 

"HL . L'.'. - -iL - ■.!.■-'. HtSUEiiS t 


31 


28 


25 


23 


WHY DON'T YOU GET A JOB? THE OFFSPRING 


32 


26 


24 


9 


OPEN ROAD SONG EVE 6 

l:L : Hi:* t 


CD 


35 


34 


5 


MEET VIRGINIA TRAIN 

"RA:\ ftWAHlCOLUWBIA t 


CD 


NEW^ 


I 


ANA'S SONG (OPEN FIRE) SILVERCHAIR 

•JEC't BALL"'COK-' ffIC 


CD 


36 


36 


i 


LADYFINGERS LUSCIOUS JACKSON 

ELEcTftlC ^'■jrsE' -jRAi'lDfiOVAl,:/!" TOl t 


36 


32 


29 


6 


THE NEGOTIATION LIMERICK FILE BEA5TIE BOYS 

-ttL.iJ NAL-"f GRAND ffOAL.rAPITOl 


37 


22 


22 


11 


ARMY BEN FOLDS FIVE 

•hi i.NA.j-naR hC B .:GRiPMT Of REINMOLO MES5NER r:iO MJSIC [KG t 


38 


34 


30 


18 


LIVING DEAD GIRL ROB ZOMBIE 

■lEI .5IL.' DL.-i.'.L GEfPEU.NTERSCGPE t 




NEW^ 


1 


STITCHES ORGY 

ELEME\TRfF.fiEPRI5E 


® 


37 


38 


4 


YEAH. WHATEVER SPLENDER 
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tuti BDS Aii^lav ar>A AjLlieri:' i:!'^ (or Ihe Int tarw with incteues in bi^tli deterlicm and ajdioce ) Vldeoc'ip sirailabHy. 
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New Net Station 
To Be A Global 
Music Webcaster 

BY CARLA HAY 

NEW YOKK— Tho Iiitornut radio 
market will have a new player in 
September with the launch of 
Soundhreak.com. a fiulwidiary of 
I'a.^adena. Calif.-based company 
Acacia Research Corp. (Bill- 
buard/A(Ucf in, June 24 ). Sound- 
hreak.com will bo a live, 24-hour 
fiw-form Internet station that will 
play mu.sic from around the woi-ld. 

S^jundbivak.com's manap^ement 
team will include former Capitol 
Records senior executives Walter 
Lee as GM/senior VP of market- 
ing and promotion and David 
Kronemeyer as senior VP of busi- 
ness affairs. 

Soundhreak.com will operate 
from Welwa-stinp; facilities Ija-stHi in 
HoUywcxxi, with hanciwith provid- 
ed through an agreement with 
Broiidcast.com. Soundbre;ik's tech- 
nology gnmp will he led by .Acacia 
VP of technology Tony Leung, who 
was previously a ir>-year veteran 
of Apple Conyiuter Inc. 

'"ThLs site will he different from 
what I call the first -generation 
Internet sites," .savs Acacia CKO 
Paul Uyan. "Other [radio) Web 
sites are generic and i>rc-pro- 
grammed, or they're just simul- 
casts of local radio stations. Sound- 
break. com w ill be a truly global 
Internet radio station." 

Lee jidds, "Soundhreak.com will 
be about cutting-edge miLsic from 
both signed and un.signed aiti.sts. 
1 see Soundhreak.com as being 
similar to how underground FM 
radio was wiien it first startwl." 

Acacia Research Coip. is a pub- 
licly traded company that has 
diversified interests, including 
audio/video technology and soft- 
ware development. According to 
the compan.v, Soundhreak.com 
plans to he in full compliimce with 
the Digital Millennium Copyright 
Act and is in the process of secur- 
ing performance licenses from 
ASCAE BMI, and SESAC. 

Soundhreak.com will have 
approximately .W IXJs. who will be 
operating in three-hour shifts. 
Ryan a<kls that, much like college 
radio, llie IXIs «ill haw \ irtual con- 
trol over w hat music gets played 
during their shifts. 

Lee adds. "We're up to having 
about .'}") to 40 DJs now. The DJs 
we're picking are primarily 
unknown names, but they'll be 
selected for their vast knowiedge 
of cutting-edge music." 

Kronemyer adds that although 
miLsic from different countries w ill 
be plav'ed. English will Ix! the pri- 
mary lan^ua^'e sjMjken. 

The t;u'get demographic will be 
IS- to ;^-i-J\^ar-okls, ami Ryan saj^ 
that Soundhreak.com will initially 
aim at colleges. "College-age 
Internet asers are very tech-savvy 
and oix;n to this kind of nulio sta- 
tion. Our main priority to is to build 
a loyal audience first." Accoirling 
to Ryan, the site will also incoipo- 
rate E-commerce. which would 
include music sales, by the end of 
the year. 



BILLBOARD JULYS, 1999 



99 



Radio 



PROGRAMMING 



V2's Crawford 'Urgently' Trying To Gross Teen-Phenom Title 



HLL in good TIME: Just in case 
his debut single, "Urgently In Love," 
didn't click for you, IT-year-old Billy 
Crawford has something he'd like to 
say. 

"That song was an introduction to 
me being young. It represented the 
build-up to what I'm really all about, 
which I consider much more mature," 
he ."iays. "Aside from that, my album Is 
about deeper things I've experienced 
in New York. I've seen people get 
shot, and I want to teach kids to stay 
away from that. It'.s really not all 
about pure pop, where 'Billy's happy 
and bubbly and urgently in lo\'c.' " 

Crawford, one in a growing legion 
of youth acLs dominating top 40 air- 
waves, insists on di.stancing him.self 
from the ultra-pop sounds associated 
with peers Backstreet Boys, Brit- 
ney Spears, 98*, and 'N Sync. 

"1 give the.se artists props for what 
they've' accomplished, but e\eryone is 
copying each other in this machine 
right now. If I was 20 and making this 
music, it would be considered mature, 
but I'm 17, so people automatically 
label it kid pop." 

Generally, Crawford speaks the 
truth. While "Urgently In Lot'c" is a 
fast-grooving pop/funk dittj; replete 
with plucky Chic-like guitars and a 
chorus that adheres like paste, the 
majority of his debut self-titled pro- 
ject on V2, released June 15, is a far 
cry from much of the light, slickly 
manicured music wallpapering the 
top 40 airwaves today. 

Forthcoming second single "Mary 
Lopez," for example, which tells of 
the woman he's headstrong to find, is 
a Latin-flaTOred, horn-heavy ascent 
into the kind of sen.suality that you 
just wouldn't match up with the other 
youth acts. There's al.so a ripe, 
groove-tinted remake of the Associ- 
ation's "Never My Love" on the 
album, again demonstrating a .sophis- 
tication beyond the Filipino-Ameri- 
can's tender years. 

On his .side, the .^foot-6-ineh Craw- 
ford has a hearty, rersatile mice that 
aptly matches both the meaty lyrics 
and funk-fested instj-umentation con- 
tained in the miyority of the 12 cuts 
on his album. He also shows him.self 
to be a thoughtful, deep-thinking 
young man in an intei"view situation. 

And yet he's also got the pretty-boy 
face, keen dance move.s, and inviting 
video presence that will undoubtedly 
attract the teen mas.ses. Already, he's 
been featured in Teen Beat, 16, Tiger 
Beat and Bop. 

"There are a lot of teen analogies 
you can use, with 'N Sync and Back- 
street Boys and 98°, but Billy is one 
entity," says Matt Pollack, head of 
promotion for V2. "We are grooming 
him to be more of a George Michael, 
a writer and a producer, as opposed 
to .someone handed the music to run 
with. He's becoming his own true 
artist. He's basically 17 years old 
going on 40. This kid Is so mature; >'0u 
put him in a room full of people, and 
they just fall in lore with him." 

Admittedly, the road ahead is 
marked with some tough turf. Says 
Dale O'Brien, PD of mainstream top 
40 WWZZ (Z104) Washington, D.C., 



which had a decent run with "Urgent- 
ly In Love," "In today's world, there Ls 
so much visual exposure to music 
arti.sts. I don't know whether that's 
going to help or hinder someone like 
Billy Crawford. 

"When the record company fires 
up the media machine, they're doing 
everything they can to get them on 
television, video channels, you name 
it But 1 think people who may like his 




by Chuck Taylor 

songs w'ill see him and think he's 
aimed at little kids," he .says. "Young 
adults, especially, don't want to be 
perceived as kids themselves any- 
more, so seeing a kid doing a song is 
definitely not cool to them." 

For radio, however, O'Brien .says 
that, as ahvaj's, it's le.ss about image 
and all about the song. "For a new 
artist, if it's well-produced with a 
go(Kl hook, it always comes down to 
the song," he says. "Generally, we 
don't care about what he looks like at 
the outset" 

Whether or not he's lumped into the 
youth-act trend, adds Kandy Klutch, 
music director of top 40 KSLZ St. 
Louis, is less of a factor than break- 
ing through the pack in general. 




"Is it any harder for any of these 
ai'tists than it was for Michael Jack- 
son, Madonna, or U2'? It w ill alwaj? 
be difficult to break, but the strong 
will survive if they persist. It's Uke 
my father always said — the .squeaky 
wheel gets the gi'ease." 

Klutch recently had the chance to 
meet Crawford when he appeared at 
KSLZ's summer kick-off party. 

"There vieve at least 2,000 people 
there, and he did a great job onstage 
and was extremely well-received," 
she says. "He hung out, was real 
loo.se, and had lots of personality." 

But as to where his appeal was 
directed: "He's a hottie to the girls," 
she says, "and that's not going to 
make it easier for him to reach an 
older demographic." 

Certainly, one reason for Craw- 
ford's tai-get of a more general demo- 



graphic pertains to the fact that he's 
been reaching one as an entertainer 
for the miyority of his life. Born in the 
Philippines to an American father 
and Filipino mother, he was discov- 
ered — get this one — dancing on a 
table in a bowling alley at age 2. 

"My baby sitter told me to cheer for 
my mom, so I sat up on a table and 
started singing, imitating Michael 
.Jackson," he .says. It so happened that 
there were two commercial agents in 
the house, and two weeks later, the 
child pnxiigy was starring in a com- 
mercial for Magnolia chocolate drink. 

Next came a role in the teen show 
"That's Entertainment" in the Philip- 
pines (for his audition, 4'/2-year-old 
Crawford .sang Bruce Springsteen's 
"Born In The USA"). He remained 
part of the cast for eight j'ears w'hile 
continuing his moves into the com- 
mercial field; in all, he appeared in 18- 
20 television ads. He also hatl roles in 
10 feature film.s, where he picked up 
the Filipino equivalent to an Acade- 
my Award for best child actor. 

At 12, his family moved to Midland, 
Te.\as, where Crawfoixl won the top 
prize at a Dallas talent show singing 
Jackson's "I'll Be There" and was 
then promptly signed by manager 
Vickie Frankmano. After moving to 
New York a few years later, he co- 
wrote some 60 .songs for a potential 
recording project with producers Eve 
Nelson and Bernadette O'Reilly. 

"Songwriting is an important 
skill," Crawford notes. "1 give Jordan 
Knight a lot of credit, because he 
wrote and co-produced his album. I 
think you can feel your .songs more if 
you write them, becau.se they came 
from your heart, soul, and mind. 
That's when you can see the long- 
term potential of an artist." 

With his signing to V2, Crawford 
has spent the last year promoting his 
record in Europe and Asia, where 
"Urgently In Love" scored airplay 
and video exposure in Germany, 
Franco, Japan, Scandinavia, Aus- 
tralia, Belgium, and the Netherlands. 

Now, with the .luly 12 release of 
"Mary Lopez," he is set to return to 
the U.S. for a full-fledged marketing 
camiMign, including 20 dates on Nick- 
elodeon's All That Music & More Fes- 
tival with 98° and Monica, then 'N 
Sync's Boys of Summer tour for 18 
dates. In between, he will perform as 
part of the Sam Goody/Musicland 
Mall tour, co-sponsoi-ed by Teen Peo- 
ple. To say he'll be going at it with full 
guns is an understatement. 

"We have a guy here who is a true 
.star on every level of every medium, 
not just the mu-sic end," says V2's Pol- 
lack. "We have a pretty simple plan: 
to show him off in every conceivable 
way we can. He's got stunning looks, 
and he really captures the camera. It 
just goes back to the whole package. 
We know he's going to nail them 
good." 

"Mary Lo|X!Z," w'hich Pollack caUs 
"the one to take him all the way," Ls 
being worked at mainstream top 40, 
rhythmic top 40, and hot AC, while its 
crisp, highly entertaining videoclip 
will be pitched to MTV, VHl, and 
BET. He has already appeared on 



"Rosie O'Donnell" and on July 13 will 
guest on "The Donny & Maiie Show," 
» ith more television appearances 
coming. 

For Crawford, it's all part of a 
dream he fully intends to fulfill. "I 
recognize that it's difficult now. 



Billboard, 



because there's tons of competition 
and great talent out there," he .says. 
"But it's not really about the compe- 
tition for me; it's about showing tal- 
ent and entertaining people. I'm here 
for the audience. Why not start young 
and build up a career?" 
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TRACK TITLE 

IMPRINT.'PHOMOTION LAB£L 


ARTIST 


1 


1 


1 


13 


— ^ No. 1 

LIVIN' U VIDA LOCA , . at 

C2 


RICKY MARTIN 


CD 


2 


3 


11 


1 WANT IT THAT WAY 


BACKSTREET BOYS 


3 


3 


2 


19 


NO SCRUBS 

I.'.f Ar-_ /ARISTA 


TLC 


4 


1 


4 


19 


KISS ME SIXPENCE NONE THE RICHER 

SQUINT 1. 


CD 


7 


11 


7 


IF YOU HAD MY LOVE 

WORK ■ 


JENNIFER LOPEZ 


CD 


10 


12 


6 


ALL STAR 


SMASH MOUTH 


7 


5 


5 


12 


THAT DON'T IMPRESS ME MUCH 

MERCURY . 


SHANIA TWAIN 


CD 


8 


3 


1 


WILD WILD WEST WILL SMITH FEAT DRU HILL * KOOL MO DEE 


9 


6 


6 


24 


EVERY MORNING 

LAVA A-Li-UIL 


SUGAR RAY 


d) 


II 


13 


8 


SOMETIMES 


BRITNEY SPEARS 


11 


9 


7 




SLIDE 

3R0S 


GOO GOO DOLLS 




16 


22 


4 


BEAUTIFUL STRANGER 


MADONNA 




15 


19 


6 


1 WILL REMEMBER YOU (LIVE) 

AftlSTA 


SARAH MCLACHLAN 


viz/ 


14 


15 


9 


ALMOST OOESNT COUNT 

ATLANTIC 


BRANDY 


19 


12 


9 


16 


WHAT IT'S LIKE 

' :M'.'- 90V 


EVER LAST 


16 


13 


10 


15 


THE HARDEST THING 

UNIVERSAL 


98 DEGREES 


17 


17 


14 


29 


BACK 2 GOOD 


MATCHBOX 20 


la 


le 


21 


6 


IT'S NOT RIGHT BUT IT'S OKAY 

ARISTA 


WHITNEY HOUSTON 


QD 


24 


28 


6 


NEV LEONARDO (SHE LIKES ME FOR ME) 

PUSH 


GLESSID UNION OF SOULS 


C^ 


25 


29 


3 


THE CUP OF LIFE 

COLUMBIA 


RICKY MARTIN 


(IT) 


23 


27 


i 


TELL ME IT'S REAL 


K-CI & JOJO 


22 


20 


16 


21 


FLY AWAY 

VIRGIN 


LENNY KRAVITZ 


23 


21 


20 


26 


BELIEVE 

rnmiH BROS 


CHER 


® 


31 


33 


4 


SHE'S SO HIGH 


TAL BACHMAN 


(D 


36 




2 


GENIE IN A BOTTLE 

RCA 


CHRISTINA AGUILERA 


(D 


28 


30 


5 


WHERE MY GIRLS AH 

MOTOWN 


702 


QD 


32 


34 


3 


1 COULO NOT ASK FOR MORE 


EDWIN MCCAIN 


28 


22 


17 


17 


HEARTBREAK HOm. WHITNEY HOUSTON FEAT FAITH EVANS I KELLT PRIC£ 

ARISTA 


® 


33 




2 


UNPRETTY 

lAI ALL /ARISTA 


TLC 


30 


26 


23 


9 


ANYWHERE 

BADBOV ARi.r^ 


112 FEATURING LIL'Z 


CD 


34 


35 


4 


BETTER DAYS (AND THE BOnOM DROPS OUT) CITIZEN KING 

WARNER 


dD 


38 


37 


4 


OUT OF MY HEAD 


FASTBALL 


33 


27 


25 


8 


GIVE IT TO YOU 

INTERSCORt 


JORDAN KNIGHT 


34 


30 


26 


26 


ANGEL OF MINE 

ARISTA 


MONICA 


(D 


NEW^ 


1 


BAIUMOS 

OvLR^RCO', i*4TEfiSC0*'£ 


ENRIQUE IGLESIAS 


36 


29 


24 


13 


SWEET LAOY 

RCA 


TYRESE 


37 


37 


3< 


5 


STRONG ENOUGH 

WARNER n-:ir. 


CHER 


® 


NEW^ 


1 


SOMEDAY 


SUGAR RAY 


® 


NEW^ 


1 


BOB 

TRACK MASTERS ClJMBiA 


BLAQUE 


40 


39 


32 


9 


PRAISE YOU 

SKINT'ASTRALWtRKS /VIRGIN 


FATBOY SLIM 
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FOB WEEK ENDING JUNE 20, 1999 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BV THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 baurs djily 
1899 9th Str««t NE. 
Wnhntfton. D.C. 20018 

1 la Rute. Holla Holla 

2 Eve & Notik>, What Yd Wdnt 

3 Case, Happily Ever After 

4 Mtuy "MndtfTtunor' Elliott. She's A B'Icli 

5 El|titball & MJG. We Slarted Th's 

6 R. Kelty. D-d You Evef Think 

7 NAUfhty By Nature, Jamtwfee 

8 Emintm, Guilty Coiscience 

9 iennilef l-opei. If You Had My Love 

10 Erie Bcfwl, Sperxj My Life With You 

11 702. Where My Gills At 

12 GZMkfMus, Breaker. Breaker 

13 OLU, Baby Can't leave It Alone 

14 M«wel, Fortunate 

15 Mofab Deep. Qv>et Storm 

16 Trxte Sp«rKef, It's AM About You. 

17 Dave Hotllster, Udt)v Miitna Dr^rna 

18 Sporty Ttiievi Ful. Mr. Woodi. No Pigtcm 

19 Tyresc. Lately 

20 Monka. Street Symphony 

21 Gr«niqiw. Shoutd I 

22 Chant* Moore. Chante's Got A Man 

23 Ginuwine. So Ahikxjs 

24 Whinvy HouriHi. tl'^ Sot flight But IF; Ofcay 

25 Sway t Kini Tech, The Antt>em 

26 Cam'ron, Let Me Knoiv 

27 1 LMe 2 Lm Ful. Ttabalind. C^n't No4: 

28 Hacy Gray. Da Somettiing 

29 tnspecbh Dech. Wort) Oi> The Street 

30 Blaque. 808 

NEW ONS 

Aaron Sky, The One 

Tru. Hootty Ho 

MyslihJl & Oulkail. rteck Uv Da Woods 
Terry Dexter, Belter Than Me 
Lauryn HW, Everyttiing Is Everything 



ConttrMJous programirung 
2806 Opryland Dr., 
Nashville. TN 37214 

1 Loimtar. Amajed 

2 Sieve Warlner, Two Teardrops 

3 Shedatsy, Lini« Good-Byes 

4 Clay Walker, She's Always Right 

5 JmnrMnt>nrlLa>mH>v>i)l«t<KxrcfTeht 

6 George Strait. Wnt^ Thi-s Down 

7 Tim McGrawr, Please Remember Me 
S Trio, ArtP' Tf« Gold Rush 

9 AUbtmi. M Mittl ttjrt' S<i?(n A lilllr Wc(B 

10 Rebecu Lym HdmhI. V, Dreams 

1 1 Martina McBride. Whatever You Say 

12 The Wilkinsons. Buy Oh Hoy 

13 ioe Olftle. A Night To Remember 

14 John MKhael Manl|omery. i OVt 

15 Montgomery Gentry. Lonely & Gone 

16 M»ry Chapin C<rper*ter, Alnii»( Home • 

17 Jessica Andrews, You Go First 

18 Shartia Twain, You've Got A Way ' 

19 Alan Jachson, Little Man * 

20 Claudia Church, Home In My Heart ' 

21 LiU McCann. With You 

22 Brad Paisky. Who Needs Pictures ' 

23 Julie Reeves, Tnaubie Is A Woman * 

24 Dwftrt TMkjni, C-ar, LflK Th.r« CalM Lew ' 

25 Chely Wright, Single While Female 

26 Kenny Rogers. The Gre.atest 

27 VinctGil[iPiltyLo<<less.MyKir>dCf ' 

28 Sara Evans, fool, I'm A Woman ■ 

29 Mark Wilb, Shi- -. In ' 

30 Faith Hill. The Secret CM Lilfi ■ 

31 Sherrie Austin, Been K ssed * 

32 Brooks k Dunn, South 01 Sarria Fg 

33 Deina Carter, Argels WorVmg OrtTlime 

34 Billy Ray Cyrus. Give My Heart To You 

35 Paul Brandt, That's The Tnrth 

36 Shiru IWmi, Man' 1 Ft« Lik« A Wcman' 

37 Tmlia Yearwood. I'll Slill lone Yoj More 
36 Chris LeDoux. Lite Is A Highway 

39 Sawyer Brown. Drive Me Wild 

40 Chad Brock, ! igritntna Does The Work 

41 South Sixty Frve. No Easy Goodbye 

42 Shane Minor, Slave To The Habit 

43 Ctuke Ttnrwon, Sjtwok; EBt'i Turn k Cr, 

44 David Bit. W.v^riirg My Rstiy Not Conirng 

45 Shana Petror>e, This Time 

46 Stacy Dean CamfiMI, Mahin' Good Tirr^ 

47 Susan AsMon. You're Lwcky I Love You 

48 R»nkin Family. Movm;g On 

49 Warren Brothers. She Wants To Rock 

50 Rmfanon I. Vate. If I Had A Nickel 

• Indicates Hot Shots 



Bryan White, You're Still Beautiful To Me 
Tammy Rogers. Gomg For A Drive 
Nitty Gntty Din Band. Bang, Bang. Bang 



ContlfHMus progrwnmtng 
1515 Broadway. NY. NY 10036 

1 Will Smith. Wild Wild West 

2 Jennifer Lopez. II You Had My love 

3 Riefcy Martin. Imn' La Vida Loca 

4 Brttivey Spear). SoriietmM^ 

5 Backstreet Boys. I Want It That Way 

6 Kid Rock. Bawildaba 

7 TLC. No Scrubs 

8 Joey Mctntfre, i tfive vnu Came Tw Laie 

9 Ma<lorma. Beautilul Stranger 

10 702. Where My Girls Al' 

11 Smash Mouth. All Star 

12 Limp Bizkit, Nookie ** 

13 Ja Rule, HoP^ Holla 
14Blmkl82. What's My Age 

15 Red HotChlW r " 

16 Orgy, Stitches 

17 Blaque. 808 

18 Enflque Iglesias, Baiiamos 

19 Len, Steal My Sunshine 

20 'N Sync. I Dnve Myself Crazy 

21 Lit. My Own Worst Enemy 

22 Robbie Williams. Milk-nnmm 

23 Tyrese. lately 

24 Sugar Ray. Someday 

25 Lenny Kfavitz, American Woman 

26 Nas Feat. Puff Daddy, Hate Me Nitw 

27 Freestylers, Here We Go 

28 112 Feat. Ul'z. Anyv<t>ere 

29 Buckcherry. LI Up 

30 Jay-2. JiRua What 

31 Sheryl Crew. Sweet ChiK) 0' Mim- 

32 Goo Goo Dolls. BlacV Balloon 

33 Emirwm. Guilty Conscience 

34 Godtnucfc. Whatevei 

35 Jamiroquai, Canned Heat 

36 Tonic. You Wanted More 

37 Oru Hill. You Are Everylhmg 

38 Masy -imsdefrwanor" EllkHt. Sne's A mcr\ 

39 Whitney Houston, ll's Rigni Sli ll's Ofc^y 

40 Lo Rdelitv AIMars. Batliedag 

41 Hole. Awful 

42 R. Kelly, Did You Ever Think 

43 Case, Happtly Ever After 

44 Monica. Street Symphony 

45 TrKk Dad<fy. Nann 

46 The Oflsprli^, Why Doni You Gel A JoO? 

47 Silverchair, Ana's Song 

AS Jordan Knight. Give II To You 

49 Korn, Freak On A Leash 

50 Eve & Nohio. What Y« Want 
Indicates MTV Exclusive 



Chrtotlna Aguilera. Genie In A Bollte 
D.V.OA, Wnat Would Brian Bonano Do? Pt. II 
Mot>b Deep, Quiet Stem 
B.C.. BlingBling 



Continuous programming 
1515 BmaOwx^. NY. NY 10036 

1 Ricky Marlm, Livm' La Vida Loca 

2 SFiania Twtlti, Dial Impress Me U^h 

3 Lenrry Kravitz. Fly Away 

4 TLC, No Scrubs 

5 Sugar Ray, Lvery Morning 

6 Madonna, Beautiful Stranger 

7 Jenrtifer Lopez. IF You Had My Love 

8 Smash Mouth. All Star 

9 Sheryl Crow, Sweet Chikl 0' Mine 

10 Dave Matthews k Tim Reynolds. Cri/Vi 

11 eackttreel Boys. I Want It That Way 

12 Lenny Kravitz. American Woman 

13 Red Hot Chili Peppers. Scar Tiwje 

14 Goo Goo Dolls, t^l^ck Balloon 

15 Sixpence None Tfw Richer, Kiss Mf 

16 Phil Collins, /co il Be In My Hesr-v-En M 

17 Sarah McLachlan, I W:tl Rer-imbei You 

18 Cher, Strcig tnough 

19 Evcriasl. wn-jt it's Like 

20 WWney Hooston. H's f^al BigW But It's 0<ay 

21 Donna Summer. On Jhe Radio 

22 Cher, Hel.ew 

23 Bkindlff, Nuthm^ Is Real But The Giri 

24 Shania Twain. You're Still The One 

25 Shania Twa^n. You ve Go! A Way 

26 BraruJy, Almost Dotrsn't Count 

27 Will Smith. WilrJ Wild West 

28 Natalie Merchant. Life Is Sweet 

29 Tal Bachman. She's So High 

30 Jewel. Down So Long 

31 TanP(<triT)»Hw1tr«A(n.RDr:nJL'ri<( Trc 

32 Geri Hatliwetl. Look At Me 

33 Jamiroquai, Canited Heat 

34 Sugar Ray, Someday 

35 Falboy Slim, Praise You 

36 JoNn PMIencwip, i>n Net B-jntii-i; flnyTiors 

37 Ricky Martin, The Cup Of Lifce 

38 Tom Petty I The Heartbreakers. Free Girl 

39 RobtMe Williams. Millennium 

40 Smash Mouth. Walkin' On The Sun 

41 Alanis Morrssette, Uninvited 

42 Shawn Mullins. Lullaby 

43 Sheryl Crow. My Favorite Mistake 

44 Sugar Ray, t 

45 Mariah Carey. Honey 

46 Baclutreet Boys. As Long As You Lcrie Me 

47 Btessid Union Of Souls, Hey Leonardo 

48 Gten* Eticfan. Rtr^tdm n Gcinnj Get You 

49 Celine Dion, It'j All Coming Back To Me 

50 Aretha FranUln. A Rose Is Still A Rose 

^ NEW ONS * 

Donna S i— w r, I 'A^ll Ik 'fttn Vou (Con > Panm} 
Len, Steal My Sunshine 
Lauryn Hill, Evei>1tiing Is Everything 
Weird Al Yankovtc. The Saga Begins 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JULY 3. 1999 



Continuous programming 
1221 CollmsAve 
Miami Beach. FL 33139 

BOX TOPS 

Destiny's Child. Bills. Bills. Bills 

Sporty Ttiervz, No Pigeons 

Whitney Houston. It's NcK Riglit But It's Okay 

Backstreet Boys, I Want It Thai Way 

Eminem. Guilty Conscience 

Will Smittt, WiU Wild We^ 

Mase, Get Ready 

Britr>ey Spears. Sometinws 

Monica. Street Symphonry 

TLC, No Scrutft 

Jennifer Lopez. II You Had My Love 

112 Feat Lil'z, Anywhere 

Insarrc Clown nisse, Anottier Love Song 

GirHiwinc. So Anilous 

Dru Hill. You Are My Everything 

'N Sync, I Drive Myself Crazy 

NEW 

Aaron Sky, The One 

Beastie Boys, Three MC's & One DJ 

Blackstreet, Think MxaiI You 

The Cttemical Brothers, Let Forever Be 

Chrtttifl* Acu'lV' Genie In A Bottle 

a Mack. Imagine That 

DJ Uneek, Doctor, Doctor 

EPMO. Symptwny 2000 

Eric Berwt. Spend My Ute Wrth VOu 

Garbafc, When I Grew Up 

JT Money, Alright 

Juvenile. Back That Thang Up 

Lauryn HiH. Everything Is Everything 

LM' Cute, Play Around 

LM' Tray. Wanna Be A Bailer 

Limp Bizkit. Noohie 

Hacy Gray, Do Something 

Mystikal t Outkast. Neck Uv Da Woods 

Red Ko( Chili Peppers. Scar Trssue 

Shooter, Life's A B'tch 

Slick Rick, Street Taikin' 

Tru, Hoody Hoo 



Q\2 



Continoous programming 
1515 Broadway 
Hew York. NY 10036 

NEW 

Boaitie Boys. Three MC's & One DJ 
Ben Lee, Nothing Much Happens 
Mr Scruff. Get A Move On 
Tlie Chemical Brothers, Let Forever B- 
Eslhero. That Girl 




Continuous programming 
299 Queen St WesI 
Toronot, Onatarlo M5V22S 

Kid Rock. Bawitdaba (rtcw) 
Tonic. You Wanted More (new) 
tMtUMttitaM.Co-pino'lLzt'MtCo.ir: ine-l 
Ttte Chemical Brottwn, let Forever Be 
Backstreet Boys, I Want It Thai Way 
Britney Spears. Sometimes 
Ricky Martin, Livm' La Vida Loca 
Will Smilh, Wild Wild West 
Madonrta. Beaulifui Stranger 
Jennifer Lopez, If You Had My Love 
Sky. Push 

Len, II You Slul My Sunshiitc 
Edwin, Tnp(>in' 

The Tea Party, Heaven Coming Down 
The Cranberries, Promises 
Jordan Knight, Give II To You 
Tal Bachman, Sl>e s So High 
Everlait, Ends 
Smash Mouth, All Star 
Moist, Breathe 



Continuous programming 
1111 Lincoln Rd 
Miami Beach. FL 33139 

Alekt Syntda, Se>o. Pudor Y Lagnmas I Heavy) 
Bkmdie. N^lhrng K Real But The Girl (Heavr) 
Cafe Tacuba. Reves (Heavy) 
Everlast, ti>ds IHeavy} 
Jumbo, Monlranstslor (Henvy) 
Mana, Se Me Olvido Otra Vez (Heavy) 
Red Hot Chili PepfMrs. Scar Tissue IHeavy) 
Shahira. Inevitable (Heavy) 
TLC. No Scrubs (Heavy) 
Cher. Strong Erwugh (Medium) 
El Cf» S*r»0, Vif.) C»n;wi <k And 12 Mrtu-j 
Enrique igleslas, Baiiamos (Medium! 
Goo Goo Dolh. Black BiHIoon (Medium) 
GuilkJtina. Uno Mas (Medium) 
<Mmh *EI ZtpMT PiminW. El Magozo (tiMij^) 
Kula Shaker. Sl>ciwer Your Love (Medium) 
Los Pen cos, Sm Cadenas (Medium) 
Lucybell. Flolar Es Cxt (Medium) 
Madonna. Beautiful Stranger (Medium) 
Marttia Sanchez, Descoivxida (Medium) 



2 hours weekly 
3900 Main St 
Philadelphia, PA 19127 

Ja Rule. Kalla Hc;ia 

Missy 'Miidemeanor" Elliott. Sl^ ; A Bitrc 

The Roots. Thi; Ne«t Mo'.wtn.-iil 

Sporty Theives, No Pigecins 

Ginuwine, So Aniious 

Eve t Nokio. What Ya Want 

Mobb Deep. Ou:el Stoim 

Monica. Street SymcXxyny 

Jay-Z F/DMX, More Moftey. More Ca^-n 

R.Ketly/NAS. □<(! You t utir 

Naughty By Nature. Jamtnree 

Dru Hill. You Are M^ Everythuia 

Eminem. Guilty Oin science 

Sway t Tech, The Anthem 

DestiRy's CMU, Bills, Bills. 8itls 




m 



Rve flours weekly 
223-225 Washington St 
Newark. NJ 07102 

Ct»r. Strong Enough 

MaxwHI, FoiliJiiati- 

Geri Haliiwell, Look At Me 

Jennifer Lopez, II You Had My Love 

Barcnaked Ladies. Call And Answer 

Ben Folds Frve. Army 

B*witched, C est La Vie 

Ricky Martin, Livin' La Vida Loca 

Btork, Alarm Call 

TLC. No Scrubs 

Jewel, Down So Long 

aijou Phillips, When I Haled Him 

Len, Steal My Sunshine 

Chevelle, Mia 

Taxiride, Gel Set 

Monster Magnate, See You In Hell 
BUtie, Stw Wants You 
Goo Goo Dolls, Dizzy 
Heattwr Nova. Heart & Shoulder 
Foxy Brown, I (^n't 



CMC 



CAUFORNiA MUSIC CHANNEL 

1 5 hours weekly 
10227 E 14th S( 
Oakland, CA 94403 

R-Kelty. D*d You Ever Think 
Eve & Nokio, What Ya Want 
B.G., Cash Money Is An Army 
Jennifer Lopei. II You Had My Love 
702. Where My Girts At 
Mai well, Fortunate 
Ginuwine. So Anxious 
Monica. Street Symphomy 
Backstreet Boys, I Want It That Way 
T.W.D.Y, Players HoJiriay 
Brandy, Almost Doesn't Count 
TLC. No Scrubs 
Britney Spears. Sometimes 
Ricky Martin, Livin' La Vida Loca 
WUI Smilh. WiM Wild west 



Music Video 



P R O G R A 



Euro-Styled 'Are-Ob-Vee' Part 
Of Launch Red-Eye's Prosperity 



Launch hed-eye net- 
work GROWS: Less than three 
months after its debut, the Launch 
Red-Eye Network is plowing. The 
networlt, owned by multimedia 
company Launch Media, consists 
of a variety of music video pro- 
grams seen in late nights on 
KDO€-TV Los Angeles (The Eye, 
Billboard, May 15). Launch Red- 
Eye Network reaches approxi- 
mately 4..'j million viewers, accord- 
ing to the network. 

Part of Launch Red-Eye Net- 
work's growth includes 
a new modern rock 
show, "Arc-Oh-Vec 
U.K.," which focuses on 
music from U.K. artists, 
as well as selected 
artists from other Euro- 
pean countries (see 
Local Show Spotlight). 
"Are-Oh-Vee U.K." is a 
spinoff of modern rock 
program "Are-Oh-Vee," 
which is also part of the 
Launch Red-Eye Net- 
work. 

Show producer Scott 
Barrett says, "We test- 
ed the idea of having a 
U.K. show, and we got 
such a tremendous response that 
we decided to make it into a regu- 
lar series." The network is also 
planning a concert-footage pro- 
gram called "Launch Live" with 
Barrett as executive producer; the 
premiere date is to be determined. 

This & THAT: VHI has named 
Marco Collins director of music 
programming. He was previously 
an A&R executive at L.A.-bascd 
Movement Records, and from IJfJl 
to 1998, he was music director at 
modem rock .station KNDD Seat- 
tle. 

MTV Latin America will pro- 
duce a weekly two-hour block of 
music programming for Spani.sh- 
language network Telemundo. 
"MTV En Telemundo" will air 
Fridays at 11:30 p.m. ET begin- 
ning Aug. 6. Miami-based Tele- 
mundo reaches approximately 5 
million U.S. households, according 
to the network. 




by Carta 
Hay 



Music video production compa- 
ny 1171 Production Group has 
added director Jon Reiss to its 
roster . . . Music video director 
Dwayne "DC" Coles has left 
RelentLess Artist Films, and he 
is now being represented by Lega- 
cy Films. 

MTV Networks has entered 
into a 10-year agreement with 
AT&T Broadband Interactive Ser- 
vices for its core channels, includ- 
ing MTV and VHI. As part of the 
deal, MTV2 will he launched on 

the Headend in the Sky 

(HITS) digital cable ser- 
vice by the end of the 
year. MTV2 reaches 10 
million U.S. households 
by satellite, accoi-ding to 
MTV Networks. Accord- 
ing to AT&T, more than 
2 million set-top boxes 
capable of receiving 
HITS have been issued 
in the U.S. 

In related news, the 
Suite from MTV and 
VHI, MTV Networks- 
digital cable package, 
has signed affiliate 
agreements with five 
cable systems: Multime- 
dia, Insight, Knology, TCA, and 
RCN. 

Local show spotlight: 

Thus i.s.sue's spotlight is on modern 
rock show "Are-Oh-Vee U.K." 

TV affiliate: KDOC-TV Los 
Angeles. 

Program length; 30 minutes. 

Time slot: 1 a.m. Fridays. 

Ke.v staffers: Jay Lafayette, 
director of programming; Scott 
Barrett, producer. 

Web site: www.launch.com 

Following are the top five videas 
for the premiere episode that 
aired .lune 18: 

1. London Suede, "The Diwn- 
ers" (Nude/Columbia). 

2. Kadiohead, "Paranoid 
Android" (Capitol). 

3. Blur, "Tender" (Virgin). 

4. Morrissey, "Tomorrow" 
(Sire/Reprise). 

5. Cardigans, "Erase Rewind" 
(Stockholm/Mercury). 



LOS ANGELES 

Tracie Spencer's "It's All About 
You (Not About Me)" was directed by 
Francis Lawrence. 

Solar Twins teamed up with 
director Frank Sacramento for the 
"Rock The Casbah" clip. 

Liz Friedlander directed Seal's 
"Lost My Faith" video. 

OTHER CITIES 

Guy Guillct directed DJ DMD's 
"2.5 Lighters" in Port Arthur Texas; 



Too Short's "Ain't No Women" in 
Atlanta; and Shana Petrone's "This 
Time" in Davie, Fla. 

Chris LeDoux's "Life Is A High- 
way" was directed by Michael Salo- 
mon in Las Vegas. 

Maxi Priest and Elisha filmed 
the "Back Together Again" clip 
with director Steve Willis in Lon- 
don. 

Thom Oliphant directed Paul 
Brandt's "That's The Truth" in 
Toronto. 
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TRACKS/NOTES 



Track Listing 

I Intro 

2. Ring The Alarm 

3 Dirt All By My Lonely 

4 Holiday (Feat Phtness) 

5 Live Or Die (Feat Master 
P.Silkk The Shocker, 
Mystikal & Phineas) 

6 On The Run 

7 Radio (Feat Rustic 
Overtones) 

8 Jamboree (Feat Zhane) 

9. Would ve Done The Same 
For Me (Feat Coffee Brown) 

10. Thugs S. Hustlers (Feat. 
Mag & Krayzie Bone) 

I I Work (Feat Mag& 
Castro) 

12. We Could Do It (Feat. 
Big Punisher) 

13. The Blues (Feat. Next) 

14 Wicked Bounce 

1 5 Live Then Lay (Feat. 
Phiness) 

1 6. The Shivers (Feat. Chain 
Gang Platune) 



Naughty By Nature 



nimUen naughty tiive NATURE'S FURY 
Selection*: 07822-190S2-2 



Are you stiB down vith Naughty By Nature? Because theii Arista 
Records debut 19Naughly9; Nature's Fuiy is going to hh-vyou aveyl 
Naughty By Nature's nev album is full of chemistiy and high energy, 
offering the one -two Ijrncal and verbal punch of 'Vinnie and Treach 
combined vih the production wizaidiy of KayOee From the soulful 
party vibe of "Jamboree" (featuring Zhane) and the laie-nighl R&B 
flow of "Blu Balls" (vah Kajkjee's proteges Next) to the rugged, dirty 
South-meets -llhown vibe of the first single "Live or Die" (featuring 
Mystilial and SUkk The Shocker), Naughty By Nature continue to 
prove that they are one of the top Hip -Hop acts around 



BIO 



From their nascew years as Nev Style, rocking Jersey talent 
shows, to their Platinum smashes lilse "O.P P." and "H^ Hop 
Hoorty," from their trend -setting style to their groundbreaking 
eppeal. Naughty By Nature have redefined what Hip -Hop can be. 
In the process, they have emerged not just as pioneers, but as true 
stars. At atime when 'artists" are cooked tip by a marketing 
departmer*. Naughty By Nature have earned the respect of the 
community by working hard, keeping the faith and, most 
important, coming with the dope fbw. 



UNKS 



Listen To Nau ghty B y Nature 



Tour/TTV 



Jxify 10th Naughty By Nature on Showtime ai the .^oUo (Cheek 
bcal listing for chanel and times) 
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DIAMOND'S RIO TO UPGRADE MP3 STORAGE, SECURITY 

(Conlinued from page 6) 



Latin Grammys Planned Fnr 
Fall 2000; TV Deals in Wnrks 



BY JOHN LANNERT 

MIAMI BEACH— The inaugur- 
al Latin Grammy Awards arc 
scheduled to take place in the 
fall of 2000, according to 
Michael Greene, president/CEO 
of the National Academy of 
Recording Arts and Sciences 
(NARAS). 




Greene says he is holding 
talks with stateside Spanish TV 
networks Telemundo and Univi- 
sion for broadcast of the awards, 
whose production, he stresses, 
will be as sophisticated and mul- 
tifaceted as that of the U.S. 
Grammy Awards ceremony. 

"When it comes to the Latin 
Grammys, we are absolutely 
committed to a broad spectrum 
of Latin music being put on the 



show," declares Greene. "It is 
important that the public under- 
stands Latin regional music 
forms, particularly since the 
diversity of music genres in 
Latin America eclipses the 
diversity of music forms in the 
United States." 

Greene adds that CBvS-TV 
may participate in the telecast 
by providing outlets in cities 
with large Latino populations 
where Hispanic TV coverage is 
lacking. Also, NARAS is negoti- 
ating to secure international 
coverage of the awards ceremo- 
ny 

Awardees will be voted on by 
members of NARAS who have 
prc-qualificd to vote in the Latin 
fields, as well as members of 
NARAS' Latino arm, the Latin 
Academy of Recording Arts and 
Sciences. 

The eligibility period for sub- 
mitted recordings, which are 
expected to be channeled into at 
least 40 different categories, is 
Jan. 1, 1999-June 30, 2000. 
Because recordings are coming 
from Latin America, Spain, and 
Portugal, separate categories 
have been established for Por- 
tuguese- and Spanish-language 
product. 



INDIE LATIN PUBLISHERS 

(Cent ill lied fmm jxie/e It 

lishers, including Foreign Imported 
Productions and Publishing, which 
was named publisher of the year at 
the ceremony (see story, page 10). 

In fact, Foreign Imported, owned 
by Emilio Estefan .Jr. and his wife, 
Gloi-ia, is one indie that has thrived 
amid the increased competition gen- 
eratXKl by the entj-ance of big playei's. 



'Publishers like 
myself will 
eventually have to 
merge in order to 
compete in the 
future with the 
majors' 

- Miximo Aovime - 



such as Warner/Chappell Music, 
Sony/ATV Music Publishing, BMG 
Music Publishing, EMI Music Pub- 
lishing, and Universal Music Pub- 
lishing. 

Nicole Fortier, Foreign Imported's 
senior director of production and 
publishing, says the 20-year-old, 
Miami-based company is growing by 
leaps and bounds, due in part to the 
esteemed reputation of Emilio Este- 
fan Jr. as a producer who can deliver 
songs and recordings on time. 

And although she acknow-ledges 
the clout of well-heeled majors with 
which "we knock heads now and 
again," Fortier notes that there is 
"mutual respect" among Foreign 
Imported and the m^ors. 

"We even co-publish some songs 
with the majors, and we can turn to 
them for help," says Fortier. 

Some major publishers say that 
opportunities remain for indie pub- 
lishers in the Latino publishing 
realm. 

But Wamer/Chappell's senior VP 
Ellen Moraskie, who operated a pub- 
lishing company in the country mar- 
ket before becoming one of the first 
executives to head up a major pub- 
lishing company for Sony Discos in 
1991, reckons that it may become 
tougher for indies to car\'e out a niche 
with upstart songsmiths, because a 
major such as Warner/Chappell is 
"not only going after the established 
writer but also the unknown writer. 
Are we taking business away from 
the indie the moment we are doing 
that? Po.s.sibly." 

Maximo Aguirre, founder of the 9- 
year-old Maximo Aguirre Music 
Publishing, headquartered in Los 
Angeles, disagrees with Moraskie, 
saying that while his company 
doesn't have the financial juice of a 
majof, "™ promote our songwriters 
more efficiently, and we have more 
knowle<lge of the Latin market than 
the majors. And I also have more 
people in the field than a major" 

DIFFERING APPROACHES 

The indie publishers seldom have 
engaged in the pricey bidding wars 
that have taken place in recent years 
among the majors, one of which, 
EMI, has reportedly signed multi- 
million-dollar deals with Latino idols 
Enrique Igle.sias and Mana. 

By contrast, Aguirre says that he 



FACE INFLUX OF MAJORS 

won't sign a song from a writer until 
he's sure the song will be recorded. 
The indies say that one of their 
advantages, compared with the 
miijors, is that they concentrate on 
offering very personalized service 
and attention to their .song\vriters. 

"We don't throw huge atlvances to 
people without the idea that we plan 
on recouping," says Fortier, "so we 
are realistic with our writers as to a 
song's potential and its best place- 
ment." 

Schindler says peermusic's net- 
work of .'J4 offices around the world 
and a staff that catei's to its writers 
has led to "many instances in which 
writers would rather sign with us 
over a higher offer because of our 
.service." 

None of the publishing e.\ecutives 
revealed their revienue streams. But 
each of the publishers is home to 
songwriters who have scored chart 
hits, the mast prominent of which in 
recent months was Ricky Martin's 
blockbuster "Livin' La Vida Loca," 
co-written by Warner/Chappell's 
much-sought-after WTiter/arti.st Robi 
Rosa. Peermusic recently hit the top 
20 of Hot Latin Tracks with a tune 
by its songwriter Claudia Brant, who 
moved to Los Angeles from her 
native Buenos Aires in 1998. 

Foreign Impoi-ted's roster includes 
Latin stars .Jon Secada and Carlos 
Ponce, plus Juan Vicente Zamhrano, 
who produced "No Me Ames," the 
current Hot Latin Tracks chart-top- 
per by Jennifer Lopez and Marc 
Anthony. 

Aguirre's publishing company, 
w'hich represents songwriters signed 
to Mexico's giant authors' society 
SACM, has placed songs on hit 
albums by regional Me-xican notables 
Los Tigres Del Norte, Vicente Fer- 
nandez, and Conjunto Primavera. 

Regardless of indie publishers' 
future prospects, Schindler says, the 
current Latin publishing environ- 
ment bears little resemblance to the 
business of 30 years ago. 

Demo tapes, she remarks, are 
much more polished — many record- 
ing artists barely alter the demo's 
original arrangement and recording, 
she notes. Lyrics are more sophisti- 
cated, and, what's more, "strong 
melodies are coming back." 

Moraskie says the increasingly 
lucrative U.S. Hispanic publishing 
arena, whose Spanish-language 
repertoire now scores nearly identi- 
cal .synchronization fees as English- 
language product, is attracting top- 
notch writers from Latin America, 
such as Warner/Chappell's Venezue- 
lan writers Fernando Osorio and 
Juan Carlos Perez-Soto. 

She also points out that the statfi- 
.side I^atino publishing scene reminds 
her strongly of the publishing climate 
in country music. 

"When I first started in this busi- 
ness, I was amazed it was a .song- 
driven market and how important the 
writers are in the puzzle, because 
there are so many Latino artists who 
don't write," says Moraskie. "The 
only difference is that I think the 
Latin music business is going to be 
bigger than the country market 
because of the continued growth of 
the Latino population. Country may 
have reached its peak audience." 

Also contributing to the expanding 
Latino music publishing scene are 



the burgeoning cross-market pro- 
jects among U.S., Hispanic, and 
Brazilian songwriters. 

A cross-market player for years, 
peermusic scored a huge hit in Brazil 
last yeai" with a Portuguese-language 
version of a David Foster tune titled 
"To Love You More." 

Warner/Chappell's country star 
Alan .Jackson recently recorded a 
duet with Leonardo, a Brazilian 
artist who is hugely popular in a 
Brazilian pop/country genre called 
tiertaiieju. 

In addition, Moraskie organized a 
songwriter showcase in Nashville 
featuring three Brazilian songwrit- 
ers and country notables Michael 
Peterson and Marty Stuart. A simi- 
lar songWTiter showcase is expected 
to be staged lat«r this year in Brazil, 
where Jackson is set to play a show. 

Foreign Imported has produced 
English and Spanish wjrsions of the 
theme song to the upcoming film 
"Music Of My Heart," which stars 
Gloria Estefan, who cut the English 
track with 'N Sync. She also record- 
ed the Spanish track. Also, Eric 
Benet is working with Foreign 
Imported to cut a salsa-fied version 
of one of his R&B songs. 

Aguirre is working an English-lan- 
guage project with "an international 
Spice Girls-type group" for Epic 
Records. He .says the Engli.sh market 
prmides another competitive avenue 
for an indie pubhshcr. 

"But ultimately," adds Aguirre, 
"publishers Uke myself will eventu- 
ally have to merge in order to com- 
pete in the future with the majors." 



with InterTrust is because that com- 
pany has been in active discussions 
with Universal Music Group over 
online distribution security (Bill- 
board, May 8). 

The new Web site will debut in 
August with the launch of the Rio 500, 
but RioPort pubHsher/GM J.D. Heil- 
prin says no major labels have yet 
agreed to prm-ide content to the site. 

"We're building relationships with 
the majors because consumers 
deserve A-level content," he says. 
"It's never been our strategy to try 
to distribute all music for free, and 
the truth is there's a lot of free music 



BY EILEEN FITZPATRICK 

LOS ANGELES— EMI Recorded 
Music, which plans to offer digital 
downloads by the fourth quarter, 
has signed a nonexclusive agree- 
ment with Liquid Audio Inc. 
Under the deal, Liquid Audio will 
encode EMI's catalog and new 
releases for digital distribution 
(KillboardMitfeftn. June 22). 

EMI also will receive an 
unspecified amount of Liquid 
Audio stock when the company 
completes its initial public offer- 
ing in .July. 

"We w ill definitely be download- 



available from indies. But access to 
msyor-label content is a top priority, 
and to do that, you have to offer top 
security." 

Specifications for the music indus- 
try's Secure Digital Music Initiative 
(SDMI), which aims to provide a 
framework for the delivery of music 
online, are expected to be released 
by Wednesday (30). 

Until RioPbrt gets m^jor-label con- 
tent, it will build an affiliate network 
with existing content sites. Some 
already aboard are emusic, Ampli- 
fied, CDuctive, Audible, Riffage, 
UBL, SonicNet, and about 100 oth- 



ing by the fourth ([uarter," says 
EMI .senioi' VP of new media .lay 
Samit, who adds that EMI will 
partner » ith existing online and 
brick-and-moi1ai' retailci's and w ill 
not create its own online sales site. 

Samit al.so says EMI will 
announce digital distribution 
clearance rights for several m^jor 
artists on its roster imminently. 
"We're unveiling our plans bit by 
bit but rery quickly," says Samit. 

"The next step is to finalize |the 
Secure Digital MiLsic Initiative] to 
enable us to deliver our artists' 
music in a secured format." 



ers, Heilprin says. 

Nearly 2(K),000 Rio players have 
been sold, according to the company. 
But the process of finding music and 
then downloading it Ls often riddled 
with problems. 

The RioPort site will attempt to 
provide \isitors with a better search 
engine, and the plaj<er will attempt to 
offer an easy way to download files. 

"We heard the message loud and 
clear that the process needed to be 
improved," says Heilprin. 

RioPort's .solution is the Rio Audio 
Manager — a computer application 
that will be packed with the new 500 
player and that allow-s u.sers to easi- 
ly find downloaded files and move 
them into other portable devices. 
The audio manager can also be 
downloaded from the RioPort site. 

Other marketing elements 
planned for the launch of the Rio 500 
include the Warped tour tie-in. The 
company will conduct at-venue 
demos of the Rio 500 and hand out 
discount coupons. The tour runs 
through July 31. 

RioPort is also creating a limited- 
edition customized Warped Tour Rio 
500 player, which it will sell on the 
Warped tour and its mvn Web site. 

The Warped tour Web site will 
also provide RioPort's site w ith two 
free tracks from a local band at each 
tour stop. 

The Rio 500 will ship with a free 
sampler CD featuring tracks from 
current albums by Julian Lennon 
and the Cowboy Junkies. 
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VIVINO COMES ALIVE LATE NIGHTS' 

(Continued from uauv li 



blues stars like Johnny Johnson. Son 
Seals, and Hubert Sumlin hit New 
York, the group liacks them up. Vivi- 
no and his pals have recorded with 
Al Kooper, Shemekia Copeland, 
Felix Cabrera, Phoebe Snow, and 
John Sebastian, as well as Johnson 
and Sumlin. 

"We're not really a group as such," 
sa.vs Wormworth. "We're more like a 
bunch of guys who like playing 
together." 

As part of the J-Band, Vivino and 
Wormworth have finished work on 
Sebastian's next album, a tribute t« 
jug-band music called "Chasin' Gus' 
Ghost" on HollywiKKi Records. 

Although the TV gig has helped 
raise his profile beyond the local 
scene and presented a new level of 
job security, Vivino has refused to 
slow the pace, recording with Koop- 
er, Snow, Sebastian, Cabrera, and 
others, running his own shows, and 
backing selected visiting blues stars. 

Among the three musicians' most 
recent recording projects was the 
debut album for Copeland, daughter 
of the late blues legend Johnny 
Copeland, relea.sed last year on Alli- 
gator Records. 

"That was a special record for me 
to be part of," Merritt says. "Johnny 
didn't haw a lot of time left, but he 
had enough to know his daughter was 
making her own record. The first 
batch of tapes she made, she would 
call him up at the hospital and play 
them to him on the phone. It was a 
great experience seeing that raw 
young talent in there with that big 
voice of hers. She has the capacity of 
being one of the great blues singers. 
There are very few young black 
women who are embracing that 
music. I think she's gonna go far" 

Vivino is so committed to his blues 
playing that he views the "Late 
Night" gig as a means to support it, 

"I won't apologize for my job [at 
"Late Night"] ever," Vivino says, 
"because it affords me a lot of things 
and not having to worry if Hubert 
[Sumlin] is gonna pay me or whatev- 
er or how much money Son Seals has. 
It doesn't matter; I'll come out of 
pocket to get the best band behind 
me, because 1 want to know these 
guys and learn from them. It's not 
recreational at all, it's educational. 
The college I missed, I'm getting it 
now." 

Local retailers point out that the 
street notoriety attained by studio 
players who make up a local scene, 
even with tele\Tsion e.xposure, rarely 
translates into sales figures. "Pfeople 
are certainly more aware of Vivino's 
name, but I honestly can't tell you 
that translates to a boost in sales," 
says Norman, proprietor of Norman's 
Sound and Vision in New York's 
Greenwich Village. 

"Television exposure is a plus for 
any artist," .saj's Dave Dunn, jazz and 
blues buyer at HMV. "The way the 
marketplace is now; the records are 
on their own once they're released, 
like wayward stepchildren. Getting 
an artist on television will make a dif- 
ference. Any time you can get public 
exposure it can only help. TV is 
preferable to radio. Radio is prefer- 
able to print. It varies in degrees, 
though. With such low numbers in 
general, the overall effect for retail- 
ers is going to be marginal." 

But it is Vivino's apparent lack of 



interest in commercial status that 
makes his fans and fellow artists 
appiwiate him. "Finally on television 
there is a bandleader who does not 
put his own fame first," Sebastian 
says. "He's a player who wants to 
play" 

Sebastian has used Vivino as pro- 
ducer on his last two projects. "The 
greatest quality .you can have as a 
musician is a quality of fluidity," he 
says. "If you hire Jimmy Vivino, hi- 
will lead your band with tremendou^ 
integrity. If you hire him as an 
accompanist, you're getting those 
.same qualities for free. He can be the 
most non-invasive of accompanists. 
He ahvays finds a part. His sense of 
idiom Ls very astute. He has an ency- 
clopedic knowledge of music, partic- 
ularly Afro-American styles. He's a 
guy who can play blues, jazz in a 
swing mode or pop music on a vi'hat- 
do-j'ou-need basis. He's very unique." 

Sebastian had to roll back more 
than 30 years of his career, to the 
days when he led the Lovin' Spoon- 
ful, to come up with a reference 
against which to gauge Vivino. 

"I didn't ex-pect to have a guitarist 
that I felt as close to as I did to 
[Lovin' Spoonful guitarist] Zal 
Yanovsky in my life again," he .says. 
"But in a way that's what's happened 
with Jimmy. I would trust Jimmy 
Vivino in places where I've never 
trusted anybody I've never had that 
kind of trust in a musician before." 

THE JOY OF PLAYING 

That trust is an outgrowth of the 
sheer joy Vivino puts into his plajing. 
It comes to him naturally after a life 
spent in show business under the 
encouragement and direction of sup- 
porting parents and two older broth- 
ers, Floyd and Jerry 

The three brothers were born 
within five years of each other and 
showed an affinity for the perform- 
ing arts at an early age. 

.lerome Sn and Emily Vivino culti- 
vated their sons' creativity with 
music and dance lessons, and they 
were constantly exposed to music at 
home. .Terry, who has been in bands 
with Jimmy all his life and is the 
"Late Night" saxophonist, credits his 
musical direction to his father 

"He plays trumpet to this day, and 
he always had Louis Armstrong 
records playing, or Sam the Man 
Taylor, around the house," Jerry 
says. "Music was all around us. I'm 
sure it rubbed off on me." 

The Vivino Brothers were a pre- 
teen dance team at the New Jersey 
Pavilion of the 1964-6.5 World's Fair 
in Queens, N.Y., with Floyd, the 
eldest, running the show, which 
included "The 'In' Crowd," and the 
"Batman" theme. .Jimmy remembers 
little about this era of his shmv busi- 
ness career except for the fact that 
Kooper and Harvey Brooks were 
playing across the way at the Queens 
Pavilion. They didn't meet each other 
then, but Jimmy would go on to play 
with both of them. 

Floyd traded in his classical piano 
lessons for ragtime and left home to 
run a vaudeville shmv at upstate New 
York's Lake George, did some work 
in burlesque, and later emerged as 
the '80s TV personality "Uncle 
Floyd." 

While Floyd was immersing him- 
.self in early-20th century American 




VIVINO 



culture, Jerry wus listening to post- 
World War II jazz, and Jimmy was 
concentrating on soul, rock, and 
blues. 

"Jerry and I pretty much stuck 
together," says Jimmy, who pla.ved 
trumpet and keyboards before pick- 
ing up the guitar in the late 1970s. 
"We had all different kinds of bands. 
We played lounges; we'd sit in a 
lounge for four to .six months doing 
top 40 covers, which was very valu- 
able experience because we had to 
learn a lot of music. We worked the 
Crown Lounge in Pequannock, N..J., 
backing up the Platters. We'd see 
Jackie Wilson come through, the Five 
Satins, Charlie Walters." 

Jimmy and Jerry also worked in 
Floyd's hou.se band on the TV show 
and in live performances. During an 
engagement at New York's Bottom 
Line nightclub, owner Allen Pepper 
asked .Jimmy to work on arrange- 
ment for a show he was mounting 
there. "Leader Of The Pack," based 
on the life and music of Ellie Green- 
wich. That 1984 show became a long- 
nmning attraction at the Bottom Line 
and eventually made it to Broadway. 

In the mid-'80s, Vivino logged a lot 
of time at the downtown New York 
blues club Tramps in its old location 
on 15th Street. The .lohnny Copeland 
Band played some memorable shows 
there, and Vivino didn't miss a note. 

"Copeland was a great influence," 
says Vivino. "He used to say, 'No trin- 
kets, just play guitar, amp, and fin- 
gers.' My approach to playing took a 
leap after that, I think." 

Merritt and Wormworth played in 
the rhythm section of Copeland's 
group and had an immediate sim- 
patico with Vivino. 

"I thought Michael was great," 
says Vivino. "We didn't play together 
for a long while after that, but I used 
to go to his gigs, and he would often 
show up at mine." 

Meanwhile, Vivino played on. His 
next project was the Little Big Biuid, 
which built up a scene in the late 
1980s and eventually became a regu- 
lar feature at the Lone Star Road- 
house on 52nd Street, where Donald 
Fagen of Steely Dan, Snow; and oth- 
ers w'ould sit in on a regular basi.s. 

"It was good to have Donald Fagen 
slumming in your band," says Vivino. 
"We learned a lot. A lot of people 
went different ways after that." 

When Merritt left Copeland in 
1989 to work with pianist .John.son. 
things started to fall into place for 
the three musicians. 

"I had to put a band together for 
Johnny," Merritt says. "I tried dif- 



ferent combinations of people. There 
was one gig at [New York venue] 
Manny's Car Wash « ith Vivino and 
Wormworth, and that combination 
clicked right away." 

THE DOWNTIME SCENE 

In the early 1990s Vivino, Merritt, 
and Wormworth formed a Thui'sda.v- 
night iiand at another New York musi- 
cians' hangout, Downtime. "More 
musicians started getting added to 
the band, and then it became a thing; 
all the mu.sicians wanted to go to the 
club, and everybody would sit in," 
says Merritt. "Jimmy would invite 
Elliot Randall, Al Kooper, John 
Sebastian, [)eople would come dmvn. I 
met Jerry, and they asked me to play 
on the Black Italians album 'Chitlins 
Parmigiana.' That gave us a chance 
to take some of the DowTitime scene 
and put it on record." 

Some nights at Downtime there 
were so many players on hand wait- 
ing their turn that the regulai-s could 
watch most of their own show from 
the house. Max Weinberg, who 
played with Vivino on a project by a 
New Jersey musician, "Killer Joe" 
Dilea, made several appearances. 
Guitarists in particular seemed to 
reli.sh the chance to get up there with 
Vivino. 

"Once a week he had a blues venue, 
and all the lead guitar players in New 
York went there to jam with Jimmy," 
says Sebastian. "Why? Becau.se they 
know that this guy is gonna sit there 
and support their noodling and not 
get in the way. He's capable of a kind 
of subordination of self that just 
doe.sn't happen with masicians." 

Vivino, Merritt. and Wormworth 
were in the vortex of an energy they 
had initiated but kept picking up that 
word-of-mouth steam that can really 
take off in New York. The gigs would 
go all night long — if the band mem- 
bers had to fly out for a Johnson show 
the next morning, they would play 
until they had to leave for the plane. 

"It was crazy, but it was this spe- 
cial kind of energy." says Merritt. 
"Scenes come and go in New York 
m'er the years, and this was kind of a 
scene of its own, not by design. It just 



Folloiriity is a st'lccti'tl diM-oy- 
niphii of recordings feattirimj 
Jimmy Vieino. 

1989: Laura Nyro, "Laura 
Live" (Cypress) — Co-produc- 
er/guitarisl. 

1992: Vivino Brothers. "Chit- 
lins Parmigiana" (D.M.R)— Co- 
piTOlueer/guitarist. 

1994: Al Kooper & the Re- 
Kooperators, "ReKooperation" 
(Music Masters) — Guitar. 

1995: Johnnie Johnson, 
".lohnny B. Back" (Mu.sic Mas- 
ters) — Producer/guitarist. 

Al Kooper & the RcKoopcr- 
ators, "Soul Of A Man" (Music 
Masters) — Guitar. 

Jimmy Vivino & the KeKu- 
opcrators, "Do What Now?" 
(Music Masters) — Vocals/guitar 



happened that these players got 
together with this kind of an attitude 
about playing, and it took on a Ufe of 
its own." 

The Max Weinberg Seven was a 
direct outgrowth of the Downtime 
band. "Late in '92 Vivino called me 
up and said, 'We're doing a Killer 
Joe-tjpe gig, most of that lineup,' and 
asked me if I would play," Merritt 
says. "That's the first time I played 
a real gig with Max other than sitting 
in. This was maybe a .year before the 
whole thing happened w ith 'Late 
Night.' " 

WORKING TWO JOBS 

When the "Late Night" project 
started, the band kept its outside 
gigs going becau.se it had only a sea- 
son-to-season contract Its reputation 
as a top blues band grew after a 1995 
recording with .Johnson. "Johnny Be 
Back," signaled a dramatic comeback 
for Chuck Berry's former partner. 
They band was called in to do a track 
on a 1997 Sumlin album for Blues 
Planet, and the producer. Jeff 
Alpern, was so amazed that he 
scrapped the original project and cut 
the whole record with Vivino's band 
backing the Chicago blues legend. 

"We played with him at (New York 
nightclub] Chicago Blues, and it was 
like magic," Merritt says. "It was an 
unbelievable experience; everyone 
was tuned in. WherevCT he wanted to 
go, we were right there with him. 
People came up to us and said they 
had never heard Hubert play that 
well. It was like a jazz musician say- 
ing, 'I played w ith Charlie Parker' 
We recorded the album in one week, 
everybody in one big room just like 
in the old daj-s. We just let the tape 
roll, and we would have nine or 12 
things in the can by the end of the 
night I've never made a record like 
that with anyone else." 

The Vivino magic continues to 
weave its spell at regular gigs at 
clubs like Manny's Car Wash. "He 
makes everybody play at their besit," 
saj^ Manny's co-owner Mike Winter, 
"which is another way of saying he 
makes everybody sound good. Plus 
he knows about 5,000 songs." 



1997: Hubert Sumlin, 
"Wake-Tp Call" (lilucs Plan- 
et) — Co-producer/guitar. 

John Sebastian & the J. 
Band, "I Want My Roots" 
(Music Masters) — -Co-produc- 
er'guitar/vocals. 

Cissy Houston, "He Leadeth 
Me" (House of Blues)— 
Arranger/guitar. 

1998: Phoebe Snow. "1 Can't 
Complain" (House of Blues) — 
Co-producer guitarist. 

Shemekia Copeland. "She- 
mekia Copeland" (Alligator) — 
Guitar 

1999: John Sebastian & the 
J. Band, "Chasin' Gus' Ghost" 
( Holly wood Records) — Co-pro- 
ducer/gui tar/vocals. 
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U.K. BOOKS, MUSIC, and video retailer WHSmith made an agp'essire play 
June 23 to attract online music buj^rs, launching a campaign offering pre- 
mium music product virtually at — or just below — trade price plus sales 
ta.\. Tagged "WHSmith Online's VAT Free Zone," the campaign offers a 
minimum reduction on its complete catalog of 250,000 music, video, 
and game titles at the wvvTv.vvhsmith.co.uk site. This represents a discount 
at least ecjuivalent to the level of the \"alue-added tax (sales tax) in the U.K. 
Among the offerings on the site is the Chemical Brothers' .June 21 album 
release "SuiTender" (Freestyle Dust/Virgin); normally priced by Smith 
at 14.09 pounds (S22.50), the "VAT Free" price is 10..'i7 pounds ($ifi.HO)— 
a 2.5";?: discount. Non-discounted trade price excluding the value-added tax 
is 9.15 pounds (.$14.65); with the sales tax added, this becomes 10.75 jxiunds 
($17.20). The Smith prices are substantially below those being offered 
online for the same albums by other miyor merchants. The campaign runs 
through the summer. TO.vi t'EKGL'SON 

VALLEY MEDIA and AmpHfed.com are partnering to provide custom-CD 
and downloadable-music capabilities to retailers and labels distributed 
by Valley's independent distribution operation, Distri- 

tbution North America (DNA). As part of the deal. Val- 
ley Media, based in Woodland, Calif., will gain an own- 
ership stake in the Atlanta-based technologj' company. 
Terms were not disclosed. When the deal is complet- 
ed, Amphfied will build a custom-CD manufacturing 

facility within Valley Media's warehouse. Rob Cain, 

president/CEO of Valley Media, says, "Digital down- 
load is just another format. [DNA] is going to be selling our labels' prod- 
uct in whatever format they want to sell it in." El) christ.man 

BUENA VISTA Home Video worldwide president Michael Johnson has been 
reassigned to a newly created international post. Based in Toyko, .John- 
son has been named president/managing director of Walt Disney Inter- 
national, Asia, m'erseeing all Disney activities in Asia, the Pacific Rim, 
and Austi-alia. He reports to Walt Disney International president Robert 
A. Iger. Other Disney executives receiving new international posts are 
Etienne de \111ier, named president and managing director, Europe; Diego 
Lerner, president and managing director, Latin America; and Paul Saleh, 
senior VP/CFO of the international division. A replacement for -Johnson 
has not been determined. eileen fitzpatrick 

SOURCES CLOSE to LaFace Records say Antonio "L.A." Reid and Ken- 
neth "Bahyface" Edmonds ai'e interested in selling their half of the com- 
pany. The other half is owned by BMG Entertainment; its Arista label 
distributes LaFace. BMG declines comment but is believed to have fii"st 
option to buy the other half. A statement given to Billboard by LaFace 
says, in part, "L,aFace Ls in negotiations with BMG to redesign their futui"e 
together. In negotiations, all things are possible." The price for the stake 
is said to be about $125 million. IKV lichtman 

BAD BOY Entertainment mogul Sean "Puffy" Combs was scheduled to 
appear in New York Criminal Court June 24 on charges of participating 
in an assault against Interseope Ilceords executive Steve Stoute. How- 
ever, the case was adjourned to Aug. 5. Sources close to Combs, who could 
not be reached for comment by press time, say he is in "ongoing negoti- 
ations" to reach a financial settlement with Stoute. carla hay 



"The 



UNIVERSAL STUDIOS Home Video will release its summer hit 
Mummy" on video and DVD Sept. 28. The video will 
feature multiple tie-in partners, including Hershey and 
Polaroid. The title will be the centerpiece of an exten- 
sive Halloween promotion that will also see the debut of 
the new direct-to-video title "Alvin And The Chip- 
munks Meet Frankenstein" and two new horror lines 
under the banners Universal Thrillers and the Wes 
Craven Collection. eileen fitzpatrick 

FRANS DE WIT, who left as chief executive of the U.K.'s Mechanical Copy- 
right Protection Society in 1996, has joined the Harry Fox Agency as the 
U.S. mechanical collection group's man in Europe, based in Holland. He 
reports to Ed Murphy, president/CEO of the New York-based National 
Music Publishers' Assn., the Fox agency's parent body. IRV liciitman 

JOHNNY BARBIS is e-xiting as executive VP of Island/Def Jam Music Group. 
A well-placed source says group chairman Jim Caparro and Barbis gath- 
ered staff June 23 to announce the departure; the source adds that the 
split appears "amicable." Barbis, a 10-year PolyGram veteran, was pres- 
ident of Island Records before the Universal merger. He could not be 
reached for comment. Carolyn HORwrrz 

OPTICAL disc patent holder Discovision Associates and CD/DVD manufac- 
turer Disctronics have settled a protracted legal dispute that spanned four 
years, three continents, and four legal jurisdictions, according to a state- 
ment from Irvine, Calif.-based Discovision. Terms were not disclosed. 

paulverna 



Germany's edel Buys Danish Indie Mega 

Acquisition Includes Roster With Ace Of Base, Other Acts 



BY KAI R. LOFTHUS 
and DOMINIC PRIDE 

German-based edel music says it 
has added a strong repertoire .source 
to its group with the acquisition of 
Danish indie Mega Scandinavia 
(Billboard/fa//(?ri>i, June 23). 

.fVs well as securing regional righLs 
to global-.selling pop act Ace Of Base, 
the deal puts Mega president K,jeld 
Wcnnick back in the creative hot seat 
at the label, giving him a mission to 
develop new talent for edel's grow- 
ing network of subsidiaries. 

The deal, for which edel CEO 
Michael Haentjes declines to put a 
price tag, includes the purchase of 
the label's current ro.ster and rights 
to all master i-ecoixlings from its cur- 
rent shareholder, the family-owned 
Wennick Holdings. 

Mega's activities now involve eight 
people in Copenhagen, and it will 
remain as a label, fully incorporated 
in edel Records (Scandinavia) AB. 
Mega will use edel's existing mar- 
keting, sales, promotion, and distri- 
bution setup, to be overseen by edel 
Scandinavia/Benelux VP Helge 
Trilck and edel Denmark GM Jakob 
Deichmann. Wennick will re()ort to 
Trilck. 

Haentjes says edel's purchase of 
Mega has more to do with Wennick 
and the strength of the current ros- 
ter, which includes such act"; as Leila 
K. and Ann-Louise, and less to do 
with Ace Of Base, for which Mega 
has only Scandinavian rights. 

"It's going to play to his 
strengths," says Haentjes of Wen- 
nick. "Kjeld is going to concentrate 
on the production side and is going 
to find and develtjp acts, rather than 
the day-to-day operation of a record 
company." 

The only planned release so far 
under the new agreement is a great- 
est-hits album by Ace Of Base, which 
will be released later this year 
through Mega/edel in Scandinavia, 
through Arista/BMG in North and 
South America and Japan, and 
through Univsersal in the rest of the 
world. 

Ace Of Base manager Lasse 
Karlsson of Stockholm-based Basic 
Music Management says he is still 
examining implications of the deal, 
which Wennick informed him of a 
week before the official announce- 
ment June 22. 

"It's not really bad or good news," 
says Karlsson. "As long as I'm work- 
ing with the same people, that's 
great. I would like to work with 
Kjeld. Together with [Arista presi- 
dent) Clive Davis, he's very involved 
in decisions on repertoire." 

Other Mega acts include Savage 
Rose, Solveig, Big Fat Snake, Canti- 
na, and Yaki-Da. Its back catalog in- 
cludes D A.D., Savage Rose, and Ace 
Of Base. 

Edel recently took a stake in the 
new distribution company Play- 
ground Music Scandinavia (Billboard 
June 12). With the acquisition of 
Mega Scandinavia, edel is quickly 
becoming the most significant inde- 
pendent company in the region after 
the five m^ors. 

The only other major indepen- 
dents left in Scandinavia are Arcade 
Music Co., Bonnier Music, and 



MNW. 

"The Scandinavian territories 
increased in terms of sales last 
year," says Haentjes. "And as a 
repertoire source, it's a wonderful 
territory. There are loads of acts to 
export." 

After last year's initial public 
offering on Hamburg's New Market, 
edel has embarked on a series of 
acquisitions and expansions. This 
year it has taken a stake in British 
label, video company, and TV sjTidi- 
cator Eagle Rock and opened Span- 
ish and Portuguese operations. 

Trilck says he will announce a 
label structure profile and organiza- 
tional structure to handle the new 
labels in a few weeks. 

Mega Scandinavia has had a 
checkered 15-year history. The most 
stable condition emerged after the 
success of Ace Of Base, under which 
Mega expanded enormously. Howev- 
er, the label has struggled to defend 



its overhead with new acts post- Ace 
Of Base. Evidence of Mega's increas- 
ing financial difficulties became 
clear after a major reorganization in 
1997 (Billboai-d, Dec. 20, 1997), when 
the local offices in 0.slo, Stockholm, 
and Helsinki were closed. 

Haentjes says that Mega "was not 
very happy" with last year's ti-ading. 

In a statement, Wennick says, "I 
am thrilled to join a company that is 
aiming for a significant role in the 
worldwide music industry. It seems 
to be the right time to become part 
of this exciting development." 

Domestically, edel and Mega 
repertoire goes through Danish 
joint-venture distribution company 
GDC, where Mega is a shareholder, 
along with the other major and inde- 
pendent labels in Denmark. Distri- 
bution arrangements in the rest of 
Scandinavia are shared between 
Sony in Sweden and Norway and K- 
tel in Finland. 



Japanese Rights Group Offers 
C'right-Protection Plan For Net 



BY STEVE McCLURE 

TOKYO — .Japanese authors' society 
.JASRAC (.Japanese Society foV 
Rights of Authors, Composers, and 
Publishers) has proposed a copy- 
right-management system to deal 
with digital music distribution on the 
Internet. 

Dubbed Dawn 2001, the new sys- 
tem will feature active use of new 
copyright-protection safeguards 
such as electronic watermarks (Bill- 
boardBulletin, June 23). Set to go 
into operation in 2001, the system 
will: 

• unify copyright- 

information and roy- 
alty-collection sys- 
tems to make com- 
prehensive regulato- 
ry framework rules 
for music use on the 
Net; 

• monitor and 
prevent illegal use of 
digital music content 
by efficiently giving 
digital music pro- 
viders permission to 
use music; 

• require distrib- 
utors to report to JASRAC informa- 
tion on site access to facilitate swift 
royalty distribution to copyright 
holders. 

JASRAC says it also plans to 
introduce a new browsing system to 
clamp down on illegal Web sites. 
"JASRAC aims to realize the Dawn 
2001 system by cooperating with 
companies developing necessary 
technologies for the system and 
keeping in touch with other copy- 
right organizations in Japan and 
overseas and relevant government 
bodies," the society says. 

JASRAC says it will allow pro- 
viders to offer digital delivery of 
music content if they devise anti- 
piracy measures, report to JASRAC 
the precise number of times such 



JASRAC says it 
plans to 
introduce a 
new browsing 
system to clamp 
down on illegal 
Web sites 



content is accessed by end-users, rate is 3.5%. 



and install electronic watermarks 
into the content. 

JASRAC's Internet initiative is 
one of several being implemented by 
royalty rights groups in msgor mar- 
kets. " 

Jiro Imamura, deputy manager of 
the Recording Industry Assn. of 
Japan, says that his group has no 
comment to make on the Dawn 2001 
proposal at present. He notes that 
the proposal does not mention what 
role — if any — the recording indus- 
try's Secure Digital Music Initiativ<e 
(SDMI) copyright-protection project 

will play in Dawn 

2001. "We're willing 
to provide .JASRAC 
and other music 
industry organiza- 
tions with informa- 
tion on SDMI," says 
Imamura. 

A JASRAC spokes- 
man .says that while 
the society has not 
yet decided on the 
best form of copy- 
right protection/ 
management for 
music distributed on 
the Internet, it is crucial that it con- 
tains information concerning writ- 
ers and publishers. JASRAC says it 
will also establish a system in which 
copyright holders and music produc- 
tion companies can provide elec- 
tronic data on music information to 
JASRAC. 

Meanwhile, the society says a tem- 
porary Internet music royalties 
agreement it reached last year (Bill- 
board, Dec. 12, 1998) with Japanese 
Internet access providers has been 
extended until Mareh 2000. Compa- 
nies selling music via the Internet in 
downloadable form are required to 
pay a royalty of 7.7% of the sales 
price, while for "streaming" live per- 
formances and concert hookups that 
cannot be downloaded, the royalty 
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Hot 100 Airplay. 

Compiled from a national sample of airplay by Broadcasl Data Systems' Radio Track service, 

744 stations are electronically monitored 24 tiours a day. 1 days a weeh. Songs ranked by gross impres- 



swns. computed by cross-referencing exact tinws ol aitpJay 
Is used in the Hot 100 Singles chart. 
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UVIN' LA VIDA LOCA 




3!) 


42 
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SCAR TISSUE 

RED HOT CHILI PEFVtRS (WARNER BROS ; 




3S 


40 
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WITH YOU 

LILA MCCANN >LJM 


2) 
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11 


1 WANT IT THAT WAY 




40 


34 


28 


HEARTBREAK HOTEL 

WM'KXrjCAFyr Fii^EiWSiitlLfffiaWiETAI 


3 
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20 


NO SCRUBS 

TlCiiAF*Ct/.KlSTA) 






57 
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HEY LEONARDO (SHE UKES ME FOR HE) 

BLESSID UNION OF SOULS (F>USK'V2; 
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19 


KISS ME 

SfCEWE NONE THE WOCB (SGUINTtOLUMBJH 






43 
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ONE HONEST HEART 

REBA -.A"--. . ir 
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WILD WILD WEST 

OUSWli-fLll 3il.iHLltiaitl0a£ :Ct,;U&* 




51 
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tETTtA D«TS lAMI THE BOTTOM ODOPS OUT! 

CIT17EN KING (WARNER BROS.I 


3D 
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ALL STAR 

SMASH MOUTH (INTERSCOPE) 




50 
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A NIGHT TO REMEMBER 

JOF DIFFIE lEPIC INASHVILLEtl 


GD 


12 
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IF you HAD MYLOVE^ 




48 


11 


MY OWN WORST ENEMY 

LIT (RCA) 
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11 


ALMOST DOESNT COUNT 

tjHAN[:> 'AUAPyIiC; 




56 
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LATELY 

TVRESE (RCA) 


1 
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21 


THAT DONT IMPRESS ME MUCH 

SHANIA TWAIN f.'.i-fit. r.,-,^.(ViLLE: 
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60 


2 


1 COULD NOT ASK FOR MORE 

EDW N MCCAIN :lAVWATIANTIC1 


35) 


10 


10 


WHERE MV SIRLS AH 

702(MOTOWM 


41 


33 


14 


TWO TEARDROPS 

STEVE WABINER (CAPITOt (NASHVILLE)) 


11 
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26 


EVERY MORNING 
SUGARR- , 
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61 
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THE CUP OF LIFE 

RICKY MARTIN ' ( :l.F/BIA 


12 


11 


16 


ANYWHERE 

112 FEATURING UL7 ;BA3 BOY/ARISTAJ 


so 


44 
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DID VOLJ EVER THINK 


3D 


21 
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1 WIU REMCmiR YOU OIVE) 

SARAH MCUtCHUW (ARSTAI 


SD 


52 
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UTUE GOOD-BYES 

SHEDAISY y;. IC STREET) 


3$ 


16 


13 


FORTUNATE 

lAUWELl IBOCK -Sf. j lllTEflSrOPECDJJMBAi 


S) 


58 
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EVERYTHING IS EVERYTHING 

LJ*JRYN HILL iHUFFt+OUSfjCOLUMBlAI 
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IS 
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irS NOT RIGHT 8UT ITS OKAY 

//H INEY HOUSTON lAfliSTA) 




68 
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SHE'S SO HIGH 

TAL BACHMAN ICOLUMBIA) 


11 


13 


41 


SLIDE 

GOC ^CO DOLLS fWABSER BROS ) 
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65 
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HOLLA HOLLA 

JA RULE (MURDER INC.TDCF JAfA lD. WG 


17 


14 


31 


WHAT IT'S LIKE 


H 


45 


14 


YOU WON'T EVER BE LONELY 

ANOY CRKXiS f "" ■, , r 


31) 


20 
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SOMETIMES 

BniTfiEr SPEARS ivt- 


3E) 


67 
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SINGLE WHITE FEMALE 

CHELY WHKJHT IMCA NASHVILLE) 
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18 


11 


WRITE THIS DOWN 

GEORGE STRAIT ■ r.^JA NA&HVllE 


3D 


59 
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CRAZY UTTLE THING CALLED LOVE 

DWIGHl YOAKAM . F'l ' ■'!'■.! (."/i-i.'U I ( 
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TELL ME IT'S REAL 

K-CISJOJO '■ 
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GENIE IN A BOTTLE 

CHRISTINA AGUILERA (RCA) 
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32 
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BEAUTIFUL STRANGER 

-.'.A L'i,L-liJ^'.VAHNER BROS 


3i> 


74 
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UNPRETTY^ 


n 


17 


15 


THE HARDEST THING 

98[>EGREES l r.i,'FRS,AL; 


S) 
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SOMEDAY 

SUFIAR RAY ILAVA'ATLANI CI 


aD 


25 


7 


808 

BLAOUE (TRACK MASTER&COLUMBIA I 


ID 
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OUT OF MY HEAD 

FASTBALL t) 


31) 


28 
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AMAZED 

LOWEST AH lerWl 




62 


47 


12 


MAN! 1 FEEL LIKE A WOMAN! 

SHANIA TWWr, '.■IFF! R'. iNASHVlLlEil 


3S 


27 
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CHANTE-SGOTAMAN 

CHANTE MOORE -aA^Mr.'. 


S) 


73 
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THE SECRET OF LIFE 

FAITH HILL (WARNER BROS •NAS>FVIILE)I 


3) 


31 
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LESSON IN LEAVIN^ 


64 


55 


10 


IF YOU (LOVIN' MO 

SILK (ELEKTRA'EEG) 




22 


14 


PLEASE REMEMBER ME 

TiMMCGftAW 


S) 
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WHAT YA WANT 

EVE & NOKIO (RUFF HYDtRi'lNIERSCCPE 


ae 


26 


10 


WHATEVER YOU SAY 

MARTINA MC6RIDE ' - - INASHVILLEI) 


66 


49 


15 


PRAISE YOU 

fAT60YSUM lS>.iN'i'ASTRiU.WERKS/VRG'N! 
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30 
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HAPPILY EVER AFTER 

CASE ;:iFTS0LU.lDJ\1fi, 




JD 


75 
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JIGGA MY NIGGA 

jAY-Z iSUFF 1- ■ 1" ■ "V'MERSCOPEj 
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24 


24 


BELIEVE 

CHER WARNER BROS 




61 


54 
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GIVE IT TO YOU 

. .f, -i-j -\ ..NiERSCOPfi 
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46 
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BILLS. BILLS, BILLS 

DESTINTS CHILD ICOEUMBIAJ 




11 


69 
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SHE'S ALWAYS RIGHT 

!. ..'■.(if'tfH'WiWUfll 


32 


19 


24 


SWEET LADY 




'M 


71 
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STRONG ENOUGH 

LMIH .AAUNLt' UnOS ) 


31 


29 


40 


FLY AWAY 

LENNr KRAVITZ fVITCIN) 




71 


53 


20 


YOU 

JESSE POWELL <SilAS,-MCAi 


3) 


36 
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TONIGHT THE HEARTACHE'S ON ME 

DIXIE CHICKS (MOROWENTt 




32 
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WHO NEEDS PtCTURES 

BRAD PAISLEY ;.\r=lSTfi NASHVILLE) 


■m 


38 
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LAST KISS 

PEAHl JAM IEP1C1 




a; 
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JAMBOREE 

NAUGHTY ar NAruBE FEAT, ZHAME (ARISTA] 


36 


3S 


32 


BACK 2 GOOD 

VAThSC" !.A,iA,ATLAtlIlCl 




74 


64 
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HELLO LO V E. 

£H<t MtCHIEl UOKTOMESr MTIANTC iMS<t v 


3!) 


39 
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ew MUST HAVE SHM > unii w« iM Ol nu 

ALJ4BAMA FEAT N SYK IRCA (MASHVILLEl) 




75 


72 
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WHO DAT 

(tUBCYfW saEiTcwtiesoMWiinCTDwmrfi 
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SAVE TONIGHT 

EACLE EYE CHLFFRY (WOeK/ERG) 


2 
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ANGEL OF MINE 

MO'Fi'^ lARISTA) 


3 
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...BABY ONE MORE TIME 

BRITNEY SPEARS ul^Ei 
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CAN 1 GET A.,. 

FF-.TKLI «WL (?liAj350aKrii«;tH«*t)JWi' 
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ANGEL 

SA'AH (»SJi£M.W( AFlSrAWKWER SdNSnREfftSE! 
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29 


TORN 

NAIAIIE IMBRUGllA (RCA) 


7 
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HOW FOREVER FEELS 

KfcNNY CHEF.NFY (SNA 
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20 


TOO CLOSE 

'FFXT (ARISTA 
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17 


IRIS 

CM ice COLLS IWABNtR SUNStTiREPRiSEl 


10 
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20 


THIS KISS 

FAITH HIU iWAFFNEfi BROS 1 


11 
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EX'FAaOR 

LAURYN HILL iHUFFHOUSE-COlUMBlA) 


12 
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13 


DOC WOP (THAT THING) 

LAURYN HKL rftLFFHFiL;F£,.COLl,MB)A;. 


13 


12 
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Otn MUST HIVE SFEND A UTTU MOS TIME OH TtU 

N SYNK (RCAJ 



14 


10 


11 


JUMPER 

THIRD EYE BLIND lELEKIRiVEEGl 


IS 


14 


31 


YOU'RE STILL THE ONE 

SHANIA TWAIN (Mf RCURY/IDJMG) 


16 


II 


17 


INSIDE OUT 

EVf f. i.flCA) 


17 


13 


17 


I'LL BE 

EDWIN MCCAIN 1 LAVA,'ATlANTtCl 


IB 


16 


17 


FROM THIS MOMENT ON 

SHANIA IVEHCUHr'IOtWG; 


19 


20 


22 


1 DONT WANT TO MISS A THING 

AL-T H I.L'L l.,MttlAl 


20 


21 


28 


REAL WORLD 

MAItHBC"; V-' UAVAi'AILANTlCl 


21 


18 
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YOU WERE MINE 

r: or i.'.H rA5 imomimenti 


22 


22 
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YOU GET WHAT YOU GIVE 

NEW RADICALS 'Mf-A: 


23 


19 


31 


TRULY MADLY DEEPLY 

SAVAGE GARDEN aVOl UMfilAl 


24 


17 


13 


LULLABY 

3MAWJ MULLINS ISMdCOLUMBIAI 


2S 


23 


40 


TIME OF YOUR LIFE (GOOD RIDDANCE) 



RecuiTWiS aw tillM rthich fiave acpuared on the Hu» lOOcUrt 
nor fTKW thsn 20 wee*% and have Oropped beta* the top 50 



TlUE IPubluher LicensiOE Org ) Sheet Music Oist 

IS SOS |R Kelly. BMI/Dotted Line. BMI) WBM 
18 IU.L STIR ilSquisfi Motti. BML-VfarTHf-Taircrlane. BMH tm 
IT M.MOST DOESNT COUNT [Sustu Too. BMbtiidilen Pun. 
ASCAP.'\S»ir«r- Tamerlane. BMlManuit) L.A., ASCAP) WBM 

39 MAZED (Warner-IafnertBiie, BHl«otden Wheat. 
BMl'Oeer^ BMG BMI/S^tss, BIM/^ngs 01 Nishvillfl 
OieamnotLi BMLOeny River. BMD OM/HbWBM 

83 AKYONE ELSE <Un<vefUl-Po(yGr»m IntetnatKirtal 

ASCAP^-SI luiifi, ASWP) HL 
93 ANYTHING BUT DOWN (Wain«f Tamerlane, BMI;'Old 

Crow, BMI) WBM 

23 ANYWHERE {Kalinmia. ASCAP/Justin Combs. 
ASCAP/tMl ApnUSCAP)HL 

45 BACK 2 GOOD (EMI Blackwood, BMI/6idn<s, 

BMI.'TileiuiiC. ASi:AP) HL 
29 BEAUTIFUL STRANGER (WB. ASCAP/Webo Girl 

ASCAP/Rwnfloi. PRS/Almo, ASCAP) WBM 

32 BELIEVE (Xenomania, PRSWB ASCAP/Wamer 
Cliappell. PRS) WBM 

40 BEHER DATS (AND THE eonOM DROPS OUT} 
[WB, ASCAP/Ci^is Rw. ASCAP) WBM 

11 BILLS. BILLS. HLLS IShak en Omn. BMl^iIc?. BMl'KandBCr 

ASCAP.'Aii Cantrd, ASCAPilWI fert, ASC*P.'Bef(fl« ASC*P/La 

Tota, ASCAP,'He(*ndru, ASCWj «L 
70 BLUE MONDAY (Be, PRVWB. ASCAP) WBM 
IS CMinrSCOTllHU If^TfiTK.ASCV'.'IVItivJ.ASCtfitHI 

BUttMOd BMKIiaite 7. BMlScrMi Gems BMII K. 
6S CRAZY LITTU THING CALLED LOVE (Ouaen. 

BMI/Be«clTw(iod BMI) HL 
55 THE CUP OF UFE (THE OFFICIAL SONC OF THE 

WORLD CUP. FRANCE '98) IDfaco Cornelius. 

BMIyDtSMOPHOBIA ASCAP/Polycram Musica C*laca. 

SGAE/Musx: Cofporabon 01 Amercia. BWI/Olinsa, BUL^A 

Phanton Va., BMWarrwi-Iameilafw, BWI) HLWBM 
3€ DID YOU EVER THINK (Zomba.BHI/R.Kelly. 

BMfWainet- Tamerlane. BMI/Tivehe And Undsr. 

8M|.'Slain U Well. BMl/'Camad. BMI) WBM 
20 EVERT MORNING (McG. BMlVlarw-Tamerlaw. BMI.^ 

Squared, BMI.'tarlertKiry. BMa*ch W Tslerl, BMH WBM 
97 EVERYONE FALLS IN LOVE IShockine Vibej. 

BMIyDub Plate. BMIi^ar^r Kel^, BMl'Unn'ersal-SonES 

Of Po^tam International. BMt>'Gmnsleev») 

53 EVERYTHING IS EVERHHING (Sony. AIV Tunes. 
ASCAP/Obvme Ct«ation. ASCAP/Jennaine. ASCAP) HL 

43 FLY AW« (Hiss Besse.ASCAPJCLM 

7 FORTUNATE (Zomba. BMI/Tt Kelly. BMI) WBM 

61 GENIE IN A BOHLE ISlephen A Kipner. ASCAP.'EMI 

Acil. ASCAP/Apjilelree, BMI) HL 
22 GIVE IT TO YOU (EMI Adri ASC*P..'Fffte TyTie, 

ASCAP;)of»in Knigtit, ASDW.1 UKb Thrte, ASCAPl HL 

33 GOO MUST HAVE SPENT A UTTLE MORE TIME ON TOJ 
(Mirtic Corporation W Airwttia BMI;Baii,i Beat. BMII Ht 

IS HAPPILY EVER AFTER (Baby Spike, ASCAP.'Grfted 
Source, ASCAP) 

5 THE HARDEST THING (Stephen A Kipner. 
ASCAP/EMl Apnl. ASCAP/IWuso. ASCAPl HL 

44 HEARTBREAK HOTa (Jungle Fever. SMtTMIBiKtwood. 
BMlSoulvani, BMI.'Mars.'iai, ASaPi-tMl Apnl, ASCAP) HL 

92 HEAVY (SusaHw7. BMI,<'Aamar- Tamerlane. BW) WBM 
80 HELLO LO.V.E. (Wi[>ds»<ept PacrTic. BMI/My Life's 
Work. BMI/1rvm£. BMI) WBM 

48 KEY LEONARDO (SHE LIUS ME FOR ME] (EMI A^l, 
ASaP/Tosha, ASCAPr'Shapiro Bernslem & Co,, ASCAP) HI 

35 HOLLA HOLU (m. ASCAP/OJ Irx, BMI) 
52 I COULD NOT ASK FOR MORE IRealsongs. ASCAPl WBM 
100 I DRIVE MYSELF CRAZY (EMI) HL 

1 IF YOU HAD NT LOVt !EMI Uack-onl. BMIi'RcKtney terluns 
BMl'lMI ftpul. ASWVaSriwn [lan*is. ASCAP.'Con T*laf», 
BMlSjfTii'Ar^Scncs.BMlTrtdtefiiniill BV'.Insigr BMII HI 

49 IF rOU (LOVIN' ME) (2000 Watts ASCAP.'Vnny Flarv, 
ASCAP/WB. ASCAP^oni Robi. ASCAP,Tfie Mi«twf 
Chapter, ASCAP) WBM 

90 I'U THINK OF A REASON LATER [Hamstan 
Cumberlaitd B.Mi./Ba(» Ma«. BMI/IMI BlacAwood. 
BMl^y Land. BMH HU'WBM 

9fl IT AIN'T MY FAULT I £ 2 (&>£ P. BMl) 
4 ITS NOT RIGHT BUT IT'S OKAY (EMI Blackwood. 
BMl/Famous, ASCAP.'IHI April. AS CAP.'TSnk Jeans, 
SESAC/7omba. SESACFUniversal. ASCAP /Rodney 
Jerkins, BMIAaSiiawn Daniels, ASCAP) HLvVt^M 

6 I WANT IT THAT WAV (Zomba. ASCAP/Crantsville. 
ASCAPl WBM 

24 I WILL REMEMBER YOU (UVE) ISonv/AIV Songs. 
BMl/Tyde, BMI/To< Film. BML/Seamus Egan. 
BMl/Twufilwtli Cefltury Foi. ASCAP) HLWBM 

79 JAMBOREE (Naugntv. ASCAPyWB. ASCAP/Celedia. 
BMI) WBM 

76 IIG6A MY NIGGA (Lil Lu Lu. BMl/Smzz Beatz. 

ASCAP/Dead Game, ASCAPrEMI Blackwood, BMI) HL 
ID KISS HE (Le Tigre Sur Un Ballon. ASCAP/Squint 

ASCAP/Wy So-Calted. ASCAPl HL 
3 LAST KISS (Trio. BMI/Torl Knox, BMI) HUWBM 

54 LATELY (Penny Funk. 6MI/Seven Summits. 
BMl/Zoveklion, ASCAP/BMG. ASCAP) HL 

39 LESSON IN LEAVIR' [Ctupoell & C« . ASCAP/Sa»mjker. 

ASCAf .■i«-.},'AIV Crcfss fteyi. ASCAP/Blue Quill. ASCAP) ML 
99 LET HE KNOW (Killer Cam. BMI/Uniivera 

BMI/Warner- Tamerlane. BMIAigga Six. 

BMl/U«itertainmeftt, ASCAP,WB, ASCAP) WBM 
99 UFE {Zomba.BHI/R Kelly, BMI) WBM 
57 LITTLE GOOD- BYES (Wittwirl Anna, ASCAP/Magnolia 

Hill. ASCAP/Rustwis Water. ASCAP/Colonel Rebel. 

ASCAP/Kentuchy ThundM, ASCAPflCG. 

ASCAP/Sony/ATV Trw. BMI/)tent Bmn, BMI] HL 

2 UVir LA VIDA LOCA (A Phantom Voi.BMl/Wamer- 
Tamerlane. BMI/DESMOPWBIA, ASCAP/PutyGrain. 
ASCAP) HUWBM 

72 MAN! I FEEL URE A WOMAN! (Univ«rs»l-Son8S Of 
PolyGiani International, BMI/Loon Ectio. 6Ml/7omtia. 
fStk?) HL/WBM 

96 MY FAVORfTE GIRL (SiVrtn A. Ionian. ASCtf/W6. ASCAPW 

(kx) ASCAP.l^-imsal-pDtrlkafflMirailDnaLASCAP/ClsiKi. 

ASCAP.BiE On Sue. BMkWtrnef-IamertMK, \m HOffiM 
51 MY OWN WORST ENEMY (EMI Afinl. 

ASCAP,'Jagetn>eislio. ASCAPl HL 
87 HANN (First N Gold. BMI^rtck N' Rtck. BMI/Funk So 

Rigtilous, BMI) 
47 A NIGHT TO REHEHBER (Curb. ASCAP/Kir>etic 

Oiamond II ASCAP,''Rob N Riley. ASCAP/Sof\( 01 Peef . 

ASCAPr-r^ramily, ASCAP) HLTTSM 
12 NO PIGEONS (Spody, ASCAP,^ Burg. ASCAi>,Ominando 

BrgMo, ASCAPl^ Crackei. ASCAP/^iNi'em Dom 

BMfHrtCO, BMI/Tam, ASCAP/Air Control, ASCAPl HL 

8 NO SCRUBS (SXek'em Domn, BMb'Hitco BMI/Tam. ASCAP.'A^r 
CoMicJ, ASCAP/EMl Apnl. ASCAP/Kandacy. ASCAJ'.'Tony 
Meicedet. ASCAPAVrntaMpt Pacilic. BUI) HLWBH 

54 ONE HONEST HEART (Slarstiuck Aneet. BMl/Malloy s 
Toys. BMVDoie Stars. ASCAP/Zomba, ASCAP./Swear 
By The Musk. ASCAP) Hl^M 

91 ONE Hremonb. BMl/Stapp. BMLt>Hierit Ffy«. BMI) 
M OUT OF MY HEAD (&ble Black. ASCAP) 

94 PLATERS HOLIDAY (BaiJass ASCAP/Zomba ASCAP/Ra« 
Tco. BMI;1 Sa« Fm ASCAP.'Sttand, BMl*(>»w Kill. 
BMt'GoldBn Withers, ASCAPi'Utvhappetl, BMI) HLANBM 

25 PLEASE REMEMBER HE (Sony/ATV Cross Keys. 
ASCAP/Blue Sky RKler, BMI/1rvi(ig, BMII HL^WSM 

60 PRAISE YOU (PotyOram, ASCAP/Maat. BMI/^ngs 01 
PolyCram BMDKL 

67 ROLLERCOASTER (Sugai Free. BML'BucJis, BMl'Vavid RaU. 
6Mt/l9 MUSK, PftS/BMG. PRS-WG, ASCAP,aJnr.ersal-Sanp 
04 PoiyGram Inlemalional, BWChiyuia. ASCAP) HblMSM 

50 SCAR TISSUE (Moebetoblaine EtMl) 

73 THESECRnOFUFE(Sony/ATVCnusHers, 
ASCAP/Pofple Crwon. ASCAP) HL 

78 SHE'S ALWAVS RIGHT (Sony/ATV Tree, BMl'Sutfei In 
SilofKe. BML^Careefs-BMC. BMLMusc Hill. BMIAIope- 
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Compled from a national sarnple of PCS (potnt of sale) equipped retail stores and rack outlets wfwcfi reoort 
numbe< of units sold to Sourx]Scan, Inc. Ths <lata is used in (l>e Hot 100 Singles chart. 
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TITLE 

ARTIST IIMPfilNT/PROMOTION LABEL] 
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-4 NO. 1 »^ 

IF you HAD MV LOVE 




3t 


35 


12 


THESE ARE THE TIMES 

DRU Hill i ■ ".. 




H) 


71 


2 


NEVER BEEN KISSED 

SHERRIE AUSTIN (ARISTA NASHVILLE) 


2 


2 


2 


LAST KISS 

PEARL JAW (EPtCl 




40 


37 


17 


I'M NOT READY 

..■ II. ' ■■■If ,1 LtKWA'LtL,; 


H 


3 


2 


NO PIGEONS , . . ^ 




3D 


39 


16 


WITH YOU 

ULA NHXANN (ASYLUM) 


3) 


11 


4 


IT'S NOT RIGHT BUT ITS OKAY 

WHITNEY -11 , .-.IN ARI&TAi 




31) 





1 


TRU HOMIES 

IRU INO LIMITiPRWftlTY) 


3) 


e 


2 


THE HARDEST THING 

96 DEGREES lUNIVlRSALi 




43 


34 


13 


WAIT TILL 1 GET HOME 

C NOTE I---.' ■ ■.IINFNTAl.'FF-lC 


33 


- 


1 


BILLS. BILLS, BILLS 

DESTINY'S CHILD ' ;i 




44 


40 


19 


STAY THE SAME 

JOEY MCINTYRE IC2I 


3) 


7 


8 


FORTUNATE 

MAICrtELL ■ M[^._.j-i.....L.'.lH 




[5) 


43 


2 


RING MY BELL 

, r"\ .l.L'BIA 


1 


5 


11 


WHO DAT 

TwwfuT * '.■(w-;ia:fs'st{i»OTrim'r' 


(D 


56 


19 


luo WIST HUE sKir) 1 unu KK iw n nu 

■N SYNC IRCA) 


9 


6 


13 


SOS 

RLAQLE ilriA^ MASTERS'COLUMSIAI 


4) 


44 


23 


WOOF 

SIOyKKRA" l(rr*»liW)FiI«IIOLWII,l'?C*!'' 


11 


ID 


18 


GIVE IT TO YOU 

XIRDAN KNIGHT ilNTt^'SCXjI'El 


41 


43 


19 


BLUE MONDAY 

■.)R|.' .Ml] riryf'JTPFLREPRlSf 1 


11 


9 


7 


CHANTE'S GOT A MAN 

CHANiiMowE iAi.f.':.a: 


49 


42 


9 


SINGLE WHITE FEMAU 

'■■Fl 1 .'.'R r.-r im:a •(A5i-',''1.e 


12 


4 


a \ WHERE MY GIRLS ATT 

° 1 /CiJlMOIOWNl 


SO 


38 


21 


KISS ME 

SRPEIKE NONE THE RCHER i ■ . ^•|^Ci.lMElAl 


13 


12 


4 


HAPPILY EVER AFTER 

CASE (CEF SOUL'IDJMGl 


51 


45 


14 


WHEN 1 CLOSE MY EVES 

SHANICE ^.■-[.■■((.■■■'(in(. 


S) 


- 


1 


YOU'LL BE IN MY HEART 

PHIL COLLINS ■■■ALT LH^NL V^MOLL' /,':n:0; 


w 


55 


7 


A NIGHT TO REMEMBER 

>0E DIFFIF IEPIC lt.ASHVILLEI) 


15 


14 


4 


ROLLERCOASTER 

B'WIICMED i - 1 


S3 


49 


23 


C'EST U VIE 

B' WITCHED (EPICI 


11 


13 


10 


LIVIN'U VIDA LOCA 

R!C«Y MARTIN ; :■ 


54 


46 


7 


STRONG ENOUGH 

.:>IER ■■.Afi'.EIi (3S3S 1 


3D 


16 


14 


HOLLA HOLLA 

iARULE:M..iA:>-p i.-.r r:fr M.';iDiMG; 


55 


47 


11 


PUYERS HOLIDAY 

tWC ".H " ■ -"'.UKWU ■..IJi'VKC 


3E« 


18 


4 


D(0 YOU EVER THINK/HOME ALONE 

R KELLY 1 11. 'f 


St 


41 


15 


WHAT'S IT GONNA BETI 

' '!■-■■ ■ -MI ■LiFWV.-f.(lL''^A'(t..i 


u 


15 


5 


THAT DONT IMPRESS ME MUCH 
SHANIA TWAIN il/r-r LP* INASHVIILEII 


57 


51 


7 


IT'S OVER NOW 


3) 


21 


^ LET ME KNOW 


SI 


50 


17 


THE ANIMAL SONG 

SAVAGE GARDEN " iLLYYVOCiiCOLUWBlAi 


21 


20 


13 


PLEASE REMEMBEI BEmil > UTTIE YMLE 

'IM M&jRAW 1 I--. 




59 


54 


16 


ALL NIGHT LONG 

'AIT- FvtN. FEAI PUFF WW) (BAD SOY. ARtSUi 


22 


19 


le 


MY FAVORITE GIRL 

DAUI HaLLISTER (DEF S^UAEMWEMWOWSl 




JS) 


61 


9 


SHE WANTS YOU 

eiLLIE ■■■- 1 .IRGINI 


23 


17 


18 


|T AIN'T MY FAULT 2 




n 


59 


c IF YOU REALLY WANNA KNOW 

^ MARC " ■■ ■ ■ ■r 


24 


23 


6 


GOD MUST HAVE 5f>fNT A LITTLE MODE TIHE CN TOU 

ALA3AUA(tAT 'ISTNC ■ ■■■■"■■■. .1 




W 


66 


u ' PUSHIN' weight 

" i ICE CJE£ FEAT MR. SHORT K-H'JF :P<)XRI"I 


29 


24 


16 


HARD KNOCK LIFE ICHETTO ANTHEM) 

JAY 2 - 11 ■■ I r , 




63 


58 


17 


PRAISE YOU 

1*1(11 ■■ S'.'M .F.* NT'ASTRALIVERKS^IRGIN) 


IB 




1 


SPEND MY LIFE WITH YOU 

ERICDENnrEAT TAAfA ,■.'■=■%( r. BROS 1 


a) 


70 


4 


SEXUAL (LI DA Dl) 

AMBER ITCMMY BOY) 


27 


26 


16 


MY FIRST NIGHT WITH YOU 

MYA ;,'■■ i .••■■■ 1 ■ .1 i 


69 


64 


4 


CANNED HEAT 


1« 


25 


5 


WATCH OUT NOW 

^^tct>■^LI:F^tl 'LLLAuJa .KUicdfiELAiriirv. 


66 


68 


17 


1999 

PRINCE V.AIi'.FR (!.(-( 


29 


22 


22 


AU 1 HAVE TO GIVE 

BACKSTREET BOYS JivL' 


313 


72 


3 


COME GET IT 

0J-.=F''-ANE '(IFF I SFT'.T FrjUNDTSAl.T^T 


30 


27 


17 


IF YOU (LOVIN' MEl 

SILK it.t'IRAL-G: 




11 


60 


9 


MAD PROFESSOR 

INF.aNF .(.1 (.■A'N PCiSSE (ISLANa')DJMGl 


31 


29 


14 


vnuro YOU come here fort 

IRINA & TAMARA iCOLUMBlA) 


69 


65 


17 


VYRITTEN IN THE STARS 

EITCNJCHM.LANSRWES reaFOCFnilDHAl. 


32 


31 


19 


1 STIU BELIEVE 

VIAfiAi. ■■(■■■I ■ .rr . 1 \<i'.i:. 




70 


e; 


21 


FADED PICTURES 

CASE & lOE : i 1 ■■■'.» iriMr.: 


33 


30 


23 


WE LIKE TO PARTY! 

VENGABCnS (GRCCVFLICJOUSSTRICUV RHYTHHI 




71 


63 


13 


HILLBILLY SHOES 

AKNTGCAJERr GENTRY iC.uF.IF^A .NASHViaE)) 


34 


28 


8 


1 DON-T WANNA SEE 

LINK [RELATIVITY) 




72 


53 


12 


1 WANT U 

FFFEL 1 GHI ■ ■ ■.MRESILt-S.^ 


35 


32 


31 


BELIEVE 

CHER (WARNER BROS ) 




73 


69 


10 


NOTHING REALLY MATTERS 

UAOONNA (MAVERICK/WARNER BROS-) 


s 


36 


3 


SETHI) wrs iMO THE eonoN mm am 

CIIIZEN KING ■.■'-•■i. ■-, 




74 


57 


2 


BABY 

BEFORE DARK {KA} 


37 


33 


14 


ONE MORE TRY 

DIVINE (PENOOLUWREO ANT) 




31: 


— 


1 


EVERYONE FALLS IN LOVE 

lANTO WEIRO '. L I ■ I'C' i i'tFF-,:uSLi'.'Pi 



CD ReconJs w«m me greatest sales gairw, 't- 1 999. BIlltwanj/BPt Ccmmunicaiions and SoundScan. Inc, 



N-Cal, BMliTiv« Cowtm^, BMI/Cal IV, BMl) HL 

58 SHE'S SO HIGH (Baf:hman& Sons. BMI/EMI 
Blackwood, BMI) HL 

S3 SINGLE WHITE FEMALE (Slakemont Av«itue. 

AS(^P/Wini]&wept Pacrfic. ASCAP,<IMI Blackwood, 

BMI/Uarfc Alan Spnn^r. BMI) Ht'WBM 
88 SITTING HOME (Oaknda House. ASCAP/tustin Comlis 

ASCAP/tMl Apf.1. AS«P/Deric Ait«elettie, BMl-Blake 

Ramngton. BMlWindswept Pacific. ASWP-Universal- 

PDi^m International, ASCAP/Molcwn, BMl) HlvlNSM 
85 SLAVE TO THE HABIT lUnimsal-Songs Of PolvGram 

Inteinatmral. BMI^'Seven Angels. BMLlokeco lunes. 

BUI.'Wjcii^iia Rtver BMl'MRBI BMI) HL 

26 SLIDE ((ixner 01 Clark And Kent. BMl.tMl Yiigm. BMI) HL 
66 SOMEDAT IWvnei-Tanerlane, BMl.'See Squared. BHI WBM 

27 SOMETIMES (Zomta, ASCAP/GrantswIle, ASCAP/BMG 
Scandinavia) HL/WBM 

82 SPEND MY UFE WITH YOU (India B . BMI.'tJn'versal- 

SonKS 01 PolyGram inte<nalKinal, BML'T^jfty Tat. 

BMI.'Dcfiwnte^. BMl/Paiadise Fo(ev«i. BMII 
62 STRONG ENOUGH (Rive Droite. BMI) WBM 
42 SHEH lAOY ^Khiiilroy. >6Wm AI^AF.f BUck 

AS[:AP,flatBd mtr M( Dolhn, ASi:AP,.'CtiryialS. ASCAPl WBV 
31 TEU ME IT'S REAL (EMI April. ASCAP/CHd Kayla. 

ASCAP/Hee Be« Ooowil. ASCAP/2 Big Prod.. 

ASCAP/WB. ASCAP) HLWBM 
14 TMT OOMT IHPIESS HE WUQI lUnMtul-Scnf^ Of htfinm 

titemiDoral BMlloon E:t», BMVZtrtia ASCAP) HL'ffiW 
46 TONIGHT THE HEARTACHE'S ON HE (Music City 

ASCAP/FMI Apnr, ASCAP,'Souttiern Days, ASZAP) HL 

59 TWO TEARDROPS (Mf BuMa. BMI/Soitj.ATV Tree 
BML-Steve Wanner. BMI) HL/WBM 

65 UNPRCTTY (Cyption. BMI/lMl Blackwood, BMI/Gruiig 
Girt. ASCAP) HL 



19 WATCH OUT NOW (Piicho les, ASCAP/S Deep, ASCAP) 
37 WHATEVER YOU SAY (Hamjlan Cumlieriand BMl/Baby 

Mae. BMl/New Hav«n BMLMuw: Hill, BMI] HUWBM 
28 WHAT IT'S LIKE (Insh Intellect. ASCAPA-Boy. ASCAPl 
Ti WHAT'S IT GONNA lET! IT'Ziah's. BML'Vramei Tamerlane 
Hatlv ASCA^.'Icn fiotii, ASCAP,1SB, ASWP) WBM 

74 WHAT YA WANT (BkindH]fiockwell,ASCAP/Dead 
Game. ASCAP,''5wiii BeaU. ASCAP) 

9 WHERE MY GIRLS AT7 (Mass CantuMon, 

ASCAP/V.rginia Beach ASCAP/WB ASCAP) WBM 
21 WHO OAT (Famous. ASCAP/Turws Ofi The Verge Of 
Inismly, ASCAP/Wo Better Grooves, ASCAP'Tlufftown, 
BMI/fo«y Meicedes. ASCAP/Honey From Missouri. 
ASCAP/Hitco Soulh, ASCAP.TabuKius, ASCAPl HL 

75 WHO NEEDS PICTURES iCMl Acil. ASCApTlsid Paisley. 
ASCAP/Cattte Call, ASCApi'Sea Ctjit. ASCAP) HL 

96 WHY nn Y0« er A IOBT >;iln[tei3cn<n«r. BUL'TVne- EMI; HL 
13 WHJI WILII WEST ITreitiail ASCAP.'BUck Bui ASCiV,''):£ete, 

ASCAP,iVlB ASCAP EMl A[nl, ASCAP.iZartu, BMII HLWEW 
81 WISH YOU WERE HERE ^Acutf-Aose BMIi'Sony. ATV 

Tree BMl^'Mr Bubba. BMLBenon Uncle. BMI) HL/WBM 
41 WITH YOU (WB ASCAP,Dreamin Up5tTe*m. 

ASCAP/B.£ fled Irador, ASCAP) WBM 
30 WRITE THIS DOWN {Neon Sky. ASCAP/lrving. 

BMI.''Colter Bay. BMI) HI7WBM 
84 YOU UK EVERYTHING (Da Isfi. ASCAP/Sony/ATV 

Songs. BMlFTriusic Everyone Craves BMI/Urban 

Warlare, ASCAP/WB, ASCAP) HL 
34 YOU'U BE IN MY HEART (Edgar ({ice Burroughs. 

ASCAPWalt Disney ASCAP) 
68 YOU WON'T EVER BE LONELY (Sony/ATV Tree. 

BMl/Mo Fuuy Dice, ASCAP/Tamoos. ASCAPJ HL 
77 YOU (EMI April, ASCAP.'YaDieg.ASCAP/Chiysalis. 

ASCAP/To The Third Power. BMII HL'WBt^ 
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TRADITIONAL RETAILERS, ONLINE MERCHANTS DEBATE TAX ON INTERNET SALES 

(Cmit 'nmed from imije I) 



music tax-free, make it tax-free for 
anyone who sells it." 

John Marmaduke, presidenfchair- 
man of Hastings Entertainment, 
operator of 1.31 superstores, sa.vs of 
E-commerce, "If it's a compelling 
channel, it doesn't need a subsidy. 
And those who receive subsidies w ill 
defend them to death." 

On the online side, Paul Capelli, a 
spokesman for Amazon.com, the 
leading seller of music on the Inter- 
net, .says, "Amazon.com believes that 
the best policy course for the next 
sevijral years Ls a moratorium on all 
taxes on electronic commerce or on 
access to the Internet. Taxes 
imposed on transactions conducted 
over the Internet — or on access to 
the Internet — will subject Internet 
busine.sses to thousands of jxitential 
taxing jurisdictions and place an 
overwhelming burden on the devel- 
opment of electronic commerce." 



Alan Manuel, co-founder of online 
company CDuctive, which makes 
custom CD compilations and sells 
downloads, notes another potential 
problem with taxing the online 
realm. "On the one hand, our custom 
CD business is akin to the mail-order 
busine-ss," he Raj's. "But on the other 
hand, downloading is akin to E-mail 
and involves a service, which you 
don't pay taxes on. 

'A lower amount of tax is better for 
everyone, but in the download s|)ace 
it hasn't been established if it's a 
pro<luct or if we're offering a serv- 
ice," he adds. 

Online merchants and analysts who 
study Internet sales .say they are not 
opptksed to ta.xes on electronic com- 
merce but add that the time is not 
right 

Ken Cassar, an analyst with 
Jupiter Communications' digital 
commerce group, .says, "I'm an advo- 



cate of the petri-dish exemption. We 
may be at a iH)inl where we need to 
let the channel llourLsh a little before 
we tax it. But long-term it's absolute- 
ly necessary that electronic com- 
mence is taxed. If it's not taxed, it's an 
unfair advantage Internet meivlumts 
have over ti"aditional merchants." 
Jupiter forecasts that E-eom- 

'If you want to 

make music 
tax-free, make it 
tax-free for anyone 
who sells it' 

- BOB HiaOINS - 



mene in the U.S. will amount to $41 
billion in 2002, with growth rates of 
at least oOTf a year after that. A 
recent University of Chicago study 
estimates that Internet .sales next 
year could range between -$200 bil- 
lion and SI trillion worldwide. 

The taxation i.ssue has been on the 
fnmt burner in the iia.st week becaase 
of renewed activity in Washington. 

('(mgress last year created the 
Advisory Commission on Electronic 
Commeree to study the impact of tax- 
ation on onhne business and the econ- 
omy. Memttei's met for the fii-st time 
in Williamsburg, Va., June 21-22. 

In Congress, the Republican minor- 
ity's take on Internet commerce has 
been free-market and initially anti- 
tax. That led to the passage of the 
Internet Tax Freedom Act in October 
last year, which calls for a moi"atori- 
um on any Internet taxes for three 
veal's and set up the commission. 

"For now," one congi*e.ssiona] .senior 
adviser sa.vs, "most members are 
either unsure, or want a shake-out 
|)eriod to make sure Web businesses 
aren't .singled out for ta.xes, or are, 
frankly, scratching their heads." 

Michael Putnam, an E-commerce 
analyst with Forrester Research, 
says that the growth of online sell- 
ing — which Forrester projects at 
$3.2 trillion worldwide by 2003 — 
"depends on how well governments 
and businesses can w-ork together. 
This is a test ca.se for that." 

Putnam believx.>s the .solution to the 
taxation is,sue would be for states to 
"agree on one low flat sales tax for all 
Internet sales," from, say, 2%-.5'7r . 
That view is .supported fay some mem- 
bers of the commission. If E-com- 
merce merchants have to levy diffei'- 
ent taxes according to where their 
customers receive the products, it 
"will be a nightmai-c," Putnam .says. 

During debate on the bill last year, 
revenue-desperate state and local gm - 
ernments argued that they are enti- 
tled to a share of any future .sales-tax 
rex"enue, and the sooner the better. 

A study by the Ernst & Young 
accounting firm, released June 22, 
estimated that state and local gov- 
ernments suffered a sales-tax loss of 
.$170 million last .year to Internet 
businesses. Nevertheless, that is far 
less than the $4 billion that is theo- 
retically lost through direct-mail cat- 
alog sales, which also are not taxed. 

■The E-commerce commission is 
chaired by James Gilmore, governor 
of Virginia, which is the headquar- 
ters .state of Internet provider Amer- 



ica Online. The Repubhcan is on the 
recoi-d ;us opixxsing ta.\es at this stage 
for Internet businesses. 

Most of the commission's members 
believe that taxes will eventually 
airive in cybei-space but say that they 
will oppose any that single out the 
Internet — partcularly taxes on Web 
access. They also agree that Internet 
taxes will have to have parity with 
tliose on other fo!Tns of commerce and 
Ix: .structuml sim|)ly to avoid nai tape. 

The commission will meet 
throughout the year and file a report 
to Congre.ss by next April. 

The importance of the issue was 
underscored in a study by the 
Department of Commerce, released 
June 22, that said that at least one- 
third of the nation's economic 
grow'th between 1995 and 1998 was 
attributable to high-tech industries 
and that this growth was helping to 
hold down inflation. 

Jupiter's Ca.ssar believes that tax- 
ing Internet commerce now would 
weaken the competitive edge of the 
U.S. in worldwide E-commerce. "The 
U.S. is at least 12 months ahead of 
the rest of the world. We're hearing 
a lot of merchants are capturing a 
surprising amount of international 
sales." 

A big question that hangs over 
online commerce is whether it will 
ever be profitable. Cassar says that 
the current tax moratorium "will 
give American commerce pla.vers an 
oppoi'tunity to figin-e out how to do 
it. Internet prof ilabihly will Ik? alMJut 
creating scale, which will allow Inter- 
net merchants to develop tools and 
technologies not ea.sily du[)licated." 

Although some observers believe 
that online ta.xation would be a night- 
mare for retailers because of vary- 
ing tax rates in states and munici- 
pahties nationwide, .some brick-and- 
mortar merchants who have Web 



BY REMI BOUTON 

PARIS— CD-R piracy and Inter- 
net rights will top the agenda 
when some 300 music industry 
professionals meet French Cul- 
ture and Communication Minister 
Catherine Trautmann to address 
their future in the digital age. 

The Etats Generaux du Disque 
(General Assembly of the Record) 
takes place Tuesday (29). 

After an opening keynote 
speech by Trautmann. the record 
industry's case for enhancing 
labels' protection in the digital age 
w-ill be presented by Paul Ren(5 
Albertini, Sony Music France 
CEO, Sony Music Europe VP, 
and president of industry body 
SNER He will be joined by Virgin 
Continental Europe president 
Emmanuel De Buretel, Naive 
CEO Patrick Zelnik, and Alain 
Ho, manager of techno label Yel- 
low Productions. 

SACEM board president .lean- 
Loup Tournier will explain why 
the authors and publishers are 
joining phonographic pi-oducers to 



sites for E-commerce do not see that 
as a problem. "We're effectively 
operating in 44 states now," sa.vs 
Trans World's Higgins. "To us, 
there's no real difference." 

In fact, many brick-and-mortar 
retailers with Web sites are already 
levying taxes on consumers' pur- 
chases. 

'We may be at a 
point where we 
need to let the 
online channel 
flourish a little 
before we tax it' 

- KEN CASSAR - 



Marcia Appcl, senior VP of com- 
munications and corporate advertis- 
ing for the Musicland Group, w hich 
operates more than 1,300 stores, 
says, "As it now stands, companies 
just selling online arc given a grace 
period on this question. Companies 
with different eonfigiu-ations had to 
gi-apple with the i.s.sue more." 

Musicland charges sales tax to 
online customer in two states, Indi- 
ana and Minnesota, where it has its 
warehouse and headquarters. The 
company has incorporated its online 
business in just those two .states, 
separate from its traditional busi- 
ness, because of laws requiring 
brick-and-mortar merchants to 
charge sales taxes in the states 
where they have stores. 

AxKiitance m preixirhig f Ai? atiicle 
imx pmi'kled hi/ Eilfcii Filzixitrick 
bi Los Angelen and Hd Ch riitmmi hi 
Ne w York. 



demand improvements to protec- 
tion of their rights. 

Retailers will have a session 
that will feature FNAC music 
manager Thierry Hidoux; V^irgin 
Stores CEO Jeari-Noel Reinhardt; 
Isalx^lle Leclerc. cultural pnxluct 
manager of hypermarket Leclerc; 
and Audiosoft VP of copyright 
affairs Philippe Pfearson. 

Another session will focus on 
digital copying on CD-R. Featured 
will be Philips France CKO 
Michel-Bernard Brossard and rep- 
resentatives of producers', 
authors', and artists' collecting 
societies. 

A final session will examine the 
relations between music and broatl- 
casters. Participants include 
Veronique Cayla, member of 
broadcasting authority CSA: Robin 
Leproux, deputy GM of music-ori- 
ented TV channel Mfi; NR.! group 
programming manager Chri.stophe 
Sabot; Yves Bigot, head of music at 
public TV station France 2; and 
Henri de Bodinat, CEO of indie 
Musisoft 




by Silvio Pietroluongo 



Payday; Destiny's Child is well on its way to paying off its creditors, 
as "Bills, Bills, Bills" (Columbia) rwkets up 52-11 on The Billboard Hot 
100. First-week sales of 60,0(X) units and a gain of 8.5 million audience 
imjircssions are the catalysts for this dramatic leap. "Bills" is breaking 
at R&B radio and earned Greatest Gainer honoi's on sister publication 
Airplay Monitor's Mainstream R&B and Crossover charts for the week. 
"Bills" is the first single fi'om De.stiny's Child's album "The Writing's On 
The Wall," which is due in stores July 27. 

Top 10 SNAPSHOT; Pearl Jam dips a s|)ot to No. 3 on the Hot 100, as 
a 29"^ sales decline for "Last Kiss" outnumbers a 10% audience Jump. 
"Kiss" is making its strongest move at mainstream top 40 stations, with 
a 78% audience increase for the week at that format . . . 98' improves on 
its initial sales-week tally by 15,000 units, bringing its weekly total for 
"The Hardest Thing" (Universal) to 6.5,000 pieces scanned. "Thing" moves 
7-5 on the Hot 100 and 8-5 on the Hot 100 Singles Sales chart on account 
of this sales upsw ing . . . Whitney Houston's "It's Not Right But It's 
Okay" (Arista) is the Greatest Gainer/Sales winner for the second week 
in a row. An impressive 80% increase to 76,000 units gives "Okay" iden- 
tical 1 1-4 jumps on both the Hot 100 and the sales charts . . . Maxwell's 
"Fortunate" (Rock Land/Interscope/Columbia) regains its bullet this 
i.ssue and moves up to No. 7, as both sales and airplay rebound. "Fortu- 
nate" remains at No. 1 for an eighth week on the Hot R&B Singles & 
Tracks chart and continues to make inroads at rhythmic top 40 stations. 

King of the JUNGLE; two weeks ago I speculated on what it would 
take for I'hil Collins to debut on the Hot 100 with his No. 1 AC single "You'll 
Be In My He;u-t" (Walt Disney/Hollj'wood). Well, it seems that all he need- 
ed was to make "Heart" available at retail. In the same week that "Tai-zan" 
landed on top of the box-office charts, the first single from that motion pic- 
ture rings up 27,000 units and is the Hot lOO's Hot Shot Debut at No. .34. 

4th in JULY; Jennifer Lopez remains at the top of The Billboard Hot 
100 for the fourth consecutive week with "If You Had My Love" 
(Work/ERG). "Love" earns the Greatest Gainer/Airplay award for the 
second time in the la.st three weeks, with an increiuso of 1 1 million audi- 
ence impressions. That surge in audience propels her into the top 10 of 
the Hot 100 Airplay chart at No. 7, and her radio growth will likely l(Kk 
in at least another week at No. 1. 

As we head into the final Fourth of .July weekend of the decade and, for 
that matter, of the century, w'hat other songs topped the Hot 100 during 
each of the '90s' preceding Independence Day holidays? Last year it was 
Brandy & Monica's "The Boy Is Mine" (Atlantic); 1997: Puff Daddy, 
"I'll Be Missing You" (Arista); 1996: Bone Thugs-N-Harmony, "Tha 
Cnxssroads" (Relativity); 1995: Bryan Adams, "Have You Ever Really 
Loved A Woman'?" (A&.M); 1994; AII-4-One "I Swear" (Atlantic); 1993; 
Janet Jackson, "That's The Way Love Goes" (Virgin); 1992; Sir Mi.x-A- 
l^t, "Baby Got Back" (Def American); 1991: Paula Abdul, "Rush Rush" 
(Virgin); 1990: New Kids On The Block, "Step By Step" (Columbia). 
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1,085 radio stations monitored daily by BDS. 671 by Med i abase. 
Who do you want watching out for your newest release? And now with 

our new partner, SoundScan, things are only going to get better. 
For more info, give us a call at (914)684-5600. You'll see there's no 
comparison, and hey, we're not even owned by the competition. 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

iMPniNr i NUMBERClStHIHUTlNC LABEL (SUGGESIEO LIST PHItt OR EQUIVALENT FOR CASSETTLCDl 


PEAK 
POSITION 


1 


1 


1 


5 


No. 1 w 

BACKSTREET BOYSA' irvi4i672in ■MTI98) 5»Mia.iNi> l MlllFNNIUM 


1 


2 


2 


2 


6 


RICKY MARTINA' o t«i9i-,coLUMBiA !i J M E61 ; 981 RICKY MARTIN 


1 




NEW^ 


1 


^ Hot Shot Debut 

SARAH MCLACHLAN AR|SI« Ml? 98! MIRRORBALL 


3 


CAJ 


NEW^ 


1 


SOUNDTRACK 0verb<iook6O3<4Mnterscope :1i 98 :7 961 WILD WILD WEST 


1 


CD 


8 


14 


3 


-^M Pacesetter 

SOUNDTRACK »JK!C><!]W««IBTO li;»-.;9» AUSTIN POWERS *"r ',VmC ;.|4r,GrD ' T 


5 


CiJ 


4 


4 


23 


BRITNEY SPEARS A' jive 11651 (U 9a'II.98l ...BABY ONE MORE TIME 


1 


7 


3 




2 


RED HOT CHILI PEPPERS WARNER BROS <73e6- (10 9817.98) CALIFORNICATION 


3 


CO 


7 


7 


85 


SHANIATWAIN*'- mercury INASMVILLEI53«a» 110 9&'17 98) COME ON OVER 


2 


CD 


6 


10 


25 


KID ROCKA L«vAATLANric83]l*AE(l09»'16 98lO DEVIL WITHOUT A CAUSE 


6 


OD 


30 


34 


5 


-^m Greatest Gainer 

SOUNDTRACK WALT OISNE*' 606^5 1 1 1 9&'l 7 98; T-.*- . J 


10 


OD 


NEW^ 


1 


MASE BADBOY 73030';«IISTA(11 9ai7 98l DOUBLE UP 


11 


OD 


12 


8 


3 


JENNIFER LOPEZ WQnK6935l.'lPlC 11 l.9BEQ't7^Si ON THE 6 


8 


13 


5 


3 


3 


JA RULE MURDER INCWF JAM 53B920MDJMG (10 9616.991 ■ VENNI VETTI VECCI 


3 


14 


9 


6 


17 


TLCA' LAFAa 26055VARISTAI11 ga'17 981 FANMAIL 


1 


15 


10 




2 


SMASH MOUTH interscope 90316(11 9&'t7.98j ASTRO LOUNGE 


10 


16 


13 


11 


8 


^^»!,?i!i^^v!?t^^rn«n, ofct7«, ^^^^ RYDERS: RYDE OR DIE VOL 1 

RUfF RYDtRS 90315 iMtRSCOTt (ll-9S'1 7.981 


I 


(TP) 


IG 


12 


73 


DIXIE CHICKS A" UCNUMENT 6ei9&S0NY (NASHVIUEl 110.96 l<Ji'-6 9^' B WIDE OPEN SPACES 


4 


QD 


NEW^ 


1 


VARIOUS ARTISTS BOUNDARIES — A BENEFIT FOR THE KOSOVAR REFUGEES 
EPIC636S3ai9B EC|'17«) 


18 




NEW^ 




SANTANA ARISTA I90W (10.9a'17 98) SUPERNATURAL 


19 


rw\ 

K^'i } 


18 


20 


65 


'N SYNCA' RCA67613CU.9a'l7.9a> 'N SYNC 


2 


21 


14 


9 


3 


BLINK 182 MCAll95Oil09a!698) ENEMA OF THE STATE 


9 


22 


17 


17 




CHER A-' WARNER BROS 47121 (10,9ai7 96) BELIEVE 






22 


19 


7 


TIM MCGRAWA CURB 77942110,98/17 98) A PLACE IN THE SUN 


1 




23 


24 


5 


JIMMY BUFFETT MAftGARiIAviLLE U*66C1'1Djmg 111.9617,98] BEACH HOUSE ON THE MOON 




25 


19 


22 




Cril IMnTDAf'U rci Aun RACKUMtMur 1 1 i aa. i t qbi FjnTTINn HII 1 
OWnU i nnCn 'jLAniJ ^^Oi*^ ll^JMu 1 1 i J / I'vUI I li^O riJLL 


19 


26 


15 


5 


3 


TRU W> LIMIT 500lt)*^PRIOR1Ty (12,9&19 98) DA CRIME FAMILY 




27 


11 




2 


DEF LEPPARD MERCURy546212,'10JMG(ll 96'17,99) EUPHORIA 


11 


28 


20 


16 






2 


29 


21 


13 


7 


l°mA°I"m*^itai .SEa,898: ^TAR WARS EPISODE 1: THE PHANTOM MENACE 


3 


QD 


35 


32 


12 


ANDREA BOCELLIA POLYDORW7222il098/1798l SOGNO 


4 


QD 


NEW^ 


1 


STEVEN CURTIS CHAPMAN SF'ARROW5]695<11.9&l69ei (SPEECHLESS) 


31 


32 


24 


25 


17 


EMINEM A' Wta'AnERMATM90287VINT£RSCOPE 111 9a'17,98l THE SLIM SHADY LP 


2 


33 


29 


26 


38 


EVERLASTA'TOMMYBOr 1236111 9a'l7.9e)Bl WHITEY FORD SINGS THE BLUES 


9 


( 34 J 


NEW^ 


1 


702 MOTOWN S4952MJNIVERSAL ll0.9Et'16.98l 702 


34 




40 


28 


3 


LONESTAR BNA67762>TtLG110.98/l&.98) LONELY GRILL 


26 


36 


31 


27 


24 


GOOSMACK 9 REPUBIC S3]9(VUNIVCRSAL 110,96^16 98lH GODSMACK 


22 


37 


25 


21 


6 


SNOOP DOGG hO LIMIT 50052 •/■PRIORITY (il.9a'17.9B) NO LIMIT TOP DOGG 


2 


38 


34 


30 


33 


JUVENILE A CASH MOHEV 53t62<1JNIVERSAL (10 9616.98) 400 DEGREE2 


16 


39 


26 


18 


4 


SLICK KILK DEF JAM &5«936'i'IDiMG{ 10.98/16.98) IntAKI UrblUKYItLLirNb 


8 


4S 


32 


23 


11 


NASA COLUMBIA 68773* 111 9B E(i'17,981 1 AM... 


1 


41 


27 


15 


4 


Sf4«,»To a??'f7 ,8. T« AMAZING JECKEL BROTHERS 


4 




NEW^ 


1 


GERI HALLIWELLcAPir0L2l009(ll9*l798) SCHIZOPHONIC 


42 


43 


33 


31 


17 


LIT • RCA 67775 110 96'16 981 ■ A PLACE IN THE SUN 


31 


44 


39 


43 


23 


SUGAR RAYA LAVA'ATLANTtC8315E*/AG(10.99'1698) 14:59 


17 


45 


38 


29 


34 


98 DEGREES A MOTOWN 5309fiEv\JNIVCRSAL lIO 98ll(i 96) 98 DEGREES AND RISING 


14 


GD 


52 


57 


58 


LENNY KRAVITZA VIRGIN47758tl29a/I7g8) 5 


36 


47 


36 


37 


3 


HARRY CONNICK, JR. C0LUM6iA696]8{ll-9BEai7.9«) COME BY ME 


36 


48 


41 


36 


32 


112A 6AOBOY 7302]'/ARISTA(10,9&ie-96) ROOM 112 


20 


49 


46 


48 


9 


CASE DEF SOUL 53B87l'/IOrt*G (8 9&12.98) PERSONAL CONVERSATION 


33 


50 


42 


39 


43 


'^"!Z*lS^JLmmm^,0,vm ™E MISEOUCATICN OF LAURYN HILL 


1 


CD 


NEW^ 


1 


ALABAMA RCA (Nashvillei 67793,hlg (lo,9a'16 9B1 TWENTIETH CENTURY 


51 


52 


37 1 35 


14 


B*WITCHEDA EP1C69751 il0 98£a'l698i B'WITCHED 


12 



THIS 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ADTICT TITI C 

IMPRINT & NUMBfRDiSTRieuTING LABEl ISlWGESrED LIST PRIK OR EQUIVALENT FOR CASSEntCDI 


PEAK 
POSITION 


S3 


28 




2 


JAMIROQUAI woi!K69973iEPCtll.98Ea'i;.9ei SYNKRONIZED 


28 


54 


43 


41 


44 


KORN A IMMORTAL 6900l-;tl>ic (11 98 EQ'17 9B1 FOLLOW THE LEADER 


1 


55 


55 


64 


14 


GINUWINE • 550 MUSIC 69598'CTC!11 98 £016 981 100% GINUWINE 


5 


5« 


44 


47 


101 


SARAH MCLACHUNA"Al!iSTAl897O(l0%17 98) SURFACING 


2 


57 


47 


44 


38 


JAY-Z A' w « FELU 558902'mjliK I10 9a'16,98l VOL. 2... HARD KNOCK LIFE 


1 


58 


53 


46 


97 


BACKSTREET BOYS*" Jivt 41589 lll,9Ell7,9ei BACKSTREET BOYS 


4 


59 


49 


38 


54 


BRANDY A' ATLANTIC 83039m 110.9*17 981 NEVER S-A-Y NEVER 


2 


(60) 


NEW^ 


t 


HEAVY D UPTOWN 53260'UNIVEftSAmo,9a. l6,9a) HEAVY 


60 


61 


48 


40 


5 


EIGHTBALL 81 M,J.G. suave house S3251ainiversal (lo.9a'16-98) IN OUR LIFETIME 


10 


62 


56 


52 


90 


CREEDA' wiNDUP !3M9(11 9&T7 9SIII MY OWN PRISON 


22 


63 


45 


33 


8 


SOUNDTRACK*C0luMBiAe98S3llI9SEai7.98l SONGS FROM DAWSON'S CREEK 


7 


cm 


74 


65 


61 


FAITH HILLA' WABNERBROS (riASHVILlE)46790{109aT69e) FAITH 


7 


65 


50 


42 


12 


SOUNDTRACK maverick 4739CrtvARNER BROS, 111 ^17.96) THE MATRIX 


7 


66 


51 


49 


23 


TRICK DADDY • slip nslide 2ao2,WARLOCK(10,9a'16,98>H WWW.THUG.COM 


30 


GD 


67 


67 


66 


LIMP BIZKITA FLtP9012J,'lNTERSCOPEito.9&16 9B)flli THREE DOLLAR BILL, Y'ALL 


22 


GD 


82 


88 


6 


KENNY ROGERS MEAMCATCMER 004 111,98/16 981 SHE RIDES WILD HORSES 


60 


69 


68 




2 


DIANA KRALL verve 30i'Ji;ilo,9Sil6 98) WHEN 1 LOOK IN YOUR EYES 


68 


70 


58 


80 


22 


DAVE MATTHEWS7TIM REYNOLDS A^ LIVE AT LUTHER COLLEGE 

BAIMR«;S17755RCA(19 9SCDl l.lVt"l LU l ncn UULLLLit 


2 


71 


65 


59 


82 


WILL SMITH A^ Columbia 6S6B3- 1 1 1 96 EO 1 7 98) BIG WILLIE STYLE 


3 


QD 


NEW^ 


1 


EDWIN MCCAIN LAVAATLANT:C83197,AG(10 9aT6 9B) MESSENGER 


72 


73 


77 


71 


14 


CHARLOTTE CHURCH • Sony classical 60957 (10 M £016 981 VOICE OF AN ANGEL 


28 


QD 


98 


73 


16 


GEORGE STRAIT A MCA Nashville 7a050lia9&l6.98) ALWAYS NEVER THE SAME 


6 


75 


63 


83 


60 


J'^'^^JJ?!^™!,^*'^''^ BEFORE THESE CROWDED STREETS 


1 


76 


59 


50 


14 


SOUNDTRACKA ROC«LAN0 9a314VlNTERSa)PEni,9a'17 9ei LIFE 


10 


77 


64 


58 


43 


ROB ZOMBIEA- GEFFEN2S212MNTERSCOPE(10.9a'16.9e» HELL8ILLY DELUXE 


5 


7» 


69 


92 


10 


LIL' TROY SHORT STOPflEPUBLIC &327aUNIVEflSAL 110 98-16 98) D SITTIN' FAT DOWN SOUTH 


69 


79 


60 


54 


26 


DMX A'' RUFF Flf OCRS 5J6MO'.*DJMG (11 9117,96) FLESH OF MY FLESH BLOOD OF MY BLOOD 


1 


CD 


90 


78 


10 


TOM PETTY AND THE HEARTBREAKERS warneh BROS 47794* ii0 9a'i7 981 ECHO 


10 


81 


72 


84 


7 


ROBBIE WILLIAMS CAPiTCL97726a0961698i THE EGO HAS LANDED 


63 


82 


78 


72 


39 


GOO GOO DOLLS A- warner BROS a7O58fl0 9ai6 98» DIZZY UP THE GIRL 


15 


83 


57 


45 


4 


JT MONEY TCNV UERCEDE&FREEWORLD 50060 '/PR lORfTy [10,9a'16,98) PIMPIN ON WAX 


28 


84 


85 


76 


66 


JO DEE MESSINAA CURB 77904 Il0,9&i'16 98) I'M ALRIGHT 


61 


85 


80 


63 


27 


TYRESE A RCA iesol' no sais 96) ■ TYRESE 


17 


88 


75 


56 


4 


l^l^^^S^aoma:,^, ''""^ HOLLAND other FAVORITES 


43 


87 


70 


61 


31 


WHITNEY HOUSTON A- asista 19037- ill.9»l7.9B) MY LOVE IS YOUR LOVE 


13 


88 


61 


53 


4 


CHANTE MOORE Silas ii674wca 1109»16.98) THIS MOMENT IS MINE 


31 


89 


71 


62 


27 


FATBOY SLIM skint 66247','ASTIMLwEIWSI10.9116 98) ■ YOU'VE COME A LONG WAY. BABY 


34 


90 


89 


74 


13 


SILK • £L£KTRA 62234,X£G (10,9&16 981 TONIGHT 


21 


GD 


104 


93 


31 


GARTH BROOKS* - capitci inashville) 97424 (19 9a26 98) DOUBLE LIVE 


1 


92 


84 


81 


8 


ERIC BENET warner BROS 47072 (109&'I6,98I A DAY IN THE LIFE 


25 


93 


79 


66 


57 


DMXA'RUFFR>DtRS558227*/10JMG(l] 98717,98) IT'S DARK AND HELL IS HOT 


1 


94 


6G 


51 


4 


DAVE HOLLISTER 0eFSOU»().tXltAUW0«KS50O47!lNTE!!SCO«ll09a,169a) GHETTO HYMNS 


34 


95 


91 


85 


II 


8UCKCHERRY Dreamworks 50044'INT£rscope (8 9a'12 98) B BUCKCHERRY 


74 


96 


54 




2 


MC EIHT HOOBANG1N'50021*'PRIORITV (10,98/16 98) SECTION 8 


54 


97 


94 


87 


25 


ORGY • ELEMENTBEE 46923™Af!NER BROS- I10-9ailS 981 ■ CANDYASS 


32 


98 


76 


60 


12 


VARIOUS ARTISTS • iuuorial 69904 vepic 11 1.98 £lH6,9ei FAMILY VALUES TOUR '98 


7 


99 


88 


77 


19 


COLLECTIVE SOUL • Atlantic 83162'AG no 9&'16 981 DOSAGE 


21 


100 


87 


70 


30 


2PACA' AM«>UDUIHBOW9O301-;l»TERSC0«(i9.9a^4 98) GREATEST HITS 


3 


101 


96 


106 


9 


SARAH BRIGHTMAN NEMOSTUOlO 56769,ANGEL (10.9ai7 981 EDEN 


65 


102 


99 


91 


16 


KENNY CHESNEY b»A67655.rloiio9*16 98i EVERYWHERE WE GO 


51 


103 


83 


69 


9 


B.G. CASH l/jNEY 5326SUMVERSAL (10 9a'l6.9ai CHOPPER CITY IN THE GHETTO 


9 


104 


73 


89 


7 


VARIOUS ARTISTS rhino 75699 (11 9816.981 MILLENNIUM HIP-HOP PARTY 


73 


(T® 


105 


100 


81 


ANDREA BOCELLIA'PHiiiPS539207(i09a'l798iB R0MAN2A 


35 


106 


101 


94 


34 


DRU HILL A DEF SOUL 524S42,IDJMG (10 9^17 9B) ENTER THE DRU 


2 


m 


NEW^ 


1 


SWAY & KING TECH it.TEBScoi^90292-(10 9416 98lB THIS OR THAT 


107 


m 


106 


99 


84 


MARTINA MCBRIDEA RCA(NASHVlLLE)6751frTTlGll09&1698) EVOLUTION 


24 


109 


103 


103 


11 


VENGABOYS GROOVILCIOUS 100STRiCTlvRHYTHM(16 98CD)Bi THE PARTY ALBUM! 


98 



O Albums With lHe greatest sales gains this week. •Recording Industry Assn. 01 America (RIAA) certification lor net shipment ol 500,000 alDum umts (Gold) ARIAA ceMilicalion lor net shipment of 1 million units (Platinum) ^ RIAA cerlifrcation for net shipment ot 10 
million units [Diamond), Numeral following Platinum or Diamond s/mbol indicates album's mulli-platinum level- For boxed sets, ana douDle albums wi(ti a running time of 100 mmutes or more, the RIAA multiplies shipments by ttie number of discs anfl/or tapes 'Asterisk 
indicates LP is available. Most tape prices, and CD prices for BMG and WEA lat>els. ate suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, whicti are projected from wholesale prices- Greatest Gainer sfiovrt cfiarl's largest unit Increase. 
Pacesetter indicates biggest percentage growth. Heaiseekei Impact stiows albums removed from Meatseehers this week. Bindicates past or present Heatseeker title c 1999. Billboard,^BPI Communications, and SoundScan, Inc. 



110 



BILLBOARD JULY 3, 1999 



D4 

DM 


DOOrCI. ^UU conUnued july3,i999 


THIS 
WEEK 


WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT t NUMKfVOlSTRfaimNG LABEL (SUGGESTED UST PRICE OR FQUIVALENT FOR CASSFTTF.CDl 


PEAK 
POSITION 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


Vfl<5 , ON 
CHART 


ARTIST TITLE 

IMPRINT L NUMKRtHSTRIBUTiNG LABEL (SUGGESTED UST PRICE OR EOUfVALEUT FOR CASSETTtCO) 


PEAK 
POSITION 


110 


86 


79 


3 


BLAQUE TRACKMASTEfiS68g67muMBIA<109eEa't6.98) BLAQUE 


79 


156 


132 


119 


8 


L^^USC*?S?^^!:TLEQ■16 9fll THE UNAUTHORIZED BIOGRAPHY OF REINHOLD MESSNER 


35 


111 


97 


68 


44 


FIVE A AR'STA 19003 {10 9&16.98I BB FIVE 


27 


(HD 


lei 




S 


BUENA VISTA SOCIAL CLUB bufna Vt^lTA SOCIAL CI llfi 

V*'ORLDCIRCUiT.%ONESUCH 7947a/AG (10-9*17,98) B BUtlNM VI&IA bUUIAL ULUH 


157 


112 


81 


55 


4 


JORDAN KNIGHT interscope 9032! (10 9ai6 981 JORDAN KNIGHT 


29 


158 


115 


128 


15 


'""a°£:Lg ,10.9.-15 9S) B TALK ON CORNERS: SPECIAL EDITION 


72 


113 


108 


98 


5 


pWIGHT YOAKAM^ iKii«.iL£.|'l»il»i UBTWSCffOllAtHOJMiailARS KUrESIHirsmMBS 


80 


159 


155 


144 


32 


[((^TlS^^'o"^ *; ■ '^'^^^^ ^^^'"^^ ^^^^ BRAINWASHED TOO. 


41 


114 


107 


97 


30 


METALLICAA' ELEKTRA6?299*,'EEG (18 9^2*96) GARAGE INC, 


2 




113 


115 


6 


SHEDAIST LYRIC STREET esooaMOLLvwooo (8,9a'12 98) IB THE WHOLE SHEBANG 


109 


160 


92 




2 


MINISTRY WARNER B»DS, 47311 1109a'16.9ei DARK SIDE OF THE SPOON 


92 


m 


NEW^ 


1 


VARIOUS ARTISTS WORSHIP: TODAfS 30 MOST POWERf UL WORSHIP SONGS 

M:jBiT','«:fl3 -9r- <W. ::7 Sfi :1 .9 98 


116 




170 


156 


62 


ANDREA BOCELLI • PHiLlPS462033(iaW17,98) ARiA - THE OPERA ALBUM 


59 


m 


114 


104 


8 


ARBH^lW'^yo'g&^gaf NINETEEN NAUGHTi' NINE NATURE'S FURY 


22 




167 


170 


58 


JOHN MELLENCAMP A j^r- occj j^at I COULD DO 1978 - 1988 

MERCURY &1673a'lDJMGlll.9a'!7.98l intotoi in«i . wulu i3/o 1300 


33 


m 


121 


111 


15 


VAN MORRISON PC'irfTSLANK d7i<ta'viRGjN il? 9S'']7 98i BACK ON TOP 


28 




REENIBY 


11 


JOEY MCINTYRE • C2 egas&COLUMBiA ill 98 EQ 17 98i STAY THE SAME 


49 


119 


62 




2 


PENNYWISE EPITAPH 86553' (10 98/15,98! STRAIGHT AHEAD 


G2 




168 


154 


52 


SOUNDTRACK Columbia 69440 ui.gBEQ i? 98] ARMAGEDDON — THE ALBUM 


] 


(m 


136 


181 


3 


ENRIQUE IGLESIAS FOWlvlSAOS17llO-9&lE,9ai BAILAMOS 


120 


165 


142 


134 


17 


THE ROOTS • MCA I194e' (10.W16,98) THINGS FALL APART 


4 


121 


112 


1 12 


49 


MONICAA ARISTA 19011-(10,9&16,981 THE BOY IS MINE 


8 


(SD 


NEW^ 


1 


L£N WORK 6952a'EPfC (7.96 ECVIl.96)H YOU CANT STOP THE BUM RUSH 


166 


122 


lOD 


75 


7 


^*?H°ow s'JIllSiTT (12 9»19 981 ^UGE KNIGHT REPRESENTS 


11 


167 


156 


127 


40 


RICKY MARTIN A SONY WSOK 82653 (9.98 E(V14,98J VUELVE 


40 


161 


157 


140 


38 


W t rv^d t A Uvn^L £wIU rnni^in Wu.Tor ID, 70^ nV4UuiVllll 1 


2 


123 


102 


82 


27 


?,^^X^,?".T5?™ ^. , ■ o. , - TLt ; EXTINCTION LEVEL EVENT: THE FINAL WORLD FRONT 

> .i^yiXlFLi". R*6;ril EEji.. 9S,,' 981 


12 


169 


169 


147 


18 


SOUNDTRACK •WARNER SUNS€TMnANTica3153/*G (10 98/17.981 YOU'VE GOT MAIL 


44 


124 


110 


96 


32 


R. KELLY A' jive 61625- 119 9&24,99l R, 


2 


m 


177 


166 


83 


CELINE DION A' 550 MUSIC 68861fEPiC (11.98 EtV17 98) LET'S TALK ABOUT LOVE 


1 


125 


93 


86 


5 


S™6*™l^,109816 98, PRESENTS SOUNDBOMBING II 


30 


171 


152 


122 


15 


LES NUBIANS omtowK'HV>her octave 45997iVIRGin (10 9&'i6 98'' IB PRINCESSES NUBIENNES 


100 


Cl26) 


133 


125 


37 


PHIL COLLINS A face VALUE ATLANTiC 93134*0 (10 9a']7 98l ...HITS 


18 


172 


164 


173 


33 


BEE GEES« POLrDOR 55922a'UMVERSAL(l0.9a'17 9B) ONE NIGHT ONLY 


72 


U7 


117 


107 


64 


SOUNDTRACK A"' wanner sunset PEPA-SE *6a67iWARN£B BROS (10 961 7 981 CITY OF ANGELS 


1 


173 


163 


175 


5 


fl|-^!?L°,li',1l??»?f J"""^ WALKING OFF THE BUZZ 

PUSH 27047.^1; no 9&16 981 


163 


12t 


122 


124 


S 


LO FIDELITY ALLSTARS urvM rn OPERATE WITH A BLOWN MIND 
SKIN' sua PDP 6%S^ C0LUW3.A (7 98 EQ13 9Bl D ' " ^^'^"^ 1 1 WII n H DLUWI^ Minu 


115 


174 


165 


160 


6 


ANT BANKS PRESENTS T.W.D.Y. thump STREET 9986 (10 98' 16 98) DERTY WERK 


135 


(M) 


138 


165 


15 


SOUNDTRACK Dreamworks k»311NTERSC0P£(17.9BCDj ANIGHT AT THE ROXBURY 


95 


dzD 


RE-EKTRY 


16 




91 


lju 


118 


105 


24 


y^'!.'?H? ^V^^t WORLD WRESTLING FEDERATION; WWF THE MUSIC VOLUME 3 

KL'^H BHOJ (JU lb.9o) 


10 


176 


159 


143 


15 


s "FsMSMRsaw iiow.6 9SI IF 1 COULD TURN BACK TIME - CHER S GREATEST HITS 


57 


131 


1 19 


117 


7 


STEVE WARINER capitol inashviuei 96139 iio 9a'l6.98i TWO TEARDROPS 


35 


177 


173 


151 


47 


MARK WILLS A tKKum inashville) noMl6 9tt ■ WISH VOU WERE HERE 


74 


132 


109 


102 


55 


SOUNDTRACK A' CAPITOI 93*02 (lO.Wl? 98) HOPE FLOATS 


4 


178 


95 




2 


PAVEMENT MATADOR 260- (16,98 CD) TERROR TWILIGHT 


95 


133 


125 


133 


14 


SiLVERCHAIR £PlC69S16(11.98£ai6.9Bl NEON BALLROOM 


50 


179 


160 


153 


9 


VONDA SHEPARD jacket 22!2lll,9»16 98i BY 7:30 


79 


(H) 


134 


148 


4 


OLEANDER REPUBUC 53242'UNIVERSAL (8 98/12 981 ■ FEBRUARY SON 


134 


UBo; 


RE E 


NIR» 


31 


ALAN JACKSON A iBSTANASmiLLE 18aMll09ai6» HIGH MILEAGE 




139 


123 


118 


8 


TOM W&ITC CPITAPM flAUT* rin aan t oai Ml II F UARIATIDN^ 


30 


m 


185 


159 


35 


S«S» 5^;6S6 rs^i»*i6i *0*-1999: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONOS 


51 


138 


111 


95 


8 


TUP PRAMRPRDIFQ A ici ittn is^mi Wtniui' nfi 00/17 <tti Rl IRV THP HATPNPT 


13 


137 


127 


114 


31 


MARIAH CAREY A' COLUMBIA 6967Q* (11 98£&'17. 98) # I'S 


4 


182 


166 


158 


32 


U2 • ISLANCI52A61il01MG(n,9a.'i; 98) THE BEST OF 1980-1990 


45 


13S 


130 


120 


38 


SHERYL CROW A «m WM^g iNTtHSCO=^ ;iO 9417 98) THE GLOBE SESSIONS 


5 


(M) 


RE-ENIRr 


86 


?„'',9?.''f ,„ THE GREATEST HITS COLLECTION 
AfilSTA NASHVILLE 16852 (10 9516 981 


4 


139 


129 


126 


13 


STEVIE RAY VAUGHAN AND DOUBLE TROUBLE ^HE REAL DEAL GREATEST HITS VOLUME 2 


53 


184 


124 




2 


THE MOFFATTS CAPiTm.97939(ll)98ll6,9«lB CHAPTER 1: A NEW BEGINNING 


124 


140 


128 


113 


31 


JEWELA' ATLANriC82950';AG(10.9&'17,98) SPIRIT 


3 


185 


161 


136 


5 


VARIOUS ARTISTS VP 1559- (7 98(13 98) REGGAE GOLD 1999 


131 


a® 


147 


121 


7 




49 


186 


164 


152 


12 


SOUNDTRACK WORK 69B51,'EPIC (1 1 98/17 981 GO 


67 


142 


126 


110 


58 


GARBAGEA ALM0SOUN0S8001MNTERS(XWE(I09«;i69BI VERSION 2,0 


13 




RE-EKIRY 


29 


JONNV LANG • AiM 54098*(NTERSCOPE (10,9816 981 WANDER THIS WORLD 


28 


143 


135 


123 


38 


KIRKFRANKUN«(asP3(I»liw:9017a™TE«S(M'E,;l09a'l7 98) THENU NATION PROJECT 


; 


(TO) 


NEW^ 


1 


«*T'°s«vt^'l'a98C,»», TARZAN READ & SING-ALONG 


188 


144 


140 




2 


fi*L*us?al'5S3C>*ECia ™^ ANDREW LLOYD WEBBER COLLECTION 


140 


189 


186 


167 


3 


VARIOUS ARTISTS EP(C69875ll0 98Eai7 98l STREAMS 


167 


145 


116 


101 


11 


KRAYZIEBONEAM0THii(iS/RUTHLESS16;n!£LATmriil99aM98i THUG MENTALITY 1999 


4 


190 


175 


169 


13 


LILA MCCANN asylum 6235SEE(;(109&16,98) SOMETHING IN THE AIR 


85 


146 


139 


132 


50 


BARENAKED LADIES A^ reprise 46%3:WSRt(ER BROS, (10 9&'I6 98) STUNT 


3 


191 


143 


103 


4 


y,*^IRyi.'i^TJ,5T^, „ „. MASTER P PRESENTS: NO LIMIT ALL STARS: WHO U WIT? 


62 


m 


158 


157 


4 


hrf^i",? ^l^^j^n"!?, THE MILLENNIUM COLLECTION: THE BEST OF LVNYRD SKYNVRD 


147 


192 


172 


171 


87 


INSANE CLOWN POSSE A (Slard 524W(DJUG (10 9a'l6 981 THE GREAT MILENKO 


63 


148 


149 




2 


IBRAHIM FERRER BUENA VISTA SOOAl ClUB PRESENTS IBRAHIM FERRER 

: i,i.i ,}U2'WH1C 9S'17.9H1 Bl 


148 


193 


182 


149 


5 


CHELY WRIGHT mcanashvule 700b3(l09&l6 9Bi||l SINGLE WHITE FEMALE 


124 


141 


131 


131 


13 


SAMMY HAGAR AND THE WABORITAS mca 11872 (lo,9a'l6,98) RED VOODOO 


22 


194 


189 


181 


28 


i'Ko'.|IIFIf?,S,'.'!,o,...-.:ino. .,.., EXPERIENCE HENDRIX: THE BEST OF JIMIHENDRIX 


133 


150 


146 


137 


30 


ELVIS CRESPO • SWT OlSCOS 8J63A 18 98 E013,98) B SUAVEMENTE 


106 


(SD 


20O 


180 


44 


THE TEMPTATIONS • MOTtjwN 530937.'jN(vtB5AL 110 9fn6 981 PHOENIX RISING 


44 


151 


120 


133 


li 


SELENA • EMI UTIN 978S6 111 9817,981 ALL MY HITS TODOS MIS EXITOS 


54 


196 


162 


145 


3 


MOBYV2 37049* If, :5^cn:|ffl PLAY 


145 


152 


145 




2 


CHRIS LEDOUX CAPIIOL (NAS«viu.£) 99781 (10,98,16 981 20 GREATEST HITS 


145 


m 


REENTRY 


2 


JOHN MCDERMOTT/ANTHONY KEARNS/RONAN TYNAN ,bku TCNnoQ 

MASTERTOM B552TONT (13 98,16,98) ■ JWORS 


194 


153 


150 


139 


34 


FAITH EVANS* BAD BOT 73016-/AfilsIAllO-9»17,9ei KEEP THE FAITH 


6 


198 


195 1 192 


41 


HOLEA DGC2516A1ftTERSCOP£(10 9frl6,98) CELEBRITY SKIN 


9 


154 


141 


129 


18 


mJinwo" otSI^IsTm • SIXPENCE NONE THE RICHER 


89 


GD 


RE-ENTRY 


13 


LOS TRI-Q AR(0U 58436'BMG LATIN (a 9812 98) Bl NUESTRO AMOR 


120 


155 


153 


142 


68 


MADONNA A' MAVERICK 4&547,-WARNEH8S0S 110 9B'17 98I RAY OF LIGHT 


2 


(200) 


RE-ENTRY 


36 


CAKE • CAPRiOORN 63S092'IDJMG 110 9816 98) PROLONGING THE MAGIC 


33 



TOP ALBUMS A Z (LISTED BY ARTISTS) 



112 48 

2Pk 100 

702 34 

98 0««rees 45 

Alabami 51 

Backstreet Boys 1.5B 

Barenaked Ladin 146 

BmGea 172 

Enc Benet 92 

B.G 103 

Blague 110 

Btessid Union 0« Souls 173 
Blink 182 21 

Andrea Bocelti 30, 105, 161 
BtaniTy 59 

Sarah Bfiihtman 101.144 
Brooks & Dunn 183 
Garth BiOOM 91 
BuCMheny 95 
Bueoa Vreta Social Club 157 
Jimmy Bufletl 24 
BuUa RhymM 123 
B'Wrtdied 52 

Cake 200 

ManahCawy 137 

Mary Cnaprn Carpenter 66 



CaM 49 

Steven Cults Chapman 31 
Cher 22. 176 
Kenrty Chesney 102 
Ctiartotte Church 73 
Coiiecwi! Soul 99 
Phil CoHins 126 
Many Connich, Jr 47 
TheCorrs 158 
The Crantemes 136 
Crt«d 62 

Elvis Cmpo 141.150 
SherylCrow 138 
DetLetxwrd 27 
CeoneDion 170 
Dixie Chicks 17 
DMX 79.93 
DfuKill 106 

Ei^itball & M.J.G. 61 
Eminem 32 
FarthEvam 153 
EverUsl 33 

IbraNm Ferrer 148 
Fwe 111 

Ben Folds Five 156 
KtrtcFranMii) 143 



Garbage 142 

Ginuwine 55 

Godsmack 36 

Goo Goo Dolls 82 

Sammy Hagaf And The WBtntiUi 

149 

Geri Halliweli 42 
He«vyO 60 
Imt Hendra 1 94 
Faith Hili 64 
LaurynHill 50 
Hole 198 
Dave Hoiitster 94 
Whitney Houston 87 



ManjKkson 18( 
Boney James 1 7' 
Jamiroquai S3 
Jay-Z 57 
Jewel 140 



Jordan Knigtil 112 
Korn 54 
Diana Krali 69 
Lenn^ Kravit; 46 
Krayiie Bone 145 
Jonny Urtg 187 
Chns LeDoux 152 
Un 166 
Lil'Troy 78 
LilDDBizkil 67 
Lit 43 

Lo Fidelity Wistars 128 
Lonestar 35 
Jennifer Looez 12 
Lynyrd Skynyrd 147 

Madonna 155 
Rirty Martin 2, 167 
Mase 11 

Oave Matthews Barx) 75 
Oav? MatBiewVr m Reynolds 70 
MwlinaUcBrKM 108 
Cdwin McCain 72 
UlaMcCann 190 
John McDermotVAnttwiy 
Keams/Ronan Tyrtan 197 
MCEiht 96 



TimMcGraw 23 
JOCyMclntyr* 163 
Sarah McLachian 3.56 
John Meilencamp 162 
JoDeeMtssini 84 
Melallkia 114 
Mnstry 160 
Motiy 196 
TKMoftatis 184 
Monica 121 
Chante Uoore 88 
Vart Morrison 118 

NAS 40 

Naufihly By Nature 117 

New Radicals 159 

NSync 20 

LesNubuns 171 

TheOtlvrWig 28 

Oleander 134 

Orgy 97 

OutKm 168 

Pavement 178 

Pennywise 119 

Tom Petty Ar*a The Heaftbreakers 



Red Hot Chill Peepers 7 

Kenriy Rogm 68 

The Roots 165 

JaRule 13 

SanUna 19 

Selena 151 

Shedaisy 115 

Vonda Shepard 179 

SOk 90 

StNerchair 133 

Siioence Norw The Richer 1 54 

St<ckRick 39 

FaiDoySlim S9 

Smash Mouth 15 

Will Smith 71 

Snoop Dogg 37 

SOUNDTRACK 

Armageddon — The Album 164 

Auslm Powers: The spy Who 

^ggeaUe 5 

CityOtAngrts 127 

Songs F rom Dawson's Craek 63 

Go 186 

Hope floats 132 

We 76 

The Matrix 65 

A Nignt At The RoxOury 129 



NottingHill 25 

Star War^ Episode 1^ The Phantoni 

Menace 29 

Tarzan 10 

Wild Wild Wmi 4 

You've Got Mall 169 
Bntney Spears 6 
George Strait 74 
Sugar Ray 44 
Sway 4 King Tech 107 
Ttie Temptations 1 95 
TLC 14 
Tnck Daddy 66 
LosTri-o 199 
Tru 26 

ShaniaTwaw) 8 

Anl Banks Presents T W.D.Y. 174 
Tyrose 85 
U2 182 

VARIOUS ARTISTS 
Chronic 2000 Suge Knight 
Represents 1 22 
Fanuiy Values Tour '98 98 
Master P Presents: No Lttnit All 
Stars; Who U Wit? 191 
Millenivixn Htp Hop Parly 104 



No Boundaries — A Benefit For The 

Kosovar Refugees 18 

Rawkus Presents SoundbombMig II 



16 

Streams 189 

Tarzan Read & Sms-AJong 188 
Wcrld Wresiling Federation WWF 
The Musk: Volume 3 130 
WoW-1999 The Year's 30 Top 
Chnitlsn Mtsh And Songs 181 
Wow Worship: Today's 30 Most 
Powertui Worship Songs 116 

Slevw Ray Vaughan And Double 

TnjuUe 139 

Vengaboys 109 

Tom Waits 135 
Steve wanner 131 
Robbie Wilbams 81 
Mark Wills 177 
ChelyWnght 193 



Dwigm Voakam 113 
Rob Zombie 77 
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FINNISH PRESIDENCY MAY EASE EU COPYRIGHT CONCERNS 

(Continued fmni jmge 6) 



on temporary copying [in the Copy- 
right Directiwl don't givie artists and 
record companies adequate protec- 
tion from Internet piracy. They also 
wrongly exempt intermediaries, i.e., 
telecom companies and online service 
providers, from liability forcopjTight 
infringement. 

"The present draft also restricts 
the ability of artists and producers 
to use technical measures, such as 
encryption and watermarking, to 
control the use of their » orks, and 
the directive inadequately protects 
against the hacking of technical 
measures." 

The Copyright Directive also ci\>er- 
laps with prmnsions made in the sep- 
arate E-commeree directive, partic- 
ularly in the area of liability for 
provision of content. 

IFPI chairman/CEO Jay Herman 
tells Billboard that the provisions in 
the E-commerce directive are "rery 
closely patterned on the provisions in 




the U.S. law" and calls that directive 
an "acceptable solution." 

He adds, though, that "what we 
don't fmd acceptable is that the other 
side is trying to achieve more in the 
Copyright Directive. We're hopeful 
that [the EU] will find a way of re- 
solving the differences between, for 
example, the way the liability issue 
[for intermediaries] is addressed in 
the Copyright Directive and the E- 
commerce directive." 

Linden comforted the music indus- 
try by acknowledging that it should 
be "able to sell products and services 
in an efficient and safe environment 
within a framev\'Drk of the kind which 
gives room for a smooth-running dig- 
ital marketplace." 

"We must have some rules of the 
game in a world where practically 
nothing is easier than copying," he 
said. 

Following the meeting with Lin- 
den and Sasi, EMI Europe president 
Rupert Perry, who led the IFPI- 
organized delegation, concluded, 
"We were very encouraged by the 
conversations we had. We're looking 
forward to the Finnish presidency, 
and we certainly hope that in that 
time under the leadership of Finland 
there will be some resolutions to out- 
standing issues that have hung over 
because of the changes in the Par- 
liament." 

Adds IFPl's Berman, "Hopefully, 
in the case of both the copyright and 
the E-commerce directive, we can 
move those along to the point where 
it might be possible to have a suc- 
cessful conclusion before this year is 
out." 

Executives attending the meeting 
also included Perry; Berman; Uni- 
versal Music International executive 
VP Tim Bowen; Nic Garnett, IFPI 
director general; Frances Moore, 



director of IFPl's Brussels office; 
Warner Music Central and Northern 
Europe president Gerd Gebhardt; 
and TTiomas Stein, president of BMG 
Entertainment International, Ger- 
many/Switzerland/Austria and East- 
ern Europe. 

The occasion was also used to 
reiterate the need for the Finnish 
presidency to step up its pressure 
on such countries as Ukraine, now 
the key source of pirate material, 
says IFPI. 



Progress reports on both the E- 

commerce and copyright directives 
were presented at an Internal Mar- 
ket Council meeting June 21 in Lux- 
embourg. "We're not near an agree- 
ment, that's for sure," sal's European 
Commission spokeswoman Elisabet- 
ta Olivi. 

Asaistame in preparing this story 
ivas provided by Dominic Pride in 
London. 



Ell Members Unable To Reacb 
Consensus On Parallel Imports 



BY KAI R. LOFTHUS 

HELSINKI— An anticipated 
European Union decision on the 
issue of parallel imports failed 
to materialize following a June 
21 council meeting, much to the 
relief of the European recording 
industry. 

The June 21 meeting of the 
EU's Internal Market Council 
(IMC) in Lu.\embourg — where 
representatives from all 15 
member states in the EU were 
expected to define their stands 
more clearly on this controver- 
sial issue — only produced a 
promise by the council to con- 
tinue its investigations into the 
alternatives of implementing 
such legislation (BillboardAiy- 
letin, June 22). 

Elisabetta Olivi, a spokes- 
woman for the European Com- 
mission, says the member states 
could not agree. 

"We need further examina- 
tion, but we expect to come to a 
conclusion in a short time," she 
says. An informal IMC meeting 
is set for Oct. 8-9. 

The issue of opening the 
European Union to parallels is 
bound up with the wider issue of 
the exhaustion of copyright in 
trademarks, which formed the 
basis of the discussions. The 
recording industry has consis- 
tently argued that parallels 
would undermine local music 
production within member 
states by denying national sub- 
sidiaries of the majors the rev- 
enues from international hit 
product. It's also feared that 
relaxing import controls could 
allow more pirate product into 
Europe. 

On June 17-18, EMI Europe 
president Rupert Perry led an 
industry delegation to Finland, 
which takes over the presidency 
of the EU July 1 (see story, page 
1 ). He warned that relaxing par- 
allel rules would also cause the 
loss of manufacturing jobs. 

"In Europe, most of the labels 
have substantial manufacturing 
facilities," Perry says. "If we're 
forced to have to reassess our 
business because of a change in 
parallel-import law, it means 
that we have to look back at our 
whole manufacturing process. It 
would be a pity if somebody 
decided, 'This is too complex; 



we'll just take that manufactur- 
ing, move it out of Europe, and 
we'll do it somewhere else.' " 

NO CONSENSUS 

The IMC is examining 
whether to allow parallel 
imports in certain goods and in 
certain geographical areas. 
Sound recordings could, for 



lui 



example, be made exempt from 
a ban on parallel imports of 
other goods such as fashion 
products or perfume. 

A Commission paper examin- 
ing the issue of trademarks in 
the EU will soon be announced, 
according to outgoing EU com- 
missioner Mario Monti, who 
resigned along with the EU's 
other commissioners March 15 
but remains on the commission 
until successors have been 
named. 

Stefan Krawczyk, the Inter- 
national Federation of the 
Phonographic Industry's Brus- 
sels-based adviser on interna- 
tional trade, says that the orga- 
nization has used Norway's legal 
ban on parallel imports as an 
argument in its lobbying 
efforts. 

"Contrary to what everybody 
[in Norway] suggested, the 
prices of sound recordings 
remained exactly the same," 
says Krawczyk. "They didn't go 
up. We also have evidence that 
investments in local A&R went 
up after parallel-import con- 
trols. It did exactly what we pre- 
dicted or what we now predict to 
happen." 

Assistance in preparing this 
story was provided by Dominic 
Pride in London. 



BETWEEN THE 

BULLETS 




by Geoff Mayfield 

Big, NOT BIGGEST: What could Sarah McLachlan and Will Smith 
possibly have in common with Red Hot Chili Peppers and Ja Rule? In 
the month of June, all four acts have had opening weeks that would often 
be large enough to top The Billboard 200, but each of them was denied 
by the monopoly conducted in the top two slots by Backstreet Boys and 
Ricky Martin. With a chart-topping 338,000 units, the Boys have exceed- 
ed 300,000 units in each of their five chart weeks; Martin has been north 
of the 300,000 mark in all six of his weeks. 

Backstreet's "Millennium" and "Ricky Martin" both continue to 
impress. The former declines by a modest 9% from the prior week, which 
is a very small evaporation for a title in the 300,000-plus club that has 
already scanned more than 2.9 million copies. Martin, meanwhile, accom- 
plishes the practically unimaginable feat of posting a 4,000-unit gain — 
an admittedly small increase, but impressive considering the album has 
already surpassed 2 million copies in a little more than a month. The 
bump, no doubt, was assisted by his appearance on the Blockbuster 
Entertainment Awards, which ran June 16 on Fox, and his June 11 per- 
formance on NBC's "Today." 

With the sales totals in the first two positions larger than usual for 
this time of year, it seems No. 3 is the best any new album can hope to 
do these days. In the battle for Hot Shot Debut, McLachlan's live "Mir- 
rorball," with 221,000 units, edges the soundtrack to Smith's "Wild Wild 
West" by less than a 3% margin, the latter ringing 215,000 pieces. 

Although the new McLachlan title opens one position lower than her 
"Surfacing" did in 1997, this represents, by far, the biggest sales week 
of her career. That '97 album started with 161,000 units, her previous 
high-water tally. 

For Smith, this is a bigger week than was ever seen by the soundtrack 
to his last movie, 1997's "Men In Black," which opened with 177,500 units 
and peaked three weeks later at 180,000. And there was only one week — 
during the Christmas frame of 1998, when it did 231,000 units — that 
Smith's "Big Willie Style" had a larger total than "Wild Wild West" sees 
in its first stanza. 

Given the pattern of most live albums, figure that McLachlan's albiun 
already eryoyed its biggest week, but "West" will likely grow when the 
movie hits screens Wednesday (30). The soundtrack's loud start also 
bodes well for Smith's upcoming album, tentatively set for an Oct. 5 
release. 

MoVED: Music stores seem to be well-served bv the aforementioned 
Blockbuster Awards' move from UPN to Fox. The show paved the road 
for big weeks by Ricky Martin and Sarah McLachlan, and each of the 
other charting acts who played the show also bullet: Jennifer Lopez (No. 
12, an 11% gain), Tim McGraw (No. 23, a 16.5% gain), and 'N Sync (No. 
20, a 13.6% gain). 

In paiit years, UPN's Blockbuster broadcasts exhibited less muscle on 
album sales. Fox's show ranked third for the night and 31st among the 
week's shows. 

Batting practice: Look for rock-and-rap unit Limp Bizkit to 
shake loose Backstreet Boys' stranglehold on the top slot with a head- 
turning total. Based on early retail rumblings, Bizkit's new one could end 
up in the 700,000-800,000 range. Its first album, which bullets this issue 
at No. 67 (a 22% gain), peaked at No. 22 ... As Walt Disney's "Tarzan" 
replaces the "Austin Powers" sequel atop the box-office chart, sound- 
tracks to both advance up The Billboard 200. The former, a Phil Collins 
vehicle, easily wins Greatest Gainer, as sales swell from 45,000 units last 
issue to 110,000 copies for a 30-10 climb. "The Spy Who Shagged Me" 
album marches ahead three places, to No. 5, with a 55% increase and the 
Pacesetter award. In a week like this one, when the same title has both 
the largest unit and percentage growth, the Pacesetter goes to the set 
with the second-largest percentage gain . . . Thanks to kids' summer 
vacation from schools. Father's Day, and a juicy release slate, this issue's 
charts represent a huge sales week. Each of the top 14 albums exceed 
100,000 units, compared with eight last week. (Jverall album sales, includ- 
ing catalog, are way up over last week and the comparable 1998 week 
(see Market Watch, page 1 14) . . . With much press in play for his Arista 
debut and support from a label-funded infomercial, Carlos Santana 
starts at No. 19 w ith 72,i500 units. It's the Santana band's highest chart 
rank in the SoundScan era, its highest since 198rs "Zebop!" peaked at 
No. 9, and its highest debut since 197rs "Santana III," his last No. 1 
album, started at No. 13 . . . Joey Mclntyre's two-day stint as guest host 
of MTV's "Total Request Live" stirs a 67% gain and a re-entry at No. 
163 . . . Universal Classics attributes a burst on Andrea Bocelli's "Sogno" 
to Father's Day shopping and an ad campaign on talk radio stations (36- 
30, a 31% gain). In Nev^' York, where a WABC newscast did a feature on 
the tenor, sales grew by more than a third. Two of his earlier titles also 
bullet at Nos. 105 and 161. Talk radio ads were also successfully employed 
last year for Bocelli's "Romanza." 
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OASIS ENTERTAINMENT STARTS UP IN CANADA 

(Continued front page 6) 

nesses, we will have tremendous top- 
line growth. We're projecting rev- 
enue of $16 million in the first year." 

According to industry sources, 
Oasis is negotiating to buy several 
publishing and label interests and 
will erentually dewlop label lines of 
its own. "We're going to be an enter- 
tainment media company," says Ott. 

"One thing we have agreed on is 
that Oasis will not take on distribu- 
tion of individual artists," says Main 
"Bill's business will be with labels, 
not with artists." 

Oasis' senior team has been drawn 
from former senior executiws at Uni- 
versal Music (Canada) who departed 
following the Universal/ PolyGram 
merger Leading the team as senior 
VP is 24-year A&M veteran Randy 
Wells. Also on board are Ken Wells 
as VP of operations and distribution 
and regional managers Tom Jones 
(Western division), Al Harrison 
(Midwestern division), Tbny Tarleton 
(Central division), and Roland 
Dufresne (Eastern division). 

"We want a company small enough 
to be able to react to the marketplace 
quickly and large enough to have the 
critical mass to employ a first-rate 
team handling sales, promotion, mar- 
keting, and publicity," says Ott. 
"Being able to shift product from 
point A to point B doesn't satisfy 
msyor independents anymore. They 
take that as a given." 

According to Ott, there has been a 
signiflcant gap in Canada's indepen- 
dent distribution sector following the 
bankruptcy of Montreal-based Cargo 
Imports and Distribution in late 1997 
and last year's closure of the music 
distribution wing of Denon Canada, 



a division of the Georgia-based 
Denon Ojrp. 

These factors, Ott says, coupled 
with the merger of Universal and 
PolyGram, have provided ideal con- 
ditions for the arrival of a strong 
independent distributor like Oasis. 

'"There was a need before the Uni- 
versal/ PolyGram buyout, but that 
ev-ent made the start-up of a compa- 
ny like this even more \ntal," Ott says. 

"Now is the perfect time for OasLs," 
agrees Michael McCarty, president of 
EMI Music Publishing Canada. 
"M^jor labels are in the business of 
selling large wlumes of hits. This has 
left a gaping hole in the marketplace 
for independents at every level, 
including for distribution." 

Twenty-five-year-old Attic Music 
Group, which ended its distribution 
deal with Universal Music May 31, is 



the cornerstone of Oasis' business. 
Attic represents such labels as edel, 
Edel America, Roadrunner, Metal 
Blade, First Night, Mammoth, Para- 
digm Associated Labels, Handsome 
Boy, and Hi-Bias in Canada and has 
rights to product by "Weird Al" 
Yankovic from his Way Moby label. 
Attic's domestic roster consists of 
Maestro, .Tazmin, and M-Appeal. 

The first album distributed by 
Oasis is Yankovic's "Running With 
Scissors," released June 28. 

"Universal was the best distribu- 
tor we ever had, but since the Poly- 
Gram buyout, there's been a lot of 
turmoil and confusion there," says 
Mair in explaining his decision to be 
part of Oasis. "[With Oasis], Attic 
[product] will get more attention." 

When Minneapolis-based Navarre 
Corp. set up its two-man Canadian 



operation last year, it made a distrib- 
ution pact with Page Music Distribu- 
tion to handle all of Navarre's dis- 
tributed labels except American 
Gramaphone and such nugor titles as 
"The Irish Tenors," on Navarre 
Canada, and current albums by 
Vonda Shepard and Kenny Rogers. 

These were distributed by EMI 
Music Canada, a shareholder in Page, 
but they will be distributed by OasLs 
.starting July 5. 

"Being with Oasis will give us a 
stronger footing in the market," pre- 
dicts Peter Piasecki, managing direc- 
tor of Navarre Canada. "After Attic, 
vie're OdsLs' biggest growing concern." 

Several Canadian music retailers 
are cautious in their response to Oasis' 
launch. "I'm going to wait and see how 
they conduct business," says Tim 
Baker, buyer with the 33-store, 
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(Continued from page I) 

the Work Group, there will be no 
changes in those areas," continues 
Glew. "Work's senior VP of market- 
ing, [West Coast-based] Diarmuid 
Quinn, will continue in his current 
role, reporting to (Epic Records/550 
Music executive VP of worldwide 
marketing] Steve Barnett." 

Glew notes that Epic Records 
Group will absorb the Work Group's 
administrative functions and that 
the switch will result in some 
redundant positions. However, he 
adds that Sony will try to relocate 
affected Work staffers. Work has 
between 20 and 30 employees. 

It was well-known that Ayeroff 
and Jordan's deal with Sony was up 
at the end of 1999 and that they 
might leave. However, Work staffers 
say they were caught off guard by 
the pair's unannounced departure 
six months prior to the end of the 
Sony contract. 

Glew declined to comment on 
Sony's renegotiations with the pair 
but says that despite the reaction of 
Work employees, the lea\nng wasn't 
a surprise. "Jeff and Jordan's con- 
tracts were close to expiring, and 
we agreed to an amicable parting of 
the ways, with everyone's priority 
being a smooth transition for Work's 
artists and employees," he says. 

Sources say Ayeroff and Harris — 
who had no ownership stake in 
Work — had been unhappy for 
months with Sony, especially after 
the consolidation of promotion 
duties for all Epic Records Group 
labels under one department last 
summer (Billboard, Aug. 15, 1998). 

Following that move last year, 
rumors had run rife that Sony was 
going to pull the plug on the label. 
Although it had experienced com- 
mercial success with both Jamiro- 
quai and Fiona Apple, the Work 
(Jroup had also put out a number of 
under-performing albums — some of 
which were critically acclaimed, 
some not — by such acts as Neil 
Finn, Mary Lou Lord, Andrew 
Dorff, Imperial Drag, Dan Bern, 
Esthero, and Cree Summer 

However, over the past several 
months, the label appeared to be 
breaking new acts, with successful 
releases from Eagle-Eye Cherry, 
Jennifer Lopez, and Len. 
This issue, Lopez's single, "If You 



Had My Love," is at the top of The 
Billboard Hot 100 for the fourth 
week and is the label's first Hot 100 
chart-topper. Her album, "On The 
6," is No. 12 on The Billboard 200. 
Jamiroquai's latest, which bowed at 
No. 28 last issue, fell to No. 53 on the 
albums chart. 

'Jeff and Jordan's 
contracts were close 
to expiring, and we 

agreed to an 
amicable parting of 

the ways, with 
everyone's priority 
being a smooth 
transition for 
Work's artists and 
employees' 

-DMnOOLEW- 



While neither Ayeroff nor Harris 
returned calls for this story, when 
interviewed by Billboard in April 
for a story on Len for the summer 
'99 edition of The Billboard Weath- 
erBureau, Ayeroff hinted that 
changes of some kind might be 
afloat. 

"It will be interesting to watch 
Len grow, and the company for that 
matter," he said. "We have made 
quite a bit of progress in the last 
few years and have some real strong 
albums to come. I wish I had a crys- 
tal ball to see the future. I think it 
might surprise everybody." 

When interviewed for the same 
article two months before Aj'eroff 's 
and Harris' departure, Len's Marc 
Costanzo noted how important the 
two were to his band's signing with 
Work. 

"When we decided a jm^or] label 
deal was the next natural progres- 
sion (for the band], we practically 
met with every one of them," he 
said. "But most of our meetings 
ended in fistfights. They would say 



things like, 'We like what you do, 
but can you make it a little more 
this or a httle more that?' . . . That 
was until we met the two guys who 
run Work. They appreciate good 
music and were the first people to 
just let us do what we do." 

Calls to a number of other Work 
acts were not returned by press time. 

Ayeroff and Harris viere wooed to 
Sony several months after the duo 
left Virgin Records. The pair served 
as co-chairmen of Virgin Records 
America from 1986 until 1993. 

The label bowed at Sony in Janu- 
ary 1995 as part of the Columbia 
Records Group. It shifted to the 
Epic Records Group in 1997. 

Part of Ayeroff 's and Harris' 
appeal was that they gave Sony a 
West Coast presence. Glew says 
there are no plans to replace them; 
howewr, he says that the label will 
remain West Coast based and "will 
continue to be an important A&R 
resource for Sony Music." 

Glew says that Ayeroff 's and 
Harris' departure will not affect 
any Work release dates or the 
schedule for Work-distributed MJJ 
Records. 

According to sources, among the 
companies non' talking to Harris and 
Ayeroff are Universal and Warner 
Bros. Representatives for both com- 
panies declined to comment. 

The pair were poised to go to 
Warner Bros, in 1994 following 
their departure from Virgin 
Records, but that deal dissolved 
when Warner chairman Mo Ostin 
left the company. 

Axsiitatwe hi preparing this story 
luas provided by Carrie BelL 



Ontario-based Sunrise Record chain. 
With its distributed lines, he says, 
"they are defmitely not a sbtth m^or." 

"Attic is certainly a good label to 
hang their hat on, but I've seen AtUc 
stay cold for long periods of time," 
says Lane Orr, head buyer with the 
14-store A&B Sound chain in Van- 
couver "Navarre's presence in Cana- 
da is inconsequential." 

With EM I Music Canada recently 
ending its three-year minority own- 
ership interest in Page Music Distri- 
bution, the company has begun to 
wind down its operations. It will re- 
emerge as Page Music in the coming 
weeks. Its seven-person staff moved 
recently to Rundle House in down- 
town Toronto, vacated last year by 
EMI-operated Virgin Music Canada. 

Distributed by Oasis, Page Music 
will represent such Canadian-based 
labels as Raw Energy and Liquid 
Records and such U.S. labels as Blue 
Room America, Minty Fresh, and 
Radikal Records. The bulk of its busi- 
ness will be distributing titles from 
some 1,300 independent grass-roots 
Canadian acts. 

"We're gotten rid of all of the non- 
exclusive distribution deals," says 
Matthew Page, VP of Page Music 
Distribution. 

"After three years, nobody was 
making any money with Page Music 
Distribution," says Deane Cameron, 
president of EMI Music Canada, 
explaining the decision to end EMI's 
financial backing. "Our resources 
are better spent on direct artist 
development." 
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AN UPOATE ON BBMO EVKNTS & HAPPKNINOS 



BET On Jazz Offers Viewers 
Billboard Chart Countdowns 



BET On Jazz, the 24-hour 
cable channel, has inti-cxluced the 
Billboard Jazz Top 10 Countdown 
show based on Billboard's Top 
Jazz Albums and Top Contemix)- 
rary Jazz Albums 
charts. The pro- 
gramming, created 
under a five-year 
licensing deal with 
Billboard, is seen 
several times a day, 
with the Top Jazz 
and Contemporary .Jazz charts 
each running every other week. 

The 2-minute countdown plays 
videos and .sound bites from the 
top 10 albums off of that week's 
chart. The segments also feature 
biographies of the artist.s, includ- 
ing those appearing on compila- 




tions, which often are prominent 
on the jazz charts. 

"We are hoping to give jazz a 
form on television that everyone 
can get excited about," .says Pa.x- 
ton Baker, senior VP 
of BET On Jazz. 
According to Baker, 
the channel wants 
the new program- 
ming to encourage 
labels to produce 
more jazz videos, 
which can be incorporated into 
the countdown. He believes the 
partnership with Billboard will 
show laliels that BET On Jazz is 
serious about providing the Jazz 
community with an outlet for its 
music and lifestyle information. 



Latest Billboard Books 
Highlight Tejano And Techno 



As Latin music continues to 
thrive. Billboard introduces its 
guide to "Tejano and Regional 
Mexican Music." Written by 
Ramiro Burr, the long awaited 
sourcebook recounts the fasci- 
nating history of this in- 
novative and influential 
masic. The styles cwered 
include norteno, coi\junto, 
grupo, mariachi, trio, 
tropical/cumbia, vallena- 
to, and banda. 

Organized in an easy- 
to-use format, "The Bill- 
board Guide to Tejano 
and Regional Mexican 
Music" features succinct 
but rewaUng biographies 
as well as discographies 
of 300 of these genres' 
most successful artists. 
Burr also covers new 
Tejano music and the cul- 
tural impact of Tejano. 

With a chronology, glossary, 
and Ramiro Burr's Top 10 album 
and song lists, "The Billboard 
Guide to Tejano and Regional 
Mexican Music" is a resource 
book for all in the music industry 
who are fascinated by the rise of 
this market. 

Also to hit the shelves is 
"Techno Rebels: The Renegades 




of Electronic Funk." Author 
Dan Sicko offers an entertain- 
ing, informed, and in-depth def- 
inition of this complex genre. 

"Techno Rebels" demystifies 
the genre's large range of influ- 
ences, from Chicago 
house and Midwestern 
funk to stark European 
.synth-pop and industrial 
music. Using anecdotes 
and interviews, the book 
traces the lineage of this 
musical style from its 
birth in Detroit, the 
potent connection with 
the rave scenes in Eng- 
land, and the global 
recognition and success 
of various artists. 
Throughout, Sicko ex- 
plores techno's position 
as a largely "under- 
ground" sound, a status 
formed and then rein- 
forced through struggles in a 
rock- and pop-dominated music 
industry. 

Supplemented with a discog- 
raphy of more than 300 essential 
recordings, "Techno Rebels" 
takes a sound look at what shapes 
and influences this international 
musical form. 
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Collins' 'Hearr Is In The Right Place 

Never underestimate the strength of a Dis- ri.se of "Austin Powers: The Spy Who Shagged Me" 



EVER UNDERESTIMATE the strength of a Dis- 
ney animated film. The box-office success of "TYirzim" 
and the release of a commercial .single has .sent Phil 
Collins' "You're In My Heart " (Walt Disney/Holly- 
wiKxl) .swinging into The Billboard Hot 100 at No. :i4, 
goiKl enough to earn Hot Shot Debut honors. It's the 
highest-debuting single of Collins' career (including 
his work with Genesis), besting 
the No. :J9 opening of "Sussudio" 
in May 198.'>. 

"You're In My Heart" is the 
highest-charting Collins .single 
since "Evt^ryday" peaked at No. 24 
in March iy94. If "Heart" can 
make it into the top 10, it will be 
Collins' first vi.sit to that part of 
the chart since ".Something Hap- 
pened On The Way To Heaven," 
back in October lil!K). 

On the Adult Contemporary chart, "Heart" is No. 1 
for the sixth week. That makes it Collin.s' longest-nm- 
ning AC chart-topper, breaking away from his pack of 
thi^'O singles that were No. 1 for five weeks each: "Two 
Hearts." "Another Day In Paradise," and "Do You 
Remember?" 

Now that "Tarzan" is a tiox-office smash, the sound- 
track album is also .selling well. In its fifth week, the 
Disney disc leaps 30-10 on The Billboard 200. That 
makes it the first soundtrack to an animated Disney 
film to reach the top 10 since "Pocahontas" spent a 
week at No. 1 in the summer of 199."). "The Hunchback 
Of Notre Dame" peaked at No. 1 1 , " Hercules" stopped 
at No. :17, and "Mulan" went to No. 24. 

"Tarzan" isn't the only soundtrack in the upper ech- 
elon of The Billboard 200. With the debut of "Wild 
Wikl West" (O\'erbrook/lnterscoi)e) at No. 4 and the 
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ri.se of "Austin Powers: The Spy Who Shagged Me" 
(Maverick/Warner Bros.) from 8 to 5, there are now 
three soundtracks in the top 10. 

La.ST SHALL NOT BE FIRST: With the decline of 
Pearl Jam's "Last Ki.ss" (Epic) to No. 3 on The Bill- 
hoartl Hot 100. Ricky Martin rebounds to No. 2 with 
"l.ivin' I.a Vida Loca" (C2). and 
Jennifer Lopez remains No. 1 for 
ii fourth week with "If Y'ou Had 
My Love" (Work). That leaves the 
top three in Sony hands and pre- 
vents Pearl Jam from becoming 
the first rock group to have a No. 
1 single since Aerusmith had a 
four-week run in September 1998 
with "I Don't Want To Miss A 
Thing." 

Lopez's four-week stay at the top makes her the 
fifth con.secutiw act to remain in pole position for four 
weeks or longer (the others are Monica. Cher. TLC, 
and Martin). It's the first time five consecutive acts 
haw been No. 1 for four weeks or longer since Los Del 
Rio, BLACKstrcet, Toni Braxton, Spice Girls, and 
Puff Daddy ruled the charts between August 1996 
and April 1997. Ix)pez is now tied with Monica, Cher, 
and TLC for the second-longest running No. 1 of 1999, 
liehind Martin's fiw-wuek reign. 

Back to Pearl .lam for a moment: A lot of readers 
wrote this week to ask why "Last Ki.ss " wasn't award- 
ed the Greatest Gainer/Sales honor when it jumped 
49-2 last issue. The single wasn't eligible for the award 
because it was in its first week of commercial release, 
as indicated by the red star next to the title. Singles 
only become eligible for the Greatest Gainer/Sales 
award in their second week of sales. 
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all about her. 



N album from Tracie Spencer. 

and arranged by Soulshock & Karlin for Soulpower Productions 



the smash "It's All About You (Not About Me)" 

"Nothing Broken But My Heart" written by Grammy®-Award winner Diane warren 
"Still In My Heart" co written by Andrea Martin 



nd 7 songs co-written by Tracie. 
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